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What was this research?

A As part of the Discover England Fund program, Visit
England has commissioned international quantitative
and qualitative research with visitors to help understand
what appeals to them about England as a destination,
and what activities and experiences they want to do and
have.

A This project explored qualitative feedback on the appeal
of England, its key assets, and generic activity clusters
as per the Mangrove DEF Framework.

Thursday, March 30,
2017

2



VisitEngland @ ®= mar

Sample and method

3 international markets and in-depth interviews
gave a good balance of breadth and depth.

A Markets included in this research were the US (New York),
Germany (Dusseldorf & Hamburg), and the Netherlands
(Amsterdam), 12 x 1hr in-depth interviews per markets.

A Sample was recruited against the 6 Mangrove DEF
Framework International Visitor Segments i Young Active
Explorers, Cultural Adventurers, Lifestyle Travellers,
Outdoors Enthusiasts, Mature Experience Seekers, and
Conservative Retirees.

All Respondents:

Open to travelling to the England &
Beyond London in the next 5 years

May have already visited England
(according to age)

Aged 18+ according to relevant
Segment

Were a decision-maker / key role in
planning of holiday trips taken

US ONLY had travelled outside
US/Canada/Mexico/Caribbean in the
past 3 years & DE/NL had travelled
outside their country in the past 3
years

Mix SEG and age according to
Segment Type

Local nationals

Thursday, March 30, 3
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Stimulus materials 1/2

A range of stimulus materials encouraged specific but open discussions:
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Stimulus materials 2/2

Visual stimulus was then introduced after initial associations and discussions:
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Section Outline:

1 Ataste of the Mangrove DEF audiences in their own words.

2 Avariety of audiences united by common objectives.

The importance of the Difference in a Holiday.
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The Visitor Segments: In their own words

| like visiting other cultures
and people living differently
to the way | live.

| can do a little touristy, and not totally
off the beaten track i like it to be a little
organised. In Asia | go for places that

| like to see highlights of a
city or town, but then go on
to other places people

T YAE, NL
YOUNG ltdos more for the usuall yCARNINGt . feel a little safer, able to catch a bus
ACTIVE me. How do they live, talk to CULTURAL LIFESTYLE and not have to wait a day to get back.
staff, eat what they eat. More ADVENTURERS TRAVELLERS i LT, NL
EXPLORERS about learning, responsible | want to go to Denmark next ) .
tourism, not a catered view weekend to have a really The English stylistically know how to dress, , .
i always trying to seek out great meal and just to see carry themselves, LtRolyore |
the more authentic. i YAE, how another culture lives, rsagcmhisoar;d;her/iyrllfie (l)s,uasd f";r l;n;gslt t hat
us albelt_céoieé(é home love the accent too! T LT, US
I 6m not thebutbeach type,
HAD to go to Blackpool, one
of their fameus beacheg Il 6ve done a | ot | like to camp, to travel in
OE, NL y ou k n daokinglfod m nature, a feeling of freedom.
OUTDOOR I love going walking in the MATURE something a bit more CONSERVATIVE But going toa city is nice too.
ENTHUSIASTS Mountains in Austria and EXPERIENCE lasting RETIREES i CR, NL
coming across some small SEEKERS - MES US
villages ) My intention is to do active
-OE. DE Next trip | want to learn to do sightseeing but to relax
' some ltalian cooking too, | dondét want to be d
Challenging activities in the UK, | 6d -“HMES, DE around Europe like the
reluctant to do it because | know the Asians do
weather. | like to do it in good -CR, DE
weat her , when | 6m on vacation | i ke
to enjoy myselfli OE, US
Thursday, March 30, 9
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The Visitor Segments: Assumptions & Surprises

What weodd expect:
Like to try lots of different things and quite
YOUNG excitable

CULTURAL

ACTIVE ADVENTURERS

EXPLORERS What we might not expect:
Still appreciate the quintessential gentle

side of England

What wedod expect:
Like a walk in the countryside and very
interested in rural assets

