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How to use this report

The structure of the 2017 GBDVS annual report follows the main classifications used by
the GBDVS programme with separate sections covering Tourism Day Visit, Activities Core
to Tourism and 3 hours+ Leisure Day Visits.

While these sections contain the most widely used figures and tables, more detailed results
are also included in a the Full data tables section which can be found at the end of the
report.

To facilitate ‘on-screen’ navigation, hyperlinks connect between the sections and between
the individual figures found in the main sections and the corresponding results in the Full
data tables section.

These hyperlinks are present in different places throughout the report as follows:

= In the table of contents and in the short cuts at the top of each page

= Next to the title of each chart in the main sections represented with this icon €
- linking to more detailed tables
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Welcome

This report presents the main findings of the 2017 Great Britain Day Visits Survey
(GBDVS).

Please note that reports with further, more detailed data specific to Wales and Scotland are
available separately.

The survey measures participation in Tourism Day Visits taken to destinations in the UK
(including Northern Ireland) by residents of England, Scotland and Wales.

GBDVS 2017 is jointly sponsored by the statutory tourist boards of England and
Scotland and Visit Wales (the Tourism Department of the Welsh Government).

No part of this publication may be reproduced for commercial purposes without the written
permission of the sponsors. Extracts may be quoted if the source is acknowledged.

Published and copyright of the sponsors:
VisitEngland

VisitScotland

Visit Wales

© June 2018
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Introduction

The Great Britain Day Visits Survey (GBDVS) was commissioned jointly by VisitEngland,
VisitScotland and Visit Wales (the Tourism Department of the Welsh Government).

The survey aims to measure the volume, expenditure and profile of tourism day visits taken
by GB residents to destinations in England, Scotland, Wales and Northern Ireland.
Fieldwork commenced at the beginning of 2011 and will continue until at least the end

of 2018.

This report contains the results of the 2017 survey, including comparisons of results with
those obtained between 2011 and 2016.

More information on the Survey Methodology and Definitions can be found in the Methods
and Performance section.
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Scope of the report

This report provides the main results of GBDVS 2017 including estimates of the total Scottish results are provided for the following geographical areas:
VOI(;JTte End prtindltt.uretof Toturlsm D'ﬁ/ Visits an(;:l the main res;JI(;s r_egar_d|_:1g ac;'\,:;:'es * North of Scotland — Highland, Western Isles, Orkney, Shetland, Aberdeen City,
undertaken, destination type, transport types used, money spent during visits and the Aberdeenshire and Moray local authority areas

frsﬂlnet()fdws':iarsﬁ R;esilalt;:rle Eg)\gdefl ar':danr:)(;/\e/\r/alll GB level and individually for visits West of Scotland — Argyll & Bute, Clackmannanshire, West Dunbartonshire, Falkirk,
akenfo destinations gland, scotland a ales. Stirling, City of Glasgow, East Dunbartonshire, East Renfrewshire, Inverclyde, North

Wherever possible, results are also provided at a regional level. Results relating to visits Lanarkshire, Renfrewshire, South Lanarkshire, East Ayrshire, North Ayrshire and South
taken in England are provided on the basis of the former Government Office Regions. Ayrshire local authority areas

Welsh results are provided on the basis of the Regional Tourism Partnership areas, » East of Scotland — Perth & Kinross, Angus, City of Dundee, Fife, City of Edinburgh,
defined as follows: East Lothian, Midlothian and West Lothian local authority areas

- North Wales — Anglesey, Gwynedd, Conwy, Denbighshire, Wrexham and Flintshire + South of Scotland — Dumfries & Galloway and Scottish Borders local authority areas

* Mid Wales — Ceredigion and Powys

e South West Wales — Pembrokeshire, Carmarthenshire, Swansea and Neath Port
Talbot

+ South East Wales — Blaenau Gwent, Bridgend, Cardiff, Caerphilly, Merthyr Tydfil,
Monmouthshire, Newport, Rhondda Cynon Taff, Torfaen and Vale of Glamorgan
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Survey methods
This section provides a summary of the survey methods. Full details are included in the Weighting

appendix and the ‘Methods and Performance’ section at the end of this report. §)
Sample design

GBDVS 2017 was undertaken using an online methodology with a total of 35,118
interviews conducted with adults aged 16 and over who were resident in England, Scotland
and Wales during 52 weekly survey waves.

Survey respondents were selected from an online panel with demographic quotas based
on age, gender, working status, socio-economic status and area of residence applied in
every survey wave to increase the representativeness of the achieved sample.

ICANTAR TNS-

The survey data was weighted to further improve the representativeness of the outputs with
the approach used informed by a significant programme of parallel off-line interviewing
involving over 6,000 in-home interviews during 2011.

In summary, the first stage of the weighting solution corrected for non-response biases by
applying weights on the basis of a number of demographic variables relevant to levels of
participation in leisure (age, gender, age of completing education and socio-economic
group) and region of residence.

The second stage involved the ‘grossing up’ of the data provided by respondents regarding
the leisure visits they had taken in the last seven days to allow estimates of the total
volume and expenditure of visits taken in each month of the year and for the full 12 months
to be calculated. At this stage of the weighting, any under-reporting of visits by a
respondent (the questionnaire allows details of up to three visits to be recorded but they
may have taken more) was also taken into account to ensure that the final weighted data
could be considered to be representative of all visits taken by the wider sample.

Further details of the weighting approach and on the parallel off-line interviewing are
included in the ‘Methods and Performance’ section. €)
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Note on reweighting of 2011 to 2015 estimates

In 2016 the following changes were identified as necessary and implemented from January
2016:

= Questionnaire improvements to make the survey more engaging and easy to complete

= Questionnaire revisions required as part of the ‘merging’ of GBDVS with the GBTS
online piloting

= From January 2016 the weekly sample size contacted for the wider GBDVS — GBTS
combined surveying increased from 673 to 1,000

Parallel testing of the survey approaches used before and after these changes found that
these changes resulted in increased levels of visits reported by respondents by around
+15%.

To take account of this change and increase comparability in trends data, the results from
2011 to 2015 presented in this report have been revised, with all previous estimates
upweighted by 15%.

All data for 2011 to 2015 as previously published is referred to as ‘historical’ while the
figures which include the 15% adjustment are referred to as ‘reweighted’.

Both historical and reweighted data has been used in the trend sections of this report with
historical data shown in tables which are coloured orange while reweighted data are
coloured green.

ICANTAR TNS-

Tourism
Day Visits

Full
data tables

Methods and
Performance

3hr+ Leisure
Day Visits

Activities Core
to Tourism Visits

Note on 2016 Tourism Day Visit data processing issue

In January 2017, a data processing error relating to the application of filters to define
Tourism Day Visits was identified. This error had an impact on the accuracy of all
previously reported 2016 TDV results for London, with knock on impacts on results for
England and GB as a whole.

Following the identification of this error all data was corrected and reports were re-run
using accurate estimates.
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Definitions used in GBDVS

Definition in GBDVS

Several definitions are used in GBDVS to provide a
detailed understanding of the domestic day visits taking
place in the UK (3 hours + Leisure Day Visits) and more
specifically the domestic tourism market (Tourism Day
Visits and Activities Core to Tourism Visits).

Leisure Day Visits

GBDVS captures headline data on the volume of visits
from home involving any of the activities listed in the table
shown on the right.

Any participation in one or more of these activities, away
from home but within the UK is considered to be a Leisure
Day Visit. Leisure Day Visits are not reported in the
GBDVS annual report

3 hours + Leisure Day Visits

A 3 hours+ Leisure Day Visit is a Leisure Day Visits visit
that lasts more than 3 hours from beginning to end (i.e.
from leaving home to returning there).

Activities Core
to Tourism Visits

Tourism
Day Visits

Summary

Tourism Day Visits (TDVs)

Tourism Day Visits are a sub-set of 3 hours+ Leisure Day
Visits which fulfil 2 additional criteria:

= Regularity - the participant must indicate that the visit
(i.e. same activity in same place) is not undertaken
‘very regularly’

= Place - the destination of the visit must be different
from the place (i.e. city, town, village or London
borough) where the participant lives. If the visit is taken
from a workplace, the destination must be in a different
place from the workplace. This rule is not applied when
the visit has involved watching live sporting events,
going to visitor attractions or going to special public
events

Activities Core to Tourism Visits (ACTs)

Activities Core to Tourism Visits represent the subset of
the Tourism Day Visits where the main activity undertaken
was focused on tourism and one of those highlighted in
purple in the table on the right (*note that ‘entertainment’
visits solely including cinema attendance are not included
as a core tourism activity).

ICANTAR TN S

Y Visi .
& Scotland

Methods and
Performance

3hr+ Leisure Full
Day Visits data tables

Leisure activities included in GBDVS *

Visiting friends or family for leisure

"Special’ shopping for items that you do not regularly buy

Going out for a meal

Going on a night out to a bar, pub and/or club

Going out for entertainment — to a cinema, concert or theatre*

Undertaking outdoor leisure activities such as walking, cycling,
golf, etc.

Taking part in other leisure activities such as hobbies, evening
classes, etc. (outside of your home)

Taking part in sports, including exercise classes, going to the gym,
etc.

Watching live sporting events (not on TV)

Going to visitor attractions such as a historic house, garden,
theme park, museum, zoo, etc.

Going to special public event such as a festival, exhibition, etc.

Going to special events of a personal nature such as a wedding,
graduation, christening, etc.

Going on days out to a to a beauty or health spa/centre, etc.

Going on general days out/to explore an area

Going on day trips/excursions for other leisure purpose not mentioned
above

-fﬁ, Cymru @
e
}t’k\ Wales VisitEngland 9
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Definitions used in GBDVS

Destination type Rounding of percentages

One of the series of questions asked about Leisure Day Visits which lasted 3 hours or longer Note that in some tables and figures percentages do not total 100% due to the rounding of
(Question 13) related to the destination type visited; respondents were asked to select from the  figures to the nearest whole number.
following answer options:

= A city or large town

= A small town

= Avillage

= Countryside

= A seaside resort or town

= Seaside coastline — a beach

= Other seaside coastline

It should be noted that respondents could select more than one of these answer options when
describing their visit destination but from 2012 a new subsequent question (Q13a) was added

to identify the single main destination type. In this report the results relating to these questions
have been analysed on the basis of four broader type categories:

= City/large town
=  Small town
= Village/countryside — combining responses of ‘a village’ or ‘countryside’

= Seaside — combining all three of the seaside/coastline answer options

KANTAR TNS . & sisiand B .

VisitEngland™



¢ ¢ ¢ ¢ s ¢ ¢ s ¢

Content Introduction Scope Summary Tourism Activities Core 3hr+ Leisure Full Methods and
of the report Day Visits to Tourism Visits Day Visits data tables Performance

2017 — Tourism Day Visits at a glance

Annual volume in millions Annual volume in millions and expenditure in £m
B England Volume Expenditure Volume Expenditure
) EE9iEne GB total 1793 £62,447 English regions

B Wales

GB total England total 1,505  £50,899

North East England 82 £2,451
North West England £7,628
Yorkshire and The Humber £5,023
East Midlands £3,800

1.8bn

o Scotland total 151 £5,995
visits

Wales total 100 £4,332

Scottish regions*

East of Scotland

Annual expenditure in £m Westof Scotiand
North of Scotland

West Midlands £4,305
East of England £3,853
London £12,626

B England
B Scotland South of Scotland South East England £7,068
Wales Welsh regions* South West England £4,146

GB total
Mid Wales

North Wales

£62bn

spent
South East Wales
South West Wales

£50,899

*Please note that a discrepancy between the national and the regional figures for Wales and Scotland exist due to the self-completion nature of the questionnaire. It is possible for respondents to
select a region of visit and enter a town that they visited which is not related to the region they previously selected.
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2017 — Tourism Day Visits at a glance

Trends over time Monthly volume and expenditure

GB level GB level Q

Jan Feb Mar Apr May  Jun

Full
data tables

Methods and
Performance

Aug Sep Oct Nov  Dec
1793 Quarter 1 Quarter 2 Quarter 3 Quarter 4
’ Value
2011 2012 2013 2014 2015* 2016 2017 v?se; £34 £35 £34 £37
B Expenditure (£bn) B Expenditure (£bn)
M Volume (m) M Visits (m)
*Note: 2011-2015 estimates are reweighted — see note on page 8 *Including visits with zero spend
Y isit . st%. Cymru @
ICANTAR TNS- @ Scotland YBR Wales 12
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2017 — Tourism Day Visits at a glance

Top 5 Main activities undertaken by volume in millions and expenditure in £m [ Main Destination type
0,
GB level Visiting friends GB level (%)
and family
Went out 425m =]
n nn .
for a meal £10,441m Ou.td_o.or o IDI 42% City/large town
1 94m activities
Exol Went on
£7,830m tplore 1 41 m a night out
the area
133m

£3,502m

.0

a)

£2,550m 137m
£4,745m @ 24, small town

23% Rural

9% Seaside/coastal

IKANTAR TNS- & Stéland T @ .
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Summary

Defining Tourism Day Visits

Tourism Day Visits are a sub-set of 3 hours+ Leisure Day Visits (i.e. in UK, lasting 3 hours
or more and involving one or more of the activities on right) which also fulfil two further
criteria:

= Regularity - the participant must indicate that the visit (i.e. same activity in same place)
is not undertaken ‘very regularly’

= Place - the destination of the visit must be different from the place (i.e. city, town, village
or London borough) where the participant lives. If the visit is taken from a workplace, the
destination must be in a different place from the workplace. This rule is not applied when
the visit has involved watching live sporting events, going to visitor attractions or going
to special public events

3 hours+
Day Visits

Tourism
Day Visits
(TDV)

Activities
Core to
Tourism
(ACT

ICANTAR TNS-

Tourism
Day Visits

Methods and
Performance

3hr+ Leisure Full
Day Visits data tables

Activities Core
to Tourism Visits

Leisure activities included in GBDVS

Visiting friends or family for leisure

'Special’ shopping for items that you do not regularly buy

Going out for a meal

Going on a night out to a bar, pub and/or club

Going out for entertainment — to a cinema, concert or theatre

Undertaking outdoor leisure activities such as walking, cycling, golf, etc.

Taking part in other leisure activities such as hobbies, evening classes, etc. (outside of
your home)

Taking part in sports, including exercise classes, going to the gym, etc.

Watching live sporting events (noton TV)

Going to visitor attractions such as a historic house, garden, theme park, museum, zoo,
etc.

Going to special public event such as a festival, exhibition, etc.

Going to special events of a personal nature such as a wedding, graduation, christening,
etc.

Going on days out to a to a beauty or health spa/centre, etc.

Going on general days out/to explore an area

Going on day trips/excursions for other leisure purpose not mentioned above

@ 15
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Tourism Day Visits — summary of key findings

Activities Core 3hr+ Leisure Full Methods and
to Tourism Visits Day Visits data tables Performance

This section describes the volume, expenditure and characteristics of Tourism Day Visits taken by GB residents during 2017.

Please note: any trends identified are based on re-weighted data

'(D Volume and expenditure of visits | t

= During 2017, GB residents took a total of 1,793 million Tourism Day Visits to
destinations in England, Scotland or Wales; and around £62 billion was spent
during these trips.

@ Geographic distribution of visits

= England saw the highest number of visits (1,505 million visits or 84% of the
total) while 8% of visits (151 million) were taken to Scottish destinations and
6% to places in Wales (100 million).

= London had the greatest share of visits amongst the English regions
(327 million visits) where the total expenditure of day visits during 2017 was
around £12.6 billion. The English region with the lowest volume and value of
visits was the North East.

= In Scotland the largest volume of visits were taken to destinations in the East
(52 million) while in Wales the largest volume of visits were taken in the
South East (42 million).

ICANTAR TNS-

Volume and expenditure of GB tourism day visits over time

The 1,793 million Tourism Day Visits that were taken by GB residents during
2017 is slightly lower than compared to those taken in 2016 (1,834 million
tourism day visits), decreasing by -2%.

In England visit levels decreased between 2016 and 2017, from 1,557 million
to 1,505 million; a similar decrease was observed in total expenditure on these
trips, decreasing by -5% to £50.9 billion.

Scotland saw the volume of Tourism Day Visits increasing, compared to 2016,
at 151 million, while expenditure increased further by +22% from £4.9 billion in
2016 to £6.0 billion in 2017.

Welsh Tourism Day Visits decreased from 102 million in 2016 to 100 million in
2017, while the expenditure of these visits rose by +6% from £4.1 billion to
£4.3 billion.

For further details on Tourism Day Visit trends between 2011 and 2017,
please refer to page 19.

Y Visit . 9t Cymru
& Scotland g ® 16
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Content Introduction Summary

Geographical distribution

Figure 2.1 2017 volume of Tourism Day Visits and expenditure by destination

Visits (millions) Expenditure (Emillions)

i @ S @

= England = England

= Scotland GB = Scotland GB
Wales Wales

Figure 2.2 2016-2017 Change over time in headline volume and expenditure of
Tourism Day Visits (% change)

22%
m Visits 6%
= Expenditure __
.
-2% -2% -3% _59 -2%
Actual +45  -£1,320 .52 -£2635 +9 +£1,079 3 +£236

(+/- Millions) ’ ’ ’

England Scotland Wales

==

3hr+ Leisure
Day Visits

Methods and
Performance

Full
data tables

Figure 2.1 illustrates the total number of
tourism day visits taken in England,
Scotland and Wales during 2017: a total of
1.8 billion visits across the year. England
accounts for the vast majority of day trips
made (1,505 million). Of the remaining
visits, 151 million were taken in Scotland
and 100 million were taken in Wales.

Figure 2.1 also illustrates the economic
contribution of these visits, with a total of
£62 billion spent. Trips made within
England account for the bulk of the spend
(£50,899 million), with the remainder split
fairly evenly between visits taken to
Scotland and Wales.

Figure 2.2 shows the difference between
the total visits/ spend in 2016 and 2017. At
the GB level -2% less visits (-45 million)
were taken while expenditure also
decreased by -2% (-£1,320 million).
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Activities Core
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Geographical distribution within England ==

Figure 2.3 2017 volume of Tourism Day Visits by
destination (millions) €

m North East England
m North West England
m Yorkshire and the Humber

147

m East Midlands

m West Midlands E??Slszd
m East of England

= London

South East England
South West England

4

Figure 2.4 2017 expenditure of Tourism Day Visits by

destination (£ millions) €
> %
England
= West Midlands 25?1?): @
m East of England

= London 3,800
South East England
South West England

m North East England

m North West England

m Yorkshire and the Humber
m East Midlands

3hr+ Leisure
Day Visits

Full Methods and
data tables Performance

Figure 2.3 and 2.4 illustrate the regional
distribution of trips and associated spend
on tourism day visits made within England.

London had the greatest share of visits
amongst the English regions (327 million
visits) - the total expenditure of tourism
day visits in this area was around £12,626
million. The English region with the lowest
volume of visits was the North East, the
destination for an estimated 82 million
visits and around £2,451 million in
expenditure.
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Annual trends

Figure 2.5 volume of Tourism Day Visits by year
(millions) ©
*Note: 2011-2015 estimates are reweighted — see note on page 8

1,969

1
1,777 1,826 1,822 1754 ! 1,834 1793
1
1
1

Activities Core
to Tourism Visits

Tourism
Day Visits

Summary

Figure 2.6 expenditure on Tourism Day Visits by year
(€ millions) ©
*Note: 2011-2015 estimates are reweighted — see note on page 8

£65,610

£59N39 £61,833 £61,943
1
—
Fo5.728 £52,928 51 g7 £53,385 £53,534

£63,904 62 447

—

s

3hr+ Leisure
Day Visits

Full Methods and
data tables Performance

Figures 2.5 and 2.6 illustrate annual
variations in visit volumes and expenditure
by destination country.

During 2017 the volume of visits in GB and
England decreased slightly although
remained consistent with previous levels;
as was the case for expenditure levels.

In Scotland both the volume of visits and
expenditure rose to their highest point
since 2012. Wales also saw an increase in
expenditure although volume of visits
remained stable.

£50,899
503 1576 1547 4493 1 1557 4505 £49,071 i
1 1
| —GB |
1 1
! = FEngland |
1 1
! = Scotland !
| Wales |
1 1
1 1
154 163 142 146 143 | 142 151 7075 g5348 £5343 £5773 g4511! £4,916 £5995
1 ]
1 T
117 116 102 104 86 ' 102 100 £3380 £4409 £3520 £3079 £3,121 ! £4,096 £4,332
2011 2012 2013 2014 2015* 2016 2017 2011 2012 2013 2014 2015* 2016 2017
W ~Visit .
IKANTAR TNS- @ Scotland
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Seasonal distribution

Figure 2.7 2017 volume of Tourism Day Visits by month
— all GB residents (millions) €)

194

145

1

|

1
116 :
|
1
|
1
|
|
|

e

Summer
Autumn

Spring

*

Aug Sep Oct Nov Dec

Tourism
Day Visits

Summary Activities Core

to Tourism Visits

Figure 2.8 2017 expenditure on Tourism Day Visits by
month — all GB residents (£ millions) €

|
£5,812

£5,740

Ing)
o
(o]
NS
IS

£4,017
£3,988

Winter
Spring
Summer
Autumn

5 i

Jan Feb Mar Apr May Jun Jul

ICANTAR TNS-

3hr+ Leisure
Day Visits

Aug Sep Oct Nov Dec

Full
data tables

Methods and
Performance

Figures 2.7 and 2.8 illustrate seasonal
variations in visit volumes and expenditure
in Great Britain.

Summer months see the most activity with
the largest volume of visits taking place in
August (194 million visits), while the first
quarter of the year saw the lowest number
of visits.

The seasonal variation by total
expenditure by month follows a similar
pattern as illustrated in Figure 2.8, with
August being a key month for spend
(£5,844 million), although a notable
decrease compared to last year has been
seen. Additionally, in contrast to 2016, the
highest spend by month was recorded in
December (£5,859) as opposed to the
summer months.

) Scotland’
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Expenditures on visits

Figure 2.9 2017 expenditure on tourism day visits by destination country (% of total) €

RO Average (including Zero Spend) ........................................................................................................ >
£34 £34 £40 £43

GB England Scotland Wales

> < —1= e

mNo expenditure ®£0.01to£10 m®m£10.01to£20 m£20.01to £30 £30.01 to £50 Over £50

Full Methods and
data tables Performance

Figure 2.9 illustrates the average
expenditure level and its breakdown by
destination country.

On average, day visits in Scotland and
Wales involved more spend than those
taken in England.

IKANTAR TNS- & Statland T S @
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Summary

= - &I |Z
Items purchased on visits
Figure 2.10 2017 items spent money on during Tourism Day Visits — all GB residents (% of total visits) €

Eating and drinking out - | . +1%
Food bought in a shop [ NI 15%
I 2%
I 2%
Road transport - bus fares, taxi fares, car parking || NN NN 10%
Rail, tube or tram transport || GGG °%
Tickets/ entrance to events, shows, clubs etc. || GG °%
Entrance to visitor attractions || 5%
Tickets to watch sporting events [l 3%
Used a travel card/pass [l 3%
Entrance to sports/leisure centres [l 3%

‘Special’ shopping
Road transport — fuel bought during your trip

Hiring a car or other vehicle [} 2%
Used a season ticket/pass, etc. - 2%
Water transport | 1%

Air transport | 1%

Package travel or package tours l 1%
Other travel services [] 1%

ICANTAR TNS-

Activities Core
to Tourism Visits

W AVisit . 3
\?) Scotland 1’% Wales
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3hr+ Leisure Full
Day Visits data tables

Figure 2.10 illustrates the proportions of
tourism day visits that involved
expenditure on different items.

By a considerable margin, the items most
likely to be purchased related to eating &
drinking out in cafes/restaurants (41% of
visits overall). Food bought in a shop
(15%) was the next most popular item
purchased on a day visit, followed closely
by ‘special’ shopping (12%) and road
transport (12%).

It should be noted that the survey only
recorded expenditure made during the
visit so, for example, expenditure on fuel
used but not purchased during the visit
(and related journey to and from the
destination) is not included.
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Figure 2.11 2017 volume and expenditure of Tourism Day Visits by main activity undertaken — all GB residents (%) €

Visited friends or family

Eating out

Outdoor leisure activities

Night out to bar, pub, etc

Special' shopping

General days out/ to explore an area

Went out for entertainment

Went to visitor attractions

Watched live sporting event (not on TV)

Went to a special public event

Went to a special event of a personal nature
Took part in other leisure activities e.g. hobbies
Went on day trips/excursions for another leisure purpose
Took part in sports

Went on days out to a beauty/health centre/spa, etc.

249,
11% 17 o
5 13%
S 49, 8%
_0 8%
e 89

I Y
0— 17%

m Volume of visits
% m Expenditure on visits

= 1%

Figure 2.11 details the main activities
undertaken on Tourism Day Visits and the
related share of expenditure by activity.

The most prominent activity participated in
during day trips (in terms of percentage of
trips taken) in 2017 was visiting friends or

family, which accounted for 24% of trips.

The most prominent activity in terms of
related spend was ‘special’ shopping,
which accounted for 17% of all spend
generated from 7% of all Tourism Day
Visits taken.
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Activities undertaken by country (i)

Figure 2.12 (i) 2017 volume of Tourism Day Visits by main activity and destination country — all GB residents (%) €

24%
Visited friends or family 23%24%
24%
11%
- "
SV ———————————————————————————— 10%11/O
11%
I G/
Qutdoor leisure activities I 5
KA
9%
I 5,
- —
Night out to bar, pub, et  — 70 °
8%
I 7,
Special’ ShopPiINg  p——— =GB
6% m England
E— = Scotiand
General days out/ to explore an ared o 8%
898 Wales

Went out for entertainment — A

Figure 2.12 (i) illustrates the share of

activities undertaken on Tourism Day
i Visits by destination country (continued on

next page).

Tourism Day Visits in Scotland and Wales
: were more likely than those taken in

England to involve outdoor leisure

activities or to be described as general
i days out to explore an area.
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Activities undertaken by country (ii)

Figure 2.12 (ii) 2017 volume of Tourism Day Visits by main activity and destination country — all GB residents (%) © Figure 2.12 (ii) illustrates the share of
o activities undertaken on Tourism Day
Went to visitor attractions % Visits by c_lestlnatlon country (continued
9 : from previous page).
0,
Watched live sporting event (not on TV) e %g’
———————————————————————————WLA
3%
: 3%
Went to a special public event EEE—————8 0
I ——— ¥,
3%
. 3%
Went to a special event of a personal nature g 2o 3%
0
E— )/
Took part in other leisure activities €.g. hobbies  EE— — — g%
% GB
n
Went on day trips/excursions for another leisure e ——— g?
purpose EE— 2, = England
(o)
E—— )/ m Scotland
Took part in Sports  E———— %é Wales
1% ’
—
Went on days out to a beauty/health centre/spa, etC. Eu—— 1%
0%
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Activities undertaken by destination type (i)

Figure 2.13(i) 2017 volume of Tourism Day Visits by main activity and destination type — all GB residents (%) ©

22%
S . 29%
Visited friends or family 24% 0
20%
1
; I —
Eating out - —————— 117,
10%
— %
Outdoor leisure activities S 0
—— R
12%
E—
- ——
Night out to bar, pub, etc E— ’ m City/Large town
(o]
. 10% ® Small town
Special’ Shopping  pummm o 6% m Village/countryside

Seaside/coast

I
General days out/ to explore an ared o — 00/
16%
6% o
Went out for entertainment gy 2%30/ °
(o]

Full Methods and
data tables Performance

Figure 2.13 (i) illustrates the share of
activities undertaken on Tourism Day
Visits by destination type in Great Britain
(continued on next page).

Tourism Day Visits taken to cities/large
towns were more likely to involve special
shopping, nights out to bars,
entertainment (cinema, concert or theatre),
live sport and special events than visits to
other destinations.

Tourism Day Visits taken to small towns
were more likely to involve visits to family
or friends than other destinations types.

Tourism Day Visits to villages /
countryside areas were more likely to
include outdoor leisure activities and
visitor attractions than other destinations.

Tourism Day Visits to seaside locations
were more likely to be described as
general day trips or excursions.
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Activities undertaken by destination type (ii)

Figure 2.13 (ii) 2017 volume of Tourism Day Visits by main activity and destination type — all GB residents (%) €)

4%
Went to visitor attractions 4%

8%
5%

6%
Watched live sporting event (not on TV) =3% 4%

3hr+ Leisure Full Methods and
Day Visits data tables Performance

Figure 2.13 (ii) illustrates the share of
i activities undertaken on Tourism Day
i Visits by destination type in Great Britain
i (continued from previous page).

I 3, m City/Large town

Went to a special public event  p—— 30,

2% m Small town

; O
Went to a special event of a personal nature e ————— 30

39, m Village/countryside

2% Seaside /coast

Took part in other leisure activities e.g. hobbies = %22
5%

I
Went on day trips/excursions for another leisure purpose g —— %22

I

I

Took part in sports  p——— 37,

Went on days out to a beauty/health centre/spa, etc.
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Detailed activities undertaken

Figure 2.14 2017 volume of Tourism Day Visits by detailed activities undertaken as part of visit — all GB residents (%) ©

Went for a meal in a restaurant, café, hotel, pub, etc. [ ENRNRNININE 6%
visited family for leisure [ N R NRNRERE (2%
Went for a drink in a pub, club, hotel, etc | N RN IEINRIHNIIDDE 0%
Just relaxed [N %
Short walk/stroll — up to 2 miles/1 hour [ NG 32
Visited friends for leisure | NN NN 3%
. 7%
N 6%
N 6%
N 5%
Went for a snack in a fast food outlet, takeaway, etc. [ NN NRNRIIIIIE 4%
Visited a beach || EG6@¢ 3%
Played with children [ NNEGEGNGG 3%
Visited a garden [ NG 3%
Watched wildlife, bird watching [ N RN 3°%
Watched a live football match (noton TV) [ NN 3%
Watched other live sport (noton TV) | NN 3%
Visited a country park [ NENENGIGIIN 3%
Visited a museum |GG 3%

Sightseeing on foot

Long walk, hike or ramble (minimum of 2 miles/1 hour)
Centre based walking (i.e. around a city/town centre)
Went to the cinema

3hr+ Leisure

Full Methods and
data tables Performance

Figure 2.14 illustrates the top 20 most
popular activities undertaken during
Tourism Day Visits taken by GB residents
in 2017 (based on the extensive list of
‘detailed’ activities shown to survey
participants).

Of this detailed list of activities, the most
frequently undertaken was going for a
meal in a restaurant/café/hotel/pub, etc.
(included in 16% of all visits).

The next most popular activity was visiting
family for leisure visits (12%), followed by
having a drink in a pub, club or hotel, etc.
(10%).

(Note that the full list of detailed activities
is available by clicking on the hyperlink
next to the title)
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Detailed activities by country

Figure 2.15 2017 volume of Tourism Day Visits by top ten detailed activity by destination country (%) ©

Went for a meal in a restaurant, café, hotel, pub, etc.
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Performance

Figure 2.15 details the top ten detailed

activities analysed by destination country.

Tourism Day Visits taken in Wales were

notably more likely to involve sightseeing

on foot (11%) than visits in England (7%)
or Scotland (9%).

i Tourism Day Visits taken in Scotland were
i more likely to include visiting family for

i leisure (14%) than visits in England (12%)
i or Wales (11%).

Scope Summary Tourism Activities Core
of the report Day Visits to Tourism Visits
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Destination type

Figure 2.16 2017 main destination type on Tourism Day Visits by destination country (%) ©

m City/large town ®mSmall town ®Village/countryside Seaside/coast

England Scotland Wales

>< = ke

Activities Core
to Tourism Visits

3hr+ Leisure Full Methods and
Day Visits data tables Performance

The profile of destination types visited on
Tourism Day Visits taken in England,
Wales & Scotland is shown in Figure 2.16.

There was little difference in the profile of
destinations visited in England and
Scotland. However, tourism day visits
taken in Wales were much more likely to
include a visit to the seaside/coast and far
less likely to include a trip to a city or large
town.
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Destination type — changes over time

Figure 2.17 2016-2017 change over time in main destination type on tourism day visits by destination type — all GB residents
(% change) ©

m Visits ® Expenditure

+5%

-1% -1% -1%
-10%
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countryside
n > ' 4
ol O
ajl AnAAn
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3hr+ Leisure Full
Day Visits

Methods and

data tables Performance

Figure 2.17 illustrates the percentage
change in the number of visits and related
spend between 2016 and 2017.

There have been notable decreases in the
volume of trips to seaside/coast (-6%) and
small town (-4%) destinations. Visits to
both city/large towns and
village/countryside destinations saw much
smaller declines (-1%).

Spend has increased for
village/countryside (+5%) destinations.
However, spend at city/large towns (-1%),
small towns (-5%) and seaside/coast
(-10%) locations all declined.
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Figure 2.18 2017 main destination type visited on Tourism Day Visits by region visited (%)
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The profile of main destination types on
Tourism Day Visits taken in each of the
English regions, and Welsh and Scottish
areas is shown in Figure 2.18.

As may be expected, the majority of visits
taken in London were to city/large town
destinations while the pattern across other
English regions was fairly consistent. The
main differences were the slightly lower
proportions visiting cities/large towns in
the South East and South West.

In Wales, over a quarter (31%) of visits to
the North were to seaside/coastal
locations, while a larger proportion (40%)
of visits to Mid Wales were village/
countryside destinations.

In Scotland, visits to City/Large town
locations made up the largest proportion of
visits across the East and West (51% and
49% respectively), while visits to the North
and South of Scotland were more likely to
be classed as a village/ countryside visit
(30% and 33% respectively).
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Destination type — volume and expenditure of visits

Figure 2.19 2017 volume and expenditure of Tourism Day Visits by main destination type and destination country (£ millions)
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Day Visits

Full Methods and
data tables Performance

Figure 2.19 shows that by far the largest
volume of tourism day visits taken across
GB were to city/large town locations,
accounting for 751 million visits and
£33,674 million in expenditure.

Reflecting lower levels of spend per visit,
tourism day visits taken to small towns
and village/countryside locations saw a
smaller proportion of spend relative to the
proportion of visits: small town visits
accounted for 433 million visits and
£11,697 million spend; village/countryside
locations accounted for 413 million visits
netting £11,122 million spend;
seaside/coast locations accounted for 159
million visits netting £4,659 million spend.
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Origin and destination of visits

Figure 2.20 2017 origin of Tourism Day Visit visitors by destination country (%)

mLive in same country  mLive outside country
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Full Methods and
data tables Performance

Figure 2.20 demonstrates that, tourism day
visits in each individual nation were
predominantly taken by those who live
there, with the vast majority of English
trips taken by its residents (94%).

Scotland and Wales saw higher
proportions of visitors from other
nations:13% of visitors to destinations in
Scotland and 26% of visitors to
destinations in Wales were from elsewhere
in GB.
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Most visited local authorities in England ==

Figure 2.21 volume of Tourism Day Visits and expenditure by English local authority: 20 most visited areas: annual averages
2015-2017 (millions)
Volume ©

City Of London I 50.2
Manchester N 30.6
Birmingham NN 27.9 Birmingham NN £1,361

City Of Westminster I 25.5 City Of Westminster N £1,316

Leeds NN 24.8 Leeds I £931
Cornwall N 20.4 Newcastle Upon Tyne I £695

Nottingham [ 15.3 Kensington and Chelsea I £647
Camden N 14.2 Nottingham I £635

Bristol N 13.7 Bristol M £604

Liverpool N 13.6 Camden I £599

Newcastle Upon Tyne I 13.4 Cheshire West And Chester [l £568
Kensington and Chelsea N 12.9 Sheffield M £538
Croydon N 12.7 Liverpool I £524

Cheshire West And Chester I 12.6 Cornwall I £502
Sheffield N 12.5 York I £447

County Durham I 11.8 Blackpool M £442

Norwich [N 11.6 Brighton And Hove Il £437

Greenwich I 11.6 Croydon I £426
Brighton And Hove I 11.4 Richmond Upon Thames [l £409

Northumberland N 11.3 Wandsworth 1l £400

Expenditure €

City Of London N £2,875
Manchester N £1,504

3hr+ Leisure Full
Day Visits

Methods and

data tables Performance

Figure 2.21 shows that, at a Local
Authority level (based on three year
averages), the most visited areas in
England were the City of London (50
million), Manchester (31 million),
Birmingham (28 million) and the City of
Westminster (26 million).

The City of London (£2,875 million),
Manchester (£1,504 million), Birmingham
(£1,361) and the City of Westminster
(£1,316 million) also contributed the most
in terms of expenditure.
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Figure 2.22 2017 claimed distance travelled on Tourism Day Visits by destination country (%) €@

Average

46 miles 43 miles 58 miles
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>
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i Overall, as shown in Figure 2.22, the

i average claimed distance travelled on

i tourism day visits taken by GB residents
i was 46 miles.

i The average distance travelled on day

i visits was higher in Wales (59 miles) and
i Scotland (58 miles) than in England (43

i miles).

i Reflecting these variations, only 26% of all
i visits taken in England involved a journey
of over 40 miles, while this proportion

i increased to 38% in Scotland and 35% in

Wales.
Over 40 miles
Y Visit . sE Cymru @
@ Scotland™  MER wales %
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Transport used

Figure 2.23 2017 main mode of transport on Tourism Day Visits by destination country (%) As illustrated in Figure 2.23, across GB,

i the majority of travel on day visits was by
car, but in Wales the proportion of car vs.

i public transport was even higher than the
i average.

m Car (own, hired, other) mPublic Transport ®Tube/Tram m=Walked Other

England Scotland Wales

> < = >
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Visit duration

Figure 2.24 2017 duration of Tourism Day Visits by destination country (%) @ Figure 2.24 demonstrates that nearly two-
fifths (37%) of day visits taken to

destinations in GB lasted between 3 and 4
hours. Around a quarter of visits lasted
between 4 and 5 hours (24%) or 6+ hours
(26%), while just over one in twelve (13%)
visits were 5 to 6 hours in duration.

m3-3.59 hrs m4-4.59 hrs 5-5.59 hrs 6+ hrs

England Scotland Wales
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Visit duration — by activities undertaken

Figure 2.25 2017 duration of Tourism Day Visits by main activity undertaken — all GB residents (%) ©

m3-3.59hrs ®m4-459 hrs m5-559 hrs 6+ hrs

Went out for a meal 51% 26% 15%

Took part in sports, including exercise classes, going to the gym 49% 26% 10% 16%
"Special’ shopping for items that you do not regularly buy 13%
Went on days out to a beauty/health centre/spa, etc. 46% 23% 13% 18%
Took part in other leisure activities such as hobbies, evening classes, etc. 46% 24% 21%
Went out for entertainment — to a cinema, concert or theatre 45% 24% 13% 18%
Watched live sporting event (not on TV) 41% 25% 21%
Undertook outdoor leisure activities such as walking, cycling, golf, etc. 40% 29% 13% 18%
Went on a night out to a bar, pub and/or club 40% 25% 15% 20%
Went on general days out/ to explore an area 32% 25% 26%
Went to visitor attractions such as a historic house, garden, theme park, museum, zoo, etc. 31% 25% 15% 29%

Visited friends or family for leisure 30% 21% 12% 37%

Went on day trips/excursions for another leisure purpose not mentioned above 26% 24% 14% 37%

Went to a special public event such as a festival, exhibition, etc. 25% 27% 13% 36%

Went to a special event of a personal nature such as a wedding, graduation, christening,
' ' etc o ’ 23% 23% 37%

data tables Performance

Figure 2.25 illustrates visit durations by
activity undertaken. The majority (51%) of
visits for which the main activity was going
out for a meal lasted between 3 and 4
hours. In contrast, visits for special
personal events (37%), day trips (37%) or
visits to friends and family (37%) were
more likely to last for +6 hours.
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Figure 2.26 2017 Tourism Day Visits taken in last seven days — variations by demographic — all GB residents (%)
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Day Visits

Full Methods and
data tables Performance

Figure 2.26 illustrates that propensity to
take Tourism Day Visits in Great Britain
was highest amongst younger age groups,
members of the more affluent socio-
economic groups, people who stayed in
education for longer, people with access to
a car and those with children in their
household.
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Visitor profile
Figure 2.27 2017 age profile of Tourism Day Visit takers by main activity undertaken — all GB residents (%)

m16-34 m35-54 m55+

Took part in sports, including exercise classes, ) ) )
Taina o e oy A 18% 14%
Went on days out to a beauty/health centre/spa,
Y v b 66% 26% 9%

Went to a special public event such as a festival,
exhibition, etc.

. 68% ________________________________18% D idv
. 66% 2% [ o%

24% 21%

18%

Went on a night out to a bar, pub and/or club

Took part in other leisure activities such as hobbies,
evening classes, etc. (outside of your home)

Went out for entertainment — to a cinema, concert
or theatre

Went to a special event of a personal nature such
as a wedding, graduation, christening, etc.

46%
44%
44%
43%

26%
27%

32%
28%

28%
30%
25%
29%

Went on general days out/ to explore an area

Watched live sporting event (not on TV)

Went to visitor attractions such as a historic house,
garden, theme park, museum, zoo, etc.

Visited friends or family for leisure

Went on day trips/excursions for another leisure
purpose not mentioned above

Went out for a meal

"Special’ shopping for items that you do not
regularly buy

Undertook outdoor leisure activities such as
walking, cycling, golf, etc.

35% 33% 31%

3hr+ Leisure Full
Day Visits

Methods and

data tables Performance

Figure 2.27 shows that day visits in which
the main activity was taking part in a
sporting activity (68%), going on a day out
to spal health club (66%), or attending a
special public event (55%) were more likely
to involve those aged 16 to 34.

Visits which involved outdoor leisure
activities were more likely to be taken by
people aged 35-54 (33%).

However going out for a meal (35%) was
the most common activity undertaken by
people aged 55 or over.
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Visitor profile

Figure 2.28 2017 socio-economic group profile of Tourism Day Visit takers by main activity undertaken — all GB residents (%

—

Figure 2.28 demonstrates that, in terms of
socio-economic group a higher share of
people with a more affluent (AB)

m AB = Ci1C2 = DE background was found amongst those

Took part in other leisure activities such as hobbies, who took part in ‘other’ leisure activities

W etvenigg C'asstet& etg- (Oltitzi]de lgf] your h</>me) 2l = 1o% (39%). Those from the lower socio-
ent on aays out to a beau ea centre/spa, . . .
’ ’ ato 36% 51% 13% economic grouping, DE, were more likely

Went to V‘S‘giﬂi‘e‘f‘iﬂi“msei‘j:!‘kf";Ss*liiiﬁf‘io“o‘f“;ii 36% 48% A to be present in visits where the main

Took part in sports, including exercise classes, 36% 47% 17% activity was visiting friends or family for
Went out for entertainment — to ag;:egnrz tzgngciTt Ieisure’ special Shopping’ general days out
‘ 35% 50% 15%

or theatre or attending a special public event (21%).

Watched live sporting event (not on TV) 49%

Went on a night out to a bar, pub and/or club 49%

Went out for a meal 49%

S rpose not mentoned above
et 02 Specal Pl et e o st

Undertoolcoutdoor e aciiiies sue e
O oo e e

"Special’ shopping for items that you do not 519
regularly buy ©

Visited friends or family for leisure 27% 52% 21%
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Visitor profile

Figure 2.29 2017 presence of children in household amongst Tourism Day Visit takers by main activity undertaken
— all GB residents (%)

Took part in sports, including exercise classes, going to the gym

Went to visitor attractions such as a historic house, garden, theme
park, museum, zoo, etc.

Went to a special event of a personal nature such as a wedding,
graduation, christening, etc.

"Special’ shopping for items that you do not regularly buy
Watched live sporting event (not on TV)

Visited friends or family for leisure

Went on a night out to a bar, pub and/or club

Went out for entertainment — to a cinema, concert or theatre

Went on day trips/excursions for another leisure purpose not
mentioned above

Undertook outdoor leisure activities such as walking, cycling, golf,
etc.

Went to a special public event such as a festival, exhibition, etc.

Took part in other leisure activities such as hobbies, evening
classes, etc. (outside of your home)

Went on general days out/ to explore an area

Went out for a meal

Figure 2.29 illustrates that higher
proportions of people with children were
seen in visits where the main activities

In contrast, only a quarter of visits where
the main activity was eating out (25%)
were taken by people with children.

were days out taking part in sports (41%).

KANTAR TNS- & Statland

%, Cymru @

},’;’! Wales VisitEngland™

43



3. Activities Core to
Tourism Visits

¥ )




¢ ¢ ¢ ¢

9

¢ ¢ s ¢

Content Introduction Scope

of the report

Summary

Defining Activities Core to Tourism Visits

Activities Core to Tourism Visits represent the subset of the Tourism Day Visits where the
main activity undertaken was one of those present in the table below (*note that
‘entertainment’ visits solely including cinema attendance are not included as a core tourism
activity).

Activities Core to Tourism

Going out for entertainment — to a cinema, concert or theatre*

Undertaking outdoor leisure activities such as walking, cycling, golf, etc.

Watching live sporting events (not on TV)

Going to visitor attractions such as a historic house, garden, theme park, museum, zoo,
etc.

Going to special public event such as a festival, exhibition, etc.

Going on general days out/to explore an area

ICANTAR TN S

Tourism
Day Visits

3hr+ Leisure Full
Day Visits data tables

Activities Core Methods and
to Tourism Visits Performance

3 hours+ Day
Visits

Tourism Day
Visits (TDV)

Activities Core

to Tourism
(ACT
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Tourism
Day Visits

Activities Core to Tourism Visits — summary of key findings

This section describes the volume, expenditure and characteristics of activities core to tourism visits taken by GB residents during 2017.

("£ 3 Volume and expenditure of visits

= During 2017, GB residents took a total of 540 million activities core to tourism
(ACT) visits to destinations in England, Scotland or Wales; and around
£16.2 billion was spent during these trips.

é% Geographic distribution of visits

= England saw the highest number of visits (444 million visits or 82% of the total)
while 9% of visits (50 million) were taken to Scottish destinations and 6% to
places in Wales (32 million).

= London had the greatest share of visits amongst the English regions (84 million
visits) where the total expenditure of ACT visits during 2016 was around
£3.2 billion.

= |n Scotland the largest volume of ACT visits were taken to destinations in the
East (14 million).

= In Wales the largest volume of ACT visits were taken in the South East (10
million).

ICANTAR TNS-

Activities Core 3hr+ Leisure Full Methods and

to Tourism Visits Day Visits data tables Performance
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Geographical distribution

Figure 3.1 2017 volume of ACT visits and expenditure by destination

Visits (millions) € Expenditure (Emillions) €

m England 6@ m England

m Scotland GB m Scotland GB

£16.2bn

m \Wales m \Wales

Figure 3.2 2016-2017 Change over time in headline volume and expenditure of
Tourism Day Visits (% change)

19%
m Visits -1% -4%, 4% -3%
B Expenditure
Actual
‘res -7 -£629 -18 -£389 8 £131
(+/- Millions) GB England Scotland

2= —+ <

ICANTAR TN S

Activities Core 3hr+ Leisure Full Methods and
to Tourism Visits Day Visits data tables Performance

-2% -

-21%

-1 -£232
Wales

Y Visi .
& Scotland

. Figure 3.1 illustrates the volume and

i expenditure of visits in Great Britain

i involving activities core to tourism (ACT
i visits) taken during 2017.

In total 540 million ACT visits were taken
: by Great Britain residents during 2017
i (30% of all Tourism Day Visits).

Reflecting the population distribution the

i vast majority of ACT visits were taken in

i England (82% or approximately 444 million
i visits) while 9% (50 million) were taken in

i Scotland and 6% (32 million) in Wales.

: ACT visits accounted for a total
expenditure of £16.2 billion, with the

i contribution by country as follows:
England: £13,423 million; Scotland £1,429
i million; Wales: £894 million.

i [y @ 47
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of the report Day Visits to Tourism Visits

Geographical distribution (England) ==

Figure 3.3 2017 volume of ACT visits and expenditure by destination

Visits (millions) € Expenditure (Emillions)

= North East England = North East England

m North West England y m North West England

m Yorkshire and the Humber m Yorkshire and the Humber
m East Midlands m East Midlands

m West Midlands m \West Midlands
m East of England

England

England
444m

m East of England
= London
South East England

South West England

£13.4bn

&

= London
South East England
South West England

KANTAR TNS- & Statland

Day Visits

data tables Performance

Figure 3.3 illustrates the regional
i distribution of ACT visits and associated
i spend within England.

19% of ACT visits (84 million) taken in
i England had a destination in London with

£3,203 million spend taking place on these
visits.

i In contrast the English region with the

i lowest volume of ACT visits was the North
East, the destination for an estimated 29

i million visits which generated around £913

million in expenditure.

Ak Cymru @
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Annual trends

Figure 3.4 volume of ACT visits by year (millions)
*Note: 2011-2015 estimates are reweighted — see note on page 8

Activities Core
to Tourism Visits

Tourism
Day Visits

Summary

Figure 3.5 expenditure on Act visits by year (£ millions)
*Note: 2011-2015 estimates are reweighted — see note on page 8

3hr+ Leisure
Day Visits

Full
data tables

Methods and
Performance

Figures 3.4 and 3.5 illustrate annual
i variations in visit volumes and expenditure
i by destination country.

563 549 547 :
516 530 521 540 | i During 2017 the volume of visits in GB and
. 017 758: i England saw slight declines compared to
| £17,274 ¢£16.944 £16.934 ’ | 2016, as did expenditure levels, which
/M-?>\/-V_\ £16& : ’/'%6,1 63: continues the downward trend emerging
452 469 448 | 463 444 ! since 2015.
429 . |
: " aq £14,599 £14,588 £15,388,
| £14,149 £14, 088 £14,472 | £13,811  £13,423
| -— B |
| =England |
i e Scotland i
: —\\ales :
47 48 43 49 45 1 42 50 £1546 1237 £1,339 £1.721 £1349! £1299  pq409
- £894
40 42 33 31 26 | 33 32 pg75  -1406 posq e £1,002 1£1,126
2011 2012 2013 2014 2015* 2016 2017 2011 2012 2013 2014 2015* 2016 2017
W Visit . st Cymru @
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Seasonal distribution

Figure 3.6 2017 volume of ACT visits by month Figure 3.7 2017 expenditure on ACT visits by month Figures 3.6 and 3.7 illustrate seasonal

— all GB residents (millions) € — all GB residents (£ millions) € : variations in ACT visit volumes and
; i expenditure in Great Britain.

August recorded by far the most visits (72
i million visits), while the lowest number of
: visits (30 million) took place in December.

i The seasonal variation of expenditure

i followed a similar pattern with the greatest
: monthly expenditure also taking place

i during August (£1,932 million).

I
I
I
I
I
I
I
£839 |

— I —

() c [0} [

2 £ E 5 o! £ £l

c € 2 = £1 £ =1

S 5 % 3 el It 7% 5 S

Jan Feb Mar Apr May Jun Jul Aug Sep Oct Nov Dec Jan Feb Mar Apr May Jun Jul Aug Sep Oct Nov Dec
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Expenditures on visits

Figure 3.8 2017 expenditure on ACT visits by destination country (% of total) €

ereeee e e R e s s Average (including ZEro SPENA)  ccvcerermeersersseersseesssses e
£30 £30 £28

GB England Scotland

=< - ><

m No expenditure m£0.01 to £10 m£10.01 to £20 m£20.01 to £30 m£30.01 to £50

ICANTAR TN S

Activities Core
to Tourism Visits

Visit

Over £50

3hr+ Leisure Full Methods and
Day Visits data tables Performance

Figure 3.8 illustrates the average
i expenditure level and its breakdown by
i destination country.

On average, ACTs taken in England
i involved slightly more spend than those
: taken in Scotland and Wales.

W . A Cymru
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Activities undertaken

Figure 3.9 2017 volume and expenditure of ACT visits by main activity undertaken — all GB residents (%) ©

Undertook outdoor leisure
activities such as walking, cycling,
golf, etc.

Went on general days out/ to
explore an area

Summary

Tourism
Day Visits

16%

—

a historic house, garden, theme
park, museum, zoo, etc.

I
Watched live sporting event (not _

14%

o I, 7%

Went out for entertainment — _ 10%

concert or theatre

Went to a special public event _ 8%
such as a festival, exhibition, etc. _ 9%

ICANTAR TN S

—

Activities Core
to Tourism Visits

3hr+ Leisure Full
Day Visits data tables

Methods and
Performance

Figure 3.9 details the activities undertaken
on ACT visits in Great Britain and the
corresponding share of expenditure.

26%

i The most prominent activities participated
i in during ACT visits were outdoor leisure

24% such as walking, cycling, golf (26%) and

‘general days out’ (24%).

i The most prominent activities in terms of
i related spend were ‘general days out’ and
. trips to visitor attractions, accounting for
i 21% of all expenditure each.

m Volume of visits

m Expenditure on visits

Y visit - 9 Cymru
& Scotland g ® 52
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Summary Tourism
Day Visits

Activities undertaken by country

Figure 3.10 2017 volume of ACT visits by main activity and destination country (%) €

Undertook outdoor leisure  INEGEGEG_—_—, 26 %o
" gy —————————————— 26%

A e U A WK, e —— 20
cycling, golf, etc. 29%

. 24 %
Went on general days out/ to I 2 %/
explore an area 1, 5 %0

26%
Went to visitor attractions such NI 172/0
ietor I
as a historic house, garden, 16"/107 ’
theme park, museum, zoo, etc. 17%
, , I 14 %
Watched live sporting event (not GG 15
on TV) I 1%
10%
I 10
Went out for entertainment — to a GGG 100/2 mGB
cinema, concert or theatre I S %o
9% m England
) . I C% m Scotland
Went to a special public event GGG S,
such as a festival, exhibition, etc. NI 1 1% Wales

KANTAR TNS- & Statland

3hr+ Leisure Full
Day Visits

Methods and

data tables Performance

Figure 3.10 illustrates the main activities
undertaken on ACT visits by destination
country.

ACT visits taken in Scotland and Wales
were more likely to involve outdoor leisure

activities than visits in England.

Visits in Wales were also slightly more

likely to involve general days out/exploring

(26%) than trips in either Scotland (25%) or

England (24%).

i Compared to trips taken in Scotland and
i Wales, trips taken in England were more
. likely to involve watching a live sporting
i event (15%) or going to an entertainment
i venue (10%).

Ak Cymru @
7 ;\€
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Activities undertaken by destination type

Figure 3.11 2017 volume of ACT visits by main activity and destination type visited — all GB residents (%) €

— 22%
: ; ]
Watched live sporting event A 1%

5%
I 10
Went on general days out/ to - 27%
explore an area I 24 %
41%
I 1 7%
Went out for entertainment —to a GGG 09, ’ )
cinema, concert or theatre | 4%5<y m City/Large town
0
m Small town
Went to visitor attractions such N 6% . .
- ]
as a historic house, garden, _16% 20% " Village/countryside
theme park, museum, zoo, etc. 12% Seaside/coast

Undertook outdoor leisure N 14 %
activities such as walking,

. 39%
cycling, golf, etc. 31%

Went to a special public event I 7%
such as a festival, exhibition, etc. NI 6%

KANTAR TNS- & Statland

. As illustrated in Figure 3.11 ACT visits to
: the seaside were predominately described

as general days out (41%). Visits to

village/countryside destinations were

dominated by one activity: outdoor leisure

. activities (39%).

i City/large towns had a more even spread

i of activities, but were much more likely

i than village/countryside and seaside

: locations to involve watching live sport

i (22%) and going out for entertainment
(17%). Small towns were popular for

i general days out (27%) and outdoor leisure
. activities (25%).
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Detailed activities undertaken

Figure 3.12 2017 volume of ACT visits by detailed activities undertaken as part of visit — all GB residents (%) © Figure 3.12 shows that around one in
i seven ACT visits involved sightseeing on
i foot (15%) and/or a short walks or strolls

Sightseeing on foot 15% L (13%) .
Long walk, hike or ramble (minimum of 2 miles/1 hour) 14%
Short walk/stroll — up to 2 miles/1 hour 13% 14% of ACT visits included a longer walk
Just relaxed 13% i while the same proportion included time
Centre based walking (i.e. around a city/town centre) 10% : spent relaxing (13%).

Went for a meal in a restaurant, café, hotel, pub, etc.

Watched a live football match (not on TV) [ NNNNEINNENEGEGEGEGNGENEGNGNENNENNNN S0 gka)frea itlg?)tléht? lelil(:;(si:‘ofot:‘e:ﬁ:ehd az:l|\i,:|t|l(es
Watched wildlife, bird watching y g yp

next to the title).
Visited a beach

Visited a garden

Visited a country park

Watched other live sport (not on TV)

Visited a museum

Went for a drink in a pub, club, hotel, etc
Played with children

Attended a live music concert/music festival | EEGTNTNGEINGEE -°-
Had a picnic or BBQ I -°-

Visited a castle/other historic site | EGTGTcTcTcTNGzGgGEGE 5°:

Visited a historic house, stately home, palace [ NN 5°-
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Destination type

Figure 3.13 2017 main destination type on ACT visits by destination country (% of total) €

m City/large town mSmall town mVillage/countryside Seaside/coast

England Scotland

> -+ >

ICANTAR TN S

Activities Core
to Tourism Visits

3hr+ Leisure Full Methods and

data tables Performance

Figure 3.13 demonstrates that nearly two-

i fifths (38%) of ACT visits in GB were to

i city/large town destinations, while nearly
i three in ten (29%) visits were to
village/countryside locations. Almost a

i fifth (18%) of ACT visits were to small

i towns, while around one in eight (12%)

i were to seaside/coast areas.

In England and Scotland, the proportions
: of visits to each place type was similar to
: the profile for GB as a whole.

Wales had a lower proportion of visits to
: city/large town areas (25%) but a higher
i proportion of visits to seaside/coast

i destinations (22%).

cotland
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Summary

Destination type — changes over time

Figure 3.14 2016-2017 change over time in main destination type on tourism day visits by destination type — all GB residents
(% change)

m Visits ®m Expenditure

6%

2% -

1% 1%

-15%
-24%
City/Large town Small town Village/ Seaside/coast
countryside

n > ' 4
ol -'O‘-
ajl An~an
OO

3hr+ Leisure Full
Day Visits

Methods and

data tables Performance

Figure 3.14 illustrates the percentage
change in the number of visits and related
spend between 2016 and 2017.

There have been notable decreases in the
volume of trips to small town (-10%) and
seaside (-7%) destinations. Visits to both
city/large towns and village/countryside
destinations increased slightly
(respectively 2% and 1%).

Like for the volume of day visits, there
have been notable decreases in the value
generated by the visits to small town
(-24%) and seaside (-15%) destinations. On
the other hand, the value of the visits to
city/large towns increased (6%).

KANTAR TNS- & Statland
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Destination type — by region

Figure 3.15 2017 main destination type on ACT visits by region visited (% of total) i Figure 3.15 compares the destination type
visited on ACT visits. As expected, the

i vast majority of London visits were to

i urban locations. The South East had the

: highest proportion of visits to small towns
i as did the East Midlands for villages/rural

i visits. The South West had the most visits
i to the seaside/coast.

m City/large town m Small town m Village/rural Seaside/coast

i In Wales, nearly two-fifths (37%) of visits

i to Mid Wales were to village/countryside

i locations; whereas North Wales saw a

i quarter of visits to the seaside/coast. The
i South East of Wales saw the largest

i proportion of city/large town visits (46%).

i In Scotland, visits to city/large town

i locations made up the largest proportion

i of visits across the East and West (56%

: and 54% respectively), while 26% of visits
i to the North and 33% of visits to the South
i were to village/countryside locations.

ENGLAND

North East

North West

Yorkshire and the
Humber

East Midlands

West Midlands

East of England

London

South East

South West

WALES

North Wales

Mid Wales

South West Wales

South East Wales

SCOTLAND

North of Scotland

East of Scotland

West of Scotland

South of Scotland
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Summary

Destination type — volume and expenditure of visits

Figure 3.16 2017 volume and expenditure of ACT visits by main destination type and destination country — all GB residents
(£ millions)

Volume € . Expenditure €
N

mGB mEngland mScotland ®mWales : 5’( mGB mEngland mScotland mWales
R o
m S
205 N
172
157
133
i o
29
08 - o R
81 N 2 N 0
h (€N} N <
> & © 5
44 N « wl &
@ M O Y QY
21 & & o 9 © 2 I R
% | FFS | PO | FORN | RN [ ERN | RN (TE

City/Large town  Small town Village/ Seaside/coast City/Large town  Small town Village/ Seaside/coast
countryside countryside
[=] (- =] -
2 ™ ﬁ 0 [E[E ™ ﬁ O
aj anian ajl- Andan
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Day Visits

Full Methods and
data tables Performance

Figure 3.16 illustrates that the majority of

i ACT visits taken across GB were to

i city/large town locations, accounting for
205 million visits and £8,452 million in

i expenditure.

! Visits to village/countryside destinations
i saw a smaller share of spend relative to
the proportion of visits taken:

i village/countryside destinations attracted
: 157 million visits but, netted only £3,180

. million.
9 Cymru @
7 ';\@
IIJ\ Wales VisitEngland o9
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Defining 3 hours + Leisure Day Visits classification

A 3 hours + Leisure Day Visit is a day visit that is away from home but within the UK, lasts
more than 3 hours from beginning to end (i.e. from leaving home to returning there) and

involves any of the activities listed in the table on the right.

3 hours+ Day

Visits

Tourism Day
Visits (TDV)

Activities
Core to
Tourism
(ACT

ICANTAR TNS-

Leisure activities included in GBDVS
Visiting friends or family for leisure

"Special’ shopping for items that you do not regularly buy

Going out for a meal
Going on a night out to a bar, pub and/or club

Going out for entertainment — to a cinema, concert or theatre

Undertaking outdoor leisure activities such as walking, cycling, golf, etc.

Taking part in other leisure activities such as hobbies, evening classes, etc. (outside of
your home)

Taking part in sports, including exercise classes, going to the gym, etc.

Watching live sporting events (not on TV)

Going to visitor attractions such as a historic house, garden, theme park, museum, zoo,
etc.

Going to special public event such as a festival, exhibition, etc.

Going to special events of a personal nature such as a wedding, graduation, christening,
etc.

Going on days out to a to a beauty or health spa/centre, etc.

Going on general days out/to explore an area

Going on day trips/excursions for other leisure purpose not mentioned above

Y Visit . 9t Cymru
& Scotland g ® 61
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3hr+ Leisure Day Visits — summary of key findings

This section describes the volume, expenditure and characteristics of 3 hours plus leisure day visits taken by GB residents during 2017.
Please note: any trends identified are based on re-weighted data

VD Volume and expenditure of visits | r Volume and expenditure of GB tourism day visits over time

= During 2017, GB residents took a total of 2.9 billion 3 hours +leisure day visits to = The 2,943 million 3 hours + leisure day visits that were taken by GB residents

destinations in England, Scotland or Wales; and around £88 billion was spent during 2017 is -4% less than recorded in 2016 (3,077 million), this decline has
during these trips. been driven by decreases in England.
Geographic distribution of visits = Total expenditure during these visits decreased by -4% from £91.8 billion in 2016
@ » England saw the highest number of visits (2,471 million visits or 84% of the total) {0 £87.9 billion in 2017.
while 9% of visits (266 million) were taken to Scottish destinations and 6% to = When looking individually at each of the GB nations, the volume of 3 hours+
places in Wales (163 million). leisure day visits in England also decreased between 2016 and 2017, by -5%

» London had the greatest share of visits amongst the English regions (423 million f;%;ntZ,ggg rg::!lon t0 2,471 million, while expenditure on these trips decreased by
visits) where the total expenditure of day visits during 2017 was around /e lo Hion.
£16.3 billion. = Scotland saw the volume of 3 hours + leisure day visits decline compared to

. . ° I
» |n Scotland the largest volume of visits were taken to destinations in the East 2016 at 266 million, but expenditure rose by +11% from £8 billion in 2016 to £8.9

(95 million) while in Wales the largest volume of visits were taken in the South S LR S

East (73 million). = Wales’ volume of 3 hours + leisure day visits visit volumes decreased by -3%
from 167 million in 2016 to 163 million in 2017, while the expenditure on these
visits rose by +9% to £5.7 billion.

= For further details on 3 hours+ Leisure Day Visits trends between 2011 and
2017, please see page 64.
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Geographical distribution

Figure 4.1 2017 volume of 3hr+ visits and expenditure by destination

Visits (millions) € Expenditure (Emillions) €

&
m England m England

GB

m Scotland m Scotland

= \Wales = \Wales

Figure 4.2 2016-2017 Change over time in headline volume and expenditure of 3hr+
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Figure 4.1 illustrates the volume of leisure
day visits (3hr+) taken in 2017. A total of
2.9 billion trips were taken across the year.
England accounts for the vast majority
(85% - approx. 2,471 million) of these trips,
while around 1 in 10 trips (9%) were made
in Scotland and around 1 in 20 (6%) were
made in Wales.

Figure 4.1 also illustrates the economic
contribution made by these leisure trips,
with a total of £88 billion spent during
2017. Trips made within England account
for the bulk of this spend (£72 billion), with
the remainder split pro rata with the
proportion of trips taken in Scotland and
Wales.

Figure 4.2 depicts the percentage
difference between the total trips/spend
estimated for 2017 compared with 2016. At
the GB level -4% less visits were taken in
2017 than in 2016, expenditure saw the
same decline (-4%).
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Figure 4.3 2017 volume of 3hr+ visits by destination

(millions) €
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Figure 4.4 2017 expenditure of 3hr+ visits by destination
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Figure 4.3 and 4.4 illustrates the regional
distribution of trips and associated spend
on 3hr + visits made within England.

London had the greatest share of visits
amongst the English regions (423 million
visits) where the total expenditure of day
visits during 2017 was around £16,287
million. The English region with the lowest
volume of visits was the North East, the
destination for an estimated 139 million
visits which generated £3,609 million in
expenditure.
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Annual trends

Figure 4.5 volume of 3hr+ visits by year (millions) €@
*Note: 2011-2015 estimates are reweighted — see note on page 8

Activities Core
to Tourism Visits

Tourism
Day Visits

Summary

Figure 4.6 expenditure on 3hr+ visits by year (£ millions) ©
*Note: 2011-2015 estimates are reweighted — see note on page 8
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Figures 4.5 and 4.6 illustrate annual
variations in visit volumes and expenditure
by destination countries.

In 2016, the visit expenditure peaked in
Great Britain and England, both of which
have decreased in 2017 slightly to £87,943
and £71,996 million respectively.

The volume of visits in GB (2,943 million)
and England (2,471 million) in 2017 remain
consistent with the trend of the last 7
years.
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Seasonal distribution

Figure 4.7 2017 volume of 3hr+ visits by month
— all GB residents (millions) €)
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Figure 4.8 2017 expenditure on 3hr+ visits by month

— all GB residents (£ millions) €
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Figures 4.7 and 4.8 illustrate seasonal
variations in visit volumes and expenditure
in Great Britain.

August was the month with the most visits
(300 million visits), notably higher than in
other holiday periods, with the next
highest being in July (269 million visits)
and March (264 million visits).

The seasonal variation by total
expenditure by month follows a different
pattern as illustrated in Figure 4.8, with
August being the key month for spend
relating to leisure day trips (£8,630
million), followed by December (£8,586
million) and then July (£8,042 million).
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Figure 4.9 2017 expenditure on 3hr+ visits by destination country (% of total)
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Figure 4.9 illustrates average expenditure
levels and expenditure breakdown by
destination countries.

On average, day visitors in Wales and
Scotland spend more per visit than those
taking visits in England.
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Items purchased on visits

Figure 4.10 2017 items spent money on during 3hr+ visits — all GB residents (% of total visits) € Figure 4.10 illustrates the proportion of
visits featuring expenditure on a range of

. . categories in Great Britain.
Eating and drinking out (e.g. cafes, restaurants, bars)

Food bought in a shop or takeaway and consumed during the trip (not routine

, The most common area of spend was
grocery shopping)

eating and drinking out (38%), followed by
food bought in a shop or takeaway (13%),
then road transport — both fuel and fares
(10% each) and ‘special shopping’ (10%).

Road transport - bus fares, taxi fares, car parking

‘Special’ shopping (i.e. not routine shopping for groceries or other
necessities)

Road transport — fuel bought during your trip (i.e. not before the trip)

Tickets/ entrance to events, shows, clubs etc. (e.g. theatre, cinema,
nightclubs)

Rail, tube or tram transport (e.g. train tickets)

Entrance to visitor attractions (including museums, galleries, historic
monuments)

Used a travel card/pass — had already, not bought during trip
Tickets to watch sporting events

Entrance to sports/leisure centres

Hiring a car or other vehicle

Used a season ticket/pass, etc. — had already, not bought during trip

Other
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Figure 4.11 2017 volume and expenditure of 3hr+ visits by main activity undertaken - all GB residents (%) @ Figure 4.11 details the proportion of 3hr+
visits and related total spend on visits
26% involving key activities.

