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B Background

« The United Arab Emirates (UAE) is an important source market for inbound tourism to the UK, ranking 20t for visits
among all inbound markets in 2019, and 9t for spend. This market is the source of exceptionally valuable visitors, with
the average spend per visit being more than double the all-market average in the same year.

- The UAE is unique within the GCC for its high proportion, and variety of, expat residents. A large number of these are
British, and UK expats living in the UAE constituted 31% of visits from this market in 2019. Three quarters of British
expats who visit from the UAE come to visit friends and family.

- Before this project, this group had not been the subject of specific research from VisitBritain. Sentiment data suggests
that post COVID-19, VFR* visitors, who have a pre-existing purpose for visiting the UK, will become an important
audience to drive recovery. Some of the most valuable of these visitors are likely to come from the UAE, so it is
important to fully understand this audience in order to maximise their future spending potential.

« With this research, we aimed to gather robust numbers to gauge the potential of this audience, as well as get under
their skin to understand their attitudes and behaviour in order to inspire strategies to engage with them.

@b

Source: VisitBritain/Kubi Kalloo research, March-April 2021 *visiting friends and relatives VisitBritain



B Methodology

Quantitative survey Qualitative in-depth interviews
Fieldwork 18t March — 15t April 2021 Fieldwork 26t March — 1st April 2021
300 UK Nationals living residents in any area of the UAE 8 UK Nationals living residents in any area of the UAE
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Sample evenly split between those who are:
0 Gender / Age / Region lived in the UAE

left to fall-out naturally Living alone in the UAE
Have taken a trip back to the UK to visit
friends and family in the past 3 years

Living in the UAE with partner / spouse only

Living in the UAE with partner / spouse only and children

e e e
=e e e

Are all holiday decision makers —
solely responsible or jointly responsible

Q >

Living in the UAE with partner / spouse only but children are at home

Even split of gender/ age

@b

VisitBritain’



B Survey sample

Household income

AED11,999 4%

AED12,000 — AED15,999 29%
AED16,000 — AED19,999 37%
AED20,000 — AED39,999 26%
AED40,000 — AED59,999 5%

57% © Q ® 43%

Gender split

48%
18%
I

23%

Age split

9%
-_

18-24 25-34 35-44 45-54 55-64

92%

2%

6%

2% 0%

Working  Student Not working Other

Working status

52%

make of the of
the decision
with spouse/
partner/ friends

48%

make most of
the decision
themselves

Holiday decision
making behaviour

UAE Region split

o N 45%
B 34
| EERA

| 2%

Abu Dhabi
Sharjah

Ajman

Umm al-Qaiwain I 2%
Fujairah | 1%
| 1%

Ra's al-Khaimah

Source: VisitBritain/Kubi Kalloo research, March-April 2021

UK region lived

London/ Greater London
Scotland

East Anglia/ East of England
Northern Ireland
Yorkshire/ Humberside
West Midlands

Wales

East Midlands

South East

North East

South West

North West

I 43%
Bl 15%
H 15%
Hl 13%
4%
1 2%
1 2%
1 2%
| 1%
| 1%
| 1%
| 1%

+ Regions of

London/ Greater London
East Anglia/ East of England
Scotland

Wales

East Midlands

Northern Ireland
Yorkshire/Humberside
North East

West Midlands

South East

North West

South West

the UK visited

I 63 %
BN 31%
N 27%
Bl 16%
Il 13%
Bl 13%
Il 13%
M 11%
B 8%
B 7%
B 6%
I4(yo
@i
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How much are
UK expats in
the UAE worth
for UK

tourism?




- 'ﬂwﬁ‘w' -11'1"*-:{_- ;

UAE expats spend,
on average

10.7 days

on a visit to the UK.

They spend,
on average

£1,250 during
their trip.

i e e—" T el R Y

They spend

approximately This is in comparison to the average international L

£117 Madog  ViSitor to the UK in 2019 (IPS). While visiting the UK I
“ "+ = they spend on average 7.1 nights in the UK, spending =~ =

each day - £696 per visit, and £98 per night.

(which is unlikely o | |

to include a hotel stay).

e

R W - N5 >N

- . 7

Source: VisitBritain/Kubi Kalloo, March-April 2021 Quantitative fieldwork; IRS data combined with E60. Spend E30. Whert'ajisitil ‘andy long
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_»  Reluctant Returner®
8 " expats spend, on
average

9.8 days

on a visit to the UK.

during their trip.

T 1
They spend on E
average Y
£102 Al
each day. h :

, , N They spend, _ .
% m ¥ i e on average |Ill ﬂ’!rﬂ ! I bl
i £1250 during
They spend on i  their trip. 5 They spend on
average " average
£1,000 £1,350

i IE*!E—“- T el R T :i.'-’l"l!"']_" i

UAE expats spend,
on average

10.7 days

on a visit to the UK.

Valiant Visitor*
expats spend, on
average

11.5 days

on a visit to the UK.

. during their trip.
They spend 1o

approximately N mmaagenn i spm

£117 55"

each day .

(which is unlikely il Ul siarstiel e ' )
to include a hotel stay). - A average

"1,  £117 each day.

o

L I

Source: VisitBritain/Kubi Kalloo, March-April 2021; IPS data combined & Quantitative fieldwork: E60. Spend E30. Where \@ted and how long *More info on personas from slide 16 onwards
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B How much are UK expats in the UAE worth?

To generate an additional £1m in
spend, the UK would need to
encourage just under 1% of the UAE

expat population to spend an extra
4 nights in the UK each year.

El?li‘
Source: VisitBritain/Kubi Kalloo research, March-April 2021 isitBritain
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worth?

If the UK
convinces just 1%
of visitors like
Reluctant
Returners to

spend 4 days extra
in the UK, this
could equate to an
additional
£408,160 in spend.

Source: VisitBritain/Kubi Kalloo research, March-April 2021

How much more could each UAE expat persona be

If the UK
convinces just 1%
of visitors like
Valiant Visitors to
spend 4 days
extra in the UK,
this could equate
to an additional
£631,088 in
spend.

VisitBritain’



And what is desire to visit the UK like post COVID-

19?

9 8 /OOf UAE Expats intend to visit

the UK either the same amount as they did Pre-
COVID (44%) or more (54%) than they did Pre-

COVID, suggesting that the UK is top of the UAE
Expats’ list to travel to next

Source: VisitBritain/Kubi Kalloo Quantitative research, March-April 2021: E140. Future UK Travel Intentions; Base size n=300



The UK needs to engage Expats differently to how
we engage tourists

> < Tourists S~ Expats

Tourists are engaged by Expats are coming back to the
what the UK has to offer UK to build and maintain

as a destination on its human relationships.

own.

Their friends and family should
The UK needs to be the be in the foreground of their

foreground to their trip trip with the UK in the
background.