MATURE
EXPERIENCE
SEEKERS

OUTDOOR

ENTHUSIASTS

What we might not expect:
Areno6t al |l hiikmostare stln d
looking for signs of humans in their
holidays

Wh a 't

we 6d

The most interested in people and

culture

What we might not expect:
Can find people and culture in
anything 7 even things which we
might assume are too boring for them

Wh a t

we 6d

Can find a lot that appeals in London
to entertain themselves i food and

culture

What we might not expect:
More adventurous than their most

hat ed

- Iseniore6t might suggest

expectg

LIFESTYLE
TRAVELLERS

expect

CONSERVATIVE
RETIREES

What wedod expect:
Like a selfie and prone to a bit of
pampering

What we might not expect:

Still like to 6mix
everyday English experiences
What wedd expect:
Like to include a bit of traditional
sightseeing

What we might not expect:
Are still looking for something
distinctive and personal, and can be
very active i not all coach trip
pensioners

Thursday, March 30,
2017
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These International Visitors are looking for

somet hing more than {siecelsic“)ng'

and physical assets of a destination.

| do a lot of different vacations i backpacking for 4
weeks, went to Mexico which was very different. |
like to see the highlights, but also to see the other

hid@so if th@) alGoligft Syo Fight. The benefit is

that itoés wusually a lijttl e

- CA, NL

. I 6m interested in |l ooki 8}
4 Key ideas interested in how it impacts the feel of being >
English, Id6m not that i nfs
s - YAE, NL 4
A Authenticity
A CUfIOSlty n people | definitely want to go to the pubs and see the pub
culture there. | want to get out to the countryside
. and see the country pub culture there. | want to be
A DeSIre for Novelty annoyed by the weather there and then go to the
coast and be annoyed by the weather there!
A Separation from the everyday -CA. DE
ltés fun to see the foot Ifd aro
this a rioto?! Butand otsh} i sh

what makes a vacation interesting. i MES, US

Thursday, March 30, 12
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Vi si torsd Assessment Cr |

Visitors have 2 key ways of assessing things to see and do on holiday:

ODiIi fferent To What I Ge't Ad D iHfofmeerée n t t o EI ¢

~

Love to travel in Europe, t h e r endush tossee and do here i many Dover, Battle of Hastingsi Fr ance or Ger ma y youobre r
people I|like to travel the world but | 6m not | i ke t hadethat!ofew&dsor Saliforiid githert her e .
I like Belgium,i t 6 s nearbutyhas a different culture and -CA, US
language, differences to our country.
-CR, NL
Citiesare finebutl dono6t need to seeWedtene, | | i
The coastline, itds a combination of definitelgytoisghinEAE! RNREAD A Y i jisByd somehBicBeBikk thato
coastline and that 0Abselryt elpy diatl 6 .1 gu rtiog une . again.
can6t find tlhat in Holl and - MES, DE
- CA, NL
Theradsnew British food, thatds pub f o
I 6m v er y firstofalil wantsto see the countryside live and not t h e rmeiléicultural restaurants all over the world. In Germany
just on the TV. Thatoés whatcomntasitoreal |y 1 i ke bechaeuseedsi ttdyspisciadh Ger man food and drink
ugly life in Hamburg. no British French bread or restaurants i except Jamie Oliver!
- OE, DE i CA, NL
Europeansportsii t 6s something different Id6ve never e x3wahinglorabe2qdz sQF v Qi & SEI K IylieQsEK SINGS- (S £1aL3LIS |
thatos the draw t o OfyhpcswithaniOdmgpahc ur | i ng at the - YAE, NL
band, throwing down beer for 3 hours straight!
-OE, US Thursday, March 30, 13
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So what do International Visitors see in England, and what makes it special?

Thursday, March 30,
2017
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Section Outline:

> 'j L 1~ What makes for a powerful cliché of everyday English life
ok "'/':;; ——" j ;
= e 2~ Why the mundane is far from mundane

3 How curiosity motivates the search for difference

Thursday, March 30,
2017
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Visitor Types and Holiday Themes

These Visitors were usually looking for an
English Holiday, not always purely their
Oholiday type

A The segments are a useful reference point for the
mindset of England inbound visitors, but of course real
people are more complex.

