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Introduction

• VisitEngland, VisitScotland and Visit Wales have commissioned a weekly Covid-19 consumer sentiment 

tracking survey to understand domestic intent to take overnight short breaks and holidays both within the 

U.K. and abroad, with particular focus around the current barriers and concerns around travel and how 

these will evolve over time.

• The survey addresses: the likelihood of U.K. residents to travel; when and where they plan to go; specific 

trip details such as accommodation type and activities undertaken and the type of reassurances they're 

seeking from the sector.

• The tracker is based on a U.K. nationally representative sample of 1,500 adults aged 16+ with boosts for 

Scotland and Wales. The survey was repeated weekly for 13 consecutive weeks from 18th May 2020 to 4th

August 2020, and then fortnightly from 31st August 2020 onwards.  The survey paused for 4 weeks on 12th

February, and recommenced with a fortnightly cadence on 8th March.

• The findings in this report are based on aggregating data from Waves 31-33

• Fieldwork periods are as follows: Wave 31 (17th-21st May); Wave 32 (31st May-6th June); Wave 33 

(14th-18th June)

• Comparisons to previous reports in the series are also made where appropriate.  This includes reporting 

from the equivalent period in 2020.
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Definitions used within this report (1)

For ease of reference, some time periods in this report have been given seasonal labels, although we appreciate they may 

not necessarily correspond with meteorological definitions. These include: 

– Summer intenders:  UK adults who claim their next domestic overnight trip will take place sometime between July 

and September 2021.  Any notable differences within this period have been drawn out in the commentary

– Autumn intenders:  UK adults who claim their next domestic overnight trip will take place sometime between 

October and December 2021.  

The following accommodation definitions are used:

– Hotel/Motel/Inn

– Guest house/B&B/Farmhouse

– Commercial accommodation: Rental holiday flat/apartment or Rented holiday home

– Private home: Second home/time share or friends/relative’s home or in someone else’s private home on a 

commercial basis (e.g. Airbnb)

– Caravan/Camping/Glamping: Touring caravan or campervan/motorhome or static caravan or tent or 

glamping/alternative

– Other accommodation: Hostel or other type of accommodation
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Definitions used within this report (2)

To deliver clearer profiles, we also segment by life stage.  Life stages are preferable to ‘age’ as they better describe 

someone’s life situation.  For the purpose of this report, we have used the following:

– Pre-nesters: Aged 16-34 without children in household

– Families: Aged 16-64 with children in household

– Older independents: Aged 35-64 with no children in household

– Retirement age: Aged 65+.  
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Definitions used within this report (3)

This report also includes an additional six segments produced to understand how audiences differ attitudinally in relation 

to COVID-19.  These are defined below:
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Definitions used within this report (4)

In chapters 2-4 we investigate the differences in profiles and attitudes by a number of audiences and also take a more 

detailed look at destination types and destination geography.  For each of these chapters, the focus is on “Summer 

Intenders” i.e. UK adults who claim their next domestic overnight trip will take place sometime between July and 

September 2021. 

In Chapter 3, investigating the intent to visit towns and cities, the following definitions have been used:

– City or large town intenders: Summer intenders planning on taking an overnight trip to a ‘large city or town’ this 

summer

– Non-city or large town intenders:  Summer intenders not planning on taking an overnight trip to a city or large 

town this summer

In Chapter 5 we look at the profiles and attitudes of a number of nuanced audiences:

– Multiple Trip-takers: UK adults that plan on taking an overnight domestic trip in Summer and Autumn 2021

– Summer intenders:  UK adults who intend to take their next domestic overnight trip between July and September 

2021

– Autumn Intenders: UK adults who intend to take their next domestic overnight trip between October and 

December 2021.

– ‘Persuadables’:  UK adults who would like to take a domestic overnight trip but don’t know when they might take it 

– Non-planners: UK adults who don’t have any domestic overnight trips planned. 
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1. Profiling Trip Intenders



U.K. and overseas overnight trip planning
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Figure 2.  Breakdown of U.K. intenders by UK and overseas 
trip intention, percentage Wave 33, U.K. 
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• Around 3 in 5 (62%) U.K. adults plan on taking an overnight U.K. trip at some point by the end of 2021, significantly higher than the 23% that plan on 

doing taking an overnight trip overseas.  Similar to previous reporting, the majority of those that anticipate taking an overseas trip also plan to take a 

trip within the UK (just 4% are only planning a trip overseas).  

• 1 in 4 (26%) U.K. summer intenders are also hoping to take an overseas trip this year, rising to 2 in 5 (41%) autumn intenders.

VB1A Thinking ahead between now and the end of the year, roughly how many short breaks and holidays will you take in the U.K. and overseas?

Base: All Wave 33 respondents n=1,759; All Summer intenders planning a 2021 trip n=526; All autumn intenders planning a 2021 trip n=187
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Figure 1. Proportion anticipating each type of trip in 
2021, Percentage, Wave 33, U.K.



When anticipating going on an overnight U.K. short 
break or holiday

QVB2a. Thinking of the next U.K. holiday or short break you are likely to take, when are you likely to plan, book and go on this trip?   VB2.  And when else are you likely to take a 

U.K. holiday or short break? Base: All respondents. U.K. population n=1,759
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Figure 3. Proportion anticipating a trip in each time period , Percentage, Wave 33, U.K.

• As of mid-June, over a third (34%) of U.K. adults plan on taking a domestic overnight trip this summer (July to September), an almost identical 

proportion to the projection made in early April.  Intended trips are relatively evenly split between July, August and September, although the latter 

months are set to generate a slightly larger share.  Projections are significantly higher than they were in the equivalent period in 2020, when only 

around 1 in 5 were intending to take a domestic summer trip.

• 1 in 4 are anticipating an overnight U.K. trip in autumn (October to December), with 1 in 9 planning to take one in summer and autumn



Proportion of trip intenders that have already 
planned or booked their next overnight trip in the UK

• Over half (52%) of summer intenders have already planned their upcoming trip, with more than 2 in 5 (44%) having booked it.  Summer booking levels 

have increased significantly since the previous report in April.  

• Unsurprisingly, planning and booking levels for autumn trips are lower than for the summer – 28% and 19% having done so respectively.

• For 1 in 5 (21%) summer intenders, their trip is a transferred booking from a trip that was cancelled due to COVID.  The proportion is significantly higher 

for autumn intenders (38%).
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Figure 5.  Proportion of Intenders that 
have already booked their trip, 
percentage Wave 33 for Summer and 
Autumn, UK
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Figure 4.  Proportion of Intenders that have 
already planned their trip, percentage Wave 
33 for Summer and Autumn, UK
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QVB2a. Thinking of the next UK holiday or short break you are likely to take, when are you likely to plan, book and go on this trip? 