Visited friends or family

Night out to bar, pub, etc

Eating out

Outdoor leisure activities

"Special’ shopping

General days out/ to explore an area

Went out for entertainment

Went to visitor attractions

Watched live sporting event (not on TV)

Took part in other leisure activities e.g. hobbies
Took part in sports

Went to a special public event

Went to a special event of a personal nature
Went on day trips/excursions for another leisure purpose

Went on days out to a beauty/health centre/spa, etc.

17%
I 11%
I 11%
I 1 0%

13%

3% .-
— o° m Volume of visits
= 1?)//0 3% m Expenditure on visits
(o]

The most prominent activity participated in
during leisure day trips (in terms of
percentage of trips taken) in 2017 was
visiting friends or family, this was the main
activity on 26% of these trips and
accounted for 17% of expenditure.

The second most prominent activity in
terms of related spend was ‘special’
shopping, which accounted for 16% of all
spend on 3hr+ visits, during just 6% of the
total trips taken.
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Activities undertaken by country (i)

Figure 4.12 (i) 2017 volume of 3hr+ visits by main activity destination country (%)
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Figure 4.12 (i) illustrates the share of

activities undertaken on 3hr+ visits by

destination country (continued on next
page).

Around a quarter of the 3hr+ visits taken in

England, Scotland and Wales involved

visiting friends or family.

Around 10% of the 3hr+ Visits in England,
: Scotland and Wales involved going on a
i night out to a pub or bar or going out for a

i meal.
i [y @ 70
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Activities undertaken by country (ii)

Figure 4.12 (ii) 2017 volume of 3hr+ visits by main activity destination country (%) €
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i Figure 4.12 (ii) illustrates the share of
. activities undertaken on 3hr+ visits by
ﬁgf’ i destination country (continued from
° i previous page).
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Activities undertaken by destination type (i)

Figure 4.13 (i) 2017 volume of 3hr+ visits by main activity and destination type visited — all GB residents (%) €
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Figure 4.13 (i) illustrates the activities
undertaken on 3hr+ visits by type of
destination visited in Great Britain
(continued on next page).

Trips to visit friends or family were the

most common activity across all

destination types.

i Trips to cities and large towns were more
i likely to involve nights out to bars, going
i out for entertainment and special

i shopping.

Trips to small towns were more likely to
i involve eating out than other destination
i types.

i Trips to villages / countryside areas were
i more likely to include outdoor leisure

activities.
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Activities undertaken by destination type (ii)

Figure 4.13 (ii) 2017 volume of 3hr+ visits by main activity and destination type visited — all GB residents (%) €
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Figure 4.13 (ii) illustrates the activities
undertaken on 3hr+ visits by type of
destination visited in Great Britain
(continued from previous page).

i Trips to seaside locations were more likely

i to be classed as general day trips and
i excursions not related to a particular

activity.
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Figure 4.14 2017 volume of 3hr+ visits by detailed activities undertaken as part of visit — all GB residents (%)

Visited family for leisure

Went for a meal in a restaurant, café, hotel, pub, etc.
Went for a drink in a pub, club, hotel, etc

Visited friends for leisure

Just relaxed

Short walk/stroll — up to 2 miles/1 hour

Long walk, hike or ramble (minimum of 2 miles/1 hour)
Sightseeing on foot

Went to the cinema

Centre based walking (i.e. around a city/town centre)
Went for a snack in a fast food outlet, takeaway, etc.
Visited a beach

Played with children

Visited a garden

Watched a live football match (not on TV)

Visited a country park

Watched wildlife, bird watching

Went to the gym, aerobics class, yoga etc

Attended a live music concert/music festival

Had a picnic or BBQ
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In terms of more detailed activities, Figure
4.14 shows that around one in seven 3hr+
leisure day visits in Great Britain involved
visiting family for leisure purposes (14%)
and/or going out for a meal in a restaurant,
café etc. (13%).

12% of visits included a drink in a pub,
club, etc., while approaching one in ten
visits included visited friends for leisure
(8%) or just relaxation (8%).

(Note that the full list of detailed activities
is available by clicking on the hyperlink
next to the title).
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Destination type

Figure 4.15 2017 main destination type on 3hr+ visits by destination country (%) ©

m City/large town mSmall town mVillage/countryside Seaside/coast

England Scotland Wales
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Figure 4.15 demonstrates that over two-
fifths (44%) of leisure day visits (3hr+)
were to city/large town destinations, while
around a quarter (26%) were to small
towns and one fifth (21%) were to
village/countryside locations. Almost one
in ten (8%) visits were to seaside/coast
areas.

In England, the proportions of visits to
each destination type closely mirrors that
of GB as a whole.

Scotland had a slightly higher proportion
of visits to cities/large towns than either
England or Wales. Whereas Wales had a
higher proportion of visits to
village/countryside or coastal areas than
England or Scotland.
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Figure 4.16 2016-2017 change over time in main destination type on 3hr+ visits by destination country — all GB residents (%
change) €
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Figure 4.16 illustrates the percentage
change in the number of 3hr+ visits in
Great Britain and related spend between
2016 and 2017. Volumes and expenditure
of visits decreased across all types of
place, with small towns seeing the largest
decrease in volume of trips (-8%) and
seaside/costal locations seeing the
greatest decline in expenditure (-12%).
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Destination type by region

Figure 4.17 2017 main destination type on 3hr+ visits by region visited (% of total) Figure 4.17 shows variations in the
destination types visited in different
m City/large town mSmall town  mVillage/countryside Seaside/coast regions of England, Scotland and Wales.
E W Across all regions in England, the largest
share of leisure day visits were to
3 cities/large towns.
20 : "
21 @ 5 20 |24 W 30 25 19 In Wales, around a third (31%) of \{ISIt.S to
23 24 25 26 the North were to small town destinations,
KK] while the majority (37%) of the visits to Mid
26 29 W 25 30 28 W 37 29 23 Wales were to village/countryside
28 31 32 25 locations. The South East and South West
25 29 saw the largest proportion of city/large
X 40 town visits (46% and 30% respectively).
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Destination type — volume and expenditure of visits

Figure 4.18 2017 volume and expenditure of visits by main destination type and destination country (£ millions)
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Figure 4.18 illustrates that the majority of
leisure day visits (3hr+) taken across GB
were to city/large town locations,
accounting for 1,281 million visits and
£48,860 million in expenditure.

Visits to small towns, villages and
countryside locations saw a smaller
proportion of spend relative to the
proportion of leisure visits: small town
leisure visits accounted for 765 million
visits but only £17,428 million;
village/countryside visits accounted for
614 million visits but only £13,994 million.
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Table 5.1 TDV detailed visit profiles

Volume of visits and expenditure by destination ( millions)

Expenditure GB population distribution (16+ population)
Millions % of total Millions % of total % of total

GB total 1,793 100% £62,447 100%

North East England 82 5% £2,451 4% 4%
North West England 189 11% £7,628 12% 12%
Yorkshire and The Humber 149 8% £5,023 8% 9%
East Midlands 119 7% £3,800 6% 7%
West Midlands 127 7% £4,305 7% 9%
East of England 133 7% £3,853 6% 10%
London 327 18% £12,626 20% 13%
South East England 232 13% £7,068 11% 14%
South West England 147 8% £4,146 7% 9%
England total 1,505 84% £50,899 82% 86%
North Scotland 31 21% £1,191 22% 2%
West Scotland 48 32% £1,717 32% 4%
East Scotland 52 35% £1,769 33% 3%
South Scotland 17 11% £660 12% 1%
Scotland total 151 8% £5,995 10% 9%
North Wales 22 21% £697 20% 1%
Mid Wales 13 13% £458 13% *
South West Wales 26 25% £823 23% 1%
South East Wales 42 41% £1,558 44% 2%
Wales total 100 6% £4,332 7% 5%

*Please note that a discrepancy between the national and the regional figures for Wales and Scotland exist due to the self-completion nature of the questionnaire. It is possible for respondents to select a region of visit and enter a town that
they visited which is not related to the region they previously selected.

IKANTAR TN & Sisand e @



¢ ¢ ¢ ¢ ¢ ¢ ¢ ¢ ¢

Content Introduction Scope Summary Tourism Activities Core 3hr+ Leisure Full Methods and
of the report Day Visits to Tourism Visits Day Visits data tables Performance

Table 5.2 TDV detailed visit profiles

Reweighted change over time in headline volume and expenditure of visits (millions)
Note: 2011-2015 estimates are reweighted — see note on page 8

Volume Expenditure

% Change % Change
2011 2012 2013 2014 2015 2016 2017 2017/ 2011 2012 2013 2014 2015 2016 2017 2017/
2016 2016
England 1,503 1,687 1,576 1,547 1,493 1,557 1,505 -3% £49,071 £55,728 £52,928 £51,867 £53,385 £53,534 £50,899 -5%
Scotland 154 163 142 146 143 142 151 +6% £7,075 £5,348 £5,343 £5,773 £4,511 £4,916 £5,995 +22%
Wales 117 117 102 104 86 102 100 -2% £3,380 £4,409 £3,520 £3,079 £3,121 £4,096 £4,332 +6%
GB total 1,777 1,969 1,826 1,822 1,754 1,834 1,793 -2% £59,845 £65,610 £62,039 £61,833 £61,943 £63,904 £62,447 -2%
Table 5.3 TDV detailed visit profiles
Volume of visits by quarter and destination country (millions)
Visits GB England Scotland VEES
Quarter Millions % of total Millions % of total Millions % of total Millions % of total
Jan — Mar 400 22% 338 22% 34 22% 20 20%
Apr — Jun 453 25% 381 25% 39 26% 24 25%
Jul - Sep 500 28% 414 28% 43 28% 31 32%
Oct - Dec 441 25% 372 25% 36 24% 24 24%
Total 1,793 1,505 151 100
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Table 5.4 TDV detailed visit profiles

Volume and expenditure of visits - main activity by destination country (millions)

Volume Expenditure

Visiting friends or family
‘Special’ shopping

Going out for a meal

Going on a night out

Going out for entertainment
Undertaking outdoor activities
Other leisure/hobbies

Taking part in sports
Watching live sporting events
Going to visitor attractions
Special public events

Special personal events

Day out to health/beauty spa
General day out

Other day out for leisure

Total

GB
425
122
194
137
109
141
43
37
77
94
47
45
12
133
44

1,793

Summary

England
360
103
164
117

95
114
37
32
67
77
37
37
10
108
36
1,505
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100

3hr+ Leisure

GB
£10,441
£10,611

£7,830
£4,745
£4,180
£2,550
£1,290
£1,070
£2,722
£3,329
£1,438
£1,730
£556
£3,502
£2,003
£62,447

Day Visits

England
£8,038
£8,626
£6,632
£3,729
£3,549
£2,013
£1,139

£797
£2,317
£2,802
£1,139
£1,482

£512
£2,930
£1,550
£50,899

Full

data tables

Scotland
£1,144
£1,007

£744
£632
£334
£265
£59
£21
£290
£228
£192
£172
£41
£264
£133
£5,995

Methods and
Performance

Wales
£1,015
£841
£369
£361
£155
£252
£77
£253
£116
£185
£80
£58
£3
£185
£115
£4,332

:VC{‘) Scotland
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}l"l'! Wales
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Content Introduction Scope Summary Tourism Activities Core 3hr+ Leisure Full Methods and
of the report Day Visits to Tourism Visits Day Visits data tables Performance

Table 5.5 TDV detailed visit profiles

Volume of visits - main activity by destination type visited (millions)

City/large town Small town Village/countryside Seaside/coast

Main activity Millions % Millions % Millions % Millions %
Visiting friends or family 163 22% 127 29% 98 24% 32 20%
‘Special’ shopping 78 10% 27 6% 7 2% 4 3%
Going out for a meal 81 11% 49 1% 46 11% 16 10%
Going on a night out 74 10% 39 9% 18 4% 6 3%
Going out for entertainment 70 9% 24 6% 8 2% 5 3%
Undertaking outdoor activities 29 4% 25 6% 62 15% 20 12%
Other leisure/hobbies 15 2% 13 3% 11 3% 3 2%
Taking part in sports 14 2% 8 2% 12 3% 3 2%
Watching live sporting events 45 6% 16 4% 11 3% 4 2%
Going to visitor attractions 34 4% 15 4% 32 8% 8 5%
Special public events 25 3% 7 2% 10 3% 4 2%
Special personal events 15 2% 14 3% 12 3% 3 2%
Day out to health/beauty spa 4 1% 3 1% 4 1% 3 *
General day out 39 5% 28 6% 38 9% 26 16%
Other day out for leisure 15 2% 8 2% 10 2% 8 5%
Total 751 433 413 159

IKANTAR TNS & Sand  JE ®

VisitEngland™



¢ ¢ ¢ ¢ ¢ ¢ ¢ ¢ ¢

Content Introduction Scope Summary Tourism Activities Core 3hr+ Leisure Full Methods and
of the report Day Visits to Tourism Visits Day Visits data tables Performance

Table 5.6 TDV detailed visit profiles

Volume of visits- main activity by England destination region (millions)

North East North West Yorkshire and : : South East South West

Main activity Millions Millions Millions Millions Millions Millions Millions Millions Millions
Visiting friends or family 18 40 34 27 32 35 73 67 35
‘Special’ shopping 7 14 12 8 7 10 22 15 9
Going out for a meal 9 22 15 13 11 15 39 26 13
Going on a night out 5 14 14 9 10 8 37 12 6
Going out for entertainment 5 13 9 4 7 7 30 14 7
Outdoor activities 9 15 11 11 9 8 17 16 18
Other leisure/ hobbies 1 4 2 3 5 4 8 7 3
Taking part in sports 2 7 4 2 1 2 8 3 3
Watching live sporting events 3 12 6 8 5 5 14 8 5
Going to visitor attractions 5 8 8 6 8 7 16 12 8
ssz::i?:events 3 3 3 4 4 3 ! 6 4
szfscc:zlal events 2 ° ° 3 3 4 ! ! 2
Day out to health/ beauty spa 1 2 2 1 2 1 1 1 1
General day out 6 15 12 7 9 10 16 15 17
Other day out for leisure 2 4 4 2 4 4 6 5 4
Total 82 189 149 119 127 133 327 232 147
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Content Introduction Scope Summary Tourism Activities Core 3hr+ Leisure Full Methods and
of the report Day Visits to Tourism Visits Day Visits data tables Performance

Table 5.7 TDV detailed visit profiles

Volume of visits - main activity by Welsh and Scottish destination region (millions)

Welsh destination regions* Scottish destination regions*

Mid North South East South West East West North South
Main activity Millions Millions Millions Millions Millions Millions Millions Millions
Visiting friends or family 2 5 9 5 11 10 5 5
‘Special’ shopping 1 1 3 1 3 4 2 1
fo‘:':?n‘;:tl 1 3 4 3 5 4 3 2
Going on a night out 1 1 4 2 3 4 2 0
Going out for entertainment 0 1 2 0 2 3 1 0
Outdoor activities 1 2 2 3 5 3 4
Other leisure/
hobbies 1 0 1 0 1 1 0 1

Taking part in sports 0 0 0 1 1 1 1 0
Watching live sporting events 0 0 2 1 2 3 1 0
Going to visitor attractions 1 1 2 2 2 1 1 1
Special public events 0 0 1 1 3 1 1 0
Special personal events 0 0 1 1 1 1 1 0
Day out to health/

beauty spa 0 0 0 0 0 1 - 0
General day out 1 2 3 2 4 3 4 2
Other day out for leisure 1 1 1 0 1 1 1 1
Total 13 21 39 24 51 46 30 17

*Please note that a discrepancy between the national and the regional figures for Wales and Scotland exist due to the self-completion nature of the questionnaire. It is possible for respondents to select a region of visit and enter a town that they
visited which is not related to the region they previously selected.
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Content Introduction Scope Summary Tourism Activities Core 3hr+ Leisure Full Methods and
of the report Day Visits to Tourism Visits Day Visits data tables Performance

Table 5.8 TDV detailed visit profiles

Volume of visits - detailed activity by destination country and destination type (millions)

Destination country Destination type

GB England Scotland Wales City/ Small town Village/countryside  Seaside/coast
large town

Detailed activity Millions Millions Millions Millions Millions Millions Millions Millions
Attending events
Attended a live music concert/music festival 39 31 4 2 24 5 6 3
Attended an indoor exhibition 16 13 1 1 10 3 3 1
Attended an outdoor
fair/exhibition/show 28 24 3 2 9 6 0 4
Attended an.other arts/ 30 23 4 2 16 5 6 5
cultural festival
Attended a food/local produce event 22 17 2 2 9 3
Watched a live football match (not on TV) 57 49 5 3 36 11
Watched other live sport (not on TV) 49 41 3 4 28 11
Net: Attending events 206 171 19 13 114 37 37 15
Walking
Centre based walking 103 87 9 6 54 23 12 13
Short walk/stroll - 138 116 12 8 41 26 41 25
up to 2 miles
Long walk, hike or ramble 110 88 12 8 27 14 49 18
Net: Any walking 300 250 28 18 100 54 92 47
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Content Introduction Scope Summary Tourism Activities Core 3hr+ Leisure Full Methods and
of the report Day Visits to Tourism Visits Day Visits data tables Performance

Table 5.8 TDV detailed visit profiles (continued)

Volume of visits - detailed activity by destination country and destination type (millions)

Destination country Destination type

GB England Scotland Wales City/ Small town V|Ilagg/ Seaside/coast
large town countryside

Detailed activity Millions Millions Millions Millions Millions Millions Millions Millions
Went to the gym, 31 26 2 1 14 7 7 3
aerobics class, etc.
Played golf 23 19 3 1 5 5 10 3
Running, jogging, orienteering 27 21 3 2 5 7 4
Swimming 32 26 3 2 10 6 10 5
Outdoor sports 25 21 2 1 8 7 8 2
Net: Active pursuits/sports 112 93 10 6 39 24 34 13
Visiting attractions
and sightseeing
Went on a guided tour 22 16 3 1 7 5 6 3
Sightseeing by car 43 31 6 5 10 8 14 10
Sightseeing on foot 127 101 14 11 44 23 35 24
Net: Sightseeing/ guided tours 165 129 19 13 55 31 47 30
Visited a cathedral, church, abbey or other religious building 31 26 2 2 12 8 9 2
Visited a castle/other historic site 41 31 4 5 15 8 12 6
Visited a historic house, stately home, palace 38 31 3 3 1M 5 18 2
Visited a museum 51 43 5 2 25 8 12 5
Net: Visiting heritage 127 104 11 8 49 23 41 12
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Content Introduction Scope Summary Tourism Activities Core 3hr+ Leisure Full Methods and
of the report Day Visits to Tourism Visits Day Visits data tables Performance

Table 5.8 TDV detailed visit profiles (continued)

Volume of visits - detailed activity by destination country and destination type (millions)

Destination country Destination type
GB England Scotland Wales IargCeit:an Small town co\:in”tarszi/de Seaside/ coast

Detailed activity Millions Millions Millions Millions Millions Millions Millions Millions
Visited a beach 62 44 8 8 7 8 9 38
Visited a country park 59 50 5 3 15 10 27 5
Visited a garden 57 47 7 2 17 10 24 4
amuserment park 24 20 2 1 ¢ . 4 s
Visited a wildlife attraction/nature reserve 42 35 3 2 10 6 17 7
Visited a zoo/safari park 25 21 2 1 11 4 3
Visited an art gallery 28 23 4 1 14 5 3
Visited another type of attraction 29 23 3 2 8 8 4
Viewed architecture 38 31 4 2 17 6 4
Net: Visiting attractions and sightseeing 264 216 25 17 78 46 79 52
Eating and drinking

‘:Leb"’t;‘:‘rb? :t::‘k ina 182 154 15 10 92 44 29 15
Went for a meal in a restaurant/café, etc. 284 236 25 18 124 66 59 30
Went for a snack in a fast food outlet, 79 66 6 4 38 16 11 12
Net: Eating and drinking 453 381 37 27 205 110 86 44
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Content Introduction Scope Summary Tourism Activities Core 3hr+ Leisure Full Methods and
of the report Day Visits to Tourism Visits Day Visits data tables Performance

Table 5.8 TDV detailed visit profiles (continued)

Volume of visits- detailed activity by destination country and destination type (millions)

Destination country Destination type

GB England Scotland Wales Iargiait:/ciwn Small town Village/ countryside Seaside/ coast
Detailed activity Millions Millions Millions Millions Millions Millions Millions Millions
Friends and family
Visited family for leisure 219 184 21 11 77 69 56 15
Visited friends for leisure 141 114 14 10 58 38 29 13
Played with children 60 49 5 4 18 13 14 12
Net: Friends and family 374 312 34 22 135 111 89 34
Other activities
Went to the cinema 83 73 6 3 49 21 6 4
Went to the theatre 32 26 4 2 19 6 4 3
Had a picnic or BBQ 43 36 4 3 10 8 15 9
Just relaxed 159 134 15 9 53 35 45 22
Spa treatments 23 19 2 1 6 2
Sunbathing 25 20 2 2 8
Watched wildlife, bird watching 56 44 7 4 9 7 27 10
Total 1,793 1,505 151 100 751 433 413 159
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Table 5.9 TDV detailed visit profiles

Introduction Scope
of the report

Summary

Tourism
Day Visits

Volume and expenditure of visits - disabilities/impairments in party by country of visit (millions)

Volume Expenditure

Disability or impairment in party

Someone in party has a long-term iliness (e.g. AIDS,
arthritis, cancer, diabetes)

Someone in party has mobility impairment (non-wheelchair
user)

Someone in party is deaf/have partial hearing loss
Someone in party has mobility impairment (wheelchair user)
Someone in party has learning difficulties

Someone in party is blind/partially sighted

Net: Disability or impairment in party

No disabilities/impairments in party

Total

GB

Millions

134

138
91
45
32
52

362

1,333

1,793

England

Millions

111

115
76
36
26
44
300
1,125

1,505

ICANTAR TNS-

Scotland

Millions

11

14

32

112

151

Activities Core
to Tourism Visits

3hr+ Leisure Full
Day Visits

Methods and

data tables Performance

Wales GB England Scotland Wales
Millions Millions Millions Millions Millions
10 £4,234 £3,418 £434 £292
8 £5,322 £4,100 £552 £641
6 £3,164 £2,468 £363 £236
2 £1,727 £1,339 £119 £202
2 £1,189 £726 £244 £113
4 £2,197 £1,598 £331 £19
24 £13,096 £10,206 £1,474 £1,210
72 £47,635 £39,308 £4,244 £3,079
100 £62,447 £50,899 £5,995 £4,332

v isi . %:C mru @
@Scotland PR vae  Z. &



¢ ¢ ¢ ¢ ¢ ¢ ¢ ¢ ¢

Content Introduction Scope Summary Tourism Activities Core 3hr+ Leisure Full Methods and
of the report Day Visits to Tourism Visits Day Visits data tables Performance

Table 5.10 TDV detailed visit profiles

Volume of visits - disability/impairments in party by England destination region (millions)

North East North West Yorkshire and . . South East South West
o ERoand The Humber East Midlands West Midlands East of England London e — R
Millions Millions Millions Millions Millions Millions Millions Millions Millions
Someone in party has
a long-term illness (e.g. AIDS, arthritis, cancer, 8 16 11 9 9 12 18 18 1
diabetes)
Someone.ln party has mobility impairment (non- - 15 9 10 10 15 16 20 12
wheelchair user)
Someone in party is deaf/have partial hearing 6 11 7 7 8 7 13 10 "
loss
Someone |-n party has mobility impairment 9 2 4 5 3 5 7 4 3
(wheelchair user)
Someone in party has learning difficulties 1 4 2 2 2 4 5 2 2
Someone in party is blind/partially sighted 3 7 4 4 5 5 10 3 2
Net: Disability or impairment in party 20 39 28 27 28 34 52 44 28
No disabilities/impairments in party 59 141 110 84 91 94 255 179 112
Total 82 189 149 119 127 133 327 232 147
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Content Introduction Scope Summary Tourism Activities Core 3hr+ Leisure Full Methods and
of the report Day Visits to Tourism Visits Day Visits data tables Performance

Table 5.11 TDV detailed visit profiles

Volume of visits - disability/impairments in party by Welsh and Scottish destination region (millions)

Welsh destination regions* Scottish destination regions*

Mid North South East South West East West North South
Disability or impairment in party Millions Millions Millions Millions Millions Millions Millions Millions
Someone in party has a long-term illness (e.g. 0 1 1 1 1 2 1 0
AIDS, arthritis, cancer, diabetes)
Someone in
party has mobility impairment (non-wheelchair 0 1 1 1 2 1 1 0
user)
Someone in party is deaf/have partial hearing loss 0 0 1 1 1 1 1 0
Someone |.n party has mobility impairment 0 0 0 0 1 1 0 0
(wheelchair user)
Someone in party has learning difficulties 0 0 0 0 0 1 0 1
Someone in party is blind/partially sighted 0 0 1 0 1 0 0 0
.NET: Disability or impairment 4 5 8 6 9 9 7 3
in party
No disabilities/impairments in party 8 15 29 17 39 34 21 13
Total 13 21 39 24 51 46 30 17

*Please note that a discrepancy between the national and the regional figures for Wales and Scotland exist due to the self-completion nature of the questionnaire. It is possible for respondents to select a region of visit and enter a town that
they visited which is not related to the region they previously selected.
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Content Introduction Scope Summary Tourism Activities Core 3hr+ Leisure Full Methods and
of the report Day Visits to Tourism Visits Day Visits data tables Performance

Table 5.12 TDV detailed visit profiles

Volume of visits - disability/impairments in party by main destination type visited (millions)

City/large town Small town Village/countryside Seaside/coast

Disability or impairment in party Millions % Millions % Millions % Millions %
Someone in party has a long-term iliness (e.g. AIDS, arthritis, cancer, diabetes) 51 7% 32 7% 34 8% 15 9%
Someone in party has mobility impairment (non-wheelchair user) 50 7% 34 8% 36 9% 15 10%
g;’:::;’::a':np;::ys': deaf/have 28 4% 22 5% 25 6% 12 8%
Someone in party has mobility impairment (wheelchair user) 20 3% 7 2% 13 3% 3 11%
2:22:;:;“:::” 's blind/ 19 2% 11 3% 16 4% 5 3%
Someone in party has learning difficulties 10 1% 7 2% 11 3% 4 2%
Net: disability or impairment in party 126 17% 85 20% 101 25% 41 26%
No disabilities/impairments in party 589 78% 321 74% 292 71% 104 65%
Total 751 433 413 159
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Content Introduction Scope Summary Tourism Activities Core 3hr+ Leisure Full Methods and
of the report Day Visits to Tourism Visits Day Visits data tables Performance

Table 5.13 TDV detailed visit profiles

Volume and expenditure of visits - trip duration by destination country (millions)

Volume Expenditure

GB England Scotland Wales GB England Scotland Wales

Millions Millions Millions Millions Millions Millions Millions Millions

3 hours to 3 hours 59 665 566 53 35 £20,071 £16,404 £1,800 £1,724

4 hours to 4 hours 59 434 363 34 26 £15,612 £12,738 £1,513 £1,088
5 hours to 5 hours 59 235 198 17 14 £7,688 £6,276 £704 £517

6 hours or more 459 379 46 25 £19,076 £15,482 £1,978 £1,003

Total 1,793 1,505 151 100 £62,447 £50,899 £5,995 £4,332
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Content Introduction Scope Summary Tourism Activities Core 3hr+ Leisure Full Methods and
of the report Day Visits to Tourism Visits Day Visits data tables Performance

Table 5.14 TDV detailed visit profiles

Volume of visits - trip duration by destination country (millions)

City/large town Small town Village/countryside Seaside/coast
Millions % Millions % Millions % Millions %
3 hours to 3 hours 59 272 36% 175 40% 158 38 48 30%
4 hours to 4 hours 59 183 24% 108 25% 98 24 38 24%
5 hours to 5 hours 59 95 13% 53 12% 57 14 25 15%
6 hours or more 202 27% 97 22% 101 24 48 30%
Total 751 433 413 159

Table 5.15 TDV detailed visit profiles

Volume of visits - trip duration by English region of visit (millions)

Ng;t;aEna:t NE:QIZ\:]ZSt Y:I::sl-:lllxr:\s:rd East Midlands West Midlands  East of England London S;::t;l;a:t S:l:‘tglawnZSt
Millions Millions Millions Millions Millions Millions Millions Millions Millions
3 hours to 3 hours 59 33 70 59 45 48 50 125 85 52
4 hours to 4 hours 59 19 48 34 30 32 34 78 57 32
5 hours to 5 hours 59 10 24 19 14 16 18 45 30 22
6 hours or more 20 47 38 30 31 31 79 60 41
Total 82 189 149 119 127 133 327 232 147
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Table 5.16 TDV detailed visit profiles

Volume of visits - trip duration by Welsh and Scottish destination regions (millions)

Introduction

of the report

Activities Core
to Tourism Visits

3hr+ Leisure Full Methods and
Day Visits data tables Performance

3 hours to 3 hours 59

4 hours to 4 hours 59

5 hours to 5 hours 59

6 hours or more

Total

Mid

Millions

13

North

Millions

21

Welsh destination regions*

South East

Millions

14

11

39

South West

Millions

24

East

Millions

19

11

15

51

Scottish destination regions*

West North South
Millions Millions Millions
16 9 6
12 7 3
6 5 2
13 9 5
46 30 17

*Please note that a discrepancy between the national and the regional figures for Wales and Scotland exist due to the self-completion nature of the questionnaire. It is possible for respondents to select a region of visit and enter a town that they
visited which is not related to the region they previously selected.
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Content Introduction Scope Summary
of the report

Table 5.17 TDV detailed visit profiles

Volume of visits- trip duration by main activity undertaken (millions)

‘Special’ shopping

n
T
c
(2]
=
(=
(2]
(=
=
4
>

for a meal

a night out
Going out for
entertainment

3 hours to 3 hours 59 128 59 98 54 49
4 hours to 4 hours 59 90 30 49 35 26
5 hours to 5 hours 59 50 17 18 21 15
6 hours or more 157 16 28 27 20
Total 425 122 194 137 109

Tourism
Day Visits

Under taking outdoor

activities

57

40

19

25

141

ICANTAR TNSA

Other leisure/

20

10

43

Activities Core

to Tourism Visits

Watching live sporting

3hr+ Leisure

Special public events

Day Visits

data tables

Special personal events

Full

Methods and
Performance

Other day out for leisure

£
:
‘" RS
i s3
2 g2 2% 5 2
x o S & 5 3
[ ) O o o
Millions
18 32 29 11 10 5 43 11
10 19 23 12 10 3 34 11
4 10 14 6 7 2 22 6
6 16 27 17 17 2 35 16
37 77 94 47 45 12 133 44
QX Visi
isit » -~ Cymru @
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VisitEngland



¢

¢

¢

¢

¢

9

¢

¢

9

Content

Introduction

Scope

of the report

Table 5.18 TDV detailed visit profiles

Volume and expenditure of visits - main destination type visited by destination country (millions)

Volume Expenditure

City/large town

Small town

Village/
countryside

Seaside/coast

Total

GB

Millions

751

433

413

159

1,793

England

Millions

643

369

346

116

1,505

Summary

Scotland

Millions

68

34

34

14

151

ICANTAR TNS-

Tourism
Day Visits

Wales

Millions

30

26

26

17

100

Activities Core
to Tourism Visits

3hr+ Leisure

Day Visits

Full

data tables

Methods and
Performance

GB England Scotland Wales
Millions Millions Millions Millions
£33,674 £28,284 £3,170 £1,620
£11,697 £9,579 £1,236 £827
£11,122 £8,550 £1,072 £1,252
£4,659 £3,393 £464 £615
£62,447 £50,899 £5,995 £4,332
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Content Introduction Scope Summary Tourism Activities Core 3hr+ Leisure Full Methods and
of the report Day Visits to Tourism Visits Day Visits data tables Performance

Table 5.19 TDV detailed visit profiles

Volume and expenditure of visits — destination type by destination country (millions)

Volume Expenditure

GB England Scotland Wales GB England Scotland Wales
Millions Millions Millions Millions Millions Millions Millions Millions
City/large town 769 657 70 31 £34,506 £28,782 £3,379 £1,743
Small town 470 395 40 29 £13,192 £10,771 £1,377 £984
Village/ 445 371 37 28 £12,736 £9,701 £1,426 £1,357
countryside ’ ’ ’ ’
Seaside/coast 183 135 17 19 £6,235 £4,549 £598 £868
Total 1,793 1,505 151 100 £62,447 £50,899 £5,995 £4,332
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of the report

Table 5.20 TDV detailed visit profiles

Volume and expenditure of visits - claimed distance travelled by destination country (millions)

Volume Expenditure

Less than 5 miles

Between 5 and 10 miles

11 to 20 miles

21 to 40 miles

41 to 60 miles

61 to 80 miles

81 to 100 miles

Over 100 miles

Total

GB

Millions

290

326

309

256

136

92

76

195

1,793

England

Millions

256

286

267

216

107

74

60

147

1,505

Summary

Scotland

Millions

17

21

24

24

18

10

23

151

ICANTAR TNS-

Tourism
Day Visits

Wales
Millions
14
15
16

14

17

100

Activities Core
to Tourism Visits

3hr+ Leisure
Day Visits

Full

data tables

Methods and
Performance

GB England Scotland Wales

Millions Millions Millions Millions
£5,840 £5,162 £410 £224
£8,433 £7,430 £468 £450
£9,285 £7,940 £832 £446
£9,136 £7,827 £847 £409
£5,703 £4,414 £774 £436
£3,857 £3,196 £416 £170
£3,153 £2,535 £218 £225
£13,072 £9,204 £1,873 £1,517
£62,447 £50,899 £5,995 £4,332
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Content Introduction Scope Summary Tourism Activities Core 3hr+ Leisure Full Methods and
of the report Day Visits to Tourism Visits Day Visits data tables Performance

Table 5.21 TDV detailed visit profiles

Volume of visits - distance travelled by region of England destination (millions)

Ng;t;:na:t N;:;I:\r’\?t Y_I?I::S:li;:;:f East Midlands West Midlands East of England London S;::g::‘?t SET;:::ZSt
Millions Millions Millions Millions Millions Millions Millions Millions Millions
Less than 5 miles 12 32 23 19 20 16 79 35 19
'13:::'1"::: > and 18 40 26 19 24 18 72 44 24
11 to 20 miles 16 36 25 21 24 26 51 39 29
21 to 40 miles 12 27 28 17 20 26 29 34 25
41 to 60 miles 7 13 10 11 9 12 16 18 11
61 to 80 miles 4 8 6 6 5 7 14 15 8
81 to 100 miles 2 6 5 5 4 6 15 10 6
Over 100 miles 7 18 17 14 13 15 29 19 16
Don't know 4 9 8 6 7 7 24 17 9
Average distance travelled (miles) 39 40 46 47 43 48 38 42 46

IKANTAR TNS- & Sisand e @



¢ ¢ ¢ ¢ ¢ ¢ ¢ ¢ ¢

Content Introduction Scope Summary Tourism Activities Core 3hr+ Leisure Full Methods and
of the report Day Visits to Tourism Visits Day Visits data tables Performance

Table 5.22 TDV detailed visit profiles

Volume of visits - distance travelled by Welsh and Scottish destination region (millions)

Welsh destination regions* Scottish destination regions*

Mid North South East South West East West North South
Millions Millions Millions Millions Millions Millions Millions Millions
Less than 5 miles 1 2 6 4 6 6 3 1
Between 5 and 10 miles 2 4 6 3 7 8 4 2
11 to 20 miles 3 3 8 4 8 8 4 2
21 to 40 miles 1 3 6 3 7 9 4 3
41 to 60 miles 0 2 3 1 5 5 4 2
61 to 80 miles 1 1 1 2 3 2 2 1
81 to 100 miles 0 1 2 1 4 2 1 1
Over 100 miles 3 4 6 3 7 5 5 3
Don't know 1 1 1 3 3 1 2 2
Average distance (miles) 77 65 52 48 58 47 62 63

*Please note that a discrepancy between the national and the regional figures for Wales and Scotland exist due to the self-completion nature of the questionnaire. It is possible for respondents to select a region of visit and enter a town that they visited
which is not related to the region they previously selected.
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Content Introduction Scope Summary Tourism Activities Core 3hr+ Leisure Full Methods and
of the report Day Visits to Tourism Visits Day Visits data tables Performance

Table 5.23 TDV detailed visit profiles

Volume of visits - distance travelled by destination type visited (millions)

City/large town Small town Village/countryside Seaside/Coast

Millions % Millions % Millions % Millions %
Less than 5 miles 134 18% 78 18% 53 13% 19 12%
Between 5 and 10 miles 138 18% 89 20% 70 17% 22 14%
11 to 20 miles 125 17% 82 19% 76 18% 20 13%
21 to 40 miles 103 14% 60 14% 67 16% 21 13%
41 to 60 miles 55 7% 30 7% 37 9% 12 7%
61 to 80 miles 38 5% 16 4% 22 5% 14 9%
81 to 100 miles 29 4% 13 3% 20 5% 14 9%
Over 100 miles 84 1% 41 9% 44 1% 23 14%
Don't know 46 6% 25 6% 24 6% 15 10%
Average distance (miles) 45 40 47 60
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of the report Day Visits to Tourism Visits Day Visits data tables Performance

Table 5.24 TDV detailed visit profiles

Volume of visits - claimed distance by main activity undertaken (millions)

[ =5 O -
: o = © . s5 P g £ 2 o 5 - o © 7 3 o
292 F2 3% <3 SE =358 38 8 ) § 3 g Ttga 3 >3
= € o o £ o £ S o%E ® S c e~ o o 3 > = = < 0
= o] o o 2 o= © « B 3> 238 2 = o = @ 0 g & £ 3 T g
K] = o O s © =) D & o 55 = 5 = -S ®© Ay - > =] o © - —
S &5 » < 95 5 o £ g T o g &= G - = @ g &< 93 8 )
] O & o < o £ c © = - o ® o (=] o o = 2
O g =) o = 17 o
Millions
Less than 5 miles 64 12 39 48 21 17 8 5 13 1 11 7 1 12 3
B
etween 3 67 24 38 32 25 35 8 6 13 13 8 8 2 21 5
and 10 miles
11 to 20 miles 65 26 38 20 19 25 8 9 13 17 6 7 3 26 6
21 to 40 miles 56 25 31 14 17 23 5 4 1 13 6 5 2 22 7
41 to 60 miles 36 8 13 6 6 10 3 3 6 10 4 3 1 12 5
61 to 80 miles 20 8 8 3 4 8 3 1 3 5 2 4 1 8 4
81 to 100 miles 21 3 5 4 4 6 2 2 3 5 2 2 1 5 3
Over 100 miles 69 8 12 8 7 9 4 4 12 11 5 7 1 17 7
Don't know 29 9 9 4 6 8 2 3 2 9 3 3 0 9 4
Average distance (miles) 58 37 33 26 33 36 42 45 53 51 44 58 44 52 68
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Table 5.25 TDV detailed visit profiles
Volume and expenditure of transport used by destination country (millions)
GB England Scotland Wales GB England Scotland Wales
Millions Millions Millions Millions Millions Millions Millions Millions
Net: Any car 1,119 925 99 73 £38,441 £31,204 £3,579 £3,091
Car - own/ 1,082 897 93 71 £36,650 £29,811 £3,325 £2,950
friends/family
Car - hired 37 29 6 1 £1,791 £1,394 £254 £142
Net: Public transport SIS 266 29 12 £13,726 £11,256 £1,730 £548
Train 192 164 16 7 £10,278 £8,357 £1,276 £464
A regular bus/coach 121 102 13 5 £3,448 £2,899 £454 £84
Organised coach tour 25 19 3 2 £950 £743 £106 £93
Taxi 60 51 4 3 £2,026 £1,730 £152 £74
Walked/on foot 132 116 9 6 £2,492 £2,184 £169 £118
Bicycle 28 24 1 1 £222 £188 £29 £6
Tube 54 53 1 0 £1,945 £1,935 £10 -
Tram 11 10 1 0 £523 £279 £10 £227
:‘:"a°:1‘l’;i‘::n°ara"a"’ 5 3 1 1 £105 £49 £11 £37
Plane 11 7 2 0 £640 £277 £115 £1
Boat/ship/ferry 3 2 1 0 £296 £96 £28 £72
Lorry/truck/van 6 4 1 0 £155 £125 £10 £20
Other 26 23 1 1 £926 £833 £47 £46
Total 1,793 1,505 151 00 £62,447 £50,899 £5,995 £4,332
W Visit . ~Cymru @
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of the report Day Visits to Tourism Visits Day Visits data tables Performance

Table 5.26 TDV detailed visit profiles

Volume of visits - transport used by English region visited (millions)

Ng':t;alina:t N;:;:\:‘Tt Y.;::s::::::i East Midlands West Midlands  East of England London S;:g::::t S‘I)El:g:IIaWnZSt
Millions Millions Millions Millions Millions Millions Millions Millions Millions

Net: Any car 56 124 101 79 84 100 109 166 107
Car - own/ 53 120 98 76 81 08 103 162 105
friends/family
Car — hired 3 4 3 3 3 2 6 4 2
Net: Public transport 11 58 24 18 20 12 97 32 19

Train 6 21 16 9 13 8 64 19 9

A regular bus/coach 5 12 8 10 8 5 32 13 10
Organised coach tour 2 2 1 2 3 2 4 2 1
Taxi 2 6 7 4 8 4 13 6 3
Walked/on foot 6 14 8 8 7 8 36 17 11
Bicycle 1 2 3 3 2 2 4 3 3
Minibus - - - - - - - - -
Motor cycle - - - - - - - - -
Tube 1 1 0 0 0 1 49 1 0
Tram 0 2 1 1 1 1 3 0 0
Motorised caravan/ 0 0 0 1 i 1 ) 0 0
campervan
Plane 1 0 1 1 0 1 2 1 0
Boat/ship/ferry 0 - 0 0 - 0 0 1 0
Lorry/truck/van 0 0 - 0 0 0 1 1 1
Other 1 2 1 2 2 1 8 3 2
Total 82 189 149 119 127 133 327 232 147
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Table 5.27 TDV detailed visit profiles

Volume of visits - transport used by destination type (millions)

Net: Any car
Car — own/
friends/family
Car — hired
Net: Public transport
Train
A regular bus/coach
Organised coach tour
Taxi
Walked/on foot
Bicycle
Tube
Tram
Motorised caravan/
campervan
Plane
Boat/ship/ferry
Lorry/truck/van
Other
Total

City/large town
Millions %
398 53%
381 51%
16 2%
183 24%
111 15%
72 10%
9 1%
28 4%
58 8%
8 1%
43 6%
6 1%
1 "
5 1%
1 *
2 *
1" 1%
751

Summary

Millions

299

291

8
66
39
27

4
16
27

7

2

2

BN o TS

433

ICANTAR TNS-

Tourism
Day Visits

Small town
%
69%

67%

2%
15%
9%
6%
1%
4%
6%
2%
1%

2%

Activities Core 3hr+ Leisure Full Methods and
to Tourism Visits Day Visits data tables Performance
Village/countryside Seaside/Coast
Millions % Millions %
293 71% 106 67%
283 69% 103 65%
10 2% 3 2%
41 10% 20 12%
27 7% 12 8%
13 3% 7 5%
8 2% 3 2%
12 3% 4 2%
31 7% 12 8%
10 2% 2 1%
4 1% 4 3%
2 * 2 1%
2 1% 2 1%
3 1% 1 1%
1 * 1 *
2 1% 1 1%
5 1% 1 1%
413 159
W L Visit Cymru
3) CrA " Ve . 109
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of the report Day Visits to Tourism Visits Day Visits data tables Performance

Table 5.28 TDV detailed visit profiles

Items purchased during visits by destination country (% of visits when money is spent on each expenditure item)

GB England Scotland Wales
Expenditure items % % % %
Net: Transport 31% 31% 36% 27%
Fuel 12% 11% 13% 15%
Bus fares, car parking 10% 10% 13% 9%
Rail, tube or tram tickets 9% 10% 9% 5%
Water transport 1% 1% 4% 1%
Air transport 1% 1% 4% 1%
Car/other vehicle hire 2% 2% 3% 2%
Net: Eating and drinking 50% 50% 49% 52%
Eating/drinking out in cafes, restaurants, etc. 41% 41% 42% 43%
Food bought in shops/ . 15% 15% 15% 17%
takeaways and consumed on trip
Net: Entrance charges 17% 17% 17% 16%
Entrance to visitor attractions 5% 5% 5% 5%
Tickets/entrance to events, shows or clubs 9% 9% 10% 9%
Tickets to watch sporting events 3% 3% 3% 3%
Entrance to sports/leisure centres 3% 3% 3% 2%
‘Special’ shopping (i.e. not routine) 12% 12% 13% 15%
Net: Other items 3% 3% 2% 3%
Package travel or package tours 1% 1% 1% 1%
Other travel services 1% 1% 1% 2%
Hiring equipment 1% 1% 1% *

IKANTAR TNS- & Stéland T @ o
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of the report Day Visits to Tourism Visits Day Visits data tables Performance

Table 5.28 TDV detailed visit profiles (continued)

Average spend per visit (including zero spend)

’Special’ shopping £87 North East England £30
Day out to beauty/ health spa £46 North West England £40
Going out for entertainment £38 Yorkshire and The Humber £34
Special public event £31 East Midlands £32
Went out for a meal £40 West Midlands £34
Going on a night out £35 East of England £29
Watched live sporting events (not on TV) £36 London £39
Going to visitor attractions £35 South East England £30
Other day out for leisure £46 South West England £28
General day out £26
Special personal events £38 Mid £35
Undertaking outdoor activities £18 North £32
Visiting friends or family for leisure £25 South West £31
Other leisure/hobbies £30 South East £37
Taking part in sports £29

City/large town £45 North £38
Seaside/ coast £29 West £36
Small town £27 East £34
Village/ countryside £27 South £39

IKANTAR TNS- & Stland T Ve @
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Content Introduction Scope Summary Tourism Activities Core 3hr+ Leisure Full Methods and
of the report Day Visits to Tourism Visits Day Visits data tables Performance

Table 5.29 TDV 2011 to 2017 trends
Reweighted change over time in volume by English regions (millions) Historical change over time in volume by English regions (millions)

Note: 2011-2015 estimates are reweighted — see note on page 8

2011 2012 2013 2014 2015 2016 2017  2016/2017 2011 2012 2013 2014 2015
English Regions  Millions  Millions  Millions  Millions  Millions  Millions Millions % change English Regions Millions Millions Millions Millions Millions
North East
England 49 86 85 72 64 75 82 +9% North East England 43 75 74 63 56
North West
England 199 196 184 184 183 191 189 -1% North West England 173 170 160 160 159
Yorkshire and Yorkshire and The

160 162 154 152 138 149 149 0% 139 141 134 132 120

The Humber Humber
East Midlands 107 128 118 109 112 119 119 0% East Midlands 93 111 103 95 97
West Midlands 125 147 153 137 131 142 127 -11% West Midlands 109 128 133 119 114
East of England 155 145 151 150 136 140 133 -5% East of England 135 126 131 130 118
London 314 362 301 315 322 337 327 -3% London 273 315 262 274 280
South East o
England 231 282 252 261 248 242 232 -4% South East England 201 245 219 227 216
South West .
England 162 181 177 168 156 161 147 -9% South West England 141 157 154 146 136

IKANTAR TNS- & Sisand e @ s
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Summary

Table 5.30 TDV 2011 to 2017 trends
Reweighted change over time in volume by Scottish and Welsh regions (millions)

Note: 2011-2015 estimates are reweighted — see note on page 8

2011 2012 2013 2014 2015 2016 2017

Scottish Regions* Millions Millions  Millions  Millions Millions  Millions Millions
North Scotland 25 25 14 15 16 28 31
West Scotland 63 74 58 71 52 56 48
East Scotland 54 58 49 56 46 49 52
South Scotland 10 8 8 8 20 8 17
Welsh Regions*

North Wales 30 30 22 29 21 30 22
Mid Wales 12 10 16 18 12 8 13
South West Wales 24 26 21 22 18 23 26
South East Wales 49 49 43 39 35 38 42

2016/2017

% change

+11%

-15%

+7%

+117%

-29%

+66%

+14%

+10%

Tourism
Day Visits

Methods and
Performance

3hr+ Leisure Full
Day Visits data tables

Activities Core
to Tourism Visits

Historical change over time in volume by Scottish and Welsh regions (millions)

2011 2012 2013 2014 2015

Scottish Regions* Millions Millions Millions Millions Millions
North Scotland 22 22 12 13 14
West Scotland 55 64 50 62 45
East Scotland 47 50 43 49 40
South Scotland 9 7 7 7 17
Welsh Regions*

North Wales 26 26 19 25 18
Mid Wales 10 9 14 16 10
South West Wales 21 23 18 19 16
South East Wales 43 43 37 34 30

*Please note that a discrepancy between the national and the regional figures for Wales and Scotland exist due to the self-completion nature of the questionnaire. It is possible for respondents to select a region of visit and enter a town that they

visited which is not related to the region they previously selected.
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Table 5.31 TDV 2011 to 2017 trends
Reweighted change over time in expenditure by English regions (millions)

Note: 2011-2015 estimates are reweighted - see page 8 for details

English
Regions
North East

England
North West
England
Yorkshire and
The Humber

East Midlands

West Midlands

East of
England

London

South East

England
South West

England

2011

Millions

£2,507

£6,702

£4,106

£4,032

£3,616

£4,396

2012

Millions

£2,843

£6,203

£4,372

£3,826

£4,500

£4,399

£11,288 £14,780

£8,148

£5,526

£8,679

£6,127

2013

Millions

£3,251

£6,491

£4,859

£3,351

£5,5652

£4,750

£10,606

£8,158

£5,909

2014

Millions

£2,561

£6,176

£4,769

£2,974

£4,442

£4,500

£12,342

£8,707

£5,395

2015

Millions

£2,361

£6,642

£4,256

£3,784

£5,396

£4,055

£13,307

£7,621

£5,967

Summary

2016

Millions

£2,363

£6,958

£4,370

£4,486

£4,207

£3,532

£14,376

£8,602

£4,639

2017

Millions

£2,451

£7,628

£5,023

£3,800

£4,305

£3,853

£12,626

£7,068

£4,146

ICANTAR TNS-

Tourism Activities Core 3hr+ Leisure Full Methods and
Day Visits to Tourism Visits Day Visits data tables Performance
Historical change over time in expenditure by English regions (millions)
2016/2017 2011 2012 2013 2014 2015
% change English Regions Millions Millions Millions Millions Millions
+4% North East England £1,092 £2,472 £2,827 £2,227 £2,053
+10% North West England £5,828 £5,394 £5,644 £5,370 £5,776
+15% :::z::re and The £3,570 £3,802 £4,225 £4,147 £3,701
-15% East Midlands £3,507 £3,327 £2,914 £2,586 £3,290
+2% West Midlands £3,144 £3,913 £4,828 £3,863 £4,692
+9% East of England £3,823 £3,825 £4,130 £3,913 £3,526
-12% London £9,816 £12,852 £9,223 £10,732 £11,571
-18% South East England £7,085 £7,547 £7,094 £7,571 £6,627
-11% South West England £4,805 £5,328 £5,138 £4,691 £5,186
v isi . % Cymru @
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Table 5.32 TDV 2011 to 2017 trends
Reweighted change over time in expenditure by Scottish and Welsh regions (millions) Historical change over time in expenditure by Scottish and Welsh regions (millions)

Note: 2011-2015 estimates are reweighted - see page 8 for details

2011 2012 2013 2014 2015 2016 2017 2016/2017 2011 2012 2013 2014 2015
Scottish . . . . . . . . . . - .

Regions* Millions Millions  Millions  Millions  Millions  Millions  Millions % change Scottish Regions* Millions Millions Millions Millions Millions

North Scotland £1,496 £863 £521 £856 £492 £940 £1,191 +27% North Scotland £1,301 £750 £453 £744 £428
West Scotland £2,294 £2,455 £2,072 £2,437 £1,795  £1,820 £1,717 -6% West Scotland £1,995 £2,135 £1,802 £2,119 £1,561
East Scotland £3,068 £1,750 £1,960 £2,354 £1,429  £1,889 £1,769 -6% East Scotland £2,668 £1,522 £1,704 £2,047 £1,243

South Scotland £217 £237 £293 £239 £582 £244 £660 +170% South Scotland £189 £206 £255 £208 £506

Welsh Regions* Welsh Regions*

North Wales £667 £1,134 £691 £1,208 £553 £1,241 £697 -44% North Wales £580 £986 £601 £1,050 £481

Mid Wales £406 £298 £576 £406 £365 £300 £458 +53% Mid Wales £353 £259 £501 £353 £317

South West Wales £623 £810 £845 £658 £695 £732 £823 +12% South West Wales £542 £704 £735 £572 £604
South East Wales £1,636 £2,224 £1,507 £1,323 £1,497  £1,781 £1,558 -13% South East Wales £1,423 £1,934 £1,310 £1,150 £1,302

*Please note that a discrepancy between the national and the regional figures for Wales and Scotland exist due to the self-completion nature of the questionnaire. It is possible for respondents to select a region of visit and enter a town that they visited
which is not related to the region they previously selected.
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Table 5.33 TDV 2011 to 2017 trends
Reweighted change over time in volume by quarter in GB (millions) Historical change over time in volume by quarter in GB (millions)

Note: 2011-2015 estimates are reweighted - see page 8 for details

2011 2012 2013 2014 2015 2016 2017  2016/2017 2011 2012 2013 2014 2015
Quarter Millions  Millions  Millions  Millions Millions Millions Millions % change Quarter Millions Millions Millions Millions Millions
Jan — Mar 361 426 385 381 348 408 400 2% Jan - Mar 314 370 335 331 303
Apr — Jun 466 501 478 474 470 464 453 2% Apr —Jun 405 436 416 412 409
Jul - Sep 509 572 522 519 515 516 500 3% Jul - Sep 443 497 454 451 448
Oct - Dec 442 472 442 450 421 445 441 1% Oct - Dec 384 410 384 391 366
Total 1,777 1,969 1,826 1,823 1,754 1,834 1,793 2% Total 1,545 1,712 1,588 1,585 1,525

Table 5.34 TDV 2011 to 2017 trends

Reweighted change over time in volume by quarter in England (millions) Historical change over time in volume by quarter in England (millions)
Note: 2011-2015 estimates are reweighted - see page 8 for details

2011 2012 2013 2014 2015 2016 2017  2016/2017 2011 2012 2013 2014 2015
Quarter Millions ~ Milions  Millions  Milions  Millions ~ Milions  Millions % change Quarter Millions Millions Millions Millions Millions
Jan — Mar 309 366 331 329 298 352 338 -4% Jan — Mar 269 318 288 286 259
Apr — Jun 392 426 409 394 401 396 381 -4% Apr —Jun 341 370 356 343 349
Jul - Sep 424 489 449 434 431 432 414 -4% Jul - Sep 369 425 390 377 375
Oct — Dec 377 406 386 390 362 377 372 1% Oct — Dec 328 353 336 339 315
Total 1,503 1,687 1,576 1,547 1,493 1,557 1,505 3% Total 1,307 1,467 1,370 1,345 1,298
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Table 5.35 TDV 2011 to 2017 trends

Reweighted change over time in volume by quarter in Scotland (millions) Historical change over time in volume by quarter in Scotland (millions)

Note: 2011-2015 estimates are reweighted - see page 8 for details

2011 2012 2013 2014 2015 2016 2017 2016/2017 2011 2012 2013 2014 2015

Quarter Millions ~ Millions  Millions  Millions Millions Millions Millions % change Quarter Millions Millions Millions Millions Millions
Jan - Mar 30 37 32 31 28 34 34 0% Jan — Mar 26 32 28 27 24
Apr —Jun 41 43 39 36 37 33 39 +18% Apr —Jun 36 37 34 31 32
Jul - Sep 46 46 37 47 47 41 43 +5% Jul — Sep 40 40 32 41 41
Oct - Dec 36 39 33 33 32 35 36 +3% Oct — Dec 31 34 29 29 28
Total 154 164 143 146 143 142 151 +6% Total 134 143 124 127 124

Table 5.36 TDV 2011 to 2017 trends

Reweighted change over time in volume by quarter in Wales (millions) Historical change over time in volume by quarter in Wales (millions)

Note: 2011-2015 estimates are reweighted - see page 8 for details

2011 2012 2013 2014 2015 2016 2017 2016/2017 2011 2012 2013 2014 2015

Quarter Millions  Millions  Millions ~ Millions ~ Millions  Millions ~ Millions % change Quarter Millions Millions Millions Millions Millions
Jan — Mar 21 22 20 18 20 17 20 +18% Jan — Mar 18 19 7 16 7
Apr — Jun 32 33 26 37 21 29 24 A7% Apr —Jun 28 29 23 32 18
Jul - Sep 37 37 36 29 24 31 31 0% Jul - Sep 32 32 31 25 21
Oct - Dec 28 25 21 21 22 26 24 -8% Oct - Dec 24 22 18 18 19
Total 117 116 102 104 86 102 100 2% Total 102 101 89 90 75
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Table 5.37 TDV 2011 to 2017 trends
Reweighted change over time in expenditure by quarter in GB (£ millions)
Note: 2011-2015 estimates are reweighted - see page 8 for details

Quarter

Jan — Mar
Apr —Jun
Jul — Sep
Oct — Dec
Total

2011
Millions

£11,918
£15,093
£17,943
£14,889
£59,845

2012
Millions

£13,270
£15,448
£19,217
£17,675
£65,610

2013
Millions

£12,524
£16,558
£17,702
£15,255
£62,039

2014
Millions

£13,003
£14,631
£18,217
£15,981
£61,833

Table 5.38 TDV 2011 to 2017 trends
Reweighted change over time in expenditure by quarter in England (£ millions)
Note: 2011-2015 estimates are reweighted - see page 8 for details

2011 2012 2013 2014 2015 2016 2017 2016/2017

Quarter

Jan — Mar
Apr —Jun
Jul — Sep
Oct — Dec
Total

Millions

£9,880

£12,016
£14,553
£12,622
£49,071

Millions

£11,470
£12,576
£16,376
£15,307
£55,728

Millions

£10,646
£14,479
£14,720
£13,082
£52,928

Millions

£11,418
£12,274
£14,657
£13,518
£51,867

2015
Millions

£12,339
£14,805
£19,458
£15,341
£61,943

Millions

£10,604
£12,898
£16,720
£13,164
£53,385

Summary

2016
Millions

£13,904
£14,411
£18,144
£17,445
£63,904

Millions

£11,693
£12,453
£14,786
£14,602
£53,534

2017
Millions

£13,745
£15,690
£16,804
£16,208
£62,447

Millions

£11,136
£12,380
£13,998
£13,386
£50,899

Tourism

Day Visits

2016/2017
% change
-1%
+9%
7%
-7%
-2%

% change
-5%
'1 0/0
-5%
-8%
-5%

ICANTAR TNS-

Quarter

Jan - Mar
Apr —Jun
Jul - Sep
Oct — Dec
Total

Quarter

Jan - Mar
Apr —Jun
Jul - Sep
Oct — Dec
Total

Activities Core 3hr+ Leisure Full Methods and
to Tourism Visits Day Visits data tables Performance
Historical change over time in expenditure by quarter in GB (£ millions)
2011 2012 2013 2014 2015
Millions Millions Millions Millions Millions
£10,363 £11,539 £10,890 £11,307 £10,730
£13,124 £13,433 £14,398 £12,723 £12,874
£15,603 £16,710 £15,393 £15,841 £16,920
£12,947 £15,370 £13,265 £13,897 £13,340
£52,039 £57,052 £53,947 £53,768 £53,863
Historical change over time in expenditure by quarter in England (£ millions)
2011 2012 2013 2014 2015

Millions Millions Millions Millions Millions
£8,591 £9,974 £9,257 £9,929 £9,221
£10,449 £10,936 £12,590 £10,673 £11,216
£12,655 £14,240 £12,800 £12,745 £14,539
£10,976 £13,310 £11,376 £11,755 £11,447
£42.670 £48,459 £46,024 £45,102 £46,422
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Table 5.39 TDV 2011 to 2017 trends
Reweighted change over time in expenditure by quarter in Scotland (£ millions) Historical change over time in expenditure by quarter in Scotland (£ millions)

Note: 2011-2015 estimates are reweighted - see page 8 for details

2011 2012 2013 2014 2015 2016 2017 2016/2017 2011 2012 2013 2014 2015
Quarter Millions Millions Millions Millions Millions Millions Millions % change Quarter Millions Millions Millions Millions Millions
Jan — Mar £1,348 £983 £1,162 £1,059 £1,009 £1,220 £1,267 +4% Jan - Mar £1,172 £855 £1,010 £921 £877
Apr —Jun £2,042 £1,397 £1,284 £1,081 £1,050 £863 £1,828 +112% Apr —Jun £1,776 £1,215 £1,117 £940 £913
Jul - Sep £2,367 £1,507 £1,585 £2,067 £1,248 £1,445 £1,466 +1% Jul - Sep £2,058 £1,310 £1,378 £1,797 £1,085
Oct — Dec £1,319 £1,461 £1,313 £1,565 £1,204 £1,388 £1,434 +3% Oct — Dec £1,147 £1,270 £1,142 £1,361 £1,047
Total £7,075 £5,348 £5,343 £5,773 £4,511 £4,916 £5,995 +22% Total £6,152 £4,650 £4,646 £5,020 £3,923

Table 5.40 TDV 2011 to 2017 trends
Reweighted change over time in expenditure by quarter in Wales (£ millions) Historical change over time in expenditure by quarter in Wales (£ millions)
Note: 2011-2015 estimates are reweighted - see page 8 for details

2011 2012 2013 2014 2015 2016 2017 2016/2017 2011 2012 2013 2014 2015

Quarter Millions Millions Millions Millions Millions Millions Millions % change Quarter Millions Millions Millions Millions Millions
Jan - Mar £690 £795 £706 £470 £661 £763 £1,013 +33% Jan — Mar £600 £691 £614 £409 £575
Apr — Jun £814 £1,459 £667 £938 £545 £830 £1,194 +44% Apr —Jun £708 £1,269 £580 £816 £474
Jul - Sep £982 £1,278 £1,343 £1,022 £1,109 £1,315 £1,089 -17% Jul - Sep £854 £1,111 £1,168 £889 £964
Oct — Dec £894 £877 £804 £649 £806 £1,188 £1,035 -13% Oct — Dec £777 £763 £699 £564 £701
Total £3,380 £4,409 £3,520 £3,079 £3,121 £4,096 £4,332 +6% Total £2,939 £3,834 £3,061 £2,677 £2,714

KANTAR TNS . & sisiand B 0
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Content Introduction Scope Summary Tourism Activities Core 3hr+ Leisure Full Methods and
of the report Day Visits to Tourism Visits Day Visits data tables Performance

Table 5.41 TDV 2011 to 2017 trends
Reweighted : change over time in volume by main activity in GB (millions) Historical: change over time in volume by main activity in GB (millions)

Note: 2011-2015 estimates are reweighted - see page 8 for details

2011 2012 2013 2014 2015 2016 2017 2016/2017 2011 2012 2013 2014 2015
Millions Millions Millions Millions Millions Millions Millions % change Millions Millions Millions Millions Millions
Visiting friends Visiting friends
9 474 476 436 417 438 436 425 -3% 9 412 414 379 363 381
or family or family
Going out for
gl 171 196 190 175 179 190 194 +2% Going out for a meal 149 170 165 152 156
a mea
Goingon a
) htg . 170 173 163 151 129 163 137 -16% Going on a night out 148 150 142 131 112
night ou
General day out 98 133 141 150 139 141 133 -6% General day out 85 116 123 130 121
‘Special’
N . 143 152 133 127 117 133 122 -8% ‘Special’ shopping 124 132 116 110 102
shopping
Undertakin Undertaking outdoor
N 127 150 128 140 130 128 141 +10% L 9 110 130 111 122 113
outdoor activities activities
Going out for Going out for
N 102 117 117 112 106 117 109 % 9 . 89 102 102 97 92
entertainment entertainment
Going to visitor Going to visitor
9 89 93 98 89 87 98 94 -4% g 77 81 85 7 76
attractions attractions
Watching live Watching live
? 64 83 67 72 77 67 77 +15% na 56 72 58 63 67
sporting events sporting events
Other leisure Other leisure
59 59 54 60 55 54 43 -20% 51 51 47 52 48
/hobbies /hobbies

KANTAR TNS . & sisiand B »
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Content Introduction Scope Summary Tourism Activities Core 3hr+ Leisure Full Methods and
of the report Day Visits to Tourism Visits Day Visits data tables Performance

Table 5.42 TDV 2011 to 2017 trends
Reweighted : change over time in volume by main activity in England (millions) Historical: change over time in volume by main activity in England (millions)

Note: 2011-2015 estimates are reweighted - see page 8 for details

2012 2013 2014 2015 2016 2017 2016/2017 2011 2012 2013 2014 2015
Millions Millions Millions Millions Millions Millions Millions % change Millions Millions Millions Millions Millions
Visiting friends Visiting friends
N 409 415 381 360 376 380 360 -5% N 356 361 331 313 327
or family or family
Going out for
gl 143 168 166 151 154 169 164 -3% Going out for a meal 124 146 144 131 134
amea
Goingon a
. htg ; 144 150 144 130 112 109 117 +7% Going on a night out 125 130 125 113 97
night ou
General day out 85 108 118 125 116 112 108 -4% General day out 74 94 103 109 101
‘Special’
hp ) 117 130 114 109 101 114 103 -10% ‘Special’ shopping 102 113 99 95 88
shopping
Undertakin Undertaking outdoor
9 101 124 104 115 110 116 114 2% 9 88 108 90 100 96
outdoor activities activities
Going out for Going out for
g 87 99 102 o7 03 %4 95 +1% g 76 86 89 84 81
entertainment entertainment
Going to visitor Going to visitor
9 76 78 85 76 75 86 77 -10% 9 66 68 74 66 65
attractions attractions
Watching live Watching live
9 55 71 58 60 63 63 67 +6% 9 48 62 50 52 55
sporting events sporting events
Other leisure Other leisure
49 52 48 51 47 44 37 -16% 43 45 42 44 41
/hobbies /hobbies

KANTAR TNS . & sisiand B o
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Table 5.43 TDV 2011 to 2017 trends

Reweighted : change over time in volume by main activity in Scotland (millions)

Note: 2011-2015 estimates are reweighted - see page 8 for details

Visiting friends
or family

Going out for

a meal
Goingon a
night out
General day out
‘Special’

shopping

Undertaking

outdoor activities

Going out for
entertainment
Going to visitor
attractions
Watching live

sporting events
Other leisure

/hobbies

2011

Millions

38

16

13

14

13

2012

Millions

38

18

14

10

14

14

12

2013

Millions

32

12

12

12

10

12

2014

Millions

32

14

10

12

10

13

2015

Millions

37

14

10

10

Summary

2016

Millions

32

17

12

1"

10

13

2017

Millions

35

15

1"

13

1"

15

ICANTAR TNS-

Tourism Activities Core 3hr+ Leisure Methods and
Day Visits to Tourism Visits Day Visits data tables Performance
Historical : change over time in volume by main activity in Scotland (millions)
2016/2017 2011 2012 2013 2014 2015
% change Millions Millions Millions Millions Millions
Visiting friend
+9% isiting friends 33 33 28 28 32
or family
-12% Going out for a meal 14 16 10 12 12
-8% Going on a night out 11 12 10 9 7
+18% General day out 7 9 10 10 9
+10% ‘Special’ shopping 12 12 9 9 8
Undertaki td
15 ndertaking outdoor 1" 1 10 1" 9
° activities
Goi t f
i oing out for ; 10 8 8 -
° entertainment
Going to visit
a0 oing to visitor 5 ; 5 . 5
° attractions
Watching li
o atching live 4 7 5 6 7
° sporting events
Other leisure
+100% 5 4 3 4 4
° /hobbies
P SVisit Jand’ ‘7@’ Cymru @ s
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Table 5.44 TDV 2011 to 2017 trends

Reweighted : change over time in volume by main activity in Wales (millions)

Note: 2011-2015 estimates are reweighted - see page 8 for details

Visiting friends
or family

Going out for

a meal
Goingon a
night out
General day out
‘Special’
shopping

Undertaking

outdoor activities

Going out for
entertainment
Going to visitor
attractions
Watching live

sporting events
Other leisure

/hobbies

2011

Millions

25

13

14

12

12

2012

Millions

23

15

10

2013

Millions

22

12

12

2014

Millions

20

10

10

10

2015

Millions

21

10

Summary

2016

Millions

19

13

1"

