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What was this research?

ÅAs part of the Discover England Fund program, Visit 

England has commissioned international quantitative 

and qualitative research with visitors to help understand 

what appeals to them about England as a destination, 

and what activities and experiences they want to do and 

have.

ÅThis project explored qualitative feedback on the appeal 

of England, its key assets, and generic activity clusters 

as per the Mangrove DEF Framework.

Thursday, March 30, 

2017
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Sample and method

Thursday, March 30, 

2017

3 international markets and in-depth interviews 

gave a good balance of breadth and depth.

ÅMarkets included in this research were the US (New York), 

Germany (Dusseldorf & Hamburg), and the Netherlands 

(Amsterdam), 12 x 1hr in-depth interviews per markets.

ÅSample was recruited against the 6 Mangrove DEF 

Framework International Visitor Segments ïYoung Active 

Explorers, Cultural Adventurers, Lifestyle Travellers, 

Outdoors Enthusiasts, Mature Experience Seekers, and 

Conservative Retirees.

All Respondents:

Open to travelling to the England & 

Beyond London in the next 5 years

May have already visited England 

(according to age)

Aged 18+ according to relevant 

Segment

Were a decision-maker / key role in 

planning of holiday trips taken

US ONLY had travelled outside 

US/Canada/Mexico/Caribbean in the 

past 3 years & DE/NL had travelled 

outside their country in the past 3 

years

Mix SEG and age according to 

Segment Type

Local nationals 
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A range of stimulus materials encouraged specific but open discussions: 

COUNTRYSIDE

COASTLINE

CITIES OUTSIDE 
LONDON

LONDON

VILLAGES

RESORTS

HILLS & 
MOUNTAINS

FISHING 
VILLAGES

MODERN 
ENGLISH 
CITIES

LONDON ARTS 
& CULTURE

HISTORIC 
ENGLISH 
CITIES

LONDON 
HISTORY & 
HERITAGE

GENTLE 
ROLLING 

COUNTRYSIDE

CLIFFS & 
NATURAL 

COASTLINES

ENGLISH 
MARKET 
TOWNS

LONDON 
DINING & 
DRINKING

BEACHES

FORESTS

VISITING FAMOUS 
/ ICONIC TOURIST 
ATTRACTIONS / 

PLACES

EXPLORING 
HISTORY AND 

HERITAGE

OUTDOOR LEISURE 
PURSUITS (E.G.  

WALKING, BOAT 
TRIPS, GOLF)

CHALLENGE AND / 
OR ACTION

EXPERIENCING 
CITY LIFE 

EXPERIENCING 
RURAL LIFE & 

SCENERY

ATTENDING 
CULTURAL / 

MUSIC / SPORTS 
EVENTS

C
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Stimulus materials 1/2
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Visual stimulus was then introduced after initial associations and discussions: 
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Part 1 ïThe International Visitor
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Section Outline:

Thursday, March 30, 

2017

1. A taste of the Mangrove DEF audiences in their own words.

2. A variety of audiences united by common objectives.

3. The importance of the Difference in a Holiday.

1

2

3
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The Visitor Segments: In their own words
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Iôm not the beach type, but I 

HAD to go to Blackpool, one 

of their famous beachesé -

OE, NL

OUTDOOR 

ENTHUSIASTS

MATURE 

EXPERIENCE 

SEEKERS

CONSERVATIVE 

RETIREES

I love going walking in the 

Mountains in Austria and 

coming across some small 

villages

- OE, DE

Iôve done a lot of  vacations 

you know, Iôm looking for 

something a bit more 

lasting 

- MES US

Next trip I want to learn to do 

some Italian cooking

- MES, DE

I like to camp, to travel in 

nature, a feeling of freedom. 

But going to a city is nice too.

ïCR, NL

My intention is to do active 

sightseeing but to relax 

too, I donôt want to be driven 

around Europe like the 

Asians do

- CR, DE

I like visiting other cultures 

and people living differently 

to the way I live. 

ïYAE, NL

YOUNG 

ACTIVE 

EXPLORERS

CULTURAL 

ADVENTURERS

LIFESTYLE 

TRAVELLERS

Itôs more for the culture for 

me. How do they live, talk to 

staff, eat what they eat. More 

about learning, responsible 

tourism, not a catered view 

ïalways trying to seek out 

the more authentic. ïYAE, 

US

I like to see highlights of a 

city or town, but then go on 

to other places people 

usually donôt. ïCA, NL

I want to go to Denmark next 

weekend to have a really 

great meal and just to see 

how another culture lives, 

albeit close to home

- CA, DE-

I can do a little touristy, and not totally 

off the beaten track ïlike it to be a little 

organised. In Asia I go for places that 

feel a little safer, able to catch a bus 

and not have to wait a day to get back. 