Base: All Wave 33 respondents planning on taking a holiday or short break in the UK in Summer (July to September) n=526; Autumn (October to December) n=187
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Planning and booking timeline compared to normal
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Figure 7.  PLANNING lead times for Summer trips compared to 
normal, percentage Wave 33, U.K. 
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• At a net level, domestic summer and autumn trip intenders are planning their summer and autumn trips further away than normal, particularly autumn 

intenders.   However, both anticipate actually booking their trips significantly closer to the travel date than usual.   Together these figures indicate 

that the ‘planning to booking’ lead time will be significantly longer than normal.

VB6diic. Compared to normal, when did or will you plan and book your next UK trip? 

Base: All Wave 33 respondents planning on taking a holiday or short break in the UK in Summer  (July to September) n=526; Summer (October to December) n=187
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Figure 8.  BOOKING lead times for Summer trips compared to 
normal, percentage Wave 33, U.K. 
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Purpose of next U.K. trip

• ‘Holidays’ make up the majority of trips in summer and autumn.  However, the proportion of VFR trips increases towards the end of the year, making up 

around a third in November and December.

QVB6f.  Which of the following best describes the purpose of this trip? Base: July n=503; August n=578; September n=420; October n=258; November n=126; December 

n=141

Months broken out to reflect seasonality.
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Figure 9.  Purpose of next holiday or short break in UK, Percentage, Wave 31-33, U.K.
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Demographics of intenders compared to the general 
population

• The life stage profile of summer intenders is broadly in line with the general population, although families do index higher. Families also index 

higher in the autumn, suggesting trips will be focussed in the school holidays.  Although falling below their incidence in the population, retirees 

index higher amongst summer and autumn intenders than they did in the equivalent periods in 2020.

• Consistent with previous reports in this series, intenders across both periods are more likely to belong to higher social grades than the general 

population.

Source: Demographic questions. Base: All respondents. UK population n=5,280  Summer intenders n=1,770; Autumn intenders n=1,209 13
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Figure 11.  Breakdown of intenders by social grade, Percentage 
Waves 31-33, UK
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Figure 10.  Breakdown of intenders by life stage, Percentage 
Waves 31-33, UK
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Financial segments and financial impact of COVID-19 
on intenders

• Over half of summer (54%) and autumn (56%) intenders describe themselves as either ‘unaffected’ by COVID financially or ‘better off than before’, 

compared to half (50%) of the UK population. 

• Autumn intenders are significantly more likely than summer intenders to have had their employment impacted by COVID-19 – ‘reduced income’ the 

most likely consequence.  This will in part be driven by a younger age profile, but may also indicate the influence of financial factors on taking 

overnight trips in the short term (autumn intenders predominantly not taking summer trips).

Q17. If you had to choose, which one of the following statements would best describe your feelings right now?  VB8b:  Thinking about your work and financial circumstances 

which, if any, of the following have happened to you as a result of the COVID-19 pandemic? Base: Figure 21. All respondents. UK population n=5,280; Summer intenders 

n=1,770 Autumn intenders n=1,209 Figure 22. All respondents of working age (16-64). UK population n=4,455; Summer intenders n=1473 Autumn intenders n=1,029
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Figure 12.  Breakdown of intenders by financial segments, 
Percentage Waves 31-33, UK
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Attitudinal segments (see definitions page for more 
information)

• The COVID segment profile of summer intenders is largely consistent with the U.K. population, both having increased the proportion of ‘COVID 

confident’ segments (such as ‘life goes on’ and ‘less to lose’) since the previous reporting period.  

• Notably, autumn intenders have significantly higher representation from these COVID confident segments – ‘life goes on’ and ‘less to lose’ making up 

more than any other segment combined.  This suggests that autumn intenders are putting off domestic trips for reasons other than concerns around 

catching COVID.

Base: All respondents. UK population n=7038; Summer intenders n=1,770 Autumn intenders n=1,209
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Figure 14.  Breakdown of intenders by risk segment, Percentage Waves 31-33, U.K. 
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Where planning on staying on next U.K. short break 
or holiday

• Consistent with previous reporting, the South West of England looks set to attract the highest number of summer intenders, generating twice as 

much interest as the next most population destination.  Beyond the South West of England, Scotland, Wales and five other destinations each attract 

around 1 in 10 summer intenders. 

• The South West of England is also the most popular destination in the autumn months, although its lead is significantly smaller than in the summer 

(dropping to 7th in December).   Scotland is again the second most popular destination, followed by London. 

• Notably, the order of preference of the top 4 destinations is identical to projections in the equivalent period in 2020 for both time periods, although 

the lead for the South West is bigger in 2021.  

QVB4a.  Where in the UK are you likely to stay on this next trip in <INSERT MONTH FROM VB2(III)>?

Base: All respondents planning on taking a holiday or short break in the UK; Summer intenders n=1,501; Autumn intenders n=525

Note: Multiple choice question. Totals may exceed 100% as some respondents anticipate using more than one type of accommodation.
16

18
15 14 13 13

10 9 8 7 6 5 4

Figure 16. Where planning on staying on next UK overnight trip 
for Autumn intenders, Percentage Waves 31-33, UK
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Destination type for next overnight trip in UK
• ‘Traditional coastal/seaside town’ is the preferred destination type amongst summer intenders (particularly in July and August), consistent with 

previous reporting, but marking a departure from the equivalent projection in 2020, when ‘countryside or village’ was the preferred destination type.    

• Relatively consistent with previous reporting (in 2021 and 2020), ‘rural coastline’ is the preferred destination type for around 1 in 5 summer intenders, 

‘large city’ for 1 in 7, ‘mountains or hills’ for around 1 in 8, and ‘smaller city or town’ for 1 in 9.

• In the autumn, ‘countryside or village’ is the preferred destination type, followed by ‘traditional coastal/seaside town’ and ‘large city’.  Notably, when 

netting the two together, ‘large city’ or ‘smaller city or town’ make up 30% of autumn intenders, rising to 45% in December. This is relatively 

consistent with projections in 2020.

QVB5a.  Which of the following best describes the main types of destination you are likely to stay in during your UK trip?

Base: All respondents planning on taking a holiday or short break in the UK; Summer intenders n=1,501; Autumn intenders n=525

Note: Multiple choice question. Totals may exceed 100% as some respondents anticipate using more than one type of accommodation.
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Figure 17. Main type of destination for Summer intenders, 
Percentage Waves 31-33, UK
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Figure 18. Main type of destination for Autumn intenders, 
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Make-up of visitor party for next U.K. holiday or short 
break

• Consistent with previous reporting in this series, both summer and autumn intenders are most likely to travel with their partner.  This is followed by 

‘children, grandchildren or young adults’ which have significantly higher representation in August and November where they make up 48% and 37% 

of visitor parties respectively.

• The projected make-up of visitor parties is relatively consistent with 2020.  

QVB4d.  With whom are you likely to be spending your holiday?

