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Domestic overnight trips: Q3 2024

Estimates of the volume and value of domestic overnight trips in Britain in Q3 2024

Sourced from the Great Britain Tourism Survey
Published 24 February 2025
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- Introduction

« This report covers the estimates for the volume and value of domestic overnight tourism trips taken by British residents in Great Britain (GB)
and in England during the period from 1 July to 30 September 2024 (Q3 2024). This data is compared to Q3 2023.

* The data follows a recent methodological review, please see our Statement on methodological review for more details. Following
analysis of 2022 and 2023 data, it became necessary to examine key aspects of the current methodology to ensure that it best meets user
needs for monitoring domestic tourism.

« The GBTS data from 2022 onwards has been published as statistics in development. More information on this can be found on the Office for
Statistics Requlation website.

« The statistics in this release are based on a new combined online survey (called Great Britain Tourism Survey, covering both, overnight trips
and day visits) that replaces the separate Great Britain Tourism Survey (overnight trips) and Great Britain Day Visits Survey (day visits) which
ran until the end of 2019. Due to the methodological changes, the data from 2022* onwards cannot be compared to the results up to 2019.
(Please note that data for 2020 and 2021 are not published as due to Covid pandemic lockdowns, the complete calendar year data is not
available.)

» Further information on the methodology see the Background Quality Report available domestic overnight trips webpage.

« The Great Britain Tourism Survey (GBTS) is conducted by an independent market research agency BMG Research Limited and sponsored
by VisitEngland, VisitScotland and Visit Wales. Detailed results for Scotland and Wales are published by VisitScotland and Visit Wales
respectively.

* Please note sample sizes at the monthly level and for some subgroups can be low and results should be treated with caution. For clarity, low
base sizes are highlighted in each page and have been detailed at the end of the report. There can be a high degree of variability in the new
data, especially for spend, and we advise caution when making comparisons across months and quarters.

-... BI\/IG @
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UPDATED

B  Domestic overnight trips in Q3 2024: summary

A decline in visits in Q3 although an increase in spend

Q3 2024 domestic overnight trips in England

* In July to September 2024, British residents took 27.5 million

overnight trips in England and 32.4 million in Britain; both 27.6m £9.1bn total £331
decreased on 2023. Q3 2024 was also weaker than Q3 2022. trips spend spend per trip
« Despite the decline in total trips, total spend increased by 14% (up 14% vs Q3 (up 21% vs Q3
(in nominal terms) and reached £9.1 billion in England and £11.1 (down 6% vs Q3 [ 2023 in nominal 2023 in nominal
billion in Britain. 2023) terms, terms,
Up 11% in real Up 17% in
* This is due to the ¢.20% increase in spend per trip (in England terms) real terms)

from £274 to £331 and in Britain from £278 to £342).

* Looking at trip characteristics, the largest year-on-year Q3 2024: domestic overnight trips in Great Britain
increases in spend per night were for trips with commercial
property rental, trips to city/large town and trips by families. 32.4m £11.1bn £342
_ _ _ _ o trips total spend spend per trip
* Holiday trips declined in Q3 2024 vs Q3 2023 in trip volume and
spend, while business trips returned, showing a year-on-year (up 14% vs (up 23% vs Q3
increase of 14%. Domestic stays as part of an overseas trip (downzgz/%;/s Q3 Q3 2(:2t3 in 2023tin nominal
: nominal terms, erms,
were again above 2023 levels. Up 10% in real Up 20% in
« Four England regions recorded an increase in overnight trips terms) real terms)
volume: Yorkshire, North West, and East Midlands.

Great Britain Tourism Survey: Overnight Trips — VisitEngland, VisitScotland and Visit Wales - o (X B M G @
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- Domestic overnight trips: Britain, quarterly trend

40 Trips volume (million) ®=2022 m=2023 m=2024
30

20

) I

0

Trlps (million) 26.1 27.2 36.4 33.9 26.2 27.8 35.0 28.4 26.4 324
Spend (£ million) £6,035 £6,870 £10,118 £8,959 £6,884 £7,339 £9,733 £7,297 £5,295 £7,739 £11,070

Nights (million) 76.7 83.2 121.6 93.7 74.8 80.5 109.8 751 58.8 73.5 104.6

Q3 saw trips and nights below last two years, although spend was up on a weak Q3 2023

* In Britain, there was a decline in overnight trips vs Q3 2023 and Q3 2022, with nights also below the two years.
* However, Q3 2024 recorded the largest total spend at £11.1bn, across all quarters.

« The peak quarter for overnight trips in Britain was Q3 2022, followed by Q3 2023 and Q4 2022.