ïLT, NL

The English stylistically know how to dress, 

carry themselves, theyôre inherently bred! Polo 

matches and the way life is, and for me as 

someone curious about that itôs fun. And I 

love the accent too! ïLT, US

Challenging activities in the UK, Iôd be 

reluctant to do it because I know the 

weather. I like to do it in good 

weather, when Iôm on vacation I like 

to enjoy myself!ïOE, US
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The Visitor Segments: Assumptions & Surprises
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OUTDOOR 

ENTHUSIASTS

MATURE 

EXPERIENCE 

SEEKERS

CONSERVATIVE 

RETIREES

What weôd expect:

Like to try lots of different things and quite 

excitable

What we might not expect:

Still appreciate the quintessential gentle 

side of England

YOUNG 

ACTIVE 

EXPLORERS

CULTURAL 

ADVENTURERS

LIFESTYLE 

TRAVELLERS

What weôd expect:

The most interested in people and 

culture

What we might not expect:

Can find people and culture in 

anything ïeven things which we 

might assume are too boring for them

What weôd expect:

Like a selfie and prone to a bit of 

pampering

What we might not expect:

Still like to ómix it upô with more 

everyday English experiences

What weôd expect:

Like a walk in the countryside and very 

interested in rural assets

What we might not expect:

Arenôt all hikers and hippies ïmost are still 

looking for signs of humans in their 

holidays

What weôd expect:

Can find a lot that appeals in London 

to entertain themselves ïfood and 

culture

What we might not expect:

More adventurous than their most 

hated label ó- seniorsô - might suggest

What weôd expect:

Like to include a bit of traditional 

sightseeing

What we might not expect:

Are still looking for something 

distinctive and personal, and can be 

very active ïnot all coach trip 

pensioners
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Visitor Audiences United by Destination
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These International Visitors are looking for 

something more than ticking off the ómust-seesô 

and physical assets of a destination.

4 Key ideas

ÅAuthenticity

ÅCuriosity in people

ÅDesire for Novelty

ÅSeparation from the everyday

I do a lot of different vacations ïbackpacking for 4 

weeks, went to Mexico which was very different. I 

like to see the highlights, but also to see the other 

side, so if they all go left I go right. The benefit is 

that itôs usually a little more authentic. 

- CA, NL

Iôm interested in looking around but Iôm more 

interested in how it impacts the feel of being 

English, Iôm not that interested in the look of it.

- YAE, NL

I definitely want to go to the pubs and see the pub 

culture there. I want to get out to the countryside 

and see the country pub culture there. I want to be 

annoyed by the weather there and then go to the 

coast and be annoyed by the weather there!

- CA, DE

Itôs fun to see the football, looking around thinking óis 

this a riotô?! But itôs uniquely British and thatôs 

what makes a vacation interesting. ïMES, US
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The coastline, itôs a combination of definitely in England and itôs rugged 

coastline and thatôs very appealing to me. Absolutely itôs uniqueï

canôt find that in Holland!

- CA, NL

Thereôs no new British food, thatôs pub food isnôt it? I donôt mind it, but 

thereôs multicultural restaurants all over the world. In Germany 

thereôs typical German food and drink and I like that. Of course thereôs 

no British French bread or restaurants ïexcept Jamie Oliver! 

ïCA, NL

Visitorsô Assessment Criteria for holidays

óDifferent To What I Get At HomeôóDifferent to Elsewhereô

Thursday, March 30, 

2017

Visitors have 2 key ways of assessing things to see and do on holiday:

Love to travel in Europe, thereôs so much to see and do here ïmany 

people like to travel the world but Iôm not like that, thereôs so much here. 

I like Belgium, itôs very near but has a different culture and 

language, differences to our country.

- CR, NL 

Cities are fine but I donôt need to see more, I live in a city. We often 

go to Berlin and I REALLY donôt need to just go somewhere like that 

again.

- MES, DE

Iôm very curious ïfirst of all I want to see the countryside live and not 

just on the TV. Thatôs what Iôd really like because itôs such a contrast to 

ugly life in Hamburg. 

- OE, DE

Dover, Battle of Hastings ïFrance or Germany youôre not going to 

see that, or New York or California either! 

- CA, US

European sports ïitôs something different Iôve never experienced so 

thatôs the draw to that. Like curling at the Olympics with an Oompah

band, throwing down beer for 3 hours straight!

- OE, US

Something local, ȅƻǳ ŎŀƴΩǘ ǎŜŜ ŀƴȅǿƘŜǊŜ ŜƭǎŜ ςǘƘŀǘΩǎ ǿƘŀǘ ŀǇǇŜŀƭǎΦ 
- YAE, NL
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So what do International Visitors see in England, and what makes it special?