Base: All respondents planning on taking a holiday or short break in the UK; Summer intenders n=1,501; Autumn intenders n=525

Note: Multiple choice question. Totals may exceed 100% as some respondents anticipate using more than one type of accommodation.

*Young adults is defined as 16-24 year olds stating they are travelling with their parents
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Figure 19. Visitor party make-up for Summer intenders, 
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Accommodation type for next overnight trip in UK
• Consistent with previous reporting, there is a relatively even split between the leading four accommodation types amongst summer intenders -

‘commercial rental’, ‘caravan/camping’ (driven by ‘static caravan – not owned by you’), ‘hotel/motel/inn’ and ‘a private home’ each generating interest 

from around a third.  Notably, intention to stay in a guesthouse/B&B/farmhouse this summer is significantly higher than earlier this year and the 

equivalent period in 2020.  

• Autumn intenders are most likely to be planning on staying in a ‘private home’ (driven by a friend’s or relatives home and ‘air bnb or equivalent’) or 

‘commercial rental’ on their domestic trip.  Notably, autumn intenders are contemplating staying in more than 2 accommodation types on average, 

reflecting current uncertainty around their trip plans.

QVB6a. What type/s of accommodation do you expect to be staying in during your UK trip in <insert month>?

Base: All respondents planning on taking a holiday or short break in the UK; Summer intenders n=1,501; Autumn intenders n=525

Note: Multiple choice question. Totals may exceed 100% as some respondents anticipate using more than one type of accommodation.
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Figure 22. Accommodation planning on staying in on next 
UK overnight trip for Autumn intenders, Net percentage 
Waves 31-33, UK
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Figure 21. Accommodation planning on staying in on next UK 
overnight trip for Summer intenders, Net percentage Waves 31-
33, UK



Duration of the next overnight trip in UK

• Overnight domestic trips planned in each month this summer are more likely to be longer breaks of 4+ nights than short breaks of 1-3 nights.  This 

marks a departure from previous reporting where the split was more even, and from 2020 where short breaks made up a majority.

• Longer breaks also make up the majority it November and December – October is set to generate a higher proportion of short breaks*.

42 42 46 49
39 44

53 52 51 42 57 51

4 6 3 9 4 5

July August September October November December

Figure 23.  Length of next UK holiday or short break by time period, percentage Waves 31-33, UK

Unsure

Longer break (4+
nights)

Short break (1-3
nights)

QVB3.  Is this next trip likely to be a short break (1-3 nights) or a holiday (4+ nights)?

Base: July n=503; August n=578; September n=420; October n=258; November n=126; December n=141 Months broken out to reflect seasonal 

nuances.  *This question only takes into account ‘next trip’ so figures in latter months do not take into account the trip plans of the minority of 

summer intenders who are also planning taking an autumn trip.
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Anticipated spend on next U.K. holiday or short 
break

• Summer intenders anticipate spending £939 on their next U.K. overnight trip, higher than previous projections in March/April (£877) and significantly 

higher than the equivalent period in 2020 (£621).  The higher spending predictions are driven by a larger proportion of longer breaks of 4+ nights.

• Tying in with higher social grades, at £1,047 autumn intenders plan on spending over £100 more on their domestic trips than summer intenders.

QVB6e.  Approximately how much do you think this trip will cost in total?

Base: All respondents planning on taking a holiday or short break in the UK; Summer intenders n=1,501; Autumn intenders n=525
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Figure 24. Anticipated spend for Intenders , Percentage Waves 31-33, UK
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2. Destination type

Summer Intenders



Type of destination for next U.K. short break or 
holiday - Consideration

QVB5a.  Which of the following best describes the main types of destination you are likely to stay in during your UK trip?   
Base: All respondents planning on taking a holiday or short break in the UK; Summer intenders n=1,501 Note: Multiple choice question. Totals may exceed 100% 
as some respondents anticipate using more than one type of accommodation. 

• As illustrated earlier in this report, ‘traditional coastal/seaside town’ and ‘countryside or village’ are the lead destination types among people 

considering an overnight domestic trip this summer.  Those considering ‘mountains or hills’ are the most likely to also be considering an alternative 

location, with ‘countryside or village’ being the most likely second choice.

• Although ‘large city’ is the 4th most preferred destination type overall, it is almost as likely as ‘rural coastline’ to be a single consideration destination 

type.  Notably those considering ‘a smaller city or town’ are considerably more likely to also be considering rural alternatives in preference to a ‘large 

city’ – for example, 24% are also considering a countryside or village, and just 11% a large city.
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Figure 26. Main type of destination for Summer Intenders, 
Percentage Waves 31-33, UK
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Traditional coastal/seaside town 21% 29% 24% 31% 30%

Countryside or village 17% 35% 24% 17% 44%

Rural coastline 18% 26% 18% 10% 38%

Smaller city or town 8% 8% 9% 13% 14%

Large city 6% 4% 5% 11% 11%

Mountains or hills 10% 17% 21% 9% 7%

Table 1. Destination types also considered, Percentage Waves 31-33, UK



‘Traditional coastal/seaside town’: Summer Intenders 
(36% share)

Base: All respondents planning on taking a holiday or short break in the UK; Summer Intenders n=1,501; Base for life stage chart: All traditional coastal/seaside 
town intenders n=536 ; Base for all other charts: Only traditional coastal/seaside town intenders n=391
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Figure 27.  Life stage of Summer Intenders by 
destination type, Percentage Waves 31-33, UK
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Figure 28. Trip length of Summer Intenders by 
destination type, Percentage Waves 31-33, UK

Short break Longer break of 4+ nights Unsure
£939 £961

Summer Intenders Traditional seaside/coastal town
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Summer Intenders Tradtional seaside/coastal town

• Summer intenders planning a trip to a ‘traditional costal/seaside town’ index higher than average on the family life stage, parties with children, stays 

in static caravans and longer breaks.  Driven by longer trips, the anticipated spend is also higher than average.



‘Countryside or village’: Summer Intenders (30% 
share)

Base: All respondents planning on taking a holiday or short break in the UK; Summer Intenders n=1,501; Base for life stage chart: All Countryside or village 
intenders n=453 ; Base for all other charts: Only Countryside or village intenders n=269
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Figure 32.  Life stage of Summer Intenders by 
destination type, Percentage Waves 31-33, UK
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Figure 33. Trip length of Summer Intenders by 
destination type, Percentage Waves 31-33, UK
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Figure 34. Anticipated average spend of Summer 
Intenders by destination type, Average, Waves 31-
33, UK
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Figure 35. Visitor party make-up for Summer Intenders, Top 5, 
Percentage Waves 31-33, UK
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Figure 36. Accommodation planning on staying in on next UK overnight trip for 
Summer Intenders, Top 5, Percentage Waves 31-33, UK

Summer Intenders Countryside or village

• Summer intenders planning a trip to a ‘countryside or village’ location index higher than average on ‘retirees’ travelling with a partner (and without 

children), and staying in ‘a rented holiday home’.  Driven by smaller party sizes, their anticipated spend is lower than average.