Great Britain Tourism Survey: Overnight Trips — VisitEngland, VisitScotland and Visit Wales. - o (X B I\/I G
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- Domestic overnight trips: England, quarterly trend

40 Trips volume (million) ®2022 =2023 m=2024
30
20
- Ilin HAR
0
Q1 Q2 Q3 Q4

Trips (mllllon) 221 22.8 311 28.5 22.4 23.8 29.3 24.0 17.9 22.6 27.6
Spend (£ million) £5,100 £5,726 £8,590 £7,349 £5,819 £6,200 £8,010 £6,016 £4,455 £6,463 £9,143

m 63.2 68.4 101.3 77.3 62.0 67.6 89.5 61.1 49.4 61.3 87.6

Q3 saw trips and nights below last two years, although spend was up on a weak Q3 2023

« The decline in Q3 for overnight trips vs previous years is also visible in England, with nights also down on 2022 and 2023.
«  However, Q3 2024 recorded the largest spend at £9.1bn.

* For England, Q3 2022 was also the peak quarter, followed by Q3 2023 and Q4 2022.

Great Britain Tourism Survey: Overnight Trips — VisitEngland, VisitScotland and Visit Wales. - o (X B M G @
Update release date: 24 February 2025 _. Svocess decoded  VisitEngland 8



- Domestic overnight trips: Britain

Change
35.0 324 89.0 79.8

Change
vs YTD 2023

Trips (million) -8% 10%
Spend (£ million) £9,733 £11,070 14% £23,956 £24,103 1%
Nights (million) 109.8 104.6 -5% 265.1 237.0 -“11%
Average spend per trip £278 £342 23% £269 £302 12%
Average spend per night £89 £106 19% £90 £102 13%
Average number of nights per 31 3.2 39, 3.0 3.0 0%

trip

Spend per trip and per night were up on 2023, for both Q3 and year to date. Trip duration was stable.

* In Q3 2024, 32.4 million domestic overnight trips were taken in Britain (down 8% vs Q3 2023). Visitors spent a total
of £11.1bn in Q3 2024 (up 14% vs Q3 2023) and 104.6 million nights on trips in Britain (down 5% vs Q3 2023).

« The average spend per trip in Q3 2024 was £342 (up 23% vs Q3 2023). Average spend per night in Britain rose to
£106 (up 19% vs Q3 2023). Average number of nights per trip also increased to 3.2 (up 3% vs Q3 2023).

« Overall, YTD 2024 shows declines in total trips and total nights on trips in Britain but recorded (nominal) spend increases.

Great Britain Tourism Survey: Overnight Trips — VisitEngland, VisitScotland and Visit Wales. All value comparisons are in nominal terms,

t taking inflation int t, unl therwise stated.
not taking inflation into account, unless otherwise state mmeoe BMG @
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- Spend in nominal terms vs real terms: Britain

Nominal change Real change YTD 2024 Nominal change Real change
vs Q3 2023 vs Q3 2023 vs YTD 2023 Vs YTD 2023
Total spend (£ o
£11,070 14% 10% £24,103 1% 3%
A"eraget zge"d per £342 23% 20% £302 12% 9%
A"eragﬁi;ﬁf"d per £106 19% 16% £102 13% 9%

Total spend was slightly down year to date when adjusting for inflation, though still up in Q3

«  Comparing Q3 2024 vs Q3 2023, in nominal terms total Britain trip spend increased by 14%, and when accounting for
inflation, the increase in total trip spend in Britain is 10%. (Inflation in Q3 2024, as measured by the Consumer Price Index,
was 2.9%).

« Average spend per overnight trip in Q3 2024 saw a 23% increase in nominal terms and 20% in real terms vs Q3 2023.

* Average spend per night also increased compared to Q3 2023, up 19% in nominal terms and 16% in real terms.

« For Year-To-Date (YTD) 2024, total overnight trip spending in Britain saw a marginal increase of 1% in nominal terms vs
YTD 2023 but was down 3% in real terms. However, average spend per trip for YTD 2024 was up 12% in nominal terms
and 9% in real terms compared to YTD 2023. Average spend per night also increased, up 13% in nominal terms and 9% in
real terms.

Great Britain Tourism Survey: Overnight Trips — VisitEngland, VisitScotland and Visit Wales. - o (X B M G
Update release date: 24 February 2025 -. success decoded visitEngland 1)



- Domestic overnight trips: England

Change Change
27.6 75.4 68.1 -1

Trips (million) 29.3 -6% 0%

Spend (£ million) £8,010 £9,143 14% £20,029 £20,062 0%
Nights (million) 89.5 87.6 -2% 219.2 198.3 -10%
Average spend per trip £274 £331 21% £266 £295 1%

Average spend per night £90 £104 17% £91 £101 11%

Average number of nights per
trip

3.1 3.2 4% 2.9 2.9 0%

Spend per trip and per night were up on 2023, for both Q3 and year to date. Trip duration was stable.

« The number of overnight trips in England reached 27.6 million in Q3 2024 (down 6% vs Q3 2023). Visitors in England
spent £9.1bn in Q3 2024 (up 14% vs Q3 2023) and 87.6 million nights on a trip in England (down 2% vs Q3 2023).

« The average spend per trip in England was £331 in Q3 2024 (up 21% vs Q3 2023). Average spend per night increased
to £104 (up 17% vs Q3 2023) while average number of nights per trip rose to 3.2 (up 4% vs Q3 2023).

