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Introduction



Consumer sentiment – questions to answer

1. What are perceptions of Britain’s welcome?

2. What are perceptions of Britain’s value for money and have these changed?

3. What is the effect on propensity to visit Britain?

Research details:

• Focus on understanding consumer sentiment

• 500 international travellers per market (defined as those who have taken a holiday abroad in the 

last three years)

• Online fieldwork conducted by ICM Unlimited

• At the time of the latest wave of fieldwork (15-24 September 2020):

o The UK had left the EU (on 31 January 2020) and entered a transition period, whilst the future relationship 

beyond 2020 – including conditions for travel – was subject to ongoing negotiations

o The COVID-19 pandemic was affecting all markets at the time of fieldwork, to varying degrees. In some cases 

this included restrictions for travel to the UK required by authorities in source markets and/or a requirement for 

a 14-day quarantine on arrival in the UK from several source markets. 6
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Consumer sentiment – timeline of fieldwork

Germany France Italy Neth. Poland Spain Sweden China USA

Wave 1 25th - 31st August 2016

Wave 2 13th – 20th February 2017
29th March – 5th April

2017

Wave 3 11th – 18th September 2017

Wave 4 9th – 16th March 2018

Wave 5 27th September – 4th October 2018

Wave 6 1st – 11th March 2019

Wave 7 16th – 24th September 2019

Wave 8 3rd – 12th March 2020

Wave 9 15th – 24th September 2020
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Executive Summary (1/2)

• Likelihood to visit: Most travellers continue to state their likelihood to visit Britain has not been affected by the EU 

referendum decision. On net balance, there has been improved or stable sentiment in the latest wave across almost 

all markets, albeit still remaining negative in some European markets. 

• Opinion of Britain: Since March 2020, Britain’s net reputation has become more positive in the all-market and 

European totals; however, the picture varies strongly by market. While in many markets the views are now more 

positive on balance than in August 2016 or on similar levels, the strongest negative shift is witnessed in Spain.

• Interest in visiting Britain: Overall, interest in visiting the country has changed minimally since September 2019 at 

the global level halting the previous downward trend. It remains, however, much lower than in August 2016. 

• COVID-19: While Britain can rely on its traditional set of drivers of interest in visitation for 2021, inevitably COVID-19 

is currently stated as the top barrier to visiting Britain. The top reason given by those currently not interested in 

visiting Britain in 2021 was that the pandemic would need to be over or fully under control first. For now, those who 

are interested in visiting Britain have the highest propensity to travel in the period between April and September 

2021. Currently just over a third of international travellers are in the mood for travelling abroad in 2021. 

• Concern around uncertainty: In September 2020, levels of concern about the uncertainty of travel arrangements 

to Britain from 2021 onwards have markedly increased again after they had eased in March 2020. Almost half of 

European travellers (48%) are concerned about the uncertainty and levels of concern among Chinese and American 

travellers are also very high (88% and 58% respectively). 

Please note that response patterns in international surveys tend to vary by market in general e.g. Chinese travellers can display above average levels of agreement.

Source: ICM/VisitBritain. Base: 500 international travellers (taken a holiday abroad in the last three years) per market. 
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Executive Summary (2/2)

• Entry documentation: The levels of ID card ownership are higher than for passports in all European markets but 

the Netherlands and Sweden. 7% of Europeans would stop travelling to Britain when ID cards are phased out. 

• Concerns around potential policy changes: More than half of Europeans are now concerned that they might 

have difficulty accessing healthcare in Britain, that mobile data charges could increase or there could be changes to 

the customs process. The focus on healthcare is a likely result of the COVID-19 pandemic. 

In the Chinese market concerns are highest about potentially longer queues when arriving in Britain (79%) and in the 

USA about potential difficulty to claim compensation if travel arrangements are cancelled (58%).

• Value: Value for money perceptions have improved since the previous wave and now stand at similar levels as in 

August 2016 once again. Just over half of respondents regard Britain as a destination which offers value for money.

• Welcome: Most travellers continue to see Britain as a destination which is welcoming to visitors, open-minded and 

tolerant.

• Safety/security: Perceptions of Britain as a safe and secure destination had recovered from the low in 2017-18, 

following a number of terrorist attacks, by spring 2020. However, in the latest wave they recorded declines. The 

most recent changes likely are a result of the COVID-19 pandemic. However, seven in ten international travellers 

still think that Britain is a safe and secure destination.

