Quarterly Inbound Update
Total GB*

Provisional Q2 2024 (April to June)
International Passenger Survey by the ONS

(Published 18" October 2024)
* 2024 data is at the GB level

VISITIS—

BRITAIN



- Contents

1. Summary

2. Latest quarter: Inbound GB statistics: Q2 2024 Explore the IPS data in more detail on the
which includes pivot tables

(Excel) and interactive dashboards.

* Volume and value headlines
* Averages
* Journey Purpose

* Global Regions
+ Selected Market highlights

3. Appendix

«  Sample size

« Selected Markets — spend in real terms

Make sure you get all the latest figures and

4. Survey background reports by

« About this data (1)
« About this data (2)
» Definitions

VISIT IS
BRITAIN


https://www.visitbritain.org/research-insights/inbound-visits-and-spend-annual-uk
https://www.visitbritain.org/subscribe-our-newsletters
https://www.visitbritain.org/subscribe-our-newsletters

1. Summary
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- Summary (1)

Provisional data shows inbound visits remained just above 2019 levels from Jan-Jun 2024 but spend was still
down vs 2019 and 2023 in real terms

* Inbound visits in Q1 and Q2 2024 surpassed both 2019 and 2023 levels although there was a slight slowdown in growth in
Q2 vs Q1 when comparing to 2023.

« Visitor spend was up in the first 6 months of 2024 vs 2019 and up to a smaller degree vs 2023 (in nominal terms, when not
adjusted for inflation). In real terms (adjusted for inflation), spend in 2024 so far remained below 2019 and 2023 levels.

* The average length of stay from Jan-Jun 2024 remained above 2019 levels but saw a slight decrease vs 2023, whilst
average spend per visit and average spend per night tracked lower in real terms vs both comparison years.

* VFR visits saw record visits, holiday visits surpassed 2019 levels for the first time and business visits continued recovery
but remained below 2019 levels (from Jan-Jun).

* European visits continued to surpass 2019 levels into Q2, whilst spend set a new record across the first 6 months of 2024.
North American visits continued to surpass 2019 levels with record visits from Jan-Jun 2024, although it did see a slight
slowdown in growth for Q2. Year-to-date spend stayed well ahead of 2019 levels but saw a decrease vs 2023.

* For the first half of 2024, Saudi Arabia, Brazil, New Zealand, Canada and the USA saw the strongest growth in visits vs
2019. When looking at growth vs 2023, China, Japan, Spain, France, Saudi Arabia and India recorded the strongest growth.

L VISITIS—
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International Passenger Survey by the ONS 2024. Nominal terms = not adjusted for inflation. Real terms = adjusted for inflation. Real term
spend calculated using the CPI from the ONS. Please note 2024 data is at the GB level with comparisons made to 2019 and 2023 UK level data
— see slide 20 for more information.



https://www.ons.gov.uk/economy/inflationandpriceindices/timeseries/d7bt/mm23

2. Latest inbound GB statistics
Q2 2024 (April to June)
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- Volume and Value headlines Q2 2024

% change % change Q2 2024 % change % change YTD 2024 % change % change

Total 12024 Q12019 vs Q12023 vs Q22019 vs Q22023 vs YTD 2019 vs YTD 2023

4%

19,209

9%

10,778

14%

Visits (000) 8,731 9%

Spend (Em) £ 5,930 15% -2% £ 7,902 13% 0% £13,433 15% -1%

Nights (000) 28,439 15% 6% 76,408 10% 2% 134,846 12% 2%

*  From April to June 2024 (Q2), there were 10.8m inbound visits to Great Britain, up 4% vs Q2 2019 and up 9% vs Q2 2023.
A slight slowdown in growth can be seen in Q2 vs Q1 when comparing to 2023 (9% vs 14%). Estimates for the first half of

2024 (Jan-Jun) shows visits at 19.5m, up 4% vs 2019 and up 11% vs 2023.

« Visitors spent £7.9bn in Q2, up 15% vs Q2 2019 and level with Q2 2023. Over the first 6 months of the year, visitors spent
£13.4bn, up 15% vs 2019 and down 1% vs 2023.

* Nights totalled at 134.8m over the first half of the year (with a Q2 record), up 12% vs 2019 and up 5% vs 2023.