« Opverall, YTD shows declines in total trips and total nights on trips in England with (nominal) spend remaining level to 2023.

Great Britain Tourism Survey: Overnight Trips — VisitEngland, VisitScotland and Visit Wales. All value comparisons are in nominal terms,

not taking inflation into account, unless otherwise stated. [ TXX) B M G
Update release date: 24 February 2025 e il vsnergand 11



- Spend in nominal terms vs real terms: England

ACIEL Real change ACITTEL Real change
change vs Q3 YTD 2024 change vs
2023 vs Q3 2023 YTD 2023 Vs YTD 2023

Total spend (£ £9.143 14% 1% £20,062 0% -3%
m|II|on)

Averaget rsisend per £331 21% 17% £295 1% 7%
Averagﬁizmand per £104 17% 13% £101 11% 7%

Spend was slightly down year to date when adjusting for inflation, though still up in Q3

« England followed a similar pattern to Britain in Q3 2024, where the total trip spend has increased by 14% in nominal terms,
and when accounting for inflation, it increased by 11%. (Inflation in Q3 2024, as measured by the Consumer Price Index,
was 2.9%).

« England saw average spend per overnight trip increase in nominal terms by 21% compared to Q3 2023 and 17% in real
terms. Average spend per night also increased for trips in England (up 17% in nominal terms vs Q3 2023 and up 13% in
real terms).

* For YTD 2024, total overnight trip spending in England remained level in nominal terms vs YTD 2023 but was down 3% in
real terms. However, average spend per trip for YTD 2024 was up 11% in nominal terms and 7% in real terms compared to
YTD 2023. Average spend per night also increased (up 11% in nominal terms and 7% in real terms).

Great Britain Tourism Survey: Overnight Trips — VisitEngland, VisitScotland and Visit Wales. - o (X B M G
Update release date: 24 February 2025 -. success decoded VisitEngland” 1 2



- Britain trips and spend by main trip purpose

Holidays saw the biggest year-on-year
Q3 2023 o Recy28 decline in Q3

* In Q3 2024, the most common purposes for
taking an overnight trip in Britain were
Visiting friends / relatives 1.4 10.9 -4% 34% hollday and V|s|t|ng friends or relatives
1.3 1.6 23% 5% (34% share each); however, these trips
dropped by 17% and 4% respectively vs Q3
2023. Spend also fell by 6% for holidays.

* Holiday trips were the largest contributor to
total spend at 40% share, followed by
si';i:f ‘c’;; visiting friends or relatives which
Q3 2023 2024 accounted for 22% of spend.

Britain Change vs Share of

Trips (million) Q3 2023 Q3 2024

Holiday 13.4 11.1 “17% 34%

UK stay, part of outbound 2.3 25 7% 8%
Miscellaneous* 6.5 6.2 -5% 19%

Britain
Spend (£ million)

Change vs

Q3 2023

Holiday £4,678 £4,415 -6% 40% * Business trips represented only 5% share
of Britain trips’ volume but was up on Q3

Visiting friends / relatives £1,873 £2,383 27% 22%
2023 by 23%. The total spend related to
o - - L] . .
e £896 . 8% business trips significantly rose by 96%
UK stay, part of outbound £789 £1,195 52% 1% compared to Q3 2023.
Miscellaneous* £1,936 £2,181 13% 20% + ‘Domestic overnight stays as part of an

overseas trip’ increased by 7% in trip

N N N , volume, with spend rising at 52% vs 2023.
Great Britain Tourism Survey: Overnight Trips — VisitEngland, VisitScotland and Visit Wales. *Miscellaneous trips include personal events,

public events, study, medical, religious purposes. Value comparisons on this slide are in nominal terms, not taking inflation into account. ==0 B |\/| G
Update release date: 24 February 2025 -
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- England trips and spend by main trip purpose

Change vs Share of Hollfiaye_; saw the biggest year-on-year
kP IR NP8 decline in Q3

« Visiting friends or relatives and holiday
were also the most common main purposes

Visiting friends / relatives . 9.4 -5% 34% for overnight trips in England with a 34%

1.3 14% 5% share each. Visiting friends or relatives

trips declined in Q3 2024 by 5% vs the

previous year but spend was up 23%.

England Q3 2024

Trips (million)

Holiday 9.3 -14% 34%

UK stay, part of outbound . 2.2 12% 8%

Miscellaneous* . 54 1% 19% . . . .
’ ’ * Holiday trips saw decreases in trips and

spend in Q3 2024; however, holiday still
Change vs Share of accounted for the largest share of spend at
Q32023 | trips, Q3 2024 39% of all trips in England.

