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Overnight arrivals to the UK vs. competitors (2019)
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Percentages of overnight visits from China.

Regional spread of travel (2017-2019)
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Annual visitor spend
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Departure & destination airports** (2019)
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Average flight seats : Average length

per week** (2019) of Holiday stay* (2019)

23,191 \\, 16 s==

*Visiting friends and/or relatives, **direct, non-stopping flights only.

Sources: International passenger Survey (IPS), Apex, Oxford Economics
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Key demographics: age (2017-2019)
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Key demographics: gender (2017-2019)
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Travel companions (2017)

On their own Spouse/ Partner
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Most wished for activities in Britain (2018)

2. English waterways

1. London’s best _%_
food markets tour tour in a canal boat

4. Relaxing in Bath
spa rooftop pool
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Perceptions of Britain (2019)

6. English

5. Staying in a
fairy-tale castle vineyard tour

Britain is
safe and
secure

Interested

in Visiting welcoming

destination

Top three activities in the UK (2006-2019)
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Going
shopping

Dining in
restaurants

Sightseeing

Visitors taking English language courses (2018)

#3
source
market

64,549

Spend from English language course visitors (2018)
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Source: International Passenger Survey (IPS), Nation Brands Index (Ipsos), VisitBritain/ICM Unlimited





