
W
hen it comes to 

organic searches, 

there’s no denying 

that Google is king. The company 

accounts for around two thirds of 

searches in the USA and, 

according to statistics company 

statista, over 80% in the UK. Brian 

Dennehy, the Google-certifi ed 

director of Click Marketing, off ers 

his tips for boosting your Google 

ranking, so potential customers 

see your name in search results.

SEVEN WAYS TO...

Improve your 

Google ranking
Digital marketing guru Brian Dennehy off ers his top tips for getting 
your business noticed with the world’s biggest search engine

1
THINK PAGES, 
NOT WEBSITE
Google search spiders 

look for individual pages 

rather than websites as a 

whole. Stick to one theme per 

page – breakfast menus or local 

attractions – to maximise its 

relevance for specifi c searches. 

Also, every page should have a 

unique page title tag, as this will 

show up as the link to the page in 

search engine results.

2
TAG IMAGES
The more relevant 

content there is for 

Google to search, the 

better your chances 

of being recognised. Add alt tags 

to your images and videos. These 

are non-visible snippets of text for 

blind and visually impaired people, 

read out by screen-reading 

software. Your tagged images will 

then also show up in Google image 

search results and help to increase 

your site's relevance.

3
USE 
KEYWORDS
Think like your 

customer. People 

search by location, so 

if your business is near a popular 

destination or event make sure 

you mention it in your opening 

text. You can also use Google 

Analytics to fi nd out what types of 

keywords and phrases people are 

using to fi nd your site, so you can 

optimise your content.    

6 
BE SOCIAL
The more you 

update your site, the 

more relevant it 

becomes to 

searches. Linking to your active 

social media accounts is an easy 

way to ensure your website is 

refreshed on a regular basis. 

OUR GOOGLE EXPERT
Brian Dennehy is a Google Certifi ed Individual for Google search and 

display advertising as well as Google Analytics. He works with 

businesses of all sizes, helping them maximise their online presence 

and win new clients and customers. While there are some simple 

techniques you can use to help improve your presence in search 

results, he's always the fi rst to tell business owners that creating a 

website that engages people is key. Says Brian, ‘Although these 

seven tips will help to boost your ranking, there is no substitute for 

relevant, quality content. Google’s priority is the user experience.’  

 

Get practical
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5 
LINK UP
Connect with the online 

community and you'll 

get noticed – by  Google 

search robots and web 

users. Inbound links are the key 

here. Partner with local businesses 

to provide link exchanges, or 

comment on well-traffi  cked 

articles and include your web 

address. But pick relevant partner 

sites – Google will penalise you if it 

thinks you are posting random links 

just to improve your ranking.

4
CREATE A 
SITEMAP
Adding a sitemap to 

your website is an 

easy way for Google 

to gather information about your 

site. This is not the same thing as a 

navigation menu – it’s designed for 

search engines rather than users.

7 
GO MOBILE-
FRIENDLY
In 2015 Google 

updated its search 

algorithm to take 

mobile-responsiveness – how well 

your site layout adapts to mobile 

screen sizes – into account. Don't 

ignore this important change – 

more and more people are 

searching on mobile. Google has a 

free mobile-friendly test tool that 

assesses how well optimised your 

site is for this growing market.

Go to VisitEngland’s Online Marketing Toolkit at 

www.visitengland.org/onlinemarketing for more 

advice on promoting your business online
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