10

2017

Millions

24

11

ICANTAR TNS-

/hobbies

Tourism Activities Core 3hr+ Leisure Full Methods and
Day Visits to Tourism Visits Day Visits data tables Performance
Historical : change over time in volume by main activity in Wales (millions)
2016/2017 2011 2012 2013 2014 2015
% change Millions Millions Millions Millions Millions

Visiting friend

+26% Isiting Tfriends 29 20 19 17 18
or family

-15% Going out for a meal 11 8 10 9 7

+14% Going on a night out 12 8 7 7 5

_27% General day out 4 13 8 9 9

-14% ‘Special’ shopping 10 7 7 5 5
Undertaki td

o ndertaking outdoor 10 9 10 9 6

¢ activities
Goi t fi
o oing out for : 5 s . .
¢ entertainment

Going to visitor

259 9 5 6 4 3 2
attractions
Watching li

o atching live 3 3 3 3 3
sporting events
Other leisure

-33% 3 2 3 3 2

Visit
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Table 5.45 TDV 2011 to 2017 trends

Reweighted : change over time in expenditure by main activity in GB (£ millions)

Note: 2011-2015 estimates are reweighted - see page 8 for details

Millions
Visiting friends

£9,536
or family
Going out for

£7,179
a meal
Goingon a

£5,606
night out
General day out £3,393

‘Special’ shopping £10,555

Undertaking

£3,252
outdoor activities
Going out for

£4,092
entertainment
Going to visitor

£3,167
attractions
Watching live

£2,529
sporting events
Other leisure

£1,074

/hobbies

2012

Millions

£10,528

£7,901

£5,245

£3,981

£11,823

£2,617

£4,039

£3,663

£2,801

£1,174

2013

Millions

£8,405

£8,145

£5,728

£3,826

£10,489

£2,553

£4,345

£4,015

£2,496

£1,336

2014

Millions

£9,383

£7,593

£5,399

£4,218

£10,395

£2,277

£4,413

£3,389

£2,843

£1,049

2015

Millions

£9,505

£7,661

£5,249

£4,047

£10,026

£3,010

£4,641

£3,144

£2,953

£1,081

Summary

2016

Millions

£9,212

£8,258

£4,764

£4,204

£12,525

£2,503

£4,066

£3,442

£2,423

£1,272

2017

Millions

£10,441

£7,830

£4,745

£3,502

£10,611

£2,550

£4,180

£3,329

£2,722

£1,290

Tourism
Day Visits

2016/2017

% change

+13%

-5%

0%

-17%

-15%

+2%

+3%

-3%

+12%

1%

ICANTAR TNS-

Activities Core
to Tourism Visits

3hr+ Leisure
Day Visits

Full

data tables

Historical : change over time in expenditure by main activity in GB (£ millions)

Visiting friends
or family

Going out for a meal

Going on a night out
General day out

‘Special’ shopping

Undertaking outdoor

activities

Going out for
entertainment
Going to visitor
attractions
Watching live

sporting events
Other leisure

/hobbies

2011

Millions

£8,292

£6,243

£4,875
£2,950

£9,178

£2,828

£3,558

£2,754

£2,199

£934

2012

Millions

£9,155

£6,870

£4,561
£3,462

£10,281

£2,276

£3,512

£3,185

£2,436

£1,021

2013

Millions

£7,309

£7,083

£4,981
£3,327

£9,121

£2,220

£3,778

£3,491

£2,170

£1,162

2014

Millions

£8,159

£6,603

£4,695
£3,668

£9,039

£1,980

£3,837

£2,947

£2,472

£912

Methods and
Performance

2015

Millions

£8,265

£6,662

£4,564
£3,519

£8,718

£2,617

£4,036

£2,734

£2,568

£940

:VC{‘) Scotland

¥

%, Cymru

g Wales

@

VisitEngland™
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Content Introduction Scope Summary Tourism Activities Core 3hr+ Leisure Full Methods and
of the report Day Visits to Tourism Visits Day Visits data tables Performance

Table 5.46 TDV 2011 to 2017 trends
Reweighted : change over time in expenditure by main activity in England (£ millions) Historical : change over time in expenditure by main activity in England (£ millions)

Note: 2011-2015 estimates are reweighted - see page 8 for details

2011 2012 2013 2014 PIE 2016 2017  2016/2017 2011 2012 2013 2014 2015
Millions Millions Millions Millions Millions Millions Millions % change Millions Millions Millions Millions Millions
g
Visiting friend Visiting friend
SENGTIeNAS  g74s0  es9ss  £7308  £7.818  £8160  £7830  £8038  +3% SrngTrends £6,478 £7,813 £6,355 £6,798 E7.096
or family or family
Going out for
gl £5,981 £6,903 £7,238 £6,154 £6,652 £6,921 £6,632 4% Going out for a meal £5,201 £6,003 £6,204 £5,351 £5,784
a mea
Goingona . .
htout £4114  £4432  £4884  £4658  £4677  £4129  £3729 -10% Going on a night out £3,577 £3,854 £4,247 £4,050 £4,067
night ou
General day out  £2,696 £3,313 £3,258 £3,366 £3,404 £3,257 £2,930 -10% General day out £2,344 £2,881 £2,833 £2,927 £2,960
‘Special’ . . .
hp _ £9,586  £10,012  £8,739  £9,021  £8890  £10,782  £8,626 -20% Special’ shopping £8,336 £8,706 £7,599 £7,844 £7,730
shopping
Undertaking Undertakin
g outdoor
outdoor £2,722  £1,975  £1,893  £1900  £2420  £1,776  £2013  +13% activitios k2,367 L £1.646 £1.652 k2,104
activities
i Going out for
Going out for
ente:ainment £3,503 £3,437 £3,685 £3,943 £4,099 £3,521 £3,549 +1% entertainment £3,046 £2.989 £3,204 £3.429 £3,564
. .. Going to visitor
Going to visitor 2.4 2,667 1 2,52 2
g £2,766 £3,067 £3,600 £2,904 £2.747 £3,037 £2.802 -8% attractions £2.405 £2.66 £3,130 £2,525 £2,389
attractions
. . Watching live
Watching live
g £2,108 £2 502 £2172 £2210 £2 514 £2,052 £2317 +13% i " £1,833 £2,176 £1.889 £1,922 £2,186
sporting events sporting events
. Other lei
Other leisure erieisure £780 £936 £1,018 £714 £830

£897 £1,076 £1,171 £821 £955 £1,032 £1,139 +10% P
/hobbies ° /hobbies

KANTAR TNS . & sisiand B e
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Table 5.47 TDV 2011 to 2017 trends

Reweighted : change over time in expenditure by main activity in Scotland (£ millions)

Note: 2011-2015 estimates are reweighted - see page 8 for details

2011
Millions
Visiting friends
£1,428

or family
Going out for

£720
a meal
Goingon a

£932
night out
General day out £424
‘Special’

P £618

shopping
Undertaking
outdoor £302
activities
Going out for

£438
entertainment
Going to visitor

£274
attractions
Watching live

£232
sporting events
Other leisure

£110

/hobbies

2012

Millions

£722

£620

£528
£256

£1,188

£265

£404

£227

£200

£75

2013

Millions

£545

£496

£545
£327

£1,151

£317

£408

£289

£168

£81

2014

Millions

£702

£1,044

£422
£455

£874

£201

£352

£324

£368

£196

2015

Millions

£739

£480

£343

£220

£718

£214

£370

£191

£265

£97

Summary

2016

Millions

£631

£611

£434

£297

£795

£311

£337

£195

£211

£98

2017

Millions

£1,144

£744

£632
£264

£1,007

£265

£334

£228

£290

£59

ICANTAR TNS-

2016/2017

% change

+81%

+22%

+46%

-11%

+27%

-15%

-1%

+17%

+37%

-40%

Tourism
Day Visits

Visiting friends

or family

Going out for a meal

Going on a night out
General day out

‘Special’ shopping

Undertaking outdoor

activities

Going out for
entertainment
Going to visitor
attractions
Watching live

sporting events
Other leisure

/hobbies

Activities Core
to Tourism Visits

2011

Millions

£1,242

£626

£810
£369

£537

£263

£381

£238

£202

£96

2012

Millions

£628

£539

£459
£223

£1,033

£230

£351

£197

£174

£65

3hr+ Leisure
Day Visits

2013

Millions

£474

£431

£474
£284

£1,001

£276

£355

£251

£146

£70

data tables

Methods and
Performance

Historical : change over time in expenditure by main activity in Scotland (£ millions)

2014 2015
Millions Millions
£610 £643
£908 £417
£367 £298
£396 £191
£760 £624
£175 £186
£306 £322
£282 £166
£320 £230
£170 £84

Visit
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Content Introduction Scope Summary Tourism Activities Core 3hr+ Leisure Full Methods and
of the report Day Visits to Tourism Visits Day Visits data tables Performance

Table 5.48 TDV 2011 to 2017 trends
Reweighted : change over time in expenditure by main activity in Wales (£ millions) Historical : change over time in expenditure by main activity in Wales (£ millions)

Note: 2011-2015 estimates are reweighted - see page 8 for details

2011 2012 2013 2014 2015 2016 2017 2016/2017 2011 2012 2013 2014 2015
Millions Millions Millions Millions Millions Millions Millions % change Millions Millions Millions Millions Millions
Visiting friends Visiting friends
9 £624 £785 £460 £537 £484 £619 £1,015 +64% 9 £543 £683 £400 £467 £421
or family or family
Going out for
gl £477 £374 £391 £339 £416 £490 £369 -25% Going out for a meal £415 £325 £340 £295 £362
a mea
Goi
.OI:tg or: : £559 £267 £299 £239 £207 £195 £361 +85% Going on a night out £486 £232 £260 £208 £180
night ou
General day out  £271 £412 £243 £243 £313 £480 £185 -61% General day out £236 £358 £211 £211 £272
‘Special’ . - .
pects £351 £623 £599 £472 £400 £857 £841 2% Special’ shopping £305 £542 £521 £410 £348
shopping
Undertaking Undertakin
g outdoor
outdoor £207 £362 £344 £153 £345 £206 £252 +22% - £197 £315 £299 £133 £300
activities
activities
. Going out for
Going out for £131 £170 £219 £95 £149
£151 £196 £252 £109 £171 £141 £155 +10% P
entertainment ’ entertainment
. . Going to visitor
Going to visitor £89 £313 £73 £86 £64
£102 £360 £84 £99 £74 £133 £185 +39% i
attractions ’ attractions
o Watching live
Watching live £130 £83 £91 £98 £124
£150 £95 £105 £113 £143 £142 £116 +18% i
sporting events ° sportmg. events
Other leisure Other leisure £57 £20 £73 £28 £21

£66 £23 £84 £32 £24 £86 £77 -10% i
/hobbies ° /hobbies
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Table 5.49 TDV 2011 to 2017 trends

Reweighted : change over time in volume by destination type in GB (millions)

Note: 2011-2015 estimates are reweighted - see page 8 for details

2011 2012

Millions Millions

City/large town 772 865
Small town 440 503
Village/

. 460 495
countryside
Seaside/coast 169 187
Total 1,777 1,969

2013

Millions

806
468
451
182

1,826

2014

Millions

803
455
438
184

1,823

2015

Millions

772
451
420
171

1,754

Summary

2016

Millions

779
486
444
189

1,834

2016/2017

% change

-4%

-11%

7%

-16%

-2%

ICANTAR TNS-

City/large town

Village/ countryside

Seaside/coast

Activities Core

3hr+ Leisure

Methods and

co

g Wales

to Tourism Visits Day Visits data tables Performance
Historical : change over time in volume by destination type in GB (millions)
2011 2012 2013 2015
Millions Millions Millions Millions
671 752 701 671
383 437 407 392
400 430 392 365
147 163 158 149
1,545 1,712 1,588 1,525
Visit » «~Cymru
tland V 129



¢ ¢ ¢ ¢ ¢ ¢ ¢ ¢ ¢

Content Introduction Scope Summary Tourism Activities Core 3hr+ Leisure Full Methods and
of the report Day Visits to Tourism Visits Day Visits data tables Performance

Table 5.50 TDV 2011 to 2017 trends
Reweighted : change over time in volume by destination type in England (millions) Historical : change over time in volume by destination type in England(millions)

Note: 2011-2015 estimates are reweighted - see page 8 for details

2011 2012 2013 2014 2015 2016 2017 2016/2017 2011 2012 2013 2014 2015
Millions ~ Millions  Millions  Millions  Millions  Millions  Millions % change Millions Millions Millions Millions Millions

City/large town 669 754 706 644 669 680 643 -5% City/large town 582 656 614 560 582
Small town 367 423 398 381 380 412 369 -10% Small town 319 368 346 331 330
Village/ . .

383 419 382 369 355 369 346 -6% Village/ countryside 333 364 332 321 309
countryside
Seaside/coast 128 147 147 146 136 144 116 -19% Seaside/coast 111 128 128 127 118
Total 1,503 1,687 1,576 1,547 1,493 1,557 1,505 -3% Total 1,307 1,467 1,370 1,345 1,298

KANTAR TNS . & sisiand B o

VisitEngland™
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Methods and
Performance

3hr+ Leisure Full
Day Visits data tables

Activities Core
to Tourism Visits

Tourism
Day Visits

Content Introduction Scope

of the report

Summary

Table 5.51 TDV 2011 to 2017 trends

Reweighted : change over time in volume by destination type in Scotland (millions)

Note: 2011-2015 estimates are reweighted - see page 8 for details

Historical : change over time in volume by destination type in Scotland (millions)

2011 2012 2013 2014 2015 2016 2017 2016/2017 2011 2012 2013 2014 2015
Millions ~ Millions  Millions  Millions  Millions  Millions  Millions % change Millions Millions Millions Millions Millions

City/large town 66 75 68 68 68 61 68 +11% City/large town 57 65 59 59 59
Small town 44 44 38 40 37 39 34 -13% Small town 38 38 33 35 32
Village/ 39 40 36 33 31 35 34 -3% Village/ countryside 34 35 31 29 27
countryside
Seaside/coast 16 15 15 15 14 13 14 +8% Seaside/coast 14 13 13 13 13
Total 154 164 143 146 143 142 151 +6% Total 134 143 124 127 124

KANTAR TNS . & sisiand B »

VisitEngland™
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Content Introduction Scope Summary Tourism Activities Core 3hr+ Leisure Full Methods and
of the report Day Visits to Tourism Visits Day Visits data tables Performance

Table 5.52 TDV 2011 to 2017 trends
Reweighted : change over time in volume by destination type in Wales (millions) Historical : change over time in volume by destination type in Wales (millions)

Note: 2011-2015 estimates are reweighted - see page 8 for details

2011 2012 2013 2014 2015 2016 2017 2016/2017 2011 2012 2013 2014 2015
Millions ~ Millions  Millions  Millions  Millions  Millions  Millions % change Millions Millions Millions Millions Millions

City/large town 37 33 29 36 24 28 30 +7% City/large town 32 29 25 31 21
Small town 29 35 31 29 24 27 26 -4% Small town 25 30 27 25 21
Village/ 37 37 32 31 29 32 26 -19% Village/ countryside 32 32 28 27 25
countryside

Seaside/coast 24 24 18 17 16 22 17 -23% Seaside/coast 21 21 16 15 14
Total 117 116 102 104 86 102 100 2% Total 102 101 89 90 75

KANTAR TNS . & sisiand B i

VisitEngland™



¢ ¢ ¢ ¢ ¢ ¢ ¢ ¢ ¢

Content Introduction Scope Summary Tourism Activities Core 3hr+ Leisure Full Methods and
of the report Day Visits to Tourism Visits Day Visits data tables Performance

Table 5.53 TDV 2011 to 2017 trends
Reweighted : change over time in expenditure by destination type in GB (Emillions) Historical : change over time in expenditure by destination type in GB (£ millions)

Note: 2011-2015 estimates are reweighted - see page 8 for details

2011 2012 2013 2014 2015 2016 2017 2016/2017 2011 2012 2013 2014 2015

Millions ~ Millions  Millions  Millions  Millions  Millions  Millions % change Millions Millions Millions Millions Millions
City/large town £30,892 £35,259 £32,768 £34,445 £35444 £34,916 £33,674 -4% City/large town £26,863 £30,660 £28,494 £29,952 £30,821
Small town £15,194 £14,794 £13,791 £12,854 £12,601 £13,717 £11,697 -15% Small town £13,212 £12,864 £11,992 £11,177 £10,957
Village/ . .
countryside £13,634 £14,113 £12,805 £11,290 £11,347 £11,947 £11,122 7% Village/ countryside £11,856 £12,272 £11,135 £9,817 £9,867
Seaside/coast £8,730 £7,207 £6,309 £6,604 £6,508 £6,486 £4,659 -28% Seaside/coast £7,591 £6,267 £5,486 £5,743 £5,659
Total £61,892 £65,610 £62,039 £61,833 £61,942 £63,904 £62,447 -2% Total £53,819 £57,052 £53,947 £53,768 £53,863

KANTAR TNS . & sisiand B o

VisitEngland™



¢ ¢ ¢ ¢ ¢ ¢ ¢ ¢ ¢

Content Introduction Scope Summary Tourism Activities Core 3hr+ Leisure Full Methods and
of the report Day Visits to Tourism Visits Day Visits data tables Performance

Table 5.54 TDV 2011 to 2017 trends
Reweighted : change over time in expenditure by destination type in England (£ millions)

Note: 2011-2015 estimates are reweighted - see page 8 for details

Historical : change over time in expenditure by destination type in England (£ millions)

2011 2012 2013 2014 2015 2016 2017 2016/2017 2011 2012 2013 2014 2015

Millions ~ Millions  Millions  Millions  Millions  Millions  Millions % change Millions Millions Millions Millions Millions
City/large town £26,325 £30,489 £28,249 £29,226 £30,698 £29,938 £28,284 -6% City/large town £22,891 £26,512 £24,564 £25,414 £26,694
Small town £12,583 £12,479 £11,426 £10,319 £10,804 £11,506 £9,579 -17% Small town £10,942 £10,851 £9,936 £8,973 £9,395
Village/ . .
countryside £10,849 £11,571 £10,627 £9,162 £9,645 £9,820 £8,550 -13% Village/ countryside £9,434 £10,062 £9,241 £7,967 £8,387

u i

Seaside/coast £6,319 £5,760 £5,167 £5,107 £5,215 £4,866 £3,393 -30% Seaside/coast £5,495 £5,009 £4,493 £4,441 £4,535
Total £51,116 £55,728 £52,928 £51,866 £53,385 £53,534 £50,899 -5% Total £44,449 £48,459 £46,024 £45,101 £46,422
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of the report Day Visits to Tourism Visits Day Visits data tables Performance

Table 5.55 TDV 2011 to 2017 trends

Reweighted : change over time in expenditure by destination type in Scotland (£ millions) Historical : change over time in expenditure by destination type in Scotland (£ millions)

Note: 2011-2015 estimates are reweighted - see page 8 for details

2011 2012 2013 2014 2015 2016 2017  2016/2017 2011 2012 2013 2014 2015
Millions Millions ~ Millions  Millions Millions Millions Millions % change Millions Millions Millions Millions Millions
City/llarge town £3,167  £3,110 £3,278 £3,304 £2592 £2,630 £3,170 +21% City/large town £2,754 £2,704 £2,850 £2,873 £2,254
Small town £1,838 £1217 £1,190 £1,608 £1,051 £1,037 £1,236 +19% Small town £1,598 £1,058 £1,035 £1,398 £914
Village/ £1754  £1.010 £1078  £1,064 £779 £896  £1,072 +20% Village/ countryside £1,525 £878 £937 £925 £677
countryside
Seaside/coast  £1,526 £371 £473 £606 £365 £565 £464 -18% Seaside/coast £1,327 £323 £411 £527 £317
Total £7,075 £5,349 £5344 £5773 £4,510 £4,916  £5,995 +22% Total £6,152 £4,651 £4,647 £5,020 £3,922
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Table 5.56 TDV 2011 to 2017 trends

Reweighted : change over time in expenditure by destination type in Wales (£ millions)

Note: 2011-2015 estimates are reweighted - see page 8 for details

2011

Millions

City/large town £1,364
Small town £756
Village/

. £1,029
countryside

Seaside/coast £622

Total £3,380

2012

Millions

£1,607

£1,047

£1,511

£1,056

£4,409

2013

Millions

£1,198

£1,093

£995

£628

£3,519

2014

Millions

£1,270

£796

£992

£661

£3,079

2015

Millions

£1,546

£657

£753

£834

£3,122

Summary

2016

Millions

£1,588

£1,013

£922

£805

£4,096

2017

Millions

£1,620

£827

£1,252

£615

£4,332

Tourism
Day Visits

2016/2017

% change

+2%

-18%

36%

-24%

+6%

ICANTAR TNS-

City/large town

Small town

Village/ countryside

Seaside/coast

Total

Activities Core
to Tourism Visits

3hr+ Leisure
Day Visits

data tables

Methods and
Performance

Historical : change over time in expenditure by destination type in Wales (£ millions)

2011 2012 2013 2014 2015
Millions Millions Millions Millions Millions
£1,186 £1,397 £1,042 £1,104 £1,344
£657 £910 £950 £692 £571
£895 £1,314 £865 £863 £655
£541 £918 £546 £575 £725
£2,939 £3,834 £3,060 £2,677 £2,715
W Visit Cymru
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of the report Day Visits to Tourism Visits Day Visits data tables Performance
Volume and expenditure
Local Authorities, LEP and Counties report — 3 year average using reweighted figures*
GBDVS 2017 English GBDVS 2017 English GBDVS 2017 Scottish GBDVS 2017 Wales
Ceremonial Counties Local Authorities Local Authorities Local Authorities
GBDVS 2017 Local
Enterprise Partnerships
To open the file(s) mentioned above, please download the report from
your web browser and open the report with Adobe Reader. When you
have done so, navigate to the left hand side of the page to the
attachments area, symbolised by a paperclip icon, and click on the
relevant file to open the attachment.
*2015 estimates are reweighted - see page 8 for details
W Visit st Cymru @
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of the report Day Visits to Tourism Visits Day Visits data tables Performance

Table 5.55 ACT detailed visit profiles

Volume of visits and expenditure by destination (£ millions)

Volume Expenditure GB population distribution (16+ population)
Millions % of total Millions % of total % of total
GB total 540 100% £16,163 100%
EnglishRegions . Y%oftetal
North East England 29 5% £913 6% 4%
North West England 60 11% £2,053 13% 12%
Yorkshire and The Humber 43 8% £1,275 8% 9%
East Midlands 39 7% £1,079 7% 7%
West Midlands 38 7% £1,199 7% 9%
East of England 37 7% £829 5% 10%
London 84 16% £3,203 20% 13%
South East England 61 11% £1,824 11% 14%
South West England 54 10% £1,048 6% 9%
England total 444 82% £13,423 83% 87%
North Scotland 9 23% £167 17% 2%
West Scotland 12 30% £325 33% 4%
East Scotland 14 36% £349 36% 3%
South Scotland 4 11% £140 14% 1%
Scotland total 50 9% £1,429 9% 9%
North Wales 5 20% £272 28% 1%
Mid Wales 4 14% £113 12% *
South West Wales 8 29% £228 2% 1%
South East Wales 10 37% £367 37% 2%
Wales total 32 6% £894 6% 5%

*Please note that a discrepancy between the national and the regional figures for Wales and Scotland exist due to the self-completion nature of the questionnaire. It is possible for respondents to select a region of visit and enter a town that they
visited which is not related to the region they previously selected.
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of the report Day Visits to Tourism Visits Day Visits data tables Performance

Table 5.56 (i) ACT detailed visit profiles

Volume of visits - quarter by destination country (millions)

Visits GB England Scotland Wales

Quarter Millions % of total Millions % of total Millions % of total Millions % of total
Jan - Mar 110 20% 93 21% 9 18% 5 16%
Apr - Jun 150 28% 124 28% 14 28% 9 28%
Jul - Sep 171 32% 136 31% 17 34% 12 38%
Oct - Dec 110 20% 91 20% 11 22% 6 19%
Total 540 444 50 32

Table 5.56 (ii) ACT detailed visit profiles

Expenditure of visits - quarter by destination country (£ millions)

Visits (¢]:] England Scotland Wales

Quarter Millions % of total Millions % of total Millions % of total Millions % of total
Jan - Mar £3,014 19% £2,461 18% £258 18% £93 10%
Apr —Jun £4,875 30% £4,058 30% £395 28% £338 38%
Jul - Sep £4,800 30% £4,060 30% £396 28% £288 32%
Oct - Dec £3,473 21% £2,844 21% £381 27% £176 20%
Total £16,163 £13,423 £1,429 £894

IKANTAR TNS., & sidand S & 2
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of the report Day Visits to Tourism Visits Day Visits data tables Performance

Table 5.57 ACT detailed visit profiles

Volume and expenditure of visits - main activity by destination country (£ millions)

Volume Expenditure

GB England Scotland Wales GB England Scotland Wales
Going out for entertainment 54 45 4 3 £2,824 £2,392 £206 £94
Undertaking outdoor activities 141 114 14 9 £2,538 £2,008 £262 £248
Watching live sporting events 76 67 6 3 £2,722 £2,317 £290 £116
Going to visitor attractions 94 77 8 5 £3,329 £2,802 £228 £185
Special public events 45 36 5 3 £1,395 £1,097 £192 £80
General day out 130 105 13 8 £3,355 £2,807 £253 £172
Total 540 444 50 32 £16,163 £13,423 £1,429 £894

KANTAR TNS- & Sisand e @
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of the report Day Visits to Tourism Visits Day Visits data tables Performance

Table 5.58 ACT detailed visit profiles

Volume of visits - main activity by destination type visited (millions)

City/large town Small town Village/countryside Seaside/coast

Millions % Millions % Millions % Millions %
Going out for entertainment 35 17% 9 9% 6 4% 3 5%
Undertaking outdoor activities 29 14% 25 25% 62 39% 20 31%
Watching live sporting events 45 22% 16 16% 11 7% 3 5%
Going to visitor attractions 34 16% 15 16% 32 20% 8 12%
Special public events 25 12% 7 7% 10 6% 4 6%
General day out 38 19% 27 27% 37 24% 26 41%
Total 205 98 157 63

KANTAR TNS . & sisiand B »
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Table 5.59 ACT detailed visit profiles

Volume of visits - detailed activity, destination country and destination type (millions)

Destination country Destination type
City/
GB England Scotland Wal Small t
ngtan cotian ales large town mattown Village/ countryside Seaside/ coast
Detailed activity Millions Millions Millions Millions Millions Millions Millions Millions
Attending events
Attended a live music concert/ music festival 29 24 3 1 19 3 4 2
Attended an indoor exhibition 11 9 1 1 6 1
Attended an outdoor
fair/exhibition/show 7 15 ! ! ° 3 6 2
Attended an arts/
cultural festival / arts show 19 14 3 ! 10 3 4 !
Attended a food/local produce event 10 8 1 1 4 2 3 1
Watched a live football match (not on TV) 44 39 4 1 29 8 5 2
Watched other live sport (not on TV) 34 30 2 2 20 8 4 1
Walking
Centre based walking 52 45 3 3 25 13 7 7
Short walk/stroll - 72 59 6 5 17 12 27 12
up to 2 miles
Long walk, hike or ramble 76 60 9 5 14 8 38 13

IKANTAR TNS- & Stéland T @ s
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Summary

Table 5.60 ACT detailed visit profiles (continued)

Volume of visits - detailed activity by destination country and destination type (millions)

Destination country Destination type

Detailed activity
Sport activities

Went to the gym,
aerobics class, etc.

Played golf

Running, jogging, orienteering
Swimming

Outdoor sports

Visiting attractions

and sightseeing

Went on a guided tour
Sightseeing by car

Sightseeing on foot

Visiting heritage

Visited a cathedral, church, abbey or other
religious building

Visited a castle/other historic site

Visited a historic house, stately home, palace

Visited a museum

GB

Millions

1"

12
23
81

19
27
27
32

England

Millions

16
65

16
20
22
26

Scotland

Millions

o

= A AN

ICANTAR TNS-

Wales

Millions

_ A A

Activities Core
to Tourism Visits

City/

3hr+ Leisure
Day Visits

Full
data tables

Methods and
Performance

Il t
large town small town Village/ countryside Seaside/ coast
Millions Millions Millions Millions
2 1 1 1
2 3 6 1
3 2 3 1
3 1 2 2
2 3 4 1
2
4 5
26 13 25 15
6 6 6 1
10 5 9 3
7 3 14 1
17 5 7 2
W Visit Cymru
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Content Introduction Scope Summary Tourism Activities Core 3hr+ Leisure Full Methods and
of the report Day Visits to Tourism Visits Day Visits data tables Performance

Table 5.60 ACT detailed visit profiles (continued)

Volume of visits - detailed activity by destination country and destination type (millions)

Destination country Destination type
City/
B Engl { Wal I
G ngland Scotland ales large town Small town Village/ countryside Seaside/ coast
Detailed activity Millions Millions Millions Millions Millions Millions Millions Millions
Visiting attractions and sightseeing
Visited a beach 35 24 6 4 4 4 4 23
Visited a country park 37 33 2 2 8 6 20 2
Visited a garden 38 32 4 2 10 5 19 2
Visited a theme/ 15 13 0 1 5 5 5 3
amusement park
Visited a wildlife attraction/nature reserve 22 19 1 1 4 3 12 3
Visited a zoo/safari park 15 13 1 1 2 4 1
Visited an art gallery 14 11 2 0 2 3 1
Visited another type of attraction 16 12 2 1 4 4 2
Viewed architecture 23 18 2 2 10 4 6 2
Eating and drinking
Went for a drink in a o5 20 9 9 9 4 6 5
pub, club, etc.
Went for a meal in a restaurant/café, etc. 46 36 5 3 17 7 1 9
Went for a snack in a fast food outlet, 23 19 3 2 8 4 4 5

KANTAR TNS . & sisiand B o
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Table 5.60 ACT detailed visit profiles (continued)

Volume of visits - detailed activity by destination country and destination type (millions)

Introduction

of the report

Summary

Tourism
Day Visits

Activities Core 3hr+ Leisure Full Methods and
to Tourism Visits

Day Visits data tables Performance

Destination country Destination type

Detailed activity

Friends and family
Visited family for leisure
Visited friends for leisure
Played with children
Other activities

Went to the theatre

Had a picnic or BBQ
Just relaxed

Spa treatments

Sunbathing

Watched wildlife, bird watching

Total

GB

Millions

12
12
28

20
26
70

12

35

540

England

Millions

10
22

17
21
58

10
28

444

Scotland

Millions

50

ICANTAR TNS-

Wales

Millions

32

City/
Small town ) ) )
large town Village/ countryside Seaside/ coast
Millions Millions Millions Millions

5 4 3 1

4 3 3 2

7 5 7 6

13 3 3 1

5 4 11 5

20 15 22 10

2 1 1 0

2 3 3 4

4 4 20 7
205 98 157 63
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Table 5.61 ACT detailed visit profiles

Summary

Tourism

Day Visits

Volume and expenditure of visits - disabilities/impairments in party by country of visit (£ millions)

Volume Expenditure

Disability or impairment in party

Someone in party has a long-term iliness (e.g. AIDS,
arthritis, cancer, diabetes)

Someone in party has mobility impairment (non-wheelchair
user)

Someone in party is deaf/have partial hearing loss

Someone in party has mobility impairment (wheelchair user)

Someone in party has learning difficulties

Someone in party is blind/
partially sighted

Net: Disability or
impairment in party

No disabilities/impairments in party

Total

GB

Millions

41

38

29

16

111

403

540

England

Millions

34

33

22

10

13

91

332

444

ICANTAR TNS-

Scotland

Millions

10

38

50

Activities Core
to Tourism Visits

3hr+ Leisure
Day Visits

Full
data tables

Methods and
Performance

Wales GB England Scotland Wales
Millions Millions Millions Millions Millions
3 £1,182 £1,046 £68 £59
2 £1,265 £1,025 £146 £90
3 £788 £475 £124 £182
1 £248 £218 £11 £10
0 £219 £191 £6 £4
2 £524 £307 £115 £92
9 £3,114 £2,537 £274 £259
22 £12,532 £10,437 £1,115 £608
32 £16,163 £13,423 £1,429 £894
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Table 5.62 ACT detailed visit profiles

Volume and expenditure of visits - trip duration by destination country (millions)

Volume Expenditure

GB England Scotland Wales GB England Scotland Wales

Millions Millions Millions Millions Millions Millions Millions Millions
3 hours to 3 hours 59 186 154 18 11 £4,442 £3,698 £484 £213
4 hours to 4 hours 59 142 117 12 9 £3,531 £2,934 £347 £213
5 hours to 5 hours 59 78 65 7 4 £2,214 £1,759 £186 £190
6 hours or more 135 109 14 8 £5,976 £5,031 £413 £278
Total 540 444 50 32 £16,163 £13,423 £1,429 £894
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Table 5.63 ACT detailed visit profiles

Volume of visits - trip duration by destination country (millions)

City/large town Small town Village/countryside Seaside/coast
Millions % Millions % Millions % Millions %
3 hours to 3 hours 59 63 31% 40 41% 59 37% 18 29%
4 hours to 4 hours 59 53 26% 28 29% 40 26% 17 27%
5 hours to 5 hours 59 30 15% 13 13% 24 15% 9 15%
6 hours or more 59 29% 17 18% 34 22% 18 29%
Total 205 98 157 63
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of the report Day Visits to Tourism Visits Day Visits data tables Performance

Table 5.64 ACT detailed visit profiles

Volume of visits - trip duration by main activity undertaken (millions)

Going out for
entertainment

Watching live sporting Going to visitor

events attractions Special public events General day out

Other day out for leisure

Millions
3 hours to 3 hours 59 16 57 32 29 11 42
4 hours to 4 hours 59 14 40 19 23 12 32
5 hours to 5 hours 59 8 19 10 14 5 22
6 hours or more 15 25 16 27 17 35
Total 54 141 76 94 45 130

IKANTAR TNS., & sidand S &
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Table 5.65 ACT detailed visit profiles

Volume and expenditure of visits - main destination type visited by destination country (millions)

Volume Expenditure

GB England Scotland Wales GB England Scotland Wales

Millions Millions Millions Millions Millions Millions Millions Millions
City/large town 205 172 21 8 £8,626 £7,241 £798 £388
Small town 98 81 9 7 £2,590 £2,022 £291 £262
Village/ countryside 157 133 13 9 £3.584 £2,942 £355 £225
Seaside/coast 63 44 7 7 £1,911 £1,474 £182 £192
Total 540 444 50 32 £16,163 £13,423 £1,429 £894
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Table 5.66 ACT detailed visit profiles

Volume and expenditure of visits - destination type by destination country (millions)

Volume Expenditure

GB England Scotland Wales GB England Scotland Wales

Millions Millions Millions Millions Millions Millions Millions Millions
City/large town 211 177 21 9 £8,626 £7,241 £798 £388
Small town 109 90 10 8 £2,590 £2,022 £291 £262
Village/countryside 170 143 15 10 £3,584 £2,942 £355 £225
Seaside/coast 73 52 8 8 £1,911 £1,474 £182 £192
Total 540 444 50 32 £16,163 £13,423 £1,429 £894
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Table 5.67 ACT detailed visit profiles

Volume and expenditure of visits - claimed distance travelled by destination country (millions)

Volume Expenditure

GB England Scotland Wales GB England Scotland Wales

Millions Millions Millions Millions Millions Millions Millions Millions
Less than 5 miles 71 60 6 5 £1,338 £1,104 £121 £68
Between 5 and 10 miles 101 87 8 5 £1,932 £1,689 £122 £109
11 to 20 miles 94 81 7 6 £2,293 £2,014 £105 £140
21 to 40 miles 81 68 8 4 £2,177 £1,884 £219 £66
41 to 60 miles 46 36 6 3 £1,474 £1,093 £242 £102
61 to 80 miles 30 24 3 2 £1,213 £1,054 £86 £32
81 to 100 miles 24 17 3 1 £981 £857 £47 £62
Over 100 miles 58 44 7 4 £3,602 £2,747 £458 £229
Total 540 444 50 32 £16,163 £13,423 £1,429 £894
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Table 5.68 ACT detailed visit profiles

Volume of visits - distance travelled by destination type visited (millions)

City/large town Small town Village/countryside Seaside/coast

Millions % Millions % Millions % Millions %
Less than 5 miles 31 15% 17 18% 15 9% 6 9%
Between 5 and 10 miles 39 19% 19 19% 29 19% 11 17%
11 to 20 miles 33 16% 18 18% 32 20% 9 14%
21 to 40 miles 25 12% 15 15% 29 19% 10 15%
41 to 60 miles 17 9% 7 7% 15 9% 6 9%
61 to 80 miles 10 5% 4 4% 10 6% 5 7%
81 to 100 miles 10 5% 3 3% 6 4% 4 7%
Over 100 miles 25 12% 8 9% 13 9% 8 13%
Don't know 13 6% 7 7% 8 5% 5 8%
Average distance (miles) 49 39 43 56
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Table 5.69 ACT detailed visit profiles

Volume of visits - claimed distance by main activity undertaken (millions)

;:::fa?nur:\::; Other day out for leisure Watchin:vltia\rl:ssporting Go;:lt?atcc;i\;i:istor Special public events General day out
Millions
Less than 5 miles 7 17 13 11 11 12
5:;“;?:“5'% 11 35 13 13 8 21
11 to 20 miles 8 25 13 17 6 25
21 to 40 miles 8 23 11 13 6 21
41 to 60 miles 4 10 6 10 4 12
61 to 80 miles 3 8 3 5 2 8
81 to 100 miles 4 6 3 5 1 5
Over 100 miles 6 9 12 11 5 17
Don't know 4 8 2 9 3 9
Average distance (miles) 48 36 53 51 44 52
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of the report Day Visits to Tourism Visits Day Visits data tables Performance
Table 5.70 ACT detailed visit profiles
Volume and expenditure of transport used by destination country (millions)
GB England Scotland Wales GB England Scotland Wales
Millions Millions Millions Millions Millions Millions Millions Millions

Net: Any car 326 263 32 23 £9,683 £7,976 £910 £660

Car - own/ 315 254 31 22 £9,370 £7,707 £872 £656

friends/family

Car - hired 12 10 1 0 £314 £269 £39 £4
Net: Public transport 92 78 8 4 £3,443 £2,954 £271 £117

Train 57 48 5 2 £2,668 £2,315 £183 £76

A regular bus/coach 35 30 4 2 £775 £639 £89 £40
Organised coach tour 10 8 1 0 £295 £274 £17 £1
Taxi 11 9 1 1 £303 £253 £21 £7
Walked/on foot 49 41 4 4 £808 £632 £81 £79
Bicycle 14 12 1 0 £95 £74 £19 -
Tube 18 17 0 0 £755 £753 - -
Tram 3 3 0 - £114 £107 - -
Motorised caravan/ 2 1 1 0 £42 £96 4 £12
campervan
Plane 2 1 1 0 £130 £21 £78 -
Boat/ship/ferry 1 1 0 0 £134 £29 £3 £2
Lorry/truck/van 2 2 0 0 £66 £59 £7 -
Other 9 8 1 0 £297 £265 £16 £16
Total 540 444 50 32 £16,163 £13,423 £1,429 £894
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Table 5.71 ACT detailed visit profiles

Volume of visits - transport used by destination type (millions)

Summary

Tourism
Day Visits

Activities Core
to Tourism Visits

3hr+ Leisure Full
Day Visits data tables

Methods and
Performance

Net: Any car

Car — own/
friends/family

Car — hired
Net: Public transport
Train
A regular bus/coach
Organised coach tour
Taxi
Walked/on foot
Bicycle
Tube
Tram

Motorised caravan/
campervan

Plane
Boat/ship/ferry
Lorry/truck/van
Total

City/large town

Millions %
97 47%
92 45%

5 2%
55 27%
36 18%
19 9%
4 2%
4 2%
17 9%
3 2%
15 7%
2 1%
0 *

2 1
0 *

0 *

205

Millions

63

61

BN
Om

S W =~ ®

o -~ W

98

ICANTAR TNS-

Small town
%
64%

62%

3%
16%
8%
8%
1%
3%
10%
3%
1%

Village/countryside Seaside/coast

Millions % Millions %
111 71% 44 70%
108 69% 44 69%

3 2% 1 1%
13 8% 7 10%
8 5% 4 6%
5 3% 3 4%
3 2% 1 2%
3 2% 1 1%
15 10% 6 9%
6 4% 1 2%
1 * 0 1%
0 * 0 1%
1 1% 1 2%
* 0 1%
* 0 *
1% 1 1%
157 63

@
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Content Introduction Scope Summary Tourism Activities Core 3hr+ Leisure Full Methods and
of the report Day Visits to Tourism Visits Day Visits data tables Performance

Table 5.72 ACT detailed visit profiles

Items purchased during visits by destination country (% of visits when money is spent on each expenditure item)

GB England Scotland E S
Expenditure items % % % %
Net: Transport 32% 32% 33% 27%
Fuel 12% 12% 13% 13%
Bus fares, car parking 10% 10% 10% 9%
Rail, tube or tram tickets 11% 11% 10% 6%
Water transport 1% 1% 2% 1%
Air transport 1% 1% 2% 1%
Carl/other vehicle hire 2% 2% 2% 2%
Net: Eating and drinking 51% 52% 49% 51%
Eating/drinking out in cafes, restaurants, etc. 40% 41% 39% 39%
Food bought in shops/ . 18% 18% 18% 18%
takeaways and consumed on trip
Net: Entrance charges 26% 26% 24% 23%
Entrance to visitor attractions 10% 10% 8% 10%
Tickets/entrance to events, shows or clubs 12% 12% 12% 10%
Tickets to watch sporting events 5% 6% 6% 5%
Entrance to sports/leisure centres 3% 3% 3% 3%
‘Special’ shopping (i.e. not routine) 9% 10% 9% 10%
Net: Other items 3% 3% 3% 2%
Package travel or package tours 1% 1% 2% 1%
Other travel services 1% 1% * 1%
Hiring equipment 1% 1% 1% 1%
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Content Introduction Scope Summary Tourism Activities Core 3hr+ Leisure Full Methods and
of the report Day Visits to Tourism Visits Day Visits data tables Performance

Table 5.72 ACT detailed visit profiles (continued)

Historical average spend per visit (including zero spend)

Going out for entertainment £53 North East England £31
Special public event £31 North West England £34
Watched live sporting events (not on TV) £36 Yorkshire and The Humber £30
East Midlands £28
Going to visitor attractions £35 West Midlands £32
General day out £26 East of England £23
Undertaking outdoor activities £18 London £38
Cityl large town £ South West England £19
Small town £23 : : : -
Seaside/ coast £26 Mid £27
North £43
South West £29
South East £35
North £21
West £29
East £25
South £31
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Content Introduction Scope Summary Tourism Activities Core 3hr+ Leisure Full Methods and
of the report Day Visits to Tourism Visits Day Visits data tables Performance

Table 5.73 3hr+ visits detailed visit profiles

Volume of visits and expenditure by destination (millions)

Expenditure GB population distribution (16+ population)
Millions % of total Millions % of total % of total

GB total 2,943 100% £87,943 100%

EnglishRegions ~ Milions  %oftota  Milions  %oftta  oftta
North East England 139 5% £3,609 4% 4%
North West England 326 11% £10,684 12% 12%
Yorkshire and The Humber 256 9% £7,590 9% 9%
East Midlands 210 7% £5,086 7% 7%
West Midlands 231 8% £6,154 7% 9%
East of England 230 8% £5,569 6% 10%
London 423 14% £16,287 19% 13%
South East England 395 13% £10,159 12% 14%
South West England 262 9% £5,959 7% 9%
England total 2,471 84% £71,996 82% 86%
North Scotland 52 19% £1,753 21% 2%
West Scotland 91 34% £2,875 35% 4%
East Scotland 95 36% £2,691 33% 3%
South Scotland 28 10% £926 11% 1%
Scotland total 266 9% £8,860 10% 9%
North Wales 33 19% £938 19% 1%
Mid Wales 19 11% £793 16% *
South West Wales 43 26% £1,116 22% 1%
South East Wales 73 44% £2,186 43% 2%
Wales total 163 6% £5,713 6% 5%

*Please note that a discrepancy between the national and the regional figures for Wales and Scotland exist due to the self-completion nature of the questionnaire. It is possible for respondents to select a region of visit and enter a town that
they visited which is not related to the region they previously selected.
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Content Introduction Scope Summary Tourism Activities Core 3hr+ Leisure Full Methods and
of the report Day Visits to Tourism Visits Day Visits data tables Performance

Table 5.74 3hr+ visits detailed visit profiles

Reweighted change over time in headline volume and expenditure of visits

Volume Expenditure

% Change % Change
2011 2012 2013 2014 2015 2016 2017 2017/ 2011 2012 2013 2014 2015 2016 2017 2017/
2016 2016
Millions Millions Millions Millions Millions Millions Millions Millions Millions Millions Millions Millions Millions Millions
England 2,573 2,735 2,513 2,520 2,452 2,598 2,471 -5% £69,971 £74,099 £70,994 £69,782 £71,634 £77,002 £71,996 7%
Scotland 315 301 272 276 272 272 266 -2% £10,125 £8,630 £8,161 £8,657 £7,477 £8,009 £8,860 +11%
Wales 197 189 166 172 150 167 163 -2% £4,782 £5,913 £4,743 £4,284 £4,258 £5,245 £5,713 +9%
GB total 3,089 3,228 2,957 2,997 2,913 3,077 2,943 -4% £85,201 £88,773 £84,171 £83,904 £84,367 £91,776 £87,943 -4%
Table 5.75 3hr+ visits detailed visit profiles
Volume of visits by quarter and destination country (millions)
Visits GB England Scotland Wales
Quarter Millions % of total Millions % of total Millions % of total Millions % of total
Jan - Mar 681 23% 574 23% 63 24% 34 21%
Apr —Jun 738 25% 620 25% 67 25% 41 25%
Jul — Sep 806 27% 670 27% 73 27% 50 31%
Oct — Dec 718 24% 607 25% 63 24% 38 23%
Total 2,943 2,471 266 163
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Content Introduction Scope Summary Tourism Activities Core 3hr+ Leisure Full Methods and
of the report Day Visits to Tourism Visits Day Visits data tables Performance

Table 5.76 3hr+ visits detailed visit profiles

Volume and expenditure of visits - main activity by destination country (millions)

Volume Expenditure

GB England Scotland Wales GB England Scotland Wales
Visiting friends or family 776 660 68 41 £15,012 £12,039 £1,534 £1,175
Special’ shopping 173 145 17 9 £14,292 £11,592 £1,531 £1,013
Going out for a meal 295 245 29 17 £11,661 £9,572 £1,303 £635
Going on a night out 319 273 26 19 £10,061 £8,345 £1,048 £635
Going out for entertainment 178 150 16 9 £5,840 £4,929 £530 £238
Undertaking outdoor activities 255 208 26 17 £3,511 £2,721 £479 £287
Other leisure/hobbies 102 88 8 6 £2,083 £1,754 £89 £222
Taking part in sports 94 82 7 4 £2,098 £1,754 £79 £265
Watching live sporting events 100 88 8 4 £3,233 £2,686 £418 £130
Going to visitor attractions 104 87 8 6 £3,497 £2,921 £232 £230
Special public events 52 42 6 3 £1,609 £1,307 £195 £80
Special personal events 59 49 6 3 £2,208 £1,901 £204 £86
Day out to health/beauty spa 18 15 1 0 £861 £809 £49 £3
General day out 168 136 17 10 £4,082 £3,306 £367 £285
Other day out for leisure 54 45 4 4 £2,338 £1,865 £144 £124
Total 2,943 2,471 266 163 £87,943 £71,996 £8,860 £5,713
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Content Introduction Scope Summary Tourism Activities Core 3hr+ Leisure Full Methods and
of the report Day Visits to Tourism Visits Day Visits data tables Performance

Table 5.77 3hr+ visits detailed visit profiles

Volume of visits - main activity by destination type visited (millions)

City/large town Small town Village/countryside Seaside/coast

Main activity Millions % Millions % Millions % Millions %
Visiting friends or family 310 24% 249 33% 157 26% 48 22%
Special’ shopping 111 9% 40 5% 10 2% 6 3%
Going out for a meal 133 10% 81 11% 58 9% 21 9%
Going on a night out 165 13% 94 12% 45 7% 14 6%
Going out for entertainment 119 9% 39 5% 10 2% 6 3%
Undertaking outdoor activities 59 5% 49 6% 105 17% 31 14%
Other leisure/hobbies 42 3% 27 4% 23 4% 6 3%
Taking part in sports 42 3% 25 3% 21 3% 5 2%
Watching live sporting events 61 5% 18 2% 15 2% 4 2%
Going to visitor attractions 38 3% 17 2% 34 6% 9 4%
Special public events 27 2% 8 1% 12 2% 4 2%
Special personal events 22 2% 18 2% 15 2% 4 2%
Day out to health/beauty spa 7 1% 5 1% 5 1% 1 *
General day out 51 4% 35 5% 49 8% 30 14%
Other day out for leisure 20 2% 11 1% 13 2% 9 4%
Total 1,280 765 614 222
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Content Introduction Scope Summary Tourism Activities Core 3hr+ Leisure Full Methods and
of the report Day Visits to Tourism Visits Day Visits data tables Performance

Table 5.78 3hr+ visits detailed visit profiles

Volume of visits - main activity by England destination region (millions)

North East North West Yorkshire and . . South East South West
_ England England The Humper | F2StWidiands | WestMidlands | East of England England England

Main activity Millions Millions Millions Millions Millions Millions Millions Millions Millions
Visiting friends or family 34 85 63 54 67 64 101 120 72
Special’ shopping 9 20 20 11 10 14 26 22 12
Going out 13 33 24 21 20 23 46 42 22
for a meal

Going on a night out 22 37 36 22 28 20 48 38 22
Going out for entertainment 7 20 14 9 14 14 37 19 16
Outdoor activities 14 26 19 27 20 18 23 30 31
Other leisure/ 4 9 7 6 13 10 15 16 9
hobbies

Taking part in sports 3 13 8 5 6 9 15 13 9
Watching live sporting events 5 17 9 9 6 7 18 10 6
Going to visitor attractions 5 10 8 6 9 9 19 13 8
Special 3 4 3 4 4 5 8 6 4
public events

Special 2 8 6 4 5 4 7 9 3
personal events

Day out

to health/ 0 3 2 1 2 1 2 3 1
beauty spa

General day out 8 18 14 9 11 14 18 20 22
Other day 2 6 6 3 4 5 7 7 5
out for leisure

Total 139 326 256 210 231 230 423 395 262
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Content Introduction
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of the report

Table 5.79 3hr+ visits detailed visit profiles

Volume of visits - main activity by Welsh and Scottish destination region (millions)

Welsh destination regions* Scottish destination regions*

North
Millions

Main activity

Visiting friends or family
Special’ shopping
Going out

for a meal

Going on a night out

Going out for entertainment

Outdoor activities

Other leisure/
hobbies

Taking part in sports
Watching live sporting events

Going to visitor attractions
Special public events
Special personal events
Day out to health/

beauty spa

General day out

Other day out for leisure
Total

Mid
Millions
3

1

1

o O

o

2
1
18

North
Millions
8
2

4

31

Summary

South East
Millions
16
4

6

10

69

Tourism
Day Visits

South West
Millions
10
2

4

40

Activities Core

to Tourism Visits

East
Millions
24
5

9

8

10

N W b W W

N O o

93

3hr+ Leisure

Millions

West

21

7

10

12

_ AW N

5
1
89

Day Visits

data tables

Full

10
4

5

D W s

50

Methods and
Performance

South

Millions

8
1

3

2
1
27

*Please note that a discrepancy between the national and the regional figures for Wales and Scotland exist due to the self-completion nature of the questionnaire. It is possible for respondents to select a region of visit and enter a town that they
visited which is not related to the region they previously selected.
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Content Introduction Scope Summary Activities Core 3hr+ Leisure Full Methods and
of the report Day Visits to Tourism Visits Day Visits data tables Performance
Table 5.80 3hr+ visits detailed visit profiles
Volume of visits - detailed activity by destination country and destination type (millions)
Destination country Destination type
GB England Scotland Wales City/ Small town Village/ countryside Seaside/coast
large town
Detailed activity Millions Millions Millions Millions Millions Millions Millions Millions
Went for a meal in a restaurant, café, hotel, 395 304 40 o5 183 98 72 38
pub, etc.
Visited family for leisure 402 340 38 20 148 135 90 24
Went for a drink in a pub, club, hotel, etc 361 304 32 21 181 97 57 23
Visited friends for leisure 246 203 23 16 104 72 47 18
Just relaxed 245 206 23 14 90 56 65 29
Short walk/stroll — up to 2 miles/1 hours 201 168 19 11 64 46 55 30
Lon'g walk, hike or ramble (minimum of 165 133 19 11 41 o5 71 o4
2 miles/1 hours)
Sightseeing on foot 155 123 17 13 55 29 41 28
Went to the cinema 140 119 12 88 36 9 6
Centre based walking (i.e. around a city/town 138 117 13 7 76 32 14 15
centre)
Went for a snack in a fast food outlet, 115 96 10 7 58 25 15 14
takeaway, etc.
Played with children 88 73 7 28 22 20 15
Watched wildlife, bird watching 84 69 5 15 13 40 13
Visited a country park 80 68 7 4 23 15 34 6
Total 2,943 2,471 266 163 1,281 765 614 222
W ~Visit Cymru
6 1S1 - Ly
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Content Introduction Scope Summary Tourism Activities Core 3hr+ Leisure Full Methods and
of the report Day Visits to Tourism Visits Day Visits data tables Performance

Table 5.80 3hr+ visits detailed visit profiles (continued)
Volume of visits - detailed activity by destination country and destination type (millions)

Destination country Destination type
GB England Scotland Wales City/ Small town Village/ countryside Seaside/coast
large town
Detailed activity Millions Millions Millions Millions Millions Millions Millions Millions
Visited a beach 78 58 10 9 11 10 11 46
Visited a garden 77 64 9 3 26 13 28 6
1V_V\?)tched a live football match (not on 80 69 7 3 52 14 10 3
Visited a museum 63 53 5 2 34 10 13 5
Went to the gym, aerobics class, 78 68 5 4 44 19 11 4
yoga, etc.
Special shopping for items you do not 58 49 5 4 27 12 11 7
regularly buy
Watched other live sport (not on TV) 67 57 5 4 38 14 10 3
Had a picnic or BBQ 60 51 5 3 17 12 20 10
Visited a wildlife attraction/nature 55 46 4 3 15 9 29 8
reserve
Played golf 53 42 7 3 11 11 21 7
Visited a castle/other historic site 51 39 5 6 20 9 15 6
Atte_nded a live music concert/music 58 47 6 3 37 8 8 3
festival
Sightseeing by car 53 39 8 6 16 10 16 11
Did outdoor sports — football, rugby,
hockey, cricket, athletics, etc. o1 44 4 2 18 14 14 3
Total 2,943 2,471 266 163 1,281 765 614 222
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Content Introduction Scope Summary Tourism Activities Core 3hr+ Leisure Full Methods and
of the report Day Visits to Tourism Visits Day Visits data tables Performance

Table 5.80 3hr+ visits detailed visit profiles (continued)
Volume of visits - detailed activity by destination country and destination type (millions)

Destination country Destination type
GB England Scotland Wales City/ Small town Village/ countryside  Seaside/coast
large town
Detailed activity Millions Millions Millions Millions Millions Millions Millions Millions
Swimming (indoors or outdoors) 56 46 5 4 24 12 13 6
Viewed architecture (traditional or modern) 47 39 4 3 22 9 11 4
Visited a historic house, stately home, palace 45 37 3 3 14 7 20 3
Running, jogging, orienteering 50 42 5 2 21 11 11 5
Went to the theatre 49 40 5 3 30 8 6 4
Sunbathing 36 30 3 2 12 7 6 9
Visited another type of attraction 40 33 4 2 13 11 9 5
Cycled - on a road/surfaced path 46 39 3 3 17 9 16 3
Attended an arts/cultural festival/cultural event/arts 41 32 5 3 23 8 7 3
show
Outdo.or fair/exhibition/show (e.g. gardening 37 31 3 2 13 7 12 5
or agricultural show)
Vls_lte_d a cathedral, church, abbey or other religious 41 35 3 2 17 10 11 3
building
Informal sp_ort (e.g. cricket, rounders, football, 31 26 2 2 14 7 8 2
skateboarding)
Visited a zoo/safari park/aquarium 34 29 2 15 5 9 3
Visited a theme/amusement park 32 27 2 2 14 5 5 6
Yisited a location associated with a TV series, film or 25 20 5 2 11 6 6 5
literature
Total 2,943 2,471 266 163 1,281 765 614 222
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Content Introduction Scope Summary Tourism Activities Core 3hr+ Leisure Full Methods and
of the report Day Visits to Tourism Visits Day Visits data tables Performance

Table 5.80 3hr+ visits detailed visit profiles (continued)
Volume of visits - detailed activity by destination country and destination type (millions)

Destination country Destination type
GB England Scotland Wales City/ Small town Vlllaggl Seaside/coast
large town countryside
Detailed activity Millions Millions Millions Millions Millions Millions Millions Millions
Pld indoor sport - 5-a-side football, badminton, basketball, 34 30 2 2 14 8 9 2
ice hockey, etc.
Mountain biking 35 28 4 2 11 7 13 3
Visited an art gallery 36 29 4 1 19 6 8 3
Attended a food/local produce event (e.g. food festival, 29 23 2 5 13 4 8 3
farmers market)
Fishing — sea angling, coarse fishing, game fishing 26 22 1 2 7 4 10 4
Went on a guided tour on foot, bus or other transport 28 22 4 2 10 8 6 3
Ind(_ao'r'exhibition (e.g. Ideal Home, motor show, holiday 29 19 1 5 13 4 3 5
exhibition)
Adventyre sports (e.g. skiing, snowboarding, rafting, 26 21 3 1 9 5 8 3
canyoning)
Horse riding, pony trekking 34 28 4 1 13 5 14 2
Spa/beauty/health treatments 35 30 3 2 14 9 9 2
Attended an evening class 24 21 2 1 11 7 4 2
Visited a scenic/historic railway 24 21 2 1 9 5 7 4
Boatlqglsalllnglwat_erspt_)rts - on or by the sea (e.g. 17 15 1 1 7 2 4 3
canoeing, surfing, jet ski)
Boatlnglsalllngl\fvatersports - inland (e.g. canoeing, motor 21 18 1 1 6 3 6 4
boat, canal boating)
Attenfied a specwfl event _of a Personal nature (e.g. 16 13 2 1 8 4 3 1
wedding, graduation, christening)
Total 2,943 2,471 266 163 1,281 765 614 222
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Content Introduction Scope Summary Tourism Activities Core 3hr+ Leisure Full Methods and
of the report Day Visits to Tourism Visits Day Visits data tables Performance

Table 5.81 3hr+ visits detailed visit profiles

Volume and expenditure of visits - disabilities/impairments in party by country of visit (millions)

Volume Expenditure

GB England Scotland Wales GB England Scotland Wales

Disability or impairment in party Millions Millions Millions Millions Millions Millions Millions Millions
Someone in party has mobility impairment (wheelchair user) (NET) 78 65 9 3 2,550 1,975 164 342
Someone in party has mobility impairment (non-wheelchair user) NET 234 198 21 15 7,662 6,043 816 773
Someone in party is blind/partially sighted (NET) 85 74 5 5 3,265 2,597 378 215
Someone in party is deaf/has partial hearing loss (NET) 156 131 12 10 4,548 3,654 484 310
Someone in party has learning difficulties (NET) 56 47 5 3 2,133 1,579 272 127
Someone in party has long-term iliness (NET) 230 192 20 16 6,031 4,888 633 419

Net: Disability or impairment in party 606 511 50 39 19,064 15,174 1,994 1,636

No disabilities/ impairments in party 2,194 1,845 202 118 66,760 55,089 6,552 4,019

2,943 2.471 266 163 87,943 71,996 8,860 5,713

Total
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Content Introduction Scope Summary Tourism Activities Core 3hr+ Leisure Full Methods and
of the report Day Visits to Tourism Visits Day Visits data tables Performance

Table 5.82 3hr+ visits detailed visit profiles

Volume of visits - disability/impairments in party by England destination region (millions)

North East North West Yorkshire and : : East of South East South West

England England The Humber SaSEIiCISnES NESEIIISncS England sendon England England
Disability or impairment in party Millions Millions Millions Millions Millions Millions Millions Millions Millions
Someone in party has mobility impairment (wheelchair 3 6 7 9 6 7 15 7 6
user) (NET)
Someone in party has mobility impairment (non-wheelchair 12 29 18 19 18 24 26 32 20
user) NET
Someone in party is blind/partially sighted (NET) 4 11 8 9 10 8 17 4 4
Someone in party is deaf/has partial hearing loss (NET) 9 18 13 14 13 11 21 17 15
Someone in party has learning difficulties (NET) 2 7 4 3 4 7 11 6 4
Someone in party has long-term illness (NET) 11 28 19 18 18 21 22 35 19
Net: Disability or impairment in party 30 73 50 49 52 55 75 77 48
No disabilities/ impairments in party 104 241 190 150 166 168 322 301 202
Total 139 326 256 210 231 230 423 395 262
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Content Introduction Scope Summary Tourism Activities Core 3hr+ Leisure Full Methods and
of the report Day Visits to Tourism Visits Day Visits data tables Performance

Table 5.83 3hr+ visits detailed visit profiles

Volume of visits - disability/impairments in party by Welsh and Scottish destination region (millions)

Welsh destination regions* Scottish destination regions*

Mid North South East South West East West North South
Disability or impairment in party Millions Millions Millions Millions Millions Millions Millions Millions
Someone in party has mobility impairment (wheelchair 0 0 y 0 1 1 0 0
user) (NET)
Someone_ln party has mobility impairment (non- 1 1 9 1 5 9 9 0
wheelchair user) NET
Someone in party is blind/partially sighted (NET) 0 0 1 0 1 0 1 0
Someone in party is deaf/has partial hearing loss (NET) 1 1 1 2 2 1 1 0
Someone in party has learning difficulties (NET) 0 1 1 0 0 1 0 1
Someone in party has long-term illness (NET) 0 2 2 2 2 3 2 1
Net: Disability or impairment in party 6 8 15 9 14 16 12 5
No disabilities/ 11 23 51 30 75 67 34 21
impairments in party
Total 18 31 69 40 93 89 50 27

*Please note that a discrepancy between the national and the regional figures for Wales and Scotland exist due to the self-completion nature of the questionnaire. It is possible for respondents to select a region of visit and enter a town that they
visited which is not related to the region they previously selected.
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Content Introduction Scope Summary Tourism Activities Core

of the report Day Visits to Tourism Visits

Table 5.84 3hr+ visits detailed visit profiles

Volume of visits - disability by main activity undertaken (millions)

Someone in party Someone in party

3hr+ Leisure

Day Visits

Full

data tables

Someone in party Someone in party Someone in party Someone in party Net: disability or

Methods and
Performance

No disabilities/

?;Z::’r::::’ imEZﬁ-nT:r?t“(Irt\)cl)n- is blind/partially is deaf/has partial has learning has long-term impairment in impairments in
(wheelchair user) wheelchair user) sighted hearing loss difficulties iliness party party
Main activity Millions Millions Millions Millions Millions Millions Millions Millions
Visited friends or family for leisure 22 68 14 36 11 7 158 586
bSu[;eclaI shopping for items that you do not regularly 5 13 3 7 3 15 35 129
Went out for a meal 10 28 9 21 6 23 68 214
Went on a night out to a bar, pub and/or club 6 26 7 14 6 22 57 247
Went out for entertainment — to a cinema, concert or 5 12 5 5 3 12 31 140
theatre
Und_ertook outdoor leisure activities such as walking, 3 14 6 16 3 21 47 196
cycling, golf, etc.
Took_ part in other leisure a_ctlvmes such as hobbies, 3 9 5 8 3 9 25 72
evening classes, etc. (outside of your home)
Took part in sports, including exercise classes, going 2 5 3 6 19 71
to the gym
Watched live sporting event (not on TV) 1 19 75
Went to visitor attractions such as a historic house, 2 1 8 2 9 o8 73
garden, theme park, museum, zoo, etc.
Wer_lt to a special public event such as a festival, 5 4 2 4 3 3 13 37
exhibition, etc.
Went _to a special _event of a pgrsonal nature such as a 2 5 3 5 2 5 15 42
wedding, graduation, christening, etc.
Went on days out to a beauty/health centre /spa, etc. 1 1 1 1 - 1 4 12
Went on general days out/ to explore an area 6 12 4 9 4 13 34 126
Went on day trlps{excurS|ons for another leisure 1 5 4 3 1 4 13 38
purpose not mentioned above
Qr Visi
isit » -~ Cymru @
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Content Introduction Scope Summary Tourism Activities Core 3hr+ Leisure Full Methods and
of the report Day Visits to Tourism Visits Day Visits data tables Performance

Table 5.85 3hr+ visits detailed visit profiles

Volume of visits - disability by main destination type visited (millions)

City/large town Small town Village/countryside Seaside/coast
Disability or impairment in party Millions % Millions % Millions % Millions %
Someone in party has mobility impairment (wheelchair user) (NET) 36 3% 16 2% 19 3% 6 3%
Someone in party has mobility impairment (non-wheelchair user) NET 93 7% 64 8% 53 9% 19 9%
Someone in party is blind/partially sighted (NET) 38 3% 17 2% 22 4% 7 3%
Someone in party is deaf/has partial hearing loss (NET) 56 4% 41 5% 37 6% 17 8%
Someone in party has learning difficulties (NET) 21 2% 15 2% 14 2% 5 2%
Someone in party has long-term iliness (NET) 89 7% 62 8% 51 8% 21 10%
Net: disability or impairment in party 233 18% 157 21% 145 24% 56 25%
No disabilities/impairments in party 992 7% 570 74% 440 72% 149 67%
1,281 765 614 222

Total
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Content Introduction Scope Summary Tourism Activities Core 3hr+ Leisure Full Methods and
of the report Day Visits to Tourism Visits Day Visits data tables Performance

Table 5.86 3hr+ visits detailed visit profiles

Volume and expenditure of visits - trip duration by destination country (millions)

Volume Expenditure

GB England Scotland Wales GB England Scotland Wales

Millions Millions Millions Millions Millions Millions Millions Millions

3 hours to 3 hours 59 1,194 1,009 105 64 £30,412 £24,716 £3,029 £2,427

4 hours to 4 hours 59 714 598 64 40 £22,278 £18,374 £2,273 £1,352
5 hours to 5 hours 59 379 319 30 23 £11,077 £9,166 £960 £735

6 hours or more 657 546 66 35 £24177 £19,741 £2,598 £1,199

Total 2,943 2,471 266 163 £87,943 £71,996 £8,860 £5,713
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Content Introduction Scope Summary Tourism Activities Core 3hr+ Leisure Full Methods and
of the report Day Visits to Tourism Visits Day Visits data tables Performance

Table 5.87 3hr+ visits detailed visit profiles

Volume of visits - trip duration by destination country (millions)

City/large town Small town Village/countryside Seaside/coast
Millions % Millions % Millions % Millions %
3 hours to 3 hours 59 507 40% 333 44% 256 42% 74 33%
4 hours to 4 hours 59 312 24% 191 25% 143 23% 55 25%
5 hours to 5 hours 59 163 13% 88 12% 86 14% 33 15%
6 hours or more 299 23% 154 20% 129 21% 60 27%
Total 1,281 765 614 222

Table 5.88 3hr+ visits detailed visit profiles

Volume of visits - trip duration by English region of visit (millions)

Ng:;:na:t NZ:QIZ\::’St Y_I?r::s:l:r:l:::j East Midlands West Midlands  East of England London S;:g::]adst S;t:‘t:IaV:I]:st
Millions Millions Millions Millions Millions Millions Millions Millions Millions
3 hours to 3 hours 59 58 138 108 86 100 95 161 158 106
4 hours to 4 hours 59 34 83 59 52 58 58 102 94 58
5 hours to 5 hours 59 15 39 30 26 27 29 64 50 39
6 hours or more 31 67 58 46 46 49 96 93 59
Total 139 326 256 210 231 230 423 395 262
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Content Introduction Scope Summary Tourism Activities Core 3hr+ Leisure Full Methods and
of the report Day Visits to Tourism Visits Day Visits data tables Performance

Table 5.89 3hr+ visits detailed visit profiles

Volume of visits - trip duration by Welsh and Scottish destination regions (millions)