‘Rural coastline’: Summer Intenders (22% share)

Base: All respondents planning on taking a holiday or short break in the UK; Summer Intenders n=1,501; Base for life stage chart: All Rural coastline intenders 
n=326; Base for all other charts: Only Rural coastline intenders n=164
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Figure 37.  Life stage of Summer Intenders by 
destination type, Percentage Waves 31-33, UK
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Figure 38. Trip length of Summer Intenders by 
destination type, Percentage Waves 31-33, UK
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Figure 39 Anticipated average spend of Summer 
Intenders by destination type, Average, Waves 31-
33, UK
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Figure 40. Visitor party make-up for Summer Intenders, Top 5, 
Percentage Waves 31-33, UK

Summer Intenders Rural coastline
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Figure 41. Accommodation planning on staying in on next UK overnight trip for 
Summer Intenders, Top 5, Percentage Waves 31-33, UK

Summer Intenders Rural coastline

• Summer intenders planning on a trip to the rural coastline index higher than average on ‘older independents’, but also parties with children and stays 

in a rented holiday home, ‘air bnb or equivalent’ and ‘static caravan’.  Trips also tend to be longer than average – combined with a higher incidence of 

parties with children, this drives a significantly higher than average anticipated spend.



‘Large city’: Summer Intenders (14% share)

Base: All respondents planning on taking a holiday or short break in the UK; Summer Intenders n=1,501; Base for life stage chart: All Large city intenders n=220 ; 
Base for all other charts: Only Large city intenders n=159
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Figure 42.  Life stage of Summer Intenders by 
destination type, Percentage Waves 31-33, UK
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Figure 43. Trip length of Summer Intenders by 
destination type, Percentage Waves 31-33, UK

Short break Longer break of 4+ nights Unsure

£939 £927

Summer Intenders Large city

Figure 44. Anticipated average spend of Summer 
Intenders by destination type, Average, Waves 31-
33, UK
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Figure 45. Visitor party make-up for Summer Intenders, Top 5, 
Percentage Waves 31-33, UK

Summer Intenders Large city
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Figure 46. Accommodation planning on staying in on next UK overnight trip for 
Summer Intenders, Top 5, Percentage Waves 31-33, UK

Summer Intenders Large city

• ‘Large city summer intenders’ are significantly more likely than average to generate visits from pre-nesters, and significantly less likely to attract 

‘retirees’.   ‘Friends’ have almost twice as much representation as the average, stays are significantly more likely to be in a ‘hotel/motel/inn’ and trips 

are more likely to be short breaks of 1-3 nights.  As a consequence, spend is lower than average. 



‘Mountains or hills’: Summer Intenders (12% share)

Base: All respondents planning on taking a holiday or short break in the UK; Summer Intenders n=1,501; Base for life stage chart: All Mountains or hills intenders 
n=188 ; Base for all other charts: Only Mountains or hills intenders n=73

18 24

33
41

30

26
19

8

Summer Intenders Mountains or hills

Figure 47.  Life stage of Summer Intenders by 
destination type, Percentage Waves 31-33, UK
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Figure 48. Trip length of Summer Intenders by 
destination type, Percentage Waves 31-33, UK
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Figure 49. Anticipated average spend of Summer 
Intenders by destination type, Average, Waves 31-
33, UK
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Figure 50. Visitor party make-up for Summer Intenders, Top 5, 
Percentage Waves 31-33, UK
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Figure 51. Accommodation planning on staying in on next UK overnight trip for 
Summer Intenders, Top 5, Percentage Waves 31-33, UK

Summer Intenders Mountains or hills

• Almost two thirds (65%) of visitors to ‘mountains or hills’ fall into the ‘families’ or ‘pre-nesters’ life stages, significantly different to summer intenders 

overall (around half falling into these categories).  ‘Mountains or hills intenders’ are also significantly more likely to be planning a longer break, with 

friends and staying in either a ‘rented holiday home’ or ‘campervan/motorhome’.  Spend is significantly higher than average.



‘Smaller city or town’: Summer Intenders (11% share)

Base: All respondents planning on taking a holiday or short break in the UK; Summer Intenders n=1,501; Base for life stage chart: All Smaller city or town 
intenders n=161; Base for all other charts: Only Smaller city or town intenders n=82
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Figure 52.  Life stage of Summer Intenders by 
destination type, Percentage Waves 31-33, UK
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Figure 53. Trip length of Summer Intenders by 
destination type, Percentage Waves 31-33, UK
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Figure 54. Anticipated average spend of Summer 
Intenders by destination type, Average, Waves 31-
33, UK
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Figure 55. Visitor party make-up for Summer Intenders, Top 5, 
Percentage Waves 31-33, UK

Summer Intenders Smaller city or town

36

16

38

22
15

53

21 20 20
6

Hotel/Motel/Inn Friends or relatives
home

Staying in a rented
holiday home

Gueshouse/ B&B Air bnb or
equivalent

Figure 56. Accommodation planning on staying in on next UK overnight trip for 
Summer Intenders, Top 5, Percentage Waves 31-33, UK

Summer Intenders Smaller city or town

• Similar to ‘large city intenders’, ‘smaller city or town intenders’ are more likely than average to fall into the ‘pre-nester’ life stage, to involve stays in a 

‘hotel/motel/inn’ and to be ‘short breaks of 1-3 nights’.  However, unlike ‘large city intenders’, retirees also have strong representation amongst 

retirees.  



3. Focus on cities and large towns

Summer Intenders



Where planning on staying on next city or town trip

• London is the leading destination for ‘large city’ trips, followed by Scotland and the North West of England.  The South of England is the leading 

destination for ‘smaller city or town’ trips.

QVB4a.  Where in the UK are you likely to stay on this next trip in <INSERT MONTH FROM VB2(III)>?

Base: All respondents planning on taking a holiday or short break in the UK; Summer intenders n=1,501; Autumn intenders n=525

Note: Multiple choice question. Totals may exceed 100% as some respondents anticipate using more than one type of accommodation.
31

38

18
16

8 7 6 6 5 4 4 2

11 11 10

22

6

12 12

7
5

9

3

London Scotland North West South West Wales South East Yorkshire & the
Humber

West Midlands East Midlands East of England North East

Figure 57. Where planning on staying on next UK overnight city or town trip for Summer intenders , Percentage Waves 31-33, UK
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Demographics of intenders compared to the general 
population

• ‘Large city summer intenders’ are significantly more likely to belong to the ‘pre-nester’, ‘family’ and ‘older independents’ life stages than ‘non-large 

city intenders’, and significantly less likely to be ‘retirees’.  

• ‘Large city intenders’ also have a bias towards the AB social grade, although not to the extent identified in previous reporting.