Before speaking to them, it’s important to
understand the UK’s role is supporting their
trip not the singular focus of their trip

Source: VisitBritain/Kubi Kalloo research, March-April 2021



Who am 1?
UAE Expat Personas

o
K

*®
-
2

Adam Le Sommer at Unsplash




Why are we using personas?

Not every UAE expat is
the same. Their
experiences,
relationships with the
UK and behaviour are
likely different. We have
used our data to
generate two

different personas
based on demographic
and attitudinal
statements, that help to
give flavour to who UAE
Expats are.

Source: VisitBritain/Kubi Kalloo research, March-April 2021



How the Personas were created

A mixed-modal cluster analysis was run amongst our UAE Expat respondents. We aimed to
understand their demographic and attitudinal differences, to see how these related to their overall
behavioural relationship with the UK and travel behaviour generally. We settled on the following
variables as solid explainers of the UAE Expat groups:

- Gender
- Age
- Region living in the UAE
- Holiday decision making behaviour
- Attitudinal Statements
- Household income
- Working status
- Social media usage
- UK Region lived

This created 2 distinct personas which are outlined in the rest of this report.

Source: VisitBritain/Kubi Kalloo Quantitative research, March-April 2021; A10. Gender; A20. Age; A30. UAE State of residence; B10. Attitudinal Statements; F10.
Household income; F20. Working status; F30. Social Media usage; F50. UK Region

@b
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Persona 1: Reluctant Returners

m

-
Younger than Valiant Visitors (77% @
18-34 year old).

They are likely to be earning between 16,000-
19,999AED a month, which makes them
slightly less affluent than Valiant Visitors.

1

v_@ﬂ

Tech savvy (75% willing to invest in new
w tech) UAE expats who are always on their
7 phone (76% spend a high proportion of time
online/on phone).

They love the life that the UAE offers them, as
r,:j they are able to earn and save more
|

money than ever before, which they like to
spend on weekends away all over the
world; holidays filled with action and
excitement (62%).

They are likely to have been in the
B f UAE for between 0-4 years (85%) and
- either came over to the UAE alone (38%) or
moved with their parents / siblings /
grandparents (50%).

Which is why they make their travel
+ decisions alone (83%).

They have, on average, taken

.« 3 holidays in the past 3 years.

:" @ They do, however, see their trips back to the

. UK as a chore (82%), as it takes up a large
proportion of their time they could spend
travelling elsewhere.

This group are keen to get vaccinated, and
are dead set on travelling again as soon as
they can (84%). And will visit London (85%),
The East of England (31%) or Scotland (31%)
when they can

They are less likely to visit the UK on
business (41%), but if they do, very few are
likely to stay longer on holiday (16% of all
Reluctant Returners) or just visit their
friends and family (13%)

Source: VisitBritain/Kubi Kalloo Quantitative research, March-April 2021; A20. Age; B10. Attitudinal statements; C10. Length of time in UAE; C20. Living with in the UAE;

E150. Future UK destination; F10. Household income; B30. Countries V|S|ted in the past 3 years; SEG1. Segmentation Questions — Holiday Preference; B50. Business E[?‘i

trips to the UK; Base size: Reluctant Returners n=134 VisitBritain



Household income

AED11,999 6%

[ | [ | _
Reluctant Returners in detail AED12,000 - AED15,999 4%
AED20,000 — AED39,999 19%
AED40,000 — AED59,999 1%

84% 17%
o o
56% @ ® 44% | 36% 41% rcotinoo (PN 83%
22% . make most of
0% 1% 13% 4%  o% the decision the decision
. . I ° ? — ° with sppuse/ themselves
18-24 25-34 3544 4554 55-64 | Working Student Notworking Other partner/ friends
. . . Holiday decision
Gender split Age split Working status making behaviour
UAE Region split UK region lived + Regions of the UK visited
London/ Greater London _ 539, London/ Greater London _ 67%
Dubai - 49Y% East Anglia/ East of
A ° East Anglia/East of - 14 England - 29%
) England ° . Scotland - 25%
Abu Dhabi - 37% .
Northern Ireland - 13% Wales . 16%
Sharjah I 7% Scotland - 13% Northern Ireland . 13%
East Midlands l 9%
Lo [+)
Umm al-Qaiwain I 4% North West I 2% Yorkshire/Humberside l 9%
Fujairah I 3% West Midlands | 1% North East l 8%
Yorkshire/Humberside | 1% West Midlands I 7%
Aiman 0% North West ] 7%
East Midlands | 1% South East I 4%
Ra's al-Khaimah = Q% Wales | 1% South West | 3%
: '1
Source: VisitBritain/Kubi Kalloo Quantitative research, March-April 2021; A10. Gender; A20. Age; F20. Working status; F10. Household income; A50. Holiday élj‘i‘

decision making behaviour; A30. UAE State of residence; F50. UK Region; A40. Regions of the UK visited (total); Base size: Reluctant Returners n=134 VisitBritain



Reluctant Returners will travel as soon as possible.
- Most likely to the UK; but this is because they feel
they should

| will travel internationally as soon as | can, after | get the _ 849
vaccine ’ mn
The main reason | travel back to the UK is because | feel |
should A )
When | travel back to the UK, | Ilkg to visit places that bring _ 78% They miss the UK and what
back pleasant memories of the past it has to offer. but this
| spend a high proportion of my time online / on my 0 perception is not stronger
76%
smartphone than the need or duty to

return home, which is very
75% strong in this group

I’m willing to invest in new technology even though it is
more expensive and/or more likely to contain bugs / issues

| miss the historical sites that The UK has to offer 72%

| will be intending to take fewer, but longer holidays 69%

Travelling is one of my passions in life, not just something |
feel | have to do
When | travel home, | tend to visit new places rather than
the places | already know

66%

66%

| will leave booking until later / last minute 60%

| will favour destinations | have been before, rather than
new places

7%

@

Source: VisitBritain/Kubi Kalloo Quantitative research, March-April 2021; B10. Attitudinal Statements — T2B scores / Reluctant Returners n=134 VisitBritain



- different destinations in the past 3 years

69%

22%

15% o0,
o,
12%11%1 0%
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9% 9% 7%

0, 0,
0% 0% 5% 49% 4% 4% 45, 4% 4% 4% 4% 4% 4% 4% 30,
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Source: VisitBritain/Kubi Kalloo Quantitative research, March-April 2021; B30.