Welsh destination regions* Scottish destination regions*

Mid Wales North South East South West East West North South

Millions Millions Millions Millions Millions Millions Millions Millions
3 hours to 3 hours 59 7 13 27 16 37 37 19 10
4 hours to 4 hours 59 4 7 16 1M 22 23 12 6
5 hours to 5 hours 59 2 5 10 6 10 11 6 3
6 hours or more 5 6 16 8 23 18 13 8
Total 18 31 69 40 93 89 50 27

*Please note that a discrepancy between the national and the regional figures for Wales and Scotland exist due to the self-completion nature of the questionnaire. It is possible for respondents to select a region of visit and enter a town that they
visited which is not related to the region they previously selected.
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Content Introduction Scope Summary Tourism Activities Core 3hr+ Leisure Full Methods and
of the report Day Visits to Tourism Visits Day Visits data tables Performance

Table 5.90 3hr+ visits detailed visit profiles

Volume of visits - trip duration by main activity undertaken (millions)

Going out Under Watching
‘Special’ Going out Going on for taking

Visiting
friends
or family

(0] {,1-1¢ Taking live Going to Special Special Day out General Other day
leisure/ part visitor public personal to health/ out for

sportin day out
hobbies in sports :venltsg attractions events events beauty spa y leisure

shopping for a meal anightout entertain- outdoor
ment activities

Millions
3 hours to 3 hours 59 267 87 156 135 87 111 53 49 42 33 14 15 8 59 14
4 hours to 4 hours 59 173 42 73 85 43 68 26 21 24 26 14 13 4 44 13
5 hours to 5 hours 59 95 22 30 44 21 35 8 9 13 16 7 10 3 25 8
6 hours or more 241 22 37 55 26 41 16 15 21 30 17 21 3 40 18
Total 776 173 295 319 178 255 102 94 100 104 52 59 18 168 54
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Table 5.91 3hr+ visits detailed visit profiles

Volume and expenditure of visits - main destination type visited by destination country (millions)

Introduction

Scope
of the report

Activities Core
to Tourism Visits

3hr+ Leisure
Day Visits

Full

data tables

Methods and
Performance

Volume Expenditure

City/large town

Small town

Village/countryside

Seaside/coast

Total

GB

Millions

1,281

765

614

222

2,943

England

Millions

1,083

654

512

170

2,471

Scotland

Millions

132

61

52

18

266

ICANTAR TNS-

Wales

Millions

55

43

41

21

163

GB England Scotland Wales
Millions Millions Millions Millions
£48,860 £40,807 £5,053 £2,375
£17,428 £14,400 £1,844 £1,106
£13,994 £10,910 £1,278 £1,542
£6,084 £4,568 £626 £664
£87,943 £71,996 £8,860 £5,713
W AVisit Cymru
G) Crn " Ve . 183
& Scotland PR Wales
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Content Introduction Scope Summary Tourism Activities Core 3hr+ Leisure Full Methods and
of the report Day Visits to Tourism Visits Day Visits data tables Performance

Table 5.92 3hr+ visits detailed visit profiles

Volume and expenditure of visits — destination type by destination country (millions)

Volume Expenditure

GB England Scotland Wales GB England Scotland Wales
Millions Millions Millions Millions Millions Millions Millions Millions

City/large town 1,305 1,102 135 57 £50,005 £41,408 £5,302 £2,620
Small town 822 698 69 48 £19,617 £16,182 £2,006 £1,345
Village/countryside 664 553 56 44 £16,648 £13,012 £1,658 £1,660
Seaside/coast 258 198 22 24 £8,326 £6,266 £769 £984
Total 2,943 2,471 266 163 £87,943 £71,996 £8,860 £5,713
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Content Introduction Scope Summary Tourism Activities Core 3hr+ Leisure Full Methods and
of the report Day Visits to Tourism Visits Day Visits data tables Performance

Table 5.93 3hr+ visits detailed visit profiles

Volume and expenditure of visits - claimed distance travelled by destination country (millions)

Volume Expenditure

GB England Scotland Wales GB England Scotland Wales

Millions Millions Millions Millions Millions Millions Millions Millions
Less than 5 miles 839 717 71 47 £14,220 £11,968 £1,458 £710
Between 5 and 10 miles 581 503 46 28 £13,407 £11,582 £1,055 £631
11 to 20 miles 438 374 39 23 £12,068 £10,067 £1,297 £637
21 to 40 miles 330 277 33 18 £11,350 £9,631 £1,142 £503
41 to 60 miles 168 133 21 10 £6,786 £5,155 £871 £681
61 to 80 miles 113 92 12 8 £4,912 £4,118 £467 £249
81 to 100 miles 91 73 9 5 £4,540 £3,796 £264 £294

Over 100 miles 239 185 28 19 £16,166 £12,017 £2,107 £1,544

Total 2,943 2,471 266 163 £87,943 £71,996 £8,860 £5,713
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Content Introduction Scope Summary Tourism Activities Core 3hr+ Leisure Full Methods and
of the report Day Visits to Tourism Visits Day Visits data tables Performance

Table 5.94 3hr+ visits detailed visit profiles

Volume of visits - distance travelled by region of England destination (millions)

Ng;tg:aEna:t NZ:QIZ\:‘ZSt Y;)'::s:li‘::::f East Midlands West Midlands East of England London Sg:g:;?t Sc;l::Iaanst
Millions Millions Millions Millions Millions Millions Millions Millions Millions
Less than 5 miles 43 104 74 61 70 61 109 122 75
Between 5 and 10 miles 29 68 52 39 52 42 91 81 50
11 to 20 miles 21 50 37 32 36 38 61 54 43
21 to 40 miles 14 35 36 22 26 32 36 43 34
41 to 60 miles 8 18 12 14 12 16 19 22 13
61 to 80 miles 5 10 10 8 6 9 17 17 9
81 to 100 miles 3 8 7 7 5 6 19 12 7
Over 100 miles 9 23 19 16 15 17 43 22 20
Don't know 6 11 9 9 9 9 28 22 12
Average distance travelled (miles) 30 30 33 35 29 34 40 29 33
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Content Introduction Scope Summary Tourism Activities Core 3hr+ Leisure Full Methods and
of the report Day Visits to Tourism Visits Day Visits data tables Performance

Table 5.95 3hr+ visits detailed visit profiles

Volume of visits - distance travelled by Welsh and Scottish destination region (millions)

Welsh destination regions* Scottish destination regions*
Mid North South East South West East West North South
Millions Millions Millions Millions Millions Millions Millions Millions
Less than 5 miles 4 8 22 11 26 26 12 5
Between 5 and 10 miles 3 5 13 7 17 17 9 3
11 to 20 miles 3 4 11 7 12 14 7 4
21 to 40 miles 1 4 7 4 10 12 7 4
41 to 60 miles 1 2 4 2 6 6 5 3
61 to 80 miles 1 1 2 2 4 3 2 2
81 to 100 miles 0 1 2 1 5 2 1 1
Over 100 miles 4 5 7 3 8 6 6 4
Don't know 1 1 1 3 4 2 2 2
Average distance (miles) 81 73 61 56 59 52 67 70

*Please note that a discrepancy between the national and the regional figures for Wales and Scotland exist due to the self-completion nature of the questionnaire. It is possible for respondents to select a region of visit and enter a town that they
visited which is not related to the region they previously selected.
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Table 5.96 3hr+ visits detailed visit profiles

Volume of visits - distance travelled by destination type visited (millions)

Less than 5 miles
Between 5 and 10 miles
11 to 20 miles

21 to 40 miles

41 to 60 miles

61 to 80 miles

81 to 100 miles

Over 100 miles

Don't know

Average distance (miles)

City/large town
Millions
368
266
183
133
69
51
36
111
63

36

%

29%

21%

14%

10%

5%

4%

3%

9%

5%

Summary

Millions

263

154

116

79

38

19

16

48

32

28

ICANTAR TNS-

Tourism
Day Visits

Small town

%

34%

20%

15%

10%

5%

3%

2%

6%

4%

Activities Core

to Tourism Visits

3hr+ Leisure

Village/countryside

Day Visits

Full

data tables

Seaside/coast

Methods and
Performance

Millions % Millions %

139 23% 50 23%
115 19% 33 15%
104 17% 26 12%
85 14% 25 11%
43 7% 14 6%
26 4% 16 7%
23 4% 15 7%
51 8% 26 12%
27 4% 16 7%
37 49
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Content Introduction Scope Summary Tourism Activities Core 3hr+ Leisure Full Methods and
of the report Day Visits to Tourism Visits Day Visits data tables Performance

Table 5.125 3hr+ visits detailed visit profiles

Volume of visits - claimed distance by main activity undertaken (millions)

Going out Under Watching

VI.SItIng ‘Special’ Going out Golng on a for A (?ther Taking live Gc?uTg to Spec!al Special Day out to General Other day
friends . . . leisure/ part . visitor public personal health/ out
: shopping forameal nightout entertain- outdoor . . sporting : day out :
or family o hobbies in sports attractions events events beauty spa for leisure
ment activities events
Millions

Less than 5 miles 238 27 87 173 50 62 36 31 19 13 12 14 2 24 6
Between 3 138 39 60 60 44 70 20 21 17 15 10 11 3 32 7
and 10 miles
11 to 20 miles 101 32 49 30 27 41 16 15 18 20 6 8 3 30 7
21 to 40 miles 78 29 38 18 21 30 9 8 15 15 6 6 3 25 8
41 to 60 miles 47 9 16 7 8 14 5 4 8 10 5 3 1 13 5
61 to 80 miles 26 12 10 5 5 9 5 3 4 5 2 4 1 10 5
81 to 100 miles 26 4 7 5 5 7 3 3 4 6 2 2 1 6 4
Over 100 miles 84 12 17 13 10 10 5 5 14 11 6 8 1 18 8
Don't know 38 10 10 8 8 12 3 4 3 9 3 4 1 10 4
Average distance 40 35 29 18 28 26 26 27 49 49 43 47 40 45 61

(miles)
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Content Introduction Scope Summary Tourism Activities Core 3hr+ Leisure Full Methods and
of the report Day Visits to Tourism Visits Day Visits data tables Performance

Table 5.97 3hr+ visits detailed visit profiles

Volume and expenditure of transport used by destination country (millions)

Volume Expenditure

GB England Scotland Wales GB England Scotland Wales
Millions Millions Millions Millions Millions Millions Millions Millions
Net: Any car 1,719 1,429 157 108 £52,618 £42,944 £5,120 £3,930
Car - own/ 1,664 1,385 149 106 £49,878 £40,734 £4,737 £3,786
friends/family
Car - hired 55 44 8 2 £2,740 £2,210 £383 £144
Net: Public transport 437 366 47 18 £18,027 £14,711 £2,295 £779
Train 233 198 21 8 £12,741 £10.423 £1,495 £594
A regular bus/coach 205 168 26 9 £5,286 £4,288 £801 £184
Organised coach tour 32 25 3 2 £1,072 £861 £110 £93
Taxi 116 99 9 6 £4,124 £3,548 £346 £160
Walked/on foot 424 363 36 22 £6,261 £5,264 £636 £328
Bicycle 47 41 3 2 £364 £306 £40 £17
Minibus - - - - - - - -
Motor cycle - - - - - - - -
Tube 65 64 1 0 £2,267 £2,225 £43 -
Tram 17 15 1 1 £677 £428 £16 £227
Motorised caravan/ 7 4 1 1 £119 £63 £11 £37
campervan
Plane 14 10 2 0 £750 £350 £120 £1
Boat/ship/ferry 5 3 1 0 £318 £117 £28 £72
Lorry/truck/van 9 7 1 0 £192 £149 £23 £20
Other 51 44 4 2 £1,153 £1,029 £73 £51
Total 2,943 2,471 266 163 £87,943 £71,996 £8,860 £5,713
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Content Introduction Scope Summary Tourism Activities Core 3hr+ Leisure Full Methods and
of the report Day Visits to Tourism Visits Day Visits data tables Performance

Table 5.98 3hr+ visits detailed visit profiles

Volume of visits - main mode of transport used by English region visited (millions)

North East North West Yorkshire and The East Midlands West Midlands East of England London South East South West
England England Humber England England
Millions Millions Millions Millions Millions Millions Millions Millions Millions

Net: Any car 82 192 154 127 145 156 153 255 166
Car - own/ 79 184 147 122 141 154 144 250 164
friends/family
Car — hired 3 8 7 5 4 2 9 4 2
Net: Public transport 17 48 38 26 31 20 113 43 30

Train 8 27 19 10 15 11 73 24 10

A regular bus/coach 10 21 19 16 16 9 41 19 19
Organised coach tour 2 4 3 2 4 3 5 2 1
Taxi 7 15 14 7 12 7 16 13 6
Walked/on foot 23 50 34 32 29 34 51 64 45
Bicycle 2 4 4 5 4 4 6 6 6
Minibus - - - - - - - - -
Motor cycle - - - - - - - -
Tube 1 1 0 0 0 1 59 1 0
Tram 0 5 2 2 1 1 3 1 0
Motorised caravan/ 0 0 1 1 0 1 0 0 1
campervan
Plane 1 0 1 3 0 1 3 1 0
Boat/ship/ferry 0 - 0 1 - 0 1 1 1
Lorry/truck/van 0 1 1 0 1 0 1 1 2
Other 3 5 3 4 4 3 12 6 5
Total 139 326 256 210 231 230 423 395 262
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Table 5.99 3hr+ visits detailed visit profiles

Volume of visits - main transport used by destination type (millions)

Net: Any car
Car — own/
friends/family
Car — hired
Net: Public transport
Train
A regular bus/coach
Organised coach tour
Taxi
Walked/on foot
Bicycle
Minibus
Motor cycle
Tube
Tram
Motorised caravan/
campervan
Plane
Boat/ship/ferry
Lorry/truck/van
Total

City/large town
Millions
656

630

26
263
135
128

11

60
174

19

51
10

%
51%

49%

2%
21%
1%
10%

1%

5%
14%

1%

4%
1%

1%

Summary

Millions
477

467

10
90
48
42

6
33
123
12

- O N O W w

765

ICANTAR TNS-

Tourism
Day Visits

Small town

Activities Core

to Tourism Visits

3hr+ Leisure

Village/countryside

Day Visits

Full

data tables

Seaside/coast

Methods and
Performance

Millions % Millions %

409 67% 140 63%
395 64% 135 61%
14 2% 5 2%
655 9% 28 10%
34 5% 14 6%
22 4% 9 4%
10 2% 3 2%
15 2% 7 3%
85 14% 31 14%
13 2% 3 1%
6 1% 4 2%
2 * 2 1%
3 * 2 1%
4 1% 1 1%
1 * 2 1%
3 1% 1 1%
614 222
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Content Introduction Scope Summary Tourism Activities Core 3hr+ Leisure Full Methods and
of the report Day Visits to Tourism Visits Day Visits data tables Performance

Table 5.100 3hr+ visits detailed visit profiles

Historical items purchased during visits by destination country (% of visits when money is spent on each expenditure item)

GB England Scotland Wales
Expenditure items % % % %
Net: Transport 27 27 30 23
Fuel 10 10 10 12
Bus fares, car parking 10 10 12 8
Rail, tube or tram tickets 7 7 7 4
Water transport 1 1 3 1
Air transport 1 1 3 1
Car/other vehicle hire 2 2 2 1
Net: Eating and drinking 47 47 47 50
Eating/drinking out in cafes, restaurants, etc. 38 38 40 42

Food bought in shops/
takeaways and consumed on trip
Net: Entrance charges 15 15 15

N
w
N
w
N
w
N
(S}

14
Entrance to visitor attractions 4 4 4 4
Tickets/entrance to events, shows or clubs 8 8 9 8
Tickets to watch sporting events 3 3 3 2
Entrance to sports/leisure centres 3 3 2 2

‘Special’ shopping (i.e. not routine)
Net: Other items

Package travel or package tours
Other travel services

Hiring equipment

N
o
-
o
N
N
-
N

_ A a N
= A a N
= A AN
_ AN
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Content Introduction Scope Summary Tourism Activities Core 3hr+ Leisure Full Methods and
of the report Day Visits to Tourism Visits Day Visits data tables Performance

Table 5.100 3hr+ visits detailed visit profiles (continued)
Historical average spend per visit (including zero spend)

’Special’ shopping £82 North East England £26
Day out to beauty/ health spa £48 North West England £33
Going out for entertainment £33 Yorkshire and The Humber £30
Special public event £31 East Midlands £29
Went out for a meal £39 West Midlands £27
Going a night out £31 East of England £24
Watched live sporting events (not on TV) £32 London £39
Going to visitor attractions £33 South East England £26
Other day out for leisure £43 South West England £23
General day out £24
Special personal events £37 Mid £42
Undertaking outdoor activities £14 North £29
Visiting friends or family for leisure £19 South West £26
Other leisure/hobbies £20 South East £30
Taking part in sports £22

City/ large town £38 North £34
Small town £23 West £32
Village/ countryside £23 East £28
Seaside/ coast £27 South £34

IKANTAR TNS., & sidand S &
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Content Introduction Scope Summary Tourism Activities Core 3hr+ Leisure Full Methods and
of the report Day Visits to Tourism Visits Day Visits data tables Performance

Table 5.101 3hr+ 2011 to 2017 trends

Reweighted change over time in volume by English region (millions) Historical change over time in volume by English region (millions)
Note: 2011-2015 estimates are reweighted - see page 8 for details

2011 2012 2013 2014 2015 2016 2017  2016/2017 2011 2012 2013 2014 2015

English Regions  Millions  Millions  Millions  Millions  Millions  Millions  Millions % change English Regions Millions Millions Millions Millions Millions
North East 95 301 150 133 119 137 139 +1% North East England 83 262 130 116 103
England
North W

orth West 369 190 316 339 326 340 326 -4% North West England 321 165 275 295 283
England
Vorkshire and 291 282 265 257 250 262 256 2% Yorkshire and The 253 245 230 223 217
The Humber Humber
East Midlands 205 229 207 187 197 211 210 0% East Midlands 178 199 180 163 171
West Midlands 236 260 250 237 235 255 231 -9% West Midlands 205 226 217 206 204
Eastof England 297 253 243 256 240 250 230 -8% East of England 258 220 211 223 209
London 422 455 401 410 416 452 423 -6% London 367 396 349 357 362
South East 383 472 404 427 407 416 395 5% South East England 333 410 351 371 354
England
2°“'I‘h V:eSt 275 296 277 275 261 275 262 5% South West England 239 257 241 239 227

nglan
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of the report Day Visits to Tourism Visits Day Visits data tables Performance

Table 5.102 3hr+ 2011 to 2017 trends

Reweighted change over time in expenditure by English region (£ millions) Historical change over time in expenditure by English region (£ millions)
Note: 2011-2015 estimates are reweighted - see page 8 for details

2011 2012 2013 2014 2015 2016 2017 2016/2017 2011 2012 2013 2014 2015
English Regions  Millions  Millions  Millions  Millions  Millions  Millions  Millions % change English Regions Millions Millions Millions Millions Millions
North East
Enaland £3,212 £4,038 £5,208 £3,908 £3,337 £3,716 £3,609 -3% North East England £2,793 £3,511 £4,529 £3,398 £2,902
nglan
North West
Enaland £9,509 £8,878 £8,881 £9,131 £9,657 £9,648 £10,684 +11% North West England £8,269 £7,720 £7,723 £7,940 £8,397
nglan
Yorkshireand oo o35 £6066 £6,830 £6,610 £6354 £6.834 £7,589  +11% Yorkshire and The £5,685 £5275 £5,939 £5748 £5525
The Humber Humber
East Midlands £5,486 £5,382 £4,751 £4,485 £5,149 £6,478 £5,986 -8% East Midlands £4,770 £4,680 £4,131 £3,900 £4.477
West Midlands £6,312 £6,857 £7,124 £6,117 £6,969 £6,788 £6,154 -9% West Midlands £5,489 £5,963 £6,195 £5,319 £6,060
East of England £6,116 £5,851 £6,147 £6,081 £5,695 £5,328 £5,569 +5% East of England £5,318 £5,088 £5,345 £5,288 £4,952
London £14,257 £17,561 £13,754 £14,646 £16,488 £18,908 £16,287 -14% London £12,397 £15,270 £11,960 £12,736 £14,337
South East
Enaland £10,739 £11,433 £10,383 £11,854 £10,172 £11,730 £10,159 -13% South East England £9,338 £9,942 £9,029 £10,308 £8,845
nglan
South West
Enaland £7,806 £8,033 £7,914 £6,953 £7,811 £7,572 £5,959 -21% South West England £6,788 £6,985 £6,882 £6,046 £6,792
nglan

KANTAR TNS . & sisiand B o

VisitEngland™



¢ ¢ ¢ ¢ ¢ ¢ ¢ ¢ ¢

Content Introduction Scope Summary Tourism Activities Core 3hr+ Leisure Full Methods and
of the report Day Visits to Tourism Visits Day Visits data tables Performance

Table 5.103 3hr+ 2011 to 2017 trends
Reweighted change over time in volume by quarter in GB (millions) Historical change over time in volume by quarter in GB (millions)

Note: 2011-2015 estimates are reweighted - see page 8 for details

2011 2012 2013 2014 2015 2016 2017 2016/2017 2011 2012 2013 2014 2015

Quarter Millions  Millions  Millions  Millions Millions Millions Millions % change Quarter Millions Millions Millions Millions Millions
Jan — Mar 669 742 669 684 635 718 681 -5% Jan — Mar 582 645 582 595 552
Apr —Jun 804 821 758 773 749 792 738 7% Apr —Jun 699 714 659 672 651
Jul — Sep 849 883 810 799 807 815 806 -1% Jul — Sep 738 768 704 695 702
Oct — Dec 767 781 723 741 721 753 718 -5% Oct — Dec 667 679 629 644 627

Table 5.104 3hr+ 2011 to 2017 trends
Reweighted change over time in volume by quarter in England (millions)
Note: 2011-2015 estimates are reweighted - see page 8 for details

2011 2012 2013 2014 2015 2016 2017 2016/2017 2011 2012 2013 2014 2015

Historical change over time in volume by quarter in England (millions)

Quarter Millions  Millions  Millions  Millions Millions Millions Millions % change Quarter Millions Millions Millions Millions Millions
Jan — Mar 564 629 568 576 534 609 574 -6% Jan — Mar 490 547 494 501 464
Apr — Jun 667 696 637 638 631 670 620 1% Apr —Jun 580 605 554 555 549
Jul - Sep 699 746 691 669 672 681 670 -2% Jul - Sep 608 649 601 582 584
Oct — Dec 643 664 619 637 614 638 607 -5% Oct — Dec 559 577 538 554 534
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Table 5.105 3hr+ 2011 to 2017 trends

Reweighted change over time in volume by quarter in Scotland (millions) Historical change over time in volume by quarter in Scotland (millions)

Note: 2011-2015 estimates are reweighted - see page 8 for details

2011 2012 2013 2014 2015 2016 2017 2016/2017 2011 2012 2013 2014 2015

Quarter Millions  Millions  Millions  Millions Millions Millions Millions % change Quarter Millions Millions Millions Millions Millions
Jan — Mar 67 72 67 72 57 68 63 -7% Jan — Mar 58 63 58 63 50
Apr —Jun 83 74 75 67 71 69 67 -3% Apr — Jun 72 64 65 58 62
Jul - Sep 89 79 66 76 79 73 73 0% Jul — Sep 77 69 57 66 69
Oct - Dec 77 74 66 62 65 62 63 +2% Oct — Dec 67 64 57 54 57

Table 5.106 3hr+ 2011 to 2017 trends
Reweighted change over time in volume by quarter in Wales (millions)
Note: 2011-2015 estimates are reweighted - see page 8 for details

2011 2012 2013 2014 2015 2016 2017 2016/2017 2011 2012 2013 2014 2015

Historical change over time in volume by quarter in Wales (millions)

Quarter Millions ~ Millions  Millions  Millions Millions Millions Millions % change Quarter Millions Millions Millions Millions Millions
Jan - Mar 39 40 35 33 38 34 34 0% Jan — Mar 34 35 30 29 33
Apr —Jun 53 51 44 61 35 44 41 -7% Apr — Jun 46 44 38 53 30
Jul - Sep 60 56 52 45 41 46 50 +9% Jul - Sep 52 49 45 39 36
Oct — Dec 46 43 39 35 37 44 38 -14% Oct — Dec 40 37 34 30 32
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Table 5.107 3hr+ 2011 to 2017 trends
Reweighted change over time in expenditure by quarter in GB (£ millions)

Note: 2011-2015 estimates are reweighted - see page 8 for details

2011 2012 2013 2014 2015 2016 2017 2016/2017

Quarter

Jan - Mar
Apr — Jun
Jul — Sep
Oct - Dec

Millions
£17,349
£20,431
£23,221
£22,157

Millions
£18,791
£22,857
£23,857
£23,268

Millions
£17,680
£21,312
£24,074
£21,106

Millions
£17,968
£21,009
£23,137
£21,790

Table 5.108 3hr+ 2011 to 2017 trends
Reweighted change over time in expenditure by quarter in England (£ millions)
Note: 2011-2015 estimates are reweighted - see page 8 for details

2011 2012 2013 2014 2015 2016 2017 2016/2017

Quarter

Jan — Mar
Apr —Jun
Jul — Sep
Oct — Dec

Millions
£14,312
£16,266
£18,729
£18,621

Millions
£15,573
£18,539
£20,178
£19,809

Millions
£14,674
£18,293
£20,131
£17,897

Millions
£15,474
£17,198
£18,620
£18,491

Millions
£17,627
£19,640
£25,215
£21,886

Millions
£14,737
£16,898
£21,491
£18,507

Summary

Millions
£19,967
£21,052
£24,147
£26,610

Millions
£16,961
£17,885
£19,512
£22,645

Millions
£18,777
£21,899
£24,504
£22,763

Millions
£15,125
£17,375
£20,471
£19,026

Tourism
Day Visits

% change
-6%
+4%
+1%
-14%

% change
-11%
-3%
+5%
-16%

ICANTAR TNS-

Quarter

Jan - Mar
Apr —Jun
Jul - Sep
Oct — Dec

Quarter

Jan - Mar
Apr —Jun
Jul - Sep
Oct - Dec

Activities Core 3hr+ Leisure Full Methods and
to Tourism Visits Day Visits data tables Performance
Historical change over time in expenditure by quarter in GB (£ millions)
2011 2012 2013 2014 2015
Millions Millions Millions Millions Millions
£15,086 £16,340 £15,374 £15,624 £15,328
£17,766 £19,876 £18,532 £18,269 £17,078
£20,192 £20,745 £20,934 £20,119 £21,926
£19,267 £20,233 £18,353 £18,948 £19,031
Historical change over time in expenditure by quarter in England (£ millions)
2011 2012 2013 2014 2015
Millions Millions Millions Millions Millions
£12,445 £13,542 £12,760 £13,456 £12,815
£14,144 £16,121 £15,907 £14,955 £14,694
£16,286 £17,546 £17,505 £16,191 £18,688
£16,192 £17,225 £15,563 £16,079 £16,093
W AVisit Cymru
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Table 5.109 3hr+ 2011 to 2017 trends
Reweighted change over time in expenditure by quarter in Scotland (£ millions)

Note: 2011-2015 estimates are reweighted - see page 8 for details

Quarter

Jan - Mar
Apr —Jun
Jul — Sep
Oct - Dec

2011
Millions
£2,045
£2,727
£3,092
£2,260

2012
Millions
£2,033
£2,316
£2,023
£2,256

2013
Millions
£2,025
£2,002
£2,124
£2,009

2014
Millions
£1,735
£2,067
£2,701
£2,156

Table 5.110 3hr+ 2011 to 2017 trends
Reweighted change over time in expenditure by quarter in Wales (£ millions)
Note: 2011-2015 estimates are reweighted - see page 8 for details

Quarter

Jan - Mar
Apr —Jun
Jul — Sep
Oct — Dec

2011
Millions
£989
£1,216
£1,355
£1,224

2012
Millions
£1,162
£1,986
£1,594
£1,172

Millions

£972

£889
£1,745
£1,141

Millions
£666
£1,380
£1,347
£891

2015
Millions
£1,787
£1,659
£1,958
£2,072

2015
Millions
£1,034

£756
£1,383
£1,084

Summary

2016
Millions
£1,694
£1,793
£2,405
£2,116

2016

Millions
£1,044
£1,056
£1,607
£1,537

2017
Millions
£2,083
£2,596
£2,254
£1,928

2017
Millions
£1,232
£1,611
£1,482
£1,387

Tourism
Day Visits

2016/2017

% change
+23%
+45%

-6%
-9%

2016/2017

% change
+18%
+53%

-8%
-10%

ICANTAR TNS-

Quarter

Jan - Mar
Apr — Jun
Jul - Sep
Oct — Dec

Quarter

Jan - Mar
Apr —Jun
Jul — Sep
Oct — Dec

Activities Core 3hr+ Leisure Full Methods and
to Tourism Visits Day Visits data tables Performance
Historical change over time in expenditure by quarter in Scotland (£ millions)
2011 2012 2013 2014 2015
Millions Millions Millions Millions Millions
£1,778 £1,768 £1,761 £1,509 £1,554
£2,371 £2,014 £1,741 £1,797 £1,443
£2,689 £1,759 £1,847 £2,349 £1,703
£1,965 £1,962 £1,747 £1,875 £1,802
Historical change over time in expenditure by quarter in Wales (£ millions)
2011 2012 2013 2014 2015
Millions Millions Millions Millions Millions
£860 £1,010 £845 £579 £899
£1,057 £1,727 £773 £1,200 £657
£1,178 £1,386 £1,517 £1,171 £1,203
£1,064 £1,019 £992 £775 £943
& g 3 @
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Table 5.111 3hr+ 2011 to 2017 trends
Reweighted : change over time in volume by main activity in GB (millions)

Note: 2011-2015 estimates are reweighted - see page 8 for details

2011 2012 2013 2014 2015 2016
Millions Millions Millions Millions Millions Millions

Visiting friends o5, 910 826 812 814 825

or family

‘Special’ 141 205 176 169 159 104

shopping

Going out for 268 292 281 271 283 324

a meal

Going on a 419 416 378 363 334 310

night out

Going out for 155 173 175 177 162 183

entertainment

Undertaking

outdoor 268 262 222 254 239 259

activities

edreitekd 140 137 120 137 127 110

hobbies

Watching live 84 105 90 93 99 102

sporting events

Going to visitor ¢, 101 105 97 95 110

attractions

General day out 152 158 162 174 176 174

Summary

2017

Millions

776

173

295

319

178

255

102

100

104

168

ICANTAR TNS-

2016/2017

% change

-6%

1%

-9%

+3%

-3%

-2%

-7%

-2%

-5%

-3%

Tourism
Day Visits

Activities Core 3hr+ Leisure Full Methods and
to Tourism Visits Day Visits data tables Performance

Historical : change over time in volume by main activity in GB (millions)

2011 2012 2013 2014 2015

Millions Millions Millions Millions Millions

Visiting friends 826 791 718 706 708
or family
‘Special’ shopping 123 178 153 147 138
Going out for a meal 233 254 244 236 246
Going on a night out 364 362 329 316 290
Going out for 135 150 152 154 141
entertainment
Undertaking outdoor 233 228 193 221 208
activities
Other leisure/ hobbies 122 119 104 119 110
Watching live 73 91 78 81 86
sporting events
Going _to visitor 82 88 91 84 83
attractions
General day out 132 137 141 151 153

ﬂr V. . ) ’C
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Summary

Table 5.112 3hr+ 2011 to 2017 trends
Reweighted : change over time in volume by main activity in England (millions)

Note: 2011-2015 estimates are reweighted - see page 8 for details

2011 2012 2013 2014 2015 2016 2017

Millions Millions Millions Millions Millions Millions Millions
Visiting friends 5, 785 711 695 689 709 660
or family
‘Special 122 175 150 145 135 164 145
shopping
Going out for 217 246 243 230 236 273 245
a meal
G_omg ona 348 348 319 304 284 259 273
night out
Going out for 129 141 150 151 138 156 150
entertainment
Undertaking
outdoor 217 219 178 206 201 212 208
activities
Other lelsure/ 117 118 104 113 107 95 88
hobbies
Watching live 71 90 78 78 82 86 88
sporting events
Going to visitor 4, 85 92 84 82 95 87
attractions
General day out 121 127 133 144 145 142 136

ICANTAR TNS-

2016/2017

% change

7%

-12%

-10%

+5%

-4%

-2%

-7%

+2%

-8%

-4%

Tourism
Day Visits

Activities Core 3hr+ Leisure Full Methods and
to Tourism Visits Day Visits data tables Performance

Historical : change over time in volume by main activity in England (millions)

2011 2012 2013 2014 2015

Millions Millions Millions Millions Millions

Visiting friends 701 683 618 604 599
or family
‘Special’ shopping 106 152 130 126 117
Going out for a meal 189 214 211 200 205
Going on a night out 303 303 277 264 247
Going out for 112 123 130 131 120
entertainment
Undertaking outdoor 189 190 155 179 175
activities
Other leisure/ hobbies 102 103 90 98 93
Watching live 62 78 68 68 71
sporting events
Going _to visitor 70 74 80 73 71
attractions
General day out 105 110 116 125 126

ﬂr V. . ) ’C
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Summary

Table 5.113 3hr+ 2011 to 2017 trends

Reweighted : change over time in volume by main activity in Scotland (millions)

Note: 2011-2015 estimates are reweighted - see page 8 for details

2011 2012 2013 2014 2015 2016 2017

Millions Millions Millions Millions Millions Millions Millions
Visiting friends o, 78 72 69 78 69 68
or family
shopping
Going out for 31 30 22 25 28 28 29
a meal
Goingon a 40 43 39 33 30 31 26
night out
Going out for 16 21 17 18 16 17 16
entertainment
Undertaking
outdoor 31 25 25 30 22 26 26
activities
Other leisure/
hobbies 14 13 9 15 13 7 8
Watching live 7 10 8 9 10 8 8
sporting events
Going .to visitor 8 8 8 8 7 9 8
attractions
General day out 16 14 16 15 15 16 17

ICANTAR TNS-

Tourism Activities Core 3hr+ Leisure Full Methods and
Day Visits to Tourism Visits Day Visits data tables Performance
Historical : change over time in volume by main activity in Scotland (millions)
2016/2017 2011 2012 2013 2014 2015
% change Millions Millions Millions Millions Millions
1% Vlsntmg friends 80 68 63 60 68
or family
-6% ‘Special’ shopping 11 17 14 13 12
+4% Going out for a meal 27 26 19 22 24
-16% Going on a night out 35 37 34 29 26
Going out for
-6% entertainment 4 18 15 16 14
Undertaking outdoor 27 22 22 26 19
0% activities
+14% Other leisure/ hobbies 12 11 8 13 11
Watching live
0% sporting events 6 9 ! 8 9
Going to visitor
1% attractions ! / 7 7 6
+6% General day out 14 12 14 13 13

Qr Visi . O
& sisiana W @
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Table 5.114 3hr+ 2011 to 2017 trends
Reweighted : change over time in volume by main activity in Wales (millions)

Note: 2011-2015 estimates are reweighted - see page 8 for details

2011 2012 2013 2014 2015 2016 2017

Millions Millions Millions Millions Millions Millions ~ Millions
Visiting friends 4 45 41 41 39 40 41
or family
Special 7 10 10 8 8 10 9
shopping
Going out for 20 16 16 15 15 19 17
a meal
Going on a 30 25 21 24 17 18 19
night out
Going out for 10 10 9 8 8 9 9
entertainment
Undertaking
outdoor 21 18 18 17 14 18 17
activities
Other leisure/
hobbies 9 6 7 8 7 6 6
Watcl_nng live 5 5 3 3 5 5 4
sporting events
Going _to visitor 7 7 5 3 ° 5 6
attractions
General day out 14 16 12 12 13 13 10

Summary

ICANTAR TNS-

Tourism Activities Core 3hr+ Leisure Full Methods and
Day Visits to Tourism Visits Day Visits data tables Performance
Historical : change over time in volume by main activity in Wales (millions)
2016/2017 2011 2012 2013 2014 2015
Millions Millions Millions Millions Millions
% change
Vlsntmg friends 43 39 36 36 34
or family
+3%
‘Special’ shopping 6 9 9 7 7
-10%
Going out for a meal 17 14 14 13 13
-11%
° Going on a night out 26 22 18 21 15
+6% i
o Going <.>ut for 9 9 8 7 7
entertainment
0% i
Undertaking outdoor 18 16 16 15 12
activities
-6%
Other leisure/ hobbies 8 5 6 7 6
0% ing li
o Watcl_nng live 4 4 3 3 4
sporting events
-20% . .
0 Going _to visitor 6 6 4 3 5
attractions
+20%
General day out 12 14 10 10 11
-23%
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Table 5.115 3hr+ 2011 to 2017 trends
Reweighted : change over time in expenditure by main activity in GB (£ millions) Reweighted : change over time in expenditure by main activity in GB (£ millions)

Note: 2011-2015 estimates are reweighted - see page 8 for details

2011 2012 2013 2014 2015 2016 2017 20162017 2011 2012 2013 2014 2015
Millions  Millions  Millions  Millions Millions Millions Millions % change Millions Millions Millions Millions Millions
Visiting friends - 01, 165 £13730 £11,728 £12676 £13340 £13969 £15,012 +7% Visiting friends £12,315 £11,939 £10,198 £11,023 £11,600
or family or family
si%ep‘:iar']g £10,754 £14,744 £13,196 £13792 £12,475 £16,902 £14,292  -15% ‘Special’ shopping £9,351 £12,821 £11,475 £11,993 £10,848
Going out for .
e £10,450 £11,397 £11,526 £11,165 £11,101 £12,781  £11,661 9% Going out for a meal £9,087 £9,910 £10,023 £9,709 £9,653
ﬁi‘;':tgo‘l’": @ £12,437 £11,397 £11563 £10,711 £10,579  £9,078  £10,061  +11% Going on anightout  £10,815 £9,910 £10,055 £9,314 £9,199
. Going out for
S&";‘r%a‘l’:;‘f:;t £5353  £6,034 £5591 £5883  £6,169  £6,728  £5840  -13% entertainment £4,655 £5,247 £4,862 £5.116 £5,364
Undertaking Undertaking outdoor
outdoor £4126 £3313 £4242 £2949  £4062  £3253  £3511 +8% activities £3,588 £2,881 £3,689 £2,564 £3,532
activities
Other leisure/ o Other leisure/ hobbies £1,789 £1,699 £1,659 £1,379 £1,574
Hobiies £2057 £1,954 £1,908 £1,586 £1,810  £1,922  £2,083 +8% atening e
‘s'\":::f:i‘r";ge"',‘éits £2878  £3190 £3141 £3345 £3414  £3170  £3.233 +2% sporting events £2,503 £2,774 £2,731 £2,909 £2,969
. . Going to visitor
SongloVISIOT  g3282  £3770  £4,142  £3500  £3318  £3796  £3497 8%  attractions F2.854 £3.278 £3,602 £3122 £2,885
General day out £3,303 £3,903 £3,615 £4,024 £4,041

General day out £3,798 £4,488 £4,157 £4,628 £4,647 £5,151 £4,082 -21%
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Table 5.116 3hr+ 2011 to 2017 trends
Reweighted : change over time in expenditure by main activity in England (£ millions) Historical : change over time in expenditure by main activity in England (£ millions)

Note: 2011-2015 estimates are reweighted - see page 8 for details

2011 2012 2013 2014 2015 2016 2017  2016/2017 2011 2012 2013 2014 2015
Millions  Millions  Millions  Millions Millions Millions Millions % change Millions Millions Millions Millions Millions
Visiting friends 014 454 £11583 £10,033 £10719 £11493 £12076  £12,039 0% Visiting friends £9,969 £10,072 £8,724 £9,321 £9,994
or family or family
sst"iep‘:iar']g £9428 £12,379 £11,076 £11,738 £10,871 £14226 £11592  -19% ‘Special’ shopping £8,198 £10,764 £9,631 £10,207 £9.453
Going out for . .
e £8.338 £9776 £10,120 £8,931  £9351 £10,866  £9,572 12% Going out for a meal £7.250 £8,501 £8,800 £7766 £8,131
ﬁi;i:tgot:t‘ a £9,821 291174 £9’354 £8,862 £9,078 £7,566 £8,345 +10% Going ona night out £8,540 £7,977 £8,1 34 £7,706 £7,894
. Going out for
S&";‘r%a‘l’:;‘f:;t £4493 £5068 £4,666 £5100 £5300 £5875  £4,929 -16% entertainment £3,907 £4,407 £4,057 £4,435 £4,609
Undertaking Undertaking outdoor
outdoor £3312  £2550 £3342 £2422  £3368  £2413  £2721  +13%  activities £2,880 £2,217 £2,906 £2,106 £2,929
activities
Other leisure £1733  £1679 £1,645 £1268 £1595  £1641  £1,754 +7% Other leisure/ hobbies  £1,507 £1,460 £1,430 £1,103 £1,387
. . Watching live
Watchinglive o) 390 pog01  £2677  £2655 £2931  £2517  £2.686 +7% sporting events £2,085 £2453 £2,328 £2,309 £2,549
sporting events Going to visitor
SongloVISUOT  gpga4  £3166  £3705 £3103  £2911  £3197  £2921 9%  attractions F2.473 F2.153 k3,222 £2,698 £2,531
General day out £2,587 £3,142 £3,003 £3,163 £3,364

General day out £2,975 £3,613 £3,453 £3,637 £3,869 £4,093 £3,306 -19%

KANTAR TNS . & sisiand B o

VisitEngland™



¢ ¢ ¢ ¢ ¢ ¢ ¢ ¢ ¢

Content Introduction Scope Summary Tourism Activities Core 3hr+ Leisure Full Methods and
of the report Day Visits to Tourism Visits Day Visits data tables Performance

Table 5.117 3hr+ 2011 to 2017 trends
Reweighted : change over time in expenditure by main activity in Scotland (£ millions) Historical : change over time in expenditure by main activity in Scotland (£ millions)

Note: 2011-2015 estimates are reweighted - see page 8 for details

2011 2012 2013 2014 2015 2016 2017 20162017 2011 2012 2013 2014 2015
Millions  Millions  Millions  Millions Millions Millions Millions % change Millions Millions Millions Millions Millions
Visiting friends o4 g58  ¢1433  £781 £966  £1,068  £1,020  £1,534 +50% Visiting friends £1,624 £985 £679 £840 £929
or family or family
si%ep‘:iar']g £863  £1,618 £1472 £1420 £1,080  £1483  £1,531 +3% ‘Special’ shopping £750 £1,407 £1,280 £1,235 £922
Sz:glwt for  p1412 1037 858 £1651  £1,015 £940 £1,303 +39% Going out for a meal £1,228 £902 £746 £1,436 £883
gizi:tgo(:: a £1.703 £1.536 £1.607 £1,061 £948 £991 £1,048 +6% Going on a night out £1,481 £1,336 £1,397 £923 £824
. Going out for
Solngoutfor  gess  £704  £628  £615  £633 €577 £530 8% entertainment £960 £o12 £946 £535 £530
Undertaking Undertaking outdoor
outdoor £496  £343  £537  £273 £265 £384 £479 +25%  activities £431 £298 £a67 £237 £230
activities
Other leisure  £174  £221  £121  £247  £153 £121 £89 g% ~ Otherleisure/hobbies  £151 F192 F109 F219 F133
. . Watching live
Watchinglive — co70  g246  £186  £404  £290  £471  £418  -11%  sporting events £235 k214 F162 el k252
sporting events Going to visitor
;‘t’;‘gﬁt:n‘;'s't” £276  £231  £304  £327  £200 £369 £232 37%  attractions £240 £201 £264 £284 174
General day out  £511 £419 £443 £583 £304 £362 £367 +1% General day out £add £364 £385 £807 k264

KANTAR TNS . & sisiand B oo
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Table 5.118 3hr+ 2011 to 2017 trends
Reweighted : change over time in expenditure by main activity in Wales (£ millions) Historical : change over time in expenditure by main activity in Wales (£ millions)

Note: 2011-2015 estimates are reweighted - see page 8 for details

2011 2012 2013 2014 2015 2016 2017  2016/2017 2011 2012 2013 2014 2015
Millions  Millions  Millions  Millions Millions Millions Millions % change Millions Millions Millions Millions Millions
Visiting friends o/ £974 £819 £665 £621 £732 £1,175 +61% Visiting friends £692 £847 £712 £578 £540
or family or family
si%ep‘:iar']g £462 £746 £649 £605 £526 £1,102  £1,013 8% ‘Special’ shopping £402 £649 £564 £526 £457
Sz:glwt for £700 £578 £528 £497 £622 £687 £635 8% Going out for a meal £609 £503 £459 £432 £541
ﬁi;i:tgot:t‘ a £912 £667 £603 £705 £514 £472 £635 +35% Going on a night out £793 £580 £524 £613 £447
. Going out for
S&':ft’a‘l’:;‘f:;t £216 £259 £208 £161 £235 £207 £238 +15% entertainment £188 £225 £259 £140 £204
Undertaking Undertaking outdoor
outdoor £317  £405  £363  £201 £394 £242 £287 +19%  activities £276 £352 £316 £175 £343
activities
Other leisure £151 £53 £141 £70 £58 £104 £222 +1139,  Otherleisure/ hobbies £131 £46 £123 £61 £50
. . Watching live
Watching live o/, £120  £227  £135 £160 £164 £130 +3% sporting events £149 £104 £197 S £139
sporting events Going to visitor
St‘t’r':gtitgn‘;'s't” £137  £363 £92 £99 £75 £135 £230 +70%  attractions £119 £316 £80 £86 £65
General day out  £308 £453 £260 £252 £354 £519 £285 -45% General day out £268 £394 £226 £219 £308
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Table 5.119 3hr+ 2011 to 2017 trends

Reweighted : change over time in volume by destination type in GB (millions)
Note: 2011-2015 estimates are reweighted - see page 8 for details

Historical : change over time in volume by destination type in GB (millions)

2011 2012 2013 2014 2015 2016 2017 20162017 2011 2012 2013 2014 2015
Millions Millions Millions Millions Millions Millions Millions % change Millions Millions Millions Millions Millions
Cityllarge town 1,401 1,451 1313 1,350 1,298 1,359 1,281 -6% Cityllarge town 1,218 1,262 1,142 1,174 1,129
Small town 898 898 826 804 817 888 765 -14% Small town 781 781 718 699 710
Village/ 783 783 727 703 639 682 614 -10% Village/ 681 681 632 611 556
countryside countryside
Any seaside/ 294 296 281 284 241 267 222 7% Any seaside/ coastal 256 257 244 247 210

coastal

KANTAR TNS- & Sisand e @
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Table 5.120 3hr+ 2011 to 2017 trends

Reweighted : change over time in volume by destination type in England (millions)
Note: 2011-2015 estimates are reweighted - see page 8 for details

Historical : change over time in volume by destination type in England(millions)

2011 2012 2013 2014 2015 2016 2017 2016/2017 2011 2012 2013 2014 2015
Millions Millions Millions Millions Millions Millions Millions % change Millions Millions Millions Millions Millions
City/large town 1,173 1,236 1,121 1,132 1,092 1,158 1,083 -6% City/large town 1,020 1,075 975 984 950
Small town 695 759 698 679 695 755 654 -13% Small town 604 660 607 590 604
Village/ o
. 659 654 613 591 534 569 512 -10% Village/ countryside 573 569 533 514 464
countryside
A i i
ny seaside/ 228 232 225 230 192 210 170 -19% Any seaside/ 108 202 196 200 167
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Table 5.121 3hr+ 2011 to 2017 trends

Reweighted : change over time in volume by destination type in Scotland (millions)
Note: 2011-2015 estimates are reweighted - see page 8 for details

2011 2012 2013 2014 2015 2016 2017 2016/2017 2011
Millions Millions Millions Millions Millions Millions Millions % change Millions
City/large town 154 152 137 145 143 136 132 -3% City/large town 134
Small town 89 84 72 70 66 73 61 -16% Small town 77
Village/ 66 66 61 54 53 30 52 +73% Village/ countryside 57
countryside
Any seaside/ 30 o5 26 22 19 20 18 -10% Any seaside/ 26

coastal coastal

3hr+ Leisure Full
Day Visits

Methods and

data tables Performance

Historical : change over time in volume by destination type in Scotland (millions)

2012 2013 2014 2015
Millions Millions Millions Millions
132 119 126 124
73 63 61 57
57 53 47 46
22 23 19 17
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of the report Day Visits to Tourism Visits Day Visits data tables Performance
Table 5.122 3hr+ 2011 to 2017 trends
Reweighted : change over time in volume by destination type in Wales (millions) Historical : change over time in volume by destination type in Wales (millions)

Note: 2011-2015 estimates are reweighted - see page 8 for details

2011 2012 2013 2014 2015 2016 2017 2016/2017 2011 2012 2013 2014 2015
Millions Millions Millions Millions Millions Millions Millions % change Millions Millions Millions Millions Millions

City/large town 72 61 52 63 50 51 55 +8% City/large town 63 53 45 55 43
Small town 48 55 53 49 45 51 43 -16% Small town 42 48 46 43 39
Village/

. 61 62 51 52 46 50 41 -18% Village/ countryside 53 54 44 45 40
countryside
Any seaside/ 36 38 28 24 21 26 21 -19% Any seaside/ 31 33 24 21 18
coastal coastal

KANTAR TNS . & sisiand B s
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Table 5.123 3hr+ 2011 to 2017 trends

Reweighted : change over time in value by destination type in GB (millions)
Note: 2011-2015 estimates are reweighted - see page 8 for details

Historical : change over time in value by destination type in GB (millions)

2011 2012 2013 2014 2015 2016 2017 201612017 2011 2012 2013 2014 2015

Millions Millions Millions Millions Millions Millions Millions % change Millions Millions Millions Millions Millions

:::’I’I’:arge £45310  £49246 £46091 £47,572 £47902 £51,905 £48860  -6%  Cityllarge town £39,400 £42,823 £40,079 £41,367 Fa1.654

Small town £21,123  £21,182 £19,590 £18,690 £19,380  £21,171  £17,428  -18% Small town £18,368 £18,419 £17,035 £16,252 £16,852

Village/ £22411  £20019 £17,636 £15117 £14905 £18,167 £13994  -23%  Villagel countryside ~ £19,488 £17,408 £15,336 £13,145 £12,961
countryside

Anyseasidel  oiiei1 11754  £0405  £0401  £8584  £o611  £e084 7% o) ocooel £12,905 £10,221 £8,178 £8,175 £7.464

coastal coastal
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Table 5.124 3hr+ 2011 to 2017 trends

Historical : change over time in value by destination type in England(millions)

Reweighted : change over time in value by destination type in England (millions)

Note: 2011-2015 estimates are reweighted - see page 8 for details

2011 2012 2013 2014 2015 2016 2017 20162017 2011 2012 2013 2014 2015

Millions Millions Millions Millions Millions Millions Millions % change Millions Millions Millions Millions Millions
Cityllarge town  £37,820 £41,285 £39,385 £39,655 £40,650 £44,127 £40,807  -8% City/large town £32,887 £35,900 £34,248 £34,483 £35,348
Small town £17,427 £17,539 £15879 £15235 £16,441 £17,852 £14400  -19% Small town £15,154 £15,251 £13,808 £13,248 £14,207
Village/ o
countryside £18462 £15769 £14,156 £12177 £12,696 £14,720 £10910  -26% Village/ countryside  £16,054 £13,712 £12,309 £10,589 £11,040
Anyseasidel 011004 £ee81  £7.330 £7.566  £7,011  £7120  £4568  -36% Any seaside/ £0 647 £7 549 £6.374 £6.579 £6.097
coastal coastal ’ ’ ’ ’ ’
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Table 5.125 3hr+ 2011 to 2017 trends

Reweighted : change over time in value by destination type in Scotland (millions) Historical : change over time in value by destination type in Scotland (millions)

Note: 2011-2015 estimates are reweighted - see page 8 for details

2011 2012 2013 2014 2015 2016 2017 2016/2017 2011 2012 2013 2014 2015
Millions Millions Millions Millions Millions Millions Millions % change Millions Millions Millions Millions Millions
City/large town  £5,285 £5,417 £4,833 £5,380 £4,509 £4,680 £5,053 +8% City/large town £4,596 £4,710 £4,203 £4,678 £3,921
Small town £2,623 £2,029 £2,063 £2,131 £1,821 £1,818 £1,844 +1% Small town £2,281 £1,764 £1,794 £1,853 £1,583
Village/ 0
. £2,532 £1,731 £1,772 £1,576 £1,030 £1,896 £1,278 -33% Village/ countryside £2,202 £1,505 £1,541 £1,370 £896
countryside
Anyseasidel  oy405 £1,024  £888  £784  £487  £1301  £626  -52% Any seaside/ £2 091 £890 J— . £493
coastal coastal ’
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Table 5.126 3hr+ 2011 to 2017 trends
Reweighted : change over time in value by destination type in Wales (millions) Historical : change over time in value by destination type in Wales (millions)

Note: 2011-2015 estimates are reweighted - see page 8 for details

2011 2012 2013 2014 2015 2016 2017 2016/2017 2011 2012 2013 2014 2015
Millions Millions Millions Millions Millions Millions Millions % change Millions Millions Millions Millions Millions

City/large town £2,164 £2,492 £1,801 £1,887 £2,074 £2,224 £2,375 +7% City/large town £1,882 £2,167 £1,566 £1,641 £1,803
Small town £1,056 £1,564 £1,565 £1,191 £1,018 £1,323 £1,106 -16% Small town £918 £1,360 £1,361 £1,036 £885
Village/ £1,415  £2480  £1,602 £1,282  £1,010 £1,168  £1542  +32% Village/ countryside £1,230 £2,164 £1,393 £1,115 £878
countryside
Any seaside/ Any seaside/

£876 £2,029 £1,144 £796 £986 £898 £664 -26% £762 £1,764 £995 £692 £857
coastal coastal

IKANTAR TNS- & Sisand e @ -
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Volume and expenditure
Local Authorities, LEP and Counties report — 3 year average using reweighted figures*
GBDVS 2017 English GBDVS 2017 English GBDVS 2017 Scottish GBDVS 2017 Wales
Ceremonial Counties Local Authorities Local Authorities Local Authorities
GBDVS 2017 Local
Enterprise Partnerships
To open the file(s) mentioned above, please download the report from
your web browser and open the report with Adobe Reader. When you
have done so, navigate to the left hand side of the page to the
attachments area, symbolised by a paperclip icon, and click on the
relevant file to open the attachment.
*2015 estimates are reweighted - see page 8 for details
W Visit st Cymru @
KANTAR TN &Sttana W @
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of the report Day Visits

GB Day Visits 2017 Methods and Performance

This report section provides details of the approaches followed in the 2017 Great Britain
Day Visits Survey (GBDVS) and the work undertaken to develop these methods.

GBDVS measures participation in Tourism Day Visits taken to destinations in the UK
(including Northern Ireland) by the residents of England, Scotland and Wales.

GBDVS is jointly sponsored by the statutory tourist boards of England and Scotland and
Visit Wales (the Tourism Department of the Welsh Government).

ICANTAR TNS-

Activities Core 3hr+ Leisure Full Methods and

to Tourism Visits Day Visits data tables Performance
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Introduction

The Great Britain Day Visit Survey (GBDVS) was
commissioned jointly by VisitEngland (VE), VisitScotland
(VS) and Visit Wales (the Tourism Department of the
Welsh Government).

The survey aims to measure the volume, expenditure and
profile of Tourism Day Visits taken by GB residents to
destinations in England, Scotland, Wales and Northern
Ireland. Fieldwork is undertaken on a weekly basis,
commenced in January 2011 and will continue until at
least the end of December 2018.

While previous surveys have been conducted with similar
objectives (most recently the 2005 England Leisure Visits
Survey and 2002/3 GB Day Visits Survey), GBDVS
represented a significant change in terms of the survey
methods used and the approach followed to define a
Tourism Day Visit.

Activities Core
to Tourism Visits

Tourism
Day Visits

Summary

Scope

This report section provides details of the methods used
in GBDVS 2017, including the work undertaken to
develop the survey approach.

3hr+ Leisure
Day Visits

Full
data tables

KL

Methods and
Performance
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Survey method

This section of the report outlines the survey methods
used in GBDVS 2017, including details of why an online
approach was followed and the steps taken to maximise
the accuracy of the survey outputs.

Summary of approach

Fieldwork for the seventh year of GBDVS took place from
January to December 2017. During this period some
35,118 interviews were conducted using an online survey
method with the sample drawn from the Lightspeed and
Research Now online panels. Respondents provided
details of their leisure participation with a focus on visits
taken during the previous week. Full details were
collected for some 33,691 visits which lasted 3 hours or
more and in subsequent analysis a sub-set of 20,564 of
these visits were defined as Tourism Day Visits, taken
outside of the participants’ usual environment.
Furthermore, 6,203 of these visits were defined as
Activities Core to Tourism.

Activities Core
to Tourism Visits

Tourism
Day Visits

Summary

Design considerations

2009 and 2010 Pilot Surveys

Prior to the start of GBDVS fieldwork in 2011, during 2009
and 2010 VisitEngland and the English Tourism
Intelligence Partnership (ETIP) commissioned a series of
pilot surveys which aimed to determine the best approach
for a new Tourism Day Visits Survey.

This pilot exercise involved the parallel testing of identical
question-sets through the Kantar TNS in-home, telephone
and online omnibus surveys. Fieldwork was conducted
over identical periods allowing a direct comparison of the
results collected using each mode. Alternative question
wording was also used to test the impacts of asking
respondents about alternative time periods and using
different question wording.

Following this piloting, it was recommended that an online
data collection approach would represent a cost effective
yet suitably robust approach for a future longitudinal
survey of Tourism Day Visits.

ICANTAR TNS-

Y Visi .
& Scotland

Methods and
Performance

3hr+ Leisure Full
Day Visits data tables

Issues to address

While the 2009 and 2010 piloting established that an
online approach could be a viable option for the new
GBDVS survey, prior to the launch of the main study in
2011 it was necessary to conduct further scoping and
developmental work to ensure that the final approach
would collect robust data. Where possible the approach
used in GBDVS needed to address the drawbacks and
weaknesses often associated with online research as
described below under the following headings:

= Bias

= Replicability
= Consistency
» Reliability

e Cymru @
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Bias

The main possible sources of bias in a
survey conducted online are as follows:

= Coverage of the universe

= Recruitment

= Response

= Mode effect

During the first year of GBDVS
approximately 77% of UK households were
estimated to have an internet connection
from home (based on ONS data from 2011)

but this coverage varies considerably by
demographic group.

of the report

Scope Summary

Eurobarometer data, based on a quasi
probability sample, illustrates this with, for
example, in excess of 75% under 55s
having access to the Internet from home
compared to only 32% of over 65s. A
similar skew is seen by education level,
with over 80% of adults who completed or
are still in further education (after 18 years
old) having access at home compared to
only 38% of those who left school at or
before 16 years.

When sampling from an online panel while
it is possible to correct for the broad
demographic skews, it must be accepted
that there may be a difference in attitudes
and behaviours between, for example,
older people who have internet access and
those who do not, even after correcting for
education, gender and so on.

ICANTAR TNS-

Tourism
Day Visits

Activities Core
to Tourism Visits

This previous point is also true for the
potential difference between those people
who join an online survey panel and those
who do not, and further to this, between
panel members who complete a particular
survey and those who do not.

Together these three points generate a
combined bias that is difficult to measure
and hence difficult to correct for.

In addition to coverage and response bias,
mode effect must also be considered. By
presenting a survey as an online
questionnaire for self completion, this can
lead to different experiences across
respondents due to factors such as
connection speed, computer set up,
respondent literacy, respondent eyesight
and so on. Again, it is virtually impossible
to measure the resultant bias.

3hr+ Leisure
Day Visits

Full Methods and
data tables Performance

To minimise the effects of these types of
bias the following steps have been taken in
GBDVS:

= Ensuring the panel source being used is
of high quality with recognised best
practice in recruitment and panel
management.

= Minimising the number of sample
sources used.

= Designing a sample to correct for known
skews in demographics profile.

= Keeping the questionnaire as simple as
possible and ensure it works for all
browsers and connection types.

= Running an offline survey in parallel for
validation purposes.

Y Visi .
& Scotland
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Replicability

This means that in every month of GBDVS
there is a need to replicate the survey
conditions as closely as possible. Many
online research providers are now moving
to alternative approaches to panel
recruitment and sampling, for example with
the use of survey routers and river
sampling. Depending upon the design and
control, these can introduce an element of
uncertainty that means the conditions
cannot be replicated.

Scope Summary Tourism Activities Core 3hr+ Leisure
of the report Day Visits to Tourism Visits Day Visits
Consistency

However the panels used for GBDVS
follow a constant recruitment approach with
as little change to sourcing and process as
possible. More details on these panel
sources are provided later in this report.

ICANTAR TNS-

In order to achieve a high level of
consistency over time, a sample plan was
designed at the outset of GBDVS 2011 to
ensure that in each month the same
proportion of responses were achieved
from each of the panels used and from
each broad demographic group.

Whilst the sample plan can demonstrate a
consistent approach, this can be a
challenge to achieve in practice for a
number of reasons. The variability in
response rates across demographic
groups, changes in workloads and hence
exclusions across panels and over time,
unpredictable issues in fielding surveys and
so on may lead to changes in the sample
profile from month to month. Kantar TNS, in
partnership with their panel partners, have
taken every measure to minimise this.

Full
data tables

Methods and
Performance

Consistency in the questionnaire was
managed by making no significant changes
to the questionnaire throughout the 2011 to
2015 period.

In 2016, changes were implemented to
improve the questionnaire. (See page 233
for more information.)

Y Visi .
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Reliability

In surveys of this nature it is common place to measure and report upon the accuracy of The mixed mode approach used in GBDVS during 2011 allowed for some validation of
results by calculating the statistical standard errors associated with key results. However, it  data collected online and a measure of some of the biases inherent in an online panel.

is important to note that when using an online survey approach it is questionable whether Later in this report information on the standard errors that would be associated with a
these types of calculation are valid. This is an area which has been investigated in detail by  survey with a similar effective sample size which was undertaken using an approach not
AAPOR (the American Association for Public Opinion Research). In summary, they using a self selecting sample are included for information. When using these estimates it is
suggest that “reporting a margin of sampling error associated with an opt-in or self important to take account of the AAPOR recommendations.

identified sample is misleading”. This is because whilst “a sample selected at random has
known mathematical properties that allows for the computation of sampling error... surveys
based on self-selected volunteers do not have that sort of known relationship to the target
population and are subject to unknown, non-measurable biases”.

KANTAR TNS . & sisiand B -
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Scoping, planning and piloting stages

Prior to the start of main GBDVS fieldwork in January 2011 the following initial stages were = Consultations with survey stakeholders
undertaken to verify certain key elements of the approach:
The purpose of this stage was to ensure that potential future users of the GBDVS results

" Consultation with survey stakeholders could provide their input in key areas such as questionnaire coverage and the definition of

= Cognitive test interviews a Tourism Day Visit. These consultations were undertaken during October 2010 and

. . . . included discussions with members of the English Tourism Intelligence Partnership and
Online omnibus pilot representatives of a number of organisations including VisitBritain, the National Parks

Further details of each of these stages is provided. Authority, North West Development Agency and Natural England.

KANTAR TNS . & sisiand B .
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Scope Summary

Scoping, planning and piloting stages

Cognitive test interviews

Two days of cognitive test interviewing
were undertaken in early November 2010
with 10 interviews conducted in London
and 10 conducted in Edinburgh. In both
locations a range of respondents in
different age groups, in different socio-
economic groups and with different levels
of educational qualifications were included
in the sample. All of the respondents were
regular Internet users.

In each interview respondents were asked
to complete the draft GBDVS questionnaire
on a computer. Respondents were
encouraged to take as much time as they
needed to complete the questions and, if
necessary, ask for help if they required
clarification.

The researcher observed the questionnaire
completion to determine which questions
took particularly long to complete or where
sections were completed more quickly
and/or with less care than expected.

Following the questionnaire completion,
respondents were asked to provide their
general views regarding the questionnaire
and then asked about specific areas of
interest including their interpretation of what
types of visit should be recorded by
respondents when completing the
questionnaire.

As a result of these interviews a number of
changes were made to the survey including
the following:

= Large banks of rating scale type
questions were split over multiple
screens

ICANTAR TNS-

Tourism
Day Visits

Activities Core
to Tourism Visits

Wherever possible wording was
shortened and simplified

Certain more complex questions were
split into a series of simpler questions

A question regarding visit motivations
was removed as it added little useful
data over that collected regarding
activities undertaken

Respondents taking multiple visits were
allowed to ‘name’ each of their visits to
help them to subsequently recall the
details when the visit was asked about
later in the survey

3hr+ Leisure
Day Visits

Full Methods and
data tables Performance

Online omnibus pilot

Following the cognitive testing stage, a final
draft version of the questionnaires was
produced and included in a wave of the
Kantar TNS online omnibus. A total of
1,267 GB residents were interviewed
between the 18th and 22nd November
2010.

The purpose of this piloting was to test the
questionnaire wording in a situation which
reflected the main survey methods and to
test levels of incidence and questionnaire
duration. A question was also included in
the survey following the Day Visit questions
asking respondents to provide feedback on
the questions they had just answered. This
pilot wave confirmed the effectiveness of
the questionnaire and an average interview
length of around 15 minutes.

Y Visi .
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Sample

Sample sources

During 2017, a total of 35,118 online participants took part
in GBDVS during 52 weeks of surveying, slightly above
the target sample of 35,000 interviews. Weighting was
used to ensure that results for these months and the
whole year remained comparable to other years.

Year of GBDVS Total sample of interviews
fieldwork achieved
2011 38,083
2012 35,262
2013 35,085
2014 34,990
2015 35,664
2016 32,391
2017 35,118

Activities Core
to Tourism Visits

Tourism
Day Visits

Summary

The Lightspeed Panel, has been the main source of
sample for the survey since fieldwork commenced in
2011. However at the outset of the survey although this
panel was one of the largest available in the UK, it was
not large enough to provide sufficient sample to achieve
the required volume of interviews across a year.

This was partly due to the disproportional regional design
whereby 5,000 interviews were required in each of
Scotland and Wales. To address this shortfall, during
2011 and 2012 Lightspeed worked with a panel partner,
Research Now to provide all of the sample for
respondents living in Scotland and Wales (while all
English sample was from the Lightspeed Panel).

ICANTAR TN S

Y Visi .
& Scotland

Methods and
Performance

3hr+ Leisure Full
Day Visits data tables

For the 2013 survey, the increased size of the Lightspeed
Panel since 2011 made it possible for all respondents to
be taken from this source. To prevent any impact on the
continuity of data, the transition from using a mix of
Research Now and Lightspeed panel sources to only
Lightspeed was managed carefully with a gradual
transition over the January to October 2013 period.

However, from 2016 the weekly sample size contacted for
the survey increased from 673 to 1,000. Of this total 673
respondents continued to be asked the GBDVS
questions, forming the sample for this study while others
were used as part of piloting of an online method for the
GBTS study.

This change was made to facilitate the online piloting of
GBTS to ensure that sufficient sample sizes were asked
different versions of GBTS questions. Making this change
meant that instead of all respondents being sourced from
the Lightspeed panel a wider range of panel partners
were used than in previous years.

<otk Cymru @
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Ensuring panel quality

The Lightspeed Panel is managed by Lightspeed
Research, a sister company to Kantar TNS and also part
of the Kantar Group. At the beginning of 2011 when
GBDVS commenced, the Lightspeed Panel contained
around 321,000 individuals all of whom had actively opted
to join. This total reached around 457,000 in 2017.

Key panel quality measures which have been put in place
by Lightspeed Research include the checks shown in the
table on the right hand side.

Further quality procedures used include the removal of
inactive panellists who do not respond to surveys for more
than 12 months and ensuring that respondents are not
over used by limiting the number of surveys they complete
to a maximum of 3 per month and 24 in a 12 months’
period. Research Now have agreed to a Service Level
Agreement to ensure that similar quality measures are
implemented in the work they conduct for Kantar TNS.