International Passenger Survey by the ONS 2024P. Figures shown as nominal spend (not adjusted for inflation) unless otherwise stated. Nominal
terms = not adjusted for inflation. Real terms = adjusted for inflation. Real term spend calculated using the CPI from the ONS. Please note 2024 data

is at the GB level with comparisons made to 2019 and 2023 UK level data — see slide 20 for more information.
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https://www.ons.gov.uk/economy/inflationandpriceindices/timeseries/d7bt/mm23

- Value headlines in real terms Q2 2024

Spend (Em) Q1 2024 Q22024 |YTD 2024 vs Spend (Em) Q1 2024 Q22024 |YTD 2024 vs

vs 2019 vs Q12019 | vs Q22019 | YTD 2019 vs 2023 vs Q12023 | vs Q2 2023 | YTD 2023

9 o
e 15% 15% 15% il 2% 0% 1%
% change _70 -89 _70 % change ro o a0

« When adjusted for inflation (real terms), spend in 2024 so far remained below 2019 levels; spend was down 7% in Q1 and
down 8% in Q2, and therefore down 7% overall.

« Spend was also down vs 2023 when adjusted for inflation with year-to-date spend down 3%.

International Passenger Survey by the ONS 2024P. Nominal terms = not adjusted for inflation. Real terms = adjusted for inflation. Real term spend
calculated using the CPI from the ONS. Please note 2024 data is at the GB level with comparisons made to 2019 and 2023 UK level data — see slide
20 for more information.
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https://www.ons.gov.uk/economy/inflationandpriceindices/timeseries/d7bt/mm23

B Averages Q2 2024

Q2 2023 Q2 2024 % change vs Q2 2019 % change vs Q2 2023

Averages Q2 2019

Avg. Spend per Visit (£)
Avg. Length of Stay

Avg. Spend per Night (£)

In Q2 2024, average spend per visit was £733, still above Q2 2019 levels but below Q2 2023. In real terms, average
spend was down 11% vs Q2 2019, and down 10% vs Q2 2023.
The average length of stay was 7.1 nights in Q2 2024, still longer than in Q2 2019 but slightly shorter than in Q2 2023.

Average spend per night was £103 in Q2 2024, just above 2019 levels and slightly lower than 2023. When adjusting for
inflation, spend per night was down 16% vs Q2 2019 and down 5% vs Q2 2023.

International Passenger Survey by the ONS 2024P. Figures shown as nominal spend (not adjusted for inflation) unless otherwise stated. Nominal
terms = not adjusted for inflation. Real terms = adjusted for inflation. Real term spend calculated using the CPI from the ONS. Please note 2024 data

is at the GB level with comparisons made to 2019 and 2023 UK level data — see slide 20 for more information.
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https://www.ons.gov.uk/economy/inflationandpriceindices/timeseries/d7bt/mm23

B Journey Purpose Q2 2024 (Visits)

% change % change Q2 2024 % change

vs Q12019 vs Q12023 vs Q2 2019

5%

2,999 12% 5% 3,291 10% 5% 6,290 1% 5%
1,746 -18% 23% 2,055 -6% 21% 3,801 -12% 22%

78 -2% 6% 132 -14% 48% 210 -9% 29%
600 22% 2% 799 23% 32% 1,399 38% 19%

* Holiday visits reached 7.8m visits in the first 6 months of 2024, up 5% vs Q2 2019 and up 9% vs Q2 2023. Visits reached a
record 3.3m in Q1 but were level with pre-pandemic levels in Q2 at 4.5m.

« Visits to friends and relatives totalled at a record 6.3m from Jan-Jun 2024, up 11% vs 2019 and up 5% vs 2023.
Recovery was similar in both Q1 and Q2 2024 vs comparison years.

* Year-to-date figures show business visits at -12% vs 2019 but up 22% vs 2023, with visits showing stronger recovery in
Q2 2024.

« Study visits over the first 6 months of 2024 reached 210,000, down 9% vs 2019 but up 29% vs 2023.
« Remaining visits under ‘miscellaneous’ reached 1.4m from Jan-Jdun 2024, up on both 2019 and 2023.