• Market differences: Perceptions vary greatly by market. As observed over the last eight waves of research, 

respondents from US and China generally continue to hold the most positive attitudes. Among European markets 

the picture is less clear cut. 

Please note that response patterns in international surveys tend to vary by market in general e.g. Chinese travellers can display above average levels of agreement.

Source: ICM/VisitBritain. Base: 500 international travellers (taken a holiday abroad in the last three years) per market. 
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Welcome and perceptions of 

Britain
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Opinion of Britain
Since March 2020, Britain’s net reputation has become more positive in the all market and European totals, 

however the picture varies strongly by market. While in many markets the views on balance are now more positive 

than in August 2016 or on similar levels, the strongest negative shift is witnessed in Spain.

September

2020 Results:

“In 2016, the United Kingdom held a referendum on its membership of the European Union, and as a result the UK left the EU in January 2020. Following this decision, how, if at all, would you say your view of Britain 

has changed?” (Please note that the question wording was changed to include the month of exit applicable at the time of fieldwork and writing of the report.)

Source: ICM/VisitBritain. Base: 500 international travellers (taken a holiday abroad in the last three years) per market. Code: ‘don’t know’ not displayed. “Balance” is calculated as “more positive” minus “more negative”.
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Perception of welcome
Most travellers continue to see Britain as a welcoming destination.

Since the decision to leave the EU, there has been minimal change in the proportion who see Britain as welcoming to 

visitors at the overall level. For this latest wave, the most notable changes in sentiment have been improvements in 

the Polish (+8%), German (+7%) and Spanish (+6%) markets – in the Spanish market this represents a strong 

improvement in consecutive waves since the lowpoint in September 2019. In the Chinese (-8%) and the Dutch (-5%) 

markets such perceptions have seen a decline in September 2020 compared to the spring.

Welcoming to visitors (proportion who strongly or slightly agree)

Timing Total Europe Germany France Italy Neth. Poland Spain Sweden China USA

Aug-16 73% 69% 68% 71% 73% 70% 70% 63% 69% 88% 84%

Feb-Apr-17 70% 67% 67% 76% 69% 69% 67% 51% 68% 82% 84%

Sep-17 71% 67% 71% 75% 62% 70% 67% 54% 69% 85% 83%

Mar-18 71% 68% 68% 73% 71% 68% 73% 57% 66% 83% 81%

Sep/Oct-18 72% 68% 70% 73% 71% 67% 72% 53% 72% 81% 87%

Mar-19 71% 69% 69% 70% 70% 68% 78% 54% 72% 83% 75%

Sep-19 68% 65% 62% 66% 69% 64% 76% 49% 69% 77% 81%

Mar-20 70% 66% 64% 69% 65% 68% 73% 55% 70% 86% 79%

Sep-20 71% 69% 71% 70% 68% 63% 81% 60% 71% 78% 78%

“Thinking about Britain as a country, to what extent do you agree or disagree that it is…?”

Source: ICM/VisitBritain. Base: 500 international travellers (taken a holiday abroad in the last three years) per market.
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Perception of Britain as open-minded and tolerant
The majority of markets perceive Britain as open-minded and tolerant.

At the overall level, the perception of Britain as open-minded and tolerant has recovered from the low point witnessed 

in September 2019. On the European level, it is now outperforming perceptions held in earlier waves. 

The most notable wave-on-wave changes are recorded in the Spanish market with a strong improvement (+10%), 

while Chinese respondents agree less strongly with this statement (-7%). The most positive perception for this metric 

is now held in Poland. 

Open-minded and tolerant (proportion who strongly or slightly agree)

Timing Total Europe Germany France Italy Neth. Poland Spain Sweden China USA

Aug-16 67% 63% 62% 73% 72% 49% 64% 64% 57% 86% 80%

Feb-Apr-17 65% 61% 62% 73% 70% 48% 65% 53% 55% 78% 78%

Sep-17 66% 62% 66% 75% 69% 50% 59% 60% 53% 82% 79%

Mar-18 67% 64% 63% 75% 73% 46% 70% 62% 56% 83% 76%

Sep/Oct-18 66% 62% 64% 73% 71% 45% 68% 54% 59% 82% 79%

Mar-19 66% 64% 63% 69% 75% 45% 72% 59% 63% 80% 68%

Sep-19 62% 59% 51% 64% 66% 42% 74% 55% 58% 77% 71%

Mar-20 65% 61% 56% 67% 68% 49% 78% 54% 61% 84% 72%

Sep-20 68% 66% 62% 68% 73% 48% 84% 64% 65% 77% 75%

“Thinking about Britain as a country, to what extent do you agree or disagree that it is….?”

