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A blog is similar in format to a monthly diary

Blog once a 
month

TOP 
TIP

Blogging overview

A blog (also called a weblog or web log) is a website consisting of 
entries (also called posts), appearing in reverse chronological order 
with the most recent entry appearing first (similar in format to a 
monthly diary). Blogs typically include features such as comments and 
links to increase user interactivity. 

They are created using specific publishing software. The three most 
popular are WordPress, Tumblr and Google’s Blogger. Anyone who 
has the technical ability to use word processing software will have no 
difficulty in setting up and managing a blog.

Businesses use blogs to engage with potential new customers, 
announce new products and initiatives and to keep in contact with 
past customers. They also offer the opportunity to highlight aspects of 
a business which sets it apart from competitors. Interactive features 
allow businesses to engage in a two-way conversation with their 
customers.

As the Internet has become more social, blogs have gained in 
popularity. Today there are over 100 million blogs, with more entering 
the ‘blogosphere’ everyday. They are an important part of the online 
and offline worlds, with popular bloggers impacting the worlds of 
politics, business and society.

It seems inevitable that blogging will become even more powerful in 
the future, with more people and businesses recognising the power 
of bloggers as online influencers. Anyone can start a blog thanks to 
the simple (and often free) tools readily available online. The question 
will likely become not “Why should I start a blog?” but rather “Why 
shouldn’t I start a blog?”
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Wordpress has a host of features and add ons

Tumblr is more like a social media platform and best for personal blogs

WordPress v Tumblr v Blogger

Blogs reside on a separate platform to a business’ website but can be 
linked to the website with the same theme, branding and colouring, so 
that the user experience is not diminished.
 
WordPress

WordPress offers two separate but similar 
products: WordPress.com and 
WordPress.org. The first option provides 
free hosting and presents users with 
hundreds of customisable themes, 
along with many plugin and widget 
(see Glossary of terms) options that 
users can add or remove as needed. For 
approximately £7.50 per year users can 
also upgrade to a custom domain name if 
they don’t want “wordpress.com” in the 
URL. A business can therefore tailor the blog with their own business 
name.

Although the former option is simple to use, the latter provides an 
entirely new level of customisation and control if users are willing 
to host their blog and perform the necessary administrative work to 
maintain the domain.

Considering that WordPress offers the most freedom to grow and 
experiment with customisation, the platform is generally ideal for the 
larger, more ambitious projects, rather than first-time bloggers.

Tumblr

Whereas WordPress has every possible 
widget, plugin and add-on you could 
imagine (see Glossary of terms), Tumblr 
is a straightforward exercise in sleek 
minimalism. Described as a “micro-
blogging” platform, it’s more of a social 
media site than a publishing service — 
think Twitter with slightly more words. 
Users strive to follow other blogs, like 
posts, and get their own posts liked or 
reblogged.
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Blogger is easy to use - ideal for someone starting blogging

Unlike WordPress or Blogger, Tumblr’s biggest asset is the community 
of users that share content with one another. The majority of blog 
posts you’ll see on Tumblr are “reblogs,” or content one user originally 
posted that another posted again via a “reblog” button. Content can 
include everything from quotes to the latest music, but most posts 
consist of self-explanatory photos or humour. Unlike the WordPress 
dashboard, where users can view all the administrative functions and 
mechanisms of their site, the Tumblr dashboard is an ongoing feed 
that includes their blog posts and those of the people they follow.

For this reason, Tumblr is perhaps best suited to the individual user 
rather than the business user.

Blogger

Blogger is perhaps a happy medium between Tumblr and WordPress 
— not too sparse, but not too loaded either. It’s also the oldest of the 
three, having launched in 1999, and helped popularise blogging as a 
mainstream hobby and profession. As Google bought the service in 
2003, anyone with a Gmail account automatically possesses a Blogger 
account by default as part of Google’s ‘one 
account’ system. 

The main downside to Blogger is that, 
because it essentially operates as a non-
profit company, it lacks many desirable 
widgets and plugins adorning other 
platforms. However it does provide a 
multitude of site themes and a drag-and-
drop template designer, along with the 
ability to add media to posts, free hosting 
and the option of using a custom domain name.

Users can create posts in Microsoft Word, or whatever their preferred 
word processor is, and simply paste the content to Blogger without 
formatting issues.
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Module 2 details the steps required to set up a blog on Blogger

Glossary of terms

Blog - A personal website or web page on which an individual records 
opinions, links to other sites, etc. on a regular basis.

Blogosphere - Personal websites and blogs collectively.

Blogger - A person who keeps and updates a blog.

Custom domain name - A domain name is used in order to locate 
a certain IP address. It is also used in the URL to locate a particular 
webpage, for example www.myenglishbandb.co.uk.

Plug-in - A software plug-in is an add-on for a blog that extends the  
functionality to it. Examples of plug-ins for blogs are audio players and 
retweet buttons, which allow someone who is reading a blog to tweet 
a link to that blog on their own Twitter feed.

URL - An abbreviation of Uniform Resource Locator (URL), it is the 
global address of websites and other resources on the World Wide 
Web.

Widget - an application, or a component of an interface, that enables 
a user to perform a function or access a service. Examples here would 
be Facebook or Twitter buttons on a blog which take the reader to the 
Facebook Business Page or Twitter feed of that business.




