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Annual visits TEA <@ Annual visitor spend (£m)
(000s) |

2024 £2,092
2023 £1,829 |
2022 £1,392

2019 £1,567

2018 £1,483 !
2017 £1,503 114% of
2016 £1,462 2023
2015 £1,333

2014 £1,457

2013 £1,354

Global ranking for

Global ranking for inbound inbound spend in the

visits to the UK in 2024

UK in 2024
Average
Seasonal spread of travel nights stayed
299, 30% 7 Z z

Nights

In 2024, visitors from
Germany spent an average
of £626 per visit compared to

Jan-Mar  Apr-Jun Jul-Sep Oct-Dec

Source: International Passenger Survey (IPS) by ONS, the European average of
2024 unless otherwise stated. 2024 data GB only. £557.

Holger Lenz

Country Manager Central Europe & Nordics

Holger.Lenz@yvisitbritain.org £62 6

2024 average
spend per visit

Birthe Pohimeyer
Travel Trade Manager Central Europe
Birthe.Pohimeyer@yvisitbritain.org
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Purpose of travel* (2024)
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49% 28% 17% 4% 1%
Holiday Visit friends/ Business Misc Study
relatives (<1 year)
Regional spread of travel by nights 3
spent per region* (average 2022-2024) 2 ({é\
o =
(§ |
2 Scotland 16% ? % Share
o L4 .
) of nights
4 South West 1% g - = High
= Medium

Low

6 North West 5%
8 Wales 4%
9 [Yorkshire | 3%
10 East Midlands 2%

11 Nortn East

0
Market Access* 34%

- O @&

80% 7% 14%

Sources: *International Passenger Survey
(IPS) by ONS. 2024 data GB only.

. Miscellaneous includes visits for sporting
By Air By Tunnel By Sea events, shopping, health, religious, or
other purposes.
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Visitors’ origin* (2022)
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Top 10 regions by

. i %
visitor origin

% Share = Hamburg Nordrhein Westfalen

of visits \ Bayern (Bavaria) 16%
= rion -

Bl Medium Nledersachsen .

Low 2 & ®— Berlin Hessen (Hesse) 1%
Nordrhein- Baden Wurttemburg

Westfaler}‘ﬂ Hamburg 9%

/ (( %% Niedersachen o
. 5%
Rheinland- Lower Saxon

Pfalz Rheinland Pflaz 4%
y Bayern Sachsen (Saxony)

(EERETIEY Bremen 2%

Baden-
Wirttemberg

Key demographics® ® O
(2024)

1%

0-15
m16-24

25-34

35-44
m45-54
m 55-64
H 65+

Sources: *International Passenger Survey
(IPS) by ONS. 2024 data GB only.
**2025 Anholt Nation Brand Index Report

Perceptions of
the UK** (2025)

The UK ranks within the
top 10 out of 50 nations for:

Contemporary culture m

Culture 4th
[

Vibrant cities 7/

Cultural Heritage 8th
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Travel companions
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62% 24% 15% 13% 12% 4%

Spouse/  With children With other  With adult On their Part of a
Partner under 18 adult family friends own tour group

members |
Top sources of
inspiration
NN N\ \
@ @ @ Share of German
travellers
Friends or Travel Social media interested in
family (in websites of friends/ visitina UK
person) via search family fiIm/T\? locations
onames in future*
Share of German
travellers who book Share of Germans travellers
all trip elements who have (or travels with
separately someone who has) a health
. 109 '@ condition or impairment
<=

S (EFr

Sources: *Anholt-Ipsos Nation Brands Index: TV/film locations, 2023, base: UK considerers.

All other information on this page is resourced from VisitBritain/Kubi Kalloo MIDAS research
project 2022.
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