Source: ICM/VisitBritain. Base: 500 international travellers (taken a holiday abroad in the last three years) per market.
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Perception of Britain as a safe and secure destination
Perceptions of Britain as a safe and secure destination had recovered from the low in 2017-18, following a 

number of terrorist attacks, by spring 2020. However, in the latest wave they recorded declines.

Compared to six months ago, respondents in all markets are less likely to perceive Britain as a safe and secure 

destination, with the exception of Poland, Sweden and the USA. The strongest shifts since the spring show that 

particularly Dutch (-12%), Chinese (-9%), and French (-8%) respondents are less certain about the safety/security of 

Britain. The most recent changes likely are a result of the COVID-19 pandemic.

Safe/secure destination (proportion who strongly or slightly agree)

Timing Total Europe Germany France Italy Neth. Poland Spain Sweden China USA

Aug-16 73% 70% 72% 73% 65% 69% 69% 79% 65% 87% 81%

Feb-Apr-17 74% 72% 80% 82% 69% 71% 70% 73% 61% 81% 80%

Sep-17 63% 58% 65% 66% 46% 65% 51% 64% 51% 83% 75%

Mar-18 69% 66% 68% 75% 64% 65% 61% 72% 55% 82% 76%

Sep/Oct-18 71% 67% 73% 75% 64% 63% 65% 68% 59% 86% 82%

Mar-19 71% 68% 75% 70% 66% 67% 69% 68% 63% 85% 76%

Sep-19 72% 70% 71% 72% 66% 69% 77% 70% 65% 80% 78%

Mar-20 74% 71% 67% 74% 69% 74% 73% 75% 67% 87% 77%

Sep-20 70% 67% 65% 67% 63% 62% 76% 70% 68% 77% 78%

“Thinking about Britain as a country, to what extent do you agree or disagree that it is….?”

Source: ICM/VisitBritain. Base: 500 international travellers (taken a holiday abroad in the last three years) per market.
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Value for money
Value for money perceptions have improved since the previous wave and now stand at similar levels as in 

August 2016 once again.

Sentiment around value for money has improved wave-on-wave in all markets except for China. The most positive 

perceptions continue to be held in the Chinese and US markets. Among Europeans, Polish travellers continue to view 

Britain most favourably as a good value destination. At the other end of the scale, Germans are least likely to regard 

Britain as a destination which offers good value for money.

Good value for money (proportion who strongly or slightly agree)

Timing Total Europe Germany France Italy Neth. Poland Spain Sweden China USA

Aug-16 51% 44% 34% 44% 41% 46% 50% 45% 48% 83% 71%

Feb-Apr-17 44% 36% 30% 40% 30% 38% 46% 34% 36% 80% 66%

Sep-17 44% 36% 31% 39% 30% 39% 44% 38% 34% 83% 61%

Mar-18 45% 38% 28% 40% 34% 40% 47% 38% 38% 77% 61%

Sep/Oct-18 45% 38% 33% 39% 32% 37% 47% 38% 39% 79% 60%

Mar-19 45% 39% 30% 41% 33% 44% 47% 38% 39% 76% 53%

Sep-19 43% 36% 28% 31% 32% 40% 50% 36% 39% 71% 59%

Mar-20 48% 41% 31% 38% 37% 43% 57% 41% 43% 81% 63%

Sep-20 52% 46% 33% 40% 46% 49% 59% 45% 48% 75% 69%

“Thinking about Britain as a country, to what extent do you agree or disagree that it is….?”

Source: ICM/VisitBritain. Base: 500 international travellers (taken a holiday abroad in the last three years) per market.
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Interest in and likelihood of 

visiting Britain
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Change in likelihood to visit Britain
Most travellers feel their likelihood to visit Britain has not been affected by the EU referendum decision. 

On net balance, there has been improved or stable sentiment in the latest wave across almost all markets, albeit still 

remaining negative in some European markets. Italy and USA stand out with strong net sentiment improvements.

September 

2020 Results:

“Following the referendum decision, would you say you are more likely to visit Britain in the future, less likely, or does it make no difference? 

In your response, please remember to think about the impact of the UK's exit from the EU on your likelihood to visit Britain in future and not about the impact of the COVID-19 pandemic.”

