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A good homepage has an effect on your Google AdWords quality score

Use high quality images 
in the top half of the first 
page of your website

TOP 
TIP

Websites overview

A website is the online shop window for your business and should 
therefore reveal all its positive features. Potential customers are being 
bombarded with information from multiple sources when researching 
their travel options online, so it is essential that your website stands 
out from the crowd. There are three golden rules that need to be kept 
in mind when building a website.

These rules are particularly important for the landing - or homepage  
- of a website. The landing page is the first page a potential customer 
will see when they go to your website and the only chance you will get 
to make a positive first impression.

If you are using Google AdWords, the landing page experience also 
has a bearing on your quality score and where your ad will appear in 
searches– see the Advertising Online module for more details.

Rule 1 - Use relevant, useful and original content. 

This should include 
high quality images 
of your business – 
remember this is your 
only chance to make 
that first impression. 
Make sure that 
all your content is 
accurate, to the point 
and relevant to users 
of your website.

Rule 2 - Be transparent and trustworthy.

Make it easy for a potential customer to find your contact details. If 
you are using social media or have engaged with TripAdvisor, make 
it easy to find links to those platforms. People are far more likely to 
book directly with you if they can see the positive reactions from past 
customers.

Manage people’s expectations. If your business is near a busy main 
road, but is called XYZ Country House Hotel, they may think you are in 
a quiet rural location. This false expectation could lead to disappointed 
customers and unnecessary negative reviews of your business.
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Rule 3 - Make it easy to navigate around your site. 

People’s attention spans are very short and if they can’t easily make a 
booking or find the information they require, they will simply move on 
to the next available option. This highlights the importance of offering 
online booking. For more information on online booking, see the 
Taking Bookings Online section.

What your website should include

When building a website there are a number of areas which you 
should consider.

Images – A picture paints a thousand words. As mentioned above, 
internet users researching travel options have short attention spans 
and you need to capture their attention quickly. The easiest way of 
achieving this is by including strong aspirational images on the landing 
page of your website. Ensure that the images are high quality for a 
good first impression.

Content – The wording on each page should be concise, informative 
and relevant. The days of long rambling text on websites are gone 
and most people simply will not read it. Make it quick and easy for 
someone to find your rates and availability.

Contact details – Make it as easy as possible for a potential customer 
to contact you, and where possible include an email address which 
matches your business name - reception@myenglishbandb.co.uk looks 
more professional than john1234@yahoo.com.

Booking engine – If you have put all the work into getting a potential 
customer to your website and they like what the see, it is really 
important for them to easily and quickly make a booking. As a rule of 
thumb, a potential customer should be able to arrive on your website 
and make a booking within three steps.

Video – If a picture paints a thousand words, a simple video of 
your property is even more powerful. As discussed in the Engaging 
Customers through Video section, a video is a very powerful marketing 
tool and has a great visual impact on your website. It offers the 
opportunity to say everything you need to tell a potential customer in 
a couple of minutes.

Links to your social media platforms – If you are putting in lots of work 
building up brand advocates through the use of various social media 
platforms (see the Engaging Customers through Social Media section 
for more information), include links to those platforms. Also include a 
link to TripAdvisor so that a potential customer has the opportunity to 
see all the positive reviews from past customers.

A potential customer should be able to make a booking within three steps
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Responsive design - A growing percentage of people are conducting 
travel research and purchases on tablet and mobile devices, so your 
website needs to work on all screen sizes.

Above all provide clear, accurate information about your business so 
that you can manage the expectations of a potential customer and 
help ensure that their visit to your business is a positive experience.

Domain names and emails

A domain name is the name of your website, for example 
www.myenglishbandb.co.uk. Care should be given to choosing a 
domain name, both from the perspective of potential customers and 
also from the perspective of search engines.

One of the goals of any business when considering online marketing is 
to make themselves easy to find on various search engine platforms. If 
you are running an accommodation business in Camelford, Cornwall, a 
domain name such as www.xyzcottage.co.uk is far less appealing (from 
a search engine perspective) than www.camelfordbandb.co.uk. It may 
not always be possible to buy a great domain name for your business, 
but a little creative thinking can have a positive effect on your rankings 
on the search engines.

Tourism businesses are location-based and 43% of all searches contain 
a location related tag e.g. ‘bed and breakfast in North Cornwall’, so if 
possible try to purchase a domain name which contains your location.

Domain names are 
straightforward to 
research and purchase. 
Go to websites such as 
www.123-reg.com, 
www.names.co.uk or 
www.ukreg.com and by 
putting in a domain you 
would like to purchase, 
you can find out whether 
it is available and how much it will cost.

Note – having purchased your domain, keep the login details of 
the domain purchase website safe. Normally you will purchase a 
domain name for 2 years and at the end of that time you will need to 
remember the login details for the domain registration website, so that 
you can purchase the domain name for the following 2 years.

61% of smartphone owners use their smartphones to conduct research or make purchases

Domain names can cost from as little as £6.98 for two years
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Website hosting

When you make a website and want other people to see it, you will 
need to publish (or upload) it with a web hosting service.

Most domain name providers also 
offer hosting packages for a website. 
Hosting packages vary in price and 
it is worth shopping around. They 
can start from £4.99 per month. 
These packages will usually include 
a number of email addresses with 
the same extension. For example, 
if you have purchased the domain 
www.camelfordbandb.co.uk, you could have email addresses such as 
reception@camelfordbandb.co.uk, bookings@camelfordbandb.co.uk 
and enquiries@camelfordbandb.co.uk.

There are a multitude of companies which will offer you free hosting 
for your website. MoonFruit, Google Sites and Mr Site are some of the 
more popular examples.

The next module discusses Building a Website and SEO




