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@ VisitBritain

Foresight Index

Issue of the Month
Implications of an ageing population in Britain
Airport capacity in Britain

Market Focus
USA, Canada and Mexico
France, Italy, Portugal and Spain

Market Focus Issue of the Month
Poland, Russia, China and South Korea Visits to Britain by British Nationals living overseas
Britain School holidays and their impact on seasonal spread
Australia and New Zealand West Nile Virus

The EU Accession States
South Africa, Nigeria, Kenya and Ghana The Internet Part 1: Consumers
India and Pakistan The Internet Part 2: Businesses
Belgium, Netherlands, Luxembourg and Ireland  Trends in Cross-Channel Travel Behaviour
Japan, Hong Kong, Philippines and Taiwan Cost of visiting Britain compared with other destinations
Brazil, Argentina, Chile and Venezuela What might climate change mean for tourism in Britain
Norway, Sweden, Denmark and Finland London’s Olympic Bid — implications for British Tourism
Britain Smoking in public places
UAE, Saudi Arabia, Kuwait and Iran Outlook for inbound tourism to Britain in 2005

Issue of the Month

Inbound tourism and the value of Sterling

Britain's ethnic diversity

Britain’s transport infrastructure

Foreign Direct Investment & inbound business tourism
Inbound study visits

Market Focus

Germany, Austria and Switzerland

Malaysia, Thailand and Singapore

Greece, Romania, Bulgaria and Croatia

Israel, Egypt and Turkey

Poland, Czech Republic and Hungary

USA, Canada and Mexico Low-cost Airlines

France, Italy, Spain and Portugal Weddings, Stag Weekends and Hen Weekends

Latvia, Lithuania, Estonia, Ukraine and Belarus  The Day Visit Market

Russia and China Quality

Australia, New Zealand and South Africa Daylight Saving

India, Sri Lanka and Bangladesh Outlook for Inbound Tourism in 2006
Twenty-five years of Inbound Tourism

Issue of the Month

Tourism Satellite Accounts

Tourism and the Disability Discrimination Act

Tourism and the National Lottery

Next generation aircraft

The cruise line boom

UAE, Kuwait, Bahrain and Oman The power of football

North Africa, Malta and Cyprus Wind Farms and the Visitor Economy
Inbound tourism - the global context

Singapore, Malaysia and Thailand International tourism balance of payments deficit

Greece, Turkey, Bulgaria and Romania Inbound visitor decision lead times

Inbound visits by the over 55's Seasonality
Outlook for Inbound Tourism in 2007

Market Focus

Benelux and Ireland

Japan, South Korea and Hong Kong
Brazil, Argentina and the Caribbean
Nordic region and Iceland

Central Europe

Market Focus
USA and Canada

Ferry passenger visitors

India and Japan

Inbound holiday visitors

Issue of the Month
Second homes
Accommodation choices

What will shape tourism in the next decade?
The value of tourism in the UK

Holiday activity perceptions (Part 1)
Holiday activity perceptions (Part 2)
The role of nature and wildlife in UK tourism

The changing face of overnight domestic tourism
Inbound visitors using the Channel Tunnel The impact of the Channel Tunnel Rail Link
Inbound visitors aged 16-24 Climate change and what it might mean for UK tourism
Special edition: Inbound visitors' travel group composition and ‘activity mix
Poland, Czech Republic and Hungary The Credit Crunch
Outlook for Inbound Tourism in 2008



2008

Issue 51
Issue 52
Issue 53
Issue 54
Issue 55
Issue 56
Issue 57
Issue 58
Issue 59
Issue 60
Issue 61
Issue 62

2009

Issue 63
Issue 64
Issue 65
Issue 66
Issue 67
Issue 68
Issue 69
Issue 70
Issue 71
Issue 72
Issue 73
Issue 74

2010

Issue 75
Issue 76
Issue 77
Issue 78
Issue 79
Issue 80
Issue 81
Issue 82
Issue 83

www.visitbritain.org

January 2008
February 2008
March 2008
April 2008

May 2008

June 2008

July 2008
August 2008
September 2008
October 2008
November 2008
December 2008

January 2009
February 2009
March 2009
April 2009

May 2009

June 2009

July 2009
August 2009
September 2009
October 2009
November 2009
December 2009

January 2010
February 2010
March 2010
April 2010

May 2010

June 2010

July 2010
August 2010
September 2010

@ VisitBritain
Foresight Index
Issue of the Month

The British Weather
Heathrow Terminal 5

Market Focus
Inbound 1-3 night visits
Lesser known Asian markets
The Middle East The EU/US Open Skies Agreement
Inbound visitors staying 15+ nights Domestic consumers and the ‘credit crunch’
Special edition: Business tourism
The DCMS ‘Taking Part’ Survey
USA Inbound visits to friends and relatives
Russia and China The Olympic and Paralympic Games
Camping and caravanning Day visits — motivators and barriers
Visits to visitor attractions Five years on from the Aviation White Paper
Turkey Information sources: usage and reliability
Outlook for Inbound Tourism in 2009

Market Focus Issue of the Month
Britain as part of a multi-country trip The Euro
Special edition: Forty years since the Development of Tourism Act
Latin America The value of the visitor economy
What do inbound visitors do? Immigration and emigration
Holiday intentions of Europeans UK and global economic outlook
Lesser known African markets Global action to support tourism during the downturn
Gender of inbound visitors The importance of coach travel for UK tourism
Global tourism trends Destination inspiration sources
Special edition: Activities undertaken by inbound visitors in 2008
‘Miscellaneous’ inbound visitors Inbound tourism and Monarchy
Inbound visitors who travel to Britain by car Knowledge of the exchange rate and impact on travel
Outlook for Inbound Tourism in 2010

Issue of the Month
European aviation trends
Global ageing

Market Focus

The BRIC markets

Inbound visitors who watch or play sport

The Cruise Line Sector Holiday and life priorities

Inbound visitors staying 4-7 nights The role of the BBC in promoting inbound tourism
The importance of the UK Visitor Economy

Inbound visitors who explore Britain Global tourism trends

Lesser known European markets Where do inbound visitors go in Britain?

Trends in the UK’s Accessibility by Air Trends in the number of High Net Worth Individuals

Inbound visitors visiting museums and galleries  Inbound visitors visiting built heritage