Source: ICM/VisitBritain. Base: 500 international travellers (taken a holiday abroad in the last three years) per market. Code: ‘don’t know’ not displayed. “Balance” is calculated as “more likely” minus “less likely”.
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Interest in visiting Britain
In September 2020, 63% of international respondents are interested in visiting Britain, roughly stable since 

September 2019. However, fewer travellers from France, China, the Netherlands and Spain were interested to visit 

compared to previously. At the same time, interest from Germany showed improvements from September 2019’s low 

point.

September 2020 Results:

“On a scale of 1 to 10, how interested would you be in visiting Britain in the future?” 1 is not at all interested and 10 is very interested

Source: ICM/VisitBritain. Base: 500 international travellers (taken a holiday abroad in the last three years) per market. Code: ‘don’t know’ not displayed, interested (8-10), neutral (5-7), not interested (1-4). 

“Balance” is calculated as “interested” minus “not interested”.
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Interest in visiting Britain over time
Interest in visiting Britain is much lower in September 2020 than in August 2016 for most markets. 

However, it now remains similar to the overall and European levels in September 2019. Current interest in visiting 

Britain is highest in China, USA, Italy, Spain and Sweden, while it is lowest from Germany, the Netherlands and 

France.

% of those who stated that they are interested in visiting Britain across waves

“On a scale of 1 to 10, how interested would you be in visiting Britain in the future?” 1 is not at all interested and 10 is very interested”

Source: ICM/VisitBritain. Base: 500 international travellers (taken a holiday abroad in the last three years) per market. Code: only interested (8-10) displayed
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Potential timing of visit among those interested
At the time of fieldwork, only about one in ten travellers who were interested in visiting the country felt that 

they were likely to do so within 2020, provided restrictions would be lifted. Almost three in five would be 

likely to choose 2021 for their visit with the period of April to September being most popular. Comparing 

September 2020’s results to those recorded in September 2019, it is notable that the share of those generally unsure 

was now much lower, and overall the share of those who would choose 2022 and beyond is overall roughly in line.

When do you think you would be likely to visit 

Britain? Among those interested in travel to 
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Before the end of 2020, if COVID-related travel 

restrictions are lifted in time
11% 9% 8% 8% 7% 10% 9% 9% 9% 19% 16%

In January-March 2021 10% 9% 9% 8% 12% 8% 7% 8% 12% 17% 12%

In April-June 2021 18% 18% 17% 20% 22% 15% 22% 14% 13% 20% 13%

In July-September 2021 20% 21% 26% 13% 25% 19% 28% 23% 13% 17% 15%

In October-December 2021 9% 8% 7% 10% 9% 7% 5% 10% 7% 13% 12%

Later (2022 or later) 21% 23% 23% 23% 20% 20% 20% 26% 28% 8% 24%

Don't know 11% 12% 10% 17% 5% 21% 9% 10% 17% 6% 9%

TOTAL: 2021 57% 56% 59% 52% 68% 49% 62% 56% 46% 68% 51%

TOTAL: 2022 or later 21% 23% 23% 23% 20% 20% 20% 26% 28% 8% 24%

When do you think you would be likely to visit Britain? Among those interested in or neutral to travel to Britain (4022)

Source: ICM/VisitBritain. Base: 500 international travellers (taken a holiday abroad in the last three years) per market. 
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Propensity to visit Britain’s nations and regions
Among those interested in travel to Britain, the propensity to visit is highest for London, followed by 

Scotland, England outside London and Wales. 

This preference order is repeated across many source markets. On the European level and in the USA, interest in 

England outside London and Wales is on par, while it is higher for Wales in Germany, France, Italy and Spain. 

September 2020 Results:

“If you were to visit Britain, which regions would you be likely to visit? (Amongst those who are interested in or neutral to visiting Britain, multiple answers per respondent allowed, n=4022)”

Source: ICM/VisitBritain. Base: 500 international travellers (taken a holiday abroad in the last three years) per market.
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Propensity to visit alternative countries in 2021
Among those who said they are not interested in visiting Britain or who would consider visiting later than 2021, 

Italy and Spain are the favourite alternative destinations for next year.

Around one in five stated that they would consider visiting France, Scandinavia and Germany instead of Britain in 2021.