Source: Demographic questions. Base: All respondents. UK population n=5,276  Large city summer intenders n=220; Non-large city summer intenders n=1,281; Small 

city or town summer intenders n=161; Non-small city or town intenders n=1,340
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Figure 59.  Breakdown of summer intenders by social grade, 
Percentage Waves 31-33, UK
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Figure 58.  Breakdown of summer intenders by life stage, 
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Level of comfort undertaking activities

• ‘Large city intenders’ show higher levels of comfort participating in most everyday activities compared to ‘non-large city’ intenders - most notably for 

visiting ‘a busy city centre’.  

• Overall, the differences are not as large as in the previous reporting period in March/early April when the ‘large city intender’ average was 15 

percentage points higher than ‘non large city intenders’ (compared 10 points higher in this report).  That said, the gap between comfort levels 

amongst these groups for visiting a busy city centre remains consistent at 20 percentage points.

VB11.  Broadly speaking, how comfortable or uncomfortable would you feel doing the following in the next month or so? Base: All respondents. UK population n=5,276  

Large city summer intenders n=220; Non-large city summer intenders n=1,281; Small city or town summer intenders n=161; Non-small city or town intenders n=1,340
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Figure 60. Level of comfort conducting activities, Net very and fairly comfortable, Percent, Waves 31-33, U.K. 

Large city summer intenders Non-large city summer intenders Small city or town summer intenders Non-small city or town summer intenders



COVID segments

• The more COVID-confident ‘less to lose’ segment has significantly higher representation amongst large city intenders, and to a lesser extent 

amongst ‘small city or town intenders’.

Segmentation questions: Base: All respondents. UK population n=5,276  Large city summer intenders n=220; Non-large city summer intenders n=1,281; Small city or 

town summer intenders n=161; Non-small city or town intenders n=1,340 34
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Figure 61.  Breakdown of population by COVID segments by life stage, Percentage, Waves 31-33, U.K. 
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Reasons for not taking a trip to a large city this 
summer

• The most common reasons given for not planning on staying in a large city this summer (amongst summer intenders) relate to opportunities to visit 

places, eat/drink out or socialise – two thirds (65%) of ‘non large city summer intenders’ citing one of these.  Concerns around catching COVID-19 are 

also an influence amongst 2 in 5 (43%).

VB5b. You indicated you don’t plan on staying in a large city during your UK trip in <insert month>. Why is this? Base: All summer intenders not confident in taking a 

summer overnight U.K. trip in a large city. n=1,281
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Figure 62. Reasons don’t plan on staying in a large city this summer ,  Percentage, Waves 31-33, U.K. 



Reasons for not taking a trip to a large city this 
summer

• The reasons given for not staying in a large city this summer differ by life stage.  Most notably, ‘pre-nesters’ and ‘families’ index significantly higher 

for minimal opportunities to ‘eat/drink out/ socialise and do things’, although these are the leading reasons for all life stages.

VB5b. You indicated you don’t plan on staying in a large city during your UK trip in <insert month>. Why is this? Base: All summer intenders not confident in taking a 

summer overnight U.K. trip in a large city. Pre-nesters n=270; Families n=456; Older independents n=325; Retirees n=230 36
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Figure 63. Reasons don’t plan on staying in a large city this summer ,  Percentage, Waves 31-33, U.K. 
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Reasons for not taking a trip to a large city this 
summer

• Amongst COVID segments, reasons differ relatively intuitively.  The more ‘COVID-cautious’ segments are more likely to cite concerns around 

catching COVID, whilst the COVID confident ‘less to lose’ segment shows a higher tendency to cite reasons relating to things to do and opportunities 

to socialise.

VB5b. You indicated you don’t plan on staying in a large city during your UK trip in <insert month>. Why is this? Base: All summer intenders not confident in taking a 

summer overnight U.K. trip in a large city. Cautious but content n=151; Currently constrained n=172; Struggling n=256; Protective but pragmatic n=159; Less to lose 

n=421; Life Goes On n=122 37
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Figure 64. Reasons don’t plan on staying in a large city this summer ,  Percentage, Waves 31-33, U.K. 
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4. Regional profiling

Summer Intenders



Where planning on staying on next summer short 
break or holiday

• As indicated previously within this report, the South West of England is the part of the UK likely to receive the highest volume of summer trip 

intenders with a 23% share.  Seven other destinations share similar levels of interest.

QVB4a.  Where in the UK are you likely to stay on this next trip in <INSERT MONTH FROM VB2(III)>?

Base: All respondents planning on taking a holiday or short break in the UK; Summer intenders n=525

Note: Multiple choice question. Totals may exceed 100% as some respondents anticipate using more than one type of accommodation.
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Figure 65. Where planning on staying on next UK overnight trip for Summer intenders , Percentage Waves 31-33, UK



Where intending to visit within UK regions in summer   
(1)

QVB4a.  Where in the UK are you likely to stay on this next trip in <INSERT MONTH FROM VB2(III)>?

Base: All respondents planning on taking a holiday or short break in the UK; in summer  
40

South West of England

OVERALL VISITS 23%

Cornwall & Isles of Scilly 37%

Devon 35%

Dorset 22%

Somerset 12%

Bath 6%

Gloucestershire (inc. 
Cotswolds, Forest of Dean) 6%

Bristol 6%

Wiltshire 4%

Scotland

OVERALL VISITS 11%

Highlands 30%

Edinburgh area 26%

Glasgow area 20%

West Coast 15%

Scottish Isles 14%

East Coast 13%

South of Scotland 8%

Central Scotland 5%

North West

OVERALL VISITS 10%

Cumbria 41%

Lancashire 25%

Greater Manchester 23%

Merseyside 16%

Cheshire 9%

Tables 2-5. Where intending to visit within regions, Waves 31-33, UK

Yorkshire & The Humber

OVERALL VISITS 10%

The North York Moors 29%

York 22%

East Riding of Yorkshire 22%

Lincolnshire 18%

West Yorkshire (e.g. Leeds, 
Bradford) 14%

South Yorkshire 7%



Where intending to visit within UK regions in summer   
(2)

QVB4a.  Where in the UK are you likely to stay on this next trip in <INSERT MONTH FROM VB2(III)>?

