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Uploading content, photos and events

In this module we will show you how to post updates on your 
Facebook Business Page, upload photos and create events and 
milestones.
We will then detail 10 tips to creating engaging posts.

Step 1

Log in to Facebook, 
ensuring that you are using 
your Business Page. In this 
example we are using My 
English B and B. Click the 
small triangle at the top 
right of the screen to change
between your personal profile and your Business Page.

Step 2

To post a status update onto 
Facebook, you need to click 
into the box and begin to type 
whatever you wish to say. 
When you have checked it, 
simply click on the ‘Post’ button.

You can see that the post has 
now appeared on your timeline. 
Anyone who has previously 
‘liked’ your page will now see 
this status update on their own 
timeline.

Step 3

To upload a photo, click on 
‘Photo/Video’. Now choose a 
photo you have stored on your 
computer.
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Step 5

When the photo has uploaded, you can tag it. 
Click on the photo and then click  on ‘Tag Photo’.

You can then type in the name of the 
person in the photo. 

This option will only work if the 
person is connected to the page. 
For example, if you have a guest 
staying at your B & B, you could take 
a photo of them during their stay and 
ask them to like your Facebook Page. 
After they have left you can upload 
the photo, tag them in it and they will 
be able to see the photo on their own 
newsfeed.

 

Step 4

When the photo 
has uploaded and 
is clearly visible, 
you can click in 
the box and ‘write 
something about 
the photo’, or 
perhaps add a 
location hy clicking 
on the pin icon. 
This information 
will then appear 
underneath the photo as a caption.
Once you are finished click on the ‘Post’ button.

Step 6

Create a milestone which 
relates to your business by 
simply clicking on ‘Event, 
Milestone’. 
A milestone could include 
the anniversary of your 
business, winning an award 
or reaching a certain number 
of customers.

Photos with short comments are far more likely to be shared than text alone

Always try and tag the 
people in your photos

TOP 
TIP
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Step 7
You can also add events within or 
around your business.

The aim is to create interesting 
content, which will engage past, or 
potential future customers.

10 tips for creating engaging content on Facebook

Consider the following 10 tips to help you write engaging posts.

Tip 1 - Be natural
Facebook is a relaxed natural environment and your writing style 
should reflect that fact.

Tip 2 -  Be relevant
Write your posts so that they can be engaged with right now. Write 
them in a style and with content designed for immediate action - think 
of Facebook as being like a digital newspaper.

Tip 3 - Be visual
Images are more 
engaging on Facebook 
than text, videos or 
links because they 
have an instant 
impact. Make sure 
that you pick good 
quality images that fit 
well in the newsfeed. 
The ideal size is 470 
pixels wide x 394 
pixels high. 

Tip 4 -  Be succinct
On Facebook, as on all 
other social media platforms, the shorter the better. Learn to edit your 
posts so that they make sense in fewer words.

Tip 5 -  Be emotional
Emotions sell and encourage readers to share. Think of your posts 
swaying and persuading. They are invitations to discuss and engage 
with you, so try to write posts which elicit a reaction.

Write posts that elicit 
a reaction

TOP 
TIP

Be naturalTOP 
TIP



Facebook Module 3       

Online Marketing Toolkit                                                 4 

Tip 6 -  Ask fans
Questions are a great way to get comments. Your audience loves 
to express opinions so give them a chance to do so. But only ask 
questions that are relatively easy to answer and that you already know 
the answer to!

Tip 7 -  Post quotes
Inspirational quotes work very well 
across all social media platforms. 
People love to relate to inspirations 
things said by inspirational figures. 
Try to include images with your 
quotes.

Think short and sweet

Tip 8 -  Play the game
Do not be tempted to ask people 
to share or like your posts – neither Facebook nor the Facebook 
community is a fan of this activity – it only really works for a charity or 
‘good cause’.

Tip 9 - Use full length links

If possible use full 
URL links when 
posting a link to an 
external website. 
Shortened links get 
as much as 3 times 
less engagement 
than full length links. 
With a shortened 

link people don’t know where they are going and may not know you 
well enough to trust you.

Tip 10 - Be yourself

This is the most important point of all – be and speak as yourself. Your 
fans already like your business and may have met you – they expect 
you to write in your usual tone of voice. Make them feel like you are 
talking to them directly.

Place questions at the 
end of your posts

TOP 
TIP

Try to avoid 
shortened links

TOP 
TIP