Holiday £3,744 £3,527 -6% 39% * Business saw an increase in both trip
volume and spend in Q3 2024 compared to
Q3 2023. Business trip volume rose 14% in

England
Spend (£ million)

Visiting friends / relatives £1,596 £1,959 23% 21%

— Bk e S Q3 2024, while spend was up even further
UK stay, part of outbound £659 £1,069 62% 12% at 87% vs Q3 2024.
Miscellaneous* £1,623 £1,864 15% 20% - ‘Domestic overnight stay as part of an

overseas trip’ increased in both trip volume

N N . and spend. Spend saw a large rise of 62%.
Great Britain Tourism Survey: Overnight Trips — VisitEngland, VisitScotland and Visit Wales. *Miscellaneous trips include personal events,

public events, study, medical, religious purposes. Value comparisons on this slide are in nominal terms, not taking inflation into account. ==0 B |\/| G
Update release date: 24 February 2025 WD BB @ siccessdecoded  VisitEngland ] 4



UPDATED

Domestic overnight trips by England region: volume

- (all regions stayed in on an overnight trip, i.e. not only the main region stayed in)

Share of
England
trips

% change

Trips (million) vs Q3 2023

4.4 4.4 0% 16%
25.1 23.5 6% 85%
14 0.9 -33% 39%
4.2 4.4 4% 16%
2.7 3.1 15% 1%
2.4 2.2 8% 8%
2.4 2.4 1% 9%
3.0 3.0 0% 1%
m 5.9 5.1 14% 18%
m 5.0 4.2 15% 15%

caution: small base size

Great Britain Tourism Survey: Overnight Trips — VisitEngland, VisitScotland and Visit Wales.
*Rest of England is NET of all English regions and England National Parks - excluding London.
Update release date: 24 February 2025

(!

~—

Increases in trip volume in Q3 2024 vs Q3
2023 were visible across three regions,
Yorkshire (+15%), North West (+4%), and East
Midlands (+1%).

In Q3 2024, regions with the largest shares of
trips in England were:

South West (5.1m trips / 18% share)
London (4.4m trips / 16% share)

North West (4.4m trips / 16% share)

South East (4.2m trips / 15% share)

Regions with the smallest shares of England
trips in Q3 2024 were:

* North East (0.9m trips / 3% share)

«  West Midlands (2.2m trips / 8% share)

« East Midlands (2.4m trips / 9% share)

==’ BMG
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UPDATED

Domestic overnight trips by England region: spend

- (all regions stayed in on an overnight trip, i.e. not only the main region stayed in)

Share of
England
spend

% change

Spend (£ million) Q3 2023 Q3 2024 vs Q3 2023

£1,321 £1,666 26% 18%
£6,614 £7,362 11% 81%
£343 £380 11% 4%
£1,203 £1,341 11% 15%
P
£658 £613 7% 7%
£510 £586 15% 6%
£649 £937 45% 10%
m £1,415 £1,604 13% 18%
B o som e

() caution: small base size
Great Britain Tourism Survey: Overnight Trips — VisitEngland, VisitScotland and Visit Wales

)

*Rest of England is NET of all English regions and England National Parks - excluding London.

Update release date: 24 February 2025

Apart from West Midlands and South East, all
regions recorded an increase in total trip spend
in Q3 2024 vs Q3 2023, with the largest
increases noted in East of England (45%),
London (26%), and Yorkshire (16%).

The regions with the largest shares were:
« London (£1.7bn / 18% share)

«  South West (£1.6bn / 18% share)

* North West (£1.3bn / 15% share)

« South East (£1.1bn / 12% share)

The regions with the smallest shares of
England spend were:

* North East (£0.4bn / 4% share)

- East Midlands (£0.6bn / 6% share)

«  West Midlands (£0.6bn / 7% share)

==’ BMG

[
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UPDATED

Domestic overnight trips by England region: nights

- (all regions stayed in on an overnight trip, i.e. not only the main region stayed in)

Share of
England
spend

% change

Nights (million) Q32024 | | 32023

11.3 10.9 4% 12%
771 75.5 -2% 86%
3.9 2.6 -32% 3%
10.5 10.4 1% 12%
o e | am | 1w
3 74 L e
9.0 9.1 1% 10%
m 20.5 19.2 -6% 22%
m 13.4 12.0 -10% 14%

caution: small base size

Great Britain Tourism Survey: Overnight Trips — VisitEngland, VisitScotland and Visit Wales
*Rest of England is NET of all English regions and England National Parks - excluding London.
Update release date: 24 February 2025

(!

~—

Yorkshire recorded the largest increase (+37%)
in nights volume in Q3 2024 vs Q3 2023. East
Midlands and East of England recorded also an
increase (+1%). Remaining regions showed y-
on-y decreases in nights volume in Q3 2024.

