
 
IPS Monthly Release ð November 2010 Results 
 
 

The Headlines for Novemberé 
 
 In November 2010, the number of overseas residents visiting the UK was 5% higher 

compared with November 2009.  Looking at the year-to-date, visitor numbers were 
unchanged compared to the corresponding period a year earlier. 
 

 There was some travel disruption due to snow in November, but not as much as during the 
following month. 

 
 Spending in the year-to-date was 1% higher in nominal terms compared to the 

corresponding period a year earlier. 
 
 The Euro was 5% weaker against the Pound in November 2010 (compared to November 

2009) but remained strong compared to the previous three or four years.  On average, £1 
cost ú1.41 in November 2007, but in November 2010 £1 cost just ú1.17.  The US Dollar 
was 4% stronger against the Pound in November 2010 compared to November 2009.  £1 
cost $2.07 in November 2007 but cost just $1.60 in November 2010. 

 
Purpose of Visité 
 
 The ONS now publishes purpose of visit data on a monthly basis, meaning we can get a 

more timely understanding of why visitors are coming to Britain.  Once we are looking at 
different journey purposes it is sometimes misleading to look at a single month, so the 
following highlights deal with the year-to-date picture (compared to the corresponding 
period of 2009). 

 
 Holiday visits increased by 2% in the year-to-date, but data for the three months to 

November shows an increase of 8%. 
 
 Visits to friends and relatives (VFR) continue to be affected significantly, down 4% in the 

year-to-date compared to the corresponding period of 2009. 
 
 After steep declines a year earlier, Business visits have increased 3% so far this year, but 

remain at significantly lower levels than before the economic downturn hit. 
 
 Visits for other reasons (including short-term study, shopping, watching football and many 

other reasons) have fallen 7% in the year-to-date. 
 
Visits from World Regionsé 
 
 The number of visits in the year-to-date from EU15 countries (nations who were members 

of the European Union before the 2004 expansion) is up 1% compared to the 
corresponding period a year earlier. 

 



 After struggling in 2009, visits from Accession countries are yet to show robust signs of 
recovery, down 4% in the year-to-date.  Visits from non-EU countries in Europe are neither 
up nor down. 

 
 Visits from North America have declined 7% in the year-to-date, highlighting the fragile 

nature of the economic recovery. 
 

 Visits from remaining parts of the world (Central and South America, Africa, Middle East, 
Asia and Australasia) were up 1% compared to the corresponding period a year earlier. 

 
Economic Indicatorsé 
 
 Eurozone unemployment rose to 10.1% in October, the highest rate for twelve years 

 
 Eurozone consumer confidence picked up slightly in November 

 
 The US Federal Reserve says the strength of economic recovery is still too weak to bring 

down the rate of unemployment 
 
Travel Overseas by UK Residentsé 
 
 Figures for the year-to-date show that outbound visits by UK residents were down by 6% 

compared to the corresponding period a year earlier, with visits to North America down by 
9%, visits to Europe down 7%, and visits to remaining parts of the world down by 2%. 

 
 Outbound holiday visits were down 6%, business visits down 4%, VFR down 8%, and other 

visits down 3% in the year-to-date. 
 
 UK Residents spent 2% less abroad in the year-to-date compared to a year before. 



Trends in Visits, Spend, and Spend per Visit 
 
The charts on the following pages show year-on-year change in headline IPS results based on 
a órolling twelve monthô basis.  Presenting the data in this way enables us to spot emerging 
trends and helps to ósmooth outô erratic results for any single month.  Looking at trends in total 
visits, total expenditure, and óspend per visitô we notice that visit numbers have declined since 
October 2008, although figures from October 2009 onwards show that a gradual recovery is 
underway. 
 

 
 
Meanwhile, buoyed by a stronger Euro and US Dollar, spend per visit has grown over the past 
two years as many visitorsô currencies have gone further as both currencies remain strong 
historically against the Pound.  However, the chart also suggests that this growth in spend per 
visit has been slowing in recent months.   
 
 



Trends by Origin Region 
 
The chart below shows the downward trend in visit numbers from all regions from Autumn 2008 
onwards.  Although visits from all regions have shown signs of gradual recovery since late 
2009, visit numbers remain at significantly lower levels than before the economic downturn.  

 
 
The Origin Region Statsé 
 
  

NOVEMBER 
3 MONTHS TO 
NOVEMBER 

YEAR-TO-DATE 
TWELVE MONTHS 
TO NOVEMBER 

  
Visits 

% 
change 

Visits 
% 

change 
Visits 

% 
change 

Visits 
% 

change 

  (000) 10/09 (000) 10/09 (000) 10/09 (000) 10/09 

North America 220 2 780 -5 3,110 -7 3,320 -6 

EU15 1,490 4 4,520 4 16,470 1 17,860 1 

A12 210 10 640 -5 2,350 -4 2,540 -2 

Rest of Europe 160 19 440 6 1,618 0 1,760 1 

Rest of World 270 7 1,150 10 4,000 1 4,290 2 

Total Visits 2,340 5 7,530 3 27,550 0 29,760 0 

 Spend 
% 

change 
Spend 

% 
change 

Spend 
% 

change 
Spend 

% 
change 

 (£m) 10/09 (£m) 10/09 (£m) 10/09 (£m) 10/09 

Total Spend 1,255 7 4,275 2 15,395 1 16,700 2 

Source: International Passenger Survey, Office for National Statistics 

Note that numbers may not sum due to rounding 
 
Notes:  
EU15 = Austria, Belgium, Denmark, France, Finland, Germany, Greece, Irish Republic, Italy, Luxembourg, Netherlands, Portugal, Spain and 
Sweden 
A12 = Bulgaria, Cyprus (South of), Czech Republic, Estonia, Hungary, Latvia, Lithuania, Malta, Poland, Romania, Slovakia and Slovenia 
Rest of Europe ï European countries outside the European Union (includes Russia) 



Trends in Journey Purpose 
 

The chart below clearly shows the contrast between holiday and business visits to the UK ï 
holiday visits have been far more resilient to the economic downturn, showing modest growth 
over the last couple of years, whilst business visits have suffered a significant downturn, but 
have shown robust signs of recovery in recent months. 
 
Trips to visit friends and relatives have also declined, and are yet to show strong signs of 
recovery. 

 
 
 

The Journey Purpose Statsé. 
 
  

NOVEMBER 
3 MONTHS TO 
NOVEMBER 

YEAR-TO-DATE 
TWELVE MONTHS 
TO NOVEMBER 

  
Visits 

% 
change 

Visits 
% 

change 
Visits 

% 
change 

Visits 
% 

change 

  (000) 10/09 (000) 10/09 (000) 10/09 (000) 10/09 

Holiday 810 11 2,740 8 10,940 2 11,640 2 

VFR 690 7 2,120 -1 7,670 -4 8,430 -4 

Business 600 1 1,960 4 6,310 3 6,780 4 

Miscellaneous 240 -6 720 -3 2,640 -7 2,910 -5 

Total Visits 2,340 5 7,530 3 27,550 0 29,760 0 

Source: International Passenger Survey, Office for National Statistics 
Notes:  
VFR = Visiting Friends and Relatives 
Miscellaneous includes short-term study visits 



Trends in Overall Visits and Spend by Month 
 

 

 
 
 



 

Monthly Trends in Visits by World Region 
 

 

 

 