On average Reluctant
Returners visit 2.9 countries

each year, but they may
have visited some countries

multiple times

Reluctant Returners have visited a plethora of

0,
3% 2% 2% 2% 2% 2% 2% 2% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1%
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Croatia
unisia
South Korea |

Lebanon
T

Countries visited in past 3 years / Reluctant Returners n=134
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Kenya
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And their main, most immediate desire is to visit the
UK

56%

72% of those intending to
visit the UK want to do this
within 2021, suggesting
going home is their most

25% direct need

20%

14%14%14%

United Kingdom I

12%119,
19%9% g9, 8% 8%
0,
7/06%5%5%5%4%40/
0 10, 0, 0, 0,
3/OM3/°3/020/°2°/"2°/"2%2cy°2°/"20/°2°/"1%1%1‘701"/01"/01"/01%1%1‘7010/010/010/01%1%1%10/010/010/01°A,1%1°/o1°/o1°/o1%
EEEEEeeenennnn -

AR Rt R R R A R A N R R R R R R A R e R R R R e R R A R
S E® o ® 80 = 2 X >2E 0c P o500 XD 58 EECEEIT S8 el EFTs6cED38358TS 0
CTNnTER 2 S5882°0E2g- 95X WzoleS220geEcL_00c0PMaxYyY XGBCEESIRZacE
= o n T = o) ) O < o O 8 Q =
@ ® 2 n z nZ © 3
o () a N
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Source: VisitBritain/Kubi Kalloo Quantitative research, March-April 2021; B40. Future travel intention / Reluctant Returners n=134 VisitBritain



- Reluctant Returners are motivated by a wide variety
of activities when it comes to travelling

\ R

87% But one single activity is

not enough to entice
Reluctant Returners, with
this group choosing 10.8
activities on average,
suggesting a range of
52% different travel interests
45% 45% 45% 4309, % a0
0
° 39% 38% 38% 359 359
o o 34% o
32% 31% 319 30% 29% 29% 29% 28% 28% 6% <
0,
°© 25% 25% 25% 249 -
19%
16%
I I B
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Source: VisitBritain/Kubi Kalloo Quantitative research, March-April 2021: B20. Travel Interest / Reluctant Returners n=134 VisitBritain



Reluctant Returners are looking to visit London, the
East of England and Scotland as their first priority

LA
81%
The vast majority of “
Reluctant Returners are
driven by the desire to
return to London with only
1-in-5 unlikely to want to
visit London on their next
trip
—\
31% 30% L
@
16% 15% 14% 14% 0
i i 3% 1% 10%
B
London Scotland The Eastof |The East Midlands The North West  Northern Ireland Wales The South East  Yorkshire & the  The North East The West The South West
England (e.g. (e.g. Leicester, (e.g. Manchester, (e.g. Brighton, Humber (e.g. (e.g. Newcastle, Midlands (e.g. (e.g. Bristol, Bath,
Cambridge, Derby, Peak Liverpool, Lake Oxford, Kent) Humber, Leeds, Durham) Birmingham, Devon, Cornwall)
Norwich, Essex) District) District) York, Yorkshire Stratford upon
Dales) Avon, Coventry)

=3
él?‘i‘
Source: VisitBritain/Kubi Kalloo Quantitative research, March-April 2021: E150. Future UK destination intention / Reluctant Returners n=134 VisitBritain



- Persona 2: Valiant Visitors

'i'a] Slightly older (43% 35+) S They are slightly more affluent
——  over-index as 35+ years old. (39% between AED20,000 - AED59,999).

’ They are travelling around the Gulf and
the UAE domestically with their family. This

ﬁr'.:j persona has visited, on average, 3

P | countries in the past 3 years.
They want a holiday at a more relaxed,

slower pace (54%).

They have been in the UAE for

v longer than Reluctant Returners (26% 5+
] years). They moved over with their families,
their spouse (33%) and/or children (30%) and
are beginning to see their life as a UAE resident.

They are setting roots for themselves and
their family, growing into not just what travel
opportunities the UAE gives them. They are
working hard, but playing hard at home.

They have a clear, positive perception of the
UK, and are less likely to see the UK as
a place they ‘should’ visit (61%).

More likely to have been vaccinated as of

April 2021, and are interested in travelling
} again as soon as they can (64%), although

Less than half of Valiant Visitors visit the UK
on business (44%), but if they do they are
most likely to visit some friends, family and
have a short break (13% of Valiant Visitors),
than just stay for business purposes (11%)

this desire is not as strong as Reluctant
Returners. They will visit London (66%), the
East of England (36%) or Scotland (33%) first

Source: VisitBritain/Kubi Kalloo research; Quantitative fieldwork March-April 2021. A20. Age; B10. Attitudinal statements; C10. Length of time in UAE; C20. Living with inz 5
the UAE; E150. Future UK destination; F10. Household income; B30. Countries visited in the past 3 years; SEG1. Segmentation Questions — Holiday Preference; B50. l‘ -
Business trips to the UK; Base size: Valiant Visitors n=166 VisitBritain



- Valiant Visitors

in detail

Household income

AED11,999 2%

AED12,000 — AED15,999 25%
AED16,000 — AED19,999 34%
AED20,000 — AED39,999 31%
AED40,000 — AED59,999 8%

56% é () ﬁ 44%

Gender split

53%
23% 17%
B ==

18-24 25-34 35-44 45-54 55-64

4% 3%

Age split

98%

Working  Student Not working Other

make of the of

80% N 20%

make most of

0% 1% 1% the decision the decision

with spouse/
partner/ friends

Holiday decision

Working status making behaviour

themselves

UAE Region split

Sharjah - 14%

Ajman I 4%

¥

Ra's al-Khaimah I 2%

Umm al-Qaiwain =~ Q%

Fujairah ~ Q%

.‘H.

UK region lived

London/Greater London _ 349%

Scotland - 16%
East Anglia/East of - o
England 15%
Northern Ireland - 12%

Yorkshire/Humberside - 7%

Wales . 4%
EastMidiands ] 3%
West Midiands [] 3%

South East I 2%
South West I 2%

North East I 2%

North West Q%

+ Regions of the UK visited

London/Greater London _ 60%
East Anglia/East of England - 32%

# Scotland - 30%

East Midiands || 16%
Yorkshire/Humberside - 16%
wales [l 16%
North East || 13%
Northern Ireland - 13%
west Midlands | 10%
South East . 9%
North West I 5%
South West I 5%

Source: VisitBritain/Kubi Kalloo Quantitative research; Quantitative fieldwork March-April 2021. A10. Gender; A20. Age; F20. Working status; F10. Household
income; A50. Holiday decision making behaviour; A30. UAE State of residence; F50. UK Region; A40. Regions of the UK visited (total); Base size: Valiant Visitors

n=166

@
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Valiant Visitors are less intent on travelling as soon
as possible compared to Reluctant Returners

| will travel internationally as soon as | can, after | get the 649
(o]

vaccine

The main reason | travel back to the UK is because | feel | _ 61% ‘
should

| miss the historical sites that The UK has to offer _ 59%
Travelling is one of my passions in life, not just something | _ 58% They too miss the UK, and =
feel I have to do are less likely to see a visit
When | travel back to the UK, | like to visit places that bring _ 57% to the UK as a chore
back pleasant memories of the past compared to Reluctant
When | travel home, | tend to visit new places rather than _ 550 Returners
the places | already know .
| spend a high proportion of my time online / on my R .