The regions with the largest shares of nights
were:

«  South West (19.2m / 22% share)

» South East (12.0m / 14% share)

* London (10.9m / 12% share)

*  North West (10.4m / 12% share)

The regions with the smallest shares of nights
were:

* North East (2.6m / 3% share)

*  West Midlands (5.2m / 6% share)

- East Midlands (7.4m / 8% share)

==’ BMG

[
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Tables Q3 2024: trip characteristics

b
In this data set, you can find domestic overnight trips volume and value by further
trip characteristics:
To download and view the By main accommodation
Excel file, please open this By destination type
PDF report in Adobe By child present on trip
Acrobat Reader and then By life stage

double click on the paper
clip image. These tables are | | This data is shared at these levels:

also available here: Total trip
Domestic Tourism: Holiday trips
Overnight Travel UK | VER trips

VisitBritain.orqg

Source: Great Britain Tourism Survey Q3 2024

Base: England 7,279 — N B M G @

Update release date: 24 February 2025 @D BB @ iccessdecoded  VisitEngland


https://www.visitbritain.org/research-insights/great-britain-domestic-overnight-trips-latest-results
https://www.visitbritain.org/research-insights/great-britain-domestic-overnight-trips-latest-results
https://www.visitbritain.org/research-insights/great-britain-domestic-overnight-trips-latest-results

Q3_Britain trips

		Source: GBTS (Great Britain Tourism Survey): Overnight trips

		Use this tab for Great Britain totals. For England, please use the England trips worksheet. 

		Please note that sample sizes at subgroups level, can be low and results should be treated with caution. 

		For sample sizes between 30 and 100, data should be taken as indicative only. For sample sizes below 30, data should not be used for analysis.

		These data is published as statistics in development, post methodological review (completed in August 2024).

						All overnight trips						Holiday trips						VFR trips

		Data		TOTAL		Q3 2023		Q3 2024				Q3 2023		Q3 2024				Q3 2023		Q3 2024

		Total GB trips (million)				35.0		32.4				13.4		11.1				11.4		10.9

		Total GB nights (million)				109.8		104.6				52.6		45.1				31.8		32.5

		Total GB value (£m)				£9,733		£11,070				£4,678		£4,415				£1,873		£2,383

		Total Total Trip Sample				2,530		2,718				950		853				781		884

		Data		Main Accommodation type		Q3 2023		Q3 2024				Q3 2023		Q3 2024				Q3 2023		Q3 2024

		GB trips (million)		Serviced accomodation		14.6		14.7				5.4		5.2				2.5		2.7

				Commercial property rental		4.2		3.7				2.6		2.1				0.7		0.8

				Caravan/camping/glamping		5.4		4.2				4.2		2.9				0.4		0.6

				Private home		9.3		8.5				0.9		0.7				7.2		6.4

				Other/unspecified		1.6		1.4				0.5		0.3				0.5		0.3

		GB nights (million)		Serviced accomodation		37.0		37.6				15.5		16.0				6.5		6.8

				Commercial property rental		17.9		16.8				12.5		10.8				2.4		3.6

				Caravan/camping/glamping		21.9		18.0				18.4		13.6				1.5		1.9

				Private home		27.2		26.2				4.0		3.4				20.1		18.7

				Other/unspecified		5.8		6.0				2.3		1.3				1.3		1.6

		GB value (£m)		Serviced accomodation		£5,181		£6,354				£2,179		£2,313				£698		£856

				Commercial property rental		£1,513		£1,895				£1,038		£1,166				£195		£420

				Caravan/camping/glamping		£1,198		£1,108				£964		£702				£95		£130

				Private home		£1,233		£1,296				£277		£139				£777		£884

				Other/unspecified		£608		£416				£221		£94				£109		£93

		Total Trip Sample		Serviced accomodation		1,131		1,299				414		415				185		221

				Commercial property rental		294		288				166		159				55		61

				Caravan/camping/glamping		342		294				265		187				25		41

				Private home		648		719				66		64				487		536

				Other/unspecified		115		118				39		28				29		25

		Data		Main Place Type		Q3 2023		Q3 2024				Q3 2023		Q3 2024				Q3 2023		Q3 2024

		GB trips (million)		Seaside or other coastal		6.3		4.9				3.9		3.1				1.2		0.9

				City/large town		13.6		13.7				3.4		3.1				5.0		5.0

				Small town		7.9		7.2				2.7		2.4				3.3		2.8

				Countryside		6.5		5.8				3.3		2.3				1.8		2.1

				Other/unspecified		0.8		0.7				0.3		0.2				0.1		0.2

		GB nights (million)		Seaside or other coastal		23.7		21.1				16.6		14.7				3.6		3.0

				City/large town		36.0		36.6				10.6		9.9				13.3		13.1

				Small town		25.3		23.6				10.8		9.8				9.7		9.0

				Countryside		22.6		20.2				13.8		9.7				4.9		6.7

				Other/unspecified		2.2		3.0				0.8		1.0				0.3		0.8

		GB value (£m)		Seaside or other coastal		£1,817		£1,677				£1,174		£1,038				£238		£213

