
Twitter Module 3

Content for Twitter



Twitter Module 3     

Online Marketing Toolkit                                                 1 

Use a mix of different 
types of tweet to engage 
with your potential
audience

TOP 
TIP

Types of  tweet, #hashtags and Twitter etiquette

This module looks at the different types of tweets, explains #hashtags, 
explores Twitter etiquette and gives our top ten Twitter tips.

There are three basic types of tweet; broadcast, engagement and in-
formative.

A broadcast tweet 
is simply saying 
something without 
expecting any 
engagement or reply.

An engagement 
tweet will usually 
contain a question 
in an effort to 
encourage a 
response.

Informative tweets 
are usually quotes 
or contain links 
to interesting 
information.

The three types of 
tweet can be further 
broken down into six 
areas:

Type 1
Have straight-forward conversations on Twitter, just like text messages. 

Type 2
Post links to good quality information or quotes. The goal is for people 
to share them on their own timeline. 

Type 3
Express opinions, thoughts, what you are doing or a combination of 
these.

Type 4
Share good tweets from others (Retweets or RTs). 

Type 5
Connect and promote other people.

Type 6 
Thank people. This may seem obvious but only about 1% of Twitter 
users do it – it’s a chance to stand out from the crowd.

Great day in 
#Richmond looking 
forward to the match 
@EnglandRugby this 
afternoon

Cant recommend 
@royalcrescent 
highly enough thanks 
@Royalcreschef 
#perfectlunch
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Things to keep in mind

#Hashtags - A #hashtag is when you see something in a tweet that has 
a # prefix. (The # is a hash symbol, hence the term hash tag or, more 
commonly now, hashtag.)

A #hashtag is simply a way to give your tweet more meaning or to 
make it searchable. It helps people to identify messages on a specific 
topic.

For example if you search Twitter for #Gravity (or #gravity or #GraVitY 
– hashtags are not case sensitive) your search results will show 
conversations about the movie Gravity. 

#Hashtagging - #Hashtags can add voice and humour to a post or allow 
your tweet to join a larger conversation, but don’t go overboard. A 
tweet composed solely of hashtags is an eyesore, and people will not 
engage with it. It is advisable to stick to three #hashtags or less.

Etiquette - Treat your Twitter posts as though your parents, 
grandparents and bosses were reading. Keep the profanity to a 
minimum and be thoughtful and respectful of other users. Don’t post 
anything you wouldn’t put on a billboard beside your name, face and 
signature. It should be noted that the Malicious Communications 
Act 1988 and the Communications Act 2003 apply to Twitter 
communictions.

Oversharing - Thought-provoking articles, websites, photographs and 
personal insights are excellent resources. If you’re sharing an article, 
video or blog post, be sure to include a shortened link to the original. 
Don’t spread unverified or false information.

As a social networking tool, a certain amount of shameless self-
promotion is to be expected. However, you are unlikely to keep 
many followers if your feed is nothing but links to your own business. 
Engaging with other users and sharing material from others is as 
integral to the experience.

Sales pitches - Twitter is a personal sphere, not a boardroom for 
business meetings and sales pitches. You can subtly promote your 
business without going over the top.

Interacting - On Twitter, you get to interact with people you may 
never meet in real life. Don’t be shy about tweeting people you find 
interesting, including celebrities, friends of friends, users who share 
your interests and potential colleagues or collaborators. But don’t 
expect an answer every single time.

Interact with users who reach out to you. While you’re not obligated 
to respond to everybody, you will seem aloof if you never respond. 

Use Twitter to engage, 
not sell

TOP 
TIP

Don’t post anything on Twitter that you wouldn’t put on a poster with your face and signature

Stick to three #hashtags 
or less

TOP 
TIP
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Top ten Twitter tips

Tip 1 - Customise

Use either a picture of yourself if the account is in your name, or your 
logo if your Twitter name is the same as your business.

Create your own background image. However, do not make the image 
too much like an ad or sales pitch. The background image must be less 
than 800kb and we would recommend a size of 1600x1200 for a large 
image. Finally, keep in mind that smaller resolutions and monitor sizes, 
such as mobile devices, will hide much of the Twitter background.