(0]
smartphone 49%

I’m willing to invest in new technology even though it is
more expensive and/or more likely to contain bugs / issues
| will be intending to take fewer, but longer holidays _ 47%

| will leave booking until later / last minute 39%

| will favour destinations | have been before, rather than
new places

11%

@b

Source: VisitBritain/Kubi Kalloo Quantitative research March-April 2021; B10. Attitudinal Statements — T2B scores / Valiant Visitors n=166 VisitBritain



Valiant Visitors have visited very slightly more
countries than Reluctant Returners in the past 3

years

63%

On average Valiant Visitors
visit 3.2 countries each
39, year. They have been in the
219% UAE slightly longer than

Reluctant Returners.

17%
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Source: VisitBritain/Kubi Kalloo Quantitative research March-April 2021; B30. Countries visited in past 3 years / Valiant Visitors n=166 VitBritain



Valiant Visitors have a strong desire to visit a wide
variety of destinations, with the UK most top of mind

47%

-

81% of those intending to - -
26% visit the UK intend to visit
the UK in 2021, suggesting
21%0, going home is their most
direct need
15% 4% .
3% n .
10%0%40%
8%8% _,,

4% 4% 4% 4%
3% 3% 3% 3% 3% 3% 3% 3% 29, 294 29 20
IIII 2B 2% 2%2% 2% 2% 2% 19 19 1% 1% 1% 1% 1% 1% 1% 194 19 19 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1%
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Source: VisitBritain/Kubi Kalloo Quantitative research March-April 2021; B40. Future travel intention / Valiant Visitors n=166 VisitBritain



- Valiant Visitors just want to escape from their lives,
amongst their friends and family

N

Y S
83%
But one single activity is
not enough to entice Valiant
_ . . oy e
Visitors, with this group
choosing 10.3 activities on
average, suggesting a
0, .
54% 599, 50% range of different travel
48% interests
42% .
37%  35% 34% 34% s 1 R .
3% 33% 319% 31% 31% 31% 31% 31% o
29% 28% 28% 27%
6% 549,
0, 0,
2% 22% 5, 20% 199 .
° 16%
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Source: VisitBritain/Kubi Kalloo Quantitative research March-April 2021; B20. Travel Interest / Valiant Visitors n=166 VisitBritain



Valiant Visitors are looking to visit London, the East
of England and Scotland as their first priority

69%
Their desire to visit London e
is significantly lower than
Reluctant Returners
37% .
33% | A
20%
17% 169 o
’ N 15% 14% 13%
8% 7%
B e
London The East of Scotland Northern Ireland  Yorkshire & the  The North West  The South East Wales The East Midlands The North East The West The South West
England (e.g. Humber (e.g.  (e.g. Manchester, (e.g. Brighton, (e.g. Leicester, (e.g. Newcastle, Midlands (e.g.  (e.g. Bristol, Bath,
Cambridge, Humber, Leeds, Liverpool, Lake Oxford, Kent) Derby, Peak Durham) Birmingham, Devon, Cornwall)
Norwich, Essex) York, Yorkshire District) District) Stratford upon
Dales) Avon, Coventry)

: '1
El?li‘
VisitBritain’

Source: VisitBritain/Kubi Kalloo Quantitative research March-April 2021: E150. Future UK destination intention / Valiant Visitors n=166



- Reluctant Returners and Valiant Visitors have some
alignment with the VisitBritain Buzzseekers segment

m
—\ ‘
A
60% V
Reluctant Returners are a =
much closer fit to the
Buzzseeker segment than ¥
43% Valiant Visitors
1 .A. .
26%
22%
14% From 2017, VisitBritain carried out a research
10% 10% project to define global audience segments. To
6% 7% learn more about Buzzseekers, and the other
- 1% segments, visit our page on understanding our
— customers.
Buzzseekers Culture Buffs Adventurers Sightseers Explorers

m Reluctant Returners  mValiant Visitors

@b

Source: VisitBritain/Kubi Kalloo Quantitative research March-April 2021: Segmentation questions / Reluctant Returners n=134, Valiant Visitors n=166 VisitBritain


https://www.visitbritain.org/understanding-our-customer-segments

Reluctant Returners are more tech savvy, and more ‘across’
different social media sites compared to Valiant Visitors

* Reluctant Returners ﬂ Valiant Visitors

@ Instagram 927 2k
76% 67%

71% 64%

Twitter 32% 25%
Pl TikTok 28% 29%
@ Pinterest 23% %
@ Twitch 15% 15%
® Reddit I 5%

Source: VisitBritain/Kubi Kalloo Quantitative research March-April 2021; F30. Social Media Usage / Reluctant Returners n=134; Valiant Visitors n=166 VisitBritain



Reluctant Returners are more interested than Valiant
Visitors in visiting TV locations on a future trip

| watch TV and or films set in the UK 88%
70%
| am interested in visiting filming locations from British TV / Film in the future (e.g. 789
The Crown / Bridgerton etc.) °
m Total Persona1 mPersona 2
=3
Source: VisitBritain/Kubi Kalloo Quantitative research March-April 2021; E80. TV & Film locations [T3B scores]; Total n=300; Reluctant Returners n=134; Valiant élj‘i‘

Visitors n=166 VisitBritain
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My new
lifestyle!

How is my life going
in the UAE?
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Reluctant Returners




B How did they get here?

38%

of Reluctant
Returners came to
the UAE alone.

A further SOOA)

came with their
parents / siblings /
grandparents.

Source: VisitBritain/Kubi Kalloo Quantitative research March-April 2021; C20. Living with in UAE; Reluctant Returners: N=134; Qualitative In-Depth Interviews VisitBritain



Bl And how is it going?

They have been
here for (on the whole)

0-4 years

(85%) meaning they
are relatively new

to the UAE.

€. The weather ;
Saved so much jp my lifel) Hozr e

5
g g

et T 1
he money is better (I’ve never

Reluctant Returner
X

VisitBritain’

=3
El?Ai‘
Source: VisitBritain/Kubi Kalloo Quantitative research March-April 2021; C10. Length of time in the UAE; Reluctant Returners: N=134; Qualitative in-depth interviews
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B How did they get here?

33%

of Valiant Visitors
came to the UAE
with their spouse /
partner.

A further 30 OA)

came with children.

Source: VisitBritain/Kubi Kalloo Quantitative research, March-April 2021; C20. Living with in UAE; N=166; Qualitative in-depth interviews VisitBritain



B And how is it going?

Valiant Visitors Hello from the Surny 174,
differ in their time Honestly, :
spent in the UAE

Most have been here for
(on the whole)

0-4 years

(74%) with
Valiant Visitors E
over-indexing on saiz :avr? ;0 say,
residents who ;
have been here
for 5+ years (26%).