Thursday, March 30, 

2017
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Part 2 ïEngland and the Motivations to Visit
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Section Outline:

Thursday, March 30, 

2017

1. What makes for a powerful cliché of everyday English life

2. Why the mundane is far from mundane 

3. How curiosity motivates the search for difference

1

2

3
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Visitor Types and Holiday Themes

These Visitors were usually looking for an 

English Holiday, not always purely their 

óholiday typeô

ÅThe segments are a useful reference point for the 

mindset of England inbound visitors, but of course real 

people are more complex.

ÅEngland attracts a wide range of visitors with different 

personalities and interests.

ÅBeing a broad church perhaps suggests that, to begin 

with, thinking about ówhat England isô is more useful 

than ówho they areô

Thursday, March 30, 

2017

England trips always start with London, itôs a major world city yôknow? But outside 

London is a rural extension, rural quaint life. People live differently outside of 

London, old small towns, you see their lives and how they interact, people going to 

work. - MES, US

Iôd rather visit many gardens in villages than go to something too touristy even 

though I know itôs unique. ïLT, NL

These little cosy villages, that looks great with the roses climbing up the front, 

thatôs great. That lit up cottage at night, campfire romance, in a village like that Iôd 

go to a dark brown wood panelled room in a little guesthouse. In the evening Iôd sit 

in the pub, in the daytime Iôd walk around and see it all in half an hour. Iôd eat there 

sleep there and then next day go somewhere else. Northern people are like 

northern German people, dour and they donôt talk to you, but maybe the 

barman would. ïCA, DE 

A holiday to England is generally motivated by a 

desire to experience England and its people.
KEY 

IDEA
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Experiencing England and English Life
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I like the crazy breakfast and the fish and chips 

and greasy heavy pies and all that. Going out to 

eat I have to order it just to find out what it is ïLT, 

NL

For the cricket, I donôt need to see the highest level, but just more 

ordinary just to get the feel of ordinary people itôs even nicer. 

Football in Spain is very nice too, typically Basque. In England itôs the 

newspapers with pages and pages of cricket! ïCR,NL

The public house is like a living room, itôs 

different to other countries. ïCA, NL

We wanted to go to Bath and a little village, so we just Googled for a 

weekend cheap flight to Luton, then rented a car and went to a great 

pub and from there we travelled 3 days ïjust great! Every night we 

went back to the same pub ïthey said we must really like it! The 

culture of the pub I like very much. A little old fashioned. Itôs not 

hip/modern/boutique-style hot, - itôs a little old fashioned but 

charming for it to remain like this. ïLT, NL

Itôs the English atmosphere, but whatôs really 

English, you know? Itôs calm I thinkïthey 

exude calm and you donôt find that anywhere else. 

ïCR, NL

Thereôs this age old class system, itôs really 

institutionalised over there, youôre born and you die 

in this class system. ïOE, NL

We just laughed and laughed and it was so beautiful. What I really 

enjoyed, loved, was I looked up all kind of things about King Arthur and 

Avalon. So much fun to do the historical background. Not to find 

out what the fables were but the real stories ïEngland has such 

wonderful history. Itôs a lot different to Germany, they have history 

interwoven with fables/legends. Itôs a really interesting country, not like 

Germany or Austria ïOE, NL

In England you go on little strolls, really, walking 

from one shop to the next. You can walk forever 

and ever along the beach, I once did it all the way 

to Christchurch. ïMES, DE

In a fishing village Iôd just get fish and a coffee and see how people 

live there because itôs very very different to here. ïLT, DE

Ṋ Meeting 

locals

Doing the things 

locals do

Eating and drinking 

what locals do

Ṋ

Ṋ

The Islanders they are differenté I want to go 

the pub with them and talké to find out about their 

lives why they get up in the morning

- CA DE

Locals not jaded by tourists, not fed up. Family owned businesses, just ask 

the owners what to do.

- MES, US
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Ordinary England & The Exotic
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The mundane is exciting for lots of visitors ïin 

fact itôs hard to believe what they can find 

fascinating in a holiday.

ÅThis fascination with the ómundaneô is an important thing to 

understand about international visitors ïfrom Young Active 

Explorers right through to Conservative Retirees

ÅThe best examples reveal something:

éabout the character of the people

éinsight into the story of contemporary England

éidiosyncratic and óbizarreô to an international outsider
Quite often when I visit somewhere Iôll take some time 

and catch a typical commuter train with people, just 

stay on to the end of the line and watch people living 

their everyday lives. ïMES, US

The challenge of this phenomenon lies in presenting 

the ordinary as something special
KEY 

IDEA


