
Taste of England Award 
 
Feedback for Applicants – 2016 
 
The standard of applications for the 2016 Excellence Awards was very high in the Taste of 
England category.  We are not able to provide individual feedback to all contestants, but are 
able to offer general and hopefully useful feedback that will help individual businesses to 
refine their application and enter again for the 2017 awards.  
 
In short the judges were looking for:  

 Great reviews/testimonials that demonstrate excellent customer service 
 Innovative marketing 
 An engaging website with excellent images that sells the business and all of the 

services offered 
 A concise and positive application form 

 
Food 
Food is clearly the main raison d’etre of the Taste Award, but that does not mean that yours 
has to be a high-end fine dining restaurant. The aim of the award is to recognize skill and 
also real enthusiasm for the food being produced and served. The range of entries is 
enormous, including cafes, restaurants and pubs. The best entries demonstrated real flair 
within their particular niche, combined with in-depth knowledge of the produce used. Look at 
your menu content; how does this stand apart from your competitors? 
 
Outstanding Customer Service  
There are a number of sources of information that we take into consideration when 
assessing this area of the application; independent customer reviews, customer testimonials 
and evidence on the website.  
 
Independent Customer Reviews – not all the “Taste” businesses are listed on sites such as 
TripAdvisor, but where they are, these reviews are taken into account when evaluating the 
initial application.  Where a business is listed on TripAdvisor, then it is advisable to work 
towards improving rankings and having the best possible reviews. Encouraging guests to 
leave positive reviews and ensuring that you take control of your management rights on the 
site, in order to respond positively to negative reviews, all adds to the feeling of good 
customer care. Defensive management responses, or indeed a lack of any response, can 
give a negative impression. 
 
We also consider other independent review sites.   
 
Anecdotal evidence is also really important. The strongest entries gave specific examples of 
how guests experienced particularly notable service at the business, and this “brings to life” 
the submission by giving an insight into the attitude of the staff.  
 
Website – the way in which a website presents a business is obviously important. Consider 
how user-friendly your site is. Can reservations be made on-line? Do you display customer 
reviews?   
 
Make sure that the staff are aware of your entry. If you are promising exceptional service, it 
is essential that the staff are motivated and trained accordingly. 
 



Additional Considerations 
Look at the wider environment; how does your business engage with the local area? Do you 
engage in charitable activities? Do you promote local suppliers? The leading entries 
demonstrated a real commitment to their neighbours, both commercial and non-commercial.   
 
Marketing and Promotion 
Some of your marketing will be visible to the judges; website, social media, for example. 
Other initiatives and campaigns will not be as easy for the judges to access.  Remember to 
provide good and comprehensive evidence of marketing plans and campaigns. Again, the 
leading entries displayed real imagination in this area. 
 
Sustainability 
The level of involvement with sustainability varies enormously in the Taste sector. The 
lengths to which a business will go in this area will depend somewhat on its size and 
resources. Whilst large businesses might be able to demonstrate more significant 
investment, the judges will be looking for a real commitment within the context of each 
enterprise. Do you encourage your staff to be involved in Green initiatives, perhaps 
appointing a “Green Champion”?  
 
Remember 
It is unlikely that every business can offer excellence in all areas of the judging criteria and 
there is always room for some improvement. The judges will look at each entry in the context 
of its size and style, but the entry must be sincere, factual and genuine; do not make claims 
that cannot subsequently be backed up.  
 
 
  
 
 
 
 
 
 
 
 
 