But it’s relaxing, Iy’
Miss you!

Valiant Visitor

@b

Source: VisitBritain/Kubi Kalloo Quantitative research, March-April 2021; C10. Length of time in the UAE; N=166; Qualitative in-depth interviews VisitBritain



And how long will they stay?

VALIANT VISITORS IN THE PAST RELUCTANT RETURNERS IN THE FUTURE
If Valiant Visitors came to the UAE alone and ‘
met their partner / spouse in the UAE, they i Lo
have moved from this stage to the following Valiant Visitors today The lure of the UK
stages. ‘'m really missing home.’ | family / friends

The UK is fondly remembered and has a
particular lure as it will ‘always be my
home.’ Once this lure becomes too much,
‘ they will start to look towards home and
visiting as much as possible.

Intensity of desire to return to the UK

Reluctant Returners today The desire to start a famlly Reluctant Returners are not aware
‘Do I have to go back?’ Some have children in the UAE. Some feel the that this will hit them yet.
The desire to go elsewhere is currently UAE gives them everything that they need in
high. Their life in the UAE affords them o} schooling their kids and makes them feel more
luxury, with a heavier pay packet, and more attached to the UAE and building their life here.
opportunities to travel - why would they ‘ Others are worried that their kids will grow up
waste a trip on the UK? “not learning how to graft,” and are looking to
move back once they’re born, thus want to travel

‘ back and experience the UK together.

Some Reluctant Returners use the prospect
of having a child as the time to move home.

0-4 years 5+ years

Length of time in the UAE (including possible life events)

: '1
E ’i\
Source: VisitBritain/Kubi Kalloo Qualitative in-depth Interview research March-April 2021 @i

VisitBritain’



Length of time in the UAE and who they live with in
the UAE

| 1 |
! I - :
! I - I
I Lo !
| |
: 1 : Valiant Visitors live with 50% 1
49% | i i
| ’ Valiant Visitors have been 1 | thel_r spouse / partner / kids :
I 46% in the UAE for slightly l I whilst Reluctant Returners I
I 44% I I live with family or by I
I longer than Reluctant l I themselves I
I Returners I I 0 I
i | 1 38% |
! I - I
! I - 33% I
! I - I
! I ! 30% I
[ I I 28% I
I ] b 26% ]
I Lo !
: 25% I ! 21% :
! 22% 22% I - 18% I
: 20% ! : 16% . -
i 19% : - ° :
| ) I ! 10% |
i 14% : - 8% :
| 11% | 6% 0
1 10% 7 0% : ' g : ~ 4% :
| ] E |
1 o
I 4, |1 I mm 7 - :
I 2% | I Nobody / came on my Child / children only Spouse / partner (no  Spouse / partner ~ Spouse / partner and Parents / siblings / 1
I 1% 1 1 own children) [have children, but children grandparents 1
| - 1 I children are back 1
| 1 1 home in the I
| Lessthan1year 1-2years 2-4 years 5-10 years 10+ years ! : e ae e :
. - [ , -

: m Total Reluctant Returners  mValiant Visitors : I m Total Reluctant Returners  mValiant Visitors :
| o o o o o e e e e J | o o o o o o o e e e e e e o J
Source: VisitBritain/Kubi Kalloo Quantitative research March-April 2021; C10. Source: VisitBritain/Kubi Kalloo Quantitative research March-April 2021; ——
Length of time in the UAE | Total n=300; Person 1 n=134 Valiant Visitors C20. Living with in UAE | Total n=300; Person 1 n=134 Valiant Visitors Zﬁ

n=166 n=166

VisitBritain’



My
relationship
with the UK

How do | feel about

the UK?




The UK is all about cultural comfort, the diversity of
weather and scenery it offers expats

) Cultural comfort ) Diversity
It has the people that made me who | am It can be visited anytime of year
The UAE Expat thinks of the people back home when they Y .
O ~0 think of the UK. The people are what make the UK special, _()_ UAE Expats are less bound by season and are more likely to
7~ ' andiswhat make the UK home. This is stronger amongst \  come and visit the UK anytime. 52% of Reluctant Returners
Valiant Visitors (70% say it feels welcoming where anyone can and Valiant Visitors visited the UK in the Winter, and springtime
belong) compared to Reluctant Returners (54%). Valiant and autumn time also proving popular. Unlike the majority of
Visitors are more focussed on their network, and think about tourists, they can be enticed to visit anytime.
them more regularly as they have been away from them for
longer.
And it feels safe to visit It has landscapes and coastlines
The UK offers a safety net for our UAE expat. Amongst the The UAE does not offer the most diverse range of terrain,
different, diverse countries they are visiting, the UK offers a boasting beautiful beaches and vast expansive deserts. The
feeling of safety. It is their home, they know where to go, what UK has greenery, calming walks across serene coastlines and
to do and how to behave. It is reliable. beautiful landscapes that can’t be experienced in the UAE.
@
Source: VisitBritain/Kubi Kalloo Quantitative research March-April 2021; D10. Imagery Statements; Reluctant Returners n=134; Valiant Visitors n=166 VisttBritairt



- How does this differ between Personas?

Reluctant Returners Valiant Visitors

Reluctant Returners have a more muted perception of the Valiant Visitors have a clearer, more complete
UK, picture of what the UK has to offer. They see the UK as less
believing other destinations have more to offer than the UK. It of a chore to visit.
is seen as a chore to visit after all. The opportunity here is to further talk up the aspects they
The opportunity is to communicate what the UK know,
has to offer, to strengthen the perception of the UK. the peaceful, beautiful coastal areas of the UK.
m Believes the following perceptions Believes the following perceptions

are owned by the UK** are owned by the UK**
A -

Welcoming/ a place where Welcoming/ a place where
anyone can belong anyone can belong 0
o _ Visited any time of year
Visited any time of year
o Easy to travel around the
Safe f o visit \ country
ate forme fovisi 0% ? Easy to travel to/ has direct
flights °
Easy to travel to/ has
direct flights ° Peaceful and relaxing
Has awe-inspiring _ Beautiful coastal areas to
landscapes that can be... 37% . Qo Ll. explore
Source: VisitBritain/Kubi Kalloo Quantitative research March-April 2021; D10. Imagery Statements; *significantlv hiaher than Reluctant Ret t
Reluctant Returners n=134; Valiant Visitors n=166 **Question asked respondents to match attributes 9539/”'(3'?3“ y higher than Reluctant Returners a ﬁ
with a range of destinations, meaning that percentages are slightly lower than what would be seen from ° (I
VisitBritain’

a question with only the UK listed



Why do | visit
the UK?

What does a trip to
the UK look like?

Lachlan Gowen at Unsplash



B Why do visit the UK?

