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Facebook has over 1.1 billion active users

Overview of social media

The growth of various social media platforms over recent years means 
tourism operators engaging with customers through social media are 
likely to have a competitive advantage over those who are not.

This is because customers tend to trust the reviews and comments 
of previous customers and actively look for these on social media 
platforms when making purchasing decisions. As a result, channels 
such as Facebook, Twitter, YouTube and Google+ are important in 
providing advocacy for your business.

The focus within this Online Marketing Toolkit is on Facebook, Twitter, 
YouTube and Google+, as these are the strongest platforms in terms 
of number of users. However, other platforms such as Instagram and 
Pinterest are quickly growing in popularity and new platforms are also 
appearing regularly.

Facebook

Facebook has over 1.1 billion active users worldwide and there are 
over 32 million Facebook accounts registered in the UK. 67% of all 
internet users use Facebook and it is becoming an essential tool when 
marketing a business online. 

Facebook has become integrated into people’s daily lives, with 23% 
of users accessing the site more than five times a day. It is the most 
widely used social media platform where you can upload dynamic 
content, links, photos, videos and text. You can also take advantage of 
targeted paid advertising on Facebook.

The modules on Facebook discuss the difference between a personal 
account and a Facebook Business Page, as well as provide a step-by-
step guide on setting up a Facebook Business Page.

Twitter

Twitter has 288 million active monthly users and is the fastest growing 
social network with a growth of 44% since June 2012. The fastest 
growing demographic is the 55-64 age group.
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Twitter is a popular platform for breaking news and while it has a 
stronger presence in urban areas, it can still be an important part of 
the marketing mix for any tourism related business.

#Hashtags are the most powerful tool on Twitter, allowing people to 
follow and join conversations surrounding a topic, event, keyword, 
news, campaign or popular culture. #Hashtags are explained in the 
modules on Twitter, along with a full glossary of terms and a step-by-
step guide on setting up a Twitter account and guidance on how to 
best use the platform.

YouTube

YouTube has over 1 billion 
unique visitors per month, 
with 25% of those views 
being on mobile devices. 
YouTube offers the 
opportunity to tell the story 
of a business through video 
and as it’s a Google product 
it can have a positive effect 
on a business’ Google search engine ranking.

The modules on YouTube discuss setting up a YouTube channel and 
uploading videos.

The fastest growing 
demographic on Twitter is the 55 - 64 age group
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Google+

Google+ is the second largest social network after Facebook with 540 
million active monthly users and is growing at a very fast rate. Google+ 
is Google’s competitive offering to Facebook.

Google+ integrates with other Google products such as Google Maps 
and the use of Google+ can, just like YouTube, have a positive effect on 
how a business is found on Google’s search engine.

The key to maximising the benefit of social media is the content a 
business uploads to the various platforms, engaging in conversations 
and then monitoring the platforms for opportunities to promote their 
business.

The modules on Facebook, Twitter and Google+ offer guidance on best 
practice in this area.

Google+ has over 500 
million active users




