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What is Twitter?

Twitter is a social network and real-time communication service 
launched in 2006. It is used by millions of people and organisations to 
quickly share and discover information. 

The word Twitter comes from the frequent chirping sound made by 
birds, hence the bird used in the Twitter logo. Users can access the 
site via the web and mobile devices to exchange frequent bite-size 
updates of information called ‘tweets’, which are messages of up to 
140 characters long that anyone can send or read.

These messages or tweets are public by default and visible to all those 
who are following the ‘tweeter’, or person who posted the message. 
Posts can be ‘retweeted’ by others and seen by people in their 
network.

Twitter allows you to follow other users you are interested in so that 
you’ll see their tweets on your home page, which is an aggregate feed 
of all the accounts you’re following. Users share these tweets, which 
are micro-bits of information that can contain things like photos, vid-
eos, quotes, article links and more. Each tweet can also have replies 
from other people, creating real-time conversations around hot topics, 
breaking news and interesting new content.

Twitter has evolved from more than just a real-time communication 
tool into one of the world’s leading sources for newsworthy events and 
social interaction.

This open networking environment has also led to an entire 
community built around the Twitter platform, coined the ‘Twit-
terverse’, where creative people, designers, marketers and businesses 
can interact.

There are 645.7 million Twitter accounts 
worldwide

There are 232 million active Twitter users per month
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Twitter for business

Twitter is an excellent marketing resource for businesses to grow their 
audiences, increase traffic and generate more customers. With over 
400 million tweets a day and 232 million active monthly users, people 
tune into Twitter to bring them closer to the things they care about.

Best practice would suggest that you should have a separate profile 
for your business on Twitter and having a great business profile gives 
your brand credibility on social media. To make the most of Twitter you 
should write good tweets, share relevant and interesting content and 
share other people’s tweets too.

Like Facebook, Twitter also offers promotions and advertising to get 
your business in front of even more fans. Every business website can 
also have Twitter buttons to share links and ‘follow’ buttons to build its 
reach - this is discussed in the Websites Overview module.

Twitter isn’t for everyone and thought should be given to whether you 
have the time and the right personality to gain the maximum benefit.

43% of Twitter users tweet from their mobile phones
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Glossary of terms

Tweet - A standard message on Twitter containing 140 characters or 
less, including spaces.

Retweet - A tweet that has been reshared to all of a users’ followers.

#Hashtag - The # symbol is used to tag keywords or topics in a tweet to 
make it easily identifiable for search purposes.

@Mention - Tweets can include replies and mentions of other users by 
preceding their usernames with the @ sign.

Feed - The stream of tweets on your Twitter homepage, comprised of 
all the accounts you follow.

Lists - Twitter provides a mechanism to list users you follow into groups 
or curated lists, showing tweets of all the users in the list.

Direct Message - Also called a DM, this represents Twitter’s direct 
messaging system for private communication amongst users.

The next module explains how to set up and use a Twitter account

TOP 
TIP

Use #hashtags to 
give your tweet more 
meaning and relevance