81%
visit their friends and
family on their trip

67%
only return home to visit
their friends and family

B 16%

use this trip as an opportunity
to stay longer on a trip

To visit

friends
& family

And desire is stronger in 2021 because of
the separation UAE Expats have felt due to
COVID-19

Source: VisitBritain/Kubi Kalloo Quantitative research March-April 2021; E70. Activities undertaken; E10. Type of trip; Total sample N=300
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B Why do I go to the UK?

66%

of Reluctant Returner’s trips
were solely to visit friends &
family

14%

of this group stayed longer
on this trip to holiday

81%

spent quality time with
friends or family on their trip

83%

go home because
they feel they should

49%

go home during winter

=3
Source: VisitBritain/Kubi Kalloo Quantitative research March-April 2021; E10. Type of trip; E70. Activities undertaken; B10. Attitudinal statements; E20. Date of él;“i‘
visitation; Reluctant Returners N=134; Qualitative in-depth interviews VisitBritain



- What do | do when I’m here?

Other than visiting friends
and family, Reluctant
Returners like to:

Experience gourment/
luxury food * Lunch wis, Grandmg

% .
Ints with Uncle Tim ang his bo
Vs.

J Cu@ With the lads,
Family dinner wjtp, Mum

Drink wine/ spirits/ beer
and visit breweries

Escape my everyday
routine

Meet new people on my
travels

@b

Source: VisitBritain/Kubi Kalloo Quantitative research March-April 2021; E70. Activities undertaken; Reluctant Returners N=134; Qualitative in-depth interviews VisitBritain



- Where do | stay, for how long, who do | travel with
and how much do | spend?

n

Travel with family friends

The lure of travelling alone fuels their love of this
persona of ‘The person who lives in the UAE.’

oo
-
Stay with friends/family only

Split with friends/family and hotels 30%

They are more likely to ‘nip back home’

50% of their trips home are for 1-7 nights Uy

The average number of nights 9.9 nights.

Although they aren’t staying in hotels,
they are spending a large amount in the UK.

51% of Reluctant Returners spend between
£1,001 - £1,500 on a trip to the UK
and a further 20% spending over £1,501

They are earning more money, and they can show Q
their friends and family a good time because of it. @

=3
Source: VisitBritain/Kubi Kalloo Quantitative research March-April 2021; E50. Travel companion; E40. Where stayed; E30. Length of stay; E60. Spend N=134 él;‘i‘

VisitBritain’



B And how do I plan and book?

Book direct with an airline
Use online travel agents for
780/ booking/planning
o Use friends/ family/ word of
tend to plan for mouth Tty o M
1-2 months, spending a Use price comparison sites
long time deciding when to

come, what window of time
to visit, and how long. Use in person travel agents

Use travel review sites

weo‘oo Flights Hotels Activities Travel Blog
o

o Q v Sort by: Recommended
o) b e
S - 7% a5 B 7 > b :_‘
] » f
L) T

The booking process
takes less time.

They are more likely to
take less than a month.

Skip the Line: Hard Rock Cafe London: Notting Hill and Luxury bus tour with a gourmet
London Old Park Lane Including... Portobello Road Street Food To. lunch and panoramic view

86

£ 39.71 £ 85.82 £ 171.54

a@n

Source: VisitBritain/Kubi Kalloo Quantitative research March-April 2021; E100. Planning trip; E110 Booking trip; E120. Resources used to plan/book N=134 VisitBritain



Reluctant Returners - their last trip to the UK

Type of trip Date of visitation Where visited
Solely visiting friends and
VFR but stayed longer for a 0 The East of England (e.g. Cambridge,
holiday/short break . 14% NET: Spring _ 21% Norwich, Essex) 16%
: (o]
VFR but stayed longer for
holiday / short break and l 12% Scotland - 14%,
business
NET: S 0
VFR but stayed longer on 70/ ummer - 1 5 /0
business o Northern Ireland 13%
Other | 1% NET: Autumn - 15% Yorkshire & the Humber (e.g. Humber, Leeds, 7%
York, Yorkshire Dales) °

Wales . 6%

Travel companion Where Stayed The West Midlands (e.g. Birmingham, 49
Stratford upon Avon, Coventry) o

The East Midlands (e.g. Leicester, Derby, o
| travelled to The UK alone 1 A)

I 6% | | ovvnveres ooy o N o5 Peak Distrc)

their house)
With adult family members (e.g. parents /

grandparents.)

0
_ 28% A mix of a hotel and friends - 30% The South West (e.g. Bristol, Bath, Devon, 19
B 2% [ family 0 Cornwall) (

Only in a hotel / commercial I 5%

B 7% stay (B&B / Pub / Hotel)
- 5% Other [please specify] | 1%

With my friends — who are not British nationals I 1%

With my spouse/partner

With my spouse / partner and children The North West (e.g. Manchester, Liverpool, 0%

Lake District)
With my friends — who are British nationals

The South East (e.g. Brighton, Oxford, Kent) 0%

Acampsite | (0%
With my children | 1%

A paid for residential stay 0% The North East (e.g. Newcastle, Durham) = 0%

Other (please specify) O% (e.g., Airbnb)

Source: VisitBritain/Kubi Kalloo Quantitative research March-April 2021; E10. Type of trip; E20. Date of visitation; E30. Where visited; E40. Where stayed; E50. E;j‘i‘
Travel companion VisitBritain



Reluctant Returners mainly come to the UK to
satisfy their need to visit their friends and family

% who actually did an activity they were initially interested in, on their last trip to the UK

89%

56%

50% 479
43% 43% 429
° 457 42% 40% 39% 39% 38% 38% 38% 37% 37% 35% 320, 309
(o (V] 9
30% 27% 27% 25% 25% 25% 25% 249 23% 219
IIIIIIIIIIi19%18%18%17%
Q;% Qfo Q}% Q} (©) - b% )

% % o X 2 \-
@ &L o
N ‘ » & @ ¥ & &

\g\Q (\oQ

: '1
E 75\
Source: VisitBritain/Kubi Kalloo Quantitative research March-April 2021; B20. Travel interest / E70. Activities undertaken ; Reluctant Returners n=134 Visgﬁtain‘
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B Why do I go to the UK?

68%

of Valiant Visitors’ trips were
solely to visit friends and
family

17%

of this group stayed longer
on this trip to holiday

80%

spent quality time with
friends or family on their trip

61%

return home because
they feel like they should

20%

visit the UK during Summer

=3
Source: VisitBritain/Kubi Kalloo Quantitative research March-April 2021; E10. Type of trip; E70. Activities undertaken; B10. Attitudinal statements; E20. Date of élj‘i‘
visitation; N=166; Qualitative in-depth interviews VisitBritain



- What do | do when I’m here?

Other than visiting friends
and family, Valiant Visitors /
like to:

Drink wine/ spirits/ beer
and visit breweries

Eat local delicacies

Experience gourment/ ‘,
luxury food

Escape my everyday
routine

: ’1
E 7‘\
Source: VisitBritain/Kubi Kalloo Quantitative research, March-April 2021; E70. Activities undertaken; In-depth interviews N=166; Qualitative in-depth interviews @\

VisitBritain’



Where do | stay, for how long, who do | travel with
and how much do | spend?

