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Staying in touch by email
One of the best ways to retain customers is to keep in touch with
them, be it through social media, a blog or by email. Periodic email
contact offers an opportunity to engage with past customers,
encourage them to book return visits directly and notify them of
special offers and any improvements made to your business.
Email remains one of the most productive and cost effective ways
to market to existing customers but it must be done correctly. A
successful email campaign must contain four elements:
•
•
•
•

TOP
TIP

Send out emails once
a quarter

Relevant content.
A clear conversion goal such signing up to a newsletter or actually
generating bookings.
Be sent in a timely manner.
Sent to a segmented audience if possible.

Before considering any email campaign there are some legal
fundamentals which should be considered under the Privacy and
Electronic Communications (EC Directive) Regulations 2003:
1.

The commercial nature of your message must be clear to the
recipient from the outset.

2.

You must not conceal or disguise the origin of the message.

3.

You must provide a valid link to opt out/unsubscribe from 		
future emails.

4.

Recipients of your email must have opted in to receive it. There
is an exception to this rule – If an individual has bought
something from you previously you can promote similar goods
or services to them, provided they had a simple means 		
of refusing the use of their contact details at the time they
were initially contacted (e.g. a tick-box on an online booking
form). For more information on your legal obligations regarding
electronic communications, see The Pink Book Online
(www.visitengland.com/pinkbookonline).

Once you have gathered your email addresses and are ready to begin
an email campaign, there are a number of tools available to help you,
such as Constant Contacts and MailChimp. You can find these through
a search engine. For small businesses these tools should be free to use
and will help you to conform with the legal requirements.
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The use of these tools will help you personalise your email campaign,
include an unsubscribe option and track the number of people who
open the email.
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Creating a Gmail
email address
If you do not
currently have an
email address for
your business, the
module ‘Setting up
your Google Page’
demonstrates how
to set up a Gmail
email address.
Once you have created your Google
account, you can begin to use your
new Gmail address.
Google products are easily accessed
once you have signed in to your Google
account. Click on the small squares in
the top right-hand corner of the screen
to reveal a drop-down menu.
Then click on Gmail to open your Gmail
inbox.

The first time you open your Gmail inbox, Google will offer to give you
a tour of all of the Gmail features.
There are a host of features available through Gmail, which make it an
efficient and time saving platform for emails, should you not already
have a business email set up on another platform such as Microsoft’s
Outlook or BT Yahoo.

Online Marketing Toolkit

2

Staying in Touch by Email

						

Six top tips for effective email marketing campaigns
1. Plan - Build an effective plan, including how often you will send out
emails, ensuring the content is relevant and that the content links from
one campaign to the next.
2. Benefits - Ensure that your email has a strong benefit for the
person receiving it. Although updates about your business are useful,
an exclusive benefit or discount is a more compelling reason for
someone to read your emails.
3. Test, test, test - Email marketing success comes through continious
testing and making changes based on your findings. Areas to test
within your email campaigns include: the day and time you send out
the email, the frequency, personalisation, the subject line, content and
calls to action.
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4. Social media - Make sure you integrate your social media platforms
with your email campaigns. Include links to your social media
platforms as well as your website.
5. Make it personal - Personalise your email with the recipient’s name.
Using tools such as Constant Contacts or MailChimp can make this an
easy process.
6. Tracking - Track all actions such as bookings, enquiries etc. by
using tools available within platforms (such as Constant Contacts or
MailChimp).
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