
 

A GREAT success: Wallace & Gromit take a break as Shaun the Sheep takes centre stage 
in Holidays at Home 

PRESS RELEASE 

2 March 2015: Latest results reveal that the 2014 Holidays at Home are GREAT campaign, starring 
Aardman’s iconic animated characters Wallace & Gromit, generated £138 million in additional 
tourism spend in 2014 - exceeding the campaign’s £80 million target.  
   
These figures show that over three years since 2012,  the Holidays at Home are GREAT campaign - 
run in partnership with VisitScotland, VisitWales and the Northern Ireland Tourist Board -  has now 
generated over half a billion (£520.6 million) in incremental spend for the domestic tourism industry 
and over two million domestic overnight holiday trips.  
   
VisitEngland announced in February that a new £4 million ‘Holidays at Home are GREAT’ domestic 
marketing campaign will run this year to boost domestic tourism ahead of the holiday season. The 
campaign is now starring BAFTA winning Shaun the Sheep, who following his big screen debut will be 
taking over the baton for tourism in the UK following the success of Wallace & Gromit as Tourism 
Trailblazers for the past two campaigns.   
   
The new campaign will feature Shaun going on holiday in destinations across the UK with his 
farmyard friends. Shaun the Sheep will also appear in a TV advertisement in the spring, encouraging 
consumers to book a holiday through their local travel agent.   
   
VisitEngland Chief Executive James Berresford said: “It is fantastic news that last year’s Holidays at 
Home are GREAT campaign outperformed our own expectations and so dramatically increased 
tourism spend in England. Our new figures demonstrate the positive impact of these high-profile 
partnership marketing campaigns on domestic tourism. We look forward to working with our 
partners in the travel trade on this year’s superb campaign with Aardman’s Shaun the Sheep to 
continue supporting the industry to grow and prosper.”   
   
Minister for Tourism Helen Grant said: “The Holidays at Home are GREAT campaigns really capture 
the imagination and help contribute to Britain’s strong and thriving tourism industry. This year’s 
timely campaign starring Shaun the Sheep is set to keep up that momentum, with the public and 
private sector working together to promote fantastic staycation breaks.”  
   
High-street travel agents including Thomas Cook, Thomson, Advantage, Worldchoice, Barrhead 
Travel, Hays Travel, Bath Travel and Midcounties Cooperative will be participating in this year’s 
campaign to promote ‘baa-rilliant’ deals around the UK for the summer period. Also on board are 
operators, Great Rail Journeys, Superbreak, Hoseasons, Bourne Leisure, Shearings Holidays and 
Attraction World, all of which provide an outstanding level of service and knowledge when booking a 
UK break.   
   

https://www.visitengland.com/biz/about-us/campaigns-and-opportunities/holidays-home-are-great


ENDS   
   
Press enquiries 
For more information, please contact Angelah Sparg, Head of Corporate Communications Tel: 020 
7578 1452 Mob: 07500555651, Email:angelah.sparg@visitengland.org or Sarah Rabbitts, Corporate 
Communications Manager. Tel: 0207 578 1452 Email: sarah.rabbitts@visitengland.org or 
Website:www.visitengland.org   
   
Notes to Editor 
• The home nation tourist boards include: VisitScotland, VisitWales and Northern Ireland Tourist 
Board.  
• The campaign is funded by £2 million of additional funding from the Government and £2m in-kind 
support from operators and travel agents.  
• The first Holidays at Home are GREAT campaign launched in 2012 with a TV ad and accompanying 
website offering offers on thousands of holidays throughout the country.   
   
About VisitEngland 
• VisitEngland is the country’s national tourist board. We work in partnership with the industry to 
develop the visitor experience across England, plan national tourism strategy, grow the value of 
tourism in England and provide advocacy for the industry and our visitors  
• Our work is underpinned by robust research and customer insights. You can access the latest in-
depth market intelligence and statistics onwww.visitengland.org/insight-statistics     
• For more information, visit www.visitengland.org or www.visitengland.com.   
   
About Aardman 
• Aardman, based in Bristol (UK) co-founded and run by Peter Lord and David Sproxton, is a world 
leader in animation. It produces feature films, series, advertising and digital entertainment for both 
the domestic and international market. Their multi-award winning productions are novel, 
entertaining, brilliantly characterised and full of charm that reflects the unique talent, energy and 
personal commitment of the very special people who make up the Aardman team. The studio’s work 
is often imitated and yet the company continues to lead the field producing a rare brand of visually 
stunning and amusing independent and commercials productions.www.aardman.com 
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