Tip 2 - Third party tools

Take advantage of the hundreds of different third-party online tools 
and services that enhance your Twitter experience. Below are a few 
options:

Quitter - A service that sends an e-mail any time someone 
unsubscribes from your Twitter profile and mentions a possible Twitter 
post you made that may have caused them to leave.

Manageflitter - A site for managing your followers and getting an 
easy-to-read overview of people not following you back, quiet users, 
and inactive users.

WeFollow - A website that allows you to add yourself to a listing of 
Twitter users by tags you find interesting.

SocialOomph - Another service with a collection of free Twitter tools, 
including the ability to schedule when a tweet gets posted.

Hootsuite - A tool which manages multiple social media platforms and 
can upload content to various platforms simultaneously.

Tip 3 - Use Twitter search

Search for your website or blog URL and see if others are mentioning 
your page, offering the opportunity to engage in conversations.

Search for anything near you by adding ‘near:”Town County”’. For 
example, typing ‘near:”Haslemere Surrey” Farmshop’ would return 
current tweets that have happened in Haslemere in Surrey with the 
keyword ‘Farmshop’ in them.

Find people who you may enjoy following by searching for keywords 
that interest you.

The more effort you put in, the more you will stand out
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Tip 4 - Engage followers

Do not follow too many people. No one is going to follow someone 
who is following thousands of people but only has 10 followers.

Retweet interesting posts and participate in conversations with people 
with a lot of followers.

Realise it is impossible for anyone to read every tweet.

When first joining do not follow hundreds of people, doing this may 
mark you as a bot. (A bot is a software program running automated 
tasks on the internet).

Tip 5 - Create useful and interesting tweets

Try making all your tweets informative, useful, or funny.

Do not post mundane tweets, e.g. ‘I’m eating a bowl of cereal’.

Add #hashtags to your tweets. For example, if your tweet is about your 
local area, consider adding #Haslemere (for example) in the tweet.

Tweet frequently. No one is going to follow someone they do not know 
who has not tweeted in months. Try at the very least to tweet a few 
times a week, or daily if you can manage.

Do not whine or complain. People are likely to unfollow anyone who 
constantly whines or complains.

Try making your key tweets during the times people are most likely to 
see them.

Keep some space available in your tweet in case someone retweets 
your post, so there is space for anybody retweeting to comment on it.

Tip 6 - Know the lingo

Learning the Twitter lingo is a great way to shorten your Tweets, 
e.g. Retweet (RT), Direct Message (DM) etc..

It may seem incomprehensible to start with, but it is surprising how 
quickly you can become comfortable with the language.

Balance your number of followers with those you are following

Use #hashtags to help with 
engagement

TOP 
TIP
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Tip 7 - Follow the masters

Following a few of the masters of Twitter and social networking gives 
you an understanding of how to tweet better, provides good 
quality posts to retweet and provides inspiration for tweets of your 
own. Below are three tweeters to consider:

@GuyKawasaki
@briansolis
@tonyrobbins

Twitaholic gives a full listing of the top users on Twitter, based on the 
number of followers. This is a a service to find and follow the top users 
and possibly incorporate some of the things they are doing on their 
account.

Tip 8 - Create and use lists

Twitter lists are an excellent method of 
filtering through the people you follow. To 
create a list, click the ‘Lists’ link and then 
‘Create a list’. After creating a list, visit the 
person’s profile page you want to add and 
click the list icon, as shown in the picture to 
the right.

Tip 9 - Go mobile

Apple iPhones, Blackberry phones, Android phones, Windows phones 
and most of the other smartphones have Twitter applications. For 
users who do not have smart phones, Twitter also has extensive 
support for SMS, which can send tweets over a text message.

Tip 10  - Your Twitter page

Mention your Twitter page in as many places as you can, e.g. your 
business card, e-mail signatures, web page, blog, Facebook, etc.

Create a tweet button (a widget) or at least put your Twitter name on 
your website.

Follow @briansolisTOP 
TIP

Take pictures and tweet 
from your mobile device 
- be spontaneous

TOP 
TIP




