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Marketing opportunities

Escape the Everyday
Get involved in our domestic marketing campaign
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Escape the Everyday

As the tourism delivery partner for the GREAT campaign, we
are developing a £5m UK-wide domestic marketing campaign
to inspire consumers to travel and enjoy the country’s amazing
tourism offer from this autumn.
In a “normal” year, the domestic tourism
industry is worth £91.6bn to the
economy. With a forecast for 2020 of
£46.8bn, down 49%*, it is crucial that we
work together to drive domestic breaks
this autumn and winter.
Launching this September, Escape the
Everyday will reassure consumers and
build their confidence to book travel
across the nations and regions by
tapping into their pent-up desire to
escape and for freedom following months
of lockdown.

The campaign will highlight our unique
tourism offer by focusing on three key
themes – Discovery, Freedom to Explore
and Treat Yourself. Content will
showcase both our vibrant cities and
breath-taking countryside and coastal
locations that make home a brilliant
place to explore this autumn and winter.

*Last updated 29 July

In numbers
We’ve set ambitious targets to:

Generate

208,693

Work in partnership
with the private sector to

incremental domestic
holiday overnight trips*
this autumn/winter

bring
of additional value to
support the campaign

£2.5m

70%

Reach
of our target audience

*Based on average spend for adults per holiday trip in GB from GBTS 2019
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Escape the Everyday

Working together
We are delighted to be able to offer you the opportunity to be
part of this multi-million pound domestic marketing campaign.
We know what a tough time it has been
and continues to be for many businesses
and we want to ensure that tourism
rebounds to once again become one of
the most successful sectors of the
economy. We can only do this by working
together in partnership. Partnerships are
at the heart of what we do and we have
agreed with the Government that this
campaign will be no different. We have a
great story to tell visitors and by joining
behind a collective message we will be
able to ensure the greatest impact and
deliver real results.
Whatever your size of business – large or
small – there are ways to get involved.
Come join us in our national campaign,
Escape the Everyday.
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Get involved
There are a number of opportunities to work with us as part of
the Escape the Everyday campaign.
Free campaign toolkit
We will be creating a free toolkit featuring information and tools for you to be part of
our national campaign. This will be available from late August.
The toolkit will include:
• More details on the Escape the
Everyday campaign
• Key messages to share with your
audiences this autumn and winter
across your consumer marketing
channels

• Marketing assets for you to download,
with guidance on how to use these in
your own marketing activity and on
your channels
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Escape the Everyday

Get involved
Share your news and stories
Submit your news and stories linked to
our three campaign themes for
consideration. These free opportunities
could give your business or destination
exposure across our consumer PR, social
and web channels. We recognise that it
remains a difficult time for many
destinations and businesses and we
appreciate that your focus is on the
present. However, if you do have news
then we’re keen to hear from you.
To bring the three campaign themes to
life, we’d like to receive content
suggestions that could be used in our PR,
social and website content as part of the
campaign. Please see below with
examples.
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• Discovery – example experiences that
embody this theme: hidden gems;
alternative ways to see the city;
cookery classes; off-the-beaten-path
experiences; seaside myths and
legends; wildlife spotting; foraging

Please provide a brief paragraph on the
experience and a web link to your
destination / business website and
indicate if you have rights-cleared assets
(images and videos) that would be
available for us to use.

• Freedom to Explore – example
experiences that embody this theme:
city waterways; crowd-free bucket list
experiences; urban and rural walking
and cycling routes; green city spaces;
road trip routes; off-grid
accommodation.

Please send your content suggestions to
press@visitengland.org.

• Treat Yourself – example experiences
that embody this theme: spa breaks;
gourmet getaways; best brunches;
shopping; bucket-list dining; cosy
pubs; quirky accommodation; give
your family the special treatment at
a unique hotel.

*We may not be able to reply to
everyone, but if you send us your news
we will be regularly managing the inbox
and considering your stories for potential
use in our consumer marketing activity
for autumn and winter 2020.
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Get involved
News for autumn and winter
All news stories are very welcome, but
we’re particularly interested in hearing
about:
• Businesses that are adapting and
innovating to follow government
COVID-19 measures and guidance
(creative and unique examples)
• Major openings and launches (i.e.
hotels, accommodation, attractions,
exhibitions, restaurants etc.)
• Any film / TV tie-ins (e.g. has a new
film / TV show been shot in your
destination – can the public visit the
location?)
• 2021 key anniversaries
• Brand new tours / trails / bookable
packages
• Notable events
News stories will be considered for media
pitching and to feature in our social and
website content.
Please send your news and content
suggestions to press@visitengland.org.*
*We may not be able to reply to
everyone, but if you send us your news
we will be regularly managing the inbox
and considering your stories for potential
use in our consumer marketing activity
for autumn and winter 2020.
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The Great Escape content series
We are delighted to share a VisitEngland
opportunity to partner on a new content
series – The Great Escape – highlighting
seasonal experiences. The series will
feature on their social channels, website
and in their newsletter, with potential
opportunities to feature in PR and
influencer activity.
Criteria:
• This is free of charge but successful
partners must be able to collaborate
with VisitEngland to co-create the
content and promote across their own
consumer marketing channels
• There are minimum requirements in
terms of reach for partner channels as
well as target audience
For specific details on the opportunity,
including the benefits, criteria for
inclusion and how to apply – you can
view the brief here. The closing date for
submissions is Wednesday 19 August 2020.
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Coming soon…
Broadcast opportunities

Print / digital supplement

We are planning broadcast activity this
September. If you also have TV media
plans in place, including a TV spot ready
to go, and would like to increase your
impact by aligning with us to feature in
an ad break exclusively focused on UK
short breaks, please contact
partnerships@visitbritain.org for more
details.

We are working with a national media
publisher to develop a supplement for
print / digital, featuring deals and offers
on short breaks, transport, experiences
and attractions in the UK.
This paid opportunity is currently in
development, with more details to follow
in the coming weeks. If you would like to
register your interest please email
partnerships@visitbritain.org

Brand partnerships
If you are planning your own domestic
marketing activity and would like to work
with us as part of the Escape the
Everyday campaign, please email
partnerships@visitbritain.org and we can
have a chat about how we could support
each other.

Paid content partnerships
We are developing a number of media
content partnerships with our media
agency to produce a series of
inspirational print / digital campaigns
that will encourage people in the UK to
take a short break on home soil this
coming autumn and winter.
This will be a paid opportunity and
if you would like to be involved please
register your interest at
partnerships@visitbritain.org by Friday
28 August 2020 and we will provide
further details in the coming weeks.
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Get in touch
Opportunity

Contact

News & stories

press@visitengland.org

The Great Escape content series

brand@visitbritain.org

Broadcast opportunities
Brand partnerships
Paid content partnerships

partnerships@visitbritain.org

Print / digital supplement

Resources
Latest research:
• VisitEngland - www.visitbritain.org/england-research-insights
• VisitBritain - www.visitbritain.org/inbound-research-insights

We're Good To Go
Find out more here about how to apply for the UK-wide free
industry standard and consumer mark to reassure your
customers that your business adheres to government and
public health guidance.

Connect & keep in touch
Stay up to date with tourism news as well as opportunities that
become available through these channels:
• Subscribe to our industry newsletter – sign-up for the latest information, research,
advice and opportunities
• Follow us on social media
•

Twitter – @VisitBritainBiz | @VisitEnglandBiz

•

LinkedIn – VisitBritain | VisitEngland

