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All spend is stated in nominal terms.

**Apex as of May 2024.
***Oxford Economics, April 2024
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Consumer website: visitbritain.com
Corporate website: visitbritain.org
Image Library: assets.visitbritain.org
Trade website: trade.visitbritain.com
Media centre: media.visitbritain.com

VisitBritain
17F Garden Square

968 West Beijing Road
Shanghai 200041, China
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Travis Qian
Country Manager Hong Kong (SAR)

Travis.qgian@uvisitbritain.org

Market snapshot
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https://www.linkedin.com/company/visitbritain/
https://www.youtube.com/user/VisitEnglandBiz
https://twitter.com/VisitBritainBiz
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