Base: All respondents planning on taking a holiday or short break in the UK; in summer  
41

South East

OVERALL VISITS 10%

East Sussex 28%

Hampshire 23%

Kent 20%

West Sussex 10%

Isle of Wight 9%

Oxfordshire 8%

Surrey 7%

Buckinghamshire 5%

Berkshire 4%

East of England

OVERALL VISITS 9%

Great Yarmouth 36%

Broads National Park 24%

Cambridge 15%

Southwold 8%

Bedfordshire and 
Hertfordshire

8%

Essex 6%

Tables 6-9. Where intending to visit within regions, Waves 31-33, UK

Wales (Top 10)

OVERALL VISITS 11%

Snowdonia 25%

Pembrokeshire 14%

Mid Wales and the Brecon 
Beacons 13%

Cardiff 11%

Llandudno & Colwyn Bay 10%

Cardigan Bay/Ceredigion 9%

Don’t know/Not sure 8%

The Isle of Anglesey 8%

South Wales Valleys 8%

Swansea Bay 7%

West Midlands

OVERALL VISITS 4%

Birmingham 44%

Warwickshire incl. 
Stratford-upon-Avon 22%

Black Country 15%

Shropshire 12%

Coventry 12%

Herefordshire 10%

Solihull 9%

Worcestershire 9%

Staffordshire 6%



Where intending to visit within UK regions in summer   
(3)

QVB4a.  Where in the UK are you likely to stay on this next trip in <INSERT MONTH FROM VB2(III)>?

Base: All respondents planning on taking a holiday or short break in the UK; in summer  
42

East Midlands

OVERALL VISITS 5%

Derbyshire and 
Nottinghamshire

65%

Leicestershire and Rutland 22%

Lincolnshire 17%

Tables 10-11. Where intending to visit within regions, Waves 31-33, UK

North East

OVERALL VISITS 4%

Northumberland 50%

Tyne and Wear 23%

Durham 13%

Tees Valley 8%

Cleveland 7%



Destinations intending to visit in summer by region of 
residence 

QVB4a.  Where in the UK are you likely to stay on this next trip in <INSERT MONTH FROM VB2(III)>?

Base: All respondents planning on taking a holiday or short break in the UK in summer England n=1,044; Scotland n=214; Wales n=179; South West n=334; London 

n=155; North West n=150; Yorkshire and the Humber n=133; South East n=135; East of England n=124; North East n=58* West Midlands n=60*; East Midlands n=77 

Small base size treat with caution. Column percentages may not quite equal 100% due to the omission of NI in the table.
43

Table 12. Where intending to visit by region of residence, Waves 31-33, UK

Region intending to visit

England Scotland Wales South West
Yorkshire 

& the 
Humber 

North 
West 

London
(within 
M25)

South East
(outside 
London) 

East of 
England

West 
Midlands

North 
East* 

East 
Midlands 

R
e

gi
o

n
o

f 
re

si
d

e
n

ce

England 92% 61% 86% 93% 92% 85% 85% 96% 96% 93% 86% 94%

Scotland 4% 35% 2% 3% 5% 6% 6% 3% 1% 2% 12% 3%

Wales 3% 3% 12% 4% 3% 4% 5% 1% 2% 5% 2% 3%

South West 9% 4% 8% 18% 1% 5% 6% 8% 7% 15% 6% 4%

Yorkshire & Humberside 11% 4% 6% 6% 28% 9% 5% 7% 9% 9% 16% 14%

North West 11% 9% 20% 7% 17% 25% 12% 5% 6% 9% 8% 11%

London (within M25) 15% 13% 9% 14% 14% 14% 22% 22% 22% 13% 9% 12%

South East (outside London) 15% 7% 9% 21% 4% 5% 13% 31% 15% 7% 13% 6%

East of England 9% 7% 7% 8% 7% 4% 9% 6% 20% 7% 9% 8%

West Midlands 9% 9% 20% 12% 5% 9% 7% 9% 3% 19% 5% 14%

North East 5% 3% 2% 1% 10% 9% 5% 2% 2% 3% 14% 7%

East Midlands 8% 4% 5% 6% 6% 5% 5% 6% 11% 10% 6% 19%

• The table below illustrates the region of residence for intenders to each region.  21% of summer intenders to the South West reside in the South East, 

with a further 14% coming from London.  Local demand in the region is also strong with 18% of intenders residing within the South West itself.  

‘Local’ representation is strong in other areas, in particularly Scotland where 35% of intenders come from the area.



Life stage breakdown of summer intenders - by 
destination

• There are some notable variations in life stage representation by destination (although low base sizes mean these differences are largely indicative).  

London intenders continue to belong predominantly to the ‘pre-nester’ and ‘family’ life stages.   Conversely, the South West and Yorkshire and The 

Humber generate the highest proportion of ‘retirees’.

Sources: demographic questions and QVB4a.  Where in the UK are you likely to stay on this next trip in <INSERT MONTH FROM VB2(III)>? Base: All respondents 

planning on taking a holiday or short break in the UK in summer England n=1,044; Scotland n=214; Wales n=179; South West n=334; London n=155; North West 

n=150; Yorkshire and the Humber n=133; South East n=135; East of England n=124; North East n=58* West Midlands n=60*; East Midlands n=77 *Small base size 

treat with caution. 
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Party composition of summer intenders - by 
destination

• Despite not attracting the highest proportion of those in a family life stage, Wales is set to generate the highest proportion of children or young 

adults visitors, suggesting some of the ‘older life stages’ will be visiting with their grand children.  Conversely, London, which has high 

representation from the family life stage is set to generate a lower proportion of parties with children relative to other destinations.  This suggests 

parents will be making their London trip without their children.

QVB4a.  Where in the UK are you likely to stay on this next trip in <INSERT MONTH FROM VB2(III)>? And QVB4d.  With whom are you likely to be spending your 

holiday? Base:  England n=963; Scotland n=168; Wales n=123; South West n=266; London n=106; North West n=104; Yorkshire and the Humber n=85; South East 

n=95; East of England n=86; North East n=36** West Midlands n=34** East Midlands n=48** **Very small base size treat with caution. 
45

Region intending to visit

England Scotland Wales
South 
West 

Yorkshire 
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Humber 
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West

London
South 
East 

East of 
England 

West 
Midlands 

North 
East 

East 
Midlands 
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o
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o
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o

n

Your partner 57% 58% 69% 61% 64% 54% 42% 47% 64% 57% 44% 70%

Children or young adults (aged 16-24) 39% 32% 54% 41% 34% 42% 35% 49% 32% 33% 45% 39%

Friend/s 16% 17% 8% 16% 9% 27% 20% 16% 9% 20% 8% 14%

Pets 9% 10% 12% 8% 16% 10% 5% 8% 16% 7% 5% 7%

With parents
of older adults

10% 9% 13% 9% 6% 12% 3% 14% 12% 14% 13% 13%

Will travel alone 5% 7% 1% 4% 6% 5% 12% 5% 2% 0% 4% 4%

Other members of my family 19% 23% 12% 22% 23% 14% 12% 20% 18% 24% 29% 14%

Other 3% 0% 2% 3% 2% 3% 5% 1% 1% 12% 1% 3%

Table 13. Visitor party of summer intenders by destination, Percentage Waves 31-33, UK



Financial segments of summer intenders - by 
destination

• There are few statistical differences in financial segments by anticipated destination.

Financial segments questions and QVB4a.  Where in the UK are you likely to stay on this next trip in <INSERT MONTH FROM VB2(III)>?