International Passenger Survey by the ONS 2024P. Please note 2024 data is at the GB level with comparisons made to 2019 and 2023 UK level data
— see slide 20 for more information.
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B Journey Purpose Q2 2024 (Spend)

% change % change % change % change YTD % change % change
vs Q12019 vs Q12023 Q2 2024 vs Q22019 vs Q2 2023 e vs YTD 2019 vs YTD 2023

£242

£304 22% -27% £499 75% 32% £ 803 21% 1%

« Holiday spend reached £6.0bn in the first 6 months of 2024, up 12% vs 2019 but down 3% vs 2023. Q1 saw record spend
at £2.3bn but there was a slowdown in holiday spend in Q2 at £3.7bn (down 11% vs 2023).

« Spend from those visiting friends and relatives totalled at £3.5bn in the first half of the year (with a Q2 record) up 27% vs
2019 but down 3% vs 2023.

« Business spend surpassed pre-pandemic levels in Q2 bringing year-to-date spend to £2.7bn, up 1% vs 2019 and up 13%
vs 2024.

«  Spend from study visits reached £416m from Jan-Jun 2024, up 7% vs 2019 but down 18% vs 2023.
« All other spend under ‘miscellaneous’ reached £803m from Jan-Jun, up 51% vs 2019 and up 1% vs 2023.

International Passenger Survey by the ONS 2024P. Figures shown as nominal spend (not adjusted for inflation) unless otherwise stated. Please note
2024 data is at the GB level with comparisons made to 2019 and 2023 UK level data — see slide 20 for more information.
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Global Regions Q2 2024 (Visits)

Q12024  “change % change Q22024 %change %change vy ogpq4 % change % change

Visits (000) vs Q12019 vs Q12023 vs Q22019 vs Q22023 vs YTD 2019 vs YTD 2023

Total Europe 6,220
EU Total 5,697 3% 15% 6,421 2% 13% 12,118 3% 14%
EU 15 4 544 2% 15% 5,341 3% 14% 9,885 3% 14%
Other EU 1,133 6% 14% 1,080 0% 10% 2,233 3% 12%

Rest of Europe 524 2% 2% 696 8% 12% 1,179 6% 9%
North America 1,068 19% 1% 1,885 23% 4% 2,953 21% 0%

Rest of World 1,443 4% 18% 1,816 -T% 1% 3,259 -2% 12%

* Inbound visits from Europe in reached 13.3m in the first half of 2024, up 3% vs 2019 and up 13% vs 2024. Growth in Q1 and
Q2 remained steady in Europe and EU15. Other EU showed a slight slowdown in growth in Q2 whilst Rest of Europe saw
stronger growth in Q2.

* North America visits reached a record 3.0m visits from Jan-Jun 2024, up 21%vs 2019 and level with 2023. Q1 saw record
visits but Q2 saw a slight slowdown.

« Visits from the Rest of World saw strong growth in Q1 but a slight dip into Q2 with visits totalling at 3.3m from Jan-Jun, down
2% vs 2019 and up 12% vs 2023. There is much variation by market which you can see on the next slides.
e

International Passenger Survey by the ONS 2024P. Please note 2024 data is at the GB level with comparisons made to 2019 and 2023 UK level data
— see slide 20 for more information.




Global Regions Q2 2024 (Spend)

Q12024  ‘echange % change Q2 2024 %change  %change  yono504 % change % change

Spend (£m) vs Q12019 vs Q12023 vs Q22019 vs Q2 2023 vs YTD 2019 vs YTD 2023

Total Europe £6 31
EU Total £2322 20% 4% £3,182 24% 16% £5504 22% 10%
EU 15 £1,987 24% 3% £2832 36% 16% £4818 31% 10%
Other EU £ 336 -2% 10% £350 -27% 14% £ 686 -16% 12%
Rest of Europe £340 17% -16% £ 487 16% -2% £ 807 17% -9%
North America £970 19% -11% £2,077 42% -9% £3,047 34% -10%

Rest of World £1,898 8% 1% £2177 -12% -9% £4075 -4% -5%

« Spend from Europe reached a record £6.3bn from Jan-dun 2024, up 21% vs 2019 and up 7% vs 2023. Within Europe, EU15
saw record spend in 2024 so far whilst Other EU was still behind 2019 levels, and spend from Rest of Europe remained
above 2019 levels but saw a slowdown vs 2023.