September 

2020 Results:

“Where might you be likely to visit instead of Britain?”, asked to all those who said that they would be less likely to visit Britain in 2021 or to those interested who would visit after 2021 (n=1283)

Source: ICM/VisitBritain. Base: 500 international travellers (taken a holiday abroad in the last three years) per market. 
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What would help encourage a visit to Britain in 2021?
The COVID-19 pandemic is a key barrier to considering a visit to Britain in 2021: a quarter of those currently 

not interested in visiting or only later than 2021 stated the pandemic would need to be over or fully under 

control first. Almost one in six of say they could be persuaded by lower prices/deals or discounts. 

Rank Top solutions by number of mentions

1 The end of the COVID-19 pandemic/ situation fully under control

2 Nothing (includes those generally not interested in visiting Britain)

3 Don’t know or other (often personal) reasons

4 Lower prices/ deals/ discounts

5 Improvement of economic or financial situation (includes both overall and personal situation)

6 Spectrum of EU-exit-related mentions*: clarity of implications of Britain’s exit or no exit

7 A vaccine or better treatment for COVID-19

8 Better weather*

9 Lifting of restrictions/ quarantine requirements

10 Information on experiences/ events in Britain

“What could make you change your mind/consider Britain as a destination for 2021?, asked to all those who said that they would be less likely to visit Britain in 2021 and those interested who would visit after 2021 

(n=1283); the themes stated above have received at least 30 unprompted mentions up to more than 300 for the most mentioned, respondents might have mentioned more than one; *mentions only by Europeans

Source: ICM/VisitBritain. Base: 500 international travellers (taken a holiday abroad in the last three years) per market. 
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Influences on interest in visiting Britain in 2021
Going to a new country, history & heritage, London and other cities, and experience of previous visits have the most positive 

influence on interest in visiting Britain in 2021, whilst COVID-19 is clearly the strongest barrier. 

“What influence do the following factors have on your level of interest in visiting Britain in 2021?” – Influence levels vary by market. 

The idea of visiting a new country and experience of a previous visit to Britain were only answered by those to whom it was applicable (n=3062 and n=1427 respectively)

Source: ICM/VisitBritain. Base: 500 international travellers (taken a holiday abroad in the last three years) per market. 
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Influence of Britain’s exit from the EU on interest
Taking a closer look at the influence of Britain’s exit on interest to visit Britain in 2021, more than two in five respondents stated that 

it had no influence; the net balance, however, suggests a net negative impact among Europeans.

“What influence do the following factors have on your level of interest in visiting Britain in 2021?” Britain’s exit from the EU. “Balance” is calculated as “positive” minus “negative”.

Source: ICM/VisitBritain. Base: 500 international travellers (taken a holiday abroad in the last three years) per market. 
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Influence of COVID-19 on interest in visiting Britain
Inevitably COVID-19 has strong barrier potential for interest in visiting Britain in 2021 across all markets. There is a minority who 

responded that this is a positive – this could be a reflection of affirmation of interest to visit Britain in 2021.

“What influence do the following factors have on your level of interest in visiting Britain in 2021?” COVID-19. “Balance” is calculated as “positive” minus “negative”.

Source: ICM/VisitBritain. Base: 500 international travellers (taken a holiday abroad in the last three years) per market. 
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COVID-related consumer sentiment for travel in 2021
Just over a third of international travellers are in the mood for travelling abroad in 2021. More than a quarter 

expect to have time and the means to travel abroad but not to book far in advance. About one in five had not 

yet chosen their destination for 2021 and a similar proportion have postponed their plans for 2020 to 2021. 

Assuming that COVID-related travel restrictions are 

lifted by 2021, which of the following statements, 

if any, currently apply to you?
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I am in the mood for travelling abroad in 2021 35% 35% 39% 26% 32% 37% 41% 38% 34% 36% 32%

I expect that I will have time to travel internationally in 2021 28% 27% 31% 24% 21% 32% 32% 18% 28% 29% 33%

I expect that I will be financially able to afford to travel 

internationally in 2021
28% 27% 31% 23% 21% 29% 25% 28% 29% 30% 31%

I plan to travel abroad but will not book far in advance 26% 29% 29% 24% 29% 23% 37% 26% 33% 17% 21%

I would like to go abroad but have not chosen to which 

destination
20% 20% 18% 26% 16% 22% 17% 19% 24% 17% 19%

I have had to postpone my plans to travel abroad for 2020 

to 2021
19% 20% 18% 18% 18% 24% 13% 26% 25% 17% 16%

I will go on a shorter trip abroad in 2021 17% 17% 16% 9% 15% 18% 24% 13% 22% 23% 12%

I will go on a longer trip abroad in 2021 15% 14% 19% 10% 14% 11% 14% 9% 19% 22% 19%

I don't plan to travel abroad in 2021 7% 7% 8% 7% 7% 9% 3% 9% 7% 5% 10%

“Assuming that COVID-related travel restrictions are lifted by 2021, which of the following statements, if any, currently apply to you?” 