Base: All respondents planning on taking a holiday or short break in the UK in summer England n=1,044; Scotland n=214; Wales n=179; South West n=334; London 

n=155; North West n=150; Yorkshire and the Humber n=133; South East n=135; East of England n=124; North East n=58* West Midlands n=60*; East Midlands n=77 

Small base size treat with caution.
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Social grade of summer intenders - by destination

• The West Midlands and North East are set to attract the highest proportion of high social grades this summer.

Social grade question and QVB4a.  Where in the UK are you likely to stay on this next trip in <INSERT MONTH FROM VB2(III)>?

Base: All respondents planning on taking a holiday or short break in the UK in summer England n=1,044; Scotland n=214; Wales n=179; South West n=334; London 

n=155; North West n=150; Yorkshire and the Humber n=133; South East n=135; East of England n=124; North East n=58* West Midlands n=60*; East Midlands n=77 

Small base size treat with caution.
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Accommodation preference of summer intenders – by 
destination

• Summer intenders to London are the most likely to anticipate staying in a private home, or hotel/motel/inn. 

QVB6a. What type/s of accommodation do you expect to be staying in during your UK trip in <insert month>? And QVB4a.  Where in the UK are you likely to stay on 

this next trip in <INSERT MONTH FROM VB2(III)>? Base:  England n=963; Scotland n=168; Wales n=123; South West n=266; London n=106; North West n=104; 

Yorkshire and the Humber n=85; South East n=95; East of England n=86; North East n=36** West Midlands n=34** East Midlands n=48** **Very small base size treat 

with caution. 48

Region intending to visit

England Scotland Wales
South 
West
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Humber
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South 
East

East of 
England

West 
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North 
East

East 
Midlands
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fe
re
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Commercial rental 38% 36% 39% 36% 38% 31% 39% 29% 37% 21% 30% 58%

Camping / caravan 36% 34% 37% 38% 29% 29% 37% 25% 41% 19% 43% 42%

Hotel/motel/inn 34% 36% 29% 25% 26% 38% 57% 43% 24% 52% 10% 28%

Private home 34% 38% 26% 27% 14% 28% 47% 35% 31% 36% 39% 38%

Guesthouse/ B&B / Farmhouse 25% 23% 14% 24% 24% 28% 18% 21% 16% 21% 23% 30%

Other 8% 8% 5% 5% 3% 8% 12% 6% 5% 7% 7% 16%

Table 14. Accommodation preference of summer intenders by destination, Percentage Waves 31-33, UK



Destination type of summer intenders - by destination

• As outlined in previous reports, destination type tends to reflect the area being considered. People considering a trip to the South West, South East 

and East of England are more likely to intend to visit a ‘traditional coastal/seaside town’; Scotland and Wales intenders over-index on trips to 

‘mountains or hills’, and London intenders on a ‘large city’. The consideration of destination types that don’t align with the destination (e.g. 9% of 

London intenders considering a trip to rural coastline) underlines the lack of certainty and the potential for destination switching.  It may also imply 

non-central accommodation bases.

QVB5a.  Which of the following best describes the main types of destination you are likely to stay in during your UK trip? QVB4a.  Where in the UK are you likely to 

stay on this next trip in <INSERT MONTH FROM VB2(III)>? Base:  England n=963; Scotland n=168; Wales n=123; South West n=266; London n=106; North West 

n=104; Yorkshire and the Humber n=85; South East n=95; East of England n=86; North East n=36** West Midlands n=34** East Midlands n=48** **Very small base 

size treat with caution. 
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Region intending to visit

England Scotland Wales
South 
West 

Yorkshire 
& the 
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West

London
South 
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East of 
England 

West 
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North 
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East 
Midlands 
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Traditional coastal/seaside town 37% 23% 38% 51% 38% 23% 19% 48% 40% 12% 32% 19%

Countryside or village 30% 34% 29% 27% 34% 31% 9% 26% 35% 32% 30% 46%

Rural coastline 21% 21% 22% 26% 18% 15% 9% 17% 20% 13% 33% 9%

Small city or town 12% 11% 6% 9% 15% 12% 11% 14% 11% 29% 2% 12%

Large city 13% 21% 4% 4% 3% 21% 59% 6% 3% 16% 4% 12%

Mountains or hills 9% 19% 21% 5% 5% 12% 13% 10% 1% 7% 14% 19%

Table 15. Destination type of summer intenders by destination, Percentage Waves 31-33, UK



Trip length of summer intenders – by destination

• Most destinations are set to generate more ‘longer breaks’ than ‘short breaks’ this summer. Wales is set to generate the highest proportion of longer 

breaks (of the destinations with robust base sizes).  The South West and Scotland – the two most popular summer destinations – also generate a 

high proportion of longer breaks.

QVB3.  Is this next trip likely to be a short break (1-3 nights) or a holiday (4+ nights)? Base:  England n=963; Scotland n=168; Wales n=123; South West n=266; 

London n=106; North West n=104; Yorkshire and the Humber n=85; South East n=95; East of England n=86; North East n=36** West Midlands n=34** East Midlands 

n=48** **Very small base size treat with caution. 50
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Estimated spend for summer intenders – by 
destination

• There is limited variation in anticipated spend by region.  However, it’s worth noting that despite generating the highest proportion of longer breaks 

and parties with children (a party type that spends more on average), Wales does not generate the highest spend, a number of destinations (such as 

the South West and Scotland) generating significantly more.

QVB6e.  Approximately how much do you think this trip will cost in total?

Base:  England n=963; Scotland n=168; Wales n=123; South West n=266; London n=106; North West n=104; Yorkshire and the Humber n=85; South East n=95; East 

of England n=86; North East n=36** West Midlands n=34** East Midlands n=48** **Very small base size treat with caution.
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5. Profiling Intenders and ‘Persuadables’



Definitions used within this section

53

In this section we look at the profiles and attitudes of a number of separate audiences:

• Multiple Trip-takers: UK adults that plan on taking an overnight domestic trip in Summer and Autumn

• Summer intenders:  UK adults who intend to take their next domestic overnight trip between July and 
September this year

• Autumn Intenders: UK adults who intend to take their next domestic overnight trip between October and 
December this year

• ‘Persuadables’:  UK adults who would like to take a domestic overnight trip but don’t know when they might 
take it 

• Non-planners: UK adults who don’t have any domestic overnight trips planned. 



Life stage and social grade

• Multiple trip takers (those who intend to take an overnight domestic trip in summer and autumn) broadly replicate the life stage profile of autumn 

intenders by indexing significantly higher than the overall UK adult population on families.  They also join autumn intenders by indexing higher on 

social grades AB.

• Non-planners are also more likely than the population to be retirees and index higher on DE social grades.

• Persuadables also index higher on DE social grades, but with a younger life stage balance, than ‘non-planners’.