* North America spend remained above 2019 levels at £3.0bn across the first half of 2024, but saw a decrease vs 2023.
« Remaining spend from the Rest of World saw positive growth in Q1 but a slight dip into Q2. Year-to-date figures show spend

behind both 2019 and 2023 levels — see market variation on the next slides.
e

International Passenger Survey by the ONS 2024P. Figures shown as nominal spend (not adjusted for inflation) unless otherwise stated. Please note
2024 data is at the GB level with comparisons made to 2019 and 2023 UK level data — see slide 20 for more information.




B Selected Market Highlights Q2 2024 (Visits)

. . % change | % change % change | % change % change |% change vs
vs. Q1 2319vs. YTD 2%19 YTD 2%23 Top inbound markets for visits in Q2 2024:
T Austia | 17862 3;,;: ;2;; 38016 13,;: ;2 ‘1123 159¢y/: g,ﬁ . USA, France, Germany, Irish Republic and
191 -19% -3% 212 -29% -6% 402 -25% -5% Spain.
| Brazil [N 22% -3% 85 40% 3% 174 30% 0%
154 17% -7% 314 24% 17% 468 22% 8%
99 -17% 488% 100 -51% 40% 199 -39% 125% Record visits for Q2 2024:
| Denmark  [JEEREE] -4% -24% 189 2% 42% 302 0% 7%
m 896 10% 33% 1,020 10% 259% 1,917 10% 299, ° Canada, Denmark, Netherlands, Poland,
| Germany = [EYA -8% 32% 961 20% 7% 1,582 7% 15% Saudi Arabia and Spain
254 18% 30% 258 4% 20% 512 11% 25%
50 -29% 26% 58 -45% -6% 108 -39% 7%
| India NP2 2% 36% 229 3% 23% 351 3% 27% | strongest growth for first half of 2024 (Jan-
767 18% 4% 690 -4% -5% 1,457 6% 0% Jun):
[ qtaly [V -11% 2% 488 -12% 29% 916 -12% 15% .
84 11% 48% 64 -32% 72% 148 -13% 56% | - (vs 2019): SaudiArabia, Brazil, New
394 -1% 6% 604 31% 23% 998 16% 16% Zealand. Canada and USA.
32 49% -13% 61 15% -11% 93 25% -12% ’
[ Norway  [EEKY -1% -1% 152 2% -5% 289 1% -3% * (vs 2023): China, Japan, Spain, France,
482 26% 12% 461 12% 9% 942 18% 10% Saudi Arabia and India.
252 -1% 18% 201 -7% 19% 453 -4% 18%
64 83% 20% 72 32% 35% 136 52% 28%
62** -6% 82% 40 -53% -19% 102 -33% 22% . . - o .
[ spain K 23% 30% 657 4% 41% 1,302 12% 35% China visits saw a dip in recovery in Q2
" sSweden  [BEEED -31% 9% 180 7% -129% 318 -19% -11% 2024, primarily driven by a decrease in VFR
| Switzerland  [JEEEES -6% -5% 274 13% 11% 459 4% 4% and Study visits vs 2023.
89 -4% 11% 112 -14% 18% 201 -10% 15%
[ usA [P 19% 10% 1,571 22% -7% 2,485 21% -1%

International Passenger Survey by the ONS 2024P. Please note 2024 data is at the GB level with comparisons made to 2019 and 2023 UK level data —
see slide 20 for more information. GCC* includes Bahrain, Kuwait, Oman, Qatar, Saudi Arabia and the United Arab Emirates. *SAR refers to Special VISITIS
Administrative Region. **Caution: low sample size. BRITAIN




B Selected Market Highlights Q2 2024 (Spend)