Source: ICM/VisitBritain. Base: 500 international travellers (taken a holiday abroad in the last three years) per market. 
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Spotlight on drivers and 

barriers for interest in 

visiting Britain in 2021 

by market
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Drivers & barriers for interest in visiting: Germany
The countryside, the idea of visiting a new country, cities in Britain (outside London), history & heritage, and the coast and seaside as well as 

London have the strongest pull factor for Germans, while COVID-19, Britain’s exit from the EU and prices in the destination have a net negative 

influence on interest.

“What influence do the following factors have on your level of interest in visiting Britain in 2021?” In order of net influence.

Source: ICM/VisitBritain. Base: 500 international travellers (taken a holiday abroad in the last three years) per market.
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Drivers & barriers for interest in visiting: France
In the French market, the idea of visiting a new country, history & heritage, a previous visit, London and the access from France have 

a very positive influence on the interest visit Britain in 2021, while Britain’s exit from the EU, the weather and COVID-19 have net 

negative influence.

“What influence do the following factors have on your level of interest in visiting Britain in 2021?” In order of net influence.

Source: ICM/VisitBritain. Base: 500 international travellers (taken a holiday abroad in the last three years) per market.
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Drivers & barriers for interest in visiting: Italy
Italians see the idea of visiting a new country or a previous visit, as well as London, history & heritage, other cities in Britain (outside 

London) and contemporary culture as most influential for their appetite to visit Britain; only COVID-19 has net negative barrier

potential here.

“What influence do the following factors have on your level of interest in visiting Britain in 2021?” In order of net influence.

Source: ICM/VisitBritain. Base: 500 international travellers (taken a holiday abroad in the last three years) per market. 
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Drivers & barriers for interest in visiting: Neth. 
In the Netherlands, a previous visit or going to Britain for the first time have the most positive influence, closely followed by access 

from the Netherlands, and history & heritage; Britain’s exit from the EU and COVID-19 have a net negative influence on interest.

“What influence do the following factors have on your level of interest in visiting Britain in 2021?” In order of net influence. 

Source: ICM/VisitBritain. Base: 500 international travellers (taken a holiday abroad in the last three years) per market. 
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Drivers & barriers for interest in visiting: Poland 
Visiting Britain for the first time, the history & heritage, other cities in Britain outside London and the capital as well as the coast/ 

seaside or a previous visit have the most positive influence in Poland, while Britain’s exit from the EU and COVID-19’s impact is net 

negative. 

“What influence do the following factors have on your level of interest in visiting Britain in 2021?” In order of net influence. 

Source: ICM/VisitBritain. Base: 500 international travellers (taken a holiday abroad in the last three years) per market. 
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Drivers & barriers for interest in visiting: Spain 
The interest of the Spanish to visit in 2021 is most positively influenced by the idea of coming to Britain for the first time, history & heritage, other 

cities in Britain outside of London as well as London itself, while Britain’s exit from the EU and particularly COVID-19 have a net negative influence 

on their interest. 

“What influence do the following factors have on your level of interest in visiting Britain in 2021?” In order of net influence.

Source: ICM/VisitBritain. Base: 500 international travellers (taken a holiday abroad in the last three years) per market. 
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Drivers & barriers for interest in visiting: Sweden 
Swedes’ interest to visit Britain in 2021 is most positive influenced by the idea of coming to Britain for the first time or a previous visit, London and 

other cities in Britain as well as history & heritage, while Britain’s exit from the EU and COVID-19 have a net negative impact on their appetite to visit 

next year.

“What influence do the following factors have on your level of interest in visiting Britain in 2021?” In order of net influence.

Source: ICM/VisitBritain. Base: 500 international travellers (taken a holiday abroad in the last three years) per market. 
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Drivers & barriers for interest in visiting: China
For the Chinese, history & heritage, London, the coast/seaside, contemporary culture, the idea of visiting Britain for the first time, the 

countryside, events and a previous visit are the strongest draws for visitation next year; COVID-19 is the only net negative influence in 

the set.

