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Buzzseekers & Culture Buffs



APPEALING ACTIVITIES FOR INTERNATIONAL HOLIDAYVISITATION TO GBWHAT MAKES THEM UNIQUE?

PERCEPTIONS OF BRITAIN

VALUE

TRAVEL BOOKING STYLE

Traffic light coding = segment 
over-indexes to market average 

*Value is derived from % of segment who have visited GB in the past 2 years, their 
reported spend, their propensity to visit in future and estimated spend per person

Buzzseekers from Japan are looking for fast-paced and exciting trips. Holidays are a reward for 
their hard work and they look for luxury experiences, and a mix of taking in the famous sites and 
finding new experiences. They are more drawn to London than other locations in Britain. They 
are more interested in city life and challenging activities than the average Japanese international 
travellers.

20%

TRAVEL COMPANIONSAGE

London Other major 
cities

Countryside Coast

% who have visited

33%80% 13%

Top 3 activities per segment
• Visiting famous/iconic tourist 

attractions and places

• Trying local food and drink 
specialities

• Trying gourmet/world class food 
and drink offerings 

Point of difference
• Visiting famous/iconic tourist 

attractions and places

• Challenge and/or action-filled 
sporting activities

• Experiencing city life

22%

INCOME
Growing Affluence
This group has a good income, 
and are able to afford luxuries 
on an occasional basis. They are 
looking to increase frequency 
and their holiday budget

# LEISURE TRIPS AWAY FROM
REGION IN PAST 2YRS

BUZZSEEKERS 

3.1

11% visited in past 2yrs
Propensity to visit ranks 5th after 
USA, Italy, Australia, and France 

14%

30%
22% 24%
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Mid

Myself via 
provider

Myself via online 
booking site

Travel Agent

18%23%

With a partner or 
spouse 36%

With a small group 
of friends 12%

99%

74%

45%

50%

51%

56%

32%

48%

21%

30%

32%

38%

I prefer holidays full of action and
excitement

I always seek out new experiences

When I travel, I enjoy exclusive or
luxury experiences that others…

I seek out adventure

I would describe myself as an
ambitious person

Holidays are a way to reward
myself for my hard work and…

Buzzseekers All of Japan

With a friend 9%With my partner 
or spouse and 
our children 21%

41%

Top statements per segment Biggest difference vs. total

1
Is rich in traditional arts and 
culture 

Has a modern and happening 
arts and music scene

2
Has historic towns and cities 
to explore

Is an active and exciting 
destination

3
Has a modern and happening 
arts and music scene

Has vibrant and buzzing cities 



LET ME INTRODUCE MYSELF MY IDEAL HOLIDAY

I REALLY DON’T WANT TO…

BUZZSEEKERS

Hi I’m Keiko. I work as an Operations Manager for a tech 
company in Kyoto. I live with my partner, Hidetoshi and we like 
to keep ourselves busy. On weekends, we like to eat out and 
drink, go to karaoke with our friends and explore nearby 
mountains. We both get bored easily and like doing a variety of 
things to entertain ourselves.

 A sense of adventure

 Action-fuelled 

 City atmosphere

With my partner, Hidetoshi

 Visiting famous sites 

 Be away from the centre of 
action – I like to be where 
everything is happening!

 Participate in similar activities 
that can be done at home – I 
look for new experiences 

 Miss out on experiences 
because of my budget – I like 
to treat myself when I can!



APPEALING ACTIVITIES FOR INTERNATIONAL HOLIDAYVISITATION TO GBWHAT MAKES THEM UNIQUE?

PERCEPTIONS OF BRITAIN

VALUE

TRAVEL BOOKING STYLE

Traffic light coding = segment 
over-indexes to market average 

*Value is derived from % of segment who have visited GB in the past 2 years, their 
reported spend, their propensity to visit in future and estimated spend per person

87%

London Other major 
cities

Countryside Coast

% who have visited

7%30% 8%

Top 3 activities per segment
• Trying local and food drink 

specialties

• Trying gourmet/world class food 
and drink offerings

• Visiting famous/iconic tourist 
attractions and places 

Point of difference
• Trying gourmet/world class food and 

drink offerings

• Shopping

Culture Buffs from Japan are image-conscious travellers who prefer holidays at a slower pace 
and are keen to see iconic sites. Often travelling with their partner or immediate family they are 
looking for the assurance of somewhere which caters well to their needs, and is not too much of 
a challenge. Food is a big focus for this group and there may be an opportunity here to 
communicate Britain’s culinary offerings to them. 

INCOME
Growing Affluence
This group has a good income 
and are able to afford luxuries 
on an occasional basis.

AGE TRAVEL COMPANIONS

# LEISURE TRIPS AWAY FROM
REGION IN PAST 2YRS

CULTURE BUFFS

3.0

5% visited in past 2yrs
Propensity to visit ranks 5th after 
USA, Australia, Canada and Italy

11%
22% 18%

34%

14%

18-24 25-34 35-44 45-64 65+

Mid/high

Travel AgentMyself via online 
booking site

Myself via 
provider

17%20%

With a partner or 
spouse 39%

With a small group 
of friends 11%

100%

88%

65%

66%

67%

59%

41%

68%

52%

53%

56%

49%

I care about the image I portray to
others

I prefer holidays at a slower and
more relaxed pace

I know the type of thing I like, and
tend to stick with that

I ask others for advice on
international travel

I like to visit places that cater well
to visitors from my country

Other people often view me as a
worrier

Culture Buffs All of Japan

Alone 8%

With my partner 
or spouse and 
our children 23%

38%

30%

Top statements per segment Biggest difference vs. total

1
Has historic towns and cities 
to explore

2
Is rich in traditional arts and 
culture

3
Has a modern and happening 
arts and music scene



LET ME INTRODUCE MYSELF MY IDEAL HOLIDAY

I REALLY DON’T WANT TO…

CULTURE BUFFS

Hi I’m Akio. I’m a data consultant for a banking firm. I live with 
my wife, Emiko, and our two young children. One of my 
favourite pastimes is shopping, I love to buy fashionable clothes 
and the latest gadgets. Food is a big thing in my life. On 
weekends, I love to take my family out to our favourite local 
restaurant. When I am abroad I always make sure I visit the 
most sought after places to eat and drink!

 Famous museums and art galleries

 Delicious local food and drinks

With my wife, Emiko

Gentle pace 

 Shopping 

 Miss out on the key attractions 
in the city– I want to take 
photos to show my family 
when I am back

 Taste similar foods and drink 
that I have at home– I’m 
looking to go as local as 
possible!

 Fit too many things in one day 
– I like to keep it fairly relaxed!