% change | % change % change | % change % change |% change vs
R R S AN S A MR WA MRER I  Top inbound markets for spend in Q2 2024:
| Australia  [JE¥XN 65% 25% £362 8% -13% £592 25% -1% .
T Austria S 3% 6% 50 33% 249 87 16% 14% USA, Germany, France, GCC, Australia and
£70 18% -20% £103 41% -6% £173 30% -12% Spain.
| Brazil [N 19% -31% £74 57% -18% £151 35% -25%
£101 -25% -42% £313 43% 31% £414 17% 0%
£142 -35% 89% £104 -73% -39% £246 -60% 0% Record spend for Q2 2024:
£55 9% -31% £105 10% 62% £161 9% 11% _
m £381 45% 6% £584 98% 48% £965 73% 28% ° Canada, Denmark, France, Gel’many, Ind|a,
| Germany XS 28% 32% £584 38% 14% £889 34% 19% Netherlands, New Zealand and Spain.
£569 15% 10% £435 -4% 2% £1,004 6% 6%
£86 -19% 27% £46 -68% -44% £133 -47% -12%
| India  [EEEREN 40% 25% £270 18% 17% £417 25% 20% Strongest growth for first half of 2024 (Jan-
£253 21% -24% £242 12% -20% £494 16% -22% Jun):
[ dtaly VAR -12% -5% £246 8% 8% £454 -2% 2%
£78 51% 36% £72 -14% 32% £150 11% 34% * (vs 2019): New Zealand, France,
£180 55% 5% £327 70% 21% £507 64% 15% Netherlands, Spain, USA, Switzerland,
£51 215% 25% £97 194% 4% £149 201% 11% Brazil and Germany.
[ Norway |4 4% -23% £94 25% -21% £171 14% -22%
£94 12% -7% £119 11% 37% £213 11% 13% « (vs 2023): Spain, Japan, France, India, and
£69 -36% -3% £57 -58% 3% £126 -48% -1% Germany.
£141 -6% -11% £150 19% 58% £290 6% 15%
£49** -6% 129% £31 -66% -65% £81 -44% -27%
| sSpain [EEVIY 47% 41% £346 33% 53% £614 39% 48% . o :
 sweden D 5% 10% £106 5% -19% 189 59 9% Spend from China in the first 6 mqnths of
m £114 5% -31% £204 64% 23% £318 37% -4% the year was on par with 2023 ma|n|y due to
£188 19% 31% £146 -31% -8% £333 -10% 11% the drop in study spend vs 2023.
[ usA LR 27% -6% £1,763 42% -14% £2,633 37% -11%

International Passenger Survey by the ONS 2024P. Figures shown as nominal spend (not adjusted for inflation) unless otherwise stated. Please note
2024 data is at the GB level with comparisons made to 2019 and 2023 UK level data — see slide 20 for more information. GCC* includes Bahrain, VISITISS
Kuwait, Oman, Qatar, Saudi Arabia and the United Arab Emirates. *SAR refers to Special Administrative Region. **Caution: low sample size. BRITAIN
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B sample size

Sample advice — If the sample is less than 30 we do not recommend use of this data. For sample sizes
between 30 and 100 we recommend the data be treated as indicative. Sample sizes over 100 are more

reliable. Please refer to the ONS website for information on confidence levels.

Journey Purpose Q2 2024
Holiday
VFR
Business

Study

Global Region Q2 2024

Total Europe
EU Total
EU 15
Other EU
Rest of Europe
North America

Rest of World

International Passenger Survey by the ONS 2024P. Please note 2024 data is at the GB level with comparisons made to 2019 and 2023 UK level data
— see slide 20 for more information. GCC* includes Bahrain, Kuwait, Oman, Qatar, Saudi Arabia and the United Arab Emirates. **Caution: low sample

size.

Country of Residence

Australia
Austria
Belgium
Brazil
Canada
China
Denmark
France
GCC
Germany
Hong Kong (SAR)
India
Irish Republic

Italy

Time Period

Overall Sample

Q1 2024
210
63
185
80
187
82
95
702
211
484
53
99
651
313

Q2 2024
303
52
165
64
249
84
104
598
160
640
61
188
450
234

Q2 2024

Japan

Netherlands
New Zealand
Norway
Poland
Romania
Saudi Arabia
South Korea
Spain
Sweden
Switzerland
United Arab Emirates

USA

59

350

50

126

294

159

49

26

445

139

169

89

1,065

40

388

55

80

248

17

37

35

336

124

201

80

1,690
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https://www.ons.gov.uk/releases/traveltrends2023

