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Facebook has 1.2 billion users worldwide

What is Facebook?

Facebook is the world’s largest social networking website. It started 
in the USA in 2004 as a way for college students to interact and has 
grown exponentially 
ever since. By the end of 
2013, Facebook had 1.23 
billion users worldwide. 
It is available to anyone 
over the age of 13 who 
has a valid email address. 
Most importantly, 
Facebook is free to use.

In the UK there are around some 32 million accounts and 
approximately 24 million Britons log in every day. Facebook is the 
second most accessed website on the internet after Google on a daily 
basis.

Facebook works on the principle of ‘friends’, whereby you create a 
link to someone you know and share information about your life, 
photographs and events (such as birthdays and anniversaries) on their 
timeline (see Glossary of terms below).

Facebook can be accessed through mobile phones and tablets as well 
as desktop and laptop computers, allowing users to access the site 
and share their experiences at any time and from anywhere. 48% of all 
Facebook activity is on mobile devices.

There are 32 million Facebook accounts in the UK

48% of all 
Facebook 
activity is on mobile devices
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You can use Facebook just for your business

Facebook Business Pages are also known as ‘Fan’ pages, as people can ‘Like’ a page and in a sense become a fan

Business Pages work 
in a similar fashion 
to personal profiles, 
allowing businesses 
to post content about 
their business on a 
‘news feed’.  In order 
to create a page for 
your business you must 
firstly create a personal 
profile. Having created 
a Business Page, you 
can choose to use 
Facebook exclusively 
for your business and 
ignore your personal 
profile. You can also 
allow more than one 
person within your 
business access to your 
page as an administrator so that they can post updates to the page.

The principle here is to encourage past, current and potential 
customers to ‘like’ your Business Page to create a link from them to 
your business. Anything you then post onto your page will appear in 
the timeline of anyone who has ‘liked’ your page. If they then ’like’ or 
‘share’ your post on their timeline, it will be seen by all of their friends 
on Facebook.

Depending on the security setting of your Facebook Business Page you 
can allow anyone who has ‘liked’ your page to post on to it, including 
reviews, photos of their time with you, comments etc.

You do not have the ability to communicate directly with a person who 
has ‘liked’ your page, although they can send you a private message.

Facebook Business Pages

Facebook launched 
‘Pages’ in 2007 so 
that businesses could 
gain the maximum 
benefit from Facebook, 
rather than it just 
being for individual 
users. This also gave 
Facebook a significant 
revenue opportunity, 
as businesses can 
advertise their page to 
Facebook users.

TOP 
TIP

Ask your visitors to
‘like’ your page
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Glossary of terms

Personal profile – Your personal profile can contain as much or as little 
information about you as you would like, including your education, 
relationship status, location etc.

Business Page – Pages allow businesses, brands and organisations to 
connect with people on Facebook. A Business Page can be set up to 
show your branding.

Brand advocates - A brand advocate is a customer who speaks posi-
tively about a product or service to other potential customers.

Post - A post or status update is a message about you or your business. 
It can contain photos, videos and links to other websites.

Friends – Friends are people you connect and share with on Facebook, 
via your personal profile.

Friending – Friending is the action of creating a link to someone else 
on Facebook, who then becomes your friend.

Follow - Following is a way to hear from people you’re interested in, 
even if you’re not friends. The ‘Follow’ button is also a way to fine-tune 
your News Feed to filter the types of updates you want to see. ‘Follow-
ing’ only applies to Business Pages.

Like – Is a way of showing support for specific comments, pictures or 
pages on Facebook. When you ‘like’ something, Facebook will put a 
message on your own timeline and others who are connected to you 
will see what you have ‘liked’. When you ‘like’ a Business Page it has 
the same effect as ‘Following’ it. You will then recieve their updates on 
your News Feed.

Share - When someone reposts something on their own News Feed to 
share it with their friends on Facebook.

Status update – A status update is the same as a post.

Tag – When you tag someone in a post or in a photo, you are creating a 
link to that person and they will get a notification that they have been 
tagged.