Summary Tourism Activities Core 3hr+ Leisure Full Methods and
Day Visits to Tourism Visits Day Visits data tables Performance
= |P GeoFencing — using the respondents IP address to ensure that they are where they say they are.
= Proxy Detection — detecting if a proxy server is being used to mask the respondent’s real IP address
and past fraudulent activity.;
Al = Postal Address Verification — verifying the respondent’s postal address against an address directory.
respondents are
who they say = CAPTCHA — technology which prevents automated programs from registering to the panel.
they are = E-mail Address Verification — checks that e-mail addresses are only included once on our database —
all respondents must verify their e-mail address during a double opt in registration process.
= Machine ID — technology which blocks survey respondents who attempt to complete the same survey
multiple times from the same computer (e.g. using a different identity).
Procedures in place to ensure that respondents have properly engaged with the survey and taken time to
provide considered responses. This includes he following checks:
Ensurin = Survey Speedsters — respondents who rush through the survey are identified by comparing survey
suring completion times to the norm;
responses are _ o . _ _
valid and = Grid Speedsters — similar checks are used to identify respondents who rush through completion of
properly thought grid questions (e.g. rating scales);
out = Trap Questions — the addition of survey questions with obvious answers to determine whether a

ICANTAR TN S

respondent is fully engaged with the survey;

= Respondent Satisfaction — feedback is obtained from respondents and assessed to help determine
the quality of the survey.
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Recontacting

respondents

GBDVS has had an annual target of 35,000
interviews with 52 broadly equal sized
weekly waves of fieldwork to be completed
to achieve around 650 to 700 interviews
per week. In 2016 this was increased to
1000 per week for the purposes of GBTS
online piloting although the same volumes
of respondents continued to be asked
GBDVS questions , forming the sample for
this study.

In selecting the most appropriate quotas,
the demographics likely to be correlated to
levels of participation in Tourism Day Visits
were considered and the effectiveness of
approaches taken in other surveys relating
to tourism and leisure were taken into
account. Also, given the online approach to
be followed, the demographic variables
correlated to levels of use of the Internet
were also taken into account as described
in more detail later in this report (see
Section regarding offline survey outputs on
page 247).

of the report

Scope Summary

Demographic quotas

Whilst using a panel partner to achieve the
target number of interviews over the course
of a year helped achieve the demographic
and geographic quotas, it was necessary to
include some respondents in more than
one wave of the survey. Measures were put
in place to minimise the incidence of
recontact and to ensure a gap of at least 4
months between each contact.

Evidence suggests there is very little
likelihood of introducing bias through this
level of recontact and any resultant
conditioning. Kantar TNS have conducted
research in the past and concluded that for
most surveys an 8 week exclusion period
led to no measurable conditioning effect.
Furthermore the information being collected
in GBDVS is factual rather than attitudinal
or a measure of awareness. Future
behaviour in Tourism Day Visits is very
unlikely to be affected by the interview.

ICANTAR TNS-

Tourism
Day Visits

Activities Core
to Tourism Visits

However in designing the sampling
approach it was also important to minimise
the number of quotas used as having too
many quota cells would lead to inefficient
use of sample and low effective sample
sizes.

As such, having taken all of these factors
into account, when fieldwork commenced
in January 2011, gender, age, working
status and the age of completing education
were set as quota targets in each survey
wave. During the first three months of
fieldwork in 2011 while the quotas based
on gender, age and working status could
be achieved consistently, achieving the
targets relating to the education quota was
found to be impossible. While around half
of the GB population completed education
aged 16 or under, the somewhat lower
representation of this group within the
online population (c.20%) meant that it was
very difficult to achieve this particularly
quota target.

3hr+ Leisure
Day Visits

Full Methods and
data tables Performance

By the end of March 34% of respondents
were in this quota group against a target of
49%.

It was therefore decided, in consultation
with the client group, to implement a
revised series of quotas and to
subsequently address the variations related
to education status in the weighting stages
(as discussed later in this report). As such,
from April 2010 the education status quota
was removed and a quota was set on
socio-economic status with a target
reflecting the GB population of 52% of
respondents in the ABC1 socio-economic
groups and 48% in the C2DE groups.

The table in the following page illustrates
these weekly targets.
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Demographic quotas

Tourism Activities Core 3hr+ Leisure Full Methods and
Day Visits to Tourism Visits Day Visits data tables Performance

Table 1.1 Quota targets Typical weekly target

Gender

Male

Female

Age

16-34

35-54

55-64

65+

Working status
Working full or part time
Not working (including retired, unemployed)
Socio-economic group
ABCA1

C2DE

Total

N

329
345

206
224
95
148

351
322

365
308
673

ICANTAR TN S

& The annual sample size is divided by 52 to calculate an ideal weekly

49 target. This is to ensure as even a spread as possible across the year,
51 but there is some flexibility each week to ensure the target of 673
interviews is achieved. Future weeks are then reconciled slightly.

31 The table in the next page illustrates the final sample composition in
33 2011 to 2017 on the basis of each of the quota targets, including the

original age of completing full time education target. In all years all of
14 the targets were achieved or were within 1 or 2 percentage points from
22 target.

52
48

54
46
100
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Demographic quotas

Table 1.2 — Achieved Final sample profile Final sample profile Final sample profile Final sample profile Final sample profile Final sample profile Final sample profile Population
sample 2011 2012 2013 2014 2015 2016 2017 ?
N % N % N % N % N % N % %

Gender N %

Male 18566 49 17312 49 17225 49 17,154 49 17483 49 15879 49 17091 49 49
Female 19517 51 17950 51 17860 51 17,836 51 18181 51 16512 51 18027 51 51
Age

16-34 12063 31 11180 32 11172 32 11169 32 11389 32 9909 31 10702 30 32
35-54 13100 35 12096 34 11628 33 11909 34 12136 34 10677 33 11685 33 34
55-64 5560 15 5020 14 4913 14 4888 14 4982 14 4608 14 5011 14 14
65+ 7360 19 6966 20 7096 20 7024 20 7157 20 7197 22 7720 22 20
Working status

Working full or part time 23231 61 20993 60 20891 60 21310 61 21457 60 19446 60 21093 60 60
Not working (including retired, | 44955 39 14269 40 14194 40 13953 39 14207 40 12967 40 14063 40 40

unemployed)
Socio-economic status

ABC1 20468 54 18436 52 18328 52 18124 52 18470 52 17330 54 19098 54 52
C2DE 17615 46 16826 48 16757 48 16866 48 17194 48 15061 46 16020 46 48
When stopped full time

education

16 years or younger 12604 33 11015 31 10948 31 10868 31 10677 30 9792 30 10484 30 49
17-19 years 10323 27 10095 29 10193 29 10480 30 10679 30 9639 30 10422 30 21
20 years or older 12421 33 11908 34 11767 34 11488 33 11831 33 10885 34 11768 34 22
Sttill studying 2735 7 2244 6 2177 6 2154 6 2477 7 2075 6 2444 7 8
Total 38083 100 35262 100 35085 100 34990 100 35664 100 32391 100 35118 100 100
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Geographic quotas

To ensure geographic representivity in the survey sample, the outgoing sample (i.e. As described in more detail in the next section, the GBDVS questionnaire collected details
invitations to participate in the survey) were stratified on the basis of NUTS Il geography of participation in visit taking during the week prior to interview. As such during the 2017
taking into account urban/rural classification of areas. This geography divides England into ~ survey, key details were recorded for 105,936 Leisure Day Visits and, of this total, full

30 regions, Scotland into 4 regions and Wales into 2 regions. details were recorded for those 35,118 Leisure Day Visits which lasted at least 3 hours in

duration. A subset of 20,564 of these visits were subsequently classified as Tourism Day
Visits, defined as not taken on a regular basis and located outside of the participant’s
‘usual environment’. Finally, a further 6,203 were classified as Activities Core to Tourism (a
classification introduced in 2016).

The table on the next page illustrate the sample sizes for each of these types of visit by the
country of residence of respondents during the 2011 to 2017 surveys.
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Final visit sample sizes

Table 1.3— Visit sample sizes by country of residence

2011 2012 2013 2014 2015 2016 2017
+ + +
Leisure 3 hours+ Tourism R 3 hours+ Tourism B 3 hours+ Tourism Leisure 3 h?urs Tourism Leisure 3 h.ours Tourism Leisure 3 hf)urs Tourism Activities Leisure 3 hf)urs+ Tourism Activities
X Leisure . Leisure . Leisure Leisure Leisure Leisure
Day Leisure Day Day Visits Leisure Day Day Visits Leisure Day Day Da Day Day Da Day Day Da Day Core to Day Da Day Core to
Visits Day Visits Visits Y Day Visits Visits Y Day Visits Visits Visits N ,y Visits Visits . -y Visits Visits ) .y Visits Tourism Visits ) .y Visits Tourism
Visits Visits Visits Visits

GB Total | 140,148 | 35,182 | 20,442 | 126,054 | 33,788 | 20,689 | 114,494 | 30,960 19,146 | 113,417 | 31,075 | 19,096 | 114,339 | 30,991 18,732 | 102,066 | 32,764 | 19,806 6,033 105,936 | 33,691 20,564 6,203

England 97,066 | 24,897 | 14,950 | 83,822 | 23,085 | 14,544 | 79,359 | 21,750 | 13,801 79,191 22,020 | 13,857 | 81,500 | 22,222 | 13,796 72,464 | 23,651 14,791 4,416 75,643 | 24,132 15,079 4,516
Scotland | 22,203 5,308 2,633 21,224 5,471 3,004 17,503 4,640 2,534 17,116 4,585 2,528 16,483 4,486 2,425 15,093 4,586 2,412 763 15,514 4,795 2,712 838
Wales 20,879 4,977 2,859 21,008 5,232 3,141 17,632 4,570 2,811 17,110 4,470 2,711 16,356 4,283 2,511 14,509 4,186 2,332 854 14,779 4,212 2,773 849
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Survey administration and questionnaire

Since the survey commenced in January
2011, the GBDVS data collection has been
conducted through a series of weekly
surveys. In each week, an appropriate
quantity of sample has been sourced from
the online panel and e-mails are sent to

these panellists inviting them to participate.

This invitation contains the name of the
survey, the survey length (15 minutes), the
incentive for survey completion and a link
to the survey. Invites are always senton a
Monday morning with most respondents
completing the questionnaire within a 48
hours period. After selecting the link, the
respondent signs-in using his or her
password, thereby preventing others with
access to that mailbox from completing the
questionnaire.

A copy of the survey questionnaire is
provided at the end of this section. This
questionnaire is presented to respondents
in an online electronic format. Benefits of
this approach includes automated routing
and the ability to include checks where
responses were outside of expected ranges
(for example in relation to amounts of
money spent on a visit).

Using this questionnaire respondents are
asked to record details of their general
leisure participation, leisure activities they
had undertaken during the previous week
(focusing on 3+ hours duration visits) and
key information about their demographics
and place of residence and work or study.
While the sample coverage contains only
residents of GB (i.e. England, Scotland and
Wales), visits taken to any location in the
UK could be recorded in the questionnaire,
including places in Northern Ireland.

ICANTAR TNS-
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Activities Core

to Tourism Visits Day Visits

Focusing upon leisure participation during
the previous week helps to ensure that the
responses provided are more accurate than
if a longer recall period was used.

To avoid an excessively long questionnaire
length, details of a maximum of 3 visits
lasting three hours or more could be
recorded in Section 3 of the questionnaire.
The weighting approach took account of
this cap to ensure that the final aggregated
data set was representative of all visits
taken.

The full questionnaire is embedded on the
right(click on the icon to access the
questionnaire).

3hr+ Leisure

Full Methods and
data tables Performance

Note that question numbers 2 and 3 were
only included in the 2011 survey, Q13a
was added from 2012 and questions
regarding disabilities amongst members of
the visit party (Q61) and the respondent’s
sexual orientation and ethnicity (Q62 &
Q63) were added in 2013. The TRI*M
questions (Q31-Q34) were removed in
2015.

GBDVS 2017
Questionnaire

To open the questionnaire, please
download the report from your web
browser and open the report with Adobe
Reader. When you have done so,
navigate to the left hand side of the page
to the attachments area, symbolised by
a paperclip icon, and click on the
relevant file to open the attachment.
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to Tourism Visits
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Full Methods and
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GBDVS methodological changes in 2016 and reweighting of 2011 — 2015 data

Questionnaire improvements

At the start of 2016, improvements were
implemented to make the survey more
engaging and easy to complete. The
primary reason for making these changes
was to ensure that the survey could just as
easily be completed on a mobile device as
on a PC.

It was agreed with the GBDVS sponsors
that these changes should be made to
allow for the increasing demand from
respondents to participate in the survey
using a mobile device. Evidence from the
first 5 years of GBDVS surveying
suggested that whilst an increasing
proportion of respondents wanted to
complete the survey using a mobile phone,
levels of drop out were higher amongst this
group due to certain questions not being
suited to smaller screens.

Reweighting of 2011 to 2015 estimates

Parallel testing undertaken in early 2016
found that the combined effect of these
changes was an increase in levels of visits
reported by respondents of around +15%.

To take account of this change and
maintain comparability of trends, the data
from the past years in this report have all
been revised to take into account this
increase of +15%..

All data for 2011 to 2015 as previously
published is referred to as ‘historical’ while
the figures which include the 15%
adjustment are referred to as ‘reweighted’.

ICANTAR TNS-

The changes made involved the
simplification of certain questions by, for
example, reducing the number of answer
options provided and splitting questions
with long lists of answer options over a
number of screens/sub-questions.

It was expected that these improvements
would make the questionnaire easier to
complete and more engaging for all
respondents including both those using a
mobile device and those completing using
a PC.

Questionnaire revisions

Piloting of the GBDVS ‘sister’ survey the
Great Britain Tourism Survey (GBTS) using
an online approach commenced in January
2016. It was agreed that the most efficient
and cost effective way to conduct this
online test was to add the GBTS questions
to the ongoing GBDVS survey.

In practice this change involved the
introduction of a number of the GBTS
introductory/ screener questions to be
asked prior to the existing GBDVS
questions and the removal of a historic
GBDVS question regarding overnight trips
as it had become redundant due to the
additions. With these changes some minor
‘tweaking’ was also required in the wording
of questions to make the text clear and to
ensure consistency between the two
surveys.

As part of the GBTS online piloting some
respondents received a questionnaire
which had more significant changes to
ordering, for example asking all of the
GBTS questions of respondents prior to
GBDVS. However, none of the data from
the respondents in these survey cells was
used in production of final GBVDS data.
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Table 1.4 — GBDVS - Summary of questionnaire content

Question No.

1
2 (2011 SURVEY
ONLY)

3 (2011 SURVEY
ONLY)

4

[o7]

13

13a (INCLUDED
FROM 2012)
13b

11

12

14

15

16

17

18

19

Question (N.B. exact wording is not used below)

SECTION 1 - GENERAL LIFE AND ACTIVITIES SECTION

When most recently returned from an overnight trip in the UK

How often normally undertake routine shopping for groceries, other routine shopping, other leisure activities like playing sport, gym, walking, hobbies.

How often normally undertake leisure activities — see list of 15 categories in Table 1.2 below.

When most recently took part in any of the 15 activity categories — answer options include last week.

SECTION 2 — LEISURE DAY VISITS IN PREVIOUS WEEK

Number of leisure visits taken in previous week involving any of 15 activities as determined at Q4

Activities undertaken during each visit

Duration of trip

SECTION 3 - 3+ HOUR LEISURE DAY VISITS IN PREVIOUS WEEK (questions asked only for visits lasting 3+ hours. A maximum of 3 visits asked about per
respondent— selected randomly when more have been taken)

General type of place visited

General type of place visited — single main place if more than one chosen at Q13

Region of main visit destination

Main destination - village, town or city

London borough visited

Type of place visit started from (home, work, other)

Name of village, town or city visit started from

Total distance travelled during visit (round trip from start to finish)

Single main form of transport used

Single main activity undertaken during visit

Detailed activity/activities undertaken during visit (list of 48 answer options)
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Table 1.4 (continued) — GBDVS - Summary of questionnaire content

Question No. Question (N.B. exactwording is not used below)
SECTION 1 - GENERAL LIFE AND ACTIVITIES SECTION
Q20-Q22 Inclusion of secondary destination(s) in visit
Q23 Visit duration — overall, time spent travelling, time in different destinations
Q24-Q25 Party composition
Qé1 Whether any members of visit party had a disability (INCLUDED FROM 2013)
Q26-Q28 Visit expenditure - items purchased, amounts spent
Q29 Regularity take visiti.e. to same place to do same activity
Q30 Frequency take visiti.e. to same place to do same activity
(Only 2011 to0 2013) SECTION 4 — VISITOR EXPERIENCE (asked only for visits involving certain activities, used form TRI*M analysis in England only)
Q31 Overall experience of destination
Q32 Likelihood to recommend destination
Q33 Likelihood to revisit destination
Q34 Rating of destination compared to others in UK
SECTION 5 — CLASSIFICATION QUESTIONS
Q40 Region of residence
Q40b London borough live in
Q41 Village, town or city live in
Q45-Q47 Place work in if different from place of residence
Q48-Q50 Place study in if different from place of residence
Q51-Q52 Place(s) take part in routine shopping, other routine activities

Demographic questions |Children in household
Marital status
Car access
Working status
Age when stopped full time education
Socio-Economic Grade
Internet usage (hours per week)
Sexual orientation (Q62, INCLUDED FROM 2013)
Ethnicity (Q63, INCLUDED FROM 2013)
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Data preparation and analysis

Data quality checks The following quality checks were included within the survey script:

Question 5 — number of visits taken - if respondents indicated that they had taken more
than one leisure visit within a single day, a subsequent question was asked to ensure
that these were actually separate outings (i.e. with the participant returning to their
home/ workplace/ holiday accommodation) between visits rather than just separate
stages of a single longer trip

The general quality checks in place to ensure the validity of panel respondents and the

responses they provide are described on page 224. In addition to these general checks, a

number of further checks were implemented either as part of the GBDVS questionnaire

script, whereby respondents were asked to validate their own responses at certain points,

or post fieldwork when checks were conducted by the Kantar TNS study team to identify

then correct or remove invalid responses. = Question 23 — visit duration - if the sum of the durations spent at different stages of the
visit varied from the previous response at Question 8 regarding total trip duration,
respondents were asked to confirm or re-enter their response

= Question 27 — expenditure — if respondents claimed to have spent £500 or more on any
single expenditure category they were asked to confirm or re-enter their response

IKANTAR TNS- & Statland T S @ 240
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Data preparation and analysis

In the processing of the annual data, further quality checks and edits were undertaken as
follows:

Region visited — question 13b asks respondents to indicate where they visited, selecting
answers from a list of Government Office Regions while question 11 recorded the name
of the specific village, town or city visited. Post fieldwork, responses to question 11 were
profiled at a number of geographic levels including Local Authority, Country and
Government Office Region. Where the region of the village, town or city selected at
question 11 did not match the region selected by the same respondent at question 13,
responses were manually checked and corrected where possible. Also where a
response of Don’t Know was provided at question 13b, the response from question 11
was used to determine the region visited

ICANTAR TNS-

Tourism
Day Visits

Methods and
Performance

3hr+ Leisure Full
Day Visits data tables

Activities Core
to Tourism Visits

Visit Expenditure - where the reported total expenditure for an individual visit exceeded
£5,000 this visit was removed from the data as it was felt that the data was either
unreliable or would have an undesirably disproportionate impact on the grossed
estimates of total visits. Also, all other visits with a reported spend of over £500 were
manually reviewed and any answers considered not to be viable were removed

Very large expenditure weights — similarly if following the above removal of visit spend
outliers, the expenditure of visit weight for any individual visit still exceeded 500 (i.e.
meaning that this single visit contributed £0.5m or more to grossed estimates) this visit
would be removed from the data
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Distance travelled

Question 16 asks respondents to indicate the total distance they travelled during their trip,
selecting their response from a list of distance bands.

During 2011, an analysis was undertaken to determine the accuracy of responses to this
question by taking data on the start and end points of visits to derive the actual distances
between these points. Full details of this exercise and its outcomes are provided in the
appendix.
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In summary, this comparison found that the distances provided by respondents were often
inaccurate with the claimed distance typically lower than the real distance travelled. To
improve the accuracy of responses at this question, from January 2012, a change was
made to the question to increase the number of distance bands available to respondents
who claimed to have travelled more than 100 miles. The change made involved the
replacement of the original single answer option of ‘over 100 miles’ with 5 new bands -."101
to 149 miles’, ‘150 to 200 miles’, ‘201 to 250 miles’, ‘251 to 300 miles’ and ‘over 300 miles’.
Also from January 2012 the ‘don’t know’ answer option was made more prominent to
ensure that respondents with no idea of the distance travelled on their visit provided this
response rather than a guessed distance.

Given the above, the data collected at question 16 should be treated as indicative of total
distances travelled. Accordingly when results from this question are presented they are
labelled ‘claimed distances’.
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Defining Tourism Day Visits

The World Tourism Organisation (UNWTO) defines a Tourism Day Visit as a same day visit taken for leisure purposes outside of the participants ‘usual environment’. However, there is
no definitive UNWTO definition of ‘usual environment’. Instead, recognising the impact of national variations in factors such as population density and transport accessibility, UNWTO
recommend that national tourism organisations determine their own definitions of ‘usual environment’, taking account of the following criteria:

= The frequency of trip — UNWTO propose that places frequently visited within an individual’s ‘current life routine’ should be considered as their ‘usual environment’. This includes usual
places of work or study and other regularly visited places such as the homes of friends or relatives or shopping centres, even if they are some distance from home or in a different
administrative area

= The duration of trip — UNWTO propose that countries should take account of the duration of visits when determining a definition of usual environment. No specific recommendations
such as minimum durations are provided

= The crossing of administrative borders and distance from usual place of residence — recognising the varying scale of administrative areas in different countries and the fact that
individuals live at different distances from borders, UNWTO recommend that the crossing of administrative borders and distance from home should be considered together when
establishing the limits of an individual’'s usual environment

These criteria were all taken into account in the design of the GBDVS questionnaire and subsequent decisions regarding how best to analyse Tourism Day Visits as discussed in the next
page.
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Summary

Defining Tourism Day Visits

GBDVS captures headline data on the
volume of visits from home involving any of
the activities listed in the table below. Any
participation in the above activities, outside
of the respondent’s home but in any place
within the UK could be considered to be a
Leisure Day Visit. When more than one
activity was undertaken within a single trip
away from home (e.g. undertaking outdoor
leisure activities and going out for a meal),
this would be treated as a single Leisure
Day Visit and the main activity undertaken
was also recorded.

Table 1.6 — Leisure activities included in

definition of Leisure Day Visit

Visiting friends or family for leisure

"Special’ shopping for items that you do not
regularly buy
Going out for a meal

Going on a night out to a bar, pub and/or club

Going out for entertainment — to a cinema, concert
or theatre

Table 1.6 (continued) — Leisure activities

included in definition of Leisure Day Visit
Undertaking outdoor leisure activities such as
walking, cycling, golf, etc.
Taking part in other leisure activities such as
hobbies, evening classes, etc. (outside of your
home)
Taking part in sports, including exercise classes,
going to the gym, etc.

Watching live sporting events (not on TV)

Going to visitor attractions such as a historic house,
garden, theme park, museum, zoo, etc.

Going to special public event such as a festival,
exhibition, etc.

Going to special events of a personal nature such
as a wedding, graduation, christening, etc.

Going on days out to a to a beauty or health
spa/centre, etc.
Going on general days out/ to explore an area

Going on day trips/excursions for other leisure
purpose not mentioned above

Respondents provided information on the
volume of Leisure Day Visits taken and
then full details of any Leisure Day Visits
lasting 3 hours or more. Further filters
based on the regularity of visit and place
visited were then applied to these visits to
define the subset of Tourism Day Visits:

= Regularity - the participant must
indicate that the visit (i.e. same activity
in same place) is not undertaken ‘very
regularly’ (i.e. as recorded at question
29)

= Place - the destination of the visit must
be different from the place (i.e. city,

town, village or London borough) where

the participant lives. If the visit is taken
from a workplace, the destination must
be in a different place from the
workplace. However this rule is not
applied when the visit has involved
watching live sporting events, going to
visitor attractions or going to special
public events

The definitions were agreed by the survey
sponsors following a significant amount of
discussion and testing of alternative
definitions. The final definition meets the
UNWTO recommendations by taking
account of the activity undertaken (i.e., as
listed above), visit duration (at least 3 hours
overall), how regularly the trip is taken and
the place visited.
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Defining Activities Core to Tourism

In addition to 3+hours and Tourism Day Visits sections, a new section allowing a better
view of the volume and expenditure of the touristic activities in the UK was added: the
Activities Core to Tourism section.

Table 1.7 — Leisure activities included in definition of Activities Core to Tourism

Going out for entertainment (i.e. concert or theatre)

Effectively, this new section is a subset of the Tourism Day Visit and includes only

. - . . . k lei iviti h IKi li If etc.
respondents that undertook certain activities as seen in the table on the right hand side. Undertake outdoor leisure activities such as walking, cycling, golf etc

Like with the TDV section, the definition of this new section was agreed by the survey Watch live sporting event (not on TV)

sponsors following a significant amount of discussion. Going to visitor attractions such as a historic house, garden, theme park, museum, zoo, etc.

Going to a special public event such as a festival, exhibition, etc.

Going to special public event such as a festival, exhibition, etc.

Going to special events of a personal nature such as a wedding, graduation, christening, etc.
Going on general days out/ to explore an area

But excluding going to the cinema
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Weighting development

As described previously, quotas are used
in the GBDVS data collection stage to
increase the representivity of the survey
sample on the basis of certain key
demographics and by geography. However
to correct for any remaining biases and
further increase the representivity of the
survey, data weights are also applied
during the processing of each month’s
results.

The outputs of this process include
estimates of the total volume of Tourism
Day Visits taken by the GB adult population
and results representative of the adult
population and the visits they have taken
over the study period. The following
sections describe the weighting stages
applied and some of the key considerations
when each of the stages were developed.

of the report

Scope Summary

Demographic weighting

This stage of weighting is applied to
correct’ for variations between the
demographic distribution of respondents
and the GB population. Table 1.2 illustrates
how the fieldwork quotas applied ensured
that the sample was representative of the
wider population in terms of a number of
broad gender, age, working status and
socio-economic groups. However when the
profile of survey data set is compared with
the population profile on the basis of other
demographic variables, certain groups can
be seen to be over or under represented.
For example when age and gender are
interlocked there is an under representation
of males aged 16 to 24 but over
representation of males aged 65 and over.

ICANTAR TNS-
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Similarly, as discussed previously, the
sample contains a lower proportion of
people who terminated education aged 16
years or over than is found in the GB
population and, as might be expected given
the survey mode, most panelists are very
regular Internet users (93% accessing on a
daily basis compared to 60% amongst the
GB adult population).

In developing the weighting solution it was
important to take account of these
variations between the sample population
and GB population profile. The review
undertaken to develop a weight solution
also found that the demographics most
correlated to levels of visit taking included
age, socio-economic group, age of
terminating education and car ownership
and data from the offline surveying
indicated that certain groups were more
likely than others to use the Internet very
frequently (more details are provided later
in the report).

3hr+ Leisure
Day Visits

Full Methods and
data tables Performance

As such, based on the results of this
review, during 2011 a large number of
alternative weighting solutions were tested
to find the best balance between increasing
the representivity of the survey data and
maintaining an acceptably high level of
weighting efficiency (i.e. data is ‘lost’ when
weighting is applied to data and increasing
the number of weighting factors will
typically have a negative effect on
weighting efficiency). Each of these
solutions was reviewed and discussed in
detail with the client group to determine the
most appropriate solution for the ongoing
survey.
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Weighting development

Following this process it was decided that the following series of demographic weights
should be applied to each month’s data:

= Gender (male/female), age (16-24/25-44/45-64/65+) and region (GOR x 11) interlocked
= Social grade
= Age terminated education

By applying this combination of weights the overall weighting efficiency has been found to
be around 70% on average.

This means that while a total of 35,118 interviews were conducted in GBDVS during 2017,
the effective sample size is around 25,000. The weighting targets used are provided in the
tables in this page and the next one (figures in thousands) the overall sum of these weights
is 49.236 million, reflecting the size of the GB adult population.
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Table 1.8 Social grade and TAE weighting targets

(‘000s)

Social Grade

AB 11,370
C1 14,067
C2 10,342
DE 13,457

Terminal Age Education

16 years or younger 24,188
17-19 years 10,635
20 years or older 10,961
Still Studying 3,453
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Weighting development

East Midlands Male 16-24 284 South West Male 16-24 322 North East Male 16-24 175 Scotland Male 16-24 319
East Midlands Male 25-44 580 South West Male 25-44 650 North East Male 25-44 329 Scotland Male 25-44 682
East Midlands Male 45-64 585 South West Male 45-64 685 North East Male 45-64 344 Scotland Male 45-64 688
East Midlands Male 65+ 346 South West Male 65+ 460 North East Male 65+ 197 Scotland Male 65+ 375
East Midlands Female 16-24 269 South West Female 16-24 293 North East Female 16-24 163 Scotland Female 16-24 306
East Midlands Female 25-44 584 South West Female 25-44 641 North East Female 25-44 334 Scotland Female 25-44 704
East Midlands Female 45-64 593 South West Female 45-64 721 North East Female 45-64 355 Scotland Female 45-64 732
East Midlands Female 65+ 423 South West Female 65+ 575 North East Female 65+ 252 Scotland Female 65+ 504
East of England Male 16-24 334 West Midlands Male 16-24 339 North West Male 16-24 447 Wales Male 16-24 193
East of England Male 25-44 782 West Midlands Male 25-44 705 North West Male 25-44 907 Wales Male 25-44 358
East of England Male 45-64 748 West Midlands Male 45-64 685 North West Male 45-64 887 Wales Male 45-64 390
East of England Male 65+ 455 West Midlands Male 65+ 415 North West Male 65+ 508 Wales Male 65+ 247
East of England Female 16-24 308 West Midlands Female 16-24 325 North West Female 16-24 427 Wales Female 16-24 182
East of England Female 25-44 774 West Midlands Female 25-44 710 North West Female 25-44 898 Wales Female 25-44 369
East of England Female 45-64 769 West Midlands Female 45-64 699 North West Female 45-64 912 Wales Female 45-64 408
East of England Female 65+ 564 West Midlands Female 65+ 522 North West Female 65+ 652 Wales Female 65+ 311
London Male 16-24 455 Yorkshire and the Humber Male 16-24 363 South East Male 16-24 500
London Male 25-44 1,442 Yorkshire and the Humber Male 25-44 709 South East Male 25-44 1,115
London Male 45-64 827 Yorkshire and the Humber Male 45-64 664 South East Male 45-64 1096
London Male 65+ 390 Yorkshire and the Humber Male 65+ 382 South East Male 65+ 646
London Female 16-24 440 Yorkshire and the Humber Female 16-24 344 South East Female 16-24 469
London Female 25-44 1,368 Yorkshire and the Humber Female 25-44 703 South East Female 25-44 1,133
London Female 45-64 861 Yorkshire and the Humber Female 45-64 677 South East Female 45-64 1,131
London Female 65+ 512 Yorkshire and the Humber Female 65+ 486 South East Female 65+ 823
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Content Introduction

Visit weighting

In many of the data outputs from GBDVS,
the weighted base represents all of the
visits taken by GB residents over the period
of interest (i.e. month, quarter or year). To
obtain data at this level, further weights
must be applied in addition to the
demographic weights.

The approaches followed to apply this visit
level weighting are very similar to those
followed in previous surveys of Day Visits
(e.g. ELVS in 2005 and GBDVS in 2002)
and in other ongoing monitors of leisure
participation such as the Monitor of
Engagement with the Natural Environment
which is undertaken by Natural England.

In summary the following steps are
followed:

= The total claimed number of trips is
calculated for each respondent (TCT).
That is the total number of trips of 3
hours duration taken in the previous
week, as recorded at question 8

Scope
of the report

Summary

= The total number of trips with details
given is calculated for each respondent
(TDT). That is the number of trips asked
about in Section 3 of the questionnaire
(Q13 to Q30) which is capped at a
maximum of 3

= The Trip Correction Factor (TCF) for
each respondent is calculated as
follows: TCF=TCT/TDT

» The Calendar Month Factor (CMF) is
calculated as the total days in the
reporting month divided by the number
of days reported by each respondent as
falling into that month

* The Total Visit Weight (TVW) is
calculated for each respondent as the
product of their Demographic Weight
(DW), Trip Correction Factor (TCF) and
Calendar Month Factor (CMF)

= The estimate of the total number of visits
taken in each month by the GB adult
population is the sum of the Total Visit
Weights

ICANTAR TNS-
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Following this process weighted estimates
of the volume of visits taken and the profile
of these visits have been produced for each
month. Quarterly and annual results have
then been obtained by combining these
estimates.

3hr+ Leisure

Full Methods and
data tables Performance

Expenditure of visit weighting

GBDVS visit based results are also
presented in terms of the expenditure of
expenditure made during visits. To obtain
results at this level, a further weight is
applied to each visit recorded using
responses to question 27 regarding total
visit spend. In summary, the Total Visit
expenditure Weight (TVVW) is obtained by
multiplying the Total Visit Weight (TVW) by
total visit spend.
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Content Introduction

Offline survey

Undertaking GBDVS using an online
survey method represented a significant
change from the approaches followed in
previous surveys regarding leisure and
tourism participation. Indeed GBDVS is one
of the largest monitors undertaken using an
online approach with most other surveys
conducted by the public sector in the UK
continuing to administered through
‘traditional’ face to face or telephone survey
methods.

Given this innovative nature of the GBDVS
approach, during the first year of fieldwork
it was felt important that some parallel
offline surveying was undertaken. The
purpose of this parallel data collection was
to provide a measure of the validity of the
data collected online and thereby identify
measures that could be taken to increase
the robustness of data. Comparison of the
data collected online and offline focused
upon the following key areas:

Scope
of the report

Summary

= Mode effect —i.e. differences in the data
collected through the interviewer
administered approach traditionally used
in surveys of this nature to an online self
completion approach

* The effect of the online sample being
dominated by people who regularly
access the Internet

= Details of visits report — comparing the
profile of visits reported using each
mode

ICANTAR TNS-

Tourism
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to Tourism Visits Day Visits

Approach

6 waves of offline surveying were
undertaken on the following dates to
achieve a total sample of 6,363:

= w/b 21st February 2011 — 1,009
interviews

= w/b 23rd May 2011 — 1,255 interviews
= w/b 27th July 2011 - 1,026 interviews
= w/b 8th August 2011 — 980 interviews

= w/b 10th October 2011 — 1,052
interviews

= w/b 12th December 2011 — 1,041
interviews

3hr+ Leisure

Full Methods and
data tables Performance

In each survey wave a shortened version of
the GBDVS questionnaire was included in
the Kantar TNS in-home omnibus. To
minimise the mode effect the questions
were worded identically and scripted in a
self completion format, allowing
interviewers to hand their CAPI tablet
computer to the respondent to allow them
to complete the questionnaire themselves.

The profile of this sample was in line with
the standard in-home omnibus quotas
(based on gender, age and working status)
and the data were subsequently weighted
using an identical approach to that used for
the online data.
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Content Introduction

Offline survey

Mode effect

Comparing the weighted data collected
online with the weighted data collected
offline, we see that in the offline approach
details of around a third (34%) fewer 3
hours+ visits are recorded overall. A similar
difference is found if this comparison is
based only on those respondents who
access the Internet daily.

These differences provide an indication of
the scale of the mode effecti.e. when
demographic and internet usage variations
are controlled for through the application of
weights and focusing the analysis on
regular Internet users only, most of the
remaining difference in the results is likely
to relate to differences in how responses
are given when completing the survey in
different ways.

Scope
of the report

Summary

For example the lower volume of visits
typically recorded in the off line survey may
relate to respondents abbreviating their
responses as they feel under pressure to
complete the survey quickly as an
interviewer is present. However, while the
online survey provides respondents with
more time to provide a full and considered
response, its self completion nature could
lead to respondents misunderstanding
guestions so potentially providing invalid
responses.

ICANTAR TN S
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Sample profile

As shown in the table below by definition,
all of those who responded to the main
GBDVS online in 2011 had internet access
while in the parallel offline surveying 24%
of respondents had no access to the
Internet. Also, over the course of 2011,
78% of the online survey interviews were
conducted with respondents who claimed
to access the Internet on a daily basis
some for many hours per day, this
compared with 53% of the offline sample.

3hr+ Leisure
Day Visits

Table 1.10 Full Off-line
sample profile GBDVS sample
by internet online

usage sample

No Internet ) 24%
access

Any Internet 100% 76%
access

Daily Internet 78% 539%
access

Full Methods and
data tables Performance

The data collected in the off-line survey
could be used to compare the demographic
profile of daily Internet users with those
people who accessed the Internet less
frequently or never. This comparison found
that age, gender, working status and age of
completing education were all found to be
correlated to whether or not an individual
accessed the Internet daily. Most
significantly, daily internet users were more
likely to be male, aged under 45, working
and to have completed education aged 17
or over.

These findings reinforced the importance of
using these demographic variables as
survey quotas and in the final weighting
solution to counteract for some of the
potential biases caused by the high
proportion of daily Internet users in a
sample drawn from an online panel.
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Offline survey

Further results comparison

As mentioned above, the off-line approach provides estimates of the volume of 3 hours+
visits taken which area around a third higher than obtained from the online approach.

Following a review it has been concluded that most of this difference is likely to be a mode

effect rather than related to the sample profile.

The off-line survey waves also collected details regarding general frequency of
participation in leisure activities and the profile of day visits (i.e. destination type, activities
undertaken, etc.).
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In summary a comparison of this range of different results illustrated the following:

In results where respondents were asked whether or not they had undertaken a
particular leisure activity and frequency of participation in this activity (i.e. at questions 3
and 4), respondents in the online survey were consistently more likely to report
participation than those interviewed in the off-line interviewer administered approach.
This is similar to the overall higher levels of reporting of visit participation and is also
likely to be related to how respondents complete the questionnaire i.e. with online
respondents taking more time to complete responses than those conducting the
interviewer administered questionnaire

However it is notable that in results relating to the profile of visits taken — for example
the places visited, activities undertaken and distances travelled - the results obtained in
the online and off-line surveying were very similar. This similarity was also found in the
piloting of different methods undertaken by ETIP in 2009 and 2010

Further outputs form the off-line surveying (including data tables and further charts
illustrating comparisons of the data collected using the different modes) are available
separately.
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Content Introduction

Accuracy of results

The previous sections of this report have
outlined the many measures taken to
ensure that the data collected in GBDVS
are as accurate a possible and that
subsequent analysis stages provide results
which are as representative as possible of
the GB adult population.

Normally in a large survey of this nature the
confidence intervals associated with key
results are calculated to provide an
indication of the accuracy of these findings.
However, as discussed previously, in any
survey conducted through an online panel
approach, rather than being selected at
random the respondents ‘opt-in’ to the
survey. Therefore the approaches normally
followed to calculate confidence intervals
cannot be relied upon to provide a
complete measure of the accuracy of the
survey findings and only indicative
estimates of the accuracy of GBDVS can
be provided.

Scope
of the report

Summary

GBDVS 2017 involved some 35,118
interviews and the weighting solution used
was estimated to have an efficiency of
around 70%. On that basis the effective
total sample size was estimated at around
25,000.

The table on the right hand side illustrates
the margins of error that would be
associated with results obtained with this
total effective sample and with the
equivalent national samples if data
collection was undertaking using a pure
random probability sampling approach.

ICANTAR TN S

Tourism

Day Visits

Table 1.11

Activities Core
to Tourism Visits

3hr+ Leisure
Day Visits

Margin of error at 95% levels of
confidence with a Simple
Random Sample

All In
Responde In Scotland
nts England and
Wales
Effective . 25000 17,500 3,500
sample size
Result
10% or
0% +/0.31% +/-0.37% +/- 0.99%
20% or
0% +/-0.42% +/-0.50% +/- 1.33%
30% of
700/: © +/-0.48% +/- 0.57% +/- 1.52%
40%
600/(; or +/-051% +/-0.61% +/-1.62%
50% +/- 0.52% +/- 0.62% +/- 1.66%

Y Visi .
& Scotland

Full
data tables

Methods and
Performance

By comparison Natural England’s MENE
survey which also collects details of
frequency of leisure participation though
weekly waves of fieldwork and a 7 day
diary approach has an annual effective
sample size of around 28,000 interviews.
The data collected in this survey is used to
obtain an estimate of total annual visits to
the natural environment, following a very
similar weighting and grossing approach to
that applied in GBDVS.

As this survey is conducted using a an in-
home interviewing approach with
respondents selected to participate in the
survey it is possible to calculate the
complex standard errors associated with
key results. As such it has been estimated
that the total estimate of volume of visits
obtained from MENE are accurate to within
a range of around +/-2%.
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Further details

For information about GB Day Visits, write to the nearest address below:

Humphrey Walwyn Chris Greenwood Robert Lewis

Head of Research & Insight Senior Tourism Insight Manager Head of Research
VisitEngland VisitScotland Visit Wales

Upper Ground Floor 94 Ocean Drive QED Centre

1 Victoria Street Edinburgh Treforest Estate
London EH6 6JH Pontypridd

SW1H OET Chris.Greenwood@yvisitscotland.com Rhondda Cynon Taf
Humphrey.Walwyn@visitengland.org CF37 5YR

Robert.Lewis@wales.gsi.gov.uk

Y oVisit . sjak Cymru
w@m- \?) Sédtland }}’fg{ Wales

The statutory tourist boards and Visit Wales (the Tourism Department of the Welsh Government) jointly sponsor the Great Britain Day Visits Survey.
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				3 YEAR AVERAGE 2015-2017 (Reweighted data)*

				3 HOUR+						TDV

		LA		Volume (millions)		Value (millions)		Unweighted Base		Volume (millions)		Value (millions)		Unweighted Base

