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Share the same content on 
Facebook and Twitter

TOP 
TIP

Content for your Google business page

Content generation for a Google page is very similar to a Facebook 
page. The primary focus should be on creating short, engaging posts 
and using images.

With Facebook you share content with your friends, on Google+ you 
share with circles. The functionality exists within Google+ to separate 
the people you are linked to into different categories, such as friends, 
past customers and competitors. You can then share content with one, 
some or all of these groups, as well as simply sharing content with the 
world of Google+ at large.

Sharing what’s new

In order to share content with 
someone specifically, you must 
first create a link with that 
person.

Step 1 - Add someone to a 
circle.

In the search bar enter 
the name of the 
person you would like 
to link to.

When you find the person you 
are looking for, click on their 
name and you will be brought 
to their Google+ profile.

By clicking on ‘Add to circle’ you can either 
add that person to an existing circle or 
‘Create a new circle’.
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By engaging with your guests you can make them your brand advocates

When you have given the circle a 
name, Google+ will automatically add 
that person to the circle.

Step 2 - Create a post

Now you can create a post 
and share it with the
Google+ world in general 
or just with people in your 
circles.

When you have finished 
typing your post, click on 
the green ‘Share’
button.

You can modify or delete 
your post at any time by 
clicking on the drop down 
menu in the top right-hand 
corner of your post.

Sharing a photo

In this hypothetical example, we are going to upload a picture of a 
past guest and only share it with the past guest, rather than the whole 
Google+ world.

Firstly remove ‘Public’ from 
the list of those who will 
see the picture by clicking 
on the cross.

TOP 
TIP

Always proofread
your posts
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Click on ‘Photos’ and upload the 
photo you would like to share.

The person tagged in the photo 
will receive a notification from 
Google that you have shared the 
photo.

As with Facebook, you can 
choose to ‘tag’ the person in the 
photo, but this will only work if 
that person is connected to your 
Google page.

By encouraging your guests and 
visitors to connect to your social 
media, you are able to keep in 
contact with them and encourage 
them to return to your business. 
Sharing photos is a great means 
of achieving this goal. Once the 
person in the photo has linked to 
your Google+ page, you can tag 
them in a photo.

TOP 
TIP

The person will see your post 
on their timeline and can 
comment on or share the 
post with anyone they are 
connected with. The post and 
photo will also be publicly 
visible on your Google+ page.

A post containing an image 
has a greater impact rather 
than text on its own.

TOP 
TIP

Posts with images or links 
are more eyecatching and 
engaging

Encourage your customers 
to link to your Google+ page
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Tips for making the most of a Google+ business page

Tip 1. Treat your Google+ page like a mini blog and post valuable 
content. 

Don’t just comment on and ‘+1’ the content of others. Post your own 
engaging content.

Tip 2. Make sure you are updating your Google+ page on a regular 
basis. The content needs to be engaging, both in terms of images 
and style. As Google+ posts are searchable, you should try to include 
references to your business or location where appropriate.

Tip 3. Add relevant people and businesses to your circles. Follow 
people and businesses you are interested in, and many will follow you 
back.
 
Tip 4. Engage with other users in a meaningful way.

Be more than a page. Get active and engage with people in a one-to-
one fashion.

Apart from posting regular updates, useful links, or images, you 
need to engage with users on a one-to-one basis. For your business 
page, the engagement will be limited mostly to people posting 
queries, messages and posts, with some occasional posts made on a 
community, etc.

Tip 5. Work out the best time to post for your audience.

Try different times of the day to post until you figure out when you get 
the best results.

Knowing the best time to post is important for getting maximum 
exposure and response from your target audience. The only way to 
figure this out is to test and compare. 

Tip 6. Use #hashtags to link your posts to a certain topic.

#Hashtags help your content get seen by many users.

#Hashtags are used to tag posts or updates related to a certain topic, 
news, or events on social networks like Facebook, Twitter, or Google+. 
And now they are searchable by Google, so you need to make the 
most of #hashtags. 

Tip 7. Post updates and content regularly to stay in the streams of your 
followers. By posting regularly, you will stay at the top of your users’ 
minds – but don’t overdo it.

Google watches 
hashtags

TOP 
TIP
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Add a bookmarking widget such as ‘Add this to your website’

Tip 8. Add your Google+ page to your email signature with a link, badge 
or widget.

Make sure your Google+ profile is in your branding. Promote your 
Google+ page in your email signature, business cards, or any other 
advertising or promotional material you are using.

Tip 9. Join or create communities relevant to your niche.

Get active in relevant communities and interact with potential 
customers.

Google+ communities are similar to online forums, message boards, 
or Facebook groups, where people with similar interests can come 
together and share information, ask questions, or initiate discussions. 

Tip 10. Use a Google+ badge on your website.

Add a badge to your site to show people you have a social media 
presence.

Once you’ve created a Google+ page place a link, badge, or widget on 
your website to encourage engagement.

You can use the official Google+ badge, widgets, or a simple icon linking 
to your Google+ profile. 