- Selected Market Highlights - Spend in real terms vs 2019

NOMINAL REAL NOMINAL REAL NOMINAL REAL

TSI LT I R TR T G RMCCT T < 1N table shows visitor spend in
VS VS VS VS VS VS . H H H
Q1 2019 Q12019 Q2 2019 Q2 2019 YTD 2019 YTD 2019 nominal terms (without adjusting

31% 5% 8% -9% 25% 4% i i i i i
— — — — — — fqulnflatlon) S.Ide by side with |
-19% -35% 41% -43% 30% -39% visitor spend in real terms (taking
22% -2% 57% 13% 35% 5% . . . .
17% 6% 43% 0% 17% 2% inflation into account), covering
-17% -33% -73% -61% -60% -51%
4% oot 0% 180t 0% 0% Q1, Q2 and Year-to-date 2024,
10% -11% 98% -11% 73% 1% vs 2019.
-8% -26% 38% -3% 34% -13%
18% -7% -4% -23% 6% -14% . :

P o el — 2o — ik Rgal term change is calculated

| India___| 2% -17% 18% -17% 25% 7% using the CPI from the .

18% -5% 12% -23% 16% -14% -

| ltaly | -11% -28% 8% -29% -2% -29%

11% -11% -14% -45% 11% -30%

-1% -20% 70% 6% 64% 6%

49% 20% 194% -7% 201% 1%

| Norway | -1% -20% 25% -18% 14% -19%

26% 2% 11% -10% 11% -4%

-1% -21% -58% -25% -48% -23%

83% 48% 19% 6% 6% 22%

-6% -24% -66% -62% -44% -46%

| Spain | 23% -1% 33% -16% 39% -9%

| Sweden | -31% -44% 5% -25% 5% -35%

| Switzerland | -6% -24% 64% -9% 37% -16%

4% 22% 31% 31% 10% 27%

Emirates e ceo b e e e
[ usA | 19% -4% 42% -1% 37% 2%

International Passenger Survey by the ONS 2024P. GCC* includes Bahrain, Kuwait, Oman, Qatar, Saudi Arabia and the United Arab Emirates. *SAR
refers to Special Administrative Region. Nominal terms = not adjusted for inflation. Real terms = adjusted for inflation. Please note 2024 data is at the GB ‘;Rllm N
level with comparisons made to 2019 and 2023 UK level data — see slide 20 for more information.



https://www.ons.gov.uk/economy/inflationandpriceindices/timeseries/d7bt/mm23

- Selected Market Highlights - Spend in real terms vs 2023

NOMINAL REAL NOMINAL REAL NOMINAL REAL

P IR LT I A T T BTG CR IR [N able shows visitor spend in
VS VS VS VS VS VS H H H H
Q12023 Q12023 Q2 2023 Q2 2023 YTD 2023 YTD 2023 nominal terms (without adjusting

25% 21% =13% -15% 1% A% for inflation) side by side with
6% 2% -25% -26% -15% 17% - , ]
-20% -23% 6% 8% 12% -15% visitor spend in real terms (taking
-32% -34% -19% -20% -25% 27% . . . .
429, 4% 30% 28% = 3% inflation into account), covering
89% 83% -39% -40% 0% -3%
T ey v s o o Q1, Q2 and Year-to-date 2024,
6% 2% 49% 46% 28% 25% vs 2023.
32% 27% 14% 1% 19% 16%
— — — — _ — - Real term change is calculated

| Hong Kong | 26% 22% -45% -46% -12% -14% i

[ india WP 21% 17% 15% 19% 16% using the CPI from the :

-24% -27% -19% -21% -22% -24%

[ taly | -5% 9% 8% 6% 2% 1%

37% 32% 33% 31% 34% 30%

5% 2% 21% 19% 15% 12%

24% 20% 4% 2% 10% 7%

[ Norway | -22% -25% -22% -23% -22% -24%

7% -10% 37% 34% 13% 10%

-3% 6% 4% 2% 0% -3%

-11% -14% 58% 55% 15% 11%

123% 115% -65% -66% -26% -28%

| Spain | 41% 36% 54% 51% 48% 44%

| Sweden | 11% 7% -19% 21% -9% -11%

| Switzerland | -31% -34% 23% 20% -4% 7%

[ usA | 6% -9% -14% -16% -11% -14%

International Passenger Survey by the ONS 2024P. GCC* includes Bahrain, Kuwait, Oman, Qatar, Saudi Arabia and the United Arab Emirates. *SAR
refers to Special Administrative Region. Nominal terms = not adjusted for inflation. Real terms = adjusted for inflation. Please note 2024 data is at the GB ‘;Rllm N
level with comparisons made to 2019 and 2023 UK level data — see slide 20 for more information.



