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This module looks at Google+ and its importance in the digital 
marketing mix.

Google launched Google+ in 2011 as a direct rival to Facebook and 
Twitter. It is now the second largest social media site in the world, with 
over 500 million active monthly users. The Google+ platform continues 
to grow in popularity and is likely to see considerable further growth 
over the coming years.

Some of the functionality is broadly similar to Facebook. For example, 
on Facebook you link to someone by ‘friending’ them or ‘liking’ 
someone’s page, which is similar to adding someone to a ‘circle’ on 
Google+.

Business users can create a Google+ page for their business. However, 
you can not create a Google+ page for your business until you have 
created a Google+ profile for yourself, much in the same way that you 
can’t create a Facebook page for your business until you have created 
a Facebook profile.

A Google+ page also links to Google Maps and any business wishing 
to feature on Google Maps should begin by setting up a Google+ page 
and then verifying it.

Google will have automatically created a Google+ page for any 
business which had a verified Google Places ‘pin’ on Google Maps. 
Any business in that position will need to re-verify their Google+ page. 
To do this, click on ’Manage this business’ on your Google+ page and 
follow the simple instructions.

It is important to correctly set up a Google+ page for your business, as 
over time this will have a positive effect on your Google search engine 
rankings.

Eight reasons to have a Google+ page

1.  Search results listing - Having a Google+ page linked to a website is 
one of the best ways to ensure your business appears correctly when 
someone searches for the business name. 

2. SEO benefit - Everyone wants to know how to rank higher in 
Google, and there are many factors that go into ranking a website. One 
growing factor is social media. It can be assumed that Google gives the 
most influence on ranking to its own social media platform, Google+. 
Google allows you to put a +1 button on your website, the same as the 
Facebook ‘like’ function, which means that someone is recommending 
your business to others. The more +1s your website gets, the higher 
your can potentially rank in the search results.

Google+ overview

Check if your business 
already has a Google+ Page

TOP 
TIP

Google+ has over 500 million active monthly users
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3. Size matters - In two years Google+ has grown exponentially and 
it has established itself as the second biggest social network in the 
world. 

By the end of 2013 Google+ had 359 million active users, surpassing 
Twitter and making it the world’s second largest social networking 
website.

4. Google indexing - Everything you post on Google+ is immediately 
indexed by Google, affecting and influencing the results of the search 
engine. This is paramount for businesses, as the websites that appear 
on the first page of Google, especially the first positions, get more 
than half of all clicks from users. 

5. With Google+, local users can discover and share places - Through 
the scoring system, users can get information on a business before 
visiting it. They can also read the reviews of those who have used the 
business. 

6. Google reviews - Google reviews are very important for service- 
orientated businesses. It is becoming more and more common for 
customers to read Google reviews when seeking a new service. It is 
important to note you can have Google reviews regardless of whether 
you maintain your Google+ page or not, for example if you already 
have a Google Map Marker. You can also encourage users to leave 
reviews for you which will reduce the chances that they all end up 
being negative instead of positive.

7. Gain followers, push content - Google+ is also like any other social 
network, meaning you can post stories to your wall. This is a good way 
to announce blog articles you may have written, special offers and 
other important information about your business.

8. Access to Google+ for Business

Creating a Google+ page gives you access to the Google+ for Business 
dashboard, where you can view reviews, comments and activity on 
both your Google+ page and YouTube channel in one place. You can 
also access Google AdWords and Google Analytics from your Google+ 
for Business dashboard.

Glossary of terms

Profile - These are real people’s personal profiles. 

Page -These are for businesses, groups, interests or for entertainment 
purposes. You must create a personal profile before you can create a 
page.

Post - This is a message you send out. It may be in the form of an 
image, link, video or text.

Focus on Google 
reviews

TOP 
TIP
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Circles - These are central to Google+. They are a way of differentiating 
groups of people into ‘circles’ of similar passions/interests/locations/
etc. You can then share different content with different circles. An 
example would be a circle for family, a circle for friends and another 
circle for customers.

Extended circles - Extended Circles consist of everyone in your circles, 
plus everybody in their circles. This is most relevant when sharing 
posts.

Getting circled - This is when someone puts you into a circle.

+1 button - This is a method of ‘positive reinforcement’ on Google. It 
can infer everything from ‘I have seen it’ to ‘I like it’.

+1 and share buttons - You may find the +1 button combined with a 
Share function.

Share - This is when people in your circles share your posts with their 
own circles.

Stream - This is the flow of posts from your circles. You may view “All” 
circles at once, or individual circles. You can control the quantity of 
posts from individual circles that end up in your “All” stream.

The home stream - Another name for the “All” stream.

Circle streams - Viewing the stream of an individual circle. 

Hangouts - One of Google+’s best features, where you can have real 
time video conferences with up to 10 people at a time.

+Mention - Inserting someone’s name in a post or comment by first 
typing the + symbol. This alerts the person to the post and provides a 
link to their profile. 

Your Google+ ID - This is the 21 digit code you find within your profile 
URL.

Vanity URL - This is when you have a +yourname (e.g.+johnsmith) as 
your Google ID. This is also known as a personalised ID.

# Hashtags - Like Twitter, you can use #hashtags to apply a topic to 
your posts and make them searchable by that #hashtag. Be sure not to 
include unrelated hashtags just to seek attention.

# Hashtag trending - When a particular #hashtag is used by many 
people at once. You’ll see the trending hashtags on your home stream 
page.

The next module is Setting up your Google+ Page

+1’s are the equivalent to Facebook ‘likes’. 

The same post containing 
hashtags can be used on 
Twitter and Google+

TOP 
TIP




