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The recommended picture size is 2560 x 1440px and the maximum file size is 2 MB

Creating a YouTube channel

This module will explain how to create a YouTube channel and how to 
upload a video to the channel. 

A channel on YouTube is the home page for an account. It shows the 
account name, the account type, the public videos which have been 
uploaded and any user information entered by the person managing 
the channel.

You can customise the background and colour scheme of a channel, 
along with controlling some of the information that appears on it.

Creating a YouTube channel is a straightforward process. As Google 
owns YouTube, it is covered under the ‘one account’ system and your 
login details will be the same as any other Google platform. 

Step 1

Log in to your Google account. If you do not 
yet have a Google account, read the Setting 
up your Google Page module.

Step 2

Using the drop-down menu to the left of 
your profile picture, click on the YouTube 
symbol.

Step 3

When the YouTube screen appears, 
click on your profile picture. Then 
switch from your personal YouTube 
profile to your business profile by 
clicking on ‘Switch account’.

Step 4

YouTube will now ask whether to set 
up a new channel for the business 
– click ‘OK’. The YouTube channel 
and the Google business page will 
automatically be linked by Google.

YouTube is part of the Google ‘one account’ system
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When the picture is uploaded 
you can reposition it. Remember 
that it will appear differently, 
depending on the device used to 
view the YouTube channel.

Uploading a video to a YouTube channel

YouTube supports most major file formats when uploading to their 
channels. Before beginning an upload, it is important to ensure that 
you are logged into your business account, not your personal one - 
they are different channels.

Step 1

Having logged in, click on ‘Upload’ 
at the top of the screen.

Step 2

Click on ‘Select files to upload’ and select the 
video file to be uploaded from a folder on your 
computer. 

Step 3

When the file is uploaded, you 
can change the video name, add 
a description and add ‘tags’. A tag 
is a keyword which helps search 
engines to understand more 
about the category of a video.

YouTube accepts most major file formats

Step 5

The next step is to add a picture 
of your business. Click on ‘Add 
channel art’. 

Upload a picture from your
computer.
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If a business has multiple 
properties, a separate video 
could be uploaded to a single 
YouTube channel

Tagging a YouTube video

Tags are descriptive keywords which can be added to a video which 
help it to be found in searches on YouTube and other search engines.

Tagging tips

Make your tags relevant to the content of the video and try to avoid 
generic tags such as “visitor attraction” or “hotel”. They will not stand 
out on their own as these are popular categories.

Instead, consider using specific location tags such as “Bed and break-
fast Steeple Ashton”.

Keep tags short to avoid them being considered as spam.

Step 4

Before publishing a video it is 
possible to automatically post 
a link to it on any social media 
channels being used. 

However, you will need to 
authorise Google to access 
Facebook and Twitter before 
YouTube can publish content on these channels. To do this tick the 
relevant box. 

Step 5

Publish the video by clicking ‘Publish’. Your 
video is now published live on YouTube.

Step 6

Change the settings for a video, add it to a playlist 
and edit the tags in the Video Manager section.
The Video Manager can be accessed from the 
drop down menu at the top right-hand side of the 
screen.

TOP 
TIP