They travel back with
their spouse/ partner

¥ Length
Surprisingly unlikely to travel & Q 9

back with their children 1 il of visit: 40% spend £1,001 -
(only 39%)... suggesting ' o £1,500
the trip home is for the : 70 /0

spouse/partner. 27% spend £1,500+

7 nights+

v Willing to spend on
12% their trip in the UK.
of Valiant Visitors stay v Not interested in
only with their friends and Q spe“d saving costs.
famil
y 1 1 -4 days v More likely to spend

“It becomes very tricky to stay with . the money to enio
friends and families when you have in t!‘e l'_’K on themselvgs withjthyeir
chiltilr(:tné”\;‘v.high may be the reason they their trip. friends and family.
are left behind.

Source: VisitBritain/Kubi Kalloo Quantitative research March-April 2021; E50. Travel companion; E40. Where stayed; E30. Length of stay; E60. Spend N=166; E?i
Qualitative in-depth interviews VisitBritain




B And how do I plan and book?

71%

spend between 3 weeks and
2 months planning their
trip home... But it can be
shorter, with completing
their planning in 2 weeks.

88%

The booking process

takes them approximately

less than a month to get
everything booked for their
trip.

Book direct with an
airline

Use in person travel
agents

Use destination
websites to plan their
trip

Use their
friends/family to plan
their trip

Text Message
Today 9:38 AM

=3
Source: VisitBritain/Kubi Kalloo Quantitative research March-April 2021; E100. Planning trip; E110 Booking trip; E120. Resources used to plan/book N=166; él:‘i‘

qualitative in-depth interviews

VisitBritain’



Valiant Visitors - their last trip to the UK

Type of trip Date of visitation Where visited
Solely visiting friends and
VFR but stayed longer for a . o The East of England (e.g. Cambridge, - o
holiday/short break 17% NET: Summer _ 20% Norwich, Essex) 20%
VFR butbsliz?/r:e;slsonger on I 8% Scotland - 17%
VFR but stayed longer f NET: Spring - 15% .
ho”dal; e bk and. I 5% 0 Yorkshire & the Humber (e.g. Humber, - 9%
business Leeds, York, Yorkshire Dales) °
Other ‘ 1% NET: Autumn - 13% Northern Ireland . 7%
Wales I 4%,
Travel companion Where stayed The East Midlands (e.g. Leicester, I 29,
Derby, Peak District) o
o ) The West Midlands (e.g. Birmingham, I 1%
With my spouse/partner _33% Only W"ngi'reggjs/gfm”y (at _ 73% Stratford upon Avon, Coventry) 0
I ravelled to The UK alone ||| | | | T 25°% A mix of a hotel and friends o The North West (e.g. Manchester, I 1%
With adult family members (e.g. parents / _ 14cy / family . 19 A) Liverpool, Lake District) (o}
grandparents.) o Onlvin & hote! -
nly in a hotel / commercia 1
With my spouse / partner and children _ 14% st);y (B&B / Pub / Hotel) I 9% The South East (E'egn't)Bnghton’ Oxford, I 1 %
With hild Y A paid for residential stay )
e - 8% (e.g., Airbnb) I 3% The South West (e.g. Bristol, Bath, | 1%
With my friends — who are British nationals - 5% 0% Devon, Cornwall) 0
A campsite
With my friends — who are not British nationals . 2% ° The North East (e.g. Newcastle, | 1%
. Other [pl ] Q% Durham) 0
Other (please specify) 0% er [please specify] (s
Source: VisitBritain/Kubi Kalloo Quantitative research March-April 2021; E10. Type of trip; E20. Date of visitation; E30. Where visited; E40. Where stayed; E50. '(_;N\

Travel companion
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- Valiant Visitors escape their everyday routine in the
UK, alongside their friends and family

% who actually did an activity they were initially interested in, on their last trip to the UK

83%

58% 569,

52% 50% 50% 4q0
o4 g 39% 39%
o 0 38% 37% 37% 36% 36% 35% 35%
0 34% 34% 33%
31% 30% 30%
w277 25% 24% 900
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Source: VisitBritain/Kubi Kalloo Quantitative research March-April 2021; B20. Travel interest / E70. Activities undertaken ; Valiant Visitors n=166



Ehimetalor Akhere Unuabona at Unsplash

I

What does the
UK mean to
me?

What themes do
| respond to?



B What captivates me?

Expats in the UAE respond to the UK’s culture. In the UAE, they are living
an idyllic lifestyle where they are never left wanting.

They aren’t captivated by activities. They are lured by home. It is not just
nostalgia. It is more nuanced than just nostalgia for the place they left
behind.

It's a motivation for a lifestyle they used to live by; an ethos. Capturing that
ethos is key to capturing their interest.

“There’s so much
to do, I'm spoilt

“If | want to go
Skydiving at a

moments notice, for choice.”

within a few clicks
| could do it.”

Lachlan Gowen at Unsplash

@b

Source: VisitBritain/Kubi Kalloo research March-April 2021; N=166 VistBritair



°
The people that make Buzzing city Homely Is felt to

the UK what it is. represent

Old Outdated | the UKs

We can’t get this ° Ao ° . People embracing cu-lture
in the UAE pint by the fire effectively.

(0]
&
E
0 Active
Qo E et Relaxing ) .
T3 Ha oo oo ® e e Musical comforting
c° Sy Fun
2 X Warm Cosy
5 a Cramped
T < : Has some links to
Q % Excitement. Bcg’%d Natgral .Dangerous It could be the UK, it could the UK,S c It re
o < n
= Blind folded . rtHealthy Roadlesstravelled be anywhere as well. uitu
T o
'T§ Weather rainy B

Nurturing®4S
c Missing homey ¢ @ .gl..gafe . It is the UK, but not the

Historic Forward moving . .
Stormy Calm Ticking along UK that easily springs to

mind

Memorable Open Tolerant  Loud

Quiet -
cont sion. P;acele.. g Crg:tli:g Reflective The attributes least associated Has no links to
ATEED Cold Dark Dreary with the UK specifically the UK’s culture.

@

VisitBritain’

% selecting image represents UK

Source: VisitBritain/Kubi Kalloo quantitative research March-April 2021; D20. Implicit Imagery Task; n=300; Qualitative in-depth interviews



What best represents the UK for Reluctant

Returners?

My friends and family, they are the UK to me

25%

25%

21%

A Sunday Roast style meal
reminds them of ‘Family’, ‘the
warmth | feel back home,’ it
makes them ‘miss our traditional
way of making food’; it creates
smells that remind them of
home, and as one person put it
‘it depicts the warmth | feel back
home.’