Source: Demographic questions.  Life stage definitions: Pre-nesters – aged 16-34 without children in household; Families – aged 16-64 with children in household; 

Older independents – aged 35-64 with no children in household; Retirement age – aged 65+.  

Base: U.K. population n=5,276 Multiple Trip-takers n=615; Summer intenders n=1770; Autumn intenders n=1209, Persuadables n=881, Non-planners n=1,262. 
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Financial segments and financial impact

• When it comes to ‘financial segments’, it’s notable that all ‘intender groups’ are significantly more likely than ‘persuadables’ and ‘non-planners’ to 

either be ‘better off than before’ or ‘not been affected’ financially by COVID.

Q17. If you had to choose, which one of the following statements would best describe your feelings right now?  VB8b:  Thinking about your work and financial 

circumstances which, if any, of the following have happened to you as a result of the COVID-19 pandemic?

Base: U.K. population n=5,276 Multiple Trip-takers n=615; Summer intenders n=1770; Autumn intenders n=1209, Persuadables n=881, Non-planners n=1,262. 
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Anticipated number of U.K. trips this year compared to 
normal

• Multiple trip-takers, summer intenders and autumn intenders plan on taking ‘net more’ domestic overnight short breaks (1-3 nights) and longer 

breaks (4+ nights) by the end of 2021 compared to normal.  This marks the first time all three ‘intender’ audiences anticipate net positive U.K. trips.

• Persuadables and non-planners continue to plan on taking significantly fewer domestic trips compared to normal.  That said, over 2 in 5 (43%) of 

persuadables still intend to take more or about the same number of U.K. trips compared to normal.

QVB1. Compared to normal, are you likely to take more, fewer or about the same number of UK holidays/short breaks between now and end December 2021? Base: 

U.K. population n=5,276 Multiple Trip-takers n=615; Summer intenders n=1770; Autumn intenders n=1209, Persuadables n=881, Non-planners n=1,262. 
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Figure 75.  Number of UK short breaks (1-3 nights) by end December 
2021 compared to normal, Percentage Wave 31-33, UK
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Anticipated number of OVERSEAS trips this year 
compared to normal

• All audiences continue to anticipate a large net decline in the amount of overseas trips they will take compared to normal between now and the end 

of this year. 

QVB1. Compared to normal, are you likely to take more, fewer or about the same number of UK holidays/short breaks between now and end December? Base: U.K. 

population n=5,276 Multiple Trip-takers n=615; Summer intenders n=1770; Autumn intenders n=1209, Persuadables n=881, Non-planners n=1,262. 
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Figure 77.  Number of OVERSEAS short breaks (1-3 nights) by 
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Appetite for Risk

• There continues to be a link between intent to take an overnight domestic trip and the levels of comfort participating in the listed range of activities –

multiple trip-takers reporting a stronger comfort average than all other audiences.

• ‘Proximity of intent’ also appears related to ‘comfort’ with summer intenders typically registering higher levels than autumn intenders.

• Persuadables and ‘non-planners’ continue to report the lowest comfort levels.

VB11.  Broadly speaking, how comfortable or uncomfortable would you feel doing the following in the next month or so? 

Base: U.K. population n=5,276 Multiple Trip-takers n=615; Summer intenders n=1770; Autumn intenders n=1209, Persuadables n=881, Non-planners n=1,262. 
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Confidence in the ability to take a U.K. short break or 
holiday

• Multiple trip-takers and summer intenders exhibit significantly higher confidence than other audiences that trips will go ahead as planned between 

July and September. Autumn intenders are almost as likely to be confident from October onwards (but less so before that).

• It’s not until September that at least half of Persuadables feel confident a domestic overnight would go ahead as intended.  

QVB7anew.  We’d like you to imagine that you have booked a UK holiday or short break in each of the six time periods listed below.  In light of the current COVID-19 

pandemic, how confident are you that you would be able to go on these trips? Base: U.K. population n=5,276 Multiple Trip-takers n=615; Summer intenders n=1770; 

Autumn intenders n=1209, Persuadables n=881, Non-planners n=1,262. 
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Reasons for not feeling confident about taking trips in 
the U.K.

• Restrictions on the ‘fun’ elements of trips (e.g. things to do, places to eat and opportunities to socialise) is the most frequently cited reason given by 

those lacking confidence in the ability to go on an overnight trip between July and September.  

• Persuadables over-index on concerns around personal finances and restrictions from government.  

QVB8. Which of the following factors are contributing to you  being ‘not confident’ about taking a trip about  taking a U.K. holiday or short break in <insert month>? 

Base: U.K. population n=1381 Multiple Trip-takers n=97; Summer intenders n=3070; Autumn intenders n=288, Persuadables n=275, Non-planners n=360 
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6. Day Trip Intentions 



Day trip intention overall

• The likelihood to take day trips in the short term remains relatively stable with Wave 32 (two weeks earlier), despite a slight drop.  Notably, intended 

day trips by the summer have dropped since Wave 32, although this will be in part driven by the condensed period of time compared to previous 

waves.

62
QVB16a. Are you likely to go on any day trips to the following types of places in these time periods? Base: All Wave 33 = 1,759 Note:  Multiple choice question.  

Totals may exceed 100% as some respondents anticipate taking multiple day trips across several time periods.
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Day trip intention by destination type

• The destinations of choice for day trippers are more likely to be rural or coastal in nature.

• Day trips to large cities by the autumn continue to index the lowest out of all destination types.

QVB16a. Are you likely to go on any day trips to the following types of places in these time periods? Base: All Wave 33 = 1,759 Note:  Multiple choice question.  

Totals may exceed 100% as some respondents anticipate taking multiple day trips across several time periods.
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Life stage of day trip intenders
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Demographics questions and QVB16a. Are you likely to go on any day trips to the following types of places in these time periods? Base: Wave 33 respondents: *All day 

trippers within the next 2 weeks/early spring summer n=1063; All day-trippers  Countryside or village day trippers n=708; Traditional coastal/ seaside town day trippers 

n=764 Large city day trippers n=444 Smaller city or town day trippers n=567 Rural coastline day trippers n=609 Mountains or hills day trippers n=528

• Overall, day trippers have higher representation amongst pre-nesters and families compared to the UK adult population.  

• The skew towards younger life stages is most apparent among those planning a day trip to a large city.



Methodology



Methodology

• The findings in this report are based on an online survey conducted amongst a sample of the U.K. adult 

population.  

• In the first stage a nationally representative core sample of 1,500 is recruited and interviewed. This 

sample is then ‘boosted’ in Wales and  to ensure sufficient base sizes for separate nation analysis. The 

data are then weighted to make the sample representative of the U.K. overall and within each nation.
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Master Data Table

• To access a .csv file of the data contained within the charts, please open this report with Adobe Reader.  

When you have done so, navigate to the left hand side of the page to the attachments area, symbolised 

by a paperclip icon, and click on the file to open the attachment.
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