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Inbound tourism overview
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Annual visits

Global ranking for inbound visits to the UK in 2019#13
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Annual visitor spend 

Global ranking for inbound spend in the UK in 2019#2
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Seasonal spread of travel (2019)

2213% 23% 44% 19%

Jan–Mar Apr–Jun Jul–Sep Oct–Dec 
China
All inbound markets

20% 25% 29% 25%

Data shown as % of all visits from…

Purpose of travel (2019)

Holiday

58%
41% VFR*

13%
30%

Study
9%
1% Misc

7%
6%

Business

13%
21%

China
All inbound markets

Overnight arrivals to the UK vs. competitors (2019)

United Kingdom

1%1%

AustraliaUSA

3%

France

2%

Percentages of overnight visits from China.

Regional spread of travel (2017-2019)

nights

9 %

2 %

2 %

10%

4 %

2 %

17 %
6 %

7 %

3 %

39 %

Percentages of visitor nights in the UK; colour indexes against overall inbound average:
        above overall average        on par with overall average        below overall average

Departure & destination airports** (2019)

Beijing Capital
Qingdao
Shanghai Pu Dong
Guangzhou Baiyun
Beijing Daxing International
Zhengzhou
Chengdu
Changsha Huanghua
Chongqing
Sanya Phoenix International
Wuhan Tianhe International
Xi'an Xianyang International
Shenzhen

London Heathrow
London Gatwick
Manchester
Edinburgh

Average flight seats 
per week** (2019)

23,191

Average length
of Holiday stay* (2019)

16
7

China
All inbound markets

Market snapshot

*Visiting friends and/or relatives, **direct, non-stopping flights only.

VisitBritain

UK Centre

17F Garden Square

968 West Beijing Road

Shanghai 200041, China

Pinterest - visitbritain

Youku - 英国旅游局官方账号

WeChat - 

Travis Qian

VisitBritain Country Manager China & HK

        travis.qian@visitbritain.org

Note: 
All data in this market snapshot is pre COVID-19, and 
so gives an overview of this market before the crisis.
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China
Visitor profile

So
ur

ce
: I

nt
er

na
ti

on
al

 P
as

se
ng

er
 S

ur
ve

y 
(I

PS
),

 N
at

io
n 

B
ra

nd
s 

In
de

x 
(I

ps
os

),
 V

is
it

B
ri

ta
in

/I
CM

 U
nl

im
it

ed

Key demographics: age (2017-2019)

65+ 

55-64

45-54

35-44

16-24

25-34

0-15

2%
7% 3%

3%

17%
12%

28%
22%

7%
13%

19%
21%

23%
22%

Most wished for activities in Britain (2018)

1. London’s best
food markets tour

2. English waterways 
tour in a canal boat

3. Riding the
Hogwarts Express

4. Relaxing in Bath 
spa rooftop pool

6. English
vineyard tour

Key demographics: gender (2017-2019)

5. Staying in a 
fairy-tale castle

Holiday
48%
53%

51%
47% VFR Business

70%
79%

Male         Female

30%
21%

52%
47%

49%
53%

Perceptions of Britain (2019)

Market snapshot

91% 87% 86%
Interested
in Visiting

Britain is
safe and
secure

Britain is a
welcoming
destination

Travel companions (2017)

11% 11%

30%
Spouse/ Partner

31%
On their own

With children
under 18

With friends

14%

With other adult
family members

10%
With a tour group

41% 29%

12%

10%

4%

14%

Top three activities in the UK (2006-2019)

Dining in
restaurants

Going
shopping

Sightseeing

Visitors taking English language courses (2018)

64,549 #3 
source
market

Spend from English language course visitors (2018)

£224m #1
source
market

78% of visitors from China were 'extremely likely' to recommend Britain in 2017