“What influence do the following factors have on your level of interest in visiting Britain in 2021?” In order of net influence. 

Source: ICM/VisitBritain. Base: 500 international travellers (taken a holiday abroad in the last three years) per market. 
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Drivers & barriers for interest in visiting: USA
The idea of visiting Britain for the first time, followed by history & heritage, the countryside, London and other cities in Britain, the experience of a 

previous visit, the people, coast/seaside and the access from the US all represent draws for American respondents, while COVID-19 was the only 

negative influence.

“What influence do the following factors have on your level of interest in visiting Britain in 2021?” In order of net influence.

Source: ICM/VisitBritain. Base: 500 international travellers (taken a holiday abroad in the last three years) per market. 
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Impact of uncertainty
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Concern around uncertainty
In September 2020, levels of concern about the uncertainty around conditions for future travel to Britain 

have markedly increased again after they had eased in March 2020. 

Within Europe, Polish travellers voice the highest levels of concern (60%). Outside Europe, concerns are highest 

among Chinese travellers (88%).

September 2020 Results:

“After the exit of the UK from the EU, the future relationship including travel arrangements after 2020 is subject to negotiations. How concerned, if at all, are you that your travel to Britain from 2021 onwards could be 

impacted, assuming that COVID-related travel restrictions are lifted by 2021 and are no longer of concern?”

Source: ICM/VisitBritain. Base: 500 international travellers (taken a holiday abroad in the last three years) per market.
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Uncertainty and likelihood to visit Britain in 2021
Only about one in five travellers state that uncertainty surrounding travel arrangements would dissuade them 

from visiting Britain in 2021. Generally speaking, there is less impact from uncertainty now than six months ago.

September 

2020 Results:

“Does this uncertainty and the possible impact it could have on your travel to Britain affect your likelihood to visit Britain in 2021, assuming that COVID-related travel restrictions are lifted by 2021 and are no longer of 

concern?” Those stating that they are more likely to visit Britain in the next year are likely to be expressing their intent to travel to Britain despite the uncertainty.

Source: ICM/VisitBritain. Base: 500 international travellers (taken a holiday abroad in the last three years) per market. 
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Concerns about potential policy changes (1/2)
In the latest wave, concerns around access to healthcare are now the most prominent, closely followed by 

concerns about a potential increase in costs to access mobile data or changes to the customs process. 

Thinking about the possibility of visiting Britain in future, to what 

extent, if at all, are you personally concerned about the following? 

Very/fairly concerned
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It will be more difficult for people from my country to access healthcare in 

Britain
56% 54% 43% 54% 58% 42% 70% 64% 46% 71% 53%

It might become more expensive to use mobile data (on phone or other 

mobile device) while in Britain
55% 52% 47% 54% 57% 43% 65% 57% 43% 76% 53%

Changes to the customs process which could make it more expensive to 

take my shopping back home with me from Britain
- 51% 42% 52% 57% 44% 63% 56% 41% - -

It will be more difficult for visitors to Britain to claim compensation if travel 

arrangements are cancelled
53% 49% 42% 54% 52% 39% 58% 55% 39% 76% 58%

Travel insurance for visitors to Britain will be more expensive 52% 48% 42% 47% 53% 40% 65% 55% 38% 76% 52%

“At the moment, nothing has changed for tourists travelling to Britain as a result of the UK leaving the EU. Thinking about the possibility of visiting Britain in future, to what extent, if at all, are you 

personally concerned about the following? When considering your level of concern, please think about it in the context of the UK's exit from the EU, not as a result of the COVID-19 pandemic.

Source: ICM/VisitBritain. Base: 500 international travellers (taken a holiday abroad in the last three years) per market.
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Concerns about potential policy changes (2/2)
In the latest wave, almost half of the Europeans worry that they might require a visa to travel to Britain, and 

that there might be longer queues on entry to Britain. In the Chinese market concerns are highest about 

potentially longer queues when arriving in Britain and in the USA about potential difficulty to claim 

compensation if arrangements are cancelled.

Thinking about the possibility of visiting Britain in future, to what 

extent, if at all, are you personally concerned about the following? 

