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Global ranking for inbound
visits to the UK in 2024

Seasonal spread of travel* (2023)
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Source: International Passenger Survey (IPS) by ONS,
2024 unless otherwise stated. 2024 data GB only. *Please
note, 2024 |PS data is badged as ‘official statistics in
development’. VisitBritain analysis for UAE has found that
the year-on-year trend suggested by IPS for the second
half of 2024 was much lower than the trend seen by other
sources, so seasonality data for 2023 is shown instead.
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Global ranking for
inbound spend in the
UK in 2024

Average
nights stayed

Nights

In 2024, visitors from the
UAE spent an average of
£1,641 per trip, double the
global average of £818.
Visitors also stayed an extra
2 nights on average.

£1,641

2024 average
spend per visit
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Regional spread of travel by nights 3

spent per region* (average 2022-2024)
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Departure & Destination W 43%
Airports** (2025)

a ) ° Sources: *International Passenger Survey

Departure UK (IPS) by ONS. 2024 data GB only.
Airports Airports Miscellaneous includes visits for sporting

events, shopping, health, religious, or

other purposes. **Apex as of January

2026, non-stop flights.
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Visitors’ origin* (2023)

Umme-al-Quwain

Ajman

% Share Abu Dhabi
of visits
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Key demographics* @ @
(2024)

m 16-24
25-34
35-44

m45-54

m 55-64

H G5+

28%

31%

Sources: *International Passenger Survey (IPS) by
ONS. 2024 data GB only.
**VisitBritain/Kubi Kalloo MIDAS research project 2022
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Emirates by visitor origin

Abu Dhabi 19%
Ras-al-Khaimah 1%
Ajman 0.4%

Perceptions of
the UK** (2022)

Top associations with Britain:

* Vibrant Cities

* Is a place where | can explore
history and heritage

* |s a mixture of old and new

* Is good for seeing famous
sites or places

* Has an interesting mix of
cultures from around the
world

» There is beautiful coast and
countryside to explore
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Travel companions
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On their Spouse / With adult ~ With children ~ With other Part of a

own Partner friends under 18 adult family  tour group
members
Top sources of Top drivers for
inspiration destination choice

@ Is a welcoming place to visit
@ @ @ @ Offers good value for money

Recommend Social Social media - . .
ations by media - Travel @ Is good for relaxing, resting,
friends and recommend bloggers, recharging

family ations from influencers @ There is a good variety of food
friends and and drink to try

family
@ It's easy to get around once there

Share of UAE travellers Share of UAE travellers

who book all trip I m ' who have (or travels with
elements together someone who has) a health

e = condition or impairment
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Sources: All information on this page is resourced from VisitBritain/Kubi Kalloo MIDAS research
project 2022.
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