A England attracts a wide range of visitors with different
personalities and interests.

A Being a broad church perhaps suggests that, to begin
with, thinkiEmngy!labnodu ti us@w hi ast
thanéwho téey are

A holiday to England is generally motivated by a
desire to experience England and its people.

These little cosy villages, that looks great with the roses climbing up the front,

thatdés great. That | it up cottage at nigh
go to a dark brown wood panelled room in
in the pub, in the daytime |186d walk aroun

sleep there and then next day go somewhere else. Northern people are like
northern German peopl e, dyourbutanaybethieh ey
barman would. i CA, DE

Engl and trips al ways start
London is a rural extension, rural quaint life. People live differently outside of
London, old small towns, you see their lives and how they interact, people going to
work. - MES, US

MO T €6d r atmamygardenssnivillages than go to something too touristy even

though | knoiwT,iNt 6s uni que.

Thursday, March 30,
2017
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Experiencing England and English Life

For the cricket, | d o nréeéd to see the highest level, but just more

| like the crazy breakfast and the fish and chips
just to get the feel. of or

and greasy heavy pies and all that. Going out to ordinary
Meeting eat | have to order |tjus't\jt|<_) find out what itis i LT, Football in Spain is very nicetoo,t y pi cal | y Basque. I n
newspapers with pages and pages of cricket! i CR,NL
|Oca|S In England you go on little strolls, really, walking
from one shop to the next. You can walk forever We wanted to go to Bath and a little village, so we just Googled for a
and ever along the beach, | once did it all the way weekend cheap flight to Luton, then rented a car and went to a great
to Christchurch. i MES, DE pub and from there we travelled 3 days i just great! Every night we
. . went back to the same pub i they said we must really like it! The
DOIng the thlngs . - . . . culture of the pub I likeverymuch.A | i ttl e ol d fashi ol
locals do The public house is like a living room, i t s hip/modern/boutique-style hot,-i t 6 s ald fashibrted bait
different to other countries. i CA, NL charming for it to remain like this. T LT, NL
I'téos the English at mosphenmgijustiBugied didughedand itévas'sd Beautiful. What | really
English, you know?théyt 6s Gmdyed loved,whsil IBdked up all kind of things about King Arthur and
exude cal mCF? :‘Ld you donot f aRigh Joadh fud id Yorhethistdricll batigground. Not to find
. . . ! ) out what the fables were but the real stories i England has such
Eating and drinking ) _ o wonderful history. 1 t 6s a lot different to G
what locals do ~ Ther edageotdielass system, i t0s reah{¥rwoven with fables/legends. |tds
institutionalised over there, y°“0"éern%ﬁ’yror”Aus?riQ]dOE}’l\ﬂ_u di e
in this class system. i OE, NL
Inafishingvillagel 6d just get fanhdssée havwpdoplea c of
live there because i tvérgvery different to here. i LT, DE
The Islanders they are differenté | want to go
the pub with them and t al k éocalsmtjaded bntelrists, tot fed @ Familytownkdbsinesses, just ask
lives why they get up in the morning the owners what to do.
-MES, US Thursday, March 30, 18
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Ordinary England & The EXxotic

The mundane is exciting for lots of visitors 7 in
fact 1 tés hard to believe what they can find

fascinating in a holiday.

AThis fascination with the 6émundaned is an important thing

understand about international visitors i from Young Active
Explorers right through to Conservative Retirees

A The best examples reveal something:

éabout the chpeoplecter of the

€i nsi g ht starynof contemporary England

€i di osyncbizatrdbc t @né&ndi nternat. OnaIQuPtué So'fd[eern when | visit
and catch a typical commuter train with people, just

stay on to the end of the line and watch people living
their everyday lives. i MES, US

The challenge of this phenomenon lies in presenting
the ordinary as something special

Thursday, March 30,
2017
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