		Adur		1.42		£   6.7		33.0		0.72		£   3.7		11.0

		Allerdale		5.97		£   197.9		188.0		4.46		£   155.9		133.0

		Amber Valley		3.04		£   33.1		94.0		2.01		£   27.3		61.0

		Arun		7.07		£   140.2		221.0		3.70		£   97.3		124.0

		Ashfield		1.14		£   9.7		40.0		0.50		£   3.7		17.0

		Ashford		5.44		£   175.7		179.0		3.98		£   127.3		127.0

		Aylesbury Vale		5.42		£   210.4		183.0		3.78		£   180.0		124.0

		Babergh		3.63		£   119.6		113.0		1.76		£   38.2		62.0

		Barking And Dagenham		9.42		£   178.4		214.0		5.32		£   154.6		132.0

		Barnet		11.52		£   202.5		337.0		7.42		£   155.6		236.0

		Barnsley		6.43		£   69.9		178.0		3.41		£   43.2		95.0

		Barrow-In-Furness		2.45		£   46.1		66.0		0.65		£   30.5		26.0

		Basildon		6.43		£   108.9		168.0		4.05		£   69.9		103.0

		Basingstoke And Deane		7.00		£   178.2		215.0		3.63		£   137.3		122.0

		Bassetlaw		5.22		£   75.9		131.0		2.72		£   45.9		70.0

		Bath And North East Somerset		9.47		£   255.5		310.0		5.90		£   214.7		203.0

		Bedford		5.43		£   121.7		156.0		2.66		£   78.3		86.0

		Bexley		10.03		£   257.5		269.0		6.73		£   217.5		189.0

		Birmingham		54.57		£   1,986.3		1692.0		27.93		£   1,361.5		874.0

		Blaby		3.08		£   45.3		95.0		2.17		£   38.9		63.0

		Blackburn With Darwen		4.83		£   154.3		127.0		2.58		£   115.4		66.0

		Blackpool		14.23		£   552.4		404.0		8.83		£   441.7		261.0

		Bolsover		2.43		£   41.2		60.0		1.37		£   26.4		36.0

		Bolton		10.67		£   195.8		255.0		4.83		£   96.7		121.0

		Boston		4.04		£   97.8		105.0		1.75		£   58.4		47.0

		Bournemouth		13.31		£   327.2		363.0		6.96		£   216.6		191.0

		Bracknell Forest		2.43		£   41.1		72.0		1.00		£   32.0		33.0

		Bradford		15.07		£   299.0		427.0		8.43		£   222.0		245.0

		Braintree		8.44		£   184.5		208.0		5.21		£   161.6		137.0

		Breckland		6.91		£   94.4		186.0		3.46		£   73.4		102.0

		Brent		10.10		£   325.8		287.0		7.68		£   236.8		238.0

		Brentwood		2.82		£   24.9		77.0		1.57		£   16.5		45.0

		Brighton And Hove		20.39		£   681.3		595.0		11.37		£   436.6		351.0

		Bristol		30.87		£   964.9		908.0		13.66		£   604.4		470.0

		Broadland		4.43		£   62.3		102.0		2.77		£   33.7		74.0

		Bromley		16.25		£   438.1		420.0		10.74		£   347.8		294.0

		Bromsgrove		3.47		£   53.4		115.0		2.10		£   45.4		72.0

		Broxbourne		1.63		£   44.0		47.0		0.97		£   38.8		27.0

		Broxtowe		2.49		£   34.8		75.0		1.67		£   25.3		49.0

		Burnley		3.82		£   89.4		108.0		2.28		£   40.5		61.0

		Bury		7.34		£   298.4		209.0		3.69		£   245.5		115.0

		Calderdale		10.23		£   306.8		301.0		5.64		£   243.9		169.0

		Cambridge		11.75		£   404.1		325.0		6.67		£   276.8		182.0

		Camden		18.21		£   717.7		523.0		14.20		£   599.1		428.0

		Cannock Chase		4.31		£   42.4		97.0		2.15		£   17.8		55.0

		Canterbury		11.78		£   268.9		348.0		7.23		£   210.2		220.0

		Carlisle		6.39		£   193.4		195.0		2.77		£   141.9		103.0

		Castle Point		1.56		£   27.1		53.0		0.98		£   20.4		33.0

		Central Bedfordshire		7.98		£   136.7		250.0		4.76		£   73.2		154.0

		Charnwood		5.50		£   132.1		164.0		2.95		£   114.9		88.0

		Chelmsford		8.12		£   223.2		229.0		5.11		£   175.6		144.0

		Cheltenham		6.96		£   260.1		210.0		3.61		£   174.7		115.0

		Cherwell		4.90		£   240.6		163.0		2.97		£   200.1		96.0

		Cheshire East		16.77		£   494.2		513.0		9.95		£   344.1		324.0

		Cheshire West And Chester		18.32		£   644.1		710.0		12.65		£   568.1		506.0

		Chesterfield		6.76		£   137.9		182.0		3.06		£   81.3		91.0

		Chichester		7.17		£   201.1		243.0		5.09		£   169.8		177.0

		Chiltern		2.28		£   57.1		79.0		1.53		£   46.9		50.0

		Chorley		5.48		£   56.4		153.0		2.85		£   41.2		81.0

		Christchurch		2.01		£   61.5		63.0		1.34		£   18.9		41.0

		City Of London		70.71		£   4,356.0		1787.0		50.19		£   2,874.8		1361.0

		City Of Westminster		29.55		£   1,650.2		935.0		25.49		£   1,315.9		811.0

		Colchester		13.64		£   281.4		340.0		7.78		£   153.1		195.0

		Copeland		2.14		£   24.1		61.0		1.20		£   15.7		35.0

		Corby		2.08		£   44.7		54.0		0.95		£   32.3		24.0

		Cornwall		31.22		£   859.7		948.0		20.42		£   502.0		617.0

		Cotswold		3.92		£   92.8		114.0		3.17		£   81.5		88.0

		County Durham		21.94		£   435.8		584.0		11.85		£   280.6		344.0

		Coventry		13.61		£   261.5		426.0		5.92		£   136.3		186.0

		Craven		4.19		£   132.8		136.0		3.15		£   82.3		113.0

		Crawley		4.29		£   162.2		120.0		1.81		£   86.6		61.0

		Croydon		17.08		£   664.3		443.0		12.67		£   425.9		328.0

		Dacorum		4.52		£   66.7		129.0		2.54		£   45.0		75.0

		Darlington		5.26		£   108.6		150.0		2.20		£   61.4		64.0

		Dartford		3.71		£   105.8		121.0		2.38		£   84.3		75.0

		Daventry		5.30		£   70.4		131.0		3.35		£   57.0		82.0

		Derby		11.11		£   262.2		322.0		5.27		£   162.8		155.0

		Derbyshire Dales		8.24		£   201.3		225.0		6.53		£   142.2		175.0

		Doncaster		12.70		£   329.2		351.0		7.94		£   260.3		215.0

		Dover		4.85		£   176.5		173.0		3.33		£   152.1		112.0

		Dudley		10.16		£   237.7		299.0		5.36		£   161.4		164.0

		Ealing		12.33		£   274.1		297.0		9.57		£   235.4		232.0

		East Cambridgeshire		4.57		£   59.2		125.0		3.15		£   49.2		78.0

		East Devon		8.14		£   200.0		239.0		6.02		£   177.4		173.0

		East Dorset		3.03		£   39.7		98.0		1.96		£   22.7		61.0

		East Hampshire		4.05		£   57.9		138.0		2.23		£   42.1		84.0

		East Hertfordshire		4.10		£   67.7		92.0		2.38		£   45.9		53.0

		East Lindsey		13.62		£   571.2		297.0		9.15		£   267.7		218.0

		East Northamptonshire		1.68		£   28.8		53.0		0.98		£   16.0		32.0

		East Riding Of Yorkshire		14.63		£   296.3		401.0		8.82		£   201.5		265.0

		East Staffordshire		4.24		£   62.5		121.0		2.02		£   46.3		73.0

		Eastbourne		5.98		£   124.1		165.0		3.31		£   97.0		87.0

		Eastleigh		2.01		£   54.1		78.0		0.90		£   41.5		47.0

		Eden		2.46		£   80.7		82.0		2.19		£   79.4		72.0

		Elmbridge		3.08		£   98.8		98.0		1.95		£   74.4		60.0

		Enfield		13.44		£   327.9		349.0		10.41		£   292.7		274.0

		Epping Forest		3.16		£   70.4		83.0		2.37		£   63.7		63.0

		Epsom And Ewell		2.58		£   48.9		74.0		1.78		£   41.9		46.0

		Erewash		2.60		£   33.1		90.0		1.13		£   17.7		41.0

		Exeter		9.37		£   224.7		303.0		5.92		£   176.1		194.0

		Fareham		3.80		£   69.6		119.0		2.05		£   49.7		73.0

		Fenland		4.40		£   67.4		106.0		2.02		£   41.6		50.0

		Forest Heath		3.13		£   78.3		71.0		2.18		£   71.3		52.0

		Forest Of Dean		3.22		£   45.7		107.0		1.66		£   28.9		62.0

		Fylde		3.95		£   102.5		115.0		2.57		£   72.6		72.0

		Gateshead		6.51		£   164.1		183.0		3.65		£   132.5		112.0

		Gedling		3.49		£   24.5		78.0		2.29		£   18.4		49.0

		Gloucester		8.08		£   274.0		208.0		4.05		£   229.4		115.0

		Gosport		2.32		£   33.3		71.0		0.56		£   18.7		22.0

		Gravesham		2.47		£   34.5		74.0		1.05		£   13.7		33.0

		Great Yarmouth		6.71		£   136.1		169.0		4.81		£   105.8		111.0

		Greenwich		14.84		£   426.4		432.0		11.55		£   378.2		343.0

		Guildford		7.54		£   146.6		232.0		4.62		£   111.6		149.0

		Hackney		9.56		£   275.9		242.0		6.72		£   209.3		190.0

		Halton		4.02		£   85.7		134.0		2.04		£   61.5		68.0

		Hambleton		5.23		£   108.4		131.0		4.08		£   77.6		96.0

		Hammersmith and Fulham		7.73		£   315.9		226.0		6.95		£   291.3		202.0

		Harborough		3.67		£   62.6		101.0		2.73		£   58.6		73.0

		Haringey		7.36		£   200.3		215.0		5.97		£   191.1		173.0

		Harlow		2.50		£   63.4		79.0		0.84		£   19.4		28.0

		Harrogate		7.53		£   197.1		227.0		5.49		£   152.0		167.0

		Harrow		10.68		£   282.4		309.0		7.41		£   253.4		239.0

		Hart		2.19		£   43.9		78.0		1.47		£   27.7		49.0

		Hartlepool		2.40		£   49.0		70.0		0.65		£   17.8		24.0

		Hastings		4.97		£   118.3		188.0		2.85		£   82.7		117.0

		Havant		4.94		£   60.8		167.0		2.12		£   36.1		74.0

		Havering		10.60		£   189.5		283.0		7.18		£   144.1		194.0

		Herefordshire		8.56		£   180.1		325.0		5.23		£   133.8		231.0

		Hertsmere		1.75		£   12.9		51.0		1.24		£   9.1		32.0

		High Peak		5.59		£   104.5		168.0		4.41		£   85.5		135.0

		Hillingdon		8.27		£   453.0		257.0		6.37		£   258.5		196.0

		Hinckley And Bosworth		3.78		£   114.9		88.0		1.94		£   60.1		50.0

		Horsham		5.24		£   113.9		133.0		3.76		£   76.7		91.0

		Hounslow		10.12		£   343.5		276.0		6.55		£   270.8		198.0

		Huntingdonshire		8.65		£   208.7		221.0		4.98		£   140.7		129.0

		Hyndburn		3.20		£   29.6		96.0		1.40		£   13.1		43.0

		Ipswich		10.92		£   208.2		269.0		5.06		£   126.5		132.0

		Isle Of Wight		9.16		£   212.2		266.0		6.40		£   173.8		171.0

		Isles Of Scilly		0.22		£   5.0		6.0		0.22		£   5.0		5.0

		Islington		11.16		£   326.8		334.0		8.94		£   290.5		275.0

		Kensington and Chelsea		14.61		£   782.5		423.0		12.87		£   647.4		375.0

		Kettering		5.24		£   95.9		123.0		1.96		£   50.2		46.0

		King'S Lynn And West Norfolk		5.97		£   108.4		141.0		3.66		£   66.1		96.0

		Kingston Upon Hull		14.06		£   367.6		398.0		5.98		£   208.2		182.0

		Kingston Upon Thames		11.62		£   338.9		317.0		8.80		£   285.6		248.0

		Kirklees		19.87		£   350.0		519.0		10.50		£   200.2		295.0

		Knowsley		2.92		£   50.4		66.0		2.06		£   48.2		40.0

		Lambeth		8.37		£   296.6		259.0		6.71		£   241.7		203.0

		Lancaster		5.68		£   141.4		175.0		3.26		£   112.3		101.0

		Leeds		41.27		£   1,441.5		1198.0		24.81		£   930.5		715.0

		Leicester		14.91		£   510.9		418.0		8.03		£   394.1		225.0

		Lewes		3.67		£   58.2		109.0		2.66		£   45.7		81.0

		Lewisham		7.94		£   163.3		216.0		6.34		£   127.1		174.0

		Lichfield		4.55		£   87.9		138.0		3.07		£   74.0		95.0

		Lincoln		7.74		£   202.6		218.0		3.18		£   146.2		112.0

		Liverpool		28.97		£   872.1		851.0		13.60		£   523.8		430.0

		Luton		5.22		£   125.3		176.0		2.09		£   46.0		76.0

		Maidstone		10.48		£   323.3		322.0		6.15		£   219.5		194.0

		Maldon		1.98		£   22.8		61.0		1.19		£   20.3		39.0

		Malvern Hills		4.52		£   151.9		107.0		2.23		£   129.1		76.0

		Manchester		57.18		£   2,326.7		1620.0		30.64		£   1,503.6		931.0

		Mansfield		4.40		£   76.3		126.0		2.41		£   58.2		70.0

		Medway		9.66		£   213.8		259.0		5.68		£   163.5		163.0

		Melton		3.04		£   78.3		83.0		2.01		£   59.7		55.0

		Mendip		4.34		£   97.1		162.0		3.03		£   83.8		113.0

		Merton		7.22		£   253.3		180.0		5.67		£   230.4		139.0

		Mid Devon		3.71		£   78.3		109.0		1.96		£   40.6		65.0

		Mid Suffolk		3.89		£   35.2		110.0		2.26		£   27.9		69.0

		Mid Sussex		5.08		£   82.5		150.0		2.91		£   61.1		90.0

		Middlesbrough		6.54		£   200.5		210.0		2.70		£   121.0		92.0

		Milton Keynes		15.07		£   439.3		429.0		7.77		£   324.5		237.0

		Mole Valley		2.82		£   55.0		106.0		1.73		£   40.7		64.0

		New Forest		6.77		£   164.8		216.0		4.99		£   141.9		155.0

		Newark And Sherwood		5.25		£   87.9		168.0		3.42		£   73.9		108.0

		Newcastle Upon Tyne		24.92		£   988.7		715.0		13.38		£   695.2		398.0

		Newcastle-Under-Lyme		3.78		£   62.8		100.0		2.58		£   41.6		64.0

		Newham		9.76		£   343.8		295.0		7.45		£   286.7		233.0

		North Devon		6.50		£   218.0		185.0		4.21		£   130.0		118.0

		North Dorset		2.51		£   35.9		64.0		1.87		£   30.7		44.0

		North East Derbyshire		3.81		£   42.7		95.0		1.72		£   26.2		45.0

		North East Lincolnshire		6.53		£   212.2		178.0		3.83		£   121.7		100.0

		North Hertfordshire		5.20		£   95.7		165.0		3.23		£   48.7		102.0

		North Kesteven		2.86		£   76.7		74.0		1.33		£   64.6		42.0

		North Lincolnshire		4.67		£   153.1		148.0		2.38		£   51.8		77.0

		North Norfolk		10.41		£   200.3		265.0		7.15		£   165.3		192.0

		North Somerset		8.12		£   183.6		224.0		5.28		£   136.9		149.0

		North Tyneside		5.46		£   82.1		175.0		3.43		£   54.6		109.0

		North Warwickshire		3.80		£   55.0		86.0		2.10		£   44.3		52.0

		North West Leicestershire		3.18		£   80.4		93.0		2.36		£   66.4		70.0

		Northampton		8.04		£   183.1		230.0		2.83		£   114.5		90.0

		Northumberland		17.49		£   416.2		594.0		11.33		£   229.4		413.0

		Norwich		24.91		£   680.3		603.0		11.55		£   394.3		308.0

		Nottingham		30.02		£   900.9		811.0		15.28		£   635.2		431.0

		Nuneaton And Bedworth		4.72		£   77.9		146.0		1.45		£   47.7		50.0

		Oadby And Wigston		1.52		£   16.7		43.0		0.77		£   6.1		13.0

		Oldham		6.03		£   120.4		182.0		3.37		£   78.6		97.0

		Oxford		7.96		£   284.0		262.0		4.98		£   234.1		163.0

		Pendle		2.57		£   69.0		79.0		1.58		£   61.1		46.0

		Peterborough		12.80		£   309.0		292.0		5.84		£   184.0		153.0

		Plymouth		14.94		£   519.6		412.0		6.49		£   363.8		195.0

		Poole		9.55		£   319.3		276.0		4.69		£   237.9		143.0

		Portsmouth		12.83		£   425.9		406.0		7.42		£   333.5		245.0

		Preston		6.32		£   143.8		206.0		3.83		£   87.7		118.0

		Purbeck		3.69		£   48.7		111.0		2.81		£   45.5		92.0

		Reading		12.19		£   420.1		366.0		5.13		£   196.5		171.0

		Redbridge		8.18		£   317.7		206.0		5.57		£   275.3		147.0

		Redcar And Cleveland		4.29		£   55.0		163.0		2.49		£   27.1		94.0

		Redditch		2.72		£   61.7		86.0		1.32		£   40.2		40.0

		Reigate And Banstead		3.60		£   62.0		109.0		2.18		£   35.2		69.0

		Ribble Valley		4.51		£   157.4		126.0		3.70		£   144.6		96.0

		Richmond Upon Thames		11.33		£   452.7		253.0		9.15		£   408.6		278.0

		Richmondshire		2.77		£   45.1		99.0		1.97		£   33.0		72.0

		Rochdale		4.15		£   80.9		130.0		1.74		£   45.3		59.0

		Rochford		3.13		£   75.7		106.0		1.92		£   60.9		62.0

		Rossendale		1.46		£   18.6		35.0		0.36		£   9.3		10.0

		Rother		6.53		£   125.5		191.0		4.17		£   77.4		119.0

		Rotherham		6.79		£   126.9		182.0		3.32		£   67.8		96.0

		Rugby		4.21		£   79.7		125.0		1.65		£   42.3		52.0

		Runnymede		1.81		£   77.4		61.0		1.13		£   69.0		37.0

		Rushcliffe		1.42		£   20.2		58.0		1.13		£   15.4		45.0

		Rushmoor		3.28		£   62.1		104.0		1.55		£   40.7		49.0

		Rutland		1.11		£   21.0		38.0		0.86		£   20.1		28.0

		Ryedale		4.06		£   141.5		111.0		3.07		£   80.1		83.0

		Salford		5.23		£   82.7		161.0		3.15		£   58.7		94.0

		Sandwell		6.64		£   96.7		194.0		3.88		£   68.9		118.0

		Scarborough		12.26		£   344.6		370.0		8.50		£   284.0		256.0

		Sedgemoor		5.93		£   139.9		159.0		3.73		£   115.6		102.0

		Sefton		11.38		£   265.9		288.0		6.77		£   197.4		178.0

		Selby		2.55		£   55.3		77.0		1.00		£   29.5		35.0

		Sevenoaks		4.64		£   91.5		139.0		3.82		£   82.2		111.0

		Sheffield		31.34		£   919.8		860.0		12.53		£   538.0		362.0

		Shepway		6.94		£   133.1		210.0		4.05		£   105.4		128.0

		Shropshire		17.27		£   385.4		612.0		10.94		£   267.5		409.0

		Slough		1.75		£   65.2		54.0		1.11		£   28.2		27.0

		Solihull		9.33		£   433.0		251.0		6.22		£   370.4		161.0

		South Bucks		1.75		£   38.0		58.0		1.33		£   35.8		45.0

		South Cambridgeshire		4.22		£   100.0		115.0		3.27		£   92.3		87.0

		South Derbyshire		2.48		£   72.0		76.0		1.86		£   69.8		51.0

		South Gloucestershire		3.27		£   59.7		110.0		2.07		£   36.6		71.0

		South Hams		5.98		£   132.7		157.0		5.00		£   109.7		126.0

		South Holland		4.11		£   107.6		111.0		2.44		£   83.6		70.0

		South Kesteven		5.12		£   120.4		164.0		3.40		£   98.1		111.0

		South Lakeland		10.29		£   293.7		286.0		7.98		£   241.1		232.0

		South Norfolk		4.25		£   77.8		126.0		2.75		£   64.5		85.0

		South Northamptonshire		3.33		£   72.0		91.0		2.73		£   69.1		79.0

		South Oxfordshire		4.34		£   214.5		150.0		2.97		£   121.3		112.0

		South Ribble		2.66		£   23.9		78.0		1.51		£   15.2		44.0

		South Somerset		7.97		£   248.9		222.0		5.29		£   219.4		147.0

		South Staffordshire		3.83		£   51.0		95.0		2.73		£   45.5		64.0

		South Tyneside		4.70		£   74.1		113.0		2.30		£   36.4		60.0

		Southampton		14.38		£   509.1		434.0		6.31		£   361.9		203.0

		Southend-On-Sea		10.80		£   180.8		241.0		4.32		£   103.3		125.0

		Southwark		10.54		£   297.8		328.0		7.93		£   255.7		251.0

		Spelthorne		2.63		£   59.7		80.0		1.84		£   46.4		52.0

		St Albans		3.66		£   77.8		96.0		2.41		£   43.2		61.0

		St Edmundsbury		6.13		£   158.4		179.0		3.91		£   109.2		118.0

		St. Helens		3.57		£   79.6		102.0		1.93		£   44.1		55.0

		Stafford		5.36		£   186.1		162.0		3.36		£   153.8		92.0

		Staffordshire Moorlands		2.12		£   21.1		77.0		1.38		£   18.0		52.0

		Stevenage		4.29		£   133.7		115.0		2.57		£   59.9		67.0

		Stockport		9.70		£   189.0		305.0		5.11		£   109.8		168.0

		Stockton-On-Tees		3.98		£   80.5		141.0		2.04		£   56.0		75.0

		Stoke-On-Trent		5.76		£   175.2		182.0		3.30		£   123.2		102.0

		Stratford-On-Avon		6.88		£   180.3		223.0		4.54		£   138.9		163.0

		Stroud		4.71		£   140.9		134.0		3.27		£   116.4		99.0

		Suffolk Coastal		7.12		£   190.9		202.0		4.74		£   79.5		141.0

		Sunderland		6.66		£   124.6		192.0		3.14		£   65.6		86.0

		Surrey Heath		2.06		£   50.1		75.0		1.23		£   25.6		48.0

		Sutton		8.21		£   221.3		211.0		6.18		£   181.6		160.0

		Swale		4.77		£   73.4		131.0		3.24		£   63.6		80.0

		Swindon		7.60		£   216.2		216.0		3.07		£   109.3		97.0

		Tameside		5.52		£   91.0		150.0		3.28		£   67.2		93.0

		Tamworth		3.73		£   178.9		114.0		2.13		£   143.7		61.0

		Tandridge		2.56		£   51.0		85.0		1.67		£   40.1		57.0

		Taunton Deane		6.68		£   152.6		186.0		4.14		£   69.6		112.0

		Teignbridge		6.75		£   104.3		204.0		4.20		£   61.5		143.0

		Telford And Wrekin		5.45		£   89.6		160.0		2.83		£   50.9		85.0

		Tendring		9.11		£   200.3		232.0		6.00		£   159.1		150.0

		Test Valley		4.40		£   107.2		127.0		2.53		£   91.9		85.0

		Tewkesbury		3.40		£   38.8		81.0		2.51		£   31.5		57.0

		Thanet		8.18		£   206.2		247.0		4.95		£   168.6		147.0

		Three Rivers		0.79		£   9.6		33.0		0.34		£   5.3		16.0

		Thurrock		3.20		£   102.1		88.0		2.24		£   91.9		66.0

		Tonbridge And Malling		4.21		£   96.5		129.0		2.46		£   86.6		87.0

		Torbay		9.84		£   197.9		268.0		5.00		£   98.3		150.0

		Torridge		2.82		£   63.3		79.0		1.93		£   57.7		48.0

		Tower Hamlets		7.77		£   246.6		218.0		5.00		£   166.3		165.0

		Trafford		6.53		£   91.3		179.0		3.18		£   56.5		103.0

		Tunbridge Wells		6.39		£   165.3		180.0		3.70		£   112.6		116.0

		Uttlesford		3.13		£   69.3		87.0		2.29		£   26.2		60.0

		Vale Of White Horse		2.99		£   83.5		94.0		1.68		£   76.4		59.0

		Wakefield		13.27		£   234.3		358.0		7.34		£   158.6		205.0

		Walsall		7.77		£   114.3		223.0		3.70		£   71.8		111.0

		Waltham Forest		7.37		£   264.3		200.0		5.47		£   122.8		163.0

		Wandsworth		9.47		£   459.5		269.0		7.41		£   399.5		209.0

		Warrington		7.35		£   224.6		217.0		3.19		£   100.9		107.0

		Warwick		7.51		£   188.5		231.0		4.34		£   130.7		146.0

		Watford		4.56		£   106.6		128.0		2.15		£   65.6		66.0

		Waveney		7.14		£   124.3		197.0		4.11		£   64.8		121.0

		Waverley		3.82		£   45.6		138.0		2.35		£   31.8		88.0

		Wealden		8.31		£   132.6		262.0		5.04		£   88.6		175.0

		Wellingborough		3.66		£   41.2		88.0		1.62		£   26.6		46.0

		Welwyn Hatfield		2.84		£   35.4		94.0		1.83		£   29.6		64.0

		West Berkshire		6.23		£   158.7		175.0		3.71		£   115.3		106.0

		West Devon		3.15		£   85.0		94.0		2.49		£   82.2		77.0

		West Dorset		5.62		£   97.6		190.0		3.80		£   63.7		133.0

		West Lancashire		4.58		£   87.9		123.0		2.30		£   61.8		67.0

		West Lindsey		3.72		£   47.4		120.0		2.46		£   36.1		79.0

		West Oxfordshire		3.13		£   90.1		117.0		2.19		£   40.4		81.0

		West Somerset		2.74		£   82.0		84.0		2.02		£   75.5		64.0

		Weymouth And Portland		4.56		£   120.4		151.0		2.28		£   107.2		86.0

		Wigan		11.64		£   164.6		298.0		4.49		£   74.5		134.0

		Wiltshire		16.91		£   456.6		537.0		11.11		£   337.2		344.0

		Winchester		5.32		£   101.2		187.0		3.55		£   73.3		114.0

		Windsor And Maidenhead		6.54		£   149.6		210.0		4.86		£   128.1		157.0

		Wirral		9.37		£   181.0		313.0		4.90		£   101.8		172.0

		Woking		2.48		£   51.4		87.0		1.75		£   35.6		57.0

		Wokingham		3.65		£   56.6		119.0		1.86		£   39.0		64.0

		Wolverhampton		10.53		£   325.8		288.0		5.68		£   266.3		156.0

		Worcester		4.79		£   103.9		173.0		2.78		£   68.3		103.0

		Worthing		3.63		£   61.7		119.0		2.06		£   33.4		64.0

		Wychavon		5.63		£   92.4		180.0		3.58		£   75.9		119.0

		Wycombe		5.47		£   106.9		199.0		3.26		£   76.2		120.0

		Wyre		4.69		£   101.5		154.0		3.70		£   92.0		111.0

		Wyre Forest		6.13		£   101.8		184.0		4.02		£   85.9		122.0

		York		14.83		£   568.0		483.0		9.52		£   446.6		311.0

		*2015 figures were reweighted





TDV

				3 YEAR AVERAGE 2015-2017 (Reweighted data)*

				TDV

		LA		Volume (millions)		Value (millions)		Unweighted Base

		City Of London		50.19		£   2,874.8		1361.0

		Manchester		30.64		£   1,503.6		931.0

		Birmingham		27.93		£   1,361.5		874.0

		Leeds		24.81		£   930.5		715.0

		Cornwall		20.42		£   502.0		617.0

		Sheffield		12.53		£   538.0		362.0

		Bristol		13.66		£   604.4		470.0

		Nottingham		15.28		£   635.2		431.0

		City Of Westminster		25.49		£   1,315.9		811.0

		Liverpool		13.60		£   523.8		430.0

		Newcastle Upon Tyne		13.38		£   695.2		398.0

		Norwich		11.55		£   394.3		308.0

		County Durham		11.85		£   280.6		344.0

		Brighton And Hove		11.37		£   436.6		351.0

		Kirklees		10.50		£   200.2		295.0

		Cheshire West And Chester		12.65		£   568.1		506.0

		Camden		14.20		£   599.1		428.0

		Northumberland		11.33		£   229.4		413.0

		Shropshire		10.94		£   267.5		409.0

		Croydon		12.67		£   425.9		328.0

		Wiltshire		11.11		£   337.2		344.0

		Cheshire East		9.95		£   344.1		324.0

		Bromley		10.74		£   347.8		294.0

		Bradford		8.43		£   222.0		245.0

		Plymouth		6.49		£   363.8		195.0

		Leicester		8.03		£   394.1		225.0

		Milton Keynes		7.77		£   324.5		237.0

		York		9.52		£   446.6		311.0

		Greenwich		11.55		£   378.2		343.0

		Kensington and Chelsea		12.87		£   647.4		375.0

		East Riding Of Yorkshire		8.82		£   201.5		265.0

		Southampton		6.31		£   361.9		203.0

		Blackpool		8.83		£   441.7		261.0

		Kingston Upon Hull		5.98		£   208.2		182.0

		Colchester		7.78		£   153.1		195.0

		Coventry		5.92		£   136.3		186.0

		East Lindsey		9.15		£   267.7		218.0

		Enfield		10.41		£   292.7		274.0

		Bournemouth		6.96		£   216.6		191.0

		Wakefield		7.34		£   158.6		205.0

		Portsmouth		7.42		£   333.5		245.0

		Peterborough		5.84		£   184.0		153.0

		Doncaster		7.94		£   260.3		215.0

		Ealing		9.57		£   235.4		232.0

		Scarborough		8.50		£   284.0		256.0

		Reading		5.13		£   196.5		171.0

		Kingston Upon Thames		8.80		£   285.6		248.0

		Cambridge		6.67		£   276.8		182.0

		Canterbury		7.23		£   210.2		220.0

		Wigan		4.49		£   74.5		134.0

		Sefton		6.77		£   197.4		178.0

		Barnet		7.42		£   155.6		236.0

		Richmond Upon Thames		9.15		£   408.6		278.0

		Derby		5.27		£   162.8		155.0

		Islington		8.94		£   290.5		275.0

		Ipswich		5.06		£   126.5		132.0

		Southend-On-Sea		4.32		£   103.3		125.0

		Bolton		4.83		£   96.7		121.0

		Harrow		7.41		£   253.4		239.0

		Maidstone		6.15		£   219.5		194.0

		Wolverhampton		5.68		£   266.3		156.0

		Havering		7.18		£   144.1		194.0

		Southwark		7.93		£   255.7		251.0

		North Norfolk		7.15		£   165.3		192.0

		South Lakeland		7.98		£   241.1		232.0

		Calderdale		5.64		£   243.9		169.0

		Dudley		5.36		£   161.4		164.0

		Hounslow		6.55		£   270.8		198.0

		Brent		7.68		£   236.8		238.0

		Torbay		5.00		£   98.3		150.0

		Bexley		6.73		£   217.5		189.0

		Newham		7.45		£   286.7		233.0

		Stockport		5.11		£   109.8		168.0

		Medway		5.68		£   163.5		163.0

		Poole		4.69		£   237.9		143.0

		Hackney		6.72		£   209.3		190.0

		Bath And North East Somerset		5.90		£   214.7		203.0

		Wirral		4.90		£   101.8		172.0

		Isle Of Wight		6.40		£   173.8		171.0

		Wandsworth		7.41		£   399.5		209.0

		Solihull		6.22		£   370.4		161.0

		Exeter		5.92		£   176.1		194.0

		Barking And Dagenham		5.32		£   154.6		132.0

		Tendring		6.00		£   159.1		150.0

		Huntingdonshire		4.98		£   140.7		129.0

		Braintree		5.21		£   161.6		137.0

		Herefordshire		5.23		£   133.8		231.0

		Lambeth		6.71		£   241.7		203.0

		Wealden		5.04		£   88.6		175.0

		Hillingdon		6.37		£   258.5		196.0

		Thanet		4.95		£   168.6		147.0

		Redbridge		5.57		£   275.3		147.0

		Sutton		6.18		£   181.6		160.0

		Derbyshire Dales		6.53		£   142.2		175.0

		East Devon		6.02		£   177.4		173.0

		Chelmsford		5.11		£   175.6		144.0

		North Somerset		5.28		£   136.9		149.0

		Northampton		2.83		£   114.5		90.0

		Central Bedfordshire		4.76		£   73.2		154.0

		Gloucester		4.05		£   229.4		115.0

		South Somerset		5.29		£   219.4		147.0

		Oxford		4.98		£   234.1		163.0

		Lewisham		6.34		£   127.1		174.0

		Walsall		3.70		£   71.8		111.0

		Tower Hamlets		5.00		£   166.3		165.0

		Lincoln		3.18		£   146.2		112.0

		Hammersmith and Fulham		6.95		£   291.3		202.0

		Swindon		3.07		£   109.3		97.0

		Guildford		4.62		£   111.6		149.0

		Harrogate		5.49		£   152.0		167.0

		Warwick		4.34		£   130.7		146.0

		Waltham Forest		5.47		£   122.8		163.0

		Haringey		5.97		£   191.1		173.0

		Warrington		3.19		£   100.9		107.0

		Bury		3.69		£   245.5		115.0

		Chichester		5.09		£   169.8		177.0

		Suffolk Coastal		4.74		£   79.5		141.0

		Arun		3.70		£   97.3		124.0

		Waveney		4.11		£   64.8		121.0

		Merton		5.67		£   230.4		139.0

		Basingstoke And Deane		3.63		£   137.3		122.0

		Breckland		3.46		£   73.4		102.0

		Cheltenham		3.61		£   174.7		115.0

		Shepway		4.05		£   105.4		128.0

		Stratford-On-Avon		4.54		£   138.9		163.0

		Chesterfield		3.06		£   81.3		91.0

		New Forest		4.99		£   141.9		155.0

		Rotherham		3.32		£   67.8		96.0

		Great Yarmouth		4.81		£   105.8		111.0

		Teignbridge		4.20		£   61.5		143.0

		Taunton Deane		4.14		£   69.6		112.0

		Windsor And Maidenhead		4.86		£   128.1		157.0

		Sandwell		3.88		£   68.9		118.0

		Sunderland		3.14		£   65.6		86.0

		Middlesbrough		2.70		£   121.0		92.0

		Trafford		3.18		£   56.5		103.0

		North Devon		4.21		£   130.0		118.0

		Rother		4.17		£   77.4		119.0

		North East Lincolnshire		3.83		£   121.7		100.0

		Barnsley		3.41		£   43.2		95.0

		Gateshead		3.65		£   132.5		112.0

		Basildon		4.05		£   69.9		103.0

		Carlisle		2.77		£   141.9		103.0

		Tunbridge Wells		3.70		£   112.6		116.0

		Preston		3.83		£   87.7		118.0

		West Berkshire		3.71		£   115.3		106.0

		Wyre Forest		4.02		£   85.9		122.0

		Eastbourne		3.31		£   97.0		87.0

		South Hams		5.00		£   109.7		126.0

		St Edmundsbury		3.91		£   109.2		118.0

		Sedgemoor		3.73		£   115.6		102.0

		Oldham		3.37		£   78.6		97.0

		King'S Lynn And West Norfolk		3.66		£   66.1		96.0

		Allerdale		4.46		£   155.9		133.0

		Stoke-On-Trent		3.30		£   123.2		102.0

		Lancaster		3.26		£   112.3		101.0

		Wychavon		3.58		£   75.9		119.0

		West Dorset		3.80		£   63.7		133.0

		Tameside		3.28		£   67.2		93.0

		Bedford		2.66		£   78.3		86.0

		Chorley		2.85		£   41.2		81.0

		High Peak		4.41		£   85.5		135.0

		Charnwood		2.95		£   114.9		88.0

		Wycombe		3.26		£   76.2		120.0

		North Tyneside		3.43		£   54.6		109.0

		Telford And Wrekin		2.83		£   50.9		85.0

		Aylesbury Vale		3.78		£   180.0		124.0

		Ashford		3.98		£   127.3		127.0

		Stafford		3.36		£   153.8		92.0

		Winchester		3.55		£   73.3		114.0

		Daventry		3.35		£   57.0		82.0

		Bassetlaw		2.72		£   45.9		70.0

		Newark And Sherwood		3.42		£   73.9		108.0

		Salford		3.15		£   58.7		94.0

		Darlington		2.20		£   61.4		64.0

		Luton		2.09		£   46.0		76.0

		Horsham		3.76		£   76.7		91.0

		Kettering		1.96		£   50.2		46.0

		North Hertfordshire		3.23		£   48.7		102.0

		Hambleton		4.08		£   77.6		96.0

		South Kesteven		3.40		£   98.1		111.0

		Mid Sussex		2.91		£   61.1		90.0

		Hastings		2.85		£   82.7		117.0

		Havant		2.12		£   36.1		74.0

		Cherwell		2.97		£   200.1		96.0

		Dover		3.33		£   152.1		112.0

		Blackburn With Darwen		2.58		£   115.4		66.0

		Nuneaton And Bedworth		1.45		£   47.7		50.0

		Wyre		3.70		£   92.0		111.0

		Worcester		2.78		£   68.3		103.0

		Swale		3.24		£   63.6		80.0

		Stroud		3.27		£   116.4		99.0

		South Tyneside		2.30		£   36.4		60.0

		North Lincolnshire		2.38		£   51.8		77.0

		Sevenoaks		3.82		£   82.2		111.0

		East Cambridgeshire		3.15		£   49.2		78.0

		Weymouth And Portland		2.28		£   107.2		86.0

		Lichfield		3.07		£   74.0		95.0

		West Lancashire		2.30		£   61.8		67.0

		Watford		2.15		£   65.6		66.0

		Malvern Hills		2.23		£   129.1		76.0

		Ribble Valley		3.70		£   144.6		96.0

		Dacorum		2.54		£   45.0		75.0

		Broadland		2.77		£   33.7		74.0

		Test Valley		2.53		£   91.9		85.0

		Crawley		1.81		£   86.6		61.0

		Mendip		3.03		£   83.8		113.0

		Fenland		2.02		£   41.6		50.0

		East Staffordshire		2.02		£   46.3		73.0

		Cannock Chase		2.15		£   17.8		55.0

		South Oxfordshire		2.97		£   121.3		112.0

		Mansfield		2.41		£   58.2		70.0

		South Norfolk		2.75		£   64.5		85.0

		South Cambridgeshire		3.27		£   92.3		87.0

		Rugby		1.65		£   42.3		52.0

		Redcar And Cleveland		2.49		£   27.1		94.0

		Stevenage		2.57		£   59.9		67.0

		Tonbridge And Malling		2.46		£   86.6		87.0

		East Hampshire		2.23		£   42.1		84.0

		Craven		3.15		£   82.3		113.0

		Rochdale		1.74		£   45.3		59.0

		East Hertfordshire		2.38		£   45.9		53.0

		South Holland		2.44		£   83.6		70.0

		Ryedale		3.07		£   80.1		83.0

		Halton		2.04		£   61.5		68.0

		Stockton-On-Tees		2.04		£   56.0		75.0

		Boston		1.75		£   58.4		47.0

		Fylde		2.57		£   72.6		72.0

		Cotswold		3.17		£   81.5		88.0

		South Staffordshire		2.73		£   45.5		64.0

		Mid Suffolk		2.26		£   27.9		69.0

		Fareham		2.05		£   49.7		73.0

		Waverley		2.35		£   31.8		88.0

		Burnley		2.28		£   40.5		61.0

		Hinckley And Bosworth		1.94		£   60.1		50.0

		North Warwickshire		2.10		£   44.3		52.0

		Tamworth		2.13		£   143.7		61.0

		Newcastle-Under-Lyme		2.58		£   41.6		64.0

		North East Derbyshire		1.72		£   26.2		45.0

		West Lindsey		2.46		£   36.1		79.0

		Dartford		2.38		£   84.3		75.0

		Harborough		2.73		£   58.6		73.0

		Wellingborough		1.62		£   26.6		46.0

		Mid Devon		1.96		£   40.6		65.0

		Purbeck		2.81		£   45.5		92.0

		Reigate And Banstead		2.18		£   35.2		69.0

		St Albans		2.41		£   43.2		61.0

		Wokingham		1.86		£   39.0		64.0

		Lewes		2.66		£   45.7		81.0

		Worthing		2.06		£   33.4		64.0

		Babergh		1.76		£   38.2		62.0

		St. Helens		1.93		£   44.1		55.0

		Bromsgrove		2.10		£   45.4		72.0

		Gedling		2.29		£   18.4		49.0

		Tewkesbury		2.51		£   31.5		57.0

		Rushmoor		1.55		£   40.7		49.0

		South Northamptonshire		2.73		£   69.1		79.0

		South Gloucestershire		2.07		£   36.6		71.0

		Forest Of Dean		1.66		£   28.9		62.0

		Thurrock		2.24		£   91.9		66.0

		North West Leicestershire		2.36		£   66.4		70.0

		Epping Forest		2.37		£   63.7		63.0

		Hyndburn		1.40		£   13.1		43.0

		West Devon		2.49		£   82.2		77.0

		Rochford		1.92		£   60.9		62.0

		Uttlesford		2.29		£   26.2		60.0

		West Oxfordshire		2.19		£   40.4		81.0

		Forest Heath		2.18		£   71.3		52.0

		Blaby		2.17		£   38.9		63.0

		Elmbridge		1.95		£   74.4		60.0

		Melton		2.01		£   59.7		55.0

		Amber Valley		2.01		£   27.3		61.0

		East Dorset		1.96		£   22.7		61.0

		Vale Of White Horse		1.68		£   76.4		59.0

		Knowsley		2.06		£   48.2		40.0

		Torridge		1.93		£   57.7		48.0

		Welwyn Hatfield		1.83		£   29.6		64.0

		North Kesteven		1.33		£   64.6		42.0

		Brentwood		1.57		£   16.5		45.0

		Mole Valley		1.73		£   40.7		64.0

		Richmondshire		1.97		£   33.0		72.0

		Redditch		1.32		£   40.2		40.0

		West Somerset		2.02		£   75.5		64.0

		South Ribble		1.51		£   15.2		44.0

		Spelthorne		1.84		£   46.4		52.0

		Tandridge		1.67		£   40.1		57.0

		Erewash		1.13		£   17.7		41.0

		Pendle		1.58		£   61.1		46.0

		Selby		1.00		£   29.5		35.0

		Epsom And Ewell		1.78		£   41.9		46.0

		North Dorset		1.87		£   30.7		44.0

		Barrow-In-Furness		0.65		£   30.5		26.0

		Woking		1.75		£   35.6		57.0

		Bracknell Forest		1.00		£   32.0		33.0

		Harlow		0.84		£   19.4		28.0

		South Derbyshire		1.86		£   69.8		51.0

		Broxtowe		1.67		£   25.3		49.0

		Gravesham		1.05		£   13.7		33.0

		Eden		2.19		£   79.4		72.0

		Bolsover		1.37		£   26.4		36.0

		Hartlepool		0.65		£   17.8		24.0

		Gosport		0.56		£   18.7		22.0

		Chiltern		1.53		£   46.9		50.0

		Hart		1.47		£   27.7		49.0

		Copeland		1.20		£   15.7		35.0

		Staffordshire Moorlands		1.38		£   18.0		52.0

		Corby		0.95		£   32.3		24.0

		Surrey Heath		1.23		£   25.6		48.0

		Eastleigh		0.90		£   41.5		47.0

		Maldon		1.19		£   20.3		39.0

		Christchurch		1.34		£   18.9		41.0

		Runnymede		1.13		£   69.0		37.0

		Slough		1.11		£   28.2		27.0

		Hertsmere		1.24		£   9.1		32.0

		South Bucks		1.33		£   35.8		45.0

		East Northamptonshire		0.98		£   16.0		32.0

		Broxbourne		0.97		£   38.8		27.0

		Castle Point		0.98		£   20.4		33.0

		Oadby And Wigston		0.77		£   6.1		13.0

		Rossendale		0.36		£   9.3		10.0

		Rushcliffe		1.13		£   15.4		45.0

		Adur		0.72		£   3.7		11.0

		Ashfield		0.50		£   3.7		17.0

		Rutland		0.86		£   20.1		28.0

		Three Rivers		0.34		£   5.3		16.0

		Isles Of Scilly		0.22		£   5.0		5.0

		*2015 figures were reweighted





3H+

				3 YEAR AVERAGE 2015-2017 (Reweighted data)*

				3 HOUR+

		LA		Volume (millions)		Value (millions)		Unweighted Base

		City Of London		70.71		£   4,356.0		1787

		Manchester		57.18		£   2,326.7		1620

		Birmingham		54.57		£   1,986.3		1692

		Leeds		41.27		£   1,441.5		1198

		Cornwall		31.22		£   859.7		948

		Sheffield		31.34		£   919.8		860

		Bristol		30.87		£   964.9		908

		Nottingham		30.02		£   900.9		811

		City Of Westminster		29.55		£   1,650.2		935

		Liverpool		28.97		£   872.1		851

		Newcastle Upon Tyne		24.92		£   988.7		715

		Norwich		24.91		£   680.3		603

		County Durham		21.94		£   435.8		584

		Brighton And Hove		20.39		£   681.3		595

		Kirklees		19.87		£   350.0		519

		Cheshire West And Chester		18.32		£   644.1		710

		Camden		18.21		£   717.7		523

		Northumberland		17.49		£   416.2		594

		Shropshire		17.27		£   385.4		612

		Croydon		17.08		£   664.3		443

		Wiltshire		16.91		£   456.6		537

		Cheshire East		16.77		£   494.2		513

		Bromley		16.25		£   438.1		420

		Bradford		15.07		£   299.0		427

		Plymouth		14.94		£   519.6		412

		Leicester		14.91		£   510.9		418

		Milton Keynes		15.07		£   439.3		429

		York		14.83		£   568.0		483

		Greenwich		14.84		£   426.4		432

		Kensington and Chelsea		14.61		£   782.5		423

		East Riding Of Yorkshire		14.63		£   296.3		401

		Southampton		14.38		£   509.1		434

		Blackpool		14.23		£   552.4		404

		Kingston Upon Hull		14.06		£   367.6		398

		Colchester		13.64		£   281.4		340

		Coventry		13.61		£   261.5		426

		East Lindsey		13.62		£   571.2		297

		Enfield		13.44		£   327.9		349

		Bournemouth		13.31		£   327.2		363

		Wakefield		13.27		£   234.3		358

		Portsmouth		12.83		£   425.9		406

		Peterborough		12.80		£   309.0		292

		Doncaster		12.70		£   329.2		351

		Ealing		12.33		£   274.1		297

		Scarborough		12.26		£   344.6		370

		Reading		12.19		£   420.1		366

		Kingston Upon Thames		11.62		£   338.9		317

		Cambridge		11.75		£   404.1		325

		Canterbury		11.78		£   268.9		348

		Wigan		11.64		£   164.6		298

		Sefton		11.38		£   265.9		288

		Barnet		11.52		£   202.5		337

		Richmond Upon Thames		11.33		£   452.7		253

		Derby		11.11		£   262.2		322

		Islington		11.16		£   326.8		334

		Ipswich		10.92		£   208.2		269

		Southend-On-Sea		10.80		£   180.8		241

		Bolton		10.67		£   195.8		255

		Harrow		10.68		£   282.4		309

		Maidstone		10.48		£   323.3		322

		Wolverhampton		10.53		£   325.8		288

		Havering		10.60		£   189.5		283

		Southwark		10.54		£   297.8		328

		North Norfolk		10.41		£   200.3		265

		South Lakeland		10.29		£   293.7		286

		Calderdale		10.23		£   306.8		301

		Dudley		10.16		£   237.7		299

		Hounslow		10.12		£   343.5		276

		Brent		10.10		£   325.8		287

		Torbay		9.84		£   197.9		268

		Bexley		10.03		£   257.5		269

		Newham		9.76		£   343.8		295

		Stockport		9.70		£   189.0		305

		Medway		9.66		£   213.8		259

		Poole		9.55		£   319.3		276

		Hackney		9.56		£   275.9		242

		Bath And North East Somerset		9.47		£   255.5		310

		Wirral		9.37		£   181.0		313

		Isle Of Wight		9.16		£   212.2		266

		Wandsworth		9.47		£   459.5		269

		Solihull		9.33		£   433.0		251

		Exeter		9.37		£   224.7		303

		Barking And Dagenham		9.42		£   178.4		214

		Tendring		9.11		£   200.3		232

		Huntingdonshire		8.65		£   208.7		221

		Braintree		8.44		£   184.5		208

		Herefordshire		8.56		£   180.1		325

		Lambeth		8.37		£   296.6		259

		Wealden		8.31		£   132.6		262

		Hillingdon		8.27		£   453.0		257

		Thanet		8.18		£   206.2		247

		Redbridge		8.18		£   317.7		206

		Sutton		8.21		£   221.3		211

		Derbyshire Dales		8.24		£   201.3		225

		East Devon		8.14		£   200.0		239

		Chelmsford		8.12		£   223.2		229

		North Somerset		8.12		£   183.6		224

		Northampton		8.04		£   183.1		230

		Central Bedfordshire		7.98		£   136.7		250

		Gloucester		8.08		£   274.0		208

		South Somerset		7.97		£   248.9		222

		Oxford		7.96		£   284.0		262

		Lewisham		7.94		£   163.3		216

		Walsall		7.77		£   114.3		223

		Tower Hamlets		7.77		£   246.6		218

		Lincoln		7.74		£   202.6		218

		Hammersmith and Fulham		7.73		£   315.9		226

		Swindon		7.60		£   216.2		216

		Guildford		7.54		£   146.6		232

		Harrogate		7.53		£   197.1		227

		Warwick		7.51		£   188.5		231

		Waltham Forest		7.37		£   264.3		200

		Haringey		7.36		£   200.3		215

		Warrington		7.35		£   224.6		217

		Bury		7.34		£   298.4		209

		Chichester		7.17		£   201.1		243

		Suffolk Coastal		7.12		£   190.9		202

		Arun		7.07		£   140.2		221

		Waveney		7.14		£   124.3		197

		Merton		7.22		£   253.3		180

		Basingstoke And Deane		7.00		£   178.2		215

		Breckland		6.91		£   94.4		186

		Cheltenham		6.96		£   260.1		210

		Shepway		6.94		£   133.1		210

		Stratford-On-Avon		6.88		£   180.3		223

		Chesterfield		6.76		£   137.9		182

		New Forest		6.77		£   164.8		216

		Rotherham		6.79		£   126.9		182

		Great Yarmouth		6.71		£   136.1		169

		Teignbridge		6.75		£   104.3		204

		Taunton Deane		6.68		£   152.6		186

		Windsor And Maidenhead		6.54		£   149.6		210

		Sandwell		6.64		£   96.7		194

		Sunderland		6.66		£   124.6		192

		Middlesbrough		6.54		£   200.5		210

		Trafford		6.53		£   91.3		179

		North Devon		6.50		£   218.0		185

		Rother		6.53		£   125.5		191

		North East Lincolnshire		6.53		£   212.2		178

		Barnsley		6.43		£   69.9		178

		Gateshead		6.51		£   164.1		183

		Basildon		6.43		£   108.9		168

		Carlisle		6.39		£   193.4		195

		Tunbridge Wells		6.39		£   165.3		180

		Preston		6.32		£   143.8		206

		West Berkshire		6.23		£   158.7		175

		Wyre Forest		6.13		£   101.8		184

		Eastbourne		5.98		£   124.1		165

		South Hams		5.98		£   132.7		157

		St Edmundsbury		6.13		£   158.4		179

		Sedgemoor		5.93		£   139.9		159

		Oldham		6.03		£   120.4		182

		King'S Lynn And West Norfolk		5.97		£   108.4		141

		Allerdale		5.97		£   197.9		188

		Stoke-On-Trent		5.76		£   175.2		182

		Lancaster		5.68		£   141.4		175

		Wychavon		5.63		£   92.4		180

		West Dorset		5.62		£   97.6		190

		Tameside		5.52		£   91.0		150

		Bedford		5.43		£   121.7		156

		Chorley		5.48		£   56.4		153

		High Peak		5.59		£   104.5		168

		Charnwood		5.50		£   132.1		164

		Wycombe		5.47		£   106.9		199

		North Tyneside		5.46		£   82.1		175

		Telford And Wrekin		5.45		£   89.6		160

		Aylesbury Vale		5.42		£   210.4		183

		Ashford		5.44		£   175.7		179

		Stafford		5.36		£   186.1		162

		Winchester		5.32		£   101.2		187

		Daventry		5.30		£   70.4		131

		Bassetlaw		5.22		£   75.9		131

		Newark And Sherwood		5.25		£   87.9		168

		Salford		5.23		£   82.7		161

		Darlington		5.26		£   108.6		150

		Luton		5.22		£   125.3		176

		Horsham		5.24		£   113.9		133

		Kettering		5.24		£   95.9		123

		North Hertfordshire		5.20		£   95.7		165

		Hambleton		5.23		£   108.4		131

		South Kesteven		5.12		£   120.4		164

		Mid Sussex		5.08		£   82.5		150

		Hastings		4.97		£   118.3		188

		Havant		4.94		£   60.8		167

		Cherwell		4.90		£   240.6		163

		Dover		4.85		£   176.5		173

		Blackburn With Darwen		4.83		£   154.3		127

		Nuneaton And Bedworth		4.72		£   77.9		146

		Wyre		4.69		£   101.5		154

		Worcester		4.79		£   103.9		173

		Swale		4.77		£   73.4		131

		Stroud		4.71		£   140.9		134

		South Tyneside		4.70		£   74.1		113

		North Lincolnshire		4.67		£   153.1		148

		Sevenoaks		4.64		£   91.5		139

		East Cambridgeshire		4.57		£   59.2		125

		Weymouth And Portland		4.56		£   120.4		151

		Lichfield		4.55		£   87.9		138

		West Lancashire		4.58		£   87.9		123

		Watford		4.56		£   106.6		128

		Malvern Hills		4.52		£   151.9		107

		Ribble Valley		4.51		£   157.4		126

		Dacorum		4.52		£   66.7		129

		Broadland		4.43		£   62.3		102

		Test Valley		4.40		£   107.2		127

		Crawley		4.29		£   162.2		120

		Mendip		4.34		£   97.1		162

		Fenland		4.40		£   67.4		106

		East Staffordshire		4.24		£   62.5		121

		Cannock Chase		4.31		£   42.4		97

		South Oxfordshire		4.34		£   214.5		150

		Mansfield		4.40		£   76.3		126

		South Norfolk		4.25		£   77.8		126

		South Cambridgeshire		4.22		£   100.0		115

		Rugby		4.21		£   79.7		125

		Redcar And Cleveland		4.29		£   55.0		163

		Stevenage		4.29		£   133.7		115

		Tonbridge And Malling		4.21		£   96.5		129

		East Hampshire		4.05		£   57.9		138

		Craven		4.19		£   132.8		136

		Rochdale		4.15		£   80.9		130

		East Hertfordshire		4.10		£   67.7		92

		South Holland		4.11		£   107.6		111

		Ryedale		4.06		£   141.5		111

		Halton		4.02		£   85.7		134

		Stockton-On-Tees		3.98		£   80.5		141

		Boston		4.04		£   97.8		105

		Fylde		3.95		£   102.5		115

		Cotswold		3.92		£   92.8		114

		South Staffordshire		3.83		£   51.0		95

		Mid Suffolk		3.89		£   35.2		110

		Fareham		3.80		£   69.6		119

		Waverley		3.82		£   45.6		138

		Burnley		3.82		£   89.4		108

		Hinckley And Bosworth		3.78		£   114.9		88

		North Warwickshire		3.80		£   55.0		86

		Tamworth		3.73		£   178.9		114

		Newcastle-Under-Lyme		3.78		£   62.8		100

		North East Derbyshire		3.81		£   42.7		95

		West Lindsey		3.72		£   47.4		120

		Dartford		3.71		£   105.8		121

		Harborough		3.67		£   62.6		101

		Wellingborough		3.66		£   41.2		88

		Mid Devon		3.71		£   78.3		109

		Purbeck		3.69		£   48.7		111

		Reigate And Banstead		3.60		£   62.0		109

		St Albans		3.66		£   77.8		96

		Wokingham		3.65		£   56.6		119

		Lewes		3.67		£   58.2		109

		Worthing		3.63		£   61.7		119

		Babergh		3.63		£   119.6		113

		St. Helens		3.57		£   79.6		102

		Bromsgrove		3.47		£   53.4		115

		Gedling		3.49		£   24.5		78

		Tewkesbury		3.40		£   38.8		81

		Rushmoor		3.28		£   62.1		104

		South Northamptonshire		3.33		£   72.0		91

		South Gloucestershire		3.27		£   59.7		110

		Forest Of Dean		3.22		£   45.7		107

		Thurrock		3.20		£   102.1		88

		North West Leicestershire		3.18		£   80.4		93

		Epping Forest		3.16		£   70.4		83

		Hyndburn		3.20		£   29.6		96

		West Devon		3.15		£   85.0		94

		Rochford		3.13		£   75.7		106

		Uttlesford		3.13		£   69.3		87

		West Oxfordshire		3.13		£   90.1		117

		Forest Heath		3.13		£   78.3		71

		Blaby		3.08		£   45.3		95

		Elmbridge		3.08		£   98.8		98

		Melton		3.04		£   78.3		83

		Amber Valley		3.04		£   33.1		94

		East Dorset		3.03		£   39.7		98

		Vale Of White Horse		2.99		£   83.5		94

		Knowsley		2.92		£   50.4		66

		Torridge		2.82		£   63.3		79

		Welwyn Hatfield		2.84		£   35.4		94

		North Kesteven		2.86		£   76.7		74

		Brentwood		2.82		£   24.9		77

		Mole Valley		2.82		£   55.0		106

		Richmondshire		2.77		£   45.1		99

		Redditch		2.72		£   61.7		86

		West Somerset		2.74		£   82.0		84

		South Ribble		2.66		£   23.9		78

		Spelthorne		2.63		£   59.7		80

		Tandridge		2.56		£   51.0		85

		Erewash		2.60		£   33.1		90

		Pendle		2.57		£   69.0		79

		Selby		2.55		£   55.3		77

		Epsom And Ewell		2.58		£   48.9		74

		North Dorset		2.51		£   35.9		64

		Barrow-In-Furness		2.45		£   46.1		66

		Woking		2.48		£   51.4		87

		Bracknell Forest		2.43		£   41.1		72

		Harlow		2.50		£   63.4		79

		South Derbyshire		2.48		£   72.0		76

		Broxtowe		2.49		£   34.8		75

		Gravesham		2.47		£   34.5		74

		Eden		2.46		£   80.7		82

		Bolsover		2.43		£   41.2		60

		Hartlepool		2.40		£   49.0		70

		Gosport		2.32		£   33.3		71

		Chiltern		2.28		£   57.1		79

		Hart		2.19		£   43.9		78

		Copeland		2.14		£   24.1		61

		Staffordshire Moorlands		2.12		£   21.1		77

		Corby		2.08		£   44.7		54

		Surrey Heath		2.06		£   50.1		75

		Eastleigh		2.01		£   54.1		78

		Maldon		1.98		£   22.8		61

		Christchurch		2.01		£   61.5		63

		Runnymede		1.81		£   77.4		61

		Slough		1.75		£   65.2		54

		Hertsmere		1.75		£   12.9		51

		South Bucks		1.75		£   38.0		58

		East Northamptonshire		1.68		£   28.8		53

		Broxbourne		1.63		£   44.0		47

		Castle Point		1.56		£   27.1		53

		Oadby And Wigston		1.52		£   16.7		43

		Rossendale		1.46		£   18.6		35

		Rushcliffe		1.42		£   20.2		58

		Adur		1.42		£   6.7		33

		Ashfield		1.14		£   9.7		40

		Rutland		1.11		£   21.0		38

		Three Rivers		0.79		£   9.6		33

		Isles Of Scilly		0.22		£   5.0		6



		*2015 figures were reweighted
























All

						3 YEAR AVERAGE 2015-2017 (Reweighted data)*

						3 HOUR+						TDV

		Region & LA		Region		Volume (millions)		Value (millions)		Unweighted Base		Volume (millions)		Value (millions)		Unweighted Base

		Angus		East of Scotland		5.57		£   100.3		282.0		3.00		£   51.4		141.0

		Dundee City		East of Scotland		9.59		£   255.5		520.0		4.29		£   147.1		233.0

		East Lothian		East of Scotland		4.56		£   59.2		254.0		3.13		£   47.9		164.0

		Edinburgh, City Of		East of Scotland		43.86		£   1,530.0		2364.0		19.85		£   889.9		1012.0

		Fife		East of Scotland		16.32		£   339.9		822.0		7.70		£   216.1		429.0

		Midlothian		East of Scotland		2.89		£   53.4		151.0		1.59		£   31.7		95.0

		Perth And Kinross		East of Scotland		9.10		£   285.6		494.0		5.58		£   190.6		298.0

		West Lothian		East of Scotland		7.15		£   160.9		372.0		3.81		£   103.7		203.0

		Aberdeen City		North of Scotland		10.33		£   346.5		527.0		5.42		£   227.6		242.0

		Aberdeenshire		North of Scotland		7.44		£   191.5		338.0		5.14		£   157.8		218.0

		Eilean Siar		North of Scotland		1.79		£   57.7		74.0		1.24		£   52.7		57.0

		Highland		North of Scotland		14.18		£   530.8		601.0		9.99		£   348.5		413.0

		Moray		North of Scotland		3.21		£   62.9		142.0		2.21		£   48.5		89.0

		Orkney Islands		North of Scotland		0.86		£   25.4		50.0		0.45		£   17.1		25.0

		Shetland Islands		North of Scotland		1.18		£   33.1		37.0		0.70		£   19.3		23.0

		Dumfries And Galloway		South of Scotland		7.00		£   229.2		358.0		4.14		£   175.4		210.0

		Scottish Borders		South of Scotland		4.62		£   134.5		251.0		2.78		£   71.9		158.0

		Argyll And Bute		West of Scotland		6.50		£   256.4		294.0		5.22		£   104.8		238.0

		Clackmannanshire		West of Scotland		1.49		£   30.5		93.0		0.86		£   22.9		54.0

		East Ayrshire		West of Scotland		3.13		£   63.6		173.0		1.54		£   44.2		79.0

		East Dunbartonshire		West of Scotland		1.69		£   12.9		102.0		0.61		£   8.6		38.0

		East Renfrewshire		West of Scotland		1.12		£   15.1		78.0		0.45		£   7.4		31.0

		Falkirk		West of Scotland		5.34		£   97.3		283.0		3.36		£   73.2		173.0

		Glasgow City		West of Scotland		45.15		£   1,674.5		2371.0		20.42		£   1,011.7		1111.0

		Inverclyde		West of Scotland		3.17		£   62.4		163.0		1.77		£   30.4		97.0

		North Ayrshire		West of Scotland		6.22		£   121.5		334.0		3.99		£   101.9		202.0

		North Lanarkshire		West of Scotland		8.47		£   210.7		392.0		3.45		£   103.5		178.0

		Renfrewshire		West of Scotland		5.33		£   88.1		324.0		2.25		£   51.5		141.0

		South Ayrshire		West of Scotland		8.89		£   347.4		473.0		5.53		£   211.0		277.0

		South Lanarkshire		West of Scotland		7.57		£   113.0		402.0		3.37		£   72.9		180.0

		Stirling		West of Scotland		6.16		£   158.1		336.0		4.03		£   126.6		226.0

		West Dunbartonshire		West of Scotland		4.23		£   72.3		200.0		2.82		£   54.3		123.0

		East of Scotland				99.04		£   2,784.9		5259.0		48.96		£   1,678.5		2575.0

		North of Scotland				38.99		£   1,248.0		1769.0		25.15		£   871.5		1067.0

		South of Scotland				11.62		£   363.6		609.0		6.92		£   247.3		368.0

		West of Scotland				114.46		£   3,323.7		6018.0		59.67		£   2,024.9		3148.0



		*2015 figures were reweighted



























TDV

						3 YEAR AVERAGE 2015-2017 (Reweighted data)*

						TDV

		Region & LA		Region		Volume (millions)		Value (millions)		Unweighted Base

		Angus		East of Scotland		3.00		£   51.4		141.0

		Dundee City		East of Scotland		4.29		£   147.1		233.0

		East Lothian		East of Scotland		3.13		£   47.9		164.0

		Edinburgh, City Of		East of Scotland		19.85		£   889.9		1012.0

		Fife		East of Scotland		7.70		£   216.1		429.0

		Midlothian		East of Scotland		1.59		£   31.7		95.0

		Perth And Kinross		East of Scotland		5.58		£   190.6		298.0

		West Lothian		East of Scotland		3.81		£   103.7		203.0

		Aberdeen City		North of Scotland		5.42		£   227.6		242.0

		Aberdeenshire		North of Scotland		5.14		£   157.8		218.0

		Eilean Siar		North of Scotland		1.24		£   52.7		57.0

		Highland		North of Scotland		9.99		£   348.5		413.0

		Moray		North of Scotland		2.21		£   48.5		89.0

		Orkney Islands		North of Scotland		0.45		£   17.1		25.0

		Shetland Islands		North of Scotland		0.70		£   19.3		23.0

		Dumfries And Galloway		South of Scotland		4.14		£   175.4		210.0

		Scottish Borders		South of Scotland		2.78		£   71.9		158.0

		Argyll And Bute		West of Scotland		5.22		£   104.8		238.0

		Clackmannanshire		West of Scotland		0.86		£   22.9		54.0

		East Ayrshire		West of Scotland		1.54		£   44.2		79.0

		East Dunbartonshire		West of Scotland		0.61		£   8.6		38.0

		East Renfrewshire		West of Scotland		0.45		£   7.4		31.0

		Falkirk		West of Scotland		3.36		£   73.2		173.0

		Glasgow City		West of Scotland		20.42		£   1,011.7		1111.0

		Inverclyde		West of Scotland		1.77		£   30.4		97.0

		North Ayrshire		West of Scotland		3.99		£   101.9		202.0

		North Lanarkshire		West of Scotland		3.45		£   103.5		178.0

		Renfrewshire		West of Scotland		2.25		£   51.5		141.0

		South Ayrshire		West of Scotland		5.53		£   211.0		277.0

		South Lanarkshire		West of Scotland		3.37		£   72.9		180.0

		Stirling		West of Scotland		4.03		£   126.6		226.0

		West Dunbartonshire		West of Scotland		2.82		£   54.3		123.0

		East of Scotland				48.96		£   1,678.5		2575.0

		North of Scotland				25.15		£   871.5		1067.0

		South of Scotland				6.92		£   247.3		368.0

		West of Scotland				59.67		£   2,024.9		3148.0



		*2015 figures were reweighted

































3H+

						3 YEAR AVERAGE 2015-2017 (Reweighted data)*

						3 HOUR+

		Region & LA		Region		Volume (millions)		Value (millions)		Unweighted Base

		Angus		East of Scotland		5.57		£   100.3		282.0

		Dundee City		East of Scotland		9.59		£   255.5		520.0

		East Lothian		East of Scotland		4.56		£   59.2		254.0

		Edinburgh, City Of		East of Scotland		43.86		£   1,530.0		2364.0

		Fife		East of Scotland		16.32		£   339.9		822.0

		Midlothian		East of Scotland		2.89		£   53.4		151.0

		Perth And Kinross		East of Scotland		9.10		£   285.6		494.0

		West Lothian		East of Scotland		7.15		£   160.9		372.0

		Aberdeen City		North of Scotland		10.33		£   346.5		527.0

		Aberdeenshire		North of Scotland		7.44		£   191.5		338.0

		Eilean Siar		North of Scotland		1.79		£   57.7		74.0

		Highland		North of Scotland		14.18		£   530.8		601.0

		Moray		North of Scotland		3.21		£   62.9		142.0

		Orkney Islands		North of Scotland		0.86		£   25.4		50.0

		Shetland Islands		North of Scotland		1.18		£   33.1		37.0

		Dumfries And Galloway		South of Scotland		7.00		£   229.2		358.0

		Scottish Borders		South of Scotland		4.62		£   134.5		251.0

		Argyll And Bute		West of Scotland		6.50		£   256.4		294.0

		Clackmannanshire		West of Scotland		1.49		£   30.5		93.0

		East Ayrshire		West of Scotland		3.13		£   63.6		173.0

		East Dunbartonshire		West of Scotland		1.69		£   12.9		102.0

		East Renfrewshire		West of Scotland		1.12		£   15.1		78.0

		Falkirk		West of Scotland		5.34		£   97.3		283.0

		Glasgow City		West of Scotland		45.15		£   1,674.5		2371.0

		Inverclyde		West of Scotland		3.17		£   62.4		163.0

		North Ayrshire		West of Scotland		6.22		£   121.5		334.0

		North Lanarkshire		West of Scotland		8.47		£   210.7		392.0

		Renfrewshire		West of Scotland		5.33		£   88.1		324.0

		South Ayrshire		West of Scotland		8.89		£   347.4		473.0

		South Lanarkshire		West of Scotland		7.57		£   113.0		402.0

		Stirling		West of Scotland		6.16		£   158.1		336.0

		West Dunbartonshire		West of Scotland		4.23		£   72.3		200.0

		East of Scotland				99.04		£   2,784.9		5259.0

		North of Scotland				38.99		£   1,248.0		1769.0

		South of Scotland				11.62		£   363.6		609.0

		West of Scotland				114.46		£   3,323.7		6018.0

		*2015 figures were reweighted
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Q167 - OT_End_Town_Loop: 
Q252 - OT_Total_Nights_Check: 
Q169 - OT_Alone: 
Q170 - OT_Party_Size: 
Q171 - OT_Check_Party_Size: 
Q172 - OT_Party_Comp: 
Q253 - OT_Check_6: 
Q173 - OT_Num_Children: 
Q246 - OT_Check_1: 
Q247 - OT_Check_2: 
Q248 - OT_Check_3: 
Q249 - OT_Check_4: 
Q174 - OT_Large_Group: 
Q175 - OT_Impairments_2: 
Q176 - OT_Impairments_1: 
Q177 - OT_Impair_Number: 
Q178 - OT_Transport: 
Q179 - OT_Transport_at_Dest: 
Q180 - OT_Package_Trip: 
Q181 - OT_Package_Included: 
Q182 - OT_Booking_Lead: 
Q183 - OT_Check_Booking: 
Q184 - OT_Booking_Method: 
Q185 - OT_Book_Channel_Trav_Agent: 
Q186 - OT_Book_Channel_Web: 
Q187 - OT_Book_Channel_Tour_Comp: 
Q188 - OT_Book_Channel_Trans_Prov: 
Q189 - OT_Book_Channel_Accom: 
Q190 - OT_Book_Channel_Tourism_Office : 
Q191 - OT_Book_Channel_Other : 
Q192 - OT_Booking_Device: 
Q235 - T12: 
Q193 - OT_Price_Pack_Trip: 
Q194 - OT_Free_Trip: 
Q254 - T19: 
Q195 - OT_Price_Accom: 
Q196 - OT_Price_Travel: 
Q197 - OT_Price_Services: 
Q198 - OT_Price_Clothes: 
Q199 - OT_Price_Food_Drink: 
Q200 - OT_Price_Other_Shop: 
Q201 - OT_Price_Entertain: 
Q202 - OT_Price_Other: 
Q203 - OT_Total_Spend: 
Q204 - OT_Total_Spend_Check : 
Q236 - T13: 
Q205 - OT_Activity_Categories: 
Q206 - OT_Activity_Outdoor: 
Q207 - OT_Activity_Attraction: 
Q208 - OT_Activity_Explore: 
Q209 - OT_Activity_Entertainment: 
Q210 - OT_Activity_Event: 
Q211 - OT_Activity_Watch_Sport: 
Q214 - OT_Activity_Leisure: 
Q215 - OT_Activity_Doing_Sport: 
Q216 - OT_Activity_Health_Spa: 
Q217 - OT_Activity_Other: 
Q218 - OT_Activity_Main: 
Q237 - T14: 
Q238 - T15: 
Q239 - T16: 
Q240 - T17: 


				Q222 - Section_A: 

		Text









				SECTION A SCREENER/QUOTA QUESTIONS













				Q001 - Gender: 

		Single coded









				Please indicate your gender









				Normal









				1

		

		Male



		2

		

		Female













				Q002 - Residence: 

		Single coded









				Please indicate where you live. If you live in more than one place over the course of the year, please tell us about where you are living at the moment.









				Normal









				1

		

		Scotland



		2

		

		Wales



		3

		

		North East England



		4

		

		North West England



		5

		

		Yorkshire and The Humber



		6

		

		East Midlands



		7

		

		West Midlands



		8

		

		East of England



		9

		

		London



		10

		

		South East England



		11

		

		South West England













				Ask only if Q002 - Residence,9









				Q134 - CL_Borough_Live: 

		Single coded









				Please select the borough of London you live in.









				Normal









				1

		

		Barnet



		2

		

		Bexley



		3

		

		Barking and Dagenham



		4

		

		Brent



		5

		

		Bromley



		6

		

		Camden



		7

		

		City of London



		33

		

		City of Westminster



		8

		

		Croydon



		9

		

		Ealing



		10

		

		Enfield



		11

		

		Greenwich



		12

		

		Hackney



		13

		

		Hammersmith and Fulham



		14

		

		Haringey



		15

		

		Harrow



		16

		

		Havering



		17

		

		Hillingdon



		18

		

		Hounslow



		19

		

		Islington



		20

		

		Kensington and Chelsea



		21

		

		Kingston Upon Thames



		22

		

		Lambeth



		23

		

		Lewisham



		24

		

		Merton



		25

		

		Newham



		26

		

		Redbridge



		27

		

		Richmond Upon Thames



		28

		

		Southwark



		29

		

		Sutton



		30

		

		Tower Hamlets



		31

		

		Waltham Forest



		32

		

		Wandsworth



		34

		

		Don’t know *Position fixed









				Scripter notes: VERTICAL SCROLLING LIST













				Q003 - Work_Status: 

		Single coded









				What is your working status?









				Normal









				6

		

		Employed full time



		7

		

		Employed part time



		2

		

		In full or part time education



		3

		

		Unemployed/not working



		4

		

		Retired



		5

		

		Other













				Q004 - Age: 

		Numeric









				Min = 16 | Max = 120









				Please type in your age.









				













				Q250 - Text_21: SEC Intro Text

		Text









				





The next question is about the Chief Income Earner in your household.





The person in the household with the largest income is the Chief Income Earner, however this income is obtained. 

If the Chief Income Earner is not in paid employment and has been out of work for less than 6 months, please select according to previous occupation.

If you are retired please select either your previous occupation or the option ‘retired and living on state pension only’ if this is the case. 













				Q005 - SEC: 

		Single coded









				Which of these groups does the

Chief Income Earner (person with the largeest income) in your household belong

to...









				Normal









				1

		

		Semi or unskilled manual worker (e.g. Jobs with no training or qualifications; Apprentice, Caretaker, Cleaner, Nursery assistant, Park keeper, Van driver, shop assistant etc)



		2

		

		Skilled manual worker (e.g. Bricklayer, Carpenter, Plumber, Painter, Bus/HGV driver, Assistant teacher, Pub/bar worker, etc)



		3

		

		Supervisory or clerical/ Junior manager/Administrator (e.g. Office worker, Student doctor, Foreman with 25+ staff, Sales person, Student teacher, etc)



		4

		

		Intermediate managerial (e.g. Newly qualified doctor or lawyer, Director in small company, Middle manager in large company, Principal officer in civil service, etc)



		5

		

		Higher managerial (e.g. Established doctor or lawyer, Director in large company, Top civil servant, Headteacher, etc)



		6

		

		Student



		7

		

		Retired and living on state pension only



		8

		

		Unemployed (for over 6 months) or not working due to long term sickness













				Q259 - T20: 

		Text









				Not back









				





In the questions that follow when the UK is mentioned, it is defined as anywhere in England, Scotland, Wales,

Northern Ireland, the Channel Islands, the Isle of Man or any of the other islands which are part of the United Kingdom.



Overseas/abroad is defined as everywhere else (everywhere that is not UK).  Please note, Eire/Republic of Ireland is counted as overseas/abroad.

Now thinking generally about leisure...













				Q006 - DV_Activity_Categories_1: 

		Matrix









				Number of statements: 5 | Number of Scales: 3









				Thinking about the period up to and including Sunday xxx, please select when you most recently took part in each of the following activities. 



Please only consider activities you did within the UK









				Random









				

		Last week (i.e. between Monday (DATE) and Sunday (DATE) inclusive)

		Between a week and 4 weeks ago

		Longer ago/Never undertaken



		Visited friends or family for leisure

		

		

		



		‘Special’ shopping for items that you do not regularly buy

		

		

		



		Went out for a meal

		

		

		



		Went on a night out to a bar, pub, or club

		

		

		



		Went out for entertainment – to a cinema, concert or theatre

		

		

		









				Scripter notes: THIS QUESTION IS ASKED FIRST IN CELL 1, BUT SECOND IN CELL 3













				Q007 - DV_Activity_Categories_2: 

		Matrix









				Number of statements: 5 | Number of Scales: 3









				

Still thinking about the period up to and including Sunday xxx, please select when you most recently took part in each of these activities.





Please only consider activities you did within the UK









				Random









				

		Last week (i.e. between Monday (DATE) and Sunday (DATE) inclusive)

		Between a week and 4 weeks ago

		Longer ago/Never undertaken



		Undertook outdoor leisure activities e.g. walking, cycling, golf, etc.

		

		

		



		Took part in other leisure activities e.g. hobbies, evening classes, etc. (outside of your home)

		

		

		



		Took part in sports, including exercise classes, going to the gym, etc.

		

		

		



		Watched a live sporting event (not on TV)

		

		

		



		Went to a visitor attraction e.g. a historic house, theme park, museum, etc.

		

		

		









				Scripter notes: Please make the statement "Took part in other leisure activities e.g. hobbies, evening classes, etc. (outside of your home)" always appear immediately after the statement "Undertook outdoor leisure activities e.g. walking, cycling, golf, etc", with all the rest randomised













				Q008 - DV_Activity_Categories_3: 

		Matrix









				Number of statements: 5 | Number of Scales: 3









				Still thinking about the period up to and including Sunday xxx, please select when you most recently took part in each of these activities.



Please only consider activities you did within the UK









				Random









				

		Last week (i.e. between Monday (DATE) and Sunday (DATE) inclusive)

		Between a week and 4 weeks ago

		Longer ago/Never undertaken



		Attended a special public event e.g. festival, exhibition, etc.

		

		

		



		Attended a special event of a personal nature e.g. wedding, graduation, christening, etc.

		

		

		



		Went on a day out to a beauty or health spa/centre, etc.

		

		

		



		Went on general days out/ to explore an area

		

		

		



		Went on day trips/excursions for another leisure purpose not mentioned above

		

		

		









				Scripter notes: "Went on day trip/excursion for another purpose" fixed at bottom

















				Q255 - OT_Recruit: Overnight Trips Recruitment

		Matrix









				Not back | Number of statements: 5 | Number of Scales: 3









				



Thinking about the period up to and including Sunday xxx, please select when you most recently took part in each of the

following activities. 



 













				Please only consider activities you did within the UK









				Random









				

		Last week (i.e. between Monday (DATE) and Sunday (DATE) inclusive

		Between a week and 4 weeks ago

		Longer ago/Never undertaken



		An overnight business trip in the UK (one or more nights away)

		

		

		



		An overnight trip to visit friends or relatives in the UK (one or more nights)

		

		

		



		A short break/holiday in the UK (1-3 nights)

		

		

		



		A longer break/holiday in the UK (4  nights or longer)

		

		

		



		An overnight stay in the UK as part of an overseas trip (e.g. staying at an airport hotel prior to flying abroad)

		

		

		









				Scripter notes: THIS QUESTION IS ASKED FOURTH IN CELL 1, BUT FIRST IN CELL 3













				Q256 - Overseas_trips: 

		Matrix









				Not back | Number of statements: 4 | Number of Scales: 3









				



Still thinking about the period up to

and including Sunday (DATE), please select when you most recently

took part in each of these activities, OUTSIDE THE UK. 













				Normal









				

		Last week (i.e. between Monday (DATE) and Sunday (DATE) inclusive)

		Between a week and 4 weeks ago

		Longer ago/Never undertaken



		An overnight business trip abroad (one or more nights away) 

		

		

		



		An overnight trip to visit friends or relatives abroad (one or more nights)

		

		

		



		A short break/holiday abroad (1-3 nights)

		

		

		



		A longer break/holiday abroad (4  nights or longer)	

		

		

		









				Scripter notes: IF ACTIVITIES SELECTED "IN LAST WEEK" OR "BETWEEN A WEEK AND 4 WEEKS AGO" AT Q255 ASK Q150 OTHERWISE CHECK IF ACTIVITIES SELECTED "IN LAST WEEK" AT Q6 OR Q7 OR Q8 AND ASK Q223 OTHERWISE SKIP TO SECTION B













				Q150 - OT_NUM_TRIPS: 

		Single coded









				You mentioned  that you have taken (INSERT TYPES OF UK OVERNIGHT TRIPS MENTIONED AT Q255). Thinking

about this type of UK overnight trip. How many of these trips have you taken, returning between (INSERT DD MM and DD MM)?









				Normal









				1

		

		One



		2

		

		Two



		3

		

		Three



		4

		

		Four



		5

		

		Five



		6

		

		Six



		7

		

		Seven



		8

		

		Eight



		9

		

		Nine



		10

		

		Ten



		11

		

		More than 10 (specify)



		12

		

		Don't know *Position fixed









				Scripter notes: If answer at Q150 is less than number of answer options chosen for last seven days or week to 4 weeks at Q255 then ask Q257 otherise skip to routing instructions after Q258.









				Comments:

On 07/07/2016 14:29:09, Morrison, Ian wrote:

Wording changed













				Q257 - OT_Check_5: 

		Single coded









				Not back









				You said that between (DATE) and (DATE) you took (INSERT ANSWER FROM Q150) overnight

trips in the UK for business, holiday, to visit friends or relatives or as part

of an overseas trip. Is that correct?













				Normal









				1

		

		Yes



		2

		

		No









				Scripter notes: If YES skip to routing instructions after Q258.  If NO ask Q258. 









				Comments:

On 07/07/2016 14:29:36, Morrison, Ian wrote:

Wording change













				Q258 - OT_Check_7: 

		Numeric









				Not back | Max = 50









				Please could you re-enter the number of these trips you have taken,

returning between (DATE) and (DATE)?









				









				Scripter notes: IF ACTIVITY SELECTED "IN LAST WEEK" AT Q6 OR Q7 OR Q8 CONTINUE, OTHERWISE SKIP TO Q232 (SECTION D) UNLESS "DON'T KNOW" SELECTED AT Q150 THEN SKIP TO Q230 (SECTION B).









				Comments:

On 07/07/2016 14:28:56, Morrison, Ian wrote:

This question has moved  













				Q223 - Section_C: 

		Text









				SECTION C DAY VISITS



Now thinking generally about leisure....









				Scripter notes: IF RESPONDENT QUALIFIES FOR SECTION D AND IS IN CELL 3 PLEASE SKIP FROM HERE TO START OF SECTION D, THEN ASK SECTION B, AND IF THEY QUALIFY FOR SECTION C PLEASE RETURN TO THIS QUESTION 













				Q224 - T3: 

		Text









				The next few questions ask you about any occasions between Monday XX to Sunday XX when you took part in the following activity(ies): 













				Q009 - DV_Activities_By_Day: 

		Multi coded









				Type in how many trips or outings you took involving one or more of these activities between Monday [date] and Sunday [date] 



Please Note: 

1. If a trip or outing involved more than one of the activities listed, just record this as a single trip

2. By a 'trip or outing' we mean any time spent outside of your house doing one or more of these activities. 

3. This could range from very short outings of less than an hour to full days out and includes short outings and excursions taken during a short break or holiday.









				Normal









				1

		

		Monday (INSERT DATE)



		2

		

		Tuesday (INSERT DATE)



		3

		

		Wednesday (INSERT DATE)



		4

		

		Thursday (INSERT DATE)



		5

		

		Friday (INSERT DATE)



		6

		

		Saturday (INSERT DATE)



		7

		

		Sunday (INSERT DATE)









				Scripter notes: LIST EACH ACTIVITY RECORDED AS UNDERTAKEN LAST WEEK AT Q6, Q7 OR Q8



IF MORE THAN 1 TRIP RECORDED FOR A SINGLE DAY ASK Q12

















				Q010 - DV_Visits_Per_Day: 

		Numeric









				Max = 10 | Dummy









				









				Scripter notes: Please calculate the total number of trips for each day













				Q011 - DV_Number_Visits: 

		Numeric









				Max = 50 | Dummy









				









				Scripter notes: Please calculate the total number of trips across all the days 













				Q012 - DV_Check_1: 

		Single coded









				You stated that you took more than 1 trip/outing on (INSERT DAY(S) WITH MORE THAN 1 AT Q10)

Please confirm whether or not these were separate trips/outings i.e. that you returned to your home or workplace (or holiday or other accommodation) between each trip. 









				Normal









				1

		

		Yes, these were each separate trips on the same day



		

		

		GO TO Q013 - DV_Activities_on_LDV



		2

		

		No, these were different parts/stages of a single longer day trip



		

		

		GO TO Q225 - T4









				Scripter notes: IF ONLY 1 ACTIVITY DONE IN LAST WEEK (AT Q6, Q7 OR Q8) APPLY THIS TO ALL VISIT(S) TAKEN IN LAST 7 DAYS AND SKIP TO Q16



IF ONLY 1 TRIP TAKEN IN LAST WEEK APPLY ALL ACTIVITIES RECORDED AT A6, Q7 OR Q8 TO THIS TRIP AND SKIP TO Q16



















				Q225 - T4: 

		Text









				Please re-enter the number of trips you took on (DAYS WITH MORE THAN 1 AT Q10), treating any trips with different parts or stages as a single trip.









				Scripter notes: 

RETURN TO Q9 BUT DO NOT SHOW Q12 OR Q225 AGAIN.

















				Q013 - DV_Activities_on_LDV: 

		Multi coded









				Please select the activities you took part in during the trip(s) or outing(s) you took on (INSERT DAY/DATE OF TRIP FROM Q9) 



If you took part in more than one activity in a single trip select all of the activities that apply













				IF MORE THAN 3 TRIPS FOR THE CHOSEN DAY AT Q10 ADD: You took more than 3 trips on this day but please just provide details of the activities you undertook on the first 3 trips you took









				Normal









				1

		

		Visited friends or family for leisure



		2

		

		‘Special’ shopping for items that you do not regularly buy



		3

		

		Went out for a meal



		4

		

		Went on a night out to a bar, pub and/or club



		5

		

		Went out for entertainment – to a cinema, concert or theatre



		6

		

		Undertook outdoor leisure activities such as walking, cycling, golf, etc.



		7

		

		Took part in other leisure activities such as hobbies, evening classes, etc. (outside of your home)



		8

		

		Took part in sports, including exercise classes, going to the gym



		9

		

		Watched live sporting event (not on TV)



		10

		

		Went to visitor attractions such as a historic house, garden, theme park, museum, zoo, etc.



		11

		

		Went to a special public event such as a festival, exhibition, etc.



		12

		

		Went to a special event of a personal nature such as a wedding, graduation, christening, etc.



		13

		

		Went on days out to a beauty/health centre/spa, etc.



		14

		

		Went on general days out/ to explore an area



		15

		

		Went on day trips/excursions for another leisure purpose not mentioned above



		16

		

		None









				Scripter notes: ASK FOR ALL TRIPS FROM Q9 UP TO A MAXIMUM OF THREE PER DAY.  SHOW AS A SCREEN PER DAY.  IF MORE THAN ONE TRIP PER DAY SHOW UP TO THREE TRIPS ACROSS THE TOP













				Q016 - DV_Visit_Dura: 

		Single coded









				Thinking of the trip on (INSERT DAY/DATE OF TRIP FROM Q9) how long did it last in total?



By this we mean the total time from when you left your home, workplace, holiday accommodation or other place where your trip began until you returned.









				Normal









				1

		

		Less than an hour



		2

		

		1 hour to 1 hour 59



		3

		

		2 hours to 2 hours 59



		4

		

		3 hours to 3 hours 59



		5

		

		4 hours to 4 hours 59



		6

		

		5 hours to 5 hours 59



		7

		

		6 hours or more









				Scripter notes: ASKED FOR EACH TRIP AT Q13













				Q019 - DV_TDV_Screener: 

		Open









				





















				Scripter notes: IF RESPONDENT IS IN CELL 3, SKIP FROM HERE TO END OF SURVEY.



SCREENING OF POTENTIAL TOURISM DAY VISITS:



IN ORDER TO CONTINUE TO Q20 RESPONDENT MUST HAVE SELECTED AN ACTIVITY AT Q13 AND IT MUST HAVE LASTED 3 HOURS OR MORE AT Q16



IF NO VISITS QUALIFY AS POTENTIAL TOURISM DAY VISITS SKIP TO SECTION D(OVERNIGHT TRIPS) THEN GO TO SECTION B.



IF MORE THAN 3 VISITS QUALIFY SELECT 3 VISITS AT RANDOM AND ASK SUBSEQUENT QUESTIONS ABOUT THESE

NOTE: IN OUTPUTS WE WILL NEED TO BE ABLE TO ‘MATCH’ THE RESPONSES TO QUESTION FROM Q23 ONWARDS TO TRIPS RECORDED IN Q13 TO Q18.















				Q226 - T18: Text_18

		Text









				The next part of the survey will ask you for further details of the following trips:

Trip 1 

Trip 2 

Trip 3 













				Ask only if Q011 - DV_Number_Visits >= 2









				Q020 - DV_Visit_Name: 

		Open









				To help you remember which trip we are asking you about, please give each trip a name. 



For example you might call a trip to see a friend 'Visiting Dave' while a family visit to an attraction might be called 'Castle trip with kids'.



TRIP 1

DAY, ACTIVITY _____________________



TRIP 2

DAY, ACTIVITY ------------------------------



TRIP 3

DAY, ACTIVITY _____________________ 











				





















				Scripter notes: LIST UP TO 3 QUALIFYING VISITS – IF MORE THAN 3 ELIGIBLE THE 3 ASKED ABOUT ARE RANDOMLY SELECTED



TYPED IN TEXT SHOULD BE SHOWN IN BOLD BEFORE ALL SUBSEQUENT QUESTIONS REGARDING THIS TRIP













				B001: DV_Visit_Loop

		Begin block













				B001: DV_Visit_Loop

		End block













				Q023 - DV_Dest_Type_Mult: 

		Multi coded









				

Thinking about the following trip: (TYPED IN TEXT FROM Q20)

Which of the following best describes the type of place you visited on the trip/outing?



You may select more than one answer









				Normal









				1

		

		City/large town



		2

		

		Small town



		3

		

		Village



		4

		

		Rural countryside



		5

		

		Seaside resort or town



		6

		

		Seaside coastline – a beach



		7

		

		Other coast



		8

		

		Other (specify)









				Scripter notes: FIRST TIME THROUGH LOOP USE TEXT FROM TRIP 1 AT Q20, SECOND TIME USE TEXT FROM TRIP 2 Q20, THIRD TIME USE TEXT FROM TRIP 3 AT Q20 



IF MORE THAN ONE ANSWER SELECTED ASK Q24, OTHERWISE SKIP TO Q25













				Q024 - DV_Dest_Type_Single: 

		Single coded









				You selected more than one type of place - which of these would you describe as the main type of place you visited e.g. The place you spent most time in.









				Normal









				1

		

		City/large town



		2

		

		Small town



		3

		

		Village



		4

		

		Rural countryside



		5

		

		Seaside resort or town



		6

		

		Seaside coastline – a beach



		7

		

		Other coast



		8

		

		Other (specify)













				Q025 - DV_Dest_Region: 

		Single coded









				

And in which part of the UK was the main place you visited?









				Normal









				1

		

		Scotland



		2

		

		Wales



		3

		

		North East England



		4

		

		North West England



		5

		

		Yorkshire and The Humber



		6

		

		East Midlands



		7

		

		West Midlands



		8

		

		East of England



		9

		

		London



		10

		

		South East England



		11

		

		South West England



		12

		

		Northern Ireland



		13

		

		Don’t know













				Ask only if NOT Q025 - DV_Dest_Region,9









				Q026 - DV_Dest_Town: 

		Open









				

Please type in the name of your main visit destination - by this we mean the name of the village, town or city you visited (or nearest village, town or city)









				





















				Scripter notes: 

USE TYPED IN TEXT TO FIND NAME IN GAZETTEER FOR "SUGGESTION LIST"













				Ask only if Q025 - DV_Dest_Region,9









				Q027 - DV_Dest_Borough: 

		Single coded









				Please select the London Borough you visited from the list below - please scroll down the list.









				Normal









				1

		

		Barnet



		2

		

		Bexley



		3

		

		Barking and Dagenham



		4

		

		Brent



		5

		

		Bromley



		6

		

		Camden



		7

		

		City of London



		33

		

		City of Westminster



		8

		

		Croydon



		9

		

		Ealing



		10

		

		Enfield



		11

		

		Greenwich



		12

		

		Hackney



		13

		

		Hammersmith and Fulham



		14

		

		Haringey



		15

		

		Harrow



		16

		

		Havering



		17

		

		Hillingdon



		18

		

		Hounslow



		19

		

		Islington



		20

		

		Kensington and Chelsea



		21

		

		Kingston Upon Thames



		22

		

		Lambeth



		23

		

		Lewisham



		24

		

		Merton



		25

		

		Newham



		26

		

		Redbridge



		27

		

		Richmond Upon Thames



		28

		

		Southwark



		29

		

		Sutton



		30

		

		Tower Hamlets



		31

		

		Waltham Forest



		32

		

		Wandsworth



		34

		

		Don’t know









				Scripter notes: VERTICAL SCROLLING LIST













				Q028 - DV_Origin_Point: 

		Single coded









				Where did your trip/outing start from?









				Normal









				1

		

		Your home



		

		

		GO TO Q030 - DV_Distance



		2

		

		Your workplace/place of study (e.g. school, university)



		

		

		GO TO Q029 - DV_Origin_Town



		3

		

		Holiday accommodation



		

		

		GO TO Q029 - DV_Origin_Town



		4

		

		Somewhere else SPECIFY



		

		

		GO TO Q029 - DV_Origin_Town













				Q029 - DV_Origin_Town: 

		Open









				Please type in the name of the place (i.e. the village, town or city) where your trip/outing started from.









				





















				Scripter notes: PLEASE USE TYPED IN TEXT TO FIND NAME FROM GAZETTEER FOR "SUGGESTION LIST"













				Q030 - DV_Distance: 

		Single coded









				What was the total distance in miles you travelled on this trip/outing? 

By this we mean the round trip from start to finish.









				Normal









				1

		

		Less than 5 miles



		2

		

		Between 5 and 10 miles



		3

		

		11 to 20 miles



		4

		

		21 to 40 miles



		5

		

		41 to 60 miles



		6

		

		61 to 80 miles



		7

		

		81 to 100 miles



		8

		

		101 to 149 miles



		9

		

		150 to 200 miles



		10

		

		201 to 250 miles



		11

		

		250 to 300 miles



		12

		

		Over 300 miles



		13

		

		Don't know













				Q031 - DV_Transport: 

		Single coded









				What form of transport did you use to get from the place where you started your journey to your main destination (i.e. from (answer at Q29) to (anser at Q26/Q27)).