https://www.ons.gov.uk/economy/inflationandpriceindices/timeseries/d7bt/mm23
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B About this data (1)

This report is based on the provisional estimates from the International Passenger Survey (IPS) data released
by the Office for National Statistics (ONS) on the morning of 18t October 2024. This data includes detailed
data for Q1 2024 and Q2 2024.

Please note:

« The ONS are undertaking a QA review so historical data may be subject to marginal change - see ONS
website for more information.

« 2024 data only covers inbound visits to Great Britain, as opposed to the United Kingdom which is usually
reported, therefore inbound visits for Northern Ireland are not available in this publication. This is due to the
changes in the way Northern Ireland data is being collected in 2024. UK level data will be available in the
annual 2024 publication in May 2025.

« There is only a marginal impact on the comparability of 2024 data vs previous years as the Northern Ireland
data makes up a very small percentage of overall visits. Therefore, 2024 GB level data is still being compared
to 2019 and 2023 UK level data.

SN
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https://www.ons.gov.uk/releases/overseastravelandtourismprovisionalapriltojune2024
https://www.ons.gov.uk/releases/overseastravelandtourismprovisionalapriltojune2024
https://www.ons.gov.uk/peoplepopulationandcommunity/leisureandtourism/articles/improvingourtravelandtourismstatistics/changesfromjuly2024

B About this data (2)

The IPS data is based on interviews with a sample of departing visitors. The number interviewed varies but is
typically around 3,000 per month. Sample sizes at the quarterly level for some analysis and comparisons can be

low and results should be treated with caution, especially for spending. Please refer to the ONS website for
information on confidence levels.

Please also note:

« All data is sourced from the International Passenger Survey by the Office for National Statistics.
« All figures quoted are not “seasonally adjusted”.

* Numbers in some tables / charts may not sum due to rounding.

« All values and percentage changes in spend are in nominal terms (i.e. not taking inflation into account),
unless stated

 Read about the impact of Covid-19 on data from 2020-2022
* From 2021, data excludes the Irish land border data

Refer to the ONS website for more on IPS methodology and UK outbound travel.
Please visit the VisitBritain research webpage for more detail on inbound tourism to the UK.

SN
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https://www.ons.gov.uk/releases/overseastravelandtourismprovisionalapriltojune2024
https://www.visitbritain.org/research-insights/about-international-passenger-survey
http://www.ons.gov.uk/ons/taxonomy/index.html?nscl=Tourism
https://www.visitbritain.org/research-insights

- Definitions

Regions:

« Total Europe includes EU15 (Austria, Belgium, Denmark, France, Finland, Germany, Greece, Irish Republic, Italy, Luxembourg, Netherlands,
Portugal, Spain and Sweden); Other EU (Bulgaria, Cyprus (South), Croatia, Czech Republic, Estonia, Hungary, Latvia, Lithuania, Malta,
Poland, Romania, Slovakia and Slovenia (note that Croatia has been included in the ‘Other EU’ category since it joined in July 2013; before
July 2013 this group was labelled as A12) and Rest of Europe (European countries outside the EU (including Russia, Norway and
Switzerland). Before July 2013 Croatia was also included here, but from July 2013 appears in Other EU)

* North America - Canada (including Greenland and St Pierre et Miquelon), USA (including Puerto Rico and US Virgin Islands)
* Rest of World — Countries outside Europe and North America (Africa, Asia, Central America, Middle East, Oceania, South America)

Other:

« Visit - all departing visits from overseas residents (including those who may be UK nationals but live elsewhere, excluding other nationals
who have been in the UK for 12 months or longer)

« Spend - the amount visitors report spending in the UK during their stay
* YoY - Year on Year
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For more information, please contact

Research@yvisitbritain.org
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