Very/fairly concerned
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People from my country might require a visa to travel to Britain - 47% 42% 52% 49% 41% 66% 48% 35% - -

There might be longer queues on entry to Britain 50% 46% 40% 51% 44% 44% 59% 48% 35% 79% 53%

There might be a requirement for a passport instead of an ID card to travel 

to Britain
- 35% 33% 36% 44% 34% 43% 40% 20% - -

Including Britain on the itinerary of a multi-country trip around Europe 

might become more difficult
- - - - - - - - - 73% 53%

“At the moment, nothing has changed for tourists travelling to Britain as a result of the UK leaving the EU. Thinking about the possibility of visiting Britain in future, to what extent, if at all, are you 

personally concerned about the following? When considering your level of concern, please think about it in the context of the UK's exit from the EU, not as a result of the COVID-19 pandemic.

Source: ICM/VisitBritain. Base: 500 international travellers (taken a holiday abroad in the last three years) per market.
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Spotlight on entry 

documentation
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Passport ownership
In September 2020, the majority of European travellers (70%) owned a passport. Ownership levels vary across 

markets and are currently highest among Spanish and Swedish travellers, while they are lowest among Italian 

travellers.

Please note that the data are based on international travellers rather than a nationally representative sample.

“Please select from the list below which of the following you currently have and expect to have within the next 12 months.”

Source: ICM/VisitBritain. Base: 500 international travellers (adults taken a holiday abroad in the last three years) per market. 
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National identity card ownership
In September 2020, the majority of European travellers owned an identity card (ID card). Ownership levels vary 

across markets. ID card ownership is higher than passport ownership in all European markets but the 

Netherlands and Sweden.

Please note that the data are based on international travellers rather than a nationally representative sample.

“Please select from the list below which of the following you currently have and expect to have within the next 12 months.”

Source: ICM/VisitBritain. Base: 500 international travellers (adults taken a holiday abroad in the last three years) per market. 
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Traveller actions when ID cards get phased out in 2021
When presented with the prospect that ID cards will be phased out as entry documents to come to Britain at 

some point in 2021, most Europeans who currently do not own a passport, state they would get one to be able 

to enter Britain. A further quarter of them say they would stop travelling to Britain as a result of the change.

Please note that the data are based on international travellers rather than a nationally representative sample.

“At some point in 2021, the UK will phase out the acceptance of national ID cards for entry to the UK for EU citizens. The date for this change will be announced in advance in order to give travellers time to plan 

their trips. Thinking about how you would respond to this change, which of the following most closely applies to you?.” This question was only asked to those who do not currently hold a passport. *base below 100

Source: ICM/VisitBritain. Base: 500 international travellers (adults taken a holiday abroad in the last three years) per market. 
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Overview of potential impact of phasing out ID cards
Whilst a minority of European respondents who currently do not own a passport said that they would stop 

travelling to Britain when ID cards cannot be used anymore. This group is largest in the Italian market.

Please note that the data are based on international travellers rather than a nationally representative sample.

“Please select from the list below which of the following you currently have and expect to have within the next 12 months.” and “At some point in 2021, the UK will phase out the acceptance of national ID cards for 

entry to the UK for EU citizens. The date for this change will be announced in advance in order to give travellers time to plan their trips. Thinking about how you would respond to this change, which of the following 

most closely applies to you?.” This question was only asked to those who do not currently hold a passport.

Source: ICM/VisitBritain. Base: 500 international travellers (adults taken a holiday abroad in the last three years) per market. 
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Further sample information
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Age pattern – likelihood to visit
In the international total, 25-34 year olds and 35-44 year olds are the most positive about visiting Britain despite 

the referendum results. 

More than half of those aged 45+ state that there has been no difference to their propensity to visit. 

September 2020 Results:

“Following the referendum decision, would you say you are more likely to visit Britain in the future, less likely, or does it make no difference? 

In your response, please remember to think about the impact of the UK's exit from the EU on your likelihood to visit Britain in future and not about the impact of the COVID-19 pandemic.”

Source: ICM/VisitBritain. Base: 500 international travellers (taken a holiday abroad in the last three years) per market. Code: ‘don’t know’ not displayed. “Balance” is calculated as “more likely” minus “less likely”.
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Previous visitation
Very few respondents have visited Britain in 2020 (a likely effect of the COVID-19 pandemic). 68% have 

previously been to Britain, with the highest levels recorded in the Chinese (78%) and Dutch (76%) markets. 

“Among those who visited Britain previously: “When was your most recent visit to Britain?” (n=3062)

Source: ICM/VisitBritain. Base: 500 international travellers (taken a holiday abroad in the last three years) per market.
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Inbound consumer sentiment research

VisitBritain/ICM Unlimited

Research conducted in August 2016 – September 2020

Published in October 2020


