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“I wish I was there right 
now…”

“What if I actually was 
there right now? What 
would it be like?”

“Right, what can I actually 
do?”

“I just want to have the 
best time and have unique 
experiences that I can tell 
everyone about!”

“Are we there yet?!”
“I’m always excited to 
find hidden gems where I 
least expect them

“Let’s share our excitement 
with everyone (and make 
them jealous!)”
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Inspired
Curious
Hooked

Excited
Buzzing
Optimistic

Upbeat
Excited
Impatient

Escapist 
Excited
Inspired

Buzzing
Very excited
Optimistic

Inspired
Connected
In their element

Celebratory
Proud
Delighted
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 Tend to go for  
destinations further 
afield (Sri Lanka, Japan, 
Bali) in search of 
unique, braggable
experiences

 Want to hear the 
experiences of other 
travellers like them –
looking on web forums 
like TripAdvisor

 Want to work out what 
is feasible for their 
budget – and get the 
practicalities out of the 
way quickly so they can 
start immersing 
themselves in what the 
destination has to offer

 On lookout for unique, 
quirky experiences as 
well as wanting to ‘do’ 
(and photograph) the 
main sights 

 Strong desire to feel 
they are making the 
most of the trip

 Gathering final tips and 
tricks to ensure their 
trip is as fun-packed 
and memorable as 
possible

 Extremely eager to 
start their holiday

 Feeling connected to 
the people and the 
place, they take 
inspiration from 
everything around 
them to flex their 
plans

 Share their sense of 
adventure and exciting 
travels with others, 
cementing their identity 
as a fun person who 
lives life to the full
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May look further 
afield first, but 
something new/ 
exciting/ quirky 
about GB might just 
catch their eye

Opportunity to 
engage with tales 
from other 
travellers

Good deals will 
attract them and 
may encourage 
them to book their 
trip sooner

Great opportunity 
to capitalise on 
their enthusiasm 
and connect them 
to the place before 
they arrive

Itching to start 
their holiday, they 
are less likely to be 
on the lookout for 
new information 

Opportunity to 
facilitate 
spontaneous and 
exciting 
experiences, to 
which they are 
highly receptive

Actively share after 
their trip; some 
scope to encourage 
more on-trip sharing
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 Family & Friends
 TV programmes, 

documentaries
 Holiday snaps on 

Facebook

 Google
 Travel websites 

(Routard)
 Travel aggregators 

(skyscanner) to browse 
destinations

 Travel forums 
(TripAdvisor)

 In addition to previous 
cell:

 Airline websites

 Travel agents
 Travel websites and 

guide books
 Google
 TripAdvisor

 Facebook – to share 
imminent departure 
with others

 Light browsing on 
TripAdvisor

 Locals – hosts at their 
accommodation, 
service staff, chance 
encounters, etc.

 Google
 Leaflets in hotels

 Facebook
 WhatsApp
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Depending on how 
exotic/faraway it is

Depending on how 
exotic/faraway it is

Longer for long haul trips 
booked far in advance

Depending on
duration of trip
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Seasonal ‘reasons to go’ –
best time of year to visit 
(in terms of weather), 
Boxing Day sales, etc.

Realisation that the trip 
will meet their 
expectations of a holiday 
and is practically feasible

Deals and discounts, 
particularly those linked 
to a seasonal ‘reason to 
go’

Prospect of exciting and 
unique experiences – their 
general sense of 
excitement around the 
destination means that 
even a light-touch trigger 
is enough to spur them on

Scheduled time to depart Tips from genuine locals
Reading comms that 
suggest unmissable and 
authentic experiences

Returning home – will send 
photos to family and 
friends on trip, but most 
sharing is done at home
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 No sense of urgency
 Inspired by everything 

(!) – a barrier to 
moving forward with 
one destination in 
particular

 Inspiration ‘white 
noise’ – too many 
choices

 Money
 Time off work

 If expectations/ desired 
activities are over 
budget

 Weather (if seasons are 
highly changeable)

 For long haul / 
‘pioneer’ destinations: 
visa and security can be 
a concern

 ‘Try anything once’ 
attitude means there 
are few barriers

 None  General holiday 
mishaps – missed 
connections, losing 
possessions, theft 
(etc) – dampen 
holiday spirit when 
they do occur but are 
not feared in advance

 Lack of free wifi and 
data roaming charges 
mean that most sharing 
is delayed until return 
home
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PASSIVE
INSPIRATION

ACTIVE
IDEATION

EXPLORING 
OPTIONS

BUILD
ITINERARIES

GROWING
ANTICIPATION

ON THE 
GROUND

SHARE
& ADVOCATE

This place is 
making me 
daydream…

Working out what is 
possible

Brining the destination to 
life and getting excited 

about hidden gems

Desperate to be there! Go with the 
flow – live like a 
local

Share photos 
on Facebook 
& WhatsApp

Making the dreams 
tangible

2-6 
mths

c. 1 week
4-6 

weeks
c.1 week

2 days -
4 weeks

1-2 
weeks

1-2 mths

High LowMedium Medium Medium High High
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