
Websites Module 3

Using Google
Analytics



Websites Module 3       

Online Marketing Toolkit                                                 1 

Google Analytics is free to use

Google Analytics overview

Google Analytics allows you to track where visitors to your website 
are coming from e.g. search engines, social media platforms or other 
websites. It is free for anyone to use. 

It can be used by business owners / managers for free to understand a 
wide variety of things about their online presence such as:

Website traffic patterns – e.g. how many people are visiting your 
website.

Bounce rate – This is the number of visitors who land on a page of 
your website and leave without taking any further action. A high 
bounce rate would suggest that the website is not engaging people 
and they are researching and purchasing somewhere else. For 
example, if visitors tend to leave your site when they look at your 
homepage, you may need to consider re-designing it.

Search terms – Google Analytics provides analysis of which search 
terms people are using to find your website, which is useful 
when considering keywords to be used in blog articles or making 
amendments to your website.

Google Analytics breaks down into six main areas of focus:

Analysis tools – Standard 
reports provided within 
Google Analytics identify 
the most important data. 
These can be customised.

Content analysis – Allows 
users to discover how often 
people visit each page of a 
website and how long they 
stay on a particular page.

Mobile analytics – This function allows users to measure mobile sites, 
apps and visits from web-enabled mobile devices, including both high-
end and basic phones and tablets.

Conversions – Allows a user to measure sales, downloads, video plays 
and other actions which are valuable to a business.

Social - Measures the impact that social media has on your business 
goals and bookings.

Advertising – Google Analytics integrates with the Google Adwords 
platform, allowing a fuller understanding of how Google Ads are 
working across various devices.
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Setting up a Google Analytics account

Step 1.

When you have logged in to your Google Account, type ‘Google 
Analytics’ into a search engine and then click on ‘Google Analytics’.

Step 2.

Click on ‘Access Google Analytics’.

Step 3.

Click on ‘Sign up’. 

Step 4.

Fill in all the 
required 
information. 
Google will then 
generate a piece 
of code which you 
need to arrange to 
have embedded on 
each page of your 
website. Once the 
code is in place 
Google Analytics 
will begin to track 
your website. After 
a couple of months 
you will begin to 
have meaningful 
data which you will 
be able to analyse.

Google My Business

Google Analytics can also be accessed from a business’ Google My 
Business dashboard. See the module Google Product Overview for 
more details.

It will take a least two months to build up meaningful data to analyse