				If you used more than one form of transport during the trip, please choose the one that you used to travel the greatest distance.









				Normal









				4

		

		Car - own/friend's/company car



		5

		

		Car – hired/rented



		1

		

		Train



		2

		

		Scheduled bus/coach service



		3

		

		Organised coach tour



		16

		

		Taxi



		12

		

		Walked/on foot



		8

		

		Bicycle



		18

		

		Tube/underground train



		17

		

		Tram



		6

		

		Motor home/campervan



		9

		

		Plane



		10

		

		Boat/ship/ferry



		13

		

		Lorry/truck/van



		15

		

		Other (specify)



		30

		

		Don't know













				Ask only if Q011 - DV_Number_Visits > 1









				Q032 - DV_Main_Activity_Category: 

		Single coded









				You stated that you took part in the following activities during your trip/outing, which would you describe as your main activity?









				Normal









				1

		

		Visited friends or family for leisure



		2

		

		‘Special’ shopping for items that you do not regularly buy



		3

		

		Went out for a meal



		4

		

		Went on a night out to a bar, pub and/or club



		5

		

		Went out for entertainment – to a cinema, concert or theatre



		6

		

		Undertook outdoor leisure activities such as walking, cycling, golf, etc.



		7

		

		Took part in other leisure activities such as hobbies, evening classes, etc. (outside of your home)



		8

		

		Took part in sports, including exercise classes, going to the gym



		9

		

		Watched live sporting event (not on TV)



		10

		

		Went to visitor attractions such as a historic house, garden, theme park, museum, zoo, etc.



		11

		

		Went to a special public event such as a festival, exhibition, etc.



		12

		

		Went to a special event of a personal nature such as a wedding, graduation, christening, etc.



		13

		

		Went on days out to a beauty/health centre/spa, etc.



		14

		

		Went on general days out/ to explore an area



		15

		

		Went on day trips/excursions for another leisure purpose not mentioned above



		16

		

		None - two or more activities were of equal importance *Position fixed



		17

		

		Don't know *Position fixed









				Scripter notes: FIRST TIME THROUGH LOOP ONLY LIST ACTIVITIES SELECTED FOR TRIP 1 AT Q13

SECOND TIME THROUGH LOOP ONLY LIST ACTIVITIES SELECTED FOR TRIP 2 AT Q13

THIRD  TIME THROUGH LOOP ONLY LIST ACTIVITIES SELECTED FOR TRIP 3 AT Q13 















				Ask only if Q013 - DV_Activities_on_LDV,1









				Q033 - DV_Activity_VFR: 

		Multi coded









				Which of the following activities, if any did you take part in during this visit?









				Random









				1

		

		Visited family for leisure



		2

		

		Visited friends for leisure



		3

		

		none of the above *Position fixed *Exclusive













				Ask only if Q013 - DV_Activities_on_LDV,3









				Q034 - DV_Activity_Meal_Drink: 

		Multi coded









				Which of the following activities, if any did you take part in during this visit?









				Random









				1

		

		Went for a drink in a pub, club, hotel, etc.



		2

		

		Went for a meal in a restaurant, café, hotel, pub, etc.



		3

		

		Went for a snack in a fast food outlet, takeaway, etc.



		4

		

		none of the above *Position fixed *Exclusive













				Ask only if Q013 - DV_Activities_on_LDV,4









				Q035 - DV_Activity_Night: 

		Multi coded









				Which of the following activities, if any did you take part in during this visit?









				Random









				1

		

		Went for a drink in a pub, club, hotel, etc.



		2

		

		Went for a meal in a restaurant, café, hotel, pub, etc.



		3

		

		Went for a snack in a fast food outlet, takeaway, etc.



		4

		

		none of the above *Position fixed *Exclusive













				Ask only if Q013 - DV_Activities_on_LDV,5









				Q036 - DV_Activity_Entertainment: 

		Multi coded









				Which of the following activities, if any did you take part in during this visit?









				Random









				1

		

		Attended a live music concert/music festival



		4

		

		Attended an other arts/cultural festival/cultural event/arts show



		5

		

		Went to the cinema



		6

		

		Went to the theatre



		7

		

		none of the above *Position fixed *Exclusive













				Ask only if Q013 - DV_Activities_on_LDV,6









				Q037 - DV_Activity_Outdoor: 

		Multi coded









				Which of the following activities, if any did you take part in during this visit?









				Normal









				1

		

		Outdoor fair/exhibition/show (e.g. gardening or agricultural show)



		2

		

		Centre based walking (i.e. around a city/town centre)



		3

		

		Cycled - on a road/surfaced path



		4

		

		Fishing - sea angling, coarse fishing, game fishing



		5

		

		Had a picnic or BBQ



		6

		

		Horse riding, pony trekking



		7

		

		Informal sport (e.g. cricket, rounders, football, skateboarding)



		8

		

		Just relaxed



		9

		

		Long walk, hike or ramble (minimum of 2 miles/1 hour)



		11

		

		Mountainbiking



		13

		

		Swimming



		14

		

		Played golf



		15

		

		Played with children



		16

		

		Running, jogging, orienteering



		17

		

		Short walk/ stroll - up to 2 miles/1hour



		18

		

		Sightseeing on foot



		19

		

		Sunbathing



		20

		

		Did outdoor sports - football, rugby, hockey, cricket, athletics, etc.



		21

		

		Visited a beach



		22

		

		Visited a country park



		23

		

		Visited a garden



		25

		

		Watched wildlife, bird watching



		26

		

		Went on a guided tour - on foot, bus or other transport



		27

		

		Boating/sailing/watersports - inland (e.g. canoeing, motor boats, canal boating)



		28

		

		Boating/sailing/watersports - on or by the sea (e.g. canoeing, surfing, jet ski



		29

		

		Adventure sports (e.g. skiing, snowboarding, rafting, canyoning)



		24

		

		Visited a wildlife attraction/nature reserve *Position fixed



		30

		

		none of the above *Position fixed *Exclusive













				Ask only if Q013 - DV_Activities_on_LDV,7









				Q038 - DV_Activity_Leisure: 

		Multi coded









				Which of the following activities, if any did you take part in during this visit?









				Normal









				1

		

		Attended a live music concert/music festival



		3

		

		Indoor exhibition (e.g. Ideal Home, motor show, holiday exhibition)



		4

		

		Outdoor fair/exhibition/show (e.g gardening or agricultural show)



		6

		

		A food/local produce event (e.g. food festival, farmers market)



		7

		

		Attended an evening class



		8

		

		Centre based walking (i.e. around a city/town centre)



		9

		

		Cycled - on a road/surfaced path



		10

		

		Fishing - sea angling, coarse fishing, game fishing



		11

		

		Had a picnic or BBQ



		12

		

		Horse riding, pony trekking



		13

		

		Informal sport (e.g. cricket, rounders, football, skateboarding)



		14

		

		Just relaxed



		15

		

		Long walk, hike or ramble (minimum of 2 miles/1 hour)



		17

		

		Mountainbiking



		18

		

		Attended arts/cultural festival/cultural event/arts show



		20

		

		Played golf



		21

		

		Played with children



		22

		

		Running, jogging, orienteering



		23

		

		Short walk/stroll - up to 2 miles/1hour



		24

		

		Sightseeing by car



		25

		

		Sightseeing on foot



		26

		

		Sunbathing



		27

		

		Swimming (indoors or outdoors)



		28

		

		Did indoor sport - 5-a-side football, badminton, basketball, ice hockey, etc.



		29

		

		Did outdoor sport - football, rugby, hockey, cricket, athletics, etc.



		30

		

		Viewed architecture (traditional or modern)



		32

		

		Visited a beach



		33

		

		Visited a cathedral, church, abbey or other religious building



		34

		

		Visited a country park



		35

		

		Visited a garden



		36

		

		Visited a historic house, stately home, palace



		37

		

		Visited a museum



		38

		

		Visited a scenic/historic railway



		39

		

		Visited a theme/amusement park



		41

		

		Visited a zoo/safari park/aquarium



		42

		

		Visited an art gallery



		45

		

		Visited a castle/other historic site



		44

		

		Visited another type of attraction



		46

		

		Watched wildlife, bird watching



		47

		

		Went on a guided tour - on foot, bus or other transport



		48

		

		Went to the cinema



		49

		

		Went to the gym, aerobics class, yoga, etc.



		50

		

		Went to the theatre



		51

		

		Boating/sailing/watersports - inland (e.g. canoeing, motor boats, canal boating)



		52

		

		Boating/sailing/watersports - on or by the sea (e.g. canoeing, surfing, jet ski)



		53

		

		Adventure sports (e.g. skiing, snowboarding, rafting, canyoning)



		55

		

		Visited a location associated with a TV series, film or literature



		40

		

		Visited a wildlife attraction/nature reserve *Position fixed



		54

		

		none of the above *Position fixed *Exclusive













				Ask only if Q013 - DV_Activities_on_LDV,8









				Q039 - DV_Activity_Doing_Sport: 

		Multi coded









				Which of the following activities, if any did you take part in during this visit?









				Normal









				1

		

		Centre based walking (i.e. around a city/town centre)



		2

		

		Cycled - on a road/surfaced path



		3

		

		Fishing - sea angling, coarse fishing, game fishing



		4

		

		Horse riding, pony trekking



		5

		

		Informal sport (e.g. cricket, rounders, football, skateboarding)



		6

		

		Long walk, hike or ramble (minimum of 2 miles/1 hour)



		8

		

		Mountainbiking



		9

		

		Played golf



		10

		

		Running, jogging, orienteering



		11

		

		Short walk/stroll - up to 2 miles/1hour



		12

		

		Spa/beauty/health treatments



		13

		

		Swimming (indoors or outdoors)



		14

		

		Did indoor sport - 5-a-side football, badminton, basketball, ice hockey, etc.



		15

		

		Did outdoor sport - football, rugby, hockey, cricket, athletics, etc.



		16

		

		Went to the gym, aerobics class, yoga, etc.



		17

		

		Boating/sailing/watersports - inland (e.g. canoeing, motor boat, canal boating)



		18

		

		Boating/sailing/watersports - on or by the sea (e.g. canoeing, surfing, jet ski)



		19

		

		Aventure sports (e.g. skiing, snowboarding, rafting, canyoning)



		20

		

		none of the above *Position fixed *Exclusive













				Ask only if Q013 - DV_Activities_on_LDV,9









				Q040 - DV_Activity_Watch_Sport: 

		Multi coded









				Which of the following activities, if any did you take part in during this visit?









				Random









				1

		

		Watched a live football match (not on TV)



		2

		

		Watched other live sport (not on TV)



		4

		

		none of the above *Position fixed *Exclusive













				Ask only if Q013 - DV_Activities_on_LDV,10









				Q041 - DV_Activity_Attraction: 

		Multi coded









				Which of the following activities, if any did you take part in during this visit?









				Random









				1

		

		Visited a castle/other historic site



		2

		

		Visited a cathedral, church, abbey or other religious building



		3

		

		Visited a country park



		4

		

		Visited a garden



		5

		

		Visited a historic house, stately home, palace



		6

		

		Visited a museum



		7

		

		Visited a scenic/historic railway



		8

		

		Visited a theme/amusement park



		10

		

		Visited a zoo/safari park/aquarium



		11

		

		Visited an art gallery



		14

		

		Went on a guided tour - on foot, bus or other transport



		15

		

		Viewed architecture (traditional or modern)



		17

		

		Visited a location associated with a TV series, film or literature



		9

		

		Visited a wildlife attraction/nature reserve *Position fixed



		13

		

		Visited another type of attraction *Position fixed



		16

		

		none of the above *Position fixed *Exclusive













				Ask only if Q013 - DV_Activities_on_LDV,11









				Q042 - DV_Activity_Event: 

		Multi coded









				Which of the following activities, if any did you take part in during this visit?









				Random









				1

		

		Attended a live music concert/music festival



		3

		

		Indoor exhibition (e.g. Ideal Home, motor show, holiday exhibition)



		4

		

		Outdoor fair/exhibition/show (e.g gardening or agricultural show)



		6

		

		Attended a food/local produce event (e.g. food festival, farmers market)



		7

		

		Attended an arts/cultural festival/cultural event/arts show



		8

		

		Watched a live football match (not on TV)



		9

		

		Watched other live sport (not on TV)



		10

		

		Went to the cinema



		11

		

		Went to the theatre



		12

		

		none of the above *Position fixed *Exclusive













				Ask only if Q013 - DV_Activities_on_LDV,13









				Q043 - DV_Activity_Health_Spa: 

		Multi coded









				Which of the following activities, if any did you take part in during this visit?









				Random









				1

		

		Just relaxed



		2

		

		Spa/beauty/health treatments



		3

		

		Swimming (indoors or outdoors)



		4

		

		Went to the gym, aerobics class, yoga, etc.



		5

		

		none of the above *Position fixed *Exclusive













				Ask only if Q013 - DV_Activities_on_LDV,14









				Q044 - DV_Activity_Explore: 

		Multi coded









				Which of the following activities, if any did you take part in during this visit?









				Normal









				1

		

		Attended a live music concert/music festival



		3

		

		Indoor exhibition (e.g. Ideal Home, motor show, holiday exhibition)



		4

		

		Outdoor fair/exhibition/show (e.g gardening or agricultural show)



		6

		

		Attended a special event of a personal nature e.g. wedding, graduation, christening)



		7

		

		Attended an evening class



		8

		

		Attending a food/local produce event (e.g. food festival, farmers market)



		9

		

		Centre based walking (i.e. around a city/town centre)



		10

		

		Cycled - on a road/surfaced path



		11

		

		Fishing - sea angling, coarse fishing, game fishing



		12

		

		Had a picnic or BBQ



		13

		

		Horse riding, pony trekking



		14

		

		Informal sport (e.g. cricket, rounders, football, skateboarding)



		15

		

		Just relaxed



		16

		

		Long walk, hike or ramble (minimum of 2 miles/1 hour)



		18

		

		Mountainbiking



		19

		

		Attended an arts/cultural festival/cultural event/arts show



		21

		

		Played golf



		22

		

		Played with children



		23

		

		Running, jogging, orienteering



		24

		

		Short walk/stroll - up to 2 miles/1hour



		25

		

		Sightseeing by car



		26

		

		Sightseeing on foot



		27

		

		Spa/beauty/health treatments



		28

		

		'Special' shopping for items you do not regularly buy



		29

		

		Sunbathing



		30

		

		Swimming (indoors or outdoors)



		31

		

		Did indoor sports - 5-a-side football, badminton, basketball, ice hockey, etc.



		32

		

		Did outdoor sports - football, rugby, hockey, cricket, athletics, etc.



		33

		

		Visited family for leisure



		34

		

		Visited a beach



		35

		

		Visited a cathedral, church, abbey or other religious building



		36

		

		Visited a country park



		37

		

		Visited a garden



		38

		

		Visited a historic house, stately home, palace



		39

		

		Visited a museum



		40

		

		Visited a scenic/historic railway



		41

		

		Visited a theme/amusement park



		43

		

		Visited a zoo/safari park/aquarium



		44

		

		Visited an art gallery



		48

		

		Visited a castle/other historic site



		47

		

		Visited friends for leisure



		49

		

		Watched a live football match (not on TV)



		50

		

		Watched other live sport (not on TV)



		51

		

		Watched wildlife, bird watching



		52

		

		Went for a drink in a pub, club, hotel, etc.



		53

		

		Went for a meal in a restaurant, café, hotel, pub, etc.



		54

		

		Went for a snack in a fast food outlet, takeaway, etc.



		55

		

		Went on a guided tour - on foot, bus or other transport



		56

		

		Went to the cinema



		57

		

		Went to the gym, aerobics class, yoga, etc.



		58

		

		Went to the theatre



		59

		

		Boating/sailing/watersports - inland (e.g. sailing, canoeing, motor boat, canal boating)



		60

		

		Boating/sailing/watersports - on or by the sea (e.g. canoeing, surfing, jet skl)



		61

		

		Adventure sports (e.g. skiing, snowboarding, rafting, canyoning)



		62

		

		Viewed architecture (traditional or modern)



		64

		

		Visited a location associated with a TV series, film or literature



		42

		

		Visited a wildlife attraction/nature reserve *Position fixed



		46

		

		Visited another type of attraction *Position fixed



		63

		

		none of the above *Position fixed *Exclusive













				Ask only if Q013 - DV_Activities_on_LDV,15









				Q045 - DV_Activity_Other: 

		Multi coded









				Which of the following activities, if any did you take part in during this visit?









				Normal









				1

		

		Attended a live music concert/music festival



		3

		

		Indoor exhibition (e.g. Ideal Home, motor show, holiday exhibition)



		4

		

		Outdoor fair/exhibition/show (e.g gardening or agricultural show)



		5

		

		Attended an arts/cultural festival/cultural event/arts show



		6

		

		Attended a special event of a personal nature (e.g. wedding, graduation, christening)



		7

		

		Attended an evening class



		8

		

		Attending a food/local produce event (e.g. food festival, farmers market)



		9

		

		Centre based walking (i.e. around a city/town centre)



		10

		

		Cycled - on a road/surfaced path



		11

		

		Fishing - sea angling, coarse fishing, game fishing



		12

		

		Had a picnic or BBQ



		13

		

		Horse riding, pony trekking



		14

		

		Informal sport (e.g. cricket, rounders, football, skateboarding)



		15

		

		Just relaxed



		16

		

		Long walk, hike or ramble (minimum of 2 miles/1 hour)



		18

		

		Mountainbiking



		21

		

		Played golf



		22

		

		Played with children



		23

		

		Running, jogging, orienteering



		24

		

		Short walk/stroll - up to 2 miles/1hour



		25

		

		Sightseeing by car



		26

		

		Sightseeing on foot



		27

		

		Spa/beauty/health treatments



		28

		

		'Special' shopping for items you do not regularly buy



		29

		

		Sunbathing



		30

		

		Swimming (indoors or outdoors)



		31

		

		Did indoor sport - 5-a-side football, badminton, basketball, ice hockey, etc.



		32

		

		Did outdoor sport - football, rugby, hockey, cricket, athletics, etc.



		33

		

		Visited family for leisure



		34

		

		Visited a beach



		35

		

		Visited a cathedral, church, abbey or other religious building



		36

		

		Visited a country park



		37

		

		Visited a garden



		38

		

		Visited a historic house, stately home, palace



		39

		

		Visited a museum



		40

		

		Visited a scenic/historic railway



		41

		

		Visited a theme/amusement park



		43

		

		Visited a zoo/safari park/aquarium



		44

		

		Visited an art gallery



		48

		

		Visits a castle/other historic site



		46

		

		Visited another type of attraction



		47

		

		Visited friends for leisure



		49

		

		Watched a live football match (not on TV)



		50

		

		Watched other live sport (not on TV)



		51

		

		Watched wildlife, bird watching



		52

		

		Went for a drink in a pub, club, hotel, etc.



		53

		

		Went for a meal in a restaurant, café, hotel, pub, etc.



		54

		

		Went for a snack in a fast food outlet, takeaway, etc.



		55

		

		Went on a guided tour - on foot, bus or other transport



		56

		

		Went to the cinema



		57

		

		Went to the gym, aerobics class, yoga, etc.



		58

		

		Went to the theatre



		59

		

		Boating/sailing/watersports - inland (e.g. canoeing, motor boat, canal boating)



		60

		

		Boating/sailing/watersports - on or by the sea (e.g. canoeing, surfing, jet ski)



		61

		

		Adventure sports (e.g. skiing, snowboarding, rafting, canyoning)



		62

		

		Viewed architecture (traditional or modern)



		64

		

		Visited a location associated with a TV series, film or literature  



		42

		

		Visited a wildlife attraction/nature reserve *Position fixed



		63

		

		none of the above *Position fixed *Exclusive













				Q046 - DV_Activity_Main: 

		Single coded









				You said you did the following on this trip/outing:



 Please select which of these, if any, was planned as the main reason for your trip/outing.









				Normal









				1

		

		None  - two or more activities were of equal importance 



		99

		

		don't know *Position fixed *Exclusive









				Scripter notes: IF ONLY "SPECIAL SHOPPING"OR "SPECIAL EVENT OF A PERSONAL NATURE" SELCTED AT Q13 SKIP TO Q47.

IF ONLY ONE ACTIVITY SELECTED AT Q33-45, AUTOCODE AND SKIP TO Q47 













				Q047 - DV_Other_Places: 

		Single coded









				During your trip/outing did you visit any places other than (MAIN DESTINATION AT Q26/Q27)?

Do not include very short stops for a purpose such as buying fuel, using a toilet, using a cash machine or picking someone up.









				Normal









				1

		

		Yes



		

		

		GO TO Q048 - DV_Num_Other_Places



		2

		

		No



		

		

		GO TO Q058 - DV_Travel_Time













				Q048 - DV_Num_Other_Places: 

		Numeric









				Min = 1 | Max = 5









				How many other places did you visit? (i.e. other than (MAIN PLACE FROM Q26/Q27))









				













				Ask only if Q048 - DV_Num_Other_Places >= 1









				Q049 - DV_Other_Town: 

		Open









				Please type in the name of the other place you visited (i.e. the village, town or city) If you visited a place in a city just type in the city name (e.g. London or Manchester) rather than the area within the city or specific place visited. If the place you visited does not appear in the list, check your spelling then retype the place name or type in another nearby location.













				





















				Scripter notes: ASK UP TO THREE TIMES BASED ON NUMBER AT Q48.



USE TYPED IN TEXT TO FIND NAME IN GAZETTEER FOR "SUGGESTION LIST"













				Ask only if Q048 - DV_Num_Other_Places >= 1









				Q052 - DV_Activity_Category_ Other_Place: 

		Multi coded









				Which of the following activities, if any did you take part in while in (PLACE RECORDED AT Q49)?









				Normal









				1

		

		Visited friends or family for leisure



		2

		

		Did ‘special’ shopping for items that you do not regularly buy



		3

		

		Went out for a meal



		4

		

		Went on a night out to a bar, pub and/or club



		5

		

		Went out for entertainment – to a cinema, concert or theatre



		6

		

		Undertook an outdoor leisure activity such as walking, cycling, golf, etc.



		7

		

		Took part in other leisure activities such as indoor sports, hobbies, evening classes, etc.



		8

		

		Took part in sports, including exercise classes, going to the gym



		9

		

		Watched a sporting event



		10

		

		Went to a visitor attraction such as a historic house, garden, theme park, museum, zoo, etc.



		11

		

		Attended a special public event such as a festival, exhibition, etc.



		12

		

		Attended a special event of a personal nature such as a wedding, graduation, christening, etc.



		13

		

		Went on a day out to a beauty/health centre/spa, etc.



		14

		

		Went on a general day out/ to explore an area



		15

		

		Went on day trips/ excursions for leisure purposes not mentioned above



		16

		

		Other (specify)



		17

		

		None









				Scripter notes: ASK FOR EACH PLACE VISTED AT Q49













				Q055 - DV_Activities_Other_Place: 

		Multi coded









				More specifically which of the following activities, if any did you take part in while in PLACE RECORDED AT Q49)?









				Normal









				Scripter notes: WHERE APPROPRIATE THIS IS ASKED AND SUB-LIST OF DETAILED ACTIVITIES SHOWN TO RESPONDENT AS Q33 to Q45













				Q058 - DV_Travel_Time: 

		Open









				You stated that your overall trip lasted (VALUE FROM Q16). Please provide more details of how long you spent on the following stages of your trip/outing.



If you aren’t sure please provide an estimate.









				Total time spent travelling (i.e. to and from the places visited) ____ hours ______minutes











				





















				1

		

		don't know *Position fixed *Exclusive









				Scripter notes: FOR FIRST TIME THROUGH LOOP INSERT ANSWER FROM TRIP 1 AT Q16, SECOND TIME USE ANSWER FROM TRIP 2 AT Q16, THIRD TIME USE ANSWER FROM TRIP 3 AT Q16













				Q059 - DV_Time_Main_Place : 

		Open









				Time in the main place you visited (MAIN PLACE) ____hours ______ minutes











				





















				1

		

		don't know *Position fixed *Exclusive













				Ask only if Q048 - DV_Num_Other_Places >= 1









				Q060 - DV_Time_Other_Place_1: 

		Open









				Time in (OTHER PLACE 1) ____ hours ______minutes











				





















				1

		

		don't know *Position fixed *Exclusive













				Ask only if Q048 - DV_Num_Other_Places >= 2









				Q061 - DV_Time_Other_Place_2: 

		Open









				Time in (OTHER PLACE 2) ____ hours ______minutes











				





















				1

		

		don't know *Position fixed *Exclusive













				Ask only if Q048 - DV_Num_Other_Places >= 3









				Q062 - DV_Time_Other_Place_3: 

		Open









				Time in (OTHER PLACE 3) ____ hours ______minutes











				





















				1

		

		don't know *Position fixed *Exclusive













				Ask only if Q048 - DV_Num_Other_Places >= 4









				Q063 - DV_Time_Other_Place_4+: 

		Open









				Time in any other places visited____ hours ______minutes











				





















				1

		

		don't know *Position fixed *Exclusive













				Q227 - DV_Total_Time: 

		Text









				Total Time 









				Scripter notes: Please create a total of all times given from Q58 to Q63 and display for respondent as they type in answers to Q58 to Q63













				Q065 - DV_Time_Check: 

		Single coded









				Earlier you stated that your trip lasted (answer from Q16) but the total of the times you have just input varies from this. Are you sure that the times you have input are correct?









				Normal









				1

		

		Yes



		

		

		GO TO Q066 - DV_Party_Comp



		2

		

		No









				Scripter notes: FIRST TIME THOROUGH LOOP INSERT TEXT FROM TRIP 1 Q16, SECOND TIME FROM TRIP 2 Q16 AND THIRD TIME FROM TRIP 3 Q16



IF TOTAL AT Q227 IS NOT WITHIN THE RANGE GIVEN AT Q16 ASK Q65 OTHERWISE SKIP TO Q66

IF RESPONDENT ANSWERS "NO" RETURN TO Q58













				Q066 - DV_Party_Comp: 

		Multi coded









				

Which of the following best describes who accompanied you on this trip/outing?









				Please select all that apply









				Normal









				1

		

		No one, I was on my own *Exclusive



		2

		

		Husband/wife/partner



		3

		

		Your child/step-child aged 15 or under



		4

		

		Your child/stepchild aged 16 or over



		5

		

		Other child aged 15 or under



		6

		

		Your grandchild aged 15 or under



		7

		

		Your grandchild aged 16 or over



		8

		

		Your parent/parent-in-law



		9

		

		Your grandparent/grandparent-in-law



		10

		

		Other relation(s) (SPECIFY)



		11

		

		Friend(s), aged 16 or over



		12

		

		Carer



		13

		

		Other person aged 16 or over



		14

		

		Don't know *Exclusive













				Q067 - DV_Num_Adults: 

		Numeric









				Min = 1 | Max = 50









				

Including yourself, please type in the number of adults (16 and over) in your group on this trip/outing.





By this we mean people in your immediate group who undertook the activity with you











				













				Q068 - DV_Num_Children: 

		Numeric









				Max = 50









				

Please type in the number of children (under 16) in your group on this trip/outing.





By this we mean people in your immediate group who undertook the activity with you











				













				Q069 - DV_Party_Size: 

		Numeric









				Min = 1 | Max = 100 | Dummy









				









				Scripter notes: PLEASE CREATE A SUM OF Q67 AND Q68













				Ask only if Q066 - DV_Party_Comp,1 and Q069 - DV_Party_Size > 1









				Q070 - DV_Check_2: 

		Single coded









				Previously you said that you were on your own on this trip, but you have also stated that there was someone else in your group. Was there someone else with you?











				Normal









				1

		

		Yes



		2

		

		No



		3

		

		don't know *Position fixed *Exclusive









				Scripter notes: IF RESPONDENT SAYS "YES" GO BACK TO Q66, IF "NO" THEN GO BACK TO Q67 













				Ask only if NOT Q066 - DV_Party_Comp,1,14 and Q069 - DV_Party_Size <= 1









				Q071 - DV_Check_3: 

		Single coded









				Previously you said that you were with someone else on this trip, but you have also stated that there was only one person including yourself in your group. Were you on your own?











				Normal









				1

		

		Yes



		2

		

		No



		3

		

		don't know *Position fixed *Exclusive









				Scripter notes: IF RESPONDENT SELECTS "YES" GO BACK TO Q66, IF "NO" GO BACK TO Q67  













				Ask only if Q066 - DV_Party_Comp,3,5,6 and Q068 - DV_Num_Children == 0









				Q072 - DV_Check_4: 

		Single coded









				Previously you said that you had at least one child (under 16) with you on this trip, but you have also stated that the number of children was zero. Were there any children on this trip?











				Normal









				1

		

		Yes



		2

		

		No



		3

		

		don't know *Position fixed *Exclusive









				Scripter notes: IF RESPONDENT SELECTS "YES" GO BACK TO Q68, IF "NO" GO BACK TO Q66













				Ask only if NOT Q066 - DV_Party_Comp,3 or NOT Q066 - DV_Party_Comp,5 or NOT Q066 - DV_Party_Comp,6 and Q068 - DV_Num_Children > 0









				Q073 - DV_Check_5: 

		Single coded









				Previously you said that you had no children (under 16) with you on this trip, but you have also stated that the number of children is greater than zero. Were there any children on this trip?











				Normal









				1

		

		Yes



		2

		

		No



		3

		

		don't know *Position fixed *Exclusive









				Scripter notes: IF RESPONDENT SAYS "YES" GO BACK TO Q66, IF "NO" GO BACK TO Q68 













				Ask only if Q066 - DV_Party_Comp,2 and NOT Q066 - DV_Party_Comp,1 and NOT Q066 - DV_Party_Comp,3 and NOT Q066 - DV_Party_Comp,4 and NOT Q066 - DV_Party_Comp,5 and NOT Q066 - DV_Party_Comp,6 and NOT Q066 - DV_Party_Comp,7 and NOT Q066 - DV_Party_Comp,8 and NOT Q066 - DV_Party_Comp,9 and NOT Q066 - DV_Party_Comp,10 and NOT Q066 - DV_Party_Comp,11 and NOT Q066 - DV_Party_Comp,12 and NOT Q066 - DV_Party_Comp,13 and Q069 - DV_Party_Size > 2









				Q220 - DV_Check_24: 

		Single coded









				Previously you said that only had your husband/wife/partner was with you on this trip, but you have also stated that there were more than two people in your group. Were there more than two people on this trip? 









				Normal









				1

		

		Yes



		2

		

		No



		3

		

		don't know *Position fixed *Exclusive









				Scripter notes: IF RESPONDENT SAYS "YES" GO BACK TO Q66, IF "NO " THEN GO BACK TO Q67













				Ask only if Q069 - DV_Party_Size > 10









				Q074 - DV_Check_6: 

		Single coded









				You said there were more than 10 people in your immediate group. Is this correct?









				Normal









				1

		

		Yes



		2

		

		No



		3

		

		don't know *Position fixed *Exclusive









				Scripter notes: IF RESPONDENT SELECTS "NO" GO BACK TO Q67, OTHERWISE CONTINUE













				Q075 - DV_Large_Group: 

		Single coded









				

Were you part of a larger group (e.g. coach party, tour group, school trip)?









				Normal









				1

		

		Yes



		2

		

		No



		3

		

		don't know *Position fixed *Exclusive













				Q076 - DV_Impairments: 

		Multi coded









				Did you or any of your travelling party (IF Q69>1)/Do you (IF Q69=1) have any of the following conditions or impairments? 









				Normal









				1

		

		I have a mobility impairment (wheelchair user)



		2

		

		I have a mobility impairment (non-wheelchair user)



		3

		

		I am blind



		4

		

		I am partially sighted



		5

		

		I am deaf



		6

		

		I have partial hearing loss



		7

		

		I have learning difficulties



		8

		

		I have a long-term illness (e.g. AIDS, arthritis, cancer, diabetes)



		9

		

		A member of my party had a mobility impairment (wheelchair user)



		10

		

		A member of my party had a mobility impairment (non-wheelchair user)



		11

		

		A member of my party was blind or partially sighted



		12

		

		A member of my party was deaf or has partial hearing loss



		13

		

		A member of my party had learning difficulties



		14

		

		A member of my party had a long-term illness (e.g. AIDS, arthritis, cancer, diabetes)



		15

		

		None of these apply *Exclusive



		

		

		GO TO Q078 - DV_Spend_Items_1



		16

		

		I would prefer not to say *Exclusive



		

		

		GO TO Q078 - DV_Spend_Items_1









				Scripter notes: IF Q69=1 ONLY SHOW CODES 1 TO 8 AND 15 TO 16.

IF RESPONDENT ANSWERS ANY OF 1 - 8 BUT DOES NOT ANSWER 9 - 14 THEN AUTOCODE 1 AT Q77 AND SKIP TO Q78  













				Ask only if Q076 - DV_Impairments,1 or Q076 - DV_Impairments,2 or Q076 - DV_Impairments,3 or Q076 - DV_Impairments,4 or Q076 - DV_Impairments,5 or Q076 - DV_Impairments,7 or Q076 - DV_Impairments,6 or Q076 - DV_Impairments,8









				Q077 - DV_Impair_Number: 

		Numeric









				Min = 2 | Max = 99









				

And how many people in your party, including yourself, had these conditions or impairments?









				









				Scripter notes: ADD "DON'T KNOW" 



RANGE NO HIGHER THAN Q69













				Q078 - DV_Spend_Items_1: 

		Multi coded









				Thinking of the money you spent during this trip, did you personally spend any money on any of the items listed on the screen?



By this we mean any money you spent on yourself or on others.









				Please select all that apply 









				Normal









				1

		

		Spent Nothing *Position fixed *Exclusive



		

		

		GO TO Q123 - DV_frequency



		2

		

		Road transport - bus fares, taxi fares, car parking



		3

		

		Road transport – fuel bought during your trip (i.e. not before the trip)



		4

		

		Rail, tube or tram transport (e.g. train tickets)



		5

		

		Eating and drinking out (e.g. cafes, restaurants, bars)



		6

		

		Food bought in a shop or takeaway and consumed during the trip (not routine grocery shopping)



		7

		

		‘Special’ shopping (i.e. not routine shopping for groceries or other necessities)



		8

		

		Entrance to visitor attractions (including museums, galleries, historic monuments)



		9

		

		Tickets/ entrance to events, shows, clubs etc. (e.g. theatre, cinema, nightclubs)



		10

		

		None of these *Position fixed *Exclusive













				Q079 - DV_Spend_Items_2: 

		Multi coded









				And also thinking of the money you spent during this trip, did you personally spend any money on any of these items?



By this we mean any money you spent on yourself or on others.









				Please select all that apply









				Normal









				32

		

		Water transport (e.g. ferry tickets)



		33

		

		Air transport (e.g. flight tickets)



		34

		

		Hiring a car or other vehicle



		35

		

		Travelled on a travel card/season ticket – had already, not bought during trip



		36

		

		Tickets to watch sporting events



		37

		

		Entrance to sports/leisure centres



		38

		

		Gained entry with membership/annual pass – had already, not bought during trip



		39

		

		Package travel or package tours



		40

		

		Other travel services (e.g. brochures, tour guides)



		41

		

		Hiring other equipment (e.g. bicycle, other leisure equipment)



		42

		

		Other items *Position fixed



		43

		

		None of these *Position fixed *Exclusive













				Ask only if Q078 - DV_Spend_Items_1,10 and Q079 - DV_Spend_Items_2,43









				Q221 - DV_Check_25: 

		Single coded









				Did you spend nothing on any of these items?









				Normal









				1

		

		Yes - spent nothing



		

		

		GO TO Q123 - DV_frequency



		2

		

		No - spent something



		

		

		GO TO Q228 - T5













				Q228 - T5: 

		Text









				How much did you spend on the following?



Remember to include money you spent on yourself and on others. Please type your answers to teh nearest pound.









				Scripter notes: ASKED FOR THOSE SELECTED AT Q78 AND Q79 EXCEPT TRAVEL CARDS/PASSES OR SEASON TICKETS/PASSES 

















				Ask only if Q078 - DV_Spend_Items_1,2









				Q080 - DV_Spend_Road: 

		Numeric









				Max = 20000









				How much did you spend on road transport - bus fares, taxi fares, car parking?









				













				Ask only if Q080 - DV_Spend_Road >= 500









				Q081 - DV_Check_7: 

		Single coded









				You indicated that you spent £500 or more on bus fares, taxi fares or car parking, please confirm that this is correct.









				Normal









				1

		

		Yes



		2

		

		No









				Scripter notes: IF "NO" GO BACK TO Q80, OTHERWISE CONTINUE













				Ask only if Q078 - DV_Spend_Items_1,3









				Q082 - DV_Spend_Fuel: 

		Numeric









				Max = 20000









				How much did you spend on road transport - fuel bought during your trip (i.e. not before the trip)?









				













				Ask only if Q082 - DV_Spend_Fuel >= 500









				Q083 - DV_Check_8: 

		Single coded









				You indicated that you spent £500 or more on fuel, please confirm that this is correct.









				Normal









				1

		

		Yes



		2

		

		No









				Scripter notes: IF "NO" GO BACK TO Q82, OTHERWISE CONTINUE













				Ask only if Q078 - DV_Spend_Items_1,4









				Q084 - DV_Spend_Rail: 

		Numeric









				Max = 20000









				How much did you spend on rail, tube or tram transport (e.g. train tickets)?









				













				Ask only if Q084 - DV_Spend_Rail >= 500









				Q085 - DV_Check_9: 

		Single coded









				You indicated that you spent £500 or more on rail tube or tram, please confirm that this is correct.









				Normal









				1

		

		Yes



		2

		

		No









				Scripter notes: IF "NO" GO BACK TO Q84, OTHERWISE CONTINUE













				Ask only if Q079 - DV_Spend_Items_2,32









				Q086 - DV_Spend_Water: 

		Numeric









				Max = 20000









				How much did you spend on water transport (e.g. ferry tickets)?









				













				Ask only if Q086 - DV_Spend_Water >= 500









				Q087 - DV_Check_10: 

		Single coded









				You indicated that you spent £500 or more on water transport, please confirm that this is correct.









				Normal









				1

		

		Yes



		2

		

		No









				Scripter notes: IF "NO" GO BACK TO Q86, OTHERWISE CONTINUE 













				Ask only if Q079 - DV_Spend_Items_2,33









				Q088 - DV_Spend_Air: 

		Numeric









				Max = 20000









				How much did you spend on air transport (e.g. flight tickets)?









				













				Ask only if Q088 - DV_Spend_Air >= 500









				Q089 - DV_Check_11: 

		Single coded









				You indicated that you spent £500 or more on air transport, please confirm that this is correct.









				Normal









				1

		

		Yes



		2

		

		No









				Scripter notes: IF "NO" GO BACK TO Q88, OTHERWISE CONTINUE













				Ask only if Q079 - DV_Spend_Items_2,34









				Q090 - DV_Spend_Car_Hire: 

		Numeric









				Max = 20000









				How much did you spend on hiring a car or other vehicle?









				













				Ask only if Q090 - DV_Spend_Car_Hire >= 500









				Q091 - DV_Check_12: 

		Single coded









				You indicated that you spent £500 or more on vehicle hire, please confirm that this is correct.









				Normal









				1

		

		Yes



		2

		

		No









				Scripter notes: IF "NO" GO BACK TO Q88, OTHERWISE CONTINUE













				Ask only if Q078 - DV_Spend_Items_1,5









				Q092 - DV_Spend_Eat_Out: 

		Numeric









				Max = 20000









				How much did you spend on eating and drinking out (e.g. cafes, restaurants, bars)?









				













				Ask only if Q092 - DV_Spend_Eat_Out >= 500









				Q093 - DV_Check_13: 

		Single coded









				You indicated that you spent £500 or more on eating and drinking out, please confirm that this is correct.









				Normal









				1

		

		Yes



		2

		

		No









				Scripter notes: IF "NO" GO BACK TO Q92, OTHERWISE CONTINUE 













				Ask only if Q078 - DV_Spend_Items_1,6









				Q094 - DV_Spend_Food: 

		Numeric









				Max = 20000









				How much did you spend on food bought in a shop or takeaway and consumed during the trip (not routine grocery shopping)?









				













				Ask only if Q094 - DV_Spend_Food >= 500









				Q095 - DV_Check_14: 

		Single coded









				You indicated that you spent £500 or more on food bought in a shop or takeaway, please confirm that this is correct.









				Normal









				1

		

		Yes



		2

		

		No









				Scripter notes: IF "NO" GO BACK TO Q94, OTHERWISE CONTINUE













				Ask only if Q078 - DV_Spend_Items_1,8









				Q096 - DV_Spend_Attract: 

		Numeric









				Max = 20000









				How much did you spend on entrance to visitor attractions (inlcuding museums, galleries, historic monuments)









				













				Ask only if Q096 - DV_Spend_Attract >= 500









				Q097 - DV_Check_15: 

		Single coded









				You indicated that you spent £500 or more on entrance to visitor attractions, please confirm that this is correct.









				Normal









				1

		

		Yes



		2

		

		No









				Scripter notes: IF "NO" GO BACK TO Q96, OTHERWISE CONTINUE













				Ask only if Q078 - DV_Spend_Items_1,9









				Q098 - DV_Spend_Ents: 

		Numeric









				Max = 20000









				How much did you spend on tickets/entrance to events, shows, clubs, etc. (e.g. theatre, cinema, nightclubs)









				













				Ask only if Q098 - DV_Spend_Ents >= 500









				Q099 - DV_Check_16: 

		Single coded









				You indicated that you spent £500 or more on tickets/entrance to events, shows or clubs, please confirm that this is correct.









				Normal









				1

		

		Yes



		2

		

		No









				Scripter notes: IF "NO" GO BACK TO Q98, OTHERWISE CONTINUE 













				Ask only if Q079 - DV_Spend_Items_2,36









				Q100 - DV_Spend_Sports: 

		Numeric









				Max = 20000









				How much did you spend on tickets to watch sporting events









				













				Ask only if Q100 - DV_Spend_Sports >= 500









				Q101 - DV_Check_17: 

		Single coded









				You indicated that you spent £500 or more on tickets to watch sporting events, please confirm that this is correct.









				Normal









				1

		

		Yes



		2

		

		No









				Scripter notes: IF "NO" GO BACK TO Q100, OTHERWISE CONTINUE













				Ask only if Q079 - DV_Spend_Items_2,37









				Q102 - DV_Spend_Centres: 

		Numeric









				Max = 20000









				How much did you spend on entrance to sports/leisure centres?









				













				Ask only if Q102 - DV_Spend_Centres >= 500









				Q103 - DV_Check_18: 

		Single coded









				You indicated that you spent £500 or more on entrance to sports or leisure centres, please confirm that this is correct.









				Normal









				1

		

		Yes



		2

		

		No









				Scripter notes: IF "NO" GO BACK TO Q102, OTHERWISE CONTINUE













				Ask only if Q079 - DV_Spend_Items_2,39









				Q104 - DV_Spend_Package: 

		Numeric









				Max = 20000









				How much did you spend on package travel or package tours









				













				Ask only if Q104 - DV_Spend_Package >= 500









				Q105 - DV_Check_19: 

		Single coded









				You indicated that you spent £500 or more on package travel or package tours please confirm that this is correct.









				Normal









				1

		

		Yes



		2

		

		No









				Scripter notes: IF "NO" GO BACK TO Q104, OTHERWISE CONTINUE













				Ask only if Q079 - DV_Spend_Items_2,40









				Q106 - DV_Spend_Sevices: 

		Numeric









				Max = 20000









				How much did you spend on other travel services (e.g. brochures, tour guides)









				













				Ask only if Q106 - DV_Spend_Sevices >= 500









				Q107 - DV_Check_20: 

		Single coded









				You indicated that you spent £500 or more on other travel services, please confirm that this is correct.









				Normal









				1

		

		Yes



		2

		

		No









				Scripter notes: IF "NO" GO BACK TO Q106, OTHERWISE CONTINUE













				Ask only if Q078 - DV_Spend_Items_1,7









				Q108 - DV_Spend_Shopping: 

		Numeric









				Max = 20000









				How much did you spend on 'special' shopping (i.e. not routine shopping for groceries or other necessities)?









				













				Ask only if Q108 - DV_Spend_Shopping >= 500









				Q109 - DV_Check_21: 

		Single coded









				You indicated that you spent £500 or more on special shopping, please confirm that this is correct.









				Normal









				1

		

		Yes



		2

		

		No









				Scripter notes: IF "NO" GO TO Q108, OTHERWISE CONTINUE













				Ask only if Q079 - DV_Spend_Items_2,41









				Q110 - DV_Spend_Equip: 

		Numeric









				Max = 20000









				How much did you spend on hiring other equipment (e.g. bicycle, other leisure equipment)?









				













				Ask only if Q110 - DV_Spend_Equip >= 500









				Q111 - DV_Check_22: 

		Single coded









				You indicated that you spent £500 or more on hiring other equipment, please confirm that this is correct.









				Normal









				1

		

		Yes



		2

		

		No









				Scripter notes: IF "NO" GO BACK TO Q110, OTHERWISE CONTINIUE













				Ask only if Q079 - DV_Spend_Items_2,42









				Q112 - DV_Spend_Other: 

		Numeric









				Max = 20000









				How much did you spend on other items?









				













				Ask only if Q112 - DV_Spend_Other >= 500









				Q113 - DV_Check_23: 

		Single coded









				You indicated that you spent £500 or more on other items, please confirm that this is correct.









				Normal









				1

		

		Yes



		2

		

		No









				Scripter notes: IF "NO" GO BACK TO Q112, OTHERWISE CONTINUE













				Q114 - DV_Spend_Excl_Trans: 

		Numeric









				Max = 20000 | Dummy









				









				Scripter notes: Please calculate sum of Q92+Q94+Q96+Q98+Q100+Q102+Q104+Q106+Q108+Q110+Q112













				Ask only if Q047 - DV_Other_Places,1









				Q115 - Text: 

		Text









				Excluding your transport costs, in total you spent (AMOUNT FROM Q114) during your trip/outing.



Please provide an estimate of how much of this total you spent in each of the places you visited. If you spent nothing in a place type in 0.















				Scripter notes: IF Q47=Yes and (Q92 or Q94 or Q96 or Q98 or Q100 or Q102 or Q104 or Q106 or Q108 or Q110 or Q112 >0) ASK Q116 to Q120, OTHERWISE SKIP TO Q123

























				Q116 - DV_Spend_Main_Place: 

		Numeric









				Max = 20000









				How much did you spend in ? 









				













				Q117 - DV_Spend_Other_Place_1: 

		Numeric









				Max = 20000









				How much did you spend in ? 









				













				Ask only if Q048 - DV_Num_Other_Places >= 2









				Q118 - DV_Spend_Other_Place_2: 

		Numeric









				Max = 20000









				How much did you spend in ? 









				













				Ask only if Q048 - DV_Num_Other_Places >= 3









				Q119 - DV_Spend_Other_Place_3: 

		Numeric









				Max = 20000









				How much did you spend in ? 









				













				Ask only if Q048 - DV_Num_Other_Places >= 4









				Q120 - DV_Spend_Other_Place_4: 

		Numeric









				Max = 20000









				How much did you spend in any other places? 









				













				Q121 - DV_Spend_Total_Excl_Trans: 

		Numeric









				Max = 20000 | Dummy









				









				Scripter notes: PLEASE PROVIDE SUM OF Q116 TO Q120



 IF Q114 NOT EQUAL TO Q121 ASK Q122, OTHERWISE ASK Q123













				Q122 - DV_Spend_Check: 

		Single coded









				Earlier you stated that, excluding transport costs, you spent a total of (AMOUNT FROM Q115) but the total of the amounts you have just input varies from this. Are you sure this is correct?









				Normal









				1

		

		Yes



		2

		

		No









				Scripter notes: IF "NO" GO BACK TO Q115, OTHERWISE CONTINUE













				Q123 - DV_frequency: 

		Single coded









				Which of the following best describes how often you take this trip/outing? (i.e. to DESTINATION FROM Q26/Q27 for ACTIVITIES FROM Q13) 









				Normal









				1

		

		Very regularly



		2

		

		Quite regularly



		3

		

		Only occasionally



		4

		

		Have only taken this trip once before



		5

		

		Last week was the first time I took this trip













				Q229 - DV_End_of_Loop: 

		Text









				Scripter notes: REPEAT THIS SECTION (Q23 TO Q123) FOR UP TO TWO OTHER QUALIFYING TRIPS













				Q230 - Section B: 

		Text









				SECTION B CLASSIFICATION QUESTIONS













				Q231 - T8: 

		Text









				Now some questions about you…















				Q127 - CL_Children_In_House: Children in household

		Numeric









				Max = 20









				How many children, if any, under the age of 16 live in your household?









				Please type in your answer









				













				Q128 - CL_Marital_Status : Marital status

		Single coded









				What is your domestic status? Which of these best describes your situation?









				Please select one answer only









				Normal









				1

		

		Married /Living with partner



		2

		

		Never married (single)



		3

		

		Divorced/widowed



		4

		

		Living with parents



		5

		

		Domestic partner/living with other adults



		6

		

		Prefer not to state/other *Position fixed













				Q129 - CL_Cars_In_House: 

		Single coded









				How many cars are there in your household?









				Normal









				7

		

		None



		1

		

		One



		2

		

		Two



		3

		

		Three



		4

		

		Four



		5

		

		Five



		6

		

		Six or more (specify)













				Q130 - CL_Internet_Frequency: 

		Single coded









				How often, if at all, do you normally access the Internet? 

Include access in any locations including at home or at work, on a PC, tablet or on a mobile phone.









				Normal









				1

		

		Every day



		2

		

		A few times a week



		3

		

		Once a week



		4

		

		A few times a month



		5

		

		Once a month



		6

		

		Once every few months



		7

		

		Less often



		8

		

		Never













				Ask only if Q130 - CL_Internet_Frequency,1,2,3









				Q131 - CL_Hours_Online: 

		Numeric









				Min = 1 | Max = 168









				In general, how many hours per week do you spend online?









				If you aren't sure please provide an estimate









				













				Q132 - CL_Education: 

		Single coded









				How old were you when you stopped full-time education?









				Normal









				1

		

		16 years or younger



		2

		

		17-19 years



		3

		

		20 years or older



		4

		

		Still studying













				Ask only if NOT Q002 - Residence,9









				Q135 - CL_Town_Live: 

		Open









				Please type in the name of the city, town or village where you normally live (or nearest place). 









				





















				Scripter notes: USE TYPED TEXT TO FIND TOWN IN GAZETEER













				Q136 - CL_Work_Same: 

		Single coded









				Do you work in the same place as where you live? 









				Normal









				1

		

		Yes



		2

		

		No



		3

		

		I don’t work from a set location













				Ask only if Q136 - CL_Work_Same,2









				Q137 - CL_Region_Work: 

		Single coded









				Please select the region where you work.









				Normal









				1

		

		Scotland



		2

		

		Wales



		3

		

		North East England



		4

		

		North West England



		5

		

		Yorkshire and The Humber



		6

		

		East Midlands



		7

		

		West Midlands



		8

		

		East of England



		9

		

		London



		10

		

		South East England



		11

		

		South West England













				Ask only if Q137 - CL_Region_Work,9









				Q138 - CL_Borough_Work: 

		Single coded









				Please select the borough of London you work in.









				Normal









				1

		

		Barnet



		2

		

		Bexley



		3

		

		Barking and Dagenham



		4

		

		Brent



		5

		

		Bromley



		6

		

		Camden



		7

		

		City of London



		33

		

		City of Westminster



		8

		

		Croydon



		9

		

		Ealing



		10

		

		Enfield



		11

		

		Greenwich



		12

		

		Hackney



		13

		

		Hammersmith and Fulham



		14

		

		Haringey



		15

		

		Harrow



		16

		

		Havering



		17

		

		Hillingdon



		18

		

		Hounslow



		19

		

		Islington



		20

		

		Kensington and Chelsea



		21

		

		Kingston Upon Thames



		22

		

		Lambeth



		23

		

		Lewisham



		24

		

		Merton



		25

		

		Newham



		26

		

		Redbridge



		27

		

		Richmond Upon Thames



		28

		

		Southwark



		29

		

		Sutton



		30

		

		Tower Hamlets



		31

		

		Waltham Forest



		32

		

		Wandsworth



		34

		

		Don’t know *Position fixed









				Scripter notes: 

VERTICAL SCROLLING LIST













				Ask only if NOT Q137 - CL_Region_Work,9









				Q139 - CL_Town_Work: 

		Open









				Please type in the name of the city, town or village where you normally work (or nearest place). 









				





















				Scripter notes: USE TYPED TEXT TO SELECT TOWN FROM GAZETEER













				Ask only if Q003 - Work_Status,2









				Q140 - CL_Study_Same : 

		Single coded









				Is the place you study in the same city, town or village as where you are living at present?









				Normal









				1

		

		Yes



		2

		

		No



		3

		

		I don’t study in a set location













				Ask only if Q140 - CL_Study_Same ,2









				Q141 - CL_Region_Study: 

		Single coded









				Please selct the region where you study.









				Normal









				1

		

		Scotland



		2

		

		Wales



		3

		

		North East England



		4

		

		North West England



		5

		

		Yorkshire and The Humber



		6

		

		East Midlands



		7

		

		West Midlands



		8

		

		East of England



		9

		

		London



		10

		

		South East England



		11

		

		South West England













				Ask only if Q141 - CL_Region_Study,9









				Q142 - CL_Borough_Study: 

		Single coded









				Please select the borough of London you study in.









				Normal









				1

		

		Barnet



		2

		

		Bexley



		3

		

		Barking and Dagenham



		4

		

		Brent



		5

		

		Bromley



		6

		

		Camden



		7

		

		City of London



		33

		

		City of Westminster



		8

		

		Croydon



		9

		

		Ealing



		10

		

		Enfield



		11

		

		Greenwich



		12

		

		Hackney



		13

		

		Hammersmith and Fulham



		14

		

		Haringey



		15

		

		Harrow



		16

		

		Havering



		17

		

		Hillingdon



		18

		

		Hounslow



		19

		

		Islington



		20

		

		Kensington and Chelsea



		21

		

		Kingston Upon Thames



		22

		

		Lambeth



		23

		

		Lewisham



		24

		

		Merton



		25

		

		Newham



		26

		

		Redbridge



		27

		

		Richmond Upon Thames



		28

		

		Southwark



		29

		

		Sutton



		30

		

		Tower Hamlets



		31

		

		Waltham Forest



		32

		

		Wandsworth



		34

		

		Don’t know *Position fixed













				Ask only if NOT Q141 - CL_Region_Study,9









				Q143 - CL_Town_Study: 

		Open









				Please type in the name of the city, town or village where you normally study (or nearest place). 















				If you study in a city just type in the city name (e.g. London or Manchester) rather than the area you live in. If the place you study in does not appear, check your spelling then retype the place name or type in another nearby location.









				





















				Scripter notes: USE TYPED TEXT TO FIND TOWN IN GAZETEER













				Q144 - CL_Postcode: 

		Open









				Answer not required









				Please type in the first half of the postcode where you live. This is only used for analysis purposes. 









				





















				Scripter notes: PLEASE ADD "Prefer not answer" CODE













				Q145 - CL_Ethnicity: 

		Single coded









				Which of these best describes your ethnic group?









				Normal









				1

		

		White British



		2

		

		White Irish



		3

		

		Any other white background



		4

		

		White & Black Caribbean



		5

		

		White & Black African



		6

		

		White & Asian



		7

		

		Any other mixed background



		8

		

		Indian



		9

		

		Pakistani



		10

		

		Bangladeshi



		11

		

		Any other Asian background



		12

		

		Caribbean



		13

		

		African



		14

		

		Any other Black background



		15

		

		Chinese



		16

		

		Any other PLEASE SPECIFY



		17

		

		I would prefer not to say *Position fixed













				Q232 - T9: 

		Text









				SECTION D OVERNIGHT TRIPS













				Q233 - T10: 

		Text









				We would like to ask you about overnight trips you have taken in the UK and Ireland recently. We are interested in ALL overnight trips taken for whatever reason, including holidays, visits to friends and relatives, business trips and so on.



Please also consider any trips taken where the main destination was abroad but where you stayed away from home in the UK or Ireland as part of that trip, for example staying overnight at an airport hotel prior to a flight abroad.



In this survey, by the UK, we mean anywhere in England, Scotland, Wales, Northern Ireland, the Channel Islands, the Isle of Man or any of the other islands which are part of the United Kingdom.















				Q241 - Text_20: 

		Text









				Not back









				The next question [if only one trip at Q150] questions [if more than one trip at Q150] will show you a calendar for the last four weeks.  A separate calendar will be shown for each UK overnight trip you took. [if more than one trip at Q150]  Please click on the date you RETURNED from your UK overnight trip [if only one trip at Q150] each UK overnight trip. [if more than one trip at Q150]













				Q151 - OT_Trip_Dates: 

		Multi coded









				On which date (INSERT "dates" if more than one coded at Q150) between (insert DD MM and DD MM) did you come back from this trip (INSERT "these trips" if more than one coded at Q150)? 









				

Please provide the exact date if you can, but if you can't, please give your best estimate. (INSERT "Please just give dates for the last 10 trips" if more than 10 coded at Q150).

Please click on the calendar icon to show calendar and select the date you returned from this trip. If necessary click the arrow to show dates from last month.

.ui-datepicker-trigger{position: relative;top: 8px;}













				Normal









				1

		

		Calendar showing relvant 4 week dates









				Scripter notes: INSERT CALENDAR WITH RELEVANT 4 WEEK DATES



CHECK NUMBER OF CODES AT Q151 MUST EQUAL NUMBER OF TRIPS AT Q150 UP TO A MAXIMUM OF 10.













				Q234 - OT_Start_of_Trip_Loop: 

		Text









				Please now think about your most recent overnight trip, that is the one which you returned from on (MOST RECENT DATE CODED AT Q151).













				Ask only if Q150 - OT_NUM_TRIPS,2,3,4,5,6,7,8,9,10,11









				Q242 - OT_Trip_Name: 

		Open









				Not back









				To help you remember which trip we are talking about, please give each trip a name.  For example you might call a trip to see a friend 'Visiting Dave', while a long weekend might be called 'Weekend in Devon'.





Trip 1

Trip 2

Trip 3









				

























				Q152 - OT_Trip_Purpose: 

		Single coded









				First of all, what was the MAIN reason for this trip?









				Normal









				1

		

		Holiday/pleasure/leisure



		2

		

		Visiting friends or relatives - mainly holiday



		3

		

		Visiting friends or relatives - mainly other reason



		4

		

		Conference/Convention/Congress



		5

		

		Exhibition/Event/Trade Fair



		6

		

		Educational trip (e.g. school/college/university)



		7

		

		To do paid work/on business



		8

		

		Travel\transport IS my work



		9

		

		Other reason (specify) *Position fixed













				Ask only if Q152 - OT_Trip_Purpose,7









				Q153 - OT_Busi_Trip_Purp: 

		Single coded









				What was the MAIN reason for this business trip?









				Normal









				1

		

		Meeting (less than 5 people)



		2

		

		Meeting (6-20 people)



		3

		

		Meeting (21+ people)



		4

		

		Incentive/Team Building



		5

		

		Conference/Convention/Congress



		6

		

		Exhibition/Event/Trade Fair



		7

		

		Training\on a course



		8

		

		Other working away from home *Position fixed



		9

		

		Another reason (specify) *Position fixed



		10

		

		Don't know *Position fixed













				Ask only if Q152 - OT_Trip_Purpose,4,5









				Q154 - OT_Busi_or_Leisure: 

		Single coded









				Was this a business trip, or for leisure?









				Normal









				1

		

		Business



		2

		

		Leisure













				Q155 - OT_Country_Dest: 

		Multi coded









				In which country or countries in the UK and Ireland did you stay away from home on this trip?









				Normal









				1

		

		England



		2

		

		Scotland



		3

		

		Wales



		4

		

		Northern Ireland



		5

		

		Other UK (e.g. Channel Islands, Isle of Man)



		6

		

		Republic of Ireland



		7

		

		Don't know *Position fixed *Exclusive









				Scripter notes: IF ANSWER IS "Don't Know" SKIP TO NEXT ITERATION













				Ask only if NOT Q155 - OT_Country_Dest,1,2,3,4,5,7









				Q156 - OT_Check_RI: 

		Single coded









				On this trip to the Republic of Ireland did you also stay overnight in Northern Ireland or elsewhere in the UK?









				Normal









				1

		

		Yes



		2

		

		No



		3

		

		Don't know *Position fixed









				Scripter notes: IF ANSWER "Yes" ROUTE BACK TO Q155 OT_Country_Dest.  IF "No" or "Don't Know" SKIP TO NEXT ITERATION













				Q244 - OT_Total_Nights: 

		Numeric









				Not back | Min = 1 | Max = 99









				How many nights in total did this trip last?  If you can't remember exactly just make an estimate.









				













				Ask only if Q155 - OT_Country_Dest,1,2,3,4,5 or Q156 - OT_Check_RI,1









				Q157 - OT_Town_Dest: 

		Open









				And what was the name of the first place in the UK or Ireland you stayed overnight during this trip? This includes any overnight stops on the journey.









				TYPE IN FIRST FIVE OR SIX LETTERS OF TOWN OR VILLAGE. IF PLACE NAME DOES NOT APPEAR ON LIST, SELECT 'OTHER' AND TYPE IN PLACE NAME.



FOR SOME CITIES IT HELPS IF YOU INSERT A COMMA (,) AFTER THE NAME.









				





















				Scripter notes: USE TYPED TEXT TO FIND TOWN IN GAZETEER



SECOND TIME INSERT TEXT "second place", THIRD TIME TEXT INSERT "third place", ETC













				Q243 - OT_Town_Dest_Other: 

		Open









				Not back









				





















				Scripter notes: ASK IF "OTHER" SELECTED AT Q157













				Q158 - OT_Town_Nights: 

		Numeric









				Min = 1 | Max = 99









				How many nights did you spend in (INSERT Q157 ANSWER)?









				













				Q159 - OT_Town_Type: 

		Single coded









				And which one of these phrases would you say best describes (INSERT Q157 ANSWER)?









				Normal









				1

		

		Seaside resort or town



		2

		

		Seaside coastline – a beach



		3

		

		Other coast



		4

		

		City/large town



		5

		

		Small town



		6

		

		Village



		7

		

		Rural countryside



		8

		

		Other (specify) *Position fixed



		9

		

		Don't know *Position fixed













				Q160 - OT_Accom: 

		Single coded









				What type of accommodation did you stay in during the time you spent in (INSERT Q157 ANSWER)?









				If you stayed in more than one type of accommodation choose the one where you stayed for the longest period. If you stayed for the same length of time in two types of accommodation in (INSERT Q157 ANSWER), choose the last one you stayed in.









				Normal









				1

		

		Hotel



		

		

		GO TO Q164 - OT_Hotel_Name_1



		2

		

		Motel



		

		

		GO TO Q167 - OT_End_Town_Loop



		3

		

		Serviced apartment



		

		

		GO TO Q167 - OT_End_Town_Loop



		4

		

		Bed & Breakfast



		

		

		GO TO Q167 - OT_End_Town_Loop



		5

		

		Guest house



		

		

		GO TO Q167 - OT_End_Town_Loop



		6

		

		Farmhouse



		

		

		GO TO Q167 - OT_End_Town_Loop



		7

		

		Self-catering accommodation



		

		

		GO TO Q161 - OT_Accom_1_Self_Cat



		8

		

		Caravan or camping



		

		

		GO TO Q162 - OT_Accom_2_Caravan_Camp



		9

		

		Holiday camp/village



		

		

		GO TO Q163 - OT_Accom_3_Hol_Camp



		10

		

		Glamping/alternative accommodation e.g. yurt, tipi, tree house, ecopod, etc



		

		

		GO TO Q167 - OT_End_Town_Loop



		11

		

		Friend's home



		

		

		GO TO Q167 - OT_End_Town_Loop



		12

		

		Relative's home



		

		

		GO TO Q167 - OT_End_Town_Loop



		13

		

		Own second home/timeshare



		

		

		GO TO Q167 - OT_End_Town_Loop



		14

		

		In someone else’s home - on a commercial basis e.g. airbnb (not a friend or relative)



		

		

		GO TO Q167 - OT_End_Town_Loop



		15

		

		Hostel



		

		

		GO TO Q167 - OT_End_Town_Loop



		16

		

		University/school



		

		

		GO TO Q167 - OT_End_Town_Loop



		17

		

		Boat



		

		

		GO TO Q167 - OT_End_Town_Loop



		18

		

		Cruise ship



		

		

		GO TO Q167 - OT_End_Town_Loop



		19

		

		Sleeper cab of lorry/truck



		

		

		GO TO Q167 - OT_End_Town_Loop



		20

		

		Transit



		

		

		GO TO Q167 - OT_End_Town_Loop



		21

		

		Other (specify) *Position fixed



		

		

		GO TO Q167 - OT_End_Town_Loop



		22

		

		Don't know *Position fixed



		

		

		GO TO Q167 - OT_End_Town_Loop













				Q161 - OT_Accom_1_Self_Cat: 

		Single coded









				What type of self-catering accommodation did you stay in during the time you spent in (INSERT Q157 ANSWER)?









				Normal









				1

		

		Self-catering in rented flat\apartment



		

		

		GO TO Q167 - OT_End_Town_Loop



		2

		

		Self-catering in rented house/chalet/villa/bungalow/cottage



		

		

		GO TO Q167 - OT_End_Town_Loop



		3

		

		Holiday camp/village - self catering



		

		

		GO TO Q163 - OT_Accom_3_Hol_Camp



		4

		

		In someone else’s home - on a commercial basis e.g. airbnb (not a friend or relative)



		

		

		GO TO Q167 - OT_End_Town_Loop













				Q162 - OT_Accom_2_Caravan_Camp: 

		Single coded









				What type of caravan or camping accommodation did you stay in during the time you spent in (INSERT Q157 ANSWER)?









				Normal









				1

		

		Tent



		

		

		GO TO Q167 - OT_End_Town_Loop



		2

		

		Touring caravan (towed)/campervan/motorhome



		

		

		GO TO Q167 - OT_End_Town_Loop



		3

		

		Static caravan - owned



		

		

		GO TO Q167 - OT_End_Town_Loop



		4

		

		Static caravan - not owned



		

		

		GO TO Q167 - OT_End_Town_Loop



		5

		

		Glamping/alternative accommodation e.g. Yurt, Tipi, Tree House, Ecopod etc



		

		

		GO TO Q167 - OT_End_Town_Loop













				Q163 - OT_Accom_3_Hol_Camp: 

		Single coded









				What type of accommodation did you stay in at the holiday camp\village during the time you spent in (INSERT Q157 ANSWER)?









				Normal









				1

		

		Accommodation with meals provided



		

		

		GO TO Q167 - OT_End_Town_Loop



		2

		

		Self-catering in a flat/apartment



		

		

		GO TO Q167 - OT_End_Town_Loop



		3

		

		Self-catering in a house/chalet/villa/bungalow/cottage



		

		

		GO TO Q167 - OT_End_Town_Loop



		4

		

		Self-catering in a static caravan - owned



		

		

		GO TO Q167 - OT_End_Town_Loop



		5

		

		Self-catering in a static caravan - not owned



		

		

		GO TO Q167 - OT_End_Town_Loop



		6

		

		Glamping/alternative accommodation e.g. yurt, tipi, tree house, ecopod, etc



		

		

		GO TO Q167 - OT_End_Town_Loop



		7

		

		Other self-catering accommodation (specify) *Position fixed



		

		

		GO TO Q167 - OT_End_Town_Loop













				Ask only if Q158 - OT_Town_Nights == 1 and Q160 - OT_Accom,1









				Q164 - OT_Hotel_Name_1: 

		Open









				

Thinking about the hotel you stayed in during your trip to (INSERT Q157 ANSWER), what was the name of the hotel?

If the hotel you stayed in was part of a chain or hotel group, please give the name of the chain or group. 











				Type in the first three or four letters of the hotel company or hotel name. Hotels beginning with these letters will appear on the screen. If the hotel company or hotel name does not appear type "other" and type in the name on the next screen.









				





















				Scripter notes: USE TYPED TEXT TO FIND HOTEL NAME IN THE HOTEL NAMES LIST













				Ask only if Q158 - OT_Town_Nights > 1 and Q160 - OT_Accom,1









				Q165 - OT_Hotel_Name_2: 

		Open









				

Thinking about the hotel you stayed in for the most nights during your trip to (INSERT Q157 ANSWER), what was the name of the hotel?

If the hotel you stayed in was part of a chain or hotel group, please give the name of the chain or group.

If you stayed the same number of nights in more than one hotel, answer this question about the last of these hotels stayed in.









				Type in the first five or six letters of the hotel company or hotel name. Hotels beginning with these letters will appear on the screen. If the hotel company or hotel name does not appear on the list type “other” and type in the name on the next screen.