				City/large town		£3,993		£5,340				£1,407		£1,470				£843		£1,212

				Small town		£1,974		£1,959				£1,001		£892				£462		£461

				Countryside		£1,686		£1,837				£1,012		£929				£300		£454

				Other/unspecified		£263		£256				£83		£87				£31		£43

		Total Trip Sample		Seaside or other coastal		409		350				255		204				77		62

				City/large town		1,062		1,274				276		276				360		427

				Small town		554		561				185		172				212		223

				Countryside		448		473				217		179				120		160

				Other/unspecified		57		60				17		22				12		12

		Data		Child on trip		Q3 2023		Q3 2024				Q3 2023		Q3 2024				Q3 2023		Q3 2024

		GB trips (million)		No		23.0		22.3				7.8		6.9				7.5		7.5

				Yes		12.0		10.0				5.6		4.2				3.8		3.4

		GB nights (million)		No		68.5		68.6				29.9		27.5				20.7		21.6

				Yes		41.3		36.0				22.7		17.6				11.1		10.9

		GB value (£m)		No		£7,185		£8,402				£3,156		£3,100				£1,459		£1,843

				Yes		£2,548		£2,668				£1,522		£1,315				£414		£540

		Total Trip Sample		No		1,979		2,180				683		622				616		709

				Yes		551		538				267		231				165		175

		Data		Life Stage		Q3 2023		Q3 2024				Q3 2023		Q3 2024				Q3 2023		Q3 2024

		GB trips (million)		Younger Independents		7.8		7.4				2.7		2.2				2.5		2.6

				Families		15.5		15.1				6.3		5.3				4.7		5.0

				Older Independents		6.6		6.7				2.6		2.3				2.1		2.3

				Retirees		5.1		3.2				1.8		1.3				2.0		1.0

		GB nights (million)		Younger Independents		23.4		21.2				9.6		7.4				7.1		7.3

				Families		49.3		46.8				23.7		20.3				13.4		14.6

				Older Independents		20.8		21.9				10.7		10.0				6.2		6.4

				Retirees		16.3		14.6				8.6		7.4				5.1		4.3

		GB value (£m)		Younger Independents		£2,675		£2,752				£1,308		£983				£483		£687

				Families		£4,040		£5,236				£1,973		£1,847				£692		£1,051

				Older Independents		£1,798		£2,008				£849		£964				£424		£423

				Retirees		£1,220		£1,074				£548		£620				£274		£222

		Total Trip Sample		Younger Independents		801		732				283		201				255		265

				Families		1,008		1,187				399		372				284		357

				Older Independents		556		667				211		227				176		221

				Retirees		165		132				57		53				66		41





Q3_England trips

		Source: GBTS (Great Britain Tourism Survey): Overnight trips

		Use this tab for England totals. For Britain, please use the Britain trips worksheet. 

		Please note that sample sizes at subgroups level, can be low and results should be treated with caution. 

		For sample sizes between 30 and 100, data should be taken as indicative only. For sample sizes below 30, data should not be used for analysis.

		These data is published as statistics in development, post methodological review (completed in August 2024).

						All overnight trips						Holiday trips						VFR trips

		Data		TOTAL		Q3 2023		Q3 2024				Q3 2023		Q3 2024				Q3 2023		Q3 2024

		Total ENG trips (million)				29.3		27.6				10.8		9.3				9.9		9.4

		Total ENG nights (million)				89.5		87.6				41.1		36.0				27.9		27.7

		Total ENG value (£m)				£8,010		£9,143				£3,744		£3,527				£1,596		£1,959

		Total ENG trip sample				1,976		2,195				713		670				637		719

		Data		Main Accommodation type		Q3 2023		Q3 2024				Q3 2023		Q3 2024				Q3 2023		Q3 2024

		ENG trips (million)		Serviced accomodation		12.5		12.6				4.7		4.6				2.2		2.3

				Commercial property rental		3.3		3.0				2.0		1.6				0.6		0.7

				Caravan/camping/glamping		4.2		3.5				3.1		2.3				0.4		0.5

				Private home		7.9		7.5				0.6		0.5				6.2		5.7

				Other/unspecified		1.4		1.1				0.3		0.2				0.4		0.3

		ENG nights (million)		Serviced accomodation		31.1		31.6				13.2		13.6				5.6		5.4

				Commercial property rental		13.6		13.1				9.2		8.1				2.0		2.9

				Caravan/camping/glamping		16.6		14.7				13.8		10.8				1.4		1.7

				Private home		23.4		23.1				3.1		2.7				17.7		16.5

				Other/unspecified		4.8		5.0				1.8		0.9				1.2		1.3

		ENG value (£m)		Serviced accomodation		£4,418		£5,265				£1,884		£1,909				£576		£662

				Commercial property rental		£1,141		£1,525				£777		£893				£145		£364

				Caravan/camping/glamping		£918		£908				£732		£535				£81		£122

				Private home		£1,038		£1,111				£202		£115				£690		£754

				Other/unspecified		£496		£335				£148		£75				£104		£58

		ENG trip sample		Serviced accomodation		919		1,065				342		350				155		176

				Commercial property rental		220		221				122		118				44		51

				Caravan/camping/glamping		238		223				174		129				21		33

				Private home		508		594				47		51				393		440

				Other/unspecified		91		92				28		22				24		19

		Data		Main Place Type		Q3 2023		Q3 2024				Q3 2023		Q3 2024				Q3 2023		Q3 2024

		ENG trips (million)		Seaside or other coastal		5.0		4.0				3.0		2.6				1.0		0.7

				City/large town		11.9		12.0				2.9		2.6				4.5		4.4

				Small town		6.6		6.2				2.2		2.0				2.9		2.5

				Countryside		5.0		4.7				2.5		1.9				1.4		1.7

				Other/unspecified		0.7		0.6				0.2		0.2				0.1		0.2

		ENG nights (million)		Seaside or other coastal		18.4		17.5				12.6		12.3				3.2		2.2

