
Holiday Park/Village of the Year  
 
Feedback for Applicants – 2016 
 
The standard of applications for the 2016 Excellence Awards was very high in the Holiday 
Park/Village of the Year category.  We are not able to provide individual feedback to all 
applicants, but are able to offer general and hopefully useful feedback that will help 
individual businesses to refine their application and enter again for the 2017 awards.  
 
In short the judges were looking for:  

 Great reviews/testimonials that demonstrate excellent customer service 
 Innovative marketing 
 An engaging website with excellent images that sells the Park/Village and all other 

services that are offered 
 A concise and positive application form 

 
Outstanding Customer Service.  
There are a number of sources of information that we take into consideration when 
assessing this area of the application; independent customer reviews, customer testimonials 
and evidence on the website.  
 
Independent Customer Reviews – not all Park businesses are listed on sites such as 
TripAdvisor, but many are.  We do take into consideration rankings and the range of recent 
reviews on TripAdvisor.  If a business is listed on TripAdvisor, then it is advisable to work 
towards improving rankings and having the best possible reviews.  Encouraging guests to 
leave positive reviews and ensuring that you take control of your management rights on the 
site, in order to respond positively to negative reviews, all adds to the feeling of good 
customer care.  
 
We also consider other independent review sites.   
 
Customer testimonials are also important; ideally as images lifted from a guest book or 
feedback form, as part of your evidence on the application.  
 
Website – a number of the applicants talked of activities provided on site for families or 
children. The ability to see that on the website not only helps us when judging, but helps 
potential customers to see what you are offering. Professional images of guests enjoying 
activities is so much more powerful and persuasive than words.  
 
Additional Services 
When judging the Holiday Park/Village of the Year, we are looking at the core business; but 
what else are you providing and offering? What makes you stand out?  
 
Again, the best evidence for this will be on the website and backed-up by customer reviews 
and testimonials.  Consider how you are promoting your own business in words and 
pictures.  How are you promoting and selling the local area? Do you blog? Do you use social 
media?  Are your customers responding with good feedback in reviews? If not, then work on 
it over the year.   
 
 
 



Marketing and Promotion 
Some of your marketing will be visible to the judges; website, social media, for example. 
Other initiatives and campaigns will not be as easy for the judges to access.  Remember to 
provide good and comprehensive evidence of marketing plans and campaigns.   
 
Sustainability 
The level of involvement with sustainability varies enormously across the Park industry.  
Some of the larger sites are able to install small solar farms, wind turbines and biomass 
boilers. For other businesses this is not possible. When judging this section, we do take into 
account the size and style of the business and will not penalise the smaller operator. We do, 
however, expect to see an appropriate level of involvement from each business. 
 
It is important to provide as much information as possible in the form of evidence with your 
application. Again, that evidence is more powerful if it is seen in context. Images of recycling 
points and information provided for guests will help.   
 
Remember 
It is unlikely that every business can offer excellence in all areas of the judging criteria and 
there is always room for some improvement. The judges will look at each entry in the context 
of its size and style; it would be unfair to expect the website of a small Park to match the 
resources of a much larger operation.   
 
When judging this award, we are looking for those businesses that excel in all of the areas 
above within the context and resources of their business.   
 
  
 
 
 
 
 
 
 
 
 