				





















				Scripter notes: USE TYPED IN TEXT TO FIND HOTEL NAME IN THE HOTEL NAMES LIST 













				Q245 - OT_Hotel_Name_Other: 

		Open









				Please type in the hotel name









				

























				Q166 - OT_Hotel_Grade: 

		Single coded









				Which of these best describes the type of hotel it was?









				Normal









				1

		

		Budget (no stars, or 1-3 stars)



		2

		

		Mid-range (four stars)



		3

		

		Large upmarket (5 or more stars)



		4

		

		Small upmarket (boutique)



		5

		

		Resort or Spa (natural environment, focus on fun)



		6

		

		Other (specify) *Position fixed



		7

		

		Don't know *Position fixed









				Scripter notes: IF "OTHER" SELCTED AT Q164 OR Q165 ASK Q166, OTHERS SKIP TO Q167













				Q167 - OT_End_Town_Loop: 

		Single coded









				And did you spend one night or more anywhere else in the UK or Ireland on

this trip?









				Normal









				1

		

		Yes



		2

		

		No



		3

		

		Don't know









				Scripter notes: 

IF "YES" GO BACK TO Q157 AND REPEAT LOOP UP TO FIVE MORE TIMES (6 IN TOTAL), OTHERS GO TO Q168 













				Q252 - OT_Total_Nights_Check: 

		Single coded









				Not back









				So on this trip you spent a total of nights away in the UK and Ireland. Is that correct?









				Normal









				1

		

		Yes



		2

		

		No













				Q169 - OT_Alone: 

		Single coded









				Still thinking about this same trip, did you go alone or were other people with you?









				Normal









				1

		

		Alone



		

		

		GO TO Q174 - OT_Large_Group



		2

		

		With other people



		

		

		GO TO Q170 - OT_Party_Size



		3

		

		Don't know



		

		

		GO TO Q170 - OT_Party_Size













				Q170 - OT_Party_Size: 

		Numeric









				Min = 2 | Max = 99









				How many people were in your immediate party on this trip, including yourself?









				









				Scripter notes: IF A VALUE MORE THAN 10 ENTERED ASK Q171, OTHERWISE SKIP TO Q172 













				Q171 - OT_Check_Party_Size: 

		Single coded









				Can I just check that all those people were in your immediate party; that is, they were people who you paid for, or were responsible for, or who paid for or were responsible for you?









				Normal









				1

		

		Yes, all these people were in my immediate party



		2

		

		No, all these people were not in my immediate party









				Scripter notes: IF "YES" CONTINUE OTHERWISE GO BACK TO Q170













				Q172 - OT_Party_Comp: 

		Multi coded









				Who travelled with you, in your immediate party?









				Normal









				1

		

		Husband/wife/partner



		

		

		GO TO Q174 - OT_Large_Group



		2

		

		Your child/step-child aged 15 or under



		

		

		GO TO Q173 - OT_Num_Children



		3

		

		Your child/stepchild aged 16 or over



		

		

		GO TO Q174 - OT_Large_Group



		4

		

		Other child aged 15 or under



		

		

		GO TO Q173 - OT_Num_Children



		5

		

		Your grandchild aged 15 or under



		

		

		GO TO Q173 - OT_Num_Children



		6

		

		Your grandchild aged 16 or over



		

		

		GO TO Q174 - OT_Large_Group



		7

		

		Your parent/parent-in-law



		

		

		GO TO Q174 - OT_Large_Group



		8

		

		Your grandparent/grandparent-in-law



		

		

		GO TO Q174 - OT_Large_Group



		9

		

		Other relation(s) (SPECIFY)



		

		

		GO TO Q174 - OT_Large_Group



		10

		

		Friend(s), aged 16 or over



		

		

		GO TO Q174 - OT_Large_Group



		11

		

		Carer



		

		

		GO TO Q174 - OT_Large_Group



		12

		

		Other person aged 16 or over



		

		

		GO TO Q174 - OT_Large_Group



		13

		

		Don't know



		

		

		GO TO Q173 - OT_Num_Children













				Q253 - OT_Check_6: 

		Text









				Please confirm the number of people in your immediate group









				Scripter notes: IF THE NUMBER OF OPTIONS SELECTED AT  Q172 IS GREATER THAN THE NUMERIC VALUE INPUT AT Q170 ASK Q253 THEN GO BACK TO Q170 













				Q173 - OT_Num_Children: 

		Numeric









				Max = 50









				How many children, aged 15 or under, went on this trip?









				













				Ask only if Q172 - OT_Party_Comp,2,4,5 and Q173 - OT_Num_Children == 0









				Q246 - OT_Check_1: 

		Single coded









				Previously you said that you had at least one child (under 16) with you on this trip, but you have also stated that the number of children was zero. Were there any children on this trip?









				Normal









				1

		

		Yes



		2

		

		No



		3

		

		Don't know









				Scripter notes: IF RESPONDENT SELECTS "YES" GO BACK TO Q173, IF "NO" GO BACK TO Q172













				Ask only if Q170 - OT_Party_Size > 2 and Q172 - OT_Party_Comp,1 and NOT Q172 - OT_Party_Comp,2,3,4,5,6,7,8,9,10,11,12









				Q247 - OT_Check_2: 

		Single coded









				Previously you said that only your husband/wife/partner was with you on this trip, but you have also stated that there were more than two people in your group. Were there more than two people on this trip?









				Normal









				1

		

		Yes



		2

		

		No



		99

		

		don't know *Position fixed *Exclusive









				Scripter notes: IF RESPONDENT SAYS "YES" GO BACK TO Q172, IF "NO " THEN GO BACK TO Q170













				Q248 - OT_Check_3: 

		Single coded









				Previously you said that (answer from question Q170) people including yourself were in your immediate party, but you have also said that there were (answer from Q173) children on the trip.  Were there (answer from Q173) children on this trip?









				Normal









				1

		

		Yes



		2

		

		No



		99

		

		don't know *Position fixed *Exclusive









				Scripter notes: ASK THIS QUESTION IF Q173 >= Q170-1

IF RESPONDENT SAYS "YES" GO BACK TO Q170, IF "NO " THEN GO BACK TO Q172













				Ask only if NOT Q172 - OT_Party_Comp,2,4,5 and Q173 - OT_Num_Children > 0









				Q249 - OT_Check_4: 

		Single coded









				Previously you said that you had no children (under 16) with you on this trip, but you have also stated that the number of children is greater than zero. Were there any children on this trip?









				Normal









				1

		

		Yes



		2

		

		No



		99

		

		don't know *Position fixed *Exclusive













				Q174 - OT_Large_Group: 

		Single coded









				Were you part of a larger group (e.g. coach party, tour group, school trip)?









				Normal









				1

		

		Yes



		2

		

		No













				Ask only if Q169 - OT_Alone,2,3









				Q175 - OT_Impairments_2: 

		Multi coded









				Did you or any of your travelling party have any of the following conditions or impairments?









				Normal









				1

		

		 I have a mobility impairment (wheelchair user)



		2

		

		I have a mobility impairment (non-wheelchair user)



		3

		

		I am blind



		4

		

		I am partially sighted



		5

		

		I am deaf



		6

		

		I have partial hearing loss



		7

		

		I have learning difficulties



		8

		

		I have a long-term illness (e.g. AIDS, arthritis, cancer, diabetes)



		9

		

		A member of my party has a mobility impairment (wheelchair user)



		10

		

		A member of my party has a mobility impairment (non-wheelchair user)



		11

		

		A member of my party is blind or partially sighted



		12

		

		A member of my party is deaf or has partial hearing loss



		13

		

		A member of my party has learning difficulties



		14

		

		A member of my party has a long-term illness (e.g. AIDS, arthritis, cancer, diabetes)



		15

		

		None of these apply *Exclusive



		

		

		GO TO Q178 - OT_Transport



		16

		

		I would prefer not to say *Exclusive



		

		

		GO TO Q178 - OT_Transport













				Ask only if Q169 - OT_Alone,1









				Q176 - OT_Impairments_1: 

		Multi coded









				Do you have any of the following conditions or impairments?









				Normal









				1

		

		 I have a mobility impairment (wheelchair user)



		2

		

		I have a mobility impairment (non-wheelchair user)



		3

		

		I am blind



		4

		

		I am partially sighted



		5

		

		I am deaf



		6

		

		I have partial hearing loss



		7

		

		I have learning difficulties



		8

		

		I have a long-term illness (e.g. AIDS, arthritis, cancer, diabetes)



		15

		

		None of these apply *Exclusive



		

		

		GO TO Q178 - OT_Transport



		16

		

		I would prefer not to say *Exclusive



		

		

		GO TO Q178 - OT_Transport













				Ask only if Q175 - OT_Impairments_2,1,2,3,4,5,6,7,8,9,10,11,12,13,14









				Q177 - OT_Impair_Number: 

		Numeric









				Min = 2 | Max = 99









				And how many people in your party, including yourself, had these conditions or impairments?









				









				Scripter notes: 

RANGE NO HIGHER THAN FOR ANSWER AT Q170



IF Q175 = 1 or 2 or 3 or 4 or 5 or 6 or 7 or 8 BUT NOT 9 or 10 or 11 or 12 or 12 or 14 or 15 or 16 AUTOCODE VALUE AS 1

IF Q176 = 1 or 2 or 3 or 4 or 5 or 6 or 7 or 8 AUTOCODE VALUE AS 1













				Q178 - OT_Transport: 

		Single coded









				What form of transport did you use on the longest part of your journey from home to your destination ('longest' means by distance, not by time)?









				This refers to the first destination you travelled to.









				Normal









				1

		

		 Train



		2

		

		 Scheduled bus/coach service



		3

		

		 Organised coach tour



		4

		

		 Car - own/friend's/company car



		5

		

		 Car – hired/rented



		6

		

		 Motorhome/campervan



		8

		

		 Bicycle



		9

		

		 Plane



		10

		

		 Boat/ship/ferry



		12

		

		 Walked/on foot



		13

		

		 Lorry/truck/van



		16

		

		 Taxi



		17

		

		 Tram



		18

		

		 Tube/underground train



		15

		

		 Other (specify)



		19

		

		Don't know













				Q179 - OT_Transport_at_Dest: 

		Single coded









				Thinking about the place you stayed for the longest number of nights, what was the main way you travelled around?









				Normal









				1

		

		 Train



		2

		

		 Scheduled bus/coach service



		3

		

		 Organised coach tour



		4

		

		 Car - own/friend's/company car



		5

		

		 Car – hired/rented



		6

		

		 Motorhome/campervan



		8

		

		 Bicycle



		9

		

		 Plane



		10

		

		 Boat/ship/ferry



		12

		

		 Walked/on foot



		13

		

		 Lorry/truck/van



		16

		

		 Taxi



		17

		

		 Tram



		18

		

		 Tube/underground train



		15

		

		 Other (specify)



		19

		

		(DK)









				[bookmark: _GoBack]Scripter notes: PLEASE NOTE:THIS QUESTION IS NOT ASKED IN 2016 - PLEASE INCLUDE IN THE SCRIPT BUT "TURN OFF" FOR 2016 















				Q180 - OT_Package_Trip: 

		Single coded









				Was this a package or inclusive trip - that is, one where you paid a single price for accommodation plus some form of transport?









				Normal









				1

		

		Yes - package/inclusive trip



		2

		

		No - not package/inclusive trip



		3

		

		Don't know *Position fixed













				Ask only if Q180 - OT_Package_Trip,1









				Q181 - OT_Package_Included: 

		Multi coded









				Which of the following items of transport were included in the single price you paid?









				Normal









				1

		

		Travel by air



		2

		

		Travel by rail



		3

		

		Travel by sea



		4

		

		Travel by coach/bus



		96

		

		Other type of travel (specify) *Open *Position fixed



		5

		

		Don't know *Position fixed *Exclusive













				Ask only if Q160 - OT_Accom,1,2,3,4,5,6,7,8,9,10,14,15,16,17,18,20 or Q180 - OT_Package_Trip,1









				Q182 - OT_Booking_Lead: 

		Single coded









				Approximately how far in advance of this trip did you (or the person responsible) book any of your accommodation?



If this trip involved a stay in more than one place or accommodation, please think of the accommodation you booked first.









				Normal









				1

		

		More than 6 months before



		

		

		GO TO Q184 - OT_Booking_Method



		2

		

		4-6 months before



		

		

		GO TO Q184 - OT_Booking_Method



		3

		

		2-3 months before



		

		

		GO TO Q184 - OT_Booking_Method



		4

		

		About a month before



		

		

		GO TO Q184 - OT_Booking_Method



		5

		

		2-3 weeks before



		

		

		GO TO Q184 - OT_Booking_Method



		6

		

		4-7 days before



		

		

		GO TO Q184 - OT_Booking_Method



		7

		

		2-3 days before



		

		

		GO TO Q184 - OT_Booking_Method



		8

		

		The day before



		

		

		GO TO Q184 - OT_Booking_Method



		9

		

		Booked same day / booked after setting off on the trip



		

		

		GO TO Q184 - OT_Booking_Method



		10

		

		Did not make any accommodation bookings



		

		

		GO TO Q183 - OT_Check_Booking



		11

		

		Don’t know/ doesn’t apply *Position fixed



		

		

		GO TO Q235 - T12









				Scripter notes: IF RESPONDENT HAS BEEN ASKED Q160: OT_Accom MORE THAN ONCE FOR THIS TRIP PLEASE INCLUDE ALL ANSWERS GIVEN AT Q160 FOR THIS TRIP IN THE ROUTING



IF Q160 = NOT 1,2,3,4,5,6,7,8,9,10,14,15,16,17,18,20 AND NOT Q180=1 SKIP TO Q235  













				Q183 - OT_Check_Booking: 

		Single coded









				You said that you didn’t make an accommodation booking prior to arrival at your accommodation. Just to check, no accommodation was booked, even on the day your trip started, or in the few days before?









				Normal









				1

		

		No booking prior to arrival



		2

		

		A booking was made









				Scripter notes: IF "NO BOOKING WAS MADE" SKIP TO Q235, OTHERWISE GO BACK TO Q182













				Q184 - OT_Booking_Method: 

		Multi coded









				When you, or someone on your behalf, booked part or all of the trip, please select who the booking was made with?









				Normal









				1

		

		A traditional travel agent’s shop (e.g. Thomas Cook, Thomson, Trailfinders)



		2

		

		The website of a traditional travel agent (e.g. thomascook.com, Thomson.co.uk, Trailfinders.co.uk)



		3

		

		A travel website (e.g. Expedia, Booking.com, Lastminute.com, Tripadvisor)



		4

		

		A tour operator or travel company (e.g. Haven, English Country Cottages, Superbreak)



		5

		

		A transport provider (e.g. Virgin Trains, British Airways, National Express)



		6

		

		A hotel or other accommodation provider (e.g hotel company, B & B owner, cottage owner)



		7

		

		A tourist information centre or tourist board office



		8

		

		Other (specify) *Position fixed



		9

		

		Don't know *Position fixed *Exclusive



		

		

		GO TO Q235 - T12













				Ask only if Q184 - OT_Booking_Method,1









				Q185 - OT_Book_Channel_Trav_Agent: 

		Single coded









				How did you (or the person responsible) make the booking with the high street travel agent’s shop?









				Random









				1

		

		Booked in person



		2

		

		Booked by telephone



		3

		

		Booked via email



		4

		

		Booked by post



		5

		

		Booked in some other way (specify) *Position fixed



		6

		

		Don't know *Position fixed













				Ask only if Q184 - OT_Booking_Method,2,3









				Q186 - OT_Book_Channel_Web: 

		Single coded









				How did you (or the person responsible) make the booking with the website?









				Random









				2

		

		Booked using the internet/on a website



		3

		

		Booked via email



		4

		

		Booked via an app



		1

		

		Booked by telephone *Position fixed



		5

		

		Booked by post *Position fixed



		6

		

		Booked in some other way (specify) *Position fixed



		7

		

		Don't know *Position fixed













				Ask only if Q184 - OT_Booking_Method,4









				Q187 - OT_Book_Channel_Tour_Comp: 

		Single coded









				How did you (or the person responsible) make the booking with the tour operator or travel company?









				Random









				1

		

		Booked in person



		2

		

		Booked by telephone



		3

		

		Booked using the internet/on a website



		4

		

		Booked via email



		5

		

		Booked via an app



		6

		

		Booked by post



		7

		

		Booked in some other way (specify) *Position fixed



		8

		

		Don't know *Position fixed













				Ask only if Q184 - OT_Booking_Method,5









				Q188 - OT_Book_Channel_Trans_Prov: 

		Single coded









				How did you (or the person responsible) make the booking with the transport provider?









				Random









				1

		

		Booked in person



		2

		

		Booked by telephone



		3

		

		Booked using the internet/on a website



		4

		

		Booked via email



		5

		

		Booked via an app



		6

		

		Booked by post



		7

		

		Booked in some other way (specify) *Position fixed



		8

		

		Don't know *Position fixed













				Ask only if Q184 - OT_Booking_Method,6









				Q189 - OT_Book_Channel_Accom: 

		Single coded









				How did you (or the person responsible) make the booking with the hotel or accommodation provider?









				Random









				1

		

		Booked in person



		2

		

		Booked by telephone



		3

		

		Booked using the internet/on a website



		4

		

		Booked via email



		5

		

		Booked via an app



		6

		

		Booked by post



		7

		

		Booked in some other way (specify) *Position fixed



		8

		

		Don't know *Position fixed













				Ask only if Q184 - OT_Booking_Method,7









				Q190 - OT_Book_Channel_Tourism_Office : 

		Single coded









				How did you (or the person responsible) make the booking with a tourist information centre or tourist board office?









				Normal









				1

		

		Booked in person



		2

		

		Booked by telephone



		3

		

		Booked using the internet/on a website



		4

		

		Booked via email



		5

		

		Booked via an app



		6

		

		Booked by post



		7

		

		Booked in some other way (specify) *Position fixed



		8

		

		Don't know *Position fixed













				Ask only if Q184 - OT_Booking_Method,8









				Q191 - OT_Book_Channel_Other : 

		Single coded









				How did you (or the person responsible) make the booking with (other typed at Q184)?









				Random









				1

		

		Booked in person



		2

		

		Booked by telephone



		3

		

		Booked using the internet/on a website



		4

		

		Booked via email



		5

		

		Booked via an app



		6

		

		Booked by post



		7

		

		Booked in some other way (specify) *Position fixed



		8

		

		Don't know *Position fixed













				Q192 - OT_Booking_Device: 

		Multi coded









				On which type of device did you make internet, email or app booking?









				Normal









				1

		

		On a laptop or desktop PC



		2

		

		On a smartphone e.g. iPhone, Android phone, Blackberry etc



		3

		

		On a tablet device e.g. iPad, Kindle Fire etc



		4

		

		On TV/games console e.g. Smart TV, Xbox etc



		5

		

		Other (specify) *Position fixed



		6

		

		Don't know *Position fixed









				Scripter notes: IF BOOKED BY "EMAIL", "INTERNET/ON A WEBSITE" OR "APP" AT ANY OF Q185 TO Q191 ASK Q192, OTHERWISE GO TO T12   













				Q235 - T12: 

		Text









				Now thinking about how much the trip cost you (INSERT 'and your spouse or partner' if coded 01 at Q172) and any other members of the party that you paid for.



Please include anything spent by you or anyone else for whom you paid. Please include any bills that were paid on your behalf, for instance, if it was a trip where your employer paid for anything. Also include the cost of bookings paid in advance, other items bought specially for the trip and payments for bills received after you returned home.



For the next few items please type in how much was paid for each item to the nearest £. If you paid nothing for a particular item please input zero, (£0). If you don't know the exact amount please make an estimate















				Ask only if Q180 - OT_Package_Trip,1









				Q193 - OT_Price_Pack_Trip: 

		Numeric









				Max = 10000









				What was the price of the package holiday or inclusive trip?









				









				Scripter notes: INCLUDE "DON'T KNOW" IF "DON'T KNOW" SELECTED SKIP TO Q205  













				Ask only if Q193 - OT_Price_Pack_Trip == 0









				Q194 - OT_Free_Trip: 

		Single coded









				You said earlier that the trip was a package or inclusive trip yet you say that the trip didn't cost you anything. Was the trip free?









				Normal









				1

		

		Yes, it was free/did not cost anything



		2

		

		No, it did cost something



		3

		

		Trip was not a package/inclusive trip









				Scripter notes: IF ANSWER IS "No, it did cost something" GO BACK TO Q193, OTHERWISE SKIP TO Q205













				Ask only if Q193 - OT_Price_Pack_Trip > 0









				Q254 - T19: 

		Text









				In addition to the price of the package, how much did you spend on the following?













				Q195 - OT_Price_Accom: 

		Numeric









				Max = 10000









				How much was the accommodation bill?









				









				Scripter notes: £ (5-digit box) 

Don't now













				Q196 - OT_Price_Travel: 

		Numeric









				Max = 10000









				How much were travel costs to and from the destination, and during the trip?









				









				Scripter notes: £ (5-digit box) 

Don't know













				Q197 - OT_Price_Services: 

		Numeric









				Max = 10000









				How much did you spend on services or advice (e.g. travel guides, tourist information)?









				









				Scripter notes: £ (5-digit box) 

Don't know













				Q198 - OT_Price_Clothes: 

		Numeric









				Max = 10000









				How much did you spend on buying clothes?









				









				Scripter notes: £ (5-digit box) 

Don't know















				Q199 - OT_Price_Food_Drink: 

		Numeric









				Max = 10000









				How much did you spend on eating and drinking out?









				









				Scripter notes: £ (5-digit box) 

Don't know













				Q200 - OT_Price_Other_Shop: 

		Numeric









				Max = 10000









				How much did you spend on other shopping?









				









				Scripter notes: £ (5-digit box) 

Don't know













				Q201 - OT_Price_Entertain: 

		Numeric









				Max = 10000









				How much did you spend on entertainment?











				









				Scripter notes: £ (5-digit box) 

Don't know













				Q202 - OT_Price_Other: 

		Numeric









				Max = 10000









				How much did you spend on anything else? 









				









				Scripter notes: £ (5-digit box) 

Don't know













				Q203 - OT_Total_Spend: 

		Text









				Scripter notes: PLEASE PROVIDE A TOTAL FOR Q193 TO Q202

















				Q204 - OT_Total_Spend_Check : 

		Single coded









				So, in total, adding up those answers, your trip cost (INSERT £ VALUE FROM Q203) 



Does this sound about right?









				Normal









				1

		

		Yes



		

		

		GO TO Q205 - OT_Activity_Categories



		2

		

		No



		

		

		GO TO Q236 - T13



		3

		

		Don't know *Position fixed



		

		

		GO TO Q205 - OT_Activity_Categories













				Q236 - T13: 

		Text









				Please check the amounts typed in for the following items.











				Scripter notes: GO BACK TO Q193 AND REPEAT Q193 TO Q203 UNTIL "YES" CODED AT Q204













				Q205 - OT_Activity_Categories: 

		Multi coded









				Now thinking about the time you spent away for this trip. Did you take part in any of the following activities during this trip? Select all the activities you took part in during the trip. If you took part in more than one activity on this trip select all of the activities that apply.









				Normal









				5

		

		Undertook outdoor leisure activities e.g. walking, cycling, golf, etc.



		9

		

		Went to a visitor attraction e.g. a historic house, theme park, museum, etc.



		10

		

		Attended a special public event e.g. festival, exhibition, etc.



		13

		

		Generally explored an area



		4

		

		Went out for entertainment – to a cinema, concert or theatre



		11

		

		Attended a special event of a personal nature (e.g. wedding, graduation, christening)



		1

		

		‘Special’ shopping for items that you do not regularly buy



		8

		

		Watched a live sporting event (not on TV)



		6

		

		Took part in other leisure activities e.g. hobbies, evening classes, etc. (outside of your home)



		7

		

		Took part in sports, including exercise classes, going to the gym, etc.



		12

		

		Went to a beauty or health spa/centre, etc.



		14

		

		Other leisure activity not mentioned above *Position fixed



		16

		

		Went out for for a meal 



		17

		

		Went for a night out to a bar, pub or club



		15

		

		none of the above *Position fixed *Exclusive



		

		

		GO TO Q237 - T14













				Ask only if Q205 - OT_Activity_Categories,5









				Q206 - OT_Activity_Outdoor: 

		Multi coded









				More specifically, which of the following activities, if any, did you take part in during this visit?









				Normal









				1

		

		Outdoor fair/exhibition/show (e.g gardening or agricultural show)



		2

		

		Centre based walking (i.e. around a city/town centre)



		3

		

		Cycled - on a road/surfaced path



		4

		

		Fishing - sea angling, coarse fishing, game fishing



		5

		

		Had a picnic or BBQ



		6

		

		Horse riding, pony trekking



		7

		

		Informal sport (e.g. cricket, rounders, football, skateboarding)



		8

		

		Just relaxed



		9

		

		Long walk, hike or ramble (minimum of 2 miles/1 hour)



		11

		

		Mountainbiking



		13

		

		Swimming



		14

		

		Played golf



		16

		

		Running, jogging, orienteering



		17

		

		Short walk/stroll - up to 2 miles/1hour



		18

		

		Sightseeing on foot



		19

		

		Sunbathing



		20

		

		Did outdoor sports - football, rugby, hockey, cricket, athletics, etc.



		21

		

		Visited a beach



		22

		

		Visited a country park



		23

		

		Visited a garden



		25

		

		Watched wildlife, bird watching



		26

		

		Went on a guided tour - on foot, bus or other transport



		27

		

		Boating/sailing/watersports - inland (e.g. canoeing, motor boats, canal boating)



		28

		

		Boating/sailing/watersports - on or by the sea (e.g. canoeing, surfing, jet ski)



		29

		

		Adventure sports (e.g. skiing, snowboarding, rafting, canyoning)



		24

		

		Visited a wildlife attraction/ nature reserve *Position fixed



		30

		

		none of the above *Position fixed *Exclusive













				Ask only if Q205 - OT_Activity_Categories,9









				Q207 - OT_Activity_Attraction: 

		Multi coded









				More specifically, which of the following activities, if any, did you take part in during this visit?









				Normal









				1

		

		Visited a castle/other historic site



		2

		

		Visited a cathedral, church, abbey or other religious building



		3

		

		Visited a country park



		4

		

		Visited a garden



		5

		

		Visited a historic house, stately home, palace



		6

		

		Visited a museum



		7

		

		Visited a scenic/historic railway



		8

		

		Visited a theme/amusement park



		10

		

		Visited a zoo/safari park/aquarium



		11

		

		Visited an art gallery



		14

		

		Went on a guided tour - on foot, bus or other transport



		15

		

		Viewed architecture (traditional or modern)



		17

		

		Visited a location associated with a TV series, film or literature 



		9

		

		Visited a wildlife attraction/nature reserve *Position fixed



		13

		

		Visited another type of attraction *Position fixed



		16

		

		none of the above *Position fixed *Exclusive













				Ask only if Q205 - OT_Activity_Categories,13









				Q208 - OT_Activity_Explore: 

		Multi coded









				More specifically, which of the following activities, if any, did you take part in during this visit?









				Normal









				1

		

		Attended a live music concert/music festival



		3

		

		Indoor exhibition (e.g. Ideal Home, motor show, holiday exhibition)



		4

		

		Outdoor fair/exhibition/show (e.g gardening or agricultural show)



		6

		

		A special event of a personal nature (e.g. wedding, graduation, christening)



		7

		

		Attended an evening class



		8

		

		Attending a food/local produce event (e.g. food festival, farmers market)



		63

		

		Attended an arts/cultural festival/cultural event/arts show



		9

		

		Centre based walking (i.e. around a city/town centre)



		10

		

		Cycled - on a road/surfaced path



		11

		

		Fishing - sea angling, coarse fishing, game fishing



		13

		

		Horse riding, pony trekking



		14

		

		Informal sport (e.g. cricket, rounders, football, skateboarding)



		15

		

		Just relaxed



		16

		

		Long walk, hike or ramble (minimum of 2 miles/1 hour)



		18

		

		Mountainbiking



		21

		

		Played golf



		23

		

		Running, jogging, orienteering



		24

		

		Short walk/stroll - up to 2 miles/1hour



		25

		

		Sightseeing by car



		26

		

		Sightseeing on foot



		27

		

		Spa/beauty/health treatments



		28

		

		Special' shopping for items you do not regularly buy



		29

		

		Sunbathing



		30

		

		Swimming (indoors or outdoors)



		31

		

		Did indoor sports - 5-a-side football, badminton, basketball, ice hockey, etc.



		32

		

		Did outdoor sports - football, rugby, hockey, cricket, athletics, etc.



		34

		

		Visited a beach



		35

		

		Visited a cathedral, church, abbey or other religious building



		36

		

		Visited a country park



		37

		

		Visited a garden



		38

		

		Visited a historic house, stately home, palace



		39

		

		Visited a museum



		40

		

		Visited a scenic/historic railway



		41

		

		Visited a theme/amusement park



		43

		

		Visited a zoo/safari park/aquarium



		44

		

		Visited an art gallery



		48

		

		Visited a castle/other historic site



		49

		

		Watched a live football match (not on TV)



		50

		

		Watched other live sport (not on TV)



		51

		

		Watched wildlife, bird watching



		55

		

		Went on a guided tour - on foot, bus or other transport



		56

		

		Went to the cinema



		57

		

		Went to the gym, aerobics class, yoga, etc.



		58

		

		Went to the theatre



		59

		

		Boating/sailing/watersports - inland (e.g. canoeing, motor boats, canal boating)



		60

		

		Boating/sailing/watersports - on or by the sea (e.g. canoeing, surfing, jet ski)



		61

		

		Adventure sports (e.g. skiing, snowboarding, rafting, canyoning)



		65

		

		Had a picnic or BBQ



		62

		

		Viewed architecture (traditional or modern)



		66

		

		Visited a location associated with a TV series, film or literature 



		42

		

		Visited a wildlife attraction/nature reserve *Position fixed



		46

		

		Visited another type of attraction *Position fixed



		64

		

		none of the above *Position fixed *Exclusive













				Ask only if Q205 - OT_Activity_Categories,4









				Q209 - OT_Activity_Entertainment: 

		Multi coded









				More specifically, which of the following activities, if any, did you take part in during this visit?









				Normal









				1

		

		Attended a live music concert/music festival



		4

		

		Attended an arts/cultural festival/cultural event/arts show



		5

		

		Went to the cinema



		6

		

		Went to the theatre



		7

		

		none of the above *Position fixed *Exclusive













				Ask only if Q205 - OT_Activity_Categories,10









				Q210 - OT_Activity_Event: 

		Multi coded









				More specifically, which of the following activities, if any, did you take part in during this visit?









				Normal









				1

		

		Attended a live music concert/music festival



		3

		

		Indoor exhibition (e.g. Ideal Home, motor show, holiday exhibition)



		4

		

		Outdoor fair/exhibition/show (e.g gardening or agricultural show)



		6

		

		Attended a food/local produce event (e.g. food festival, farmers market)



		7

		

		Attended an arts/cultural festival/cultural event/arts show



		8

		

		Watched a live football match (not on TV)



		9

		

		Watched other live sport (not on TV)



		10

		

		Went to the cinema



		11

		

		Went to the theatre



		12

		

		none of the above *Position fixed *Exclusive













				Ask only if Q205 - OT_Activity_Categories,8









				Q211 - OT_Activity_Watch_Sport: 

		Multi coded









				More specifically, which of the following activities, if any, did you take part in during this visit?









				Normal









				1

		

		Watched a live football match (not on TV)



		2

		

		Watched other live sport (not on TV)



		3

		

		none of the above *Position fixed *Exclusive













				Ask only if Q205 - OT_Activity_Categories,6









				Q214 - OT_Activity_Leisure: 

		Multi coded









				More specifically, which of the following activities, if any, did you take part in during this visit?









				Normal









				1

		

		Attended a live music concert/music festival



		3

		

		Indoor exhibition (e.g. Ideal Home, motor show, holiday exhibition)



		4

		

		Outdoor fair/exhibition/show (e.g gardening or agricultural show)



		6

		

		Attended a food/local produce event (e.g. food festival, farmers market)



		7

		

		Attended an evening class



		8

		

		Centre based walking (i.e. around a city/town centre)



		9

		

		Cycled - on a road/surfaced path



		10

		

		Fishing - sea angling, coarse fishing, game fishing



		11

		

		Had a picnic or BBQ



		12

		

		Horse riding, pony trekking



		13

		

		Informal sport (e.g. cricket, rounders, football, skateboarding)



		14

		

		Just relaxed



		15

		

		Long walk, hike or ramble (minimum of 2 miles/1 hour)



		17

		

		Mountainbiking



		18

		

		Attended an arts/cultural festival/cultural event/arts show



		20

		

		Played golf



		22

		

		Running, jogging, orienteering



		23

		

		Short walk/ stroll - up to 2 miles/1hour



		24

		

		Sightseeing by car



		25

		

		Sightseeing on foot



		26

		

		Sunbathing



		27

		

		Swimming (indoors or outdoors)



		28

		

		Did indoor sports - 5-a-side football, badminton, basketball, ice hockey, etc.



		29

		

		Did outdoor sports - football, rugby, hockey, cricket, athletics, etc.



		30

		

		Viewed architecture - (traditional or modern)



		32

		

		Visited a beach



		33

		

		Visited a cathedral, church, abbey or other religious building



		34

		

		Visited a country park



		35

		

		Visited a garden



		36

		

		Visited a historic house, stately home, palace



		37

		

		Visited a museum



		38

		

		Visited a scenic/historic railway



		39

		

		Visited a theme/amusement park



		41

		

		Visited a zoo/safari park/aquarium



		42

		

		Visited an art gallery



		45

		

		Visited a castle/other historic site



		46

		

		Watched wildlife, bird watching



		47

		

		Went on a guided tour - on foot, bus or other transport



		48

		

		Went to the cinema



		49

		

		Went to the gym, aerobics class, yoga, etc.



		50

		

		Went to the theatre



		51

		

		Boating/sailing/watersports - inland (e.g. canoeing, motor boats, canal boating)



		52

		

		Boating/sailing/watersports - on or by the sea (e.g. canoeing, surfing, jet ski)



		53

		

		Adventure sports (e.g. skiing, snowboarding, rafting, canyoning)



		55

		

		Visited a location associated with a TV series, film or literature



		40

		

		Visited a wildlife attraction/nature reserve *Position fixed



		44

		

		Visited another type of attraction *Position fixed



		54

		

		none of the above *Position fixed *Exclusive













				Ask only if Q205 - OT_Activity_Categories,7









				Q215 - OT_Activity_Doing_Sport: 

		Multi coded









				More specifically, which of the following activities, if any, did you take part in during this visit?









				Normal









				1

		

		Centre based walking (i.e. around a city/town centre)



		2

		

		Cycled - on a road/surfaced path



		3

		

		Fishing - sea angling, coarse fishing, game fishing



		4

		

		Horse riding, pony trekking



		5

		

		Informal sport (e.g. cricket, rounders, football, skateboarding)



		6

		

		Long walk, hike or ramble (minimum of 2 miles/1 hour)



		8

		

		Mountainbiking



		9

		

		Played golf



		10

		

		Running, jogging, orienteering



		11

		

		Short walk/ stroll - up to 2 miles/1hour



		12

		

		Spa/beauty/health treatments



		13

		

		Swimming (indoors or outdoors)



		14

		

		Did indoor sports - 5-a-side football, badminton, basketball, ice hockey, etc.



		15

		

		Did outdoor sports - football, rugby, hockey, cricket, athletics, etc.



		16

		

		Went to the gym, aerobics class, yoga, etc.



		17

		

		Boating/sailing/waterports - inland (e.g. canoeing, motor boats, canal boating)



		18

		

		Boating/sailing/watersports - on or by the sea (e.g. canoeing, surfing, jet ski)



		19

		

		Adventure sports (e.g. skiing, snowboarding, rafting, canyoning)



		20

		

		none of the above *Position fixed *Exclusive













				Ask only if Q205 - OT_Activity_Categories,12









				Q216 - OT_Activity_Health_Spa: 

		Multi coded









				More specifically, which of the following activities, if any, did you take part in during this visit?









				Normal









				1

		

		Just relaxed



		2

		

		Spa/beauty/health treatments



		3

		

		Swimming (indoors or outdoors)



		4

		

		Went to the gym, aerobics class, yoga, etc.



		5

		

		none of the above *Position fixed *Exclusive













				Ask only if Q205 - OT_Activity_Categories,14,15









				Q217 - OT_Activity_Other: 

		Multi coded









				More specifically, which of the following activities, if any, did you take part in during this visit?









				Normal









				1

		

		Attended a live music concert/music festival



		3

		

		Indoor exhibition (e.g. Ideal Home, motor show, holiday exhibition)



		4

		

		Outdoor fair/exhibition/show (e.g gardening or agricultural show)



		6

		

		Attended a special event of a personal nature (e.g. wedding, graduation, christening)



		7

		

		Attended an evening class



		8

		

		Attending a food/local produce event (e.g. food festival, farmers market)



		9

		

		Centre based walking (i.e. around a city/town centre)



		10

		

		Cycled - on a road/surfaced path



		11

		

		Fishing - sea angling, coarse fishing, game fishing



		12

		

		Had a picnic or BBQ



		13

		

		Horse riding, pony trekking



		14

		

		Informal sport (e.g. cricket, rounders, football, skateboarding)



		15

		

		Just relaxed



		16

		

		Long walk, hike or ramble (minimum of 2 miles/1 hour)



		18

		

		Mountainbiking



		19

		

		Attended arts/cultural festival/cultural event/arts show



		21

		

		Played golf



		23

		

		Running, jogging, orienteering



		24

		

		Short walk/stroll - up to 2 miles/1hour



		25

		

		Sightseeing by car



		26

		

		Sightseeing on foot



		27

		

		Spa/beauty/health treatments



		28

		

		Special' shopping for items you do not regularly buy



		29

		

		Sunbathing



		30

		

		Swimming (indoors or outdoors)



		31

		

		Did indoor sports - 5-a-side football, badminton, basketball, ice hockey, etc.



		32

		

		Did outdoor sports - football, rugby, hockey, cricket, athletics, etc.



		34

		

		Visited a beach



		35

		

		Visited a cathedral, church, abbey or other religious building



		36

		

		Visited a country park



		37

		

		Visited a garden



		38

		

		Visited a historic house, stately home, palace



		39

		

		Visited a museum



		40

		

		Visited a scenic/historic railway



		41

		

		Visited a theme/amusement park



		43

		

		Visited a zoo/safari park/aquarium



		44

		

		Visited an art gallery



		48

		

		Visited a castle/other historic site



		49

		

		Watched a live football match (not on TV)



		50

		

		Watched other live sport (not on TV)



		51

		

		Watched wildlife, bird watching



		55

		

		Went on a guided tour - on foot, bus or other transport



		56

		

		Went to the cinema



		57

		

		Went to the gym, aerobics class, yoga, etc.



		58

		

		Went to the theatre



		59

		

		Boating/sailing/watersports - inland (e.g. canoeing, motor boats, canal boating)



		60

		

		Boating/sailing/watersports - on or by the sea (e.g. canoeing, surfing, jeet ski)



		61

		

		Adventure sports (e.g. skiing, snowboarding, rafting, canyoning)



		62

		

		Viewed architecture (traditional or modern)



		65

		

		Visited a location associated with a TV series, film or literature



		42

		

		Visited a wildlife attraction/nature reserve *Position fixed



		46

		

		Visited another type of attraction *Position fixed



		64

		

		Any other single particular activity (Type in)



		63

		

		none of the above *Position fixed *Exclusive













				Ask only if Q205 - OT_Activity_Categories,5,9,10,13,4,8,6,7,12,14









				Q218 - OT_Activity_Main: 

		Multi coded









				

You said you did the following on this trip:





Please select which of these, if any, was planned as the main reason for your trip/outing









				Normal









				1

		

		Attended a live music concert/music festival



		3

		

		Indoor exhibition (e.g. Ideal Home, motor show, holiday exhibition)



		4

		

		Outdoor fair/exhibition/show (e.g gardening or agricultural show)



		6

		

		Attended a special event of a personal nature (e.g. wedding, graduation, christening)



		7

		

		Attended an evening class



		8

		

		Attending a food/local produce event (e.g. food festival, farmers market)



		9

		

		Centre based walking (i.e. around a city/town centre)



		10

		

		Cycled - on a road/surfaced path



		11

		

		Fishing - sea angling, coarse fishing, game fishing



		12

		

		Had a picnic or BBQ



		13

		

		Horse riding, pony trekking



		14

		

		Informal sport (e.g. cricket, rounders, football, skateboarding)



		15

		

		Just relaxed



		16

		

		Long walk, hike or ramble (minimum of 2 miles/1 hour)



		18

		

		Mountainbiking



		19

		

		Attended arts/cultural festival/cultural event/arts show



		21

		

		Played golf



		23

		

		Running, jogging, orienteering



		24

		

		Short walk/stroll - up to 2 miles/1hour



		25

		

		Sightseeing by car



		26

		

		Sightseeing on foot



		27

		

		Spa/beauty/health treatments



		28

		

		Special' shopping for items you do not regularly buy



		29

		

		Sunbathing



		30

		

		Swimming (indoors or outdoors)



		31

		

		Did indoor sports - 5-a-side football, badminton, basketball, ice hockey, etc.



		32

		

		Did outdoor sports - football, rugby, hockey, cricket, athletics, etc.



		34

		

		Visited a beach



		35

		

		Visited a cathedral, church, abbey or other religious building



		36

		

		Visited a country park



		37

		

		Visited a garden



		38

		

		Visited a historic house, stately home, palace



		39

		

		Visited a museum



		40

		

		Visited a scenic/historic railway



		41

		

		Visited a theme/amusement park



		43

		

		Visited a zoo/safari park/aquarium



		44

		

		Visited an art gallery



		48

		

		Visited a castle/other historic site



		49

		

		Watched a live football match (not on TV)



		50

		

		Watched other live sport (not on TV)



		51

		

		Watched wildlife, bird watching



		55

		

		Went on a guided tour - on foot, bus or other transport



		56

		

		Went to the cinema



		57

		

		Went to the gym, aerobics class, yoga, etc.



		58

		

		Went to the theatre



		59

		

		Boating/sailing/watersports - inland (e.g. canoeing, motor boats, canal boating)



		60

		

		Boating/sailing/watersports - on or by the sea (e.g. canoeing, surfing, jeet ski)



		61

		

		Adventure sports (e.g. skiing, snowboarding, rafting, canyoning)



		62

		

		Viewed architecture (traditional or modern)



		65

		

		Visited a location associated with a TV series, film or literature



		42

		

		Visited a wildlife attraction/nature reserve



		46

		

		Visited another type of attraction



		64

		

		Any other single particular activity (Type in)



		99

		

		don't know *Position fixed *Exclusive













				Q237 - T14: 

		Text









				Please now think about the second most recent trip which you returned from in the last four weeks, that is the one which you returned from on or about (INSERT DATE OF SECOND MOST RECENT TRIP CODED at Q151) What was the main reason for this trip?









				Scripter notes: IF ANSWER AT Q150 IS MORE THAN 1 GO BACK TO Q151 AND REPEAT ALL QUSTIONS FOR "SECOND LAST TRIP" 













				Q238 - T15: 

		Text









				Please now think about the third most recent trip which you returned from in the last four weeks, that is the one which you returned from on or about (INSERT DATE OF THIRD MOST RECENT TRIP CODED at Q151) What was the main reason for this trip?









				Scripter notes: IF ANSWER AT Q150 IS GREATER THAN 2 GO BACK TO Q151 AND ASK ALL QUESTIONS ABOUT "THIRD MOST RECENT TRIP"













				Q239 - T16: 

		Text









				Thank you. These questions have been asked on behalf of the National Tourist Boards of England, Scotland and Wales













				Q240 - T17: 

		Text









				Scripter notes: PLEASE NOTE FOR SECOND TIME THROUGH LOOP FILTER ON Q14 AND FOR THIRD TIME THROUGH LOOP FILTER ON Q15 
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				3 YEAR AVERAGE 2015-2017 (Reweighted data)*

				3 HOUR+						TDV

		County		Volume (millions)		Value (millions)		Unweighted Base		Volume (millions)		Value (millions)		Unweighted Base

		Bedfordshire		18.6		£   383.7		581		9.5		197.3		316

		Berkshire		32.8		£   890.5		995		17.6		537.7		557

		Bristol/Bath area		48.3		£   1,401.6		1436		24.8		954.2		818

		Buckinghamshire		29.8		£   851.8		945		17.5		663.2		573

		Cambridgeshire		46.4		£   1,148.5		1184		25.9		784.5		679

		Cheshire		46.1		£   1,440.2		1558		27.5		1066.3		991

		Cornwall and Isles of Scilly		31.2		£   863.2		945		20.5		505.6		615

		Cumbria		29.5		£   834.0		872		19.1		663.7		596

		Derbyshire		46.1		£   928.0		1311		27.3		638.9		789

		Devon		71.1		£   1,818.5		2046		43.1		1293.0		1286

		Dorset		44.2		£   1,050.3		1315		25.7		743.1		791

		Durham		26.9		£   542.5		731		13.7		340.1		405

		East Sussex		49.8		£   1,239.3		1509		29.4		827.7		929

		Essex		77.8		£   1,633.4		2046		45.7		1140.8		1245

		Gloucestershire		29.9		£   844.2		843		18.1		656.8		528

		Greater Manchester		123.8		£   3,633.0		3484		63.3		2335.2		1911

		Hampshire		73.1		£   1,868.0		2334		39.2		1396.4		1319

		Herefordshire		8.2		£   175.7		309		5.0		129.8		217

		Hertfordshire		33.3		£   649.9		949		19.6		390.9		562

		Isle of Wight		9.2		£   212.2		266		6.4		173.8		171

		Kent		83.3		£   2,062.9		2508		51.9		1588.2		1589

		Lancashire		67.8		£   1,727.6		1977		40.6		1308.4		1175

		Leicestershire		38.7		£   1,041.2		1084		22.9		798.8		636

		Lincolnshire		41.2		£   1,222.9		1087		23.6		753.4		677

		London		333.3		£   12,540.5		9488		248.8		9626.9		7389

		Merseyside		56.1		£   1,442.1		1616		29.2		908.9		871

		Norfolk		63.5		£   1,355.4		1589		36.1		898.8		965

		North Lincolnshire/Humberside		39.8		£   1,007.6		1122		21.0		582.3		622

		North Yorkshire		53.0		£   1,579.8		1631		36.4		1172.2		1131

		Northamptonshire		29.3		£   536.1		769		14.4		365.9		399

		Northumberland		17.4		£   403.3		588		11.3		228.4		409

		Nottinghamshire		53.4		£   1,230.3		1486		29.4		876.1		838

		Oxfordshire		23.2		£   835.9		784		14.8		672.3		510

		Rutland		1.1		£   21.0		38		0.9		20.2		28

		Shropshire		22.4		£   470.7		762		13.6		314.7		488

		Somerset		27.6		£   720.1		810		18.1		563.4		535

		South Gloucestershire		3.3		£   59.7		110		2.1		36.6		71

		South Yorkshire		57.3		£   1,445.8		1570		27.2		908.6		767

		Staffordshire		37.6		£   867.9		1085		22.7		663.9		657

		Suffolk		41.9		£   914.8		1140		24.0		517.3		694

		Surrey		35.0		£   746.4		1144		22.2		552.3		726

		Tees Valley		17.2		£   385.0		584		7.9		221.9		285

		Tyne and Wear		48.2		£   1,433.8		1377		25.9		984.4		764

		Warwickshire		27.1		£   580.3		810		14.0		402.9		462

		West Midlands		112.6		£   3,454.3		3370		58.6		2435.8		1768

		West Sussex		33.9		£   767.8		1018		20.1		528.7		618

		West Yorkshire		99.6		£   2,627.0		2799		56.7		1755.1		1626

		Wiltshire		24.4		£   665.6		751		14.1		439.1		439

		Worcestershire		27.2		£   560.5		841		16.0		444.5		529

		*2015 data reweighted





TDV

				3 YEAR AVERAGE 2015-2017 (Reweighted data)*

				TDV

		County		Volume (millions)		Value (millions)		Unweighted Base

		London		248.77		£   9,626.9		7389

		Greater Manchester		63.29		£   2,335.2		1911

		West Midlands		58.65		£   2,435.8		1768

		West Yorkshire		56.65		£   1,755.1		1626

		Kent		51.85		£   1,588.2		1589

		Essex		45.69		£   1,140.8		1245

		Devon		43.09		£   1,293.0		1286

		Lancashire		40.59		£   1,308.4		1175

		Hampshire		39.23		£   1,396.4		1319

		North Yorkshire		36.42		£   1,172.2		1131

		Norfolk		36.10		£   898.8		965

		Nottinghamshire		29.39		£   876.1		838

		East Sussex		29.36		£   827.7		929

		Merseyside		29.18		£   908.9		871

		Cheshire		27.51		£   1,066.3		991

		Derbyshire		27.35		£   638.9		789

		South Yorkshire		27.19		£   908.6		767

		Cambridgeshire		25.93		£   784.5		679

		Tyne and Wear		25.88		£   984.4		764

		Dorset		25.73		£   743.1		791

		Bristol/Bath area		24.75		£   954.2		818

		Suffolk		24.00		£   517.3		694

		Lincolnshire		23.64		£   753.4		677

		Leicestershire		22.94		£   798.8		636

		Staffordshire		22.66		£   663.9		657

		Surrey		22.22		£   552.3		726

		North Lincolnshire/Humberside		20.97		£   582.3		622

		Cornwall and Isles of Scilly		20.50		£   505.6		615

		West Sussex		20.05		£   528.7		618

		Hertfordshire		19.61		£   390.9		562

		Cumbria		19.08		£   663.7		596

		Somerset		18.12		£   563.4		535

		Gloucestershire		18.06		£   656.8		528

		Berkshire		17.65		£   537.7		557

		Buckinghamshire		17.49		£   663.2		573

		Worcestershire		15.98		£   444.5		529

		Oxfordshire		14.78		£   672.3		510

		Northamptonshire		14.42		£   365.9		399

		Wiltshire		14.11		£   439.1		439

		Warwickshire		14.04		£   402.9		462

		Durham		13.74		£   340.1		405

		Shropshire		13.58		£   314.7		488

		Northumberland		11.29		£   228.4		409

		Bedfordshire		9.52		£   197.3		316

		Tees Valley		7.88		£   221.9		285

		Isle of Wight		6.40		£   173.8		171

		Herefordshire		5.03		£   129.8		217

		South Gloucestershire		2.07		£   36.6		71

		Rutland		0.86		£   20.2		28

		*2015 data reweighted





3H+

				3 YEAR AVERAGE 2015-2017 (Reweighted data)*

				3 HOUR+

		County		Volume (millions)		Value (millions)		Unweighted Base

		London		333.28		£   12,540.5		9488

		Greater Manchester		123.77		£   3,633.0		3484

		West Midlands		112.57		£   3,454.3		3370

		West Yorkshire		99.59		£   2,627.0		2799

		Kent		83.32		£   2,062.9		2508

		Essex		77.81		£   1,633.4		2046

		Hampshire		73.14		£   1,868.0		2334

		Devon		71.05		£   1,818.5		2046

		Lancashire		67.83		£   1,727.6		1977

		Norfolk		63.54		£   1,355.4		1589

		South Yorkshire		57.25		£   1,445.8		1570

		Merseyside		56.14		£   1,442.1		1616

		Nottinghamshire		53.41		£   1,230.3		1486

		North Yorkshire		52.99		£   1,579.8		1631

		East Sussex		49.80		£   1,239.3		1509

		Bristol/Bath area		48.27		£   1,401.6		1436

		Tyne and Wear		48.23		£   1,433.8		1377

		Cambridgeshire		46.39		£   1,148.5		1184

		Cheshire		46.12		£   1,440.2		1558

		Derbyshire		46.05		£   928.0		1311

		Dorset		44.19		£   1,050.3		1315

		Suffolk		41.93		£   914.8		1140

		Lincolnshire		41.15		£   1,222.9		1087

		North Lincolnshire/Humberside		39.83		£   1,007.6		1122

		Leicestershire		38.66		£   1,041.2		1084

		Staffordshire		37.62		£   867.9		1085

		Surrey		34.97		£   746.4		1144

		West Sussex		33.87		£   767.8		1018

		Hertfordshire		33.31		£   649.9		949

		Berkshire		32.77		£   890.5		995

		Cornwall and Isles of Scilly		31.24		£   863.2		945

		Gloucestershire		29.86		£   844.2		843

		Buckinghamshire		29.82		£   851.8		945

		Cumbria		29.48		£   834.0		872

		Northamptonshire		29.28		£   536.1		769

		Somerset		27.57		£   720.1		810

		Worcestershire		27.17		£   560.5		841

		Warwickshire		27.09		£   580.3		810

		Durham		26.88		£   542.5		731

		Wiltshire		24.44		£   665.6		751

		Oxfordshire		23.20		£   835.9		784

		Shropshire		22.40		£   470.7		762

		Bedfordshire		18.59		£   383.7		581

		Northumberland		17.36		£   403.3		588

		Tees Valley		17.21		£   385.0		584

		Isle of Wight		9.16		£   212.2		266

		Herefordshire		8.20		£   175.7		309

		South Gloucestershire		3.27		£   59.7		110

		Rutland		1.11		£   21.0		38

		*2015 data reweighted






All

				3 YEAR AVERAGE 2015-2017 (Reweighted data)*

				3 HOUR+						TDV

		LEP		Volume (millions)		Value (millions)		Unweighted Base		Volume (millions)		Value (millions)		Unweighted Base

		Black Country		33.8		£   774.3		939		17.7		568.9		502

		Buckinghamshire Thames Valley		14.3		£   412.6		487		9.5		338.9		318

		Cheshire And Warrington		41.2		£   1,362.8		1357		24.9		1013.4		876

		Coast To Capital		69.7		£   1,757.5		2057		41.2		1189.9		1244

		Cornwall And The Isles Of Scilly		30.9		£   864.9		902		20.3		507.1		584

		Coventry And Warwickshire		38.9		£   833.7		1151		18.6		530.7		585

		Cumbria		29.0		£   809.2		826		18.9		662.9		575

		Derby, Derbyshire, Nottingham And Nottinghamshire		96.4		£   2,158.3		2637		54.4		1515.1		1521

		Dorset		42.2		£   1,048.9		1212		24.6		742.2		727

		Enterprise M3		55.3		£   1,244.7		1746		34.2		949.8		1090

		Gloucestershire		29.4		£   845.3		818		17.8		656.4		512

		Greater Birmingham And Solihull		91.0		£   3,003.2		2639		49.4		2180.1		1441

		Greater Cambridge & Greater Peterborough		69.7		£   1,662.6		1761		41.3		1126.5		1071

		Greater Lincolnshire		51.3		£   1,588.9		1360		29.3		928.0		820

		Greater Manchester		121.4		£   3,630.6		3326		61.7		2333.0		1805

		Heart Of The South West		95.5		£   2,532.7		2703		59.2		1849.8		1711

		Hertfordshire		32.1		£   649.7		893		18.8		390.8		527

		Humber		39.6		£   1,029.8		1090		20.7		583.5		597

		Lancashire		66.3		£   1,728.0		1880		39.4		1308.6		1099

		Leeds City Region		132.5		£   3,654.5		3718		77.3		2508.6		2211

		Leicester And Leicestershire		37.3		£   1,041.3		1016		22.1		799.0		594

		Liverpool City Region		58.4		£   1,534.5		1660		30.1		977.4		881

		London		31.4		£   769.2		838		19.5		593.1		542

		N/S		1853.9		£   48,959.8		52532		1049.9		33845.3		9846

		New Anglia		102.7		£   2,274.7		2535		58.0		1420.0		1422

		North Eastern		86.4		£   2,285.9		2445		48.3		1494.3		1449

		Northamptonshire		28.7		£   536.4		733		14.0		365.8		374

		Oxfordshire Lep		22.8		£   912.9		751		14.4		672.4		485

		Sheffield City Region		73.5		£   1,743.3		1947		34.7		1088.0		948

		Solent		68.3		£   1,795.9		2099		37.8		1364.4		1190

		South East		185.3		£   4,253.8		5166		111.6		3122.0		3194

		South East Midlands		65.9		£   1,740.1		1863		34.3		1225.5		1008

		Stoke-On-Trent And Staffordshire		36.8		£   867.8		1015		22.0		663.9		610

		Swindon And Wiltshire		23.9		£   639.8		717		13.8		435.2		420

		Tees Valley		21.8		£   493.5		693		9.6		283.4		318

		Thames Valley Berkshire		31.8		£   891.5		932		16.9		538.5		512

		The Marches		30.6		£   655.3		1039		18.5		452.8		676

		West Of England		50.5		£   1,463.6		1483		26.1		992.5		850

		Worcestershire		26.2		£   550.9		782		15.2		435.0		483

		York And North Yorkshire		65.9		£   1,888.2		1916		44.0		1385.8		1309

		* 2015 data is reweighted





TDV

				3 YEAR AVERAGE 2015-2017 (Reweighted data)*

				TDV

		LEP		Volume (millions)		Value (millions)		Unweighted Base

		N/S		1049.87		£   33,845.3		9846

		South East		111.60		£   3,122.0		3194

		Leeds City Region		77.25		£   2,508.6		2211

		Greater Manchester		61.72		£   2,333.0		1805

		Heart Of The South West		59.19		£   1,849.8		1711

		New Anglia		57.97		£   1,420.0		1422

		Derby, Derbyshire, Nottingham And Nottinghamshire		54.40		£   1,515.1		1521

		Greater Birmingham And Solihull		49.40		£   2,180.0		1441

		North Eastern		48.33		£   1,494.3		1449

		York And North Yorkshire		43.97		£   1,385.8		1309

		Greater Cambridge & Greater Peterborough		41.31		£   1,126.5		1071

		Coast To Capital		41.17		£   1,189.9		1244

		Lancashire		39.38		£   1,308.6		1099

		Solent		37.75		£   1,364.4		1190

		Sheffield City Region		34.66		£   1,088.0		948

		South East Midlands		34.29		£   1,225.5		1008

		Enterprise M3		34.19		£   949.8		1090

		Liverpool City Region		30.11		£   977.4		881

		Greater Lincolnshire		29.33		£   927.9		820

		West Of England		26.10		£   992.5		850

		Cheshire And Warrington		24.91		£   1,013.4		876

		Dorset		24.58		£   742.2		727

		Leicester And Leicestershire		22.12		£   799.0		594

		Stoke-On-Trent And Staffordshire		21.99		£   663.9		610

		Humber		20.72		£   583.5		597

		Cornwall And The Isles Of Scilly		20.31		£   507.1		584

		London		19.53		£   593.1		542

		Cumbria		18.91		£   662.9		575

		Hertfordshire		18.77		£   390.8		527

		Coventry And Warwickshire		18.59		£   530.7		585

		The Marches		18.49		£   452.8		676

		Gloucestershire		17.80		£   656.4		512

		Black Country		17.73		£   568.9		502

		Thames Valley Berkshire		16.86		£   538.5		512

		Worcestershire		15.20		£   435.0		483

		Oxfordshire Lep		14.44		£   672.4		485

		Northamptonshire		13.96		£   365.8		374

		Swindon And Wiltshire		13.77		£   435.2		420

		Tees Valley		9.61		£   283.4		318

		Buckinghamshire Thames Valley		9.52		£   338.9		318

		* 2015 data is reweighted





3H+

				3 YEAR AVERAGE 2015-2017 (Reweighted data)*

				3 HOUR+

		LEP		Volume (millions)		Value (millions)		Unweighted Base

		N/S		1853.90		£   48,959.8		52532

		South East		185.34		£   4,253.8		5166

		Leeds City Region		132.49		£   3,654.5		3718

		Greater Manchester		121.44		£   3,630.6		3326

		New Anglia		102.69		£   2,274.7		2535

		Derby, Derbyshire, Nottingham And Nottinghamshire		96.38		£   2,158.3		2637

		Heart Of The South West		95.47		£   2,532.7		2703

		Greater Birmingham And Solihull		90.99		£   3,003.2		2639

		North Eastern		86.35		£   2,285.9		2445

		Sheffield City Region		73.50		£   1,743.3		1947

		Greater Cambridge & Greater Peterborough		69.71		£   1,662.6		1761

		Coast To Capital		69.67		£   1,757.5		2057

		Solent		68.30		£   1,795.9		2099

		Lancashire		66.30		£   1,728.0		1880

		York And North Yorkshire		65.90		£   1,888.2		1916

		South East Midlands		65.86		£   1,740.1		1863

		Liverpool City Region		58.45		£   1,534.5		1660

		Enterprise M3		55.32		£   1,244.7		1746

		Greater Lincolnshire		51.33		£   1,588.9		1360

		West Of England		50.52		£   1,463.6		1483

		Dorset		42.21		£   1,048.9		1212

		Cheshire And Warrington		41.22		£   1,362.8		1357

		Humber		39.60		£   1,029.8		1090

		Coventry And Warwickshire		38.89		£   833.7		1151

		Leicester And Leicestershire		37.28		£   1,041.3		1016

		Stoke-On-Trent And Staffordshire		36.80		£   867.8		1015

		Black Country		33.85		£   774.3		939

		Hertfordshire		32.07		£   649.7		893

		Thames Valley Berkshire		31.82		£   891.5		932

		London		31.42		£   769.2		838

		Cornwall And The Isles Of Scilly		30.94		£   864.9		902

		The Marches		30.63		£   655.3		1039

		Gloucestershire		29.44		£   845.3		818

		Cumbria		28.97		£   809.2		826

		Northamptonshire		28.65		£   536.4		733

		Worcestershire		26.21		£   550.9		782

		Swindon And Wiltshire		23.94		£   639.8		717

		Oxfordshire Lep		22.81		£   912.9		751

		Tees Valley		21.78		£   493.5		693

		Buckinghamshire Thames Valley		14.35		£   412.6		487

		* 2015 data is reweighted






All

						3 YEAR AVERAGE 2015-2017 (Reweighted data)*

						3 HOUR+						TDV

		Region & LA		Region		Volume (millions)		Value (millions)		Unweighted Base		Volume (millions)		Value (millions)		Unweighted Base

		Ceredigion		Mid Wales		5.82		£   189.3		417.0		4.08		£   150.5		265.0

		Powys		Mid Wales		8.04		£   304.9		548.0		5.68		£   186.0		352.0

		Conwy		North Wales		9.69		£   285.4		624.0		7.24		£   234.7		432.0

		Denbighshire		North Wales		6.53		£   220.4		433.0		4.37		£   171.2		255.0

		Flintshire		North Wales		5.37		£   133.1		365.0		3.16		£   93.1		196.0

		Gwynedd		North Wales		8.42		£   269.7		526.0		6.00		£   236.5		346.0

		Isle Of Anglesey		North Wales		3.53		£   88.2		315.0		2.54		£   77.0		199.0

		Wrexham		North Wales		4.00		£   87.6		284.0		2.41		£   64.8		142.0

		Blaenau Gwent		South East Wales		1.68		£   16.7		125.0		0.85		£   10.4		64.0

		Bridgend		South East Wales		7.67		£   271.4		553.0		4.69		£   226.7		327.0

		Caerphilly		South East Wales		4.42		£   130.4		307.0		2.31		£   83.6		141.0

		Cardiff		South East Wales		27.28		£   1,174.0		2338.0		14.67		£   874.4		1204.0

		Merthyr Tydfil		South East Wales		1.77		£   33.3		170.0		0.91		£   21.1		91.0

		Monmouthshire		South East Wales		4.26		£   108.6		335.0		2.46		£   81.4		196.0

		Newport		South East Wales		7.22		£   178.7		595.0		3.91		£   118.9		276.0

		Rhondda, Cynon, Taff		South East Wales		7.52		£   171.6		581.0		3.99		£   101.5		288.0

		The Vale Of Glamorgan		South East Wales		5.19		£   100.5		469.0		2.92		£   60.5		270.0

		Torfaen		South East Wales		2.51		£   69.5		197.0		1.43		£   36.6		100.0

		Carmarthenshire		South West Wales		9.67		£   238.3		814.0		5.59		£   181.9		482.0

		Neath Port Talbot		South West Wales		4.09		£   61.4		369.0		2.11		£   35.5		186.0

		Pembrokeshire		South West Wales		8.71		£   243.2		598.0		6.33		£   218.5		411.0

		Swansea		South West Wales		15.92		£   476.5		1314.0		8.46		£   312.5		665.0

		Mid Wales				13.86		£   494.1		965.0		9.76		£   336.5		617.0

		North Wales				37.53		£   1,084.4		2547.0		25.72		£   877.4		1570.0

		South East Wales				69.53		£   2,254.7		5670.0		38.14		£   1,615.1		2957.0

		South West Wales				38.38		£   1,019.4		3095.0		22.49		£   748.4		1744.0

		*2015 figures were reweighted





TDV

						3 YEAR AVERAGE 2015-2017 (Reweighted data)*

						TDV

		Region & LA		Region		Volume (millions)		Value (millions)		Unweighted Base

		Ceredigion		Mid Wales		4.08		£   150.5		265.0

		Powys		Mid Wales		5.68		£   186.0		352.0

		Conwy		North Wales		7.24		£   234.7		432.0

		Denbighshire		North Wales		4.37		£   171.2		255.0

		Flintshire		North Wales		3.16		£   93.1		196.0

		Gwynedd		North Wales		6.00		£   236.5		346.0

		Isle Of Anglesey		North Wales		2.54		£   77.0		199.0

		Wrexham		North Wales		2.41		£   64.8		142.0

		Blaenau Gwent		South East Wales		0.85		£   10.4		64.0

		Bridgend		South East Wales		4.69		£   226.7		327.0

		Caerphilly		South East Wales		2.31		£   83.6		141.0

		Cardiff		South East Wales		14.67		£   874.4		1204.0

		Merthyr Tydfil		South East Wales		0.91		£   21.1		91.0

		Monmouthshire		South East Wales		2.46		£   81.4		196.0

		Newport		South East Wales		3.91		£   118.9		276.0

		Rhondda, Cynon, Taff		South East Wales		3.99		£   101.5		288.0

		The Vale Of Glamorgan		South East Wales		2.92		£   60.5		270.0

		Torfaen		South East Wales		1.43		£   36.6		100.0

		Carmarthenshire		South West Wales		5.59		£   181.9		482.0

		Neath Port Talbot		South West Wales		2.11		£   35.5		186.0

		Pembrokeshire		South West Wales		6.33		£   218.5		411.0

		Swansea		South West Wales		8.46		£   312.5		665.0

		Mid Wales				9.76		£   336.5		617.0

		North Wales				25.72		£   877.4		1570.0

		South East Wales				38.14		£   1,615.1		2957.0

		South West Wales				22.49		£   748.4		1744.0



		*2015 figures were reweighted



























































3H+

						3 YEAR AVERAGE 2015-2017 (Reweighted data)*

						3 HOUR+

		Region & LA		Region		Volume (millions)		Value (millions)		Unweighted Base

		Ceredigion		Mid Wales		5.82		£   189.3		417.0

		Powys		Mid Wales		8.04		£   304.9		548.0

		Conwy		North Wales		9.69		£   285.4		624.0

		Denbighshire		North Wales		6.53		£   220.4		433.0

		Flintshire		North Wales		5.37		£   133.1		365.0

		Gwynedd		North Wales		8.42		£   269.7		526.0

		Isle Of Anglesey		North Wales		3.53		£   88.2		315.0

		Wrexham		North Wales		4.00		£   87.6		284.0

		Blaenau Gwent		South East Wales		1.68		£   16.7		125.0

		Bridgend		South East Wales		7.67		£   271.4		553.0

		Caerphilly		South East Wales		4.42		£   130.4		307.0

		Cardiff		South East Wales		27.28		£   1,174.0		2338.0

		Merthyr Tydfil		South East Wales		1.77		£   33.3		170.0

		Monmouthshire		South East Wales		4.26		£   108.6		335.0

		Newport		South East Wales		7.22		£   178.7		595.0

		Rhondda, Cynon, Taff		South East Wales		7.52		£   171.6		581.0

		The Vale Of Glamorgan		South East Wales		5.19		£   100.5		469.0

		Torfaen		South East Wales		2.51		£   69.5		197.0

		Carmarthenshire		South West Wales		9.67		£   238.3		814.0

		Neath Port Talbot		South West Wales		4.09		£   61.4		369.0

		Pembrokeshire		South West Wales		8.71		£   243.2		598.0

		Swansea		South West Wales		15.92		£   476.5		1314.0

		Mid Wales				13.86		£   494.1		965.0

		North Wales				37.53		£   1,084.4		2547.0

		South East Wales				69.53		£   2,254.7		5670.0

		South West Wales				38.38		£   1,019.4		3095.0

		*2015 figures were reweighted





