
      

 

Key English Tourism Facts: 

• £100.8 billion was spent on tourism in England in 2019. This included 99 million overnight 

domestic trips, 1.4 billion domestic day trips and 36.1 million inbound trips.  

• Pre-pandemic, the industry supported 2.6 million jobs in England.  

• Tourism has the power to ‘level up’, delivering economic growth in every city, local authority, 

and region.  

Total Tourism spend in your region (2019): 

North East - £4.5bn   South West - £10.4bn    East of England - £7.4bn 

North West - £12bn   Yorkshire & Humberside - £8.8bn  South East - £13.1bn    

West Midlands - £6.2bn   East Midlands - £5.2bn    London - £33.2bn 

2022 Forecast (Britain): 

• Inbound visits are forecast to increase to 21.2 million (52% of pre-pandemic 2019 levels), and 

spending to £16.9 billion (59% of 2019 levels). 

• By summer, we forecast that around half of pre-COVID inbound visitor volume will have 

returned. By the end of 2022, it is forecast that visits will have recovered to around two thirds 

of pre-COVID levels. 

• It is expected that it will take a few years for the tourism sector to return to 2019 levels.  

• Our estimate for 2021 is for a recovery to £56.2 billion in domestic tourism spending in Britain 

in 2021; this is up 65% compared to 2020 but still only 61% of the level of spending seen in 

2019. 

Latest domestic consumer sentiment research: 

• The perception of the current situation in relation to COVID-19 has improved since January 

2022. The proportion of those who think ‘the worst has passed’ (52%) is now significantly 

larger than % of those who feel ‘the worst is still to come’ (14%).  

• Nearly 3 in 5 (59%) of UK adults plan on taking their next overnight domestic trip in the next 

12 months. 

• As a result of COVID-19, 24% of UK adults say they will ‘avoid destinations with lots of 

people/Stay in less populated places’ when choosing a destination for the UK overnight trip in 

the next 12 months.  

• London is the most preferred UK overnight destination for trips between February and March 

2022 (19% of intenders planning a trip to London), while for April to June 2022 the top 

destination is the South West of England (19% planning a trip there, down from 29% at the 

same time last year). 

• ‘Countryside or village’ is the destination type most likely to generate a day trip by June 2022, 

while ‘traditional coastal/seaside town’ gains popularity by September.  

• Just over half (52%) of UK adults have taken an overnight UK trip since April, more than twice 

as many as have taken an overseas overnight trip in that period (21%).  

Escape the Everyday campaign: 

We recently launched the next phase of our domestic tourism campaign, ‘Escape the Everyday’, 

encouraging visitors to enjoy an English city break this spring. The campaign focuses on cities across 

England as they continue to be particularly impacted by the lack of international visitors. The 

campaign themes are sustainability, connecting with loved ones and looking ahead to unmissable 

2022 events like the Queen’s Jubilee, the Birmingham Commonwealth Games, and the Unboxed 

Festival. 

 


