
*

*

http://www.visitbritain.com/research
http://www.visitbritain.com/research
mailto:angus.james@visitbritain.org
mailto:Nicky.Cronin@visitbritain.org


*

*

http://www.visitbritain.com/research
mailto:philip.underwood@visitbritain.org
mailto:david.edwards@visitbritain.org


8  

*

*

http://www.visitbritain.com/research
mailto:Nicky.Cronin@visitbritain.org
mailto:david.edwards@visitbritain.org
http://www.visitbritain.com/research


8  

*

*

http://www.visitbritain.com/research
mailto:david.edwards@visitbritain.org
mailto:sam.harrison@visitbritain.org
http://www.visitbritain.com/research


8  

*

8  

*

http://www.visitbritain.com/research
mailto:Nicky.Cronin@visitbritain.org
mailto:david.edwards@visitbritain.org
http://www.visitbritain.com/research
http://www.visitbritain.com/marketprofiles
http://www.visitbritain.com/marketprofiles


http://www.visitbritain.com/research
mailto:angus.james@visitbritain.org
mailto:Nicky.Cronin@visitbritain.org
mailto:philip.underwood@visitbritain.org
mailto:david.edwards@visitbritain.org
mailto:sam.harrison@visitbritain.org
mailto:angus.james@visitbritain.org
http://www.tourismtrade.org.uk/MarketIntelligenceResearch/Foresight/default.asp

