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Q. How will an Access Statement benefit my business? 

A.  See your Access Statement as a marketing opportunity. It informs your potential customers, clearly 
and in a concise format, about the services and facilities you currently offer. It will give customers 
essential information which might, for example, turn a search for accommodation into a booking.  Many 
consumers will review websites and information before picking up the phone to ask questions, if there is 
no information about the business’ accessibility they will often look elsewhere, losing you valuable 
business. 

It will help you to appraise your business’ accessibility and it may help you meet some of the various 
legal obligations placed on you by the Equality Act 2010. 

By including answers to frequently asked questions on your accessibility it may free your valuable time 
spent in a detailed phone conversation. 

It is also a document that can be referred to when queries arise and can be used for new staff during 
induction (where applicable) and in employment packs. 

Q. What makes a good Access Statement? 

A. A good Access Statement contains a thorough yet concise description of accessibility.  It starts with 
a warm and welcoming introduction, with a very brief summary of key accessibility features that could 
impact on someone’s decision to visit.   

It gives information, on all areas of your business, which is not only of use to wheelchair users but 
people with hearing, visual or mental impairment; people with pushchairs; older people.  It contains 
photographs of key areas such as the entrance and the bathroom.  It is widely available – you may 
have written an excellent Access Statement but if it sits on your computer no one will benefit. 

Q. Can you summarise how the VisitEngland Access Statement Online 
Tool works? 

A.  It is a free tool to help you produce your Access Statement in four steps: 

1. Create & print your information collection form – first you answer a few simple questions 
about your business so we can produce a bespoke form for you.  You will print this form.  

2. Gather your information - walk around your business with the printed form following the 
guidance and making notes. 

3. Complete your Access Statement Online – simply enter your email address to retrieve your 
form and then enter the information you have collected.  There are best practice examples for 
your business type to help you out. 



 

 

4. Download your Access Statement – download a Word version of your Access Statement and 
save to your computer.  Then you can add pictures etc. before finally making it available to your 
potential customers. 

Q. How has VisitEngland improved the online tool? 

A.  We started by carrying out usability testing with the help of Webcredible.  This involved observing a 
selection of tourism operators using the existing tool.  Webcredible then produced a comprehensive 
report of recommendations which have formed the basis for redevelopment.  We also held discussion 
groups with 5 local access groups to better understand what information is key for them.  This has 
helped us to develop the guidance notes for operators using the tool. 

VisitEngland is reviewing the Access Statement tool in 2014 with a view to making further 
improvements. 

Q. My business type is not listed on the tool, will you be adding more? 

A.  Yes, we plan to introduce a number of new business types over the coming months.  

Q. There are lots of guidance points on the information collection form; 
do I have to follow every one? 

A.  The information we suggest you gather has been highlighted as being of particular importance to 
those with access needs.  However, the guidance points are only suggestions.   You must use your 
judgement as to which, if any, are irrelevant to your business.  Also, this list of guidance is not 
exhaustive; listen to your customers and add to your Access Statement any information (access 
related) that is commonly requested. 

Q. What is the process of providing an Access Statement as part of my 
Quality Scheme membership? 

A.  Since April 2007 Assessors who are completing their quality assessment are asking operators if 
they have written an Access Statement and will ask to see evidence of this.  If an operator has not 
completed an Access Statement the Assessor will note this on the report and signpost operators to the 
help and advice available.  This became a requirement of our Accommodation Quality Schemes in 
2007.  Visitor Attraction Quality Scheme assessors also ask attractions to complete an Access 
Statement. 

 



 

Q. How will VisitEngland use my Access Statement created using the 
online tool? 

A.  VisitEngland does not currently use the Access Statements saved by the online tool.  The tool 
simply acts as an aide for you to produce your Access Statement.  Once downloaded and saved onto 
your computer, you need to make it available to potential customers. 

Q. I already have much of this information on my website; do I have to 
duplicate this? 

A.  You may indeed already have some information that helps to describe your accessibility on your 
website.  However, it is likely that this is basic and spread out over your website.  The value of putting 
all access related information into an Access Statement is that the information is then available in one 
specific document, which is easy to read and send out on request.  This may mean a small degree of 
duplication between the information on your website and the Access Statement, including photos.  To 
cut down on this duplication, remember that the Access Statement is not where you should list all your 
general facilities e.g. shoe shine, iron and free newspaper, save this information for your website. 

Q. Why should I add photos and how do I do this? 

A.  VisitEngland research has found that photos are key to inform people with access needs.  For 
example, a photo of the bathroom is recommended as a minimum.  You will need to be able to upload 
photos from your camera to your computer and then click ‘insert picture from file’ and select the photo.   
If you are unable to do this and have photos of the facilities on your website, state this in the 
appropriate sections of your Access Statement. 

Q. Now I have written my Access Statement and saved it to my 
computer, what next? 

A.  You should ensure that your Access Statement is widely available to as many people as possible. 

Include it on your website, email it to prospective customers on request, promote it in your leaflets and 
newsletters, print out for staff and customers, and make it available in room folders, at the reception 
area and available on request. You should ensure that wherever possible, you can provide it in 
alternative, accessible formats if requested e.g. audio, larger print (minimum font size 16). 

Make the Access Statement available via many different methods (suitable for your business) e.g. by 
FAX, post, electronically and verbally. 

It is important that you review and update your Access Statement annually or when you make any 
changes to your business.   



 

Q. How do I add my Access Statement to my website?  Is this 
important? 

A.  People with access needs struggle to find the information on accessibility that they need.  
Therefore, adding the Access Statement to your website is key.  

If someone has developed your site for you, send them your Access Statement and ask them to upload 
it onto your website.  It is recommended that the Word document is added to the site so that it can be 
opened by clicking on a hyperlink.  It is important that the Access Statement is easy to locate on your 
site and not hidden away. 

Q. I want to add my Access Statement to my listing on the local tourist 
board website.  How do I do this? 

A.  Send a copy of your Access Statement by email to your local data steward.   

 


