


YouTube Module 1       

Online Marketing Toolkit                                                 1 

YouTube search results show up on the Google search engine

YouTube overview

YouTube is a popular video hosting and sharing service, which was 
purchased by Google in 2006. With over 1 billion unique users every 
month, it represents a highly valuable marketing tool for any business.

Not only can you host a video on YouTube, you can embed a YouTube 
video in a website or blog. Potential customers can engage with a 
video on YouTube in much the same manner as any other social media 
platform by liking, sharing and commenting on videos, which offers the 
opportunity for high levels of interaction with the audience.

Google statistics suggest that 68% of all travel shoppers watch travel 
related videos before making purchasing decisions. This figure, 
combined with the fact that there is a 41% higher click-through rate to 
websites from video content than text content, shows that videos are 
an indispensible digital marketing tool.

It is not necessary to invest large sums of money in creating a video 
but it is vital to ensure that the images used are of the highest possible 
quality.

Watch an example of a guesthouse video by clicking on the image 
below.

68% of travel shoppers watch videos before making purchasing decisions
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Viral messages are those that are spread widely in a short space of time

Four reasons to consider using YouTube

1. Creating original video content improves your SEO
Video is a very popular content format that’s regularly shared via social 
media, emails and blogs. Google and other search engines tend to 
favour sites that offer it. Hosting video and images on your webpages 
will improve the overall quality of your site, as well as entice visitors 
to stay longer. This in turn gives you a better chance of ranking higher 
than your competitors in search engine results and improving your 
conversion rates.

2. Video content is a powerful branding tool
Using videos to market your business helps to convey brand messages 
that would be lost if you were providing purely written information. 
Video allows for your brand to capture emotions and visual attributes 
of your product that leave a lasting impression on your audience. 
In the small accommodation sector, video offers an opportunity to 
highlight the personality behind the business before a guest has even 
made a booking.

3. Huge potential to get your message in front of a wide audience
Video is a highly shareable format – if you watch something that’s 
engaging, you’re more likely to send it on to a friend, and that friend 
is likely to pass it on to a wider audience too. In this way, your video 
content has the potential to go viral and connect with a wide range of 
potential customers.

With content marketing (e.g. blog articles), your written content is 
rarely published in more than one place. Videos are much easier to 
publish via social media and industry websites.

4. Video plays better on mobile devices
The number of webpages accessed via mobile devices is growing 
rapidly. All smartphones and other tablet devices are capable of 
playing video content. Not only will this increase the ability for your 
video content to be seen, but it will also differentiate your business 
from competitors.

The next module is Creating a YouTube Channel