				City/large town		31.2		31.5				8.9		8.2				11.9		11.2

				Small town		21.3		20.1				8.7		7.7				8.8		8.2

				Countryside		17.0		16.0				10.3		7.3				3.7		5.4

				Other/unspecified		1.7		2.4				0.6		0.7				0.2		0.7

		ENG value (£m)		Seaside or other coastal		£1,434		£1,362				£900		£845				£211		£156

				City/large town		£3,447		£4,511				£1,212		£1,204				£751		£1,036

				Small town		£1,615		£1,657				£793		£723				£407		£404

				Countryside		£1,275		£1,408				£766		£703				£198		£326

				Other/unspecified		£239		£206				£72		£52				£29		£37

		ENG trip sample		Seaside or other coastal		302		269				183		156				64		46

				City/large town		879		1,057				226		231				305		351

				Small town		432		457				142		131				174		191

				Countryside		316		363				149		135				84		121

				Other/unspecified		47		49				13		17				10		10

		Data		Child on trip		Q3 2023		Q3 2024				Q3 2023		Q3 2024				Q3 2023		Q3 2024

		ENG trips (million)		No		19.1		18.8				6.1		5.6				6.5		6.4

				Yes		10.2		8.9				4.7		3.7				3.4		3.0

		ENG nights (million)		No		55.3		56.1				23.1		21.5				17.7		18.0

				Yes		34.2		31.5				18.0		14.6				10.1		9.7

		ENG value (£m)		No		£5,963		£6,834				£2,506		£2,438				£1,219		£1,500

				Yes		£2,048		£2,309				£1,238		£1,089				£378		£459

		ENG trip sample		No		1,546		1,751				511		483				498		575

				Yes		430		444				202		187				139		144

		Data		Life Stage		Q3 2023		Q3 2024				Q3 2023		Q3 2024				Q3 2023		Q3 2024

		ENG trips (million)		Younger Independents		6.3		6.3				2.1		1.8				2.1		2.3

				Families		13.0		13.0				5.2		4.6				4.2		4.3

				Older Independents		5.3		5.6				2.0		1.8				1.8		2.0

				Retirees		4.6		2.7				1.5		1.1				1.9		0.9

		ENG nights (million)		Younger Independents		18.0		17.7				7.4		5.9				5.4		6.2

				Families		40.6		40.0				18.3		16.9				12.3		12.4

				Older Independents		16.7		17.1				8.4		6.7				5.3		5.5

				Retirees		14.3		12.8				7.0		6.5				4.8		3.6

		ENG value (£m)		Younger Independents		£2,219		£2,303				£1,086		£795				£391		£572

				Families		£3,333		£4,419				£1,582		£1,530				£626		£861

				Older Independents		£1,431		£1,590				£675		£699				£337		£366

				Retirees		£1,028		£832				£401		£503				£242		£160

		ENG trip sample		Younger Independents		605		597				210		158				193		214

				Families		793		962				300		304				237		285

				Older Independents		438		535				163		166				145		187

				Retirees		140		101				40		42				62		33
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- Other domestic data sources

As the Great Britain Tourism Survey data collection was paused in periods due to the COVID-19 pandemic from 2020 to the end of March 2021, and due to
the methodology and definition changes to the survey from 2021, there are limited opportunities to gain a complete picture of domestic overnight tourism
overtime from the survey alone. To gain insight into the domestic tourism landscape during periods where GBDVS is unavailable VisitEngland publishes
and makes available data from a number of different information sources including:

Domestic Sentiment Tracker

The Domestic Sentiment Tracker has run since May 2020 and is a tracking survey to understand domestic intent to take short breaks and holidays both
within the UK and abroad. The survey addresses: the likelihood of UK residents to travel; when and where they plan to go,; specific trip details such

as accommodation type and activities undertaken and the type of reassurances they're seeking from the sector.

Bank Holiday Trip Tracker
This survey is more specific to major bank holidays, but focuses on trip intention during these periods since 2007

Visits to Visitor attractions
An audit of English visitor attractions, recording visitor numbers since 2000.

England Hotel Occupancy
Every month, the England Occupancy Survey (EOS) measures bedroom and bedspace occupancy across the serviced accommodation sector, including
mostly hotels, with a very small proportion of serviced apartments and larger B&Bs/questhouses. Data is available back to 1997.

Short term rental data
VisitBritain receives monthly data from Transparent Intelligence which covers the overall supply of short term rental properties across the UK, performance
metrics and the types of trips taking place.

