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Consumer website: visitbritain.com
Corporate website: visitbritain.org

Image Library: assets.visitbritain.org
Trade website: trade.visitbritain.com
Media centre: media.visitbritain.com
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VisitBritain

Séverine Tharreau
Country Manager France & Benelux

Severine.Tharreau@visitbritain.ori
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Robin Kagenaar
Travel Trade Manager Benelux

Robin.Kagenaar@visitbritain.org
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Annual visitor spend (Em)*

134%
............ of 2019

average spend
per visit

£555

Global ranking for
inbound spend in
the UK in 2023

Visitors from Belgium contributed n ,
arecord £481m to the UK visitor
economy in 2023, with spending

records from those on holidays ﬁ’}l‘ﬂ
or visiting friends/family. il
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https://twitter.com/VisitBritainBiz
https://www.linkedin.com/company/visitbritain/
https://www.youtube.com/user/VisitEnglandBiz
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