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“I’m always on the 
lookout for new  cool 
ideas”

“I’m not too fussy about 
places, I just want a good 
experience”

“I just want to book the 
basics and then see how it 
goes”

“We’ll worry about the 
rest when we’ll get there”

“The excitement is 
becoming reality”

“On the watch out to find 
the best experiences out 
there”

“Look how cool this 
building was!”
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Inspired by challenges
Curious

Optimistic
Excited
Laid back
Open-minded 

Determined
Motivated by finding a 
good deal 

Intrepid
Upbeat
Relaxed

Upbeat
Excited 
Curious

Excited
Hedonistic
Curious
Enthusiastic
Carefree

Celebratory
Smug
Melancholic
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 Tend not to plan too 
much in advance and 
like to be spontaneous

 Look for travel / 
accommodation deals 

Want things to be 
simple and open, 
usually book in advance 
to save money but 
keep the options open 

Might use internet to 
find out main 
attractions but then 
like to keep things open

 Lots to remember and 
make sure everything is 
ready. Last minute 
searches (e.g. festivals, 
events)

 Just let myself go and 
walk wherever it takes 
me. 

 Try and see what’s out 
there and what’s 
feasible.

 Share the incredible 
experiences

 Relive the moment
 Use as a base for the 

next trip
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Spontaneous trips, 
looking beyond the 
unknown. 
Triggering their 
attention with 
something 
different.

Moderate 
opportunity to 
attract them to new 
and undiscovered 
locations

Good deals will 
attract them to new 
/ previously 
unconsidered 
destinations

Don’t tend to plan 
much in advance so 
little opportunity to 
influence

No fundamental 
added value for VB, 
maybe last minute 
promotions

Go with the flow 
attitude means 
quite a few new 
activities and places 
can be 
incorporated

They might share 
things while on the 
trip but much more 
likely to keep things 
private
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 Family & Friends
 TV programmes
 Advertising
 Social media (facebook

posts, Instagram, 
pinterest).

 Facebook, tripwolf
 Tripadvisor
 Travel blogs
 Youtube

 TripAdvisor
 Booking.com
 Trivago
 Groupon

 Facebook
 Travel blogs

 Google
 News 

 Apps ( yelp, 
foursquare, google 
maps)

 Tripadvisor
 Locals
 What they see on the 

street

 Facebook
 Instagram 
 WhatsApp
 Telegram
 Instagram

TI
M

ES
P

A
N

Nearly always a 
trip on the cards
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City breaks with friends 
are always in their yearly 
plans

Ready to book when I feel 
like

Deals and discounts Don’t feel under an 
obligation to plan so no 
specific targets to meet 
before moving on

Scheduled time to depart Go with the flow & just do 
what they fancy – but 
insider recommendations 
can impact on plans

Will upload images and 
updates for friends & 
family throughout trip and 
after
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 No barriers in terms of 
inspiration, more in 
terms of practical 
investment and lack of 
knowledge

 Money, if they can’t 
find the right deal they 
might decide not to go 
on holiday.

 Difficult to find reliable 
information and good 
deals

 Very few barriers –
travel constraints e.g. 
train strikes

 Late planning tickets 
not available

 Remembering 
everything

 Smartphone with 
internet access

 Bad weather
 Problems with the 

accommodation

 Picture quality not 
excellent

 Unreliable internet 
connection
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PASSIVE
INSPIRATION

ACTIVE
IDEATION

EXPLORING
OPTIONS

BUILD
ITINERARIES

GROWING
ANTICIPATION

ON THE
GROUND

SHARE
& ADVOCATE

4 – 6 
weeks

2-3
months

I’m not a big 
planner if the 
opportunity 
arises, I’ll take it

Cost are very 
important, I might not 
go if I don’t find the 
right offers

Not much to plan, have 
a couple of things in 
mind (eg. Events) but 
like to keep it open

Ready to go, no need  
for much planning if I’m 
going to the UK

Few formal plans in 
place so tend to choose 
things while at 
destination Share the happy 

memories with 
others and base 
the next trip on it

3 days –
2 weeks

0 – 3 days2-4 weeks
1 - 3 
days

During/
after 

the trip

If possible I would 
start the trip straight 
away

Very LowMedium Medium Medium Medium MediumVery Low
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