Timeline – Sometimes referred to as your profile, this is your collection 
of photos, stories and experiences, which tell your personal story or 
business’ story on Facebook.

News Feed – A News Feed is a constantly updated list of stories from 
people and pages with whom you have a link. News Feed stories 
include posts or status updates, photos, videos and links.
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Facebook - why bother?

Facebook has changed significantly over the last few years. It has 
gone from what was perceived as being a social website for a younger 
generation to becoming an integral part of online digital marketing for 
all types of businesses and brands, from specific pages for BBC radio 
shows to branded products, events, concerts and small businesses 
alike.

Facebook can be used to maintain communication with past or existing 
customers, to showcase a business through photographs posted by 
both customers and business owners and as a portal for reviews or 
testimonials to be left by satisfied customers.

Facebook is a great way to demonstrate the positive vibrant 
personality behind any business; however, like Twitter, it requires 
consistency and regularity of use. Ideally something should be posted 
to Facebook once a week and ckecked daily for comments left by past 
or existing customers or anybody else, thereby maintaining brand 
integrity. This way should any negative comments be posted, they can 
be dealt with quickly.

Facebook is a simple way for small businesses to engage with their 
customers and promote their brand. Rather than being a method of 
running mass marketing campaigns, it should be considered as a tool 
which directs people back to your website.
 
7 reasons to have a Facebook Business Page

1. Branding
Business Pages allow you to provide exposure for your brand. You can 
use your logo, customise your cover photo, tabs and content just as 
you would with a website. Facebook can help you to keep your brand 
consistent across all aspects of your online presence.

2. Keeping personal stuff personal
Using a Facebook Business Page for your business allows you to 
promote your business, while having a separate personal profile to 
keep in touch with family and friends in private – or not use it at all.

3. Unlimited likes
Your personal profile page has a limit of 5000 friends, which is imposed 
by Facebook. While most of us do not have 5000 personal friends, 
if you are using a Facebook profile for your business contacts or 
prospects, this number can turn out to be very limiting. A Business 
Page, on the other hand, will allow you to have an unlimited number 
of “Likes”. Facebook Business Pages are also known as ‘Fan’ pages, as 
people can ‘Like’ a page and in a sense become a fan.

People share, read and generally 
engage more with any type of 
content when it’s surfaced through 
friends and people they know and 
trust.

Malorie Lucich

Post once a weekTOP 
TIP

Alton Towers have 1.4 million likes on Facebook
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4. Search engine optimisation 
Facebook Business Pages are indexed by search engines, which means 
that anything you post on your Business Page can be found by anyone 
doing an internet search. Content from your personal profile page 
does not have this same benefit. Exposure to your business or service 
will be expanded because your social media content can be found by 
anyone (not just a Facebook user) who searches via a search engine. 
Additionally, Facebook is the second most visited site on the internet; 
second only to Google. Any links from your Business Page to your 
website will increase your chances of achieving higher rankings within 
search engines.

5. Unlimited access
Your Facebook Business Page is totally open to anyone who stumbles 
across it. If someone is searching for something through search 
engines and your Business Page pops up, that person can view the 
entire page without the need to ‘like’ it.

6. Build brand advocates – an unpaid sales force
Your Facebook Business Page permits you to have a more personal 
communication with your fans than you can have through your 
website. This is why a Facebook Business Page is so valuable. You 
can share content, videos, photos, run contests, ask questions, etc. 
This interaction will build relationships with your target market 
(fans). These fans quickly become your brand advocates. Encouraging 
interaction and building a sense of community will ensure that they 
keep coming back.

7. Good for customer service
The post-sales experience brings retention possibilities, as well as 
a chance to acquire new customers. It is critical to keep current 
customers happy and show potential customers how much you care 
about your customers. Facebook gives your business a channel to 
achieve this. 

Facebook is the second most visited website on the internet

Ask fans questions 
to engage them in 
conversations

TOP 
TIP

Facebook can help you to demonstrate great customer service

The next module is Getting Started on Facebook




