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Once logged in to Google, you will be logged in to all of their various products.

Setting up Blogger

The three most popular platforms for blogging are WordPress, Tumblr 
and Blogger. In Module 1 the primary features of each platform were 
outlined.

We have focused on Blogger as it is easy to use and ideal for someone 
starting blogging.

This module outlines the steps required to set up Blogger and then 
discusses the relationship between blogging and social media.

Step 1

Blogger is a Google product and 
falls under the ‘one account’ 
system. Once logged in to the 
Google account, simply type 
‘blogger’ into a search engine 
and click on ‘Blogger’ in the 
results.

Step 2

Google will ask you to re-enter your Google 
account password.

Step 3

Check that your profile details are correct and 
click on ‘Continue to Blogger’.

Step 4

Click on ‘New Blog’.
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Step 5

Give the blog a title. This will be 
the title for all posts, i.e. when a 
blog article is posted monthly, it 
will appear under this title every 
time.

This screen also offers various 
templates for a blog. Choose 
the template you wish to use by 
clicking on it and then click on 
‘Create blog’.

Step 6

To write a blog, simply click on the 
orange pen symbol at the top 
right-hand side of the screen.

Social media and blogging

Potential customers can engage with your blog and draw traffic to your 
website. One of the most effective means of increasing the reach of a 
blog is through the use of social media.

Businesses can promote their blog through their social media channels 
and provide a link back to the blog on their website.

The blog forms an important part of your business’ monthly social 
media content, as well as being a useful tool to help increase the 
number of potential customers.

Choose a template which 
reflects the style of the 
blog you will be creating.

TOP 
TIP
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Ten top content tips

1. Learn the anatomy of a great blog post

There are seven areas that should be considered when writing a blog 
post:

1. Always ensure that there is an eye catching title.
2. Make sure that within the text of the blog there are links to    
 your website.
3. Include a call to action within the text of the blog. A call to   
 action encourages the reader to do something, such as respond  
 to a question, click on a link etc.
4. Always include social media sharing buttons.
5. Put another call to action at the bottom of the blog.
6. Make sure that the post is relevant from top to bottom.   
7. Always proofread the blog before posting it.

2. Master the blogging platform

Take time to understand the functionality of your chosen blogging 
platform. Whether it is WordPress, Tumblr, Blogger or any other 
platform, ensure that your blog post is as visually appealing as 
possible. 

3. Establish categories

Whether a blog post is a stand alone article or part of a series, it 
should fit into a pre defined category as well as the business’ overall 
corporate content strategy.
Having clearly defined blog categories, such as ‘local attractions’, will 
greatly help you to generate meaningful content and topics for a blog.

4. Create a description

Most search engines will use a maximum of 160 characters for your 
post description on their results page. If you don’t create a ‘meta 
description’ ( a concise summary of your page’s content ), a search 
engine will often take the first 160 characters it finds on your page 
instead. The blogging platform that you use will provide specific 
guidance on this.

5. Create an editorial content calendar

An editorial calendar is a useful tool to map out future content and 
organise topics. It may be beneficial to set up a spread sheet to track 
future blog posts, with information for areas such as: publishing date, 
author, tentative title, keywords, categories, tags and call to actions.
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6. Use images within a blog post

The use of engaging images can greatly increase the readership of a 
blog post. There are five things to consider when choosing an image to 
include in a blog post:

1. Does it convey the overall feeling or emotion of the blog post?
2. Does it illustrate a metaphor or analogy which is part of the  
 main idea in the blog post?
3. Does it evoke surprise or curiosity?
4. Does it complement your headline?
5. Does it make the reader smile?

7. Create lists

Lists are a very popular type of blog post and are also great content for 
social media platforms. A blog post could contain, for example, ‘Ten 
things to do and see when you are in Southampton’. The heading for 
each of the ten things can then become separate posts to social media 
sites, each one uploaded on different days, with a link back to the blog 
article.

For example, you can post “Thing to do in Southampton 1” on to 
Facebook on Monday and “Thing to do in Southampton 2” on to 
Twitter on Wednesday.

8. Publish and then promote

Simply put – promote your blog posts across all available platforms.

9. Ask questions

Ask questions within a blog post. This is similar to a call to action and 
should be designed to engender a response from the reader, thereby 
creating a conversation with potential customers.

10. Proofread and ensure the content is valuable to the reader

When proofreading a blog post prior to publication, ask these five 
questions.

1. Can the content be found easily in a search engine?
2. Can the content be easily read?
3. Can the content be easily understood?
4. Will the reader want to take action based on the content?
5. Will the reader want to share the blog post?

Creating lists are an ideal 
form of content for a blog.

TOP 
TIP