Further data sources available to users may also be available from the Office for National Statistics (ONS) or other specific government departments such
as the Department for Transport.
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https://www.visitbritain.org/domestic-sentiment-tracker
https://www.visitbritain.org/bank-holiday-trip-tracker
https://www.visitbritain.org/annual-survey-visits-visitor-attractions-latest-results
https://www.visitbritain.org/accommodation-occupancy-latest-results
https://www.visitbritain.org/research-insights/uk-short-term-rentals

- Sample size: nations

2,530 2,718 6,958

6,442

5,445 5,193

Sample Guidance:
If sample size between less than 30 - it is not recommended to use this data.

If sample size is between - it is recommended to only use this data as indicative, it is not very reliable
If sample size is 100 or more - this is the recommended level of data to use - . °° B |\/| G
Update release date: 24 February 2025
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UPDATED
- Sample sizes: trip purpose, regions

Britain

Holiday London
Visiting friends / relatives 781 884 Rest of England* 1684 1837
Business 111 192
North East 82 76
UK stay, part of outbound 184 217
North West 310 379
Miscellaneous* 504 572
Yorkshire & the Humber 197 231
England
TRIP PURPOSE )
West Midlands 170 189
Holiday 713 670
East Midlands 162 171
Visiting friends / relatives 637 719
East of England 197 220
Business 95 147 <
UK stay, part of outbound 152 185 South West 379 378
Miscellaneous* 379 474 South East 308 324
* Other purpose, including study, medical, personal events *Rest of England is NET of all English regions and England National Parks -
Sample Guidance: excluding London.
If sample size between less than 30 - it is not recommended to use this data.
If sample size is between - it is recommended to only use this data as indicative, it is not very reliable
If sample size is 100 or more - this is the recommended level of data to use - . =’ B |\/| G
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- Definitions (1/3)

Great Britain Domestic Overnight Trip

To qualify as an eligible Great Britain Domestic Overnight Trip the following criteria must be met:

involved a stay of at least one night in one or more of the GB nations
trip is not taken on a frequent basis — takes place less often than once a week

Key Measures

Volume - an estimate of what the grossed-up number of overnight trips undertaken by the population would be if the quota
sample is representative of the whole GB population. Estimates include adult and child trips.

Value - an estimate of what the total expenditure relating to the volume of overnight visits undertaken by the population
would be if the quota sample is representative of the whole GB population.

Nights - an estimate of what the grossed-up number of nights spent on overnight trips undertaken by the population would
be if the quota sample is representative of the whole GB population.

Journey Purpose

Holiday — the main purpose of the trip was for holiday, pleasure or leisure
VFR - Visiting Friends and Relatives (VFR) - the main purpose of the trip was for visiting friends and relatives, including
VER trips that were combined with a holiday.
Business — the main purpose of the trip was for business
UK stay, part of outbound — an overnight stay in the UK as part of an overseas trip
Miscellaneous — the main purpose of the trip was for another type of trip taken not covered by the above classifications
including personal events, public events, or for study, medical, religious purposes
-0 [ X J B I\/l G
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- Definitions (2/3)

Destination Type

« Seaside / other coastal - combination of ‘seaside coastline — a beach’, ‘seaside resort or town’ and ‘ other coast’
« Countryside / village - combination of ‘countryside’ and ‘village’
« Other / unspecified - includes ‘don’t know’, ‘missing’ and ‘other (please specify)’

Accommodation

« Serviced accommodation — ‘hotel / motel / inn basis’, ‘serviced apartment’, ‘guest house / bed and breakfast’ and
‘farmhouse’

«  Commercial property rental - ‘staying in rented flat/apartment or similar’, ‘staying in rented house/cottage/lodge or
similar’, ‘in someone else's home on a commercial basis - rental of room only’ and ‘in someone else's home on a
commercial basis - rental of full property’

« Caravan / Camping / Glamping — ‘touring caravan’, ‘campervan / motorhome’, ‘static caravan - owned by you’, ‘static
caravan - not owned by you’, ‘tent’ and ‘glamping / alternative accommodation e.g. yurt, tipi, tree house, ecopod etc’

« Someone's private home - ‘your second home / timeshare’ and ‘friends or relatives’ home’

«  Other Accommodation — ‘hostel’, ‘boat’, ‘cruise ship’, ‘train’, ‘sleeper cab lorry / in transit’, ‘university / school’, ‘other
(specify)’ and ‘don't know’

==’ BMG
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- Definitions (3/3)

English regions

« For geographical classification standard GB regions are used, as defined by the Office for National Statistics.

« Atrip might include overnight stays in more than one region. In this and future reports, the regional data (volume and value)
is based on all regions stayed in overnight (previously, this data was based on only the main region stayed in). The current

approach to volume and value is as follows:
* Region’s trip volume is based on trips which included an overnight stay in that region

* Region’s nights volume is based on nights stayed in that region
* Region’s total spend is based on proportional spend allocated based on a proportion of nights stayed in that region

Trip dates

The trips are allocated to each calendar month based on the trip return date.
(NB: The trip allocation to calendar months was improved in the methodological review, providing data more accurately

assigned to each calendar month.)

-... BMG
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For more information, please contact

Research@yvisitbritain.org
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