The friends embracing images
remind them of all their friends and
family back home. It makes them
picture their trips back ‘the first
thing | do when | am back home is
spend time with friends’ and that
‘weekends in the UK are so
special. It makes me nostalgic.’ It
reminds of their friends, of the
memories they’ve created in the
UK, and makes them think of what
they will do when they get home.

Friends embracing remind
them of family activities, of the

‘warm community inside the UK/’

of ‘love,” and of ‘memories of
friends.” It creates a loving,
thoughtful image of the UK.

The pint by the fire reminds is
a quintessential British image. It
‘reminds me of the long nights of
chit chat and laughter.’ It is cosy,
and reminds people of the
nightlife of the UK.

And the balloons with happy
faces remind them that ‘People
in UK are lovely and always
smiling’, it reminds them of the
humour and the people of the
UK. It makes people think of
happiness and joy, which makes
them think of the UK.

=3

Z’i\
Source: VisitBritain/Kubi Kalloo quantitative research March-April 2021; D20. Implicit Imagery Task: Reluctant Returners n=134; detailing % selecting this image as @A
representing the UK

VisitBritain’



B What best represents the UK for Valiant Visitors?

My friends and family, they are the UK to me

30% 27% 27% 25%

Friends drinking outside The Sunday Roast meal is a A pint by the fire reminds Friends embracing, like the And the old TV reminds them
reminds them of ‘Friends... It positive reminder of their family. people of the way it used to be friends drinking outside, reminds of the TV culture in the UK, it
reminds me of how my friends It ‘reminds me of my mother’s ‘Drink... our night was never of the kindness of people. It reminds them that ‘old is gold,’
welcome me when | am back in cooking back at home.” And it complete without drinking.” And gives them FOMO, they miss the and gives them a nostalgic

the UK.” It’s all about the can’t be replicated as they have this is an important image for togetherness and the feeling of image of ‘family gatherings on
welcome, the image they hold ‘never found any like the taste people, ‘it's one of my favourite belonging. comedy shows’.

when they step off the plane, and smell of UK food.’ parts of the UK.’

because ‘spending time with my Supermarkets are also a

friends is one of my priorities particular pain point for the UAE

when | am back home.’ Expat.

=3
Source: VisitBritain/Kubi Kalloo quantitative research March-April 2021 D20. Implicit Imagery Task D20. Implicit Imagery Task: Valiant Visitors n=166; detailing % élj‘ﬁ‘
selecting this image as representing the UK VisitBritain



So what do they respond to?

« UK Expats in the UAE responds to imagery relating to the warm,
welcoming people that make the UK their home. Their experience in the
UAE is idyllic. They can do anything they want, whenever they want. But
the people they left behind: that is the UK to them.

« So to them, the UK is not about the history, the nature, the nostalgic
place that they left behind. It is the people, and capturing the place
where they can truly reconnect with those people is key to enticing a
longer stay in the UK.

Source: VisitBritain/Kubi Kalloo research March-April 2021
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To summarise each persona




Reluctant Returners like to come home to treat their
friends and family, and show them how much they’ve

changed m
So what does my UK trip need to

‘ have?

Who am 1I?

I’m a risk taker who loves being the centre of

attention. | love my home in the UK, but it is a
little bit of a chore for me to come all the way It has to include my friends
back! .
and family, they won’t

forgive me otherwise! But |
want to give back and treat
my loved ones to wonderful,

What do | think about the UK?

The UK is my home. It’s nurturing and homely
and offers me an escape from my everyday UAE
lifestyle. It’s the people | love, who are warm,
lovely and welcoming

memorable experiences. A
fancy meal out, or a wild
night out; | just want to give
them something they’ll
never forget.

What do | like to do on holida)L?

Other than meeting my friends and family, | look
for both gourmet / luxury food and local
delicacies. | like to escape my everyday and meet
new people whilst on my travels

Source: VisitBritain/Kubi Kalloo quantitative research March-April 2021; N=134



home for all it’s worth

Who am 1?

I’'m settled in the UAE with my partner and/or

children. | love my lifestyle out here in the UAE
and everything it gives me, but my eyes are
starting to turn towards home and all it can offer

What do | think about the UK?

The UK is home. It’s made up of the most
wonderful people. In the most wonderful
settings. The UK is like a great big hug, | just
wish my visits weren’t so stressful

iy g

What do | like to do on holida)L?

Other than meeting my friends and family, | look
to escape my everyday routine, through visiting

coastlines and islands. | want to taste everything .
the country has to offer, be it the local delicacies, ‘

or a little treat

Source: VisitBritain/Kubi Kalloo quantitative research March-April 2021; N=166

Valiant Visitors want to come home and see their

So what does my UK trip need to

have?

| won’t go unless | see my
friends and family. But |
want to see them in a

relaxed setting,
experiencing the beauty of

the UK, going at a more
relaxed pace

@b

VisitBritain’
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How does the UK tourism industry use this

information?
Strategy ideas to engage this audience



Focus on new memories, not the UK they left behind

The UAE Expat, in
both cases, made the
decision to leave the
UK behind. Don’t think
about nostalgia,
which puts the UK in
the past, think about,
creating and
maintaining new
memories

Source: VisitBritain/Kubi Kalloo research March-April 2021



Encourage UK Expats in the UAE to:

Re Generate

Source: VisitBritain/Kubi Kalloo research March-April 2021



Re; your link to the past

Re

It’s all about fuelling the version of oneself that the UAE Expat left behind. Without
their personal relationships, their old UK persona does not exist. Forging the new
version of themselves cannot happen without appealing to their old identity.

Source: VisitBritain/Kubi Kalloo research March-April 2021



Generate; maintaining and growing relationships

Generate

Nurturing and growing one’s relationships is invigorating for the UAE expat. The
new version of oneself, forged in the UAE, has no friends at home. But the old
version does. Generating a combined person that maintains their loved
relationships at home, whilst fuelling their new identity in the UAE is key to
unlocking desire in the UK leisure break.

Source: VisitBritain/Kubi Kalloo research March-April 2021



Encourage your UK Expats to:

Re Generate

It’s important to create the right conditions to allow UAE Expats to renew existing
relationships and forge new memories. Your job is to provide the place for
regeneration.

Source: VisitBritain/Kubi Kalloo research March-April 2021



B But keep in mind the following golden rules

Focus on the people, not the places. They n ‘

can go anywhere from the UAE, but they
can’t get the people from the UK anywhere

else.

Focus on relaxation and escape, rather than
hustle and bustle. The UAE Expat trip back
home is chaotic and stressful, when really
they need to escape.

Focus on emotions, through warmth and
compassion. They don’t miss the UK for its
attractions so tap into the emotions that are
felt amongst these people; finally seeing
their friends again.

Y 4

@

VisitBritain’

Source: VisitBritain/Kubi Kalloo